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DISCLAIMER: This document contains confidential 
and sensitive information proprietary to Propify 
Pty Ltd, referred to as Propify and/or company. 
This information and related conversations are 
submitted solely for the purpose of introducing 
the Propify concept to interested parties.
The company’s disclosure of information con-
tained herein and in related conversations does 
not constitute any subscription or authoriza-
tion to use the information, ideas or concepts 
presented, or to disclose any information to 
other parties. The Company retains ownership 
of this White Paper, and the concepts and ideas 
described herein and does not constitute an 
offer to sell nor is it a solicitation of an offer 
to buy any securities or an offer to sell or the 
solicitation of any offer to buy such securities 
in any circumstances in which such offer or 
solicitation is unlawful. Neither the delivery of 
this memorandum or any sale of the Company’s 
securities shall, under any circumstances, create 
any implication that there has been no change 
in the affairs of the Company since the date 
hereof, or that information contained herein is 
correct as of any time subsequent to its date. 
The market analysis and projections presented 
in this document represent the founders subjec-
tive views of the business and information 
gathered from reliable industry sources. The 
final projections are based on the founders 
best judgment and reasonable assumptions of 
future events and circumstances. There can be 
no assurance that the founders assumptions and 
expectations will be realized or that its percep-
tions are accurate. Industry experts may have 
differing opinions to those of the founders. No 
representations or warranties of future company 
performance or market trends are intended and 
such are expressly disclaimed.



A Word From the MD
Realizing the importance of embracing new technology is as important 
in any business as controlling the company budget. Kodak was 
once the powerhouse of photography, you could not think about 
photography without thinking Kodak. The advent of new technologies 
like digital cameras and their integration into nearly all devices like 
iPhone’s, computers and tablets meant that printing photos was 
something that was just not needed as much. The industry lost many 
large and innovative companies like Agfa, Konica & Polaroid to name a 
few. One company survived the photographic disruption, Fuji. I always 
think, what did Fuji do right that the others didn’t. And the answer is 
change. They adopted new technology and changed their business 
structure.

So what of the real estate industry? In the late 1990’s, the advent of 
the Internet meant property was now more accessible than ever. If 
you were interested in buying a new house or investment property, 
you could enter where you wanted to buy, how many bedrooms, 
bathrooms & garages and be delivered to a list of properties for sale 
in that respective area. You didn’t even need to be in the same suburb 
or town or buy a newspaper to see what was for sale, as you once did. 
As lame as this may now seem, it was a big deal back in the 1990’s.

Where has the real estate industry come since? The answer is not 
far. For the past 20 years, not much as changed on the real estate 
publishing front. Real estate agents still list their properties for 
sale and publish them on real estate websites. Consumers visit the 
respective property websites and are exposed to listings in their 
relevant search field. The same search functionality that existed in 
1999 still exists today.

Consumers have changed and the real estate industry has not.

Enter Propify. We have revolutionized the real estate marketing 
process so that consumers can find exactly what they are interested 
in and looking for. No more redundant and tired suburb/bed/
bath searches. Propify employs social media style hash tags and 
follows, where the Propify algorithm recognizes what consumers like. 
Realtors can easily promote their successes and properties for sale, 
interact with like minded peers and more intimately connect with the 
consumer. 

The world has changed.

Stephen Sharry 
Managing Director
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Online real estate search has not changed in functionality since its 
inception of the late 1990’s. The term Property Portal was coined and 
became a synonymous 90’s buzzword, where companies were founded 
like Zillow, Trulia, Realtor.com and realestate.com.au, which are today 
worth of up to $6 Billion.

20 years on, consumers have become more confident in their online 
experiences, seeking more transparent and socially focused platforms, 
spawning new advanced technologies including Google, Facebook, Twit-
ter, Linkedin and newer tech such as Blockchain and Cryptocurrencies 
like Bitcoin, Ethereum & others. Realizing the shift in consumer behavior 

Executive Summary
Propify - a decentralized, social media real estate platform.

Propify is expected to be worth 
well over $100 million USD in 5 
years and potentially $1 billion 
USD in total value.

5.6 million 119 million 1.6 billion

ANNUAL U.S. 
HOMES SOLD

MONTHLY REAL 
ESTATE WEB-
SITE VISITORS

MONTHLY  
FACEBOOK USERS

and new intelligent technologies of smart contracts, Propify has crafted 
a social media platform, specific for real estate, based on Blockchain 
distributed technology with enhanced consumer interaction and realtor/
agency validation & qualification.

As the database technology NoSQL is “Not SQL”, Propify is not a Property 
Portal (No-Portal). Propify publishes property listings via an ecosystem 
of products & services, utilizing social media search algorithms and 
Blockchain distributed technology.

With the Propify No-Portal ecosystem, consumers are able to confiden-
tially find the property they are looking for in a more transparent and 
secure real estate marketing process. Real estate agents will experience 
a much more efficient and cost effective marketing solution with direct 
consumer access. 

Propify revolutionizes the online property marketing process, delivering 
a secure, state of the art platform that surpasses any property marketing 
technology of today. The team behind Propify are veteran leaders of real 
estate, property marketing, Blockchain and Fintech.
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Social Media,
Real Estate 

& the Blockchain 



PROPIFY REPRESENTS THE CONVERGENCE OF THREE TECHNOLOGIES, SOCIAL MEDIA, ONLINE 
REAL ESTATE AND BLOCKCHAIN, INTO A SINGULAR PROPERTY MARKETING ECOSYSTEM. EACH 
TECHNOLOGY IS DEPENDANT ON THE NEXT, COMPLIMENTING THEIR RELEVANT STRENGTHS 
AND THUS MITIGATING FLAWS WITHIN THEIR SINGULAR ENVIRONMENTS.

Social media has proven to be an extremely lucrative technology for consumers and organiza-
tions to interact and communicate more effectively. It is no surprise that social media attracts 
advertisers spending an estimated $35 billion per year in 2017. 

Online publishing of real estate has seen two decades of success, receiving global consumer 
support via real estate classified websites (aka property portal) such as Zillow, Zoopla, real-
estate.com.au, magicbricks, rightmoveco.uk, Juwai, Trulia, 99acres, myplace.co.nz, Green-acres 
and Seloger to name a few. 

Blockchain has proved itself as a solid framework & secure protocol, offering an immutable 
and confident solution to ensure the safe transfer of data from one solution to another. 

SOCIAL MEDIA & THE ATTENTION ECONOMY
Social media is typically described as:

• A network of social interactions, personal relationships and things.

• A dedicated website or other application which enables users to communicate with each 
other by posting information, comments, messages, images, etc.

• A specially designed online platform that brings together ideas from diverse sources in a 
social & community focused way.

There are many versions of social media platforms which specialize in many areas, examples are:

Reddit Instagram YouTube

Facebook Google+ WhatsApp

Twitter Medium FourSquare

Linkedin Slack Quora

Snapchat Pinterest Tumblr

Flickr Kik Tinder

The above comprehensive list spans most (if not all) of the social media sphere, however, none 
specialize in the lucrative real estate, property or home renovation sectors.

Social Media Platform for Real Estate, 
Built on the Blockchain

12 Social Media Real Estate Blockchain
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For every $100 of real estate 
advertising, Realtors spend $75 
advertising property online and 
currently less that 5% is social 
media focused. 

Social media provides the ability for the real estate industry to connect 
with potential consumers and like-minded real estate peers. A real estate 
social media focused platform will help the real estate industry facilitate: 

• Building Reputation – connect and involve consumers more effec-
tively, promoting business & personal reputation.

• Extensive Network – Build an intimate network of followers, 
property focused of which are more likely to connect and employ 
services.

• Diversity in Marketing Efforts – Cost effective, targeted marketing. 
Focus marketing efforts on a diverse range of products, targeting 
the specific property audience. 

• Ease of Search – consumers are more easily able to find the ideal 
property &/or real estate professionals by employing social media 
search practices such as follows & hash tags.

Social Media Users
9.5 of every 10 property buyers research real estate online first, before 
buying or selling property; where, 70% are female. 

77%
 30 to 49 years

4.5Hrs
per day on social media
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PROPERTY PORTALS
A property portal (real estate classified web-
site) is defined as:

• A property search gateway that aggre-
gates data about properties for sale by 
real estate agents.

• A specially designed property web-
site that brings together properties 
for sale, lease and sold from diverse 
sources in a uniform way.

A property portal’s main aim is to publish 
properties online, which can be searched 
and viewed at a designated web address. 
They were first developed to save a property 
consumer time, in comparison to newspaper 
and other paper based advertisements. 

Since their first inception, Property Portals 
have expanded to provide additional infor-
mation such as size, price or rent, location, 
proximity to amenities and facilities like 
railway stations, airports, schools, parks, 
hospitals and parks.

HOW DO PROPERTY PORTALS MONETIZE 
THEIR SERVICES?

In 2016, property advertising in the US at-
tracted $13.6 Billion for the year, where $10.4 
Billion was purely dedicated to online spend. 
That is 76% of all real estate advertising dol-
lars devoted to online. 

Property portals make up much of the Real-
tors online marketing budget, charging for 
listing fees and services such as:

• Monthly/annual site subscription fees 

• Depth products, such as premium list-
ing placement and listing highlights

• Lead generation & conversion services

• Agency branding & other solutions

• On selling user data

• Per listing fees

In addition to the above mentioned feeds, 
property portals receive additional income 
via banner advertisements, dramatically in-
creasing possible revenues via opening their 
platform for other industries to advertise 
and target consumers, such industries as 

mortgage broking, escrow, home DIY, insur-
ance and many other.

Typically, advertising rates on property por-
tals vary depending on the page content, 
visit strength and relevance. At a high level, 
the following banner advertising styles are 
usual on most property portals:

• Top banner - leaderboard 

• Side banner - skyscraper 

• In listings banner – strip ad 

• Side listing square – medium rectangle

In addition to the above, many property 
portals provide advertising products such 
as blog advertising, map skyscraper, direct 
mail and carousels. 

Blockchain, Smart Con-
tracts & Cryptocurrency
A Blockchain is referred to as a rapidly in-
creasing list of chronological & lineal records 
known as “blocks”, which are connected and 
secured through the use of cryptography. In a 
typical Blockchain, dedicated blocks are used 
to store transaction data, timestamps and 
other items such as a hash pointer as a link 
to a previous block, a timestamp and trans-
action data, thus creating the Blockchain.

Blockchains are highly secure by nature and 
design and referred to as immutable, meaning 
they cannot be changed or does not change 
over time. As such, Blockchains are perfect to 
record private and secure items such as medi-
cal records, transaction processing, identity 
management, food traceability and docu-
menting other processes requiring advanced 
security. As such, Blockchain technology has 
the greatest potential towards transforming 
the property marketing process to ensure 
properties marketed are true, accurate and 
belong to the correct advertiser.

SMART CONTRACTS

Smart contracts are self-executing digital 
contracts, written in a specific code, with the 
goal of exchanging an items value in real time. 
They are also known as Blockchain contracts, 
self-executing contracts and digital contracts. 

Smart contracts employ Blockchain technol-
ogy as a decentralized ledger where each 
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of the contracts are stored in a replicated system and assist with the 
exchange of value in a conflict-free, transparent approach and without 
the use of intermediaries.

In real estate, smart contracts can assist with the exchange of a proper-
ties title or deed from one entity to another. Smart contracts can also 
help streamline the property listing process for real estate agencies. 

Propify employs smart contracts to list real estate on its own Blockchain to 
ensure integrity and a faster, more secure transaction of listing a property.

CRYPTOCURRENCY

Cryptocurrencies are a digital medium of exchange that employs the 
use of highly secure cryptography. Cryptocurrency is made possible with 
the use of Blockchain technology, where all transactions are recorded 
against a public registry and, with the use of smart contracts, can transact 
instantaneously or at a set point in time.

Bitcoin became the first Cryptocurrency in 2009, and since its inception, 
many forms of Cryptocurrencies have emerged such as Ethereum 

Known as digital gold, Cryptocurrencies are a much faster means of 
making worldwide, instantaneous payments, and due to their private, 
transparent & cryptographic nature, they remain highly secure modes 
of payment. As such, Cryptocurrencies are accepted by institutions and 
organizations globally and are the preferred payment of many new enti-
ties, ICO’s and crowd funding exercises. 

Ethereum

Ethereum is an open-source Cryptocurrency on a public distributed 
platform. Ethereum is the second largest Cryptocurrency by market cap 
and is the preferred currency for community fund raising projects.  

The Ethereum Cryptocurrency coin is known as the “ether”, which is the 
value token of the Ethereum Blockchain. Its diminutive symbol is ETH and 
traded on several Cryptocurrency exchanges, such as Coinbase, CEX.io, 
Coinspot and many others, where they can be purchased and converted 
to other forms of Cryptocurrency or, vice versa, back to fiat.

Propify has carefully created 
a converged ecosystem of 
real estate advertising, social 
media platform and Blockchain 
decentralized technology. 
Employing the best of breed of 
available technologies.

Previous  
Block

Time 
Stamp

Transaction

Transaction

Block 
Hash

Previous  
Block

Time 
Stamp

Transaction

Transaction

Block 
Hash
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The Problem
Online real estate marketing has seldom changed over the past two 
decades, consumers are actively seeking a new approach to property 
consumption. Existing real estate & property marketing platforms have 
been slow to adapt to consumer expectations.  

• Consumers cannot always find what they are looking for, or trust 
the information is accurate.

• A rapidly changing dynamic of the property consumer.

• Poor transparency across the property marketing process.

• Agents qualifications are not always certain.

• Validating an agent & agency is time consuming and prone to error.

• Real estate agents/agencies pay large fees to market property.

• Existing portals do not provide enough customer intimacy & ac-
cess.

The Solution
Propify has crafted a revolutionary property marketing solution that 
spans the complete ecosystem of online property marketing. Realizing 
the shift in property consumer behavior, Propify targets consumers in 
their natural and non-threatening online search habits.

• Create a social platform, specific for real estate that is under-
pinned by Blockchain and the Ethereum network.

• Provide transparency across the property marketing process and 
provide transparency of individual real estate agents & agencies.

• Provide an ecosystem of products and services to facilitate the 
safe and secure marketing of property, digitally and the secure 
communication between the consumer, agent and peers.

• Create a mechanism to validate agents & brokers.

• Deliver a more cost effective solution for the agent & vendor.

• Provide the platform & framework for future growth & expansion.

16 Social Media Real Estate Blockchain
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FOR TOO LONG PROPERTY HAS BEEN 
CONTROLLED BY A LIMITED FEW. PROPIFY 
PLACES VISIBILITY ACROSS THE COMPLETE 
TRANSACTION, AND IN TURN, HANDING 
OVER A DECENTRALIZED AUTONOMOUS 
SOLUTION TO THOSE THAT USE IT.

Propify converges multiple platforms as a uni-
fied solution to list, find & promote property. 
At its core, Propify offers a qualification solu-
tion to ensure property data is accurate and 
reliable. A social media driven block explorer 
provides the ability to search and locate 
property easily  and an exchange publishes 
property via existing social media channels 
from the Blockchain, with qualified data. 

The block explorer is a property focused, 
stand-alone social media application made 
available for IOS, Android & desktop devices.

Propify offers:

1. Multiple points of entry to list & pro-
mote property

2. Blockchain to qualify property data

3. Block explorer to discover properly 
data

4. Multiple consumer & property profes-
sional touch points

5. Social media optimization solutions

Multiple Points of Entry

The ability for qualified property profession-
als to add and edit property related content, 
such as properties for sale, rent and sold 
via Propify’s custom listing solution or a 
direct feed to the Property ecosystem via the 
property professionals own listing solution. 

Blockchain

A solution to provide visibility across the 
property transaction process, recording the 
creator, seller, appraiser, and other relevant 
information. 

Block Explorer

An intuitive search platform, social media 
based, to find and locate properties, prop-
erty transactions, appraisers and real estate 
agents. 

Consumer Touch points

Via the social framework, Propify promotes 
properties for sale, rent and sold via multiple 
platforms, spanning search engines & social 
media, creating the ability for the consumer 
to be exposed to property they desire.

Social Media Optimization

Propify provides multiple solutions to in-
crease a property listings relevance across 
social media & search engines. Property data 
is customized per platform to maximize the 
property & property professionals exposure.

Propify Ecosystem
A complete property ecosystem, underpinned by Blockchain with social media block explorers.
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PROMOTE DISCOVER

INTERACTENGAGE

Realtors can easily publish, 
share and promote listings

Consumers can easily find, 
share and discover proper-

ty and related material

Consumers can easily interact with 
properties, information and peers

Realtors and consumers are 
easily able to engage with 

each other and peers

PROPIFY SOCIAL MEDIA BLOCKCHAIN
Qualified property related content

The Block Structure
The information stored within each of the 
blocks depends upon what the block is ser-
vicing. In relation to an actual property, the 
following items may be recorded:

• Time & hash stamps

• Creator detail

• The address of the property

• The property owner & details

• Relevant property attributes such as 
beds, baths, cars 

• Market & real property value 

• Sale, rent and other associated price

Each property block is associated to other 
relevant blocks, storing details such as the 
specific property professionals details & 
certifications and further blocks associated 
to property valuation, market and Govern-
ment data may also be available.

Propify provides block explorers to find and 
locate relevant property and property profes-
sional information. 

To ensure the accuracy of the blockchain, 
Qualis is used to ensure the ongoing quality 
of data recorded and shared. 

18 Social Media Real Estate Blockchain

PROPIFY WHITE PAPER





How it Works
For The Realtor 

For real estate professionals seek-
ing to extend their reach, become 
the leader, or to join the growing 
consumer search behavior shift, 
Propify provides an easy to use 
solution to list property, gain fol-
lowers and interact with consumers 
& peers.

A realtor or agency may decide to 
enter listings directly into the Propi-
fy ecosystem, or they may decide to 
send directly from their dedicated 
management systems and bypass 
the Propify upload application. 

Today’s property buyers, sellers 
and realtors alike, are being 
led by a new generation of 
technology advancements, role 
models and are searching for 
property from an entirely new 
approach.

Realtor  
Search

List 
Property Promotion

Consumer 
Search

Transact

Post to 
Blockchain

Qualify

Block 
Explorer

Block 
Explorer

Qualify

Post to 
Blockchain

 Exchange

Properties & real estate profession-
als are collated & qualified against 
Propify’s Blockchain where, once 
vetted for publishing, are made 
visible on consumer facing search 
platforms such as social media.

Listr, Propify’s own property social 
media platform, displays content 
that is qualified against Propify’s 
Blockchain, making property up-
dates available for consumers to 
discover and interact with proper-
ties & real estate professionals.

Blocks from the Blockchain are 
displayed on the Listr platform in 
the form of updates, in chronologi-
cal order, showcasing changes and 
alterations in real time. Users can 
sort via the use of hash tags and 
follows, where users can receive 
direct messages and or calls from 
consumers via an intuitive mes-
saging App.
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Qualis provides qualified and trusted data (property content) to publish 
on consumer facing platforms, where Propify’s own social media platform 
Listr publishes blocks as real time updates.

Qualis operates over a two main activities: 

• The qualification of agents/agencies handling the property and;

• The property itself.

Data arrives at Qualis in many forms such as , direct feed from real estate 
agents, Government agencies, social media and directly entered property 
data via Propify’s property listing solution.

For The Consumer

Today’s property buyers and sellers are being led by a new generation of 
technology advancements, role models and are searching for property 
from an entirely new approach. Propify’s consumer facing applications 
aid the property professional in connecting with consumers, in the man-
ner they are seeking. 

With Propify’s social media application Listr, consumers are able to find the 
exact property they are looking for and using hash-tags, consumers can 
better locate individual properties, locations, styles and/or professionals. 

An easy to use messaging App. allows for consumers to connect directly 
to the real estate agent and agency, shortening the response time and 
increasing visibility. 

Consumers may also discover Propify related content throughout their 
usual Internet usage habits, via strategically optimized advertisements 
and posts throughout existing social media channels and search engines.

Qualis
Propify employs the use of two Blockchains called Qualis, that together 
qualify and vet properties and professionals such as real estate agents.

QUALIS QUALISQualis is an immutable 
Blockchain which displays the 
contents of individual blocks 
and historical data such as a 
properties history, real estate 
agent’s details and other 
valuable information. 
It’s purpose is to ensure the 
ongoing integrity of property 
data to and from the Propify 
ecosystem.
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• Agent’s & Government Agencies Direct Feed 
An API connection is available for real estate agents, agencies, 
brokers and Government agencies to supply property & agent 
contact data for listing in the Propify ecosystem. This is a direct 
and autonomous feed that is vetted by the Qualis qualification 
system. 

• Social Media Feed 
Via the social framework, Qualis scrubs property & real estate 
agent/broker data to vet for accuracy. Data that is not qualified is 
stored and available via the block explorer, labeled “unqualified”. 
Data that is qualified is published as accurate property data and 
available via the Propify block explorers.

• Propify Direct Entry 
Once a Realtor is qualified and approved, Propify provides the 
ability for any real estate agent, agency, broker or property profes-
sional to create property data. All created property data is tagged 
and associated with the creators own block hash which is never 
altered. The creator represents the first transaction in the Block-
chain. 

QUALIS QUALIS

Social Media 
Curated

Property Blockchain

Professional Blockchain

Block  
Explorers

Qualified for  
Publishing

Government 
Agencies

Property 
 Data Feed

Direct 
Insert

 » Qualis qualify system
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Social Framework

Listings Exchange

 » Propify Stack

Qualis

Listr Block Explorer

Agent Qualification

The Propify Blockchain is 
complex, spanning multiple 
decentralized solutions, where 
property listings are processed 
with the Decentralized Listings 
Exchange. Realtors, agencies  & 
brokers are qualified against the 
Agent Qualification Exchange 
with Qualis. Social media 
aggregation is optimized via the 
Social Framework.

The Stack
Propify’s distributed technology stack is underpinned by Qualis, where 
qualified blocks are published to the Listr block explorer for discovery. 
Direct Propify content is optimized for social media publishing, whereby 
online brochure’s and video clips are autonomously rendered. 

Social media content is curated from existing platforms via the social 
framework and in turn, added to Qualis and qualified against a public 
ledger for publishing for the accurate display of property data.

An intuitive, AI based consumer targeting application runs across the 
Propify ecosystem directing property consumers back to the promoter 
(the real estate agent or agency).

Propify also provides a marketing and lead capture solution, where prop-
erty information is gathered and displayed singularly, on a per property 
basis that assembles generated property detail in one location, for that 
one listing with no competitors.
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Monetization
Propify is a social media platform and as such, it collects revenues per 
social media monetization models. The following services make the 
Propify business case:

• Premium Listings (updates), whereby all users are able to pay for 
the promotion of property listings per time, impression, behav-
ioral, geographic and  demographic targeting.

• Custom Branding & URL on selected listings across the ecosystem, 
including property brochure, video and social updates.

• Subscription for multiple listings, services and accounts.

In addition to the above immediate-term revenue model, future revenues 
will be made via planned product improvement and application develop-
ment, to allow for revenue streams such as fees for Escrow services and 
Blockchain handling transactions.

Expected Growth
Propify’s growth strategy is derived from solving the immediate property 
professional and consumer related issues surrounding the promotion 
and discovery of real estate online. 

Growth is projected to be steady for the first 12 months of launch, where 
additional  product improvements and marketing campaigns are expected 
to greatly raise Propify’s awareness and thus usage.
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Road Map
The Propify solution was first considered in 2014 and Propify the concept was finally devel-
oped in 2015, subsequently altered and improved. 

In 2016, the social platform Listr, was developed and tested in California and commenced 
trials as a standalone product, separate to the Blockchain. 

January 2017, the Propify framework was developed, comprising of individual product sets 
as additional income generating solutions per the monetization strategy. 

Version 2 of the Propify ecosystem will be released Q4 2017 after a successful pre-contribution 
sale and Version 3 of the Propify ecosystem will commence early 2018 where a public block 
explorer will be added.

2014 Concept Formulated

2015

2016

Concept Created

June

Proof of Concept

August

October

Listr Blockchain 
Developed

February

Angel Funding

May

Propify  
Ecosystem 

Created

2017
March

Product Catalogue 
Created

May 

Test  
Clients

Pre-Contribution  
Ready

November

October November December

2018
February

ICO

March

ICO Token 
Dispatch

May 

Phase 3

Growth

June+

2019
Explore  

Parallel Indus-
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February+
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Phase 4
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October 
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Pre-Contribution  
Launch
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The Future

Propify’s future is to expand its Blockchain offering beyond property 
marketing and offer a complete platform for the property transaction.

Beyond property marketing, Propify will improve the property listing and 
property transaction process by expanding its Blockchain framework 
to Government agencies and professional services such as Appraisers, 
Valuers, Conveyancer, Lawyers and Escrow to name a few.

The Propify platform is a 5-phase strategy over a 3 to 5 year LiveCycle, 
where Phase 1 & 2 are complete and Phase 3 is due for release Q2 2018. 

1 2 3 4 5
PHASE PHASE PHASE PHASE PHASE

We are here

Phase 1 - Propify Stack

Release a full working model of the Propify marketing ecosystem. Test 
clients and improve on the process, streamlining efficiencies.

Phase 2 - No-Portal Ecosystem

Develop a full working model of the No-Portal ecosystem, where by 
properties are marketed via social media and vetted against a listing & 
Realtor Blockchain.

Phase 3 - Public Block Explorer

Deliver a full working version of the Propify Block Explorer for use by the 
public to find and resolve property & Realtors in the Blockchain.

Phase 4 - Government Titles Platform

Working with Government agencies, provide a full working platform for 
Government use to vet, secure and ensure accurate property data for 
public interest.

Phase 5 - Purchase Property Online

Provide a complete working framework to buy and sell property instantly 
online using the security of Blockchain, Smart Contracts & Cryptocurrencies. 

2016 2017 2018 2019

 » This document outlines Phase 1, 2 & 3 only. Phases 4, 5 & beyond will be further white papered in 2018.

2020
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Token Sale - REAL ESTATE
The Propify token is based on the Ethereum network and named REAL ESTATE, where 1 REAL ESTATE token is 
the equivalent value of  $1 USD at the start of the ICO event.

There are a total of 100,000,000 REAL ESTATE tokens, where 5,000,000 REAL 
ESTATE tokens are available for the PreSale and 80,000,000 are reserved 
for the ICO. The remainder is reserved for the company.

The PreSale will commence on January 12, 2018 and the ICO will commence 
immediately after the PreSale end. Contributors taking part within the 
first 48 hours of PreSale will receive 35% discount on tokens. After 48 
hours, the second discount will commence at 25% and the final PreSale 
discount will be 15%.

PRESALE DISCOUNT TABLE

Purchase Period Early Bonus Bonus on 100 or 
more

First 48 Hours 35% 5%

Day 3 – 4 25% 5%

Day 5 – 7 15% 5%

For early contributors, a Token Holders Fund is formed from a set percent-
age of daily revenues. The fund is paid out to fund holders each quarter, 
based on the percentage of commitment. 

The ICO will commence 00:01 January 20, 2018 and rwill un until the Hard-
cap is reached or the allocated time ends, which ever is comes first. The 
following token allocation will be made available in the ICO:

• Allocation A: 20,000,000 tokens, 14 day period or until exhusted;

• Allocation B: 20,000,000 tokens, 14 day period or until exhusted;

• Allocation C: 20,000,000 tokens, 14 day period or until exhusted;

• Allocation D: 20,000,000 tokens, 14 day period or until exhusted;

If tokens are exhausted from the set allocation, the next allocation will 
begin. 

Funds Allocation
The Propify ICO is required to secure marketing and operational capital, 
of which will be used to recruit talent, implement and launch Propify. 
A development budget has been reserved to continually improve the 
application and increase the User Interface (UI).
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No tokens are reserved for the Propify team. The ICO is solely intended 
for Propify’s success, whereby all funds raised are aimed to provide value 
to token holders, realtors and consumers. 

A set allocation for legal & advisors is reserved 
to ensure external parties are properly remu-
nerated for their services. All unused tokens will 
be returned to the company for redistribution. A 
1% fee has been reserved for exchanges, where 
costs are attributed to the movement of tokens 
to and from the designated Ethereum and fiat.

As part of the company’s commitment for pro-
fessional excellence and talent acquisition, a 
percentage of token sales is reserved for the 
Chris Vulovic Scholarship Foundation. The 
Foundation is tasked to find and secure talented 
individuals for employment with Propify and 
in turn, fund tertiary studies in technology 
and related fields.

ICO Collection Process
An Ethereum wallet and Bitcoin wallet have been created to collect 
contributions. Funds to the Propify Ethereum wallet must be supplied 
by an ERC20 compatible wallet. This is required to ensure efficient and 
accurate disbursement of tokens to token holders. 

At the purchase commencement, pre-contributors must enter their TX 
code into the ICO registration form. This is an added security measure 
for reconciliation to ensure accurate payment of tokens to token holders 
and correct funds transfer.

After the ICO, contributors will receive their tokens. The process is 
expected to be no more than 30 days after the close of the ICO. Token 
holders will be provided the opportunity to be supplied their token al-
location by the provided ERC20 wallet or reside within the token holders 
account on Propify. 

Token Holders Fund
The Token Holders Fund is an allocation of the companies revenues that 
are made available to token holders. The fund will disperse the allocation 
to registered token holders each quarter. 

1% of the company revenues are allocated to the Token Holders Fund every 
day, where token holders receive a percentage of the fund in Ethereum, 
based on the token holders percentage contribution. 

Purchasing 1% of the total available tokens will provide 1% return from 
the Token Holders Fund.

On completion of the ICO 
event and immediately after 
the dispatch of tokens, the 
marketing and operations 
budgets will be immediately 
enacted, closely followed 
by further development for 
increased user interface (UI) and 
Blockchain improvement.

Chris Vulovic 
Foundation

Operations

Development

Fees

35%
29%

1%

Legal & 
Advisors

1%Marketing
25%

 » Allocation of tokens raised
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The Chris Vulovic  
Scholarship Foundation
PROPIFY WILL DONATE A SET PERCENTAGE OF COMPANY REVENUES TO 
THE CHRIS VULOVIC SCHOLARSHIP FOUNDATION. 

Christine (Chris) Vulovic was a pioneer of real estate technology and 
online property marketing as the founding Chief Information Officer of 
realestate.com.au (REA Group). Chris later formed Classified Ad Ventures 
with her business partner, supplying property portals and real estate 
focused web applications to organizations globally; creating ListGlobally, 
a real estate listing service for publishing real estate listings on all main 
property portals globally.

Chris started her career in San Francisco at AT&T where she worked col-
laboratively with data engineers as the lead Data Sales Engineer.  Chris 
later joined a Los Angeles talent recruitment firm, Star Caster Network, 
developing the internal system to cast talent for the film industry.

In 2003, Chris relocated to Australia and formally joined realestate.com.
au. Chris performed in its early years as the companies Chief Information 
Officer, helping deliver the entity, which quickly became a multi billion 
dollar powerhouse.

Chris was a tremendous supporter of helping those individuals trying to 
realize their dream of working within the technology industry. The Chris 
Vulovic Scholarship Trust is an education scholarship program created 
to aid individuals obtain education and training within the Information 
Technology industry, of which underpins Propify’s employment growth 
strategy. 

The trust aims to enlist in its first year up to 3 students, growing to 10 
students per year conditional on funding availability. The trust aims to 
see students through to their graduations by providing the following 
resources to students:

• Assistance with applications to university or college of their choice

• Full payment of annual student fees

• Assistance with learning material, including the supply of electron-
ic learning devices like a laptop.

• Housing assistance, where part or all monthly rental is paid

• Living expenses such as food & entertainment allowances

• When required, guaranteed position as an intern at Propify

• Priority of placement within the Propify group at time of gradua-
tion

Christine (Chris) Vulovic 
August 1972 – January 2017
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Conclusion
Today’s property buyers and sellers are being led by a new generation of 
technology advancements, role models and are searching for real estate 
from an entirely new approach. 

Behaviors and search patterns are shifting and driving change within the 
online real estate search process. Consumers are actively seeking new 
means to interact and discover property related material.

A gap has appeared between the consumer and the real estate indus-
try, whereby real estate content is not properly being delivered per the 
expectations of the consumer.

Propify has assembled a team of experts representing, property, real 
estate, marketing, fintech, social media messaging and communications 
with the aim to exceed consumer expectations. The commencement 
of the Chris Vulovic Scholarship Foundation further enforces Propify’s 
goal of excellence, performance & encouraging a new breed of thinkers, 
leaders and professionals. 

The Social Media Industry is estimated at over $500 billion USD and the 
property portal industry at an estimated $100 billion USD.

By converging the social media industry with the property portal industry, 
validating to a secure Blockchain, Propify’s anticipated worth within 5 
years is expected to be $100 million at a realistic success scenario. At 
the best case scenario, Propify is expected to be the market leader with 
a total value of up to $1 billion USD.

Propify has not only created a new generation platform to meet consumer 
expectations it has crafted an entire ecosystem for now and for the future. 
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STEPHEN SHARRY

Stephen provides in excess of 30 years leading change and delivering 
solutions to complex business procedures. A progressive entrepreneur 
and business process consultant, Stephen is the former CEO, CIO and 
technology chair of Australian real estate groups, leading and directing 
technology & business direction. Stephen possesses extensive experi-
ence as City Director of sporting and entertainment facilities and State 
Director of sport facility development. 

JOEL LESLIE

Joel is President of the Australian Real Estate Blockchain Association 
(AREBA) and a prominent & innovative entrepreneur, influential in property, 
fintech and classified’s technology. He has delivered innovative tech-
nology as Chief Executive Officer, Chief Information Officer and Head of 
Technology. Joel was paramount with establishing the secure technology 
platform at Australia’s governing property association, leading change 
in real estate technology property marketing at Australia’s premier real 
estate franchise group and business transformation at a real estate data 
technology provider.

STEPHEN ROWLISON

Stephen, a 37 year IT professional, company director, project manager, 
process improvement engineer, business analyst, systems architect, in-
ventor, philanthropist and author. Editor of the Ausdigital.org standards 
for Blockchain standards, Gartner Cool Vendor 2007, ISO 15504, ISO 12207, 
ISO 14443, ISO 19845, ISO 9001 certified as self-attested. ICO’s (Initial Coin 
Offerings) architect, hardware designer, lobbyist, bush lawyer and former 
real-estate agent. Financially literate and technical astute, Stephen is 
at the forefront of new and emerging economies featuring distributed 
technologies, Internet of Things and Artificial intelligence.

Team & Advisors
The initial team members for the ICO are listed below.
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CHRISTY BARNISH

Christy is a veteran project manager, sales and customer advocate with 
over 10 years experience in Real Estate Marketing Technology and Home 
Improvement. Christy’s extensive experience spans real estate, property 
and home renovation/DIY industries. Most recent, Christy performed as 
Customer Care Manager in the extremely fast paced international property 
tech industry, overseeing multi-million dollar projects, creating brand 
awareness and client satisfaction. 

PHIL WESTERN

Phil is the former New South Wales Valuer General and the former, two 
term President of the Australian Property Institute. A highly ethical and 
professional leader of strategic initiatives, cultural & organizational 
change and the provision of commercially viable solutions aligned with 
best practice principles. Phil is considered an expert of Government 
relations, spanning risk management, governance including regulations 
and legislative frameworks.

ANDREW TREGENZA

Andrew has more than 20 years experience in corporate finance and 
management, he is a Certified Practicing Accountant (CPA) and recently 
performed as CFO for Lifeline Australia and Australian Property Institute. 
Andrew’s involvement with the Commonwealth Department of Human 
Services as senior auditor, where he supervised the second largest bud-
get in the Commonwealth government after Defence and the largest IT 
infrastructure in the southern hemisphere. Andrew is a regular host on 
Community Radio in Australia.

KELLI WELLS

Kelli is an experienced media, marketing & communications execu-
tive, possessing more than 20 years experience as news journalist and 
reporter. Of the past 10 years, Kelli has out-performed in marketing & 
communications roles including head of communications for real estate 
corporations, property associations and government institutions. Kelli 
provides extensive experience to the team, concerning Public Relations, 
Press & Media, marketing & communications.
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Contact Information 
 » Email: hello@propify.online 
 » Website: ico.propify.online 
 » Medium: medium.com/@propify_online 
 » Slack: propify.slack.com 
 » Twitter: twitter.com/propify_online 
 » Facebook: facebook.com/propify.online/ 
 » Linkedin: linkedin.com/company/18020799/ 
 » Instagram: instagram.com/propify
 » GitHub: github.com/Propify-Org/Ecosystem
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