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Abstract

Day	by	day	our	planet	is	getting	warmer.	Its	temperature	is	now	rising	at	a	rate	never	seen	

before	 in	human	history.	The	consequences	are	becoming	 increasingly	evident	–	erratic	

weather	patterns,	reduced	air	quality,	water	shortages	and	food	shortages,	amongst	others

Any	one	of	these	is	potentially	catastrophic;	together,	the	impact	is	simply	unimaginable.	

So,	 who’s	 to	 blame?	 Well,	 the	 truth	 is	 that	 we	 are	 all																										

responsible.	 Our	 everyday	 activities,	 like	 eating,	 drinking,	

travelling,	building,	manufacturing,	staying	warm	and	staying	

cool,	 contribute	 to	 the	 problem.	 Everything	 we	 do	 creates	

carbon.	 And	 excessive	 carbon	 is	 damaging	 our	 planet.	 Yet	

most	of	us	have	no	 idea	of	the	 impact	of	our	carbon	foot-

print,	how	we	can	reduce	it,	or	what	activities	are	the	biggest	

contributors.	

Yes,	those	in	power	have	taken	notice	and	have	taken	some	

steps.

For	instance,	the	World	Economic	Forum	Climate	Initiative	

supports	 the	 Paris	 Agreement,	 which	 binds	 countries	 to								

reduce	greenhouse	gas	emissions	and	to	slow	down	the	rate	

of	temperature	rises.	

However,	 ordinary	 people	 who	 want	 to	 ‘do	 their	 bit’	 feel	 utterly	 disempowered,	 unable	

to	measure	and	see	 the	efforts	 that	governments	are	making.	For	most	of	us	 it	 seems												

impossible	to	make	a	real	contribution	without	a	significant	investment	in	terms	of	money	

or	time.	

We’re about to change all that…

Introducing	LivingOffset,	the	simple-to-use,	mobile	app	that	will	turn	every	activity	into	a	

real	and	positive	action	to	combat	climate	change.	

By	harnessing	the	power	of	collaboration	and	meeting	a	demand	that	we	know	already	

exists,	LivingOffset	gives	everyone	the	power	to	make	a	difference,	and	to	feel	part	of	the	

movement	for	change.

A Global Movement…

“LivingOffset is a global movement that gives the people the opportunity to make                  

simple lifestyle choices that can offset their human activity, whether offsetting the                      

‘emission impact’ costs of a Starbucks coffee, the train journey to the office or the taxi ride 

to the   cinema. We deliver the necessary tools and a platform that enables ordinary people 

to make choices to make their contributions count, to start making a difference immediate-

ly, along with many thousands, and hopefully millions, of others.” 

Chris O’Shea Co Founder.

https://www.weforum.org/projects/climate-change-solutions


Concern is rising 

Global	concern	about	climate	change	is	growing	rapidly.	Five	out	of	every	10	people	now	

consider	 climate	 change	 to	 be	 a	 serious	 problem.	 In	 Chile	 and	 Peru	 the	 figure	 is	 over	

75%.	Interestingly,	69%	of	Americans	are	concerned	about	global	warming,	despite	their										

government’s	position.	There	is	no	doubt	demand	for	our	offering	is	there,	and	like	Airbnb,	

we	can	provide	the	means	and	the	mechanism	for	easy	participation.	In	just	a	few	minutes	

ordinary	people	can	start	to	make	a	real	and	meaningful	difference.

The Opportunity

LivingOffset	 is	 uniquely	 positioned	 to	 manage	 all	 aspects	 of	 carbon	 that	 is	 offset	 in															

exchange	for	human	activity,	including	the	synchronisation	of	wallet	functionality,	updating	

participants’	balances,	recording	of	transactions	onto	the	distributed	ledger	providing	the	

essential	infrastructure	and	information	for	this	socially	responsible	new	economy.	

The	ability	to	offset	their	carbon	footprint	is	the	call	to	action	that	so	many	people	have	

been	waiting	for.	It	will	rapidly	become	a	global	movement,	galvanising	millions	of	similarly	

concerned	people	to	affect	real	change	and	to	reduce	the	rate	of	global	warming.	It	will	be	

welcomed	by	all	who	feel	disempowered	by	passive	government	and	the	suppression	of	a

renewable	energy	agenda.

LivingOffset	is	tapping	into	the	demand	that	is	already	there,	the	people	who	want	to	make	

a	difference	and	until	now	have	not	been	able	to	do	so.	

The ICO

The	 issuing	 of	 LivingOffset	 (LOFF)	 Tokens	 will	 allow	 the	 team	 to	 take	 this	 exciting													

proposition	to	the	waiting	global	audience.	Early	investors	get	the	opportunity	to	benefit	

from	discounted	rates,	as	well	as	return-on-investment	coupons	paid	annually	(calculation	

based	on	sales	revenues,	see	section	5.1	for	details).	

A	fixed	number	of	tokens	are	available	over	two	sales	periods	–	Pre	Sale	and	Main	Sale.

      1st – 7th March  Pre Sale with 40% Discount

      8th – 15th March  Pre Sale with 20% Discount

      22nd March – 13th April Main Sale

The	ICO	is	required	to	spread	the	message	to	our	audience	of	similarly	concerned	people	

worldwide.	The	ICO	process,	token	creation	and	distribution	will	be	managed	by	our	ICO	

partner	Chainstarter.

http://www.pewglobal. org/2015/11/05/1-concern-about-climate-change-and-its-consequences/
http://climatecommunication.yale.edu/


LOFF Token Model

The	LivingOffset	(“LOFF”)	Token’s	value	will	 increase	as	the	global	community	expands	

and	 the	 amount	 of	 carbon	 offset	 deployed	 across	 the	 blockchain-enabled	 LivingOffset	

platform	increases.	

The	LOFF	Token	is	an	Ethereum-based	crypto	currency	and:

      Has an intrinsic underlying value.

      Has growth potential that is measureable and realistic.

      Is tradable and therefore liquid.

      Is a sustainable asset class, and so, has longevity. 

To	achieve	the	requirement	that	the	LOFF	Token	has	a	core	value,	we	have	designed	the		

LivingOffset	‘tokenomics’	so	that	a	percentage	of	overall	‘user-clicks/user-offsetting’	be-

comes	revenue-shared	back	to	the	token	holder.	This	revenue-share	model	gives	LivingOff-

set	token	holders	an	asset	that	is	pegged	to	company	performance.	Revenue	will	be	shared	

back	to	token	holders	annually.	Simply	put,	 the	revenue-share	model	gives	LOFF	Token	

holders	a	revenue	stream	that	grows	as	the	community	grows.	

So	it’s	win-win	–	for	the	world	and	for	the	investor.



I. Introduction

The problem  

There’s	no	disguising	the	truth.	We’re	at	a	critical	point	in	time.	What	we	do	or	don’t	do	

to	protect	the	world	right	now	will	have	widespread	impact	on	how	we	live	and	on	future								

generations.	As	greenhouse	gasses	trapped	in	the	earth’s	atmosphere	increase	to	levels	

never	experienced	before,	 the	effects	are	becoming	 increasingly	visible	–	 the	 rapid	 loss	

of	sea	 ice,	 rising	sea	 level	and	 longer,	more	 intense	heatwaves.	All	 this	 is	 reshaping	our							

planet	and	creating	havoc,	pushing	up	the	cost	of	living	and	increasing	the	potential	for	

large	numbers	of	people	to	be	displaced.	

The solution 

LivingOffset	is	a	global	marketplace	solution	that	enables	people	to	offset	all	of	the	small	

actions	that	contribute	to	their	carbon	footprint.	Harnessing	the	power	of	collaboration,	

the	LivingOffset	community	will	to	help	solve	the	global	issue	of	temperature	increases.	

This	is	a	movement	for	change;	one	that,	literally,	puts	the	power	in	the	hands	of	the	people	

who	want	to	make	a	difference.	

“We are merely converting demand that is already there, by giving the many millions of 

concerned people around the planet the tools that enable them to make their own decision 

to offset their personal carbon footprint”	

Paul	Cryan	CIO	and	CoFounder.

The	LivingOffset	mobile	app	is	simple	and	easy	to	use,	and	gives	users	the	opportunity	to	

start	making	an	immediate	contribution.	It	eliminates	any	uncertainty	that	our	efforts	really	

matter,	because	when	people	come	together,	real	change	is	possible.

A lifestyle gap waiting to be filled

The	problem	of	climate	change	is	enormous.	So	much	so	that	it’s	simply	impossible	for	the	

‘guy	on	the	street’	to	get	his	or	her	head	around	the	scale	of	what	needs	to	be	done,	and	

what	will	happen	if	it	doesn’t.	Nobody	is	giving	us	straight	answers.	Nobody	is	showing	us	

a	plan	that	we	all	understand.	

On	the	one	hand,	we	are	made	to	feel	guilty	for	our	ordinary,	everyday	activities,	like	driving	

a	car	or	buying	a	cup	of	coffee.	On	the	other	hand,	there’s	nothing	stopping	the	thousands	

of	cargo	ships	chugging	out	filthy	emissions	as	they	cross	our	oceans,	or	the	thousands	

of	flights	taken	every	day.	We	are	asked	to	care,	yet	industrial	output	(for	example)	seems	

to	matter	more	than	the	desertification	and	the	melting	polar	ice-caps.	Talk	about	getting	

mixed	messages!



Tackling inertia 

Governments	are	failing	us	on	this	matter.	And,	as	a	result,	we	are	failing	 in	our	duty	to	

protect	the	planet.	We	know	it,	but	feel	helpless.	Besides,	what	can	any	one	of	us	do	that	

would	make	a	jot	of	difference?	When	we	don’t	know	what	to	do,	the	safest	thing	to	do	is	

nothing.	Inertia	becomes	the	natural	default	position.	In	order	to	take	on	climate	change,	

we	also	need	to	tackle	this	inertia.	

Taking the lead

However,	scratch	the	surface	and	you’ll	find	genuine	concern	for	the	health	of	the	planet,	

a	willingness	to	participate	(provided	someone	else	takes	the	lead)	and	a	real	appetite	for	

change.	All	we	are	waiting	on	is	for	someone	(LivingOffset)	to	take	the	lead.	Leaving	it	to	

chance	hasn’t	worked.	Neither	has	trusting	it	to	governments.	It’s	time	for	the	people	to	

take	responsibility,	and	now	they	can	with	LivingOffset.	

By	presenting	the	solution	in	bite-size,	easy	to	manage	pieces,	the	idea	of	doing	‘some-

thing’	can	become	an	infinitely	attractive	alternative	to	doing	‘nothing’.	Using	small	change	

to	offset	your	daily	actions	(5	cents	for	your	coffee)	and	changing	routines	(lowering	your	

heating	by	one	degree)	are	easy	to	understand	and	easy	to	be	part	of,	and	when	part	of	

a	community	endeavour,	they	carry	the	promise	of	maximum	impact	for	minimum	effort.	

Suddenly,	inertia	seems	surmountable.

Doing good becomes contagious 

Here’s	 how	 it	 works.	 A	 small	 5	 cent								

contribution	is	matched	with	a	corporate	

donation,	doubling	it	to	10	cents.	That	10	

cents	is	invested	in	carbon	reduction			proj-

ects	across	the	economy,	helping	to	raise	

awareness.	As	more	LivingOffsetters	 join	

in,	 more	 contributions	 go	 towards	 new	

projects,	emissions		are		lowered,			people	

feel	empowered,	climate	awareness	is	im-

proved...	All	 starting	with	a	 single	5	cent	

offset	contribution.	

Behaviour	 is	 influenced	 as	 people	 make	 a	 positive	 adjustment	

to	 their	 lifestyles,	 taking	 responsibility	 for	 offsetting	 the	 carbon					

created	by	their	ordinary	day-to-day	activities.	

B I G  C H A N G E S  S TA R T  W I T H  S M A L L  C H A N G E



Corporate	organisations	can	now	really	deliver	on	Corporate	Social	Responsibility	(CSR)	

policies,	create	programmes	for	their	staff	that	can	deliver	measurable	CSR	outcomes	and	

fulfil	their	social	obligations.	Making	a	positive	statement	that	can	boost	morale,	produc-

tivity	and	the	share	price.	

Everyone is welcome

LivingOffset	 is	 the	 ecosystem	 where	 investors,	 consumers,	 climate	 evangelists	 and														

corporations	–	in	fact	all	of	society’s	stakeholders	–	can	come	together	and	work	towards	

a	cleaner	and	better	future.	The	forum	where	our	ordinary	every	day	activity	is	aggregated	

into	a	global	force	for	good.	

LivingOffset. Who’s it for? 

Whether	 you	 are	 a	 prospective	 investor	 looking	 for	 return,	 a	 climate	 enthusiast	 who										

recognises	 the	 need	 for	 societal	 collaboration	 or	 a	 combination	 of	 both,	 you’ll	 find																							

LivingOffset	is	an	intuitive	solution	born	from	the	founders’	passion	for	delivering	a	means	

of	tackling	climate	change	by	empowering	people	so	they	feel	connected	to	the	visible	

and	measurable	changes	they	can	make.	There	are	benefits	for	all	the	stakeholders’	users,	

investors	and	those	that	are	affected	by	the	impact	of	changing	weather	patterns.	



2. The Magnitude of the Problem

2.1  The	Current	Problem

The amount of carbon dioxide in the earth’s atmosphere is higher than at any time in the 

last 800,000 years. The pre-industrial concentration of carbon dioxide in the atmosphere 

was 280 parts per million (ppm). As of December 2016 it was 404.93 ppm. 

 

As a result the earth’s average temperature is increasing at a concerning rate. This current 

pace of global average temperature rise puts approximately 25 to 35 percent of plant and 

animal species at increased risk of extinction.	

195	 countries	 have	 signed	 up	 to	 the	 Paris	 Climate	 Agreement.	 That	 means	 that	 195												

countries	have	committed	to	keeping	global	average	temperatures	from	rising	2°C	by	the	

end	of	the	century.	If	it	rises	beyond	2	degrees,	we	risk	dramatically	higher	seas,	changes	in	

weather	patterns,	food	and	water	crises	and	an	overall	more	hostile	world.

The	problem	is	firstly,	that	this	agreement	is	voluntary,	so	we	can’t	stop	any	countries	from	

dropping	out	(at	the	whim	of	a	newly	elected	president	for	instance)	and	it	doesn’t	detail	

exactly	how	countries	should	achieve	their	targets.	Instead	it	is	only	provides	a	top	down	

framework	to	build	momentum	to	reduce	greenhouse	gasses.		

Most	environmentally	conscious	people	don’t	want	to	wait	for	politicians,	in	fact	they	don’t	

really	believe	that	politicians	can	solve	the	issue.	But,	before	people	can	even	begin	to	ask	

themselves	what	they	can	do	to	help,	they	first	need	to	understand	how	they	are	contrib-

uting	to	the	problem.	Most	people	know	that	they	have	a	carbon	footprint,	but	there	is	little	

or	no	real	understanding	of	how	their	individual	actions	and	choices	contribute	to	it.

(Credit: Vostok ice core data/J.R. Petit et al.; NOAA Mauna Loa CO2 record.)

https://climate.nasa.gov/evidence/


For	instance	for	consumers	in	Ireland:	

Action    Carbon Cost   Offsetting Cost

Buying	new	runners/trainers	 13,600	gram	 	 	 €1.08

Drinking	a	bottle	of	

European	wine	 	 	 850	gram	 	 	 €0.15

Eating	a	pastrami	deli	

sandwich	 	 	 	 2,810	gram	 	 	 €0.55

The	major	issue	of	climate	change	has	been	compounded	by	two	other	factors.	

1.		Climate	citizens	are	eager	to	engage	in	the	fight	to	combat	global	warming,	but	to	date	

they	have	not	found	an	easy	or	accessible	way	to	do	so.	

2.		Carbon	emission	reduction	markets	and	governmental	organisations	do	not	have	a	good	

record.	So,	who	can	people	trust	to	get	the	job	done?

With	our	use	of	blockchain	technology,	LivingOffset	can	change	all	of	that.

2.2  Our Solution

The	solution	is	LivingOffset.	A	carbon	offsetting	platform	that	harnesses	existing	demand	

and	enables	people	who	want	to	fight	climate	change	to	do	so	in	an	accessible,	affordable,	

easy	to	use	way.		LivingOffset	will	work	in	three	parallel	ways.	

1. Educate consumers to realign their daily routines

2. Offset the actual carbon cost of their lifestyle choices. 

3.  Invest in LivingOffset greenhouse reduction projects across the globe.

Added	 to	 that,	 our	 corporate	 partners	 will	 match	 the	 consumers’	 offsetting	 thereby									

doubling	their	impact.	These	are	offset	against	past	and	future	certified	emission	reduction	

actions.

	 Past	projects	-	have	issued	emission	reduction	certificates	under	internationally					

	 recognised	standards.

	 Future	projects	-	a	ring-fenced	fund	for	sustainability,	so	that	LivingOffset	can										

	 finance	or	part	finance	greenhouse	gas	reduction	actions.



2.3  How the Carbon Offset Economy Works

LivingOffset	 analyses	 and				

calculates	 the	 carbon	 cost	

of	 every	 action	 in	 our	 daily						

routines	and	makes	this	avail-

able	 for	everybody	to	see	 for	

themselves	on	the	blockchain.	

The	 platform	 and	 app	 helps	

users	 understand	 what	 they	

can	 control	 and	 what	 they	

can’t.	 And	 enables	 them	 to	

then	reduce	their	carbon	foot-

print	via	the	app	or	the	online	

retailer	widget.

The	 solution	 delivers	 lifestyle	

analysis,	 so	 that	 everyone	

can	 understand	 the	 carbon	

impact	 of	 every	 choice	 they	

make,	 and	 see	 how	 changing	

their	 routines,	 combined	 with												

offsetting	 their	 carbon,	 can	

make	a	real	impact.	

LivingOffset	shows	how	small	decisions	can	significantly	reduce	carbon	emissions,	while	

demonstrating		the	collective	impact	and	power	of	a	collaborative	LivingOffset	ecosystem.

As	it	shows	real	data	and	the	collective	impact	of	all	our	efforts,	LivingOffset	will	become	

the	central	knowledge	repository	for	carbon	offset	data,	proving,	for	the	first	time,	how	

lifestyle	choices	make	a	difference.

LivingOffset	will	 invest	 in	GHG	reduction	projects	 in	communities	across	 the	globe.	For				

example,	farmers	in	Tanzania	replace	their	kerosene	lights	with	solar	home	systems	(SHS)	

that	 LivingOffset	 fund.	 The	 farmers	 repay	 a	 portion	 of	 the	 installation	 cost	 of	 the	 SHS	

over	a	1	year	period.	This	funds	another	1.1	solar	home	units.	The	GHG	reduction	per	unit	

is	 between	 10	 and	 12	 tons	 over	 a	 10	 year	 period.	 So	 by	 funding	 1	 SHS,	 our	 East	 Africa	

partner,	RISE,	can	 install	a	 total	of	2.1	solar	home	units,	an	aggregate	GHG	reduction	of																						

between	21	and	25	tonnes	of	GHG	emissions.	Everyone	wins		–	LivingOffset	get	the	carbon		

emission	reduction	credits,	the	farmer	gets	reliable	lighting	at	low	cost	that	is	sustainable	

and	no	longer	has	to	breath	smoke	fumes	,	the	installer	makes	profit	from	the	upgrade	the	

farmer	 implements,	without	the	capex	of	buying	any	units.	The	LivingOffset/RISE	circle	

impacts	into	UN	SDG	goals	1,	2,	3,	4,	7,	8,	9,	13	and	17.	This	is	the	circular	benefit	that	you,	

as	 a	 LivingOffsetter,	 will	 be	 applying	 within	 our	 ecosystem.	 This	 template	 can	 have	 an										

impact	across	all	GHG	reduction	actions	in	all	geographies;	so	whether	you	are	Tanzanian,								

Zambian,	Korean,	Australian	or	European,	LivingOffset	will	work	for	your	benefit	now	and	

long	into	the	future.
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LivingOffset	is	a	community	where	every	member	is	part	of	something	worthwhile,	sharing	

experiences	and	encouraging	participation,	fuelling	an	enormous	network	effect	that	feeds	

the	growth	of	the	LivingOffset	community	from	millions	to	many,	many	millions…	perhaps,	

even	billions.

Everyone	can	participate.

The	LivingOffset	team	has	built	a	unique	ecosystem	into	a	platform	that	can	manage	the	

billions	of	tiny	transactions	that	are	required	to	fuel	the	bottom-up	fight	to	save	the	planet.	

This	 is	 a	 blockchain	 technology-driven	 revolution	 in	 climate	 change,	 where	 the	 real																	

impact	of	actions	are	measured	and	visible	to	everyone.	No	political	agenda,	no	cover-up,	

no	distortion	of	the	facts	or	fake	news.

LivingOffset	is	the	embodiment	of	a	new	movement	for	real	change	and	social	impact.	It	

empowers	the	people	to	take	ownership	of	the	biggest	problem	facing	mankind,	global	

warming.

	

			

A	transparent	system,	with	integrity,	free	from	government	tampering	and	distortion.

A	system	that	can	be	trusted.

An	immutable	record	of	all	carbon	offset	activities	stored	on	the	blockchain.

An	 audit	 trail,	 for	 all	 carbon	 offset	 activities	 that	 complies	 with	 ISO	 14064	 1-2-3										

standards.

A	 record	 of	 domestic	 emission	 reductions	 standards	 in	 line	 with	 United	 Nations								

standards.



3. The LivingOffset Platform

3.1  Overview

The	LivingOffset	ecosystem	 is	a	globally	unique	way	

of	offsetting	carbon	 footprints.	The	basic	premise	 is,	

using	 blockchain	 and	 algorithms	 and	 processes,	 we	

take	 wholesale	 certified	 greenhouse	 gas	 reductions	

and	fractionalise	them	into	product	specific	amounts.	

Certified	 emission	 reductions	 are	 transacted	 in	 met-

ric	tonnes,	our	unit	size	is	250g	(4000	per	tonne)	be-

cause	this	is	the	approximate	carbon	cost	of	a	cup	of	a	

take-away	coffee.	We	started	with	the	question	“what

if	we	could	offset	our	cup	of	coffee?’	

Our	LivingOffset	mobile	app	will	make	offsetting	life-

style	choices	easily	possible.	How	to	simplify	the	com-

plex	 offsetting	 journey	 was	 always	 a	 potential	 con-

straint	to	creating	LivingOffset	–	the	cost	of	billions	of	

tiny	transactions.	We	decided	to	avoid	a	point-of-sale	

solution	to	offsetting	because	it	would	involve	integra-

tion	with	myriad	IT	systems,	which	would	create	high	

costs	and	far	too	many	variables	to	be	properly	man-

ageable;	also	bank	payment	costs	would	be	prohibitive	if,	for	every	transaction,	banking	

systems	were	used.

So	 we	 designed	 a	 stand-alone	 application	 that	 can	 be	 ‘white-labelled’	 if	 necessary	 and	

have	 created	 a	 LivingOffset	 e-wallet	 to	 which	 customers	 will	 upload	 their	 monthly																												

offsetting	amount,	be	it	€5,	€10	or	€20.



3.2  LivingOffset User Journey

The	offsetting	journey	takes	30	seconds	to	complete:



The	LivingOffset	mobile	 app	will	 empower	consumer	offsetting	and	create	a	 forum	 for	

societal	collaboration.	

The	aim	is	that	all	user	engagement	is	primarily	via	3	sources.

1.			 Via	the	app	directly.

2.		 Via	a	white-labelled	app,	where	a	corporate	partner	brands	the	app	under	their	own

	 marketing	identity	and	LivingOffset	provides	all	underlying	support	services.

3.	 Via	the	LivingOffset	“Carbon-Offset”	button	on	a	retailer	e-Commerce	checkout

	 page.

So	depending	on	the	channel,	the	“user	journey”	varies	in	certain	ways.

1.	 Using	the	app	directly	the	user	follows	a	simple	path.

2.	 Using	a	corporate	“white-labelled”	version	of	the	app	follows	a	similar	journey,	but

	 also	allows	the	company	to	give	vouchers	and	real-life	rewards	for	specific	branded

						 products	to	the	user.

Download	the	app	via	the	Android	or	Apple	App	stores	and	follow	the	easy	

registration	process.

The	user	then	simply	uses	the	app	to	offset	their	standard	lifestyle	on	a	day-

to-day	basis.	Push	notifications	prompt	them	to	offset	their	purchases.	These	

settings	are	configurable.	For	example,	if	they	are	near	a	retailer	who	is	on	the	

platform,	it	will	‘ping’	the	user	and	notify	them	that	this	retailer	supports	the	

LivingOffset	platform	and	invites	them	to	come	on	in,	purchase	an	item	and	

offset	 that	purchase!	 If	you	want	 to	avoid	push	notifications,	 then	a	 retailer	

specific	QR	code	at	the	retailer	will	bring	you	to	the	same	offsetting	action.

The	 user	 simply	 selects	 the	 product(s)	 bought,	 decides	 what	 ones	 to																			

offset	and	then	selects	offset.	All	purchases	are	made	and	the	user	gets	the	

carbon	 credit	 loaded	 onto	 their	 wallet,	 with	 the	 purchase	 details	 handled																																			

automatically	on	the	platform.

When	a	user	offsets	a	purchase	by	5c,	a	corporate	co-sponsor	will	match	it,	

doubling	the	contribution	to	10c.

The	user	can		even	select	the	source	of	the	carbon	inventory,	should	they	wish	

to	do	so.	Otherwise	the	platform	will	automatically	select	the	carbon	projects.



In	either	app	scenario,	using	the	app	also	brings	the	user	along	

a	reward/gamification	path	as	follows:

The	user	path	via	the	LivingOffset	“Carbon	Offset”	button	on	

an	online	retailer	checkout	screen	is	another	way	that	the	user	

interacts	with	the	system.

BRONZE

SILVER

GOLD

PLATINUM

Each	week	a	weekly	offsetting	target	is	defined.	If	you	

reach	your	target	each	week	over	a	period	of	4	weeks,	

then	you	move	up	“a	level”	within	the	system.

4	 levels	 are	 defined	 as	 follows.	 Bronze-Silver-Gold-	

Platinum.	

	

You	can	monitor	your	weekly	achievements	on	a	user	

dashboard.

Then,	as	you	reach	your	weekly	targets	you	are	award-

ed	additional	credit.	The	higher	your	ranking,	the	more	

credit	you	receive.

There	 is	 a	 new	 user	 growth	 scheme	 also	 defined.	 If	

you	refer	a	new	user	to	the	system	you	also	receive	a	

credit	to	your	Euro	balance.

The	user	selects	the	“offset	now”	on	the	retailer	site.	

LivingOffset	handles	all	underlying	processing.

A	QR	code	will	be	generated	on	screen.

Using	the	app,	the	details	of	the	completed		a c t i o n s	

can	be	downloaded	into	the	user	LivingOffset	wallet	

by	 scanning	 the	 QR	 code.	 In	 this	 way,	 all	 offsetting			

actions	are	credited	to	the	user	so	that	they	receive	

the	reward	benefits.



4. LOFF Initial Token Launch (ICO)

The	LivingOffset	ICO	is	aiming	to	raise	sufficient	funds	to	complete	the	global	rollout	of	

the	LivingOffset	proposition	and	mobile	app,	to	complete	its	integration	with	the	block-

chain	 and	 to	 finalise	 the	 building	 of	 the	 LivingOffset	 platform.	 The	 funds	 will	 allow	 for	

a	global	marketing	program,	and	 the	 rollout	and	operations	support	necessary	 to	build																									

a	 LivingOffset	 global	 ecosystem,	 compromising	 responsible,	 empowered	 and	 engaged	

people	with	one	agenda	–	to	reduce	carbon	emissions	and	thereby	reverse	the	impact	of	

global	warming.

LivingOffset	 will	 issue	 LOFF	 tokens	 from	 our	 website,	 using	 the	 underlying	 Ethereum		

blockchain	platform.

	 LivingOffset	aims	to	raise	between	€1.5M	(Soft	Cap)	to	€20M	(Hard	Cap).

	 The	ICO	involves	purchasing	LOFF	tokens	created	by	LivingOffset.

	 LOFF	tokens	represent	the	right	to	receive	a	percentage	of	the	sales	revenue	as

	 defined	later	in	this	white	paper.

	 The	total	number	of	LOFF	tokens	is	not	fixed	at	the	outset.	Exact	numbers	are		 	

	 locked-down	after	the	ICO	closes.

	 The	participation	window	is	31	days.

	 One	LOFF	token	will	be	distributed	at	5	LOFF	tokens	to	€1.00,	with	discount	time

	 periods	applying.	See	chart.

	 Payment	can	be	made	in	FIAT,	ETH,	BCH	or	BTC.	

	 After	the	ICO	period,	unreleased	LOFF	tokens	for	ICO	are

	 destroyed.

	 At	the	end	of	the	ICO	period,	all	allocated	LOFF	tokens	are	considered	65%	of	the

	 total	supply.

	 The	remaining	35%	of	supply	is	distributed	according	to	the	accompanying	chart

	 below.

	 Once	the	ICO	period	is	over	there	will	be	no	remaining	opportunity	to	acquire		 	

	 LOFF	tokens	until	listed	on	our	chosen	Exchange.

	 The	standard	purchase	price	is	1	LOFF		=	€0.20.

	 Minimum	purchase	=	€300.



4.1  Allocation/Distribution of Token

The	LOFF	tokens	will	be	allocated	as	follows:

 ICO Participants (65%)
		 Approximately	186,813,187	‘LOFF’	tokens	will	be	issued	with	bonus	rates	
	 applicable.

 Reserve (10%)
	 This	portion	of	total	supply	will	be	kept	in	reserve	for	strategic	investors
	 and	liquidity	and	treasury	purposes.

 Advisors (4.6%)
	 This	portion	is	for	our	key	ICO	advisors	and	advocates	of	our	company	aims.

 Founders (12.0%)
	 This	proportion	will	be	for	the	company	founders	and	management	team.

 Future Staff (8%)
	 This	is	reserved	to	ensure	that	we	continue	to	attract	top-performing	
	 employees.

 Referrals (0.4%)

	 As	marketing	is	key,	we	will	use	this	allocation	for	social	media	purposes.

ICO Participants

Advisors

Founders

Future Staff

Referrals

Reserve
ICO Participants, 65%

Split of Tokens               Allocation

ICO Participants              65%

Advisors                    4.6%

Founders                     12%

Future Staff                8%

Referrals                    0.4%

Reserve               10%

Reserve, 10%

Allocation of ICO ‘LOFF’ coins

Referrals, 0.4%

Future Staff, 8%

Founders, 12%

Advisors, 4.6%



A	discount	structure	will	be	put	in	place	as	follows	over	the	ICO	period.

Aim: To raise between €1.5M (soft cap) and €20M (hard cap).

4.2 Investor Authorisation

LivingOffset	ICO	investors	will	have	to	complete	KYC/AML	validation	and	an	investor	sign	

up	 process	 that	 is	 handled	 by	 our	 Chainstarter.	 This	 will	 identify	 both	 private	 investors	

and	corporate	investors.	For	certain	jurisdictions	such	as	the	USA	investor	accreditation	is	

required.	The	KYC	process	satisfies	regulatory	requirements	that	known	investors	are	enti-

tled	to	participate	in	the	token	sale.	LivingOffset	is	committed		to	the	highest	standards	of	

regulatory	compliance.	The	objective	of	our	KYC	is	to	ensure	that	LivingOffset	is	not	being	

used,	intentionally	or	unintentional,	by	criminal	elements	for	money	laundering.

Before	 receipt	 of	 funds,	 we	 will	 perform	 our	 KYC	 and	 once	 the	 investor	 process	 is																		

complete,	the	LivingOffset	tokens	will	be	released	to	the	investor	wallet.	Our	exchange	has	

full	transactional	auditing	embedded	so	a	full	listing	of	all	initial	investors	will	be	maintained	

securely.	

In	summary,	we	commit	to	the	following	actions:

 Verify and validate the investor’s identity

 Understand the investor’s profile

 Assess the potential for money laundering

Bonus %  ‘LOFF’ token in Euro

0%	 	 	 €  0.20	

20%	 	 	 €  0.16	

40%	 	 	 €  0.12

1st  - 7th March 2018 8th - 15th March 2018 22nd March  - 13th April 2018

40%
Discount

20%
Discount

0%
Discount

EARLY STAGE STAGE 1 STAGE 2



4.4  Use of ICO Funds (Pre sale/Main sale)

The	specific	use	of	the	total	raised	during	the	ICO	period	is	subject	to	change.	Depending	
on	the	actual	amount	raised	the	anticipated	breakdown	of	expenditure	is	as	follows:

Use of ICO Funds

Marketing and 
Global Rollouts

48%

Group Operations

14%

Contingency

5%
ICO Cost 

7%

IT Rollout
and Ongoing

Development/
Support 
26%

IT	Rollout	and	Ongoing	Development/Support	(26%).	
This is the spend required to complete the MVP to full product status and associated Opex.

Marketing	and	Global	Rollouts	(48%).
This is needed to roll out LivingOffset in Europe/USA/Asia.

Contingency	(5%).
Set aside for unforeseen costs.

ICO	Costs	(7%).
Costs incurred in the ICO process and preparation of ICO event with advisors.	A small per-
centage of Pre-Sale funds will be used to finance marketing activities for the Main ICO sale.

Group	Operations	(14%).
Funding working capital outside of marketing and IT.



4.5  LivingOffset Roadmap

JAN - JUN 2017

PRODUCT	DEFINITION

- Product definition &
  requirement analysis

- IT prototype

- MVP product definition

- Initial seed funding 
  raised

JUL - NOV 2017

MVP	PHASE

- Defined low level use-cases

- Developed primary & secondary 
  use-cases

- Covered project on-boarding, 
  corporate management, sponsorship 
  & retailer management

- Developed front end full feature app

- Developed all API calls to the 
   back end

- Refined internal processes for 
  lifecycle carbon footprint definition

MAR - APR 2018

THE	TOKEN	SALE

- Development of 
  Online Retail 
  LivingOffset 
   “Carbon Widget” 

NOV 2017 - JAN 2018

ICO	PREPARATION

- Partnered with Chainstarter 
  & Blockwise

- Developed Tokenomics

- Initial seed funding raised

- Developed blockchain & 
  crypto currency requirements

- White Paper Marketing 
  Campaign

APR - JUN 2018

POST	ICO

- Incorporate an Ethereum 
  bespoke blockchain to our 
  crypto wallet

- Development on our 
  Analytics engine

- Building inventory

- Development of launch 
   marketing campaign

JULY 2018

LAUNCH

- Launch of system 
  globally

- Launch global 
  marketing campaign. 



5. LOFF Token

5.1 The Purpose of the LOFF Token

How the Investment Works 

	
Investors’	return	will	be	calculated	on	LivingOffset’s	platform	performance,	purely	based	

on	sales	 revenues.	A	sale	 is	defined	simply	as	 “when	an	 individual	uploads	 funds	 (buys	

carbon	credits/utility	coins)	into	their	account	with	the	LivingOffset	app.	We	are	allocating	

5%	of	this	upload	to	our	investors.	With	investors	interest	at	heart	we	are	sharing	the	sales	

revenue	from	“user	clicks.”		

Projected	forecasts	on	sales	are:

Why Invest in the LivingOffset Token?

	

	

	 	 2018	up	to	13%

	 	 2019	up	to	40%

	 	 2020	up	to	48%

	 	 2021	up	to	75%

	 	 2022	up	to	128%

A	crypto	coin/token	investment	with	a	real	business	backing	it	up,	this	is	not	a	utility	

coin	investment.

We	are	offering	a	solid	rate	of	return,	see	above	and	summary	financials	below.

Vastly	experienced	management	team,	covering	IT,	Marketing,	Operations,	Finance	and	

Global	Tax	&	Regulation.

Highly	cash	generative	business	model.

Excellent	global	growth	prospects	–	our	marketing	 team	are	world	class	and	we	are	

thinking	big.										

In	terms	of	Regulation,	we	are	creating	a	security	token.

We	plan	to	invest	a	significant	percentage	of	our	margin	into	a	sustainability	fund.	This	

could	also	be	described	as	an	asset-backed	carbon	fund	accumulation.	This	will	sit	on	

our	balance	sheet	accruing	value	while	generating	future	carbon	for	offsetting	on	our	

platform.



5.2 Estimated Financial Statement

Living	Offset	has	two	post-ICO	objectives:

1.	 To	integrate	the	LivingOffset	mobile	app	with	the	back	end	blockchain	that	includes

	 	completing	the	carbon	offset	calculation	engine.

2.	 To	roll	out	the	Living	Offset	proposition	and	position	the	mobile	app	internationally

	 in	key	regions.	

We	have	defined	two	scenarios	that	cover	our	financial	forecasting.	The	first	is	an	optimistic	

scenario	and	the	second	is	a	baseline	scenario.	General	expenditure	is	also	reduced	in	the	

baseline	model.

	 We	complete	out	the	IT	project	over	4	months	as	the	MVP	is	already	90%	product		

	 ready	in	our	pre-ICO	phase.	In	this	“IT	sprint”	we	complete	our	blockchain/crypto-		

	 wallet	integration	and	ensure	the	product	is	market-ready	from	a	scalability	and

	 security	perspective.	Our	IT	team	is	already	fully	in	place	to	address	this	develop	-	

	 ment	sprint.

	 We	build	out	our	internal	compliance/treasury	organisation	and	all	management	

	 structures	(IT	Operations,	Business	Operations,	Finance	and	Control).

Optimistic Forecasting

In	this	scenario	our	plans	cover	simultaneous	rollouts	of	the	LivingOffset	product	to	8	large	
countries	in	Europe/USA/Asia.	We	assume	an	ambitious	product	take-up	across	corporate	

organisations	and	wider	populations	with	an	aggressive	market	push	into	these	territories.
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Assumptions for Optimistic Forecasts

Baseline Forecasting

Based on 23 offsets a month

Year   Revenues  Coupons for token holders

2018	 	 €    97,945,583	 	 €    4,897,279	

2019	 	 €    307,976,429	 €    15,398,821	

2020	 	 €    369,065,986	 €    18,453,299

2019	 	 €    573,203,571		 €    28,660,179	

2020	 	 €    981,478,742		 €    49,073,937



Baseline Forecasting

In	this	scenario	our	plans	also	cover	simultaneous	rollouts	of	the	LivingOffset	product	to	8	

large	countries	covering	Europe/USA/Asia.	However	we	assume	a	lower	product	take-up	

across	corporate	organisations	and	wider	populations.	
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Assumptions for Baseline Forecasts

Based on 12 offsets a month

Year   Revenues  Coupons for token holders

2018	 	 €    51,102,043	 	 €    2,555,102	

2019	 	 €    79,441,986	 	 €    3,972,099	

2020	 	 €    91,547,352	 	 €    4,577,368

2021	 	 €    183,094,704	 €    9,154,735	

2022	 	 €    346,828,248	 €    17,341,412
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6. TEAM

6.1  LivingOffset Team

Chris O’Shea | Chief Executive Officer

Chris	joins	the	board	as	Chief	Executive	Officer.	He	is	currently	a	director	

of	Arranmore	Financial	Services,	Ireland’s	agent	company	for	KBL	Limited,	

London,	a	full-service	wholesale	financial	markets	firm.	Arranmore	Finan-

cial	Services	trades	with	bank	treasuries	and	investment	firms	around	the	

world.	 Along	 with	 fellow-board	 member,	 Kevin	 Gahan,	 Chris	 successful-

ly	managed	 the	 setup	of	 IFSB,	a	very	profitable	wholesale	financial	 ser-

vices	company.	Over	his	30-year	performance-driven	career,	Chris	has	also	

worked	with	Kyte	Broking,	Cantor	Fitzgerald,	NCB	and	Caradas.	He	brings	

considerable	entrepreneurial	skills	to	the	team.

David Boles | Chief Process Officer

David	 was	 introduced	 to	 carbon	 markets	 while	 studying	 for	 a	 Graduate	

Diploma	in	Green	Technologies	at	UCD.	Later	he	established	his	own	niche	

business,	supplying	intel	services	and	trading	capabilities	to	EUETS	(Euro-

pean	Union	Emission	Trading	Schemes)	participants,	and	worked	with	en-

ergy	companies,	including	clean	energy	start-ups.	ESDLife	is	David’s	brain-

child.	In	his	earlier	life,	David	studied	Civil	Engineering	at	UCD	and	worked	

in	 project	 management	 roles	 on	 major	 infrastructural	 projects,	 such	 as	

roads,	multisensory	buildings	and	Dublin’s	light	rail	system	(Luas).

Léonie Khan | Chief Marketing Officer 

Léonie	graduated	from	UCD	with	a	Degree	in	Commerce,	and	an	MBS	in	

Marketing	from	UCD’s	Graduate	Business	School.	She	began	her	market-

ing	career	client	side,	with	international	brands	such	as	Vodafone	and	bmi	

british,	before	moving	to	the	advertising	agency	BBDO	Dublin,	where	she	

spent	10	years,	rising	through	the	ranks	to	become	an	award-winning	Se-

nior	Account	Director.	Currently	Léonie	 is	working	as	a	senior	marketing	

consultant,	a	proven	strategist	and	project	manager,	she	has	a	deep	under-

standing	of	what	it	takes	to	build	brands	and	audiences	from	the	ground	

up.

Ian McKeown | Chief Financial Officer 

As	the	board’s	Chief	Financial	Officer,	Ian	brings	over	28	years	of	commer-

cial,	corporate	finance	and	management	experience	to	the	role.	Since	2001	

Ian	has	been	self-employed,	trading	as	McKeown	&	Associates.	Previously	

he	worked	with	Mazars	Chartered	Accountants,	specialising	 in	corporate	

finance,	mergers,	acquisitions	and	disposals.	Ian	has	also	spent	five	years	

as	a	financial	controller	in	industry	and	five	in	public	practice.	Ian	is	a	Fellow	

of	the	Association	of	Chartered	Certified	Accountants.	Ian	is	the	author	of	

the	LivingOffset	tokenomics.



Paul Cryan | Chief Information Officer 

Paul	is	one	of	co-founders	of	LivingOffset	and	with	Ian	McKeown	is	co-de-

signer	of	the	LivingOffset	‘ICO	tokenomics’.	He	has	been	working	in	IT	for	

over	30	years,	specialising	in	technology	for	banking	and	finance.	He	has	

held	senior	Corporate	Finance	IT	roles	in	Ireland,	the	Netherlands	and	the	

USA,	and	has	 led	 large	 IT	 teams	at	General	Electric,	AIB	and	RaboBank	

Group	(De	Lage	Landen).	Paul	also	has	significant	experience	in	IT	start-

ups.	 He	 has	 a	 BSc	 in	 Computer	 Science/Maths	 from	 University	 College	

Dublin	(1987)	and	completed	the	Leadership	Development	Programme	at	

the	Centre	for	Creative	Learning	in	Woluwe-Saint-Lambert,	Brussels.

Kevin Gahan | Chief Operations Officer 

Kevin	Gahan	joins	the	Board	as	Chief	Operations	Officer,	bringing	with	him	

over	30	years	of	experience	from	NCB	and	Cantor	Fitzgerald	and	seven	

years	as	director	/owner	of	an	independent	international	financial	services	

company.	Kevin	is	a	Registered	Stockbroker	CPD	Member	of	the	Irish	Stock	

Exchange	and	a	graduate	of	Trinity	College	Dublin,	with	a	degree	in	Natural	

Sciences.	He	is	currently	an	owner	director	of	AFS	Ltd,	which	acts	as	a	tied	

agent	for	Kyte	Broking	Ltd,	London.	

Andreos Klering | Chief Technology Officer 

Andreos	Klering	 is	one	of	 the	co-founders	of	LivingOffset	 and	 joins	 the	

board	as	Chief	Technology	Officer.	Andreos	has	over	10	years	experience	in	

the	software	industry	–	from	development	roles	to	management	–	and	has	

run	a	successful	IT	consultancy,	specialising	in	the	financial	services	indus-

try.	An	expert	on	cloud-oriented	development	and	agile	software	devel-

opment,	Andreos	is	also	working	with	a	variety	of	tech	start-ups,	helping	

them	bring	their	ideas	to	life.

Ian McColl | Chief Creative Officer 

As	Chief	Creative	Officer,	 Ian	brings	over	30	years	of	creative	communi-

cation	 experience	 to	 the	 role.	 Since	 2012	 Ian	 has	 managed	 a	 successful	

creative	 co-operative,	 producing	 distinctive	 and	 memorable	 brand	 com-

munication	work	for	Bank	of	Ireland,	Smyths	Toys,	and	many	other	brands.	

Previously	he	managed	creative	departments	 in	agencies	such	as	Ogilvy	

and	BBDO	Dublin	working	closely	with	clients	and	cultivating	long-lasting	

relationships	based	on	the	consistent	delivery	of	highly	effective	creative	

work.



6.2   Advisory Board

Nick Ayton

Nick	has	spent	30	years	working	in	the	technology	sector,	holding	a	num-

ber	of	senior	executive	and	management	positions	for	Siemens,	CapGem-

ini	and	CSC.	An	accomplished	writer,	speaker	and	blockchain	business	ar-

chitect,	Nick	has	spent	the	last	few	years	helping	organisations	with	their	

blockchain	strategies,	designing	blockchain	solutions	and	propositions	and	

advising	on	ICOs	while	also	writing	for	the	market	leading	online	crypto-

currency	magazine	Coin	Telegraph	as	their	London	correspondent,	where	

he	is	known	as	‘The	Sage	of	Shoreditch’.

Dmitry Koval | Chief Technology Officer/Chain Starter

Dmitry	obtained	his	MSc	degree	in	mathematics	in	1997	and	built	his	ca-

reer	around	 information	technologies	and	 information	security.	But,	with	

the	 emergence	 of	 cryptocurrencies	 and	 the	 possibilities	 that	 blockchain	

represents,	Dmitry	submerged	himself	into	this	new	world,	starting	his	first	

crypto	project	in	2014	–	the	renowned	Bitcoin	Futures	platform	&	trading	

exchange	 Crix.io.	 Recognising	 a	 lack	 of	 industry	 expertise	 Dmitry	 start-

ed	Blockwise	–	a	consultancy	and	software	development	firm	focused	on	

evaluating	blockchain	use	and	implementing	blockchain	to	solve	real-world	

problems.

Colm Byrne | Social Entrepreneur (Founder DaysE)  

For	over	 15	years	Colm’s	career	has	 focused	on	the	reduction	of	carbon	

emissions	associated	with	energy	consumption.	As	director	and	 founder	

of	Glas	Energy,	Colm	has	managed	over	 1000	 installations	of	 renewable	

energy	systems,	displacing	fossil	fuel	systems.	As	part	of	a	DCU	masters	

degree,	Colm	completed	a	graduate	certificate	in	Social	Innovation	in	2014	

and	went	on	to	establish	an	award	winning	social	enterprise	(DaysE).		

Dr Florence Renou-Wilson 

Dr	Florence	Renou-Wilson	(PhD,	M.Sc.	(Ag.),	Dip.	EIA&SEA	Mngt)	is	a	lec-

turer	and	research	scientist	in	University	College	Dublin,	where	she	is	also	a	

lecturer	and	director	of	a	Masters	of	Science	in	Global	Change:	Ecosystem	

Science	and	Policy.	She	has	investigated	peatlands	for	more	than	twenty	

years	in	an	integrative	way	at	the	crossroads	of	ecology,	forestry,	agricul-

ture,	climate	change	and	sustainable	management.	She	is	a	Lead	Author	

for	the	Inter-governmental	Panel	on	Climate	Change	for	the	Supplement	

to	 the	 2006	 Guidelines	 on	 Wetlands	 (2014).	 She	 is	 also	 member	 of	 the	

Scientific	and	Policy	Advisory	Group	to	the	Peatland	Council	set	up	by	the	

government	to	assist	Ireland	to	respond	to	the	requirements	of	EU	and	do-

mestic	law	relating	to	the	protection	of	important	peatland	habitats.



Nick Holden 

Nick	Holden	is	a	Professor	of	Biosystems	Engineering	and	a	global	leader	

in	food	chain	sustainability.	He	is	on	the	editorial	board	of	Nature	Scientific	

reports,	is	an	EPD	verifier	and	an	academic	reviewer	of	28	journals.	Nick’s	

research	focuses	on	the	sustainability	of	agriculture	and	food	chains,	which	

includes:	

(i)	 Life	Cycle	Assessment;	

(ii)	 Soil	Quality	(Sensing	and	Visual	methods);	

(iii)	 Agricultural	Systems	Technology.	

He	is	a	PI	in	3	H2020	projects	(AgroChemWhey,	AgroCycle	andValumics),	

being	a	work	package	 leader	 for	 two	(AgroChemWhey	and	AgroCycle).		

Nick	is	also	deputy	leader	and	sustainability	platform	co-leader	for	the	SFI	

Beacon	Bioeconomy	Research	Centre.
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7. Don’t leave it too late

This is our moment

The	 need	 for	 global	 change	 has	 never	 been	 more	 pressing.	 And	 at	 LivingOffset,	 we’ve			

developed	the	tools	to	make	it	happen.	We	have	a	platform	that	enables	people	to	make	

a	real	difference,	that	guides	and	educates	them	to	make	the	right	decisions	to	change	

behaviours,	to	offset	their	lifestyles	and	the	impact	of	their	everyday	lives.	

This is people power

We	can	no	longer	accept	the	passive	behaviours	and	empty	promises	of	governments,	nor	

the	suppression	of	the	renewable	agendas	or	the	failure	to	empower	ordinary	people	to	

make	personal	contributions.	

This is the start of a movement

One	 that	 will	 reward	 participants	 for	 their	 efforts,	 reward	 corporate	 partners	 for	 their										

involvement,	reward	the	investors	with	annual	coupons,	and	the	world	with	the	chance	of	

survival.

Invest	now	in	LivingOffset,	the	app	that	is	going	to	positively	change	the	world	around	us	

by	helping	to	reduce	carbon	emissions	and	halt	climate	change.	

The world can’t wait…

Join	the	LivingOffset	ICO	now	and	make	a	real	difference.	

B I G  C H A N G E S  S TA R T  W I T H  S M A L L  C H A N G E .
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9. DISCLAIMER

This	white	paper	does	not	constitute	a	recommendation	by	LivingOffset,	the	Directors,	the	Investment	Manager	

or	any	other	person,	or	advice	to	any	recipient	of	this	white	paper,	on	the	merits	of	participation	in	the	ICO.	This	

white	paper	does	not	necessarily	identify,	or	purport	to	identify,	all	the	risk	factors	associated	with	LivingOffset.	

Prospective	participants	must	make	their	own	independent	assessment,	after	making	such	investigations	as	they	

consider	necessary,	of	 the	merits	of	participating	 in	 the	 ICO.	Prospective	participants	should	consult	and	rely	

upon	their	own	investment,	accounting,	legal	and	tax	representatives	and	advisers	as	to	such	matters	concerning	

LivingOffset	and	to	evaluate	independently	the	financial	risks,	consequences	and	suitability	of	an	investment	in	

LivingOffset,	or	if	in	any	doubt	about	the	contents	of	this	white	paper.	

Investment	in	LivingOffset	carries	risk	and	may	involve	risks	that	could	lead	to	a	loss	of	all	or	a	substantial	portion	

of	such	investment.	Unless	prospective	participants	fully	understand	and	accept	the	nature	of	LivingOffset	and	

the	potential	risks	inherent	in	LivingOffset	they	should	not	invest	in	LivingOffset.	Each	prospective	participant	is	

wholly	responsible	for	ensuring	that	all	aspects	of	LivingOffset	are	acceptable	to	them.	

There	can	be	no	assurance	that	LivingOffset’s	investment	objective	will	be	achieved	and	investment	results	may	

vary	substantially	over	time.	Investment	in	LivingOffset	is	not	intended	to	be	a	complete	investment	program	for	

any	investor.	Prospective	participants	should	carefully	consider	whether	an	investment	is	suitable	for	them	in	light	

of	their	circumstances	and	financial	resources.

Prospective	 participants	 should	 inform	 themselves	 as	 to	 the	 legal	 requirements	 within	 the	 countries	 of	 their	

nationality,	residence,	ordinary	residence	or	domicile	for	such	acquisition,	any	foreign	exchange	restrictions	or	

exchange	control	requirements	which	they	might	encounter	on	acquisition	or	disposal	of	LOFF	Tokens	and	the	

income	tax	and	other	taxation	consequences	which	might	be	relevant	to	the	acquisition,	holding	or	disposal	of	

LOFF	Tokens.

IF	THE	PROSPECTIVE	PARTICIPANT	IS	 IN	ANY	DOUBT	ABOUT	THE	CONTENTS	OF	THIS	DOCUMENT	THEY	

SHOULD	CONSULT	WITH	THEIR	ACCOUNTANT,	LEGAL	ADVISER	OR	OTHER	PROFESSIONAL	ADVISER	BE-

FORE	INVESTING


