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Abstract
MobileBridge Momentum revolutionises the marketing and loyalty paradigm.
Our blockchain based marketing automation platform rewards customers directly for their
attention, business, advocacy and insights they give to their favourite brands and retailers in 
the form of crypto-currency. This allows companies to directly attract, reward and engage 
with the customers that matter to them most, without traditional marketing intervention.
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Executive Summary 

MobileBridge is set to revolutionise the world of marketing and customer loyalty by redefining the way in which companies 

build and manage relationships with their customers. 

We are launching the world’s first blockchain and crypto-token based marketing automation platform and the Momentum 

Token. It allows companies to use the Momentum Token or launch their own crypto tokens to more accurately engage and 

reward their customers in exchange for their attention, business, brand advocacy and data insights, whilst giving the 

consumer full control over their personal data.  

This breakthrough redefines the way in which companies and customers mutually drive and perceive the value they get 

from each other. It transforms the traditional and outdated distribution of marketing budgets by shifting acquisition and 

retention budgets towards those who matter most to the bottom line: the customer. 

In the past, people had to purchase crypto-currency or invest heavily in ‘mining’ to earn them. With the MobileBridge 

Momentum platform, consumers can earn crypto tokens by investing their time, attention and good-will to promote the 

companies they like. The Momentum and company-branded tokens earned can be redeemed in a company reward 

program or exchanged into real-world money or other crypto currencies like Bitcoin. 

The MobileBridge Momentum platform enables companies to: 

• Launch their own, or co-branded, token-based incentive and reward scheme 

• Build up a detailed understanding of each customer by using accurate and actionable data 

• Engage using relevant and effective 1:1 conversations with customers and their friends  

• Reward customers with crypto tokens, discounts or other incentives, by for example: 

o Making a purchase  

o Providing insights about themselves by completing their user profile, sharing their preferences, plans or 

habits or filling in a quick poll or survey 

o Posting reviews, videos or blog posts about products they bought or services used 

o Learning about new products, clicking ‘like’, watching a video or playing a game 

o Sharing information or promotions with friends, e.g. by sharing a review of your new running shoes with 

five of your running friends they will be notified of promotions next time they are near the store. 

• Enable consumers to collect crypto based rewards inside the physical store using mobile and AR, as well as online 

 

Using the blockchain foundation, user data stored on our system will be fully transparent and controlled by the end-user, 

providing a safe and secure environment that will fuel our platform.  

As a result, customers will get relevant marketing that is actually connected to what they care about and finally see real 

value for their loyalty, spending, attention and advocacy. It is now worth their while to invest time and attention to 

become real brand ambassadors.  

Total marketing expenditures worldwide are pushing past $1 trillion. A large part of this enormous spend lacks efficiency, 

attribution or a clear ROI. The Momentum Platform will convert inefficient marketing strategies into dynamic marketing 

machines driven by the most potent resource a company can ever have: their customers. 

https://momentumtoken.io/
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The value of the loyalty rewards market will soon surpass $500 billion annually. In North America alone, the cumulative 

value of unused ‘points’ is approximately $100 billion. This represents a vast number of frustrated customers with ‘points’ 

which they do not value and can never enjoy. This wasted potential can be transformed into happy, active customers who 

become brand ambassadors and influencers, helping to grow revenue and profit.  

MobileBridge has already developed a ground-breaking, mobile-first marketing automation platform, which is live and has 

been used with great success by some of the worlds most respected brands, including Burger King, Volkswagen, Dansk 

Supermarked and Pirelli. However, extending this platform with a significant amount of blockchain based features and 

functions, such as token-based incentives and rewards and consumer-controlled profile management, will take it beyond 

anything the market has ever seen, with opportunities far beyond abilities described in this whitepaper.  

We have a seriously dedicated, talented and hard-working team (https://mobilebridge.com/company), backed by a world 

class team of investors and advisors with backgrounds in global companies such as SAP hybris, Salesforce, Intel, Accenture, 

Amazon, Forrester and Royal Dutch Shell, and is managed by a team of mobile and digital experts. KPMG Switzerland act as 

our legal and regulatory advisors.  

 

The Momentum is here. 

  

https://momentumtoken.io/
https://mobilebridge.com/company/#tab-about-us
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Introduction 

Traditional marketing is in trouble. Consumers are mobile-centric or mobile only, are tired of endless email campaigns 

(spam!), don’t see the value in customer loyalty and operate in a world where there are no longer any borders between 

the physical and digital world. Companies are finding it increasingly hard to reach these customers effectively, but their 

tools to do so are simply inefficient and not fit for purpose. According to recent technology adoption research we 

commissioned with Forrester, even large digital transformation projects fail to deliver better ways to engage with the 

modern customers efficiently.  

Watch the Webinar with Forrester here: https://mobilebridge.com/forrester-webinar-recording/ 

Today’s consumer is all about convenience, endless information and social influence. Their mobile phone and the services 

it provides are integral to their life. When looking for information, something to buy or places to go, their mobile phone is 

the first destination and the opinion of the community and especially their friends significantly influences their thoughts 

and decisions. 

This is a major challenge, but also an incredible opportunity for companies –  

What if you could engage with the people that are most relevant for you, at the right time, the right location, in 

the right moment, in a way that fits seamlessly in their lives?  

And what if your loyal customers would happily carry out that engagement for you, with the people they know 

and understand? 

This is where MobileBridge comes in – using a sophisticated combination of data, mobile messaging, indoor and outdoor 

geo-location, personalisation and loyalty capabilities, we can target the right customers and drive higher conversion with 

remarkable results.  

https://momentumtoken.io/
https://mobilebridge.com/forrester-webinar-recording/
https://mobilebridge.com/forrester-webinar-recording/
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For Burger King this drives people into their restaurants that have not visited them for a while, but have shown themselves 

to be big eaters in the past.  

For consumers this campaign is well received because it hits people at precisely the right moment during the day, near a 

restaurant, and, yes, they like burgers and haven’t had one for a while. 

Global brands and retailers such as Burger King, Pirelli, Dansk Supermarked, PLUS, Praxis, Volkswagen and others, have all 

successfully used the MobileBridge solution to drive business performance and engage their mobile customers via one-on-

one marketing. They all achieve extra-ordinary results in growing their customer base with customers that are more loyal 

and drive more revenue.  

Check out what our customers can do with our software today:  https://MobileBridge.com/customer-journey/ 

However, consumers are evolving much faster than the companies that want to market to them. In a world of endless 

competition, conflicting information and messages, it is increasingly challenging to get consumers to engage, and almost 

impossible to get them to become real, loyal advocates.  

https://momentumtoken.io/
https://mobilebridge.com/customer-journey/
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To become true advocates, consumers expect tangible value from their ongoing relationship with a company, and need to 

trust that their data is safe, secure and not abused.  

 

At the same time companies are battling new, emerging competitors, that are constantly re-imagining established business 

patterns. The best way to beat competition and win customers’ hearts is to: 

• Create outstanding user experiences that merge the online and offline experience into one 

• Drastically improve marketing, almost completely reinventing it 

 

https://momentumtoken.io/
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A blockchain based solution, powered by crypto tokens enables the platform to reward consumers for each contribution 

they make to a more effective marketing approach, storing data and value in a secure and transparent manner and 

provides unparalleled insights into the marketing budgets spent.  

Our new platform, powered by the Momentum Token is a revolution for both consumers and marketers. The only platform 

that harnesses the benefits of blockchain technology and crypto-currency, and combines it with a powerful workflow-

based marketing engine. A reliable and safe place where consumers will be rewarded for the data they are willing to share, 

the friends they introduce, the feedback they provide and the products they buy. We are rewriting the world of marketing 

and loyalty and creating a world of incentive-based rewards; understanding and assigning value to each contribution that 

helps companies sells more.  

 

Welcome to a new way of marketing, welcome to the world of Momentum.  

https://momentumtoken.io/
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MobileBridge Today  

The past few years have seen enormous change; with the rise of the Internet, social and mobile technology, a significant 

shift of power from retailers and brands to the consumer was inevitable. 

Consumers have endless information to support their 

needs and buying decisions available at their fingertips. 

They have easy access to data about product, pricing and 

location (inventory). In this new context, consumers take 

ownership of their own decision making and the role of 

marketers is becoming increasingly more difficult. 

MobileBridge was designed to operate in this new world.  

These days, the mobile phone is the number one device to 

access information on the internet and the way consumers shop has been changed for good. At any stage of the buying 

journey, from research to purchase and for post-sale product support, the consumer will reach out to their mobile phone 

for information or assistance. As a result, that (mobile) ‘moment’ when the consumer picks up their mobile phone, has 

become the new battleground for the modern marketer. If you can’t capture their attention at that crucial point or create 

these moments yourself, it will become increasingly difficult to influence the consumer’s behaviour.  

 

Marketing the Mobile Moment – our current solution 

The MobileBridge Mobile Engagement Platform lets marketing teams define and create personalised, mobile centric user 

experiences. Content rich assets like games, vouchers or surveys are triggered and presented to customers on their mobile 

phone at precisely the right moment, based on the consumers location, time, weather or any other attribute available in 

the system. 

At the core of our product sit our data processing capabilities, or DMP (data management platform). Based on existing 

customer data, combined with real-time location data and mobile analytics information, it identifies, in real-time, the right 

moment to engage with the consumer.  

https://momentumtoken.io/
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Our visual Composer tool allows our customers’ marketing teams to build their own unique workflows that can be 

triggered at that right ‘mobile moment’. 

 

 

  

 

 

 

 

 

 

 

Examples of Mobile Moments & Actions triggered by them: 

When users of the Best Burger app are browsing their app and looking at the menu, they are encouraged to order their food 

for home delivery. Their customers roaming in town will instead be directed to the nearest restaurant in walking distance.  

OR 

When customers from FashionWorld that have recently visited their website are near one of their shops, a promotional 

message will be sent that encourages them to visit the nearest store where they will get 10% discount of their next 

purchase. 

OR 

When in the Electronics R Us’ store, customers who have shown an interest in electrical goods on the website walk near the 

TV section, will be sent a message to make them aware of the sale on wide-screen 4K TVs. 

OR 

Each ‘Gold’ customer that is leaving the Electronics R Us store and has purchased an item eligible for warranty will receive a 

message to thank them for their purchase and let them know that they can purchase the warranty online with 25% discount 

if they sign-up for the newsletter today. 

 

 

  

https://momentumtoken.io/
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Our solution is unique in the market; all our product components are geared towards making sure each interaction with 

the customer has the highest chance of hitting its target: 

• We make sure we engage 1:1 at the right time. 

• We only connect with the most relevant customer. 

• We send compelling content that invites to people to read and interact. 

• We encourage people to act and reward them with discounts, promotions and incentives such as loyalty points if 

they do. 

 

Using our system customers can build innovative, unique and engaging user experiences using a mixture of targeting, 

messaging, content, rewards and gamification. As a result of using our platform, our customers have seen a dramatic 

impact on their key mobile performance indicators in areas such app-downloads (x10) and active users (x100). More 

importantly though, they regularly see conversion rates of 50% on promotions that drive users into store, have more than 

half of their mobile users returning more than once a month and see sales increased as a direct result of their revised 

mobile strategy.  

 

  

https://momentumtoken.io/
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To see our system in action: Check out this video of Burger King 

 

Watch the video here:  https://MobileBridge.com/MobileBridge-platform-interacting-app/ 

https://momentumtoken.io/
https://mobilebridge.com/mobilebridge-platform-interacting-app/
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Our Vision 

Introducing decentralised 1:1 blockchain driven marketing 

Even in its own right, the current MobileBridge platform is a solution that is gaining great traction in the market and we are 

looking at strong growth in 2018. Even without the introduction of the MobileBridge Momentum, we expect to multiply 

our revenue by at least 4-5 times compared to last year.  

 As the market continues to develop, we will continue to evolve our platform strategically. We have seen in the current 

version of our platform, that incentivising consumers to take certain actions, using gamification or rewarding customers 

with discounts or loyalty points has been a very successful and disruptive concept.  

Over the years, we have continuously tried to capture the concept of the ‘value’ that we bring to our clients:  

• What is the value of converting someone from a visitor to our store or website, into a buyer? 

• What can we earn extra when a consumer comes to our store, rather than let them shop solely online? How 

much is that visit worth for us? 

• How much can we save for companies if we help them sell to an existing customer, compared to acquiring a new 

one? 

• What is the value of adding a new potential customer to a companies’ target audience? 

• What value do we get out of a positive review? Aa video review?  

If marketers could really understand the ‘value’ for a customer’s attention, business, brand advocacy and data insights, 

they could pro-actively decide what investment they should or could make to realise it. For example, if you know what 

amount of money you could make on each customer coming into store, you would also know how much you could spend 

on marketing to get that particular customer into store. 

 

A similar concept has already been successfully rolled out in Google Adwords, where marketers pre-determine what they 

pay for certain clicks on a search term based on the ROI (return on investment) they expect to receive.  

https://momentumtoken.io/
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This is a shift in thinking in the industry – currently the only comparable mechanism is a loyalty system, where a consumer 

signs up and receives a number of stamps, points or other representation of ‘value’ and after a number of purchases, the 

rewards can be exchanged for goods or a discount. The marketer understands what they have spent on their loyalty 

program and can hopefully see how much additional revenue it has delivered. 

However, loyalty systems are struggling and hardly ever pay off. Why? They don’t typically enhance the user experience; 

they are primarily driven to capture and build up an improved view of customer data, which is then subsequently used to 

drive old-fashioned mail-outs. They are not customer centric and offer limited real value to the consumer; awards can 

typically only be collected based on making purchases, not for anything else. Many purchases are typically required before 

qualifying for any tangible rewards; consumers simply don’t see the value. Lastly, should enough award points eventually 

be collected, they typically can only be exchanged with the company that is running the loyalty system, severely restricting 

the value of your awards.  

This often results in a lack of momentum in the eye of the consumer and means they quickly lose interest in being part of 

such these programs. This leaves a massive insights and revenue gap for the retailer or brand.  

The MobileBridge Momentum platform not only addresses the above problem, it reinvents marketing. 

 

Introducing the MobileBridge Momentum Platform 

The MobileBridge Momentum platform combines marketing automation with a token-based incentive and reward system. 

It transforms the way companies do marketing. It incentivises consumers to take certain actions that benefit the brand or 

retailer, as well as the consumer. The platform covers the entire lifecycle of a consumer; from becoming aware of a brand, 

to evaluation activities and the actual purchase. It continues to drive marketing activities post-purchase, such as the 

creation of reviews and the direct marketing of customers to their friends. They in turn help other consumers to validate 

the brand and strongly influence their buying decisions.  

 

*diagram inspired by Forrester Research, Inc. 

https://momentumtoken.io/
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Consumers can earn rewards and incentives centred around three areas; their own attention, business and data, activities 

in the broader community and activities related to their social network and immediate friends and family. 

 

It’s all about you (data and activity) 

Understanding a user’s profile and their buying behaviour, both historic 

and current, can be important indicators for future activities and allow 

companies to target consumers with relevant content and promotions 

and build customer experiences that really suit the customer’s needs 

and preferences. The more relevant data is available, the better the 

user journeys can be shaped and the better targeting can take place. 

However, consumer data is sensitive, and it has to be correct. In the 

MobileBridge Momentum platform the consumer can help improve 

their user experience by having contextual data collected in a passive 

manner, e.g. collect browsing and buying behaviour, geolocation 

information, etc., but also enhance their profile in a more active 

manner. This could be by filling out a more extended user profile 

questionnaire or answering short and sharp polls and surveys that 

sharpen the overall understanding of the consumer. Other scenarios 

imaginable are where consumers are rewarded for their actions and 

insights, such as watching a video of a new product or product review 

made by one of their friends, reading some content or simply providing their plans for the coming weeks or months; Are 

they going on holiday? Are they planning some projects around the house? All of these data points and ‘actions’ will help 

build up a better picture of the consumer and all have value for the companies they are engaging with.   

 

https://momentumtoken.io/


 
 

 
 

MobileBridge Momentum Token Sale    momentumtoken.io  Page 15 of 49 
 

Copyright MobileBridge Switzerland AG. All Rights Reserved.  

 

All together now (the community) 

Building awareness about the companies you like to engage with or helping them create better content for other users, 

helps companies to become better known in the broader community and makes it easier for others to buy from them.  

Customers could get rewarded for sharing any offers they have received or products they have bought, or create, 

moderate or rate product content and product reviews. To spur the consumer on to do a great job, they can be 

incentivised to leave high quality content. For example, reviews that are rated highly will get higher rewards the more 

accurate they are, or product content with videos, will attract more rewards than a plain text one. The wisdom of the 

crowd ( , )  can be used to help vet the content created for accuracy, quality and usefulness and adjust the awards 

handed out.  

 

 

  

https://momentumtoken.io/
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With a little help from your friends (your social network) 

Social networks have long proven to be a very effective way to promote brands and are therefore also included as an 

option in the MobileBridge Momentum platform.  Consumers sharing their 

purchases, offers and reviews, can immediately be rewarded for doing so. 

However, sharing with friends and family can be more than posting on standard 

social networks. App users can invite friends to download the app and both sharers 

and downloaders will be rewarded. Bounty 

programs, so effectively used in ICOs are 

another way to invite and provide incentive 

for others to engage with company. 

Networks of friends and family can also 

effectively be used for a more targeted way 

to get users introduced to a brand; for 

example, reward people to introduce the 

company to 10 others that have a shared 

interest, e.g. foodies, sports fans or students. 

The same network can be used to validate or enhance user data. If people introduce 

the same individuals over and over to be, for example, a ‘food lover’, then most likely 

they are. If that attribute only ever happens once, it is less likely to be correct, or at 

least not a prime attribute of that person.  

 

 

  

https://momentumtoken.io/
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Of course, the system allows these various actions to be mixed and matched using the MobileBridge Composer tool, 

allowing marketers to build more extended interactions on the fly. Imagine the following: 

 

Sophie is a known customer of WholeSports. Sophie loves running and typically buys her running 

gear from WholeSports. WholeSports loves Sophie’s spending profile and would like to keep her 

as a customer, as well as accessing some of her friends, who are also potentially runners. To 

verify if Sophie is interested in this, WholeSports send her a message to ask her to join their 

reward scheme and save for discounts and incentives. A simple survey confirms Sophie is a 

runner who is particularly interested in long-distance and any other sports she likes. 

 

WholeSports let Sophie know that she will be rewarded WholeSports Coins, the WholeSports 

reward currency, for introducing three of her running friends to WholeSports. Her friends, in 

turn, will receive a nice discount on their first purchase from WholeSports 

 

 

 

Sophie sends three of her friends a message, with the WholeSports promotion. Not being able to 

resist the offer and Sophie’s endorsement, all three download the WholeSports app and start 

browsing it. 

 

 

Now that WholeSports has three new users, it can start conversations with them, learn more 

about them and start individual personalised conversations with each of them. 

 Sophie, in the meantime, is keen to use her newly acquired WholeSports Coins and put them 

towards a purchase. As Christmas is coming, WholeSports invite Sophie into one of their stores, 

for a free shoe-fitting and to hunt for a “Coin Christmas Gift box” using the Augmented Reality in-

store functionality in the app.  

https://momentumtoken.io/
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Sophie, finding the gift box full of crypto based rewards is impressed by the experience, the 

choice and service in-store, buys the latest running shoes and is convinced by store staff to also 

invest in some new running gloves. She of course gets some WholeSports Coins as a ‘thank you’. 

 

 

Making sure that the newly acquired trainers are put to good use, Sophie signs up to the 

WholeSports Running Rewards program, where users are encouraged to log their training efforts 

on Apps such as Strava, in exchange for WholeSports Coins.  

 

 

After a few weeks of training activity, the time is right for Sophie to share a review of her new 

running shoes and gloves on the WholeSports website. A message on her mobile phone kindly 

reminds her that she can earn some more coins if she is willing to share her experiences with 

fellow runners. As a regular runner, her opinion is highly valued, and she can earn twice the 

amount of coins compared to newbie users.  

 

 

 

  

https://momentumtoken.io/
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A very simple scenario, but with some great outcomes for all parties; 

WholeSports was introduced to people in their target audience and acquired some new potential 

customers. 

 

Sophie confirmed she was indeed a runner, a long-distance runner to be precise, which gives WholeSports 

to opportunity to make any offers for her much more relevant. No more spam for Sophie! 

 

Sophie has now come to store and understands the services in store much better, a great reason not to 

venture to any other sports retailers, as she trusts the service she receives from WholeSports. 

 

The same visit allowed WholeSports staff to get to know Sophie better and sell additional items to her and 

made more revenue compared to her shopping online. 

 

Keeping Sophie active is not only good for her health, it also makes her enjoy the purchase she made and 

sees the value of her new shoes, whilst WholeSports gets further insights in how much she runs, where she 

runs, etc. Allowing them to share further, more relevant information with Sophie. 

 

Sophie’s review on the website will help other potential buyers to make up their mind about their 

impending shoe purchase and helps to position WholeSports as a trustworthy source for product 

information and a credible supplier. 

 

These are simple, but powerful examples, where both parties win; the consumer is rewarded for their data, creation of 

content or introduction of new potential customers into a company’s ecosystem, whereas the marketer has opened up 

new and better opportunities to drive more revenue and they understand exactly what they are paying for to get this 

contribution. Companies have complete insight into where there marketing budget goes and what kind of effect this has on 

the targeted audience. This way, they can optimise their marketing spend significantly and control the outcomes of their 

spend much, much more accurately. 

 

https://momentumtoken.io/
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Personal data 

As a result of the sharing, the data validation and genuine engagement of consumers with the brand, more relevant user 

profiles will be created with much richer and more accurate data. This provides companies with great opportunities to 

build more targeted and relevant interactions with their audiences. 

 

The MobileBridge Momentum platform will not only allow retailers to reward users for the use of this data, it will also 

enable users to have full control over their data. It removes any security and privacy concerns and addresses inevitable 

legal changes to protect customer data such as the General Data Protection Regulation (GDPR) that will be rolled out in 

2018.  

 

The MobileBridge Momentum platform addresses the following common privacy issues: 

• Data Ownership – All users own and control their personal data. The MobileBridge platform recognises the users 

as the owners of the data. Companies are guests with delegated permissions. 

• Data Transparency and Auditability - Each user has complete transparency over what data is being collected 

about them and for which purposes it is used.  

• Fine-grained Access Control - The user can change the permissions and revoke access to data collected on the 

system. The access-control policies will be securely stored on the blockchain and only the user can change them. 

Consumer trust is the main currency to succeed for customer-driven 

organizations. 

 

- Carsten Thoma, President and Co-founder SAP Hybris 

https://momentumtoken.io/
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Our Platform 

Current MobileBridge Solution overview 

MobileBridge is a 100% cloud-based, B2B SaaS platform and is based on modern languages such as React and NodeJS and 

database technologies such as mySQL, MongoDB and Elasticsearch. Our microservices-based architecture is highly scalable 

and highly flexible. It processes and interrogates huge amounts of data in real-time, combining historical data with inbound 

data streams to create great customer experiences for our clients when they are most relevant. Our analytics platform 

provides detailed insight into the success of activities run on our platform, providing detailed insights into how best to 

improve the user experience for higher returns on investment.  

 

The MobileBridge Momentum Platform on the blockchain 

Looking for appropriate technology to support our next generation platform, the MobileBridge team opted to use 

blockchain technology and launch a token to support its operation; the MobileBridge Momentum Token. 

Besides a solid decentralised database and ledger technology that allows us to run distributed applications in a secure and 

reliable manner, the blockchain provides us with benefits that further strengthen our platform and proposition;  

• It provides data transparency and enables full data ownership for the end user. 

• It enables ledger capabilities, allowing for rewards to be easily distributed and controlled. 

• It allows us to spin up further coins that enable third parties to run their reward applications on top of the 

MobileBridge Momentum platform. 

 

The MobileBridge Momentum Token 

The MobileBridge Momentum Token is a utility token which will be used as: 

• A rewards and loyalty token - used to reward consumers for their attention, business, 

brand advocacy and data insights 

• A “gateway” token for branded rewards and loyalty tokens - the Momentum Token 

allows consumers who own company branded tokens (e.g. Best Burger Token) to 

convert those tokens into Momentum Tokens on the MobileBridge platform. Once 

they have Momentum Tokens, they can keep it in their wallet, trade it or exchange 

Momentum Tokens into other crypto-currencies1.   

• A platform payment currency - used by companies who are using the MobileBridge 

Momentum Token to pay for using the platform 

• A Crypto-currency - an encrypted decentralised digital currency, holding value and 

transferred between peers 

                                                                        
 

1 MobileBridge is not an exchange 

An example app showing how customers 
can earn reward tokens 

https://momentumtoken.io/
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A rewards and loyalty token 

Companies will use the MobileBridge Momentum Token or a company branded Token to reward their consumers for 

making purchases, for their loyalty, data insights, their attention, and for becoming a brand advocate or activist who is 

sharing with friends and actively engaging with the brand and the community. The Momentum Platform offers companies 

endless ways and flexibility in which their consumers can be rewarded with Momentum Tokens.  

 

A “gateway” token – ‘to’ and ‘from’ company branded rewards and loyalty tokens 

The MobileBridge Momentum Platform allows companies to launch and reward users with their own branded rewards 

and loyalty token. This allows them to control the economic and financial model of their token eco-system and match it to 

their business goals and needs.  

The Momentum Token allows consumers who own company branded tokens 

(i.e. Best Burger Token, RentBit Token etc.) to convert those tokens into 

Momentum Tokens. Once they have Momentum Tokens, they can keep it in 

their wallet, transfer it with peers or exchange Momentum Tokens into other 

currencies. 

 

A platform payment currency 

The MobileBridge Momentum Token will be the only accepted payment 

currency used for paying for the use of the new MobileBridge Momentum 

Platform (MMP). MobileBridge shall burn 30% of all tokens received as a mean 

of payment, the rest being re-sold into the market in order to cover company 

costs. 

Due to the nature of blockchain, and the transparency it offers, companies 

paying using the Momentum Token for their services, always have a clear 

grasp what and how much they are paying. There will be multiple models to 

choose from, including a “Pay-as-you-go” pricing model which allows companies to easily adapt to changing business needs 

The Momentum Token wallet with 
Momentum Tokens and company 
branded Momentum ‘sub-tokens’  

 

wit 
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without overcommitting budgets yet offering full flexibly and responsiveness to changes. Companies can adapt their 

business depending on need and not on forecasts, reducing the risk of over allocating or undershooting capacity. 

 

A cryptocurrency 

The MobileBridge Momentum Token is an ERC-20 compliant Crypto token. 

Similar to other Crypto tokens on the Ethereum Blockchain, it includes and 

is compliant with all the functionality of ERC-20 tokens such as how the 

token is transferred between peers and how users can access data about 

the token. 

The Momentum Token makes it easy for consumers to convert the rewards 

they have earned into any other crypto-currencies such as Bitcoin and 

Ethereum.  

 

The MobileBridge Momentum Platform evolution 

In order to introduce the advantage of the blockchain capabilities into our platform as early as possible, we are planning to 

phase the rollout of various key features. 

 

Step 0 – Provide transparency on user data 

The first intended step in the technical evolution of our platform is to connect our platform to the blockchain and enable it 

to handle the encryption, storage and access rights to user data. This first phase delivers the advantage of transparency 

and enables the end consumer to have control over their profile. This is the foundation required to build the consumers 

trust that their offchain stored data is safe and securely stored and only they can access and control its permissions. 

 

 

https://momentumtoken.io/
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Over time this functionality will be built out to include granular permission levels and the ability to self- manage granting or 

revoking permission, revoke encryption keys, erase data or set a time limit for access. Any changes in these settings will be 

written to the blockchain. Permission levels that are intended to be offered would be per brand, per period, or per type of 

data, e.g. location data, ecommerce data, purchasing data, etc.  

MobileBridge is aware that there are other companies working on similar, blockchain based technology for user profile 

handling. As this is an infrastructure component for our overall solution, we are currently exploring the opportunities to 

partner with other companies to jointly deliver this capability, should their tooling match our requirements.  

 

Step 1 – Transforming the marketing paradigm 

The intended next step of our roll out will be to connect the blockchain technology to manage the storage and distribution 

of rewards. Our infrastructure enables each company to have its own ‘instance’ on the MobileBridge Momentum Platform. 

It will also enable each MobileBridge customer to spin up and launch their own version of the Momentum Token (e.g. 

“Best Burger Token” etc.).  

 

 

Following on from a base implementation, more and more flexibility will be introduced that will allow companies to set up 

their own rules for distributing their tokens. 

Options intended to be offered in this context are: 

• limited or unlimited company token supply 

• rules, rights and privileges (such as earning, voting, trading, sharing, expiration etc.) 

• public or private trading 

• static or floating token value (pegged to the Momentum Token or to a fiat currency) 

• redemption for standard loyalty points 

• ability to exchange the company token into Momentum Tokens  

• public or private wallets 

https://momentumtoken.io/
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Most significantly, it is the intention to enable the coins created to also be traded publicly, which means that end-users can 

transfer their earned token rewards into Momentum Tokens if they wish and onwards into any other crypto token. 

Step 2 – Allow for industry collaboration 

The second step in our evolution will be to enable industry collaboration. The platform will be enhanced to allow multiple 

companies to join a single ‘reward token alliance’. This Alliance Token is controlled and shared by the brands which are 

part of the alliance and enables the same reward coin to be earned and spent across multiple brands, providing users with 

additional options to earn rewards and incentives as well as the ability to convert the Alliance Token into Momentum 

Tokens. For brands this will potentially open up a wider target audience that they can target with their own messaging.  

 

 

Current examples of similar programs include loyalty reward schemes such as Miles & More, Airmiles and Avios, where 

rewards can be earned across various air-lines, hotels and retailers.  

 

https://momentumtoken.io/
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Step 3 – Enhancing existing loyalty systems 

In order to accommodate and transform the many companies that already have an existing loyalty platform, but want to 

transform their marketing based on the MobileBridge Momentum Platform, we will build a standardised option to extend 

and augment existing loyalty systems. 

 

The MobileBridge Momentum platform will allow two ways of connecting to existing programs; “mirroring” the existing 

system or “extending” it. “Mirroring” will mean that the amount of points of every user in the existing loyalty system will be 

reflected in blockchain based tokens and each action that happens on the blockchain will be executed on the existing, non-

blockchain system as well. 

“Extending” the existing loyalty program with a new type of blockchain based token will mean that the existing program 

will continue to provide the existing functionality of that system, but it can be enriched with the blockchain based system 

to offer their users functionality and rewards that are not yet covered in the current program. Both the new and old 

system will run in-step, but it doesn’t mean that all transactions will be executed on both systems.  

 

  

https://momentumtoken.io/
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Step 4 – Future use  

As the MobileBridge Momentum Platform evolves, we foresee it developing into a real infrastructure play. Where we 

currently rely on the existing MobileBridge platform to deliver the consumer engagement, it can be envisaged that we will 

integrate our reward and loyalty capabilities into other 3rd party marketing solutions and content delivery providers. 

Developing the solution this way will allow us to generate even further increased demand for our blockchain based 

infrastructure. 

We can also anticipate a much more varied usage of our infrastructure. All assets that represent value in the marketing 

system could potentially be stored in the secure and decentralised environment the platform offers. Companies that are 

not yet ready to use token-based incentives and rewards, but do want to incentivise their customers with rewards, 

discounts and offers, will be able to do so. In this case the MobileBridge platform will only be used to store the assets 

representing the discounts or rewards that are on offer, for example in the form of vouchers. 
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What Does It All Mean? 

The MobileBridge platform revolutionises Marketing. It is a paradigm shift. 

Combining the transparency and security of blockchain and exchanging value through crypto-currency, with an existing, 

workflow based, mobile-centric marketing system delivers a market-transforming platform. A platform that allows retailers 

and brands to attract and engage directly with the right target audience and reward those consumers that contribute to 

building the brand’s community and help enable the provision of the most relevant and compelling user experiences. 

Experiences that are about two-way engagement in a world where digital and physical are inextricably interconnected. 

Experiences that activate users to convert, rather than ignore them. And ultimately experiences that not only make 

consumers loyal, but turn them into brand ambassadors that once again contribute to the brands revenue beyond their 

own purchases. 

As all the actions that are being performed are being logged and every element of ‘value’ is being tracked and allocated to 

each action, companies will soon have complete transparency of which actions are valuable, which ones are not and what 

exactly they are worth to them. This means that for the first time, companies can assign real ROI to a crucial part of their 

marketing budget and as a result are likely to focus more of their budgets to reward their customers and divert it away 

from 3rd party marketing agencies.  

 

Benefits for the consumer  

Ultimately the MobileBridge Momentum Platform will bring consumers two things they don’t get today; relevant 

marketing that is actually connected to what they care about and a share in the value they bring to a brand or retailer. 

However, underlying these benefits there is more: 

• A better, more relevant customer experience will make relationships with your favourite brands so much more 

seamless, enjoyable and valuable – get to a ‘win-win’ situation with the brands you like and that respect you. 

• Messaging and promotions will only ‘appear’ when it’s timely and part of your user experience – no more 

unnecessary spam. 

• Get rewarded for explicitly sharing your profile and preference data, for your engagement, your advocacy and 

ultimately your trust and repeat purchases you make. 

• Exchange your rewards for real, portable value. Decide how you want to spend your rewards. Exchange your 

Momentum Token-based rewards for fiat currency, other retailer branded tokens, or maybe even pay directly 

with the Momentum Token. 

• Your personal and reward data will be stored in a secure and transparent fashion – you will have control over 

what data you would like to share at all times.  

 

Benefits for the marketer 

For companies using the MobileBridge Platform, it will drive significant efficiencies by enabling them to target customers 

much more efficiently, reward them for their engagement and purchases and still save significantly on their market spend. 

https://momentumtoken.io/


 
 

 
 

MobileBridge Momentum Token Sale    momentumtoken.io  Page 29 of 49 
 

Copyright MobileBridge Switzerland AG. All Rights Reserved.  

• Build user experiences that seamlessly weave your strongest digital and physical assets that match your 

consumers’ needs ‘in the moment’. 

• Finally get to a point where you can build real engagement and real relationships with the consumers that matter 

most. Excite them and unleash their creativity to support your brand. 

• Grow your target audience with pre-qualified individuals, aided by your best customers. Reduce your cost of 

acquisition (CAC). 

• Increase conversion rates and revenue through better content, better personalisation and better activation 

enabled by tangible rewards and incentives. 

• Build lifetime value (LTV). Retain those consumers that you have worked so hard for to acquire and turn them 

into loyal customers that not only continue to buy from you, but become active brand ambassadors. 

• And for the first time, gain detailed insight into your marketing spend beyond your digital estate. Understand 

which activities, data or promotions drive the highest return, allowing to precisely control your spend. 

Understand your attribution. Measure, influence and optimise based on your targets and your return on 

investment (ROI).  

From a technology perspective, MobileBridge will enable companies to adapt to the changing realities of the marketing 

landscape; mobile is the dominate engagement platform, AR will soon be woven into our user experience and technology 

will become embedded in physical products with the Internet of Things and automation supporting the consumer’s buying 

activities. 

It is a true revolution which we are leading – essentially decentralising and crowd-sourcing marketing and re-writing the 

business and monetary models.  This is a true breakthrough in customer relationship management and operation, all 

enabled by the blockchain and crypto currency technology. With the Momentum Token at the core of all transactions, 

there is a real chance for the Momentum Token to become a consumer brand in its own right, representing fair value for 

consumers and a global currency for loyalty and rewards. 

https://momentumtoken.io/
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Our Technology Solution  

Our current technology stack 

 

 

The existing MobileBridge Platform is comprised of: 

• Back end infrastructure – cloud-based databases, applications, web interfaces and our big data platform 

• MobileBridge Composer – GUI designer for developing personalised campaigns 

• API Layer – the interface between brand applications and the MobileBridge platform’s RESTful calls to any 3rd 

party integrations, e.g. Google maps, push notification services, geofencing and geolocation services 

 

The current technology and infrastructure will be extended into the blockchain to support token-based rewards and 

incentives, token exchanging and trading, and user control and privacy. These planned enhancements will be staged as 

outlined in our Evolution and Roadmap. 

 

Technology and blockchain infrastructure  

We believe Ethereum blockchain is the right choice to rollout the Momentum Token.  We view the Ethereum platform and 

its solidity-based smart contract capability to be the most mature and enterprise-ready for the client-base we serve. We 

can see Ethereum has exceptional support in the market and is extremely proactive in keeping the platform secure and 

https://momentumtoken.io/
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operational.  Its ability to sustain transactional growth, including the transactions supporting the recent viral cryptokitties 

phenomenon, is evidenced below: 

 

 

 

The current average confirmation time, or block time, is approximately 17 seconds and the current throughput of 

Ethereum is approximately 20 transactions per second (TPS). Additionally, the Ethereum network also charges a fee which 

must be paid in cryptocurrency for every transaction (gas), and this fee can be quite expensive when there is exceptional 

transactional demand, and when writing large volumes of transactions. The above considerations have led MobileBridge to 

approach the blockchain implementation in a hybrid approach: operations for user access control, token registrations, and 

user privacy control shall be exclusively done on the blockchain However reward related operations and user data will be 

done off-chain and shall periodically be hashed and written into the blockchain in order to decrease the frequency and 

amount of blockchain transactions, yet still offer most of the related advantages. Most importantly, MobileBridge and its 

customers are committed to a great user experience which will be maintained as the off-blockchain systems have a very 

high throughput and are extremely scalable, yet the blockchain will still offer users transparency, as well as all other 

advantages. A hybrid solution will also lower the cost of the system which will benefit our customers. 

However, the down side is that a hybrid solution is a compromise at this point in time and MobileBridge would consider 

migrating its reward modules and system to a fully decentralised platform, which might run on a faster, cheaper more 

scalable Ethereum version in the future (such as Ethereum Casper, Raiden etc.) or on a different blockchain all together 

and possibly run on our own MobileBridge blockchain. 
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Future blockchain-enabled architecture 

At a high level, our future technology stack will look like the following: 

 

 

 

Existing components such as the back-end, the Composer and the APIs will require partial re-development, some new 

functionality will require full component development, but many components in concept retain their current functionality. 

The blockchain enablement is realised via secure RESTful calls that can interact with smart contracts on the Ethereum 

blockchain using the blk.io erc-20 RESTful interface and using web3j and spring boot for UI support.  Data exchange will be 

encrypted over secure Internet transport. 

 

Proposed transactional capabilities enabled by blockchain 

By enabling the MobileBridge platform to integrate with the blockchain, we can not only issue tokens as we do today, but 

to publicly register them on a blockchain, as show in this process diagram: 
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In this example, a fictional “sub-vendor” client of MobileBridge has published an app that lets its users earn tokens.  When 

these tokens are enabled on the blockchain, we can transact this activity and have the token balance viewable on a 

blockchain viewer. 

In the roadmap we propose, this would allow users to register at a cryptocurrency exchange site, and trade their tokens for 

other cryptocurrencies, and even convert their tokens into a local currency. 

Momentum Token and its relation to sub-tokens. 

MobileBridge is a platform that integrates with our client’s infrastructure (mobile apps and data back-end) therefore we 

plan to integrate the Momentum in a multi-sig wallet with sub-token registration, in order for a common API layer to easily 

integrate all the blockchain capabilities. 

Here is the proposed architecture of the Momentum Token and its sub-token communication layers with sub-tokens: 
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Roadmap 

The Momentum Platform development roadmap describes the high-level development steps required to roll-out the 

platform as outlined in our vision. The roadmap exists of two core parts, the blockchain related development and the 

platform development in the existing product that will support the incremental capability the blockchain development is 

intended to bring. This includes sophisticated business user tooling to support the creation and management of the 

incentive and rewards programs, as well as the analytical tooling to allow companies to optimise their marketing ROI. 

 

 

 

During 2018 the focus is on developing the foundation for the long-term platform and will consist of further proof of 

concept (POC) development for the components of our roadmap. Following on from our POC, we will establish the 

‘minimum viable product’ (MVP) for launch and establish longer term roadmap for each workstream.  

The expectation is that we will move our first (existing) clients onto the Momentum Token fuelled part of our system in the 

second half of 2018, however the speed of development is linked to the outcome of the token sale event.  

https://momentumtoken.io/
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Business Model 

Our revenue model 

Our revenue will consist of two main income streams; our platform fees and Momentum handling fees.  

The MobileBridge Momentum Platform is a SaaS solution paid in Momentum Tokens. Companies pay a relatively low 

implementation fee to support integration and configuration efforts in order to start working with the platform. On top of 

this there will be several pricing models to choose from that are based on the number of platform components 

(functionality) in use and the amount of transactions performed by the system. All models typically include a fixed monthly 

subscription fee to cover base infrastructure and support services. Our pricing models allow our customer to enjoy great 

flexibility to pick the most appropriate pricing for them, whilst ensuring that our revenue grows as our customers grow. 

Exact fees for our services depend heavily on the size of our customers and the business value we bring. 

In addition to the platform usage fees we will also charge a small handling fee for every time we handle Momentum or 

own-branded tokens on our platform.  

 

The opportunity 

MobileBridge operates in fast growing market. The overall mobile marketing market is anticipated to grow at almost 30% 

year-on-year and triple in size to more than $99Bn by 2021 (https://www.marketsandmarkets.com/PressReleases/mobile-

marketing.asp). The addressable market for MobileBridge is approximately $9Bn. The traction in the market is huge and 

driven mainly by the increasing number of mobile phone users, high internet speed, and increasing usage of mobile web 

and mobile applications. There is an increasing urgency for companies to move to a new generation (mobile centric) 

marketing platform, as existing digital platforms, despite their significant costs, do not deliver the solutions to meet 

consumer needs quickly enough and none have the capabilities to deliver the user experiences desired by the consumer at 

a reasonable cost, nor are they able to offer any of the traceability the MobileBridge Momentum platform will offer. 

Leading research firms, such as Forrester Research, have been advising the market strongly to invest in solid mobile 

foundations in order to meet consumer requirements and to prepare the groundwork for AR, VR and voice-based 

interfaces that are coming our way. The urgency around these needs is tangible and will further drive demand. 

As the MobileBridge Momentum Platform is rolled out, we will immediately start working with our existing customers to 

enhance their user experiences, and immediate revenue and reference opportunity. Simultaneously, our Sales team will 

start marketing the MobileBridge Momentum solution as part of our standard offer from as early as Q1 2018, to highlight 

our strategic advantages and create early traction for our new solutions. 

 

Our target markets and go-to-market 

We mainly target companies with an annual revenue in excess of $100M. Our immediate priority markets are the Retail 

and Quick Service Restaurants (QSR) industries, as they both typically have a great mobile community with users looking to 

connect online and offline, which is one of our strengths. Our secondary industries are Travel, Bank/Insurance and 

Automotive. Although we are not targeting other industries at this moment in time the potential is to serve every industry 

and company size that has mobile as an integral part of the consumer experience, and let’s face it – who doesn’t?! 

https://momentumtoken.io/
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Our go to market will fully integral to our current strategy and is executed through a direct sales force in Europe and a 

global partnership network including leading digital consultancies such as Accenture, Deloitte, BT, Salmon and PortalTech 

Reply. Direct sales presence in the US and APAC market entry will follow shortly, although will be dependent on the success 

of our token sale.  

https://momentumtoken.io/
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Our Team 

Our project is managed by an outstanding team of highly credible individual leaders from Netherlands, Switzerland, 

Germany, UK, US and Israel. Although all passionate about ground-breaking technology, the team has enormous breadth 

and depth in all areas required for a successful product launch. From Product leaders and Technologists, to Legal and 

Organisational Management specialists. From proven visionaries, to those that sell and implement. The core of the team 

has known each other for many years. MobileBridge is of course an existing business, with an existing team already active 

and successful. However, there are many other existing and proven relationships in place; for example, four of our team 

were part of the executive team at hybris Software, which was successfully sold for $1.5Bn to SAP. Combining strong 

relationships, with hands-on experience in both ‘traditional’ and blockchain technology, we have a team with a proven 

track record that knows how to bring technology products to market globally and will be hard to match.  

 

Management team  

Day-to-day operations 

Kees de Vos – CEO      

Kees has more than 15 years’ global leadership experience, specialising in mobile, 

eCommerce & multichannel retail technology. He has worked with leading retailers and 

brands globally, like WalMart, Argos and Tesco, to help define and implement their 

digital commerce strategy. At both hybris and MetaPack he developed leading industry 

products that focus on driving great user experiences. Most recently Kees has been 

working with some of the most promising tech start-ups in Europe to help them unlock 

growth and realise their significant potential. 

Eyal Oster- Founder & President, Board member   

Eyal is one of MobileBridge’s co-founders and today as President, he continues to drive 

the company’s overall vision and strategy. Eyal has more than 20 years of experience in 

leadership roles in both software and hardware companies and start-ups. These include 

aiPixel in which he led the development of the Nasa space shuttle solid state flight 

recorder program and won the ‘Partner of the Year’ award for the International Space 

Station video compression program, and Ai-Tech which was sold to Stern group. 
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Technology 

Jack Sinclair – Blockchain Architect, Senior Cloud & Enterprise Architect (Fortune 50)   
Jack brings over 25 years of technology experience to the MobileBridge team. Being 

fascinated with blockchain and cryptography Jack recognized the disruptive potential of 

this new technology early on. As a managing cloud architect working for some of the 

world’s Fortune 50 brands, he has developed a deep specialization in infrastructure 

technologies and blockchain and BaaS solutions, with a focus on smart contracts in the 

solidarity language using the Ethereum blockchain. Jack has gained an immense amount 

of experience in both centralized and decentralized cloud architectures and structured 

our blockchain initiative. 

 

Lior Lavon - Co-founder, VP R&D & CTO   

Lior is a highly-skilled and respected technologist and one of MobileBridge’s co-

founders. He has spent his career working in a variety of different mobile environments 

in both start-ups and larger corporates. Starting at Palm Inc, where he worked on the 

Palm Pilot device, he was early to mobile technology and has since held a number of 

senior roles in different mobile and location-based technology companies. 

 

People make our company, and this also applies to our technical team. Our existing product delivery team is made up of 18 

technology specialists with numerous years of experience across our core technologies (React, NodeJS, PHP, Swift, 

Android) and all are trained on blockchain and smart contract development. A mixture of ‘old-hands’ and young talent 

from no less than 12 different countries that continue to challenge each other both inside and outside the workplace; our 

weekly lunch & learn sessions and regular table tennis competition are equally well attended!  

 

Our commercial management team  

Denis Ehlicke     Franco Bondi          Greg Kelton   

Sales Director, NEU       Sales Director, SEU       Sales Director, UK & US 
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Our board 

Ariel Luedi - Chairman of the Board, Entrepreneur, Enterprise Digital Software Investor   

One of Europe’s most successful tech-entrepreneurs, Ariel is the founder of Hammer 

Team, which invests in & supports currently around 20 of the world’s most innovative 

technology start-ups, incl. MobileBridge. Ariel is the former CEO of hybris, the world 

leader in e-commerce software which was sold to SAP. He has 20 years’ experience in 

executive posts at some of the world’s leading enterprise software companies and has a 

keen eye for selecting the right technologies to back; he was an early team member at 

BroadVision, Salesforce and hybris.  

Shlomo Cohen -  Board member, MD Intel Netherlands   

Shlomo is a Managing Director and General Manager at the world’s largest chip 

manufacturer Intel. He is the Managing Director of Intel Netherlands, directs all logistics 

and supply chain activities for Europe, Middle East and Asia and is a Director of Intel 

International B.V. During his 28-year career, he has built up a wealth of Manufacturing, 

Technology, Global Logistics, Operational and Supply Chain experience. His 

management positions in leading technology companies have provided him with the 

broad experience so valued in his role as a member of the MobileBridge board. 

Our advisors 

Carsten Thoma – Founder & President, SAP Hybris, Early Investor in MobileBridge   

 Carsten is one of the most successful tech entrepreneurs in the industry. He co-founded 

hybris Software in Munich, Germany. The vision of the fledgling business was to develop 

omnichannel e-commerce software at a time when many investors underestimated the 

powerful impact of the Internet on business. His vision, followed by the stellar growth 

and global success of the company, ultimately led to a $1.5Bn acquisition by SAP. As 

President of SAP Hybris, Carsten was responsible for SAP’s Customer Engagement & 

Commerce (CEC) line of business, SAP’s fastest growing business unit. Carsten is also 

one of the early investors in MobileBridge as he is convinced that the MobileBridge 

Platform is a game changer for the industry. 

 

Brian Walker –Managing Director, Global Lead Commerce Strategy at Accenture   

Brian is leading Accenture Interactive’s Commerce Offering Strategy globally as well as 

AI’s North-American Commerce business-unit with a focus on ensuring that clients have 

the technology and operational capabilities to meet today’s digital commerce 

challenges. Before his role at Accenture, he worked at Forrester Research as a Principal 

Analyst and held senior positions at Amazon and Expedia. Brian is a leading global 

expert in commerce platforms, omni-channel commerce, digital customer engagement 

and digital marketing technology.  

https://momentumtoken.io/
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Jonas Sevel Karlberg – CEO and Co-Founder of AmaZix, Co-Founder of the Nordic Blockchain Association   

Jonas is a co-founder of the Nordic Blockchain Association, and the founder of AmaZix, 

the world’s leading community management and engagement firm instrumental in 

major successful token sales like Bancor, HDAC (by Hyundai), BANKEX and Sharpe 

Capital +35 more. Jonas is a retailer by trade and has more than 20 years of commercial 

management experience working with some of the world’s largest brands. Jonas leads a 

global team of 60 people as CEO of AmaZIx and also takes up advisory board positions in 

several prominent projects. 

  

Lars Schlichting - Partner at KPMG, law and tax specialist in crypto, former lawyer at FINMA  

Lars’ key area of experience is banking and finance. In particular, he advises clients on 

regulatory matters, anti-money laundering issues and investment funds law. Further, he 

has extensive knowledge and experience in the identification of legal and reputational 

risks in the financial sector.   

Since 2016 Lars is advising clients in the crypto world, especially crypto funds, crypto 

exchangers and has participated to ICOs. In this field, Lars advises in the whole process, 

starting from the structuring of the coin, the ruling with the supervision, tax authorities 

and the setup of a legal corporate company structure.  Lars is also introducing the 

crypto environment to institutional entities. 

 

Wouter van Neerbos – Independent consultant, former GM Global Commercial Operations at Shell   

Wouter has a 25-years’ experience within the international energy & petrochemicals 

with senior global leadership roles at Shell and BK-Gas. Besides these global roles, he 

was involved as a board member in various small and medium enterprises. 

His main focus is business development and leading strategic business transformations, 

starting from defining the vision and strategy to final delivery. For several decades, 

Wouter has been setting business IT agendas covering new commercial, marketing and 

loyalty developments. 

Alongside our team of Advisors, we have a global team of local Ambassadors, who will support our Token sale with their 

local presence. Our team of Ambassadors will be active in North America, Europe (CH, NL, DE, IT, UK), the Middle East, Asia 

(CN, JP, KR) and Oceania (AUS, NZ). 

 

 

  

https://momentumtoken.io/
https://www.linkedin.com/in/jonassevelkarlberg/
https://www.linkedin.com/in/lars-schlichting-2a808113/
https://www.linkedin.com/in/wouter-van-neerbos/
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Our ICO partners 

 

KPMG 

 KPMG is one of the leading audit and advisory firms in Switzerland and around the world, but the only one of the ‘big four’ 

with a dedicated practice to the crypto-economy. KPMG has been one of the earliest advisors who helped MobileBridge to 

navigate Switzerland’s legal framework. They helped MobileBridge to draft the legal structure for the launch of the 

Momentum Token, coordinated contacts with the regulatory bodies, obtained the tax ruling before the launch of the token 

sale and supported MobileBridge in drafting the legal opinion (both legal and regulatory) and in finalizing the legal aspects 

related to the whitepaper. Finally, they are managing the tax ruling in front of the authority. 

 

AmaZix 

AmaZix is the world’s leading community management and engagement firm for 

blockchain token sale projects. AmaZix is a global distributed company with a 

headcount of 60+ working 24/7 in all time zones, to secure no community 

question or request goes unanswered. The AmaZix client portfolio contains 

some of the most prominent players in the industry, such as Bancor, HDAC (by 

Hyundai), BANKEX, Sharpe Capital and 35 more. AmaZix is led by CEO and co-

founder Jonas Sevel Karlberg. 

 

Agavon 

Agavon is a consulting firm focused on assisting companies in the early-stage of 

research into using distributed ledger technologies (DLT) such as blockchain. It 

aims to give its clients an honest answer on whether or not they should use DLT 

or whether other solutions would be more appropriate for their needs. 

Implementation of these recommended solutions is made possible through its 

partners. The team at Agavon is led by Travin Keith.  

 

Fusion ICO 

FusionICO is an Asia-based Professional, Marketing and Financial Services 

Boutique focused on crypto and blockchain. They provide a full-range of tailor-

made promotion and marketing strategies to allow their clients to focus on their 

core competencies. As a local, on-the-ground ‘China office’, they offer pan-Asian 

support for ICO projects, advising on the right business model for the region and 

promotion to Chinese, Japanese and Korean speakers. 

 

https://momentumtoken.io/
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Blonde 2.0 

Blonde 2.0 is an award-winning global PR agency with offices in Boston, MA and 

Tel Aviv, Israel. Headed by one of Business Insider’s 51 best PR people, Ayelet 

Noff and Motti Peer (named two of the start-up nation’s “Movers and Shakers” 

on Forbes) this team of over 30 professionals is one of the leading forces in PR 

for Blockchain and Crypto, enterprises, VCs. With huge launches and many 

awards under our belt, they have gained the experience and the know-how to 

publicise any brand and help it reach its business goals. 

 

MarsMedia 

Marsmedia is a creative agency specialised in delivering high-quality design and 

development solutions for both online and offline purposes. Their belief is that 

great design and UI/UX makes the product and that it should always keep the 

company’s strategy and goals in consideration. They are naturally interested and 

experienced in strategy from acquisition to conversion and with over 10 years of 

experience they keep on delivering striking products for big brands and smaller 

companies. Team Marsmedia is operating from Amsterdam, Netherlands.  

 

 

Our implementation & technology partners 

MobileBridge has an extensive global network of the leading Technology and Implementation companies that are working 

with MobileBridge to promote and implement our solutions.  

 

 

  

 

 

Furthermore, our technology seamlessly integrates with the world’s leading digital platforms from SAP hybris, Salesforce 

and Adobe.   

https://momentumtoken.io/
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The Momentum Token Sale Event 

 

The basics 

Total Token supply     1,000,000,000 

Tokens for sale during ICO        500,000,000 

Token price       €0.10 (~0.12 USD/CHF) 

 

Token distribution 

Tokens sold     50% 

MobileBridge strategic capital reserve   33% 

Long-term team retention           5% 

3rd party launch costs         5% 

MobileBridge Team          3% 

Advisors           2% 

Bounty program          2% 

 

Token sales timeline 

The public sale of the MobileBridge Momentum Token is planned to start after our private sale on 26 March 2018 and is 

planned to last for 4 weeks or until the hard-cap is reached. During the public sale, a sliding scale of volume dependant 

purchase bonuses may be applied: 

• Week 1  - 5% to 15% bonus dependant on volume and supply 

• Week 2 - 3% to 10% bonus dependant on volume and supply 

• Week 3 - up to 5% bonus dependant on volume and supply 

• Week 4 - No bonus 

All bonus tokens are vested for a period of 12 months and will be transferred to the user’s wallet after the vesting period. 

The soft-cap for the sale is set at €2.5M (~$3M USD/CHF), which will enable us to start our blockchain journey. In order to 

meet the timelines set out in our roadmap, our target is in the range of €20-25M. The hard-cap is set at €42M (~$51M 

USD/~49M CHF). Reaching our hard cap will allow us to accelerate our time to market and global growth. Any tokens left at 

the end of the sale period will be destroyed. 

The strategic capital reserve that has been allocated, will be set aside for future operation of the business. This allocation 

will be frozen for a minimum of 3 years and during that period will only be available for enterprise customers that will not 

have bought Momentum Tokens during the ICO and are not accustomed to dealing with crypto-currency yet. For these 

https://momentumtoken.io/
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customers MobileBridge will offer the opportunity to purchase Momentum Tokens from our strategic reserve at market 

rates.  

All employees of MobileBridge will be allocated tokens as part of this sale, with a maximum total of 3% of the total tokens 

minted for all employees combined, incl. management. These tokens will vest 12 months from the start day of the sale 

period. An additional 5% of tokens has been set aside as an additional long-term retention incentive program for existing 

and new team members. None of these tokens have been allocated yet and will not be allocated before 1 January 2019, at 

which point they will also be subject to a vesting schedule. 

In order to comply with Anti Money Laundering legislation, all token buyers will have to undergo a KYC (Know Your 

Customer) process that meets the Swiss legal requirements. 

 

Allocation of funds 

Proceeds from the token sale will be allocated as follows: 

- Development of the MobileBridge Momentum Platform  

o Establish MVP for each platform component, as per our roadmap 

o Functional development, enhancing core product capabilities 

o Operational system evolution and infrastructure 

- Marketing & Sales 

o Proposition development, evangelising token-based loyalty and rewards 

o Establishing global offices to support global growth 

- Partner network expansion 

o Partner specific development 

o Partner enablement and success 

o Partner marketing 

- Customer delivery & success 

- Operating capital 

  

https://momentumtoken.io/
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Why MobileBridge Momentum? 

MobileBridge Momentum Token is the token that powers the MobileBridge Momentum platform. Demand for the 

Momentum Token will be fuelled by the ever-increasing demand for the token as transactions on the MobileBridge 

Platform continue to increase. Why? 

• The MobileBridge Momentum Platform is a ‘first of a kind’, a truly disruptive, rewards-based marketing machine 

that stands to break the marketing mould.  

• The Momentum allows marketers to assign a value to each action that positively influences their sales.  

• Companies will pay their most valuable customers directly for helping grow their business, rather than expensive, 

3rd party marketing agencies. 

• The MobileBridge Momentum Platform allows the launch of 1000’s of individual reward programs, all fuelled by 

the Momentum Token. 

• In North America alone, there is $100Bn of unused loyalty points stored in loyalty programs. This wasted 

potential can be used to transform passive and bored customers into brand supporters. 

• Existing loyalty (technology) platforms, itself a $4Bn market (https://www.prnewswire.com/news-

releases/loyalty-management-market-worth-usd-40-billion-by-2020-545897032.html), can be replaced or 

transformed into reward based incentive programs using the MobileBridge Momentum Platform. 

• Industry experts and seasoned marketing, software and retail leaders share our vision that this will 

fundamentally change an industry. 

• Our team has significant experience in building some of the world’s leading digital products and solutions for 

companies globally.  

• A self-regulated approach minimises the risk for any owner of the Momentum Token. 

 

 

Join the Momentum. Download our full whitepaper on momentumtoken.io 

 

Join the conversation on 

https://t.me/MomentumToken 

https://twitter.com/MomentumToken 

https://www.reddit.com/r/Momentum_Token/  

 

  

https://momentumtoken.io/
https://www.prnewswire.com/news-releases/loyalty-management-market-worth-usd-40-billion-by-2020-545897032.html
https://www.prnewswire.com/news-releases/loyalty-management-market-worth-usd-40-billion-by-2020-545897032.html
https://momentumtoken.io/
https://t.me/MomentumToken
https://twitter.com/MomentumToken
https://www.reddit.com/r/Momentum_Token/
https://t.me/MomentumToken
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Legal Disclaimer 

Company details 

Mobile Bridge Switzerland AG (in this document referred to as “MobileBridge”, the “Company” or “Distributor”), is a 

Company Limited by Shares with main offices in Hammer 1, 6330 Cham (Zug) incorporated and existing under Swiss legal 

framework. 

 

Company name:   Mobile Bridge Switzerland AG 

Company Registration: CHE-457.850.742 

Registered address:  Hammer 1 

   6330 Cham (ZG) 

   Switzerland 

Board of Directors:  Ariel Luedi 

   Eyal Oster 

   Shlomo Cohen 

CEO:   Kees de Vos 

 

General information 

Please read the following notice carefully before proceeding to read this Whitepaper document issued by Mobile Bridge 

Switzerland AG. The publication, distribution or dissemination of this Whitepaper does not imply that the applicable laws, 

regulatory requirements, or rules have been complied. 

Statements which include the words ''expects'', ''plans'', ''believes'', ''projects'', ''anticipates'', ''will'', ''aims'', ''may'', 

''would'', ''could'', ''continue'' and similar statements are of a future or forward-looking nature. All forward-looking 

statements address matters that involve risks and uncertainties. Accordingly, there are or will be important factors that 

could cause the Distributor’s actual results to differ materially from those indicated in these statements. These factors 

include but are not limited to those described in the part of the T&C entitled ''Risks'', which should be read in conjunction 

with the other cautionary statements that are included in the T&C. Any forward-looking statements in the Whitepaper 

reflect the Distributor’s current views with respect to future events and are subject to these and other risks, uncertainties 

and assumptions relating to the Distributor’s operations, results of operations and growth strategy. These forward-looking 

statements speak only as of the date of the Whitepaper. Prospective buyers of the Momentum Tokens should specifically 

consider the factors identified in the Whitepaper and T&C which could cause actual results to differ before making a 

purchase decision. No statement in the Whitepaper is intended as a profit forecast and no statement in the Whitepaper 

should be interpreted to mean that the earnings of the Distributor for the current or future years would be as may be 

implied in this Whitepaper. 

The Momentum Token does not have the legal qualification of a security, since it does not give any rights to dividends or 

interests. The sale of Momentum Tokens is final and non-refundable. Momentum Tokens are not shares and do not give 

any right to participate to the general meeting of Mobile Bridge Switzerland AG. Momentum Token cannot have a 

https://momentumtoken.io/
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performance or a particular value outside the MobileBridge network. Momentum Token shall therefore not be used or 

purchased for speculative or investment purposes. The purchaser of Momentum Tokens is aware that national securities 

laws, which ensure that investors are sold investments that include all the proper disclosures and are subject to regulatory 

scrutiny for the investors' protection, are not applicable. 

Acquiring of the MobileBridge tokens (also called “MobileBridge Momentum Token” or “Momentum”) is available only 

after accepting the Terms of token sale (hereinafter – “T&C”). 

Anyone purchasing Momentum Token expressly acknowledges and represents that she/he has carefully reviewed this 

white paper and fully understands the risks, costs and benefits associated with the purchase of Momentum Token. 

If you have any doubts as to which action you should take, please consult with your technology, financial, legal or other 

professional advisors. This notice applies to all persons who read this document. Please note this notice may be altered or 

updated. 

 

Knowledge required 

The purchaser of Momentum Token undertakes that she/he understands and has significant experience of 

cryptocurrencies, blockchain systems and services, and that she/he fully understands the risks associated with the crowd 

sale as well as the mechanism related to the use of cryptocurrencies (incl. storage). 

MobileBridge shall not be responsible for any loss of Momentum Token or situations making it impossible to access 

Momentum Tokens, which may result from any actions or omissions of the user or any person undertaking to acquire 

Momentum Tokens, as well as in case of hacker attacks. 

 

Risks 

Acquiring Momentum Token and storing them involves various risks, in particular the risk that MobileBridge may not be 

able to launch its operations and develop its blockchain and provide the services promised. Therefore, and prior to 

acquiring Momentum Tokens, any user should carefully consider the risks, costs and benefits of acquiring Momentum 

Token in the context of the crowd sale and, if necessary, obtain any independent advice in this regard. Any interested 

person who is not in the position to accept or to understand the risks associated with the activity (incl. the risks related to 

the non-development of the MobileBridge platform) or any other risks as indicated in the Terms & Conditions of the crowd 

sale should not acquire Momentums. 

 

Important disclaimer 

This white paper shall not and cannot be considered as an invitation to enter into an investment. It does not constitute or 

relate in any way nor should be considered as an offering of securities in any jurisdiction. The white paper does not include 

nor contain any information or indication that might be considered as a recommendation or that might be used to base 

any investment decision on. This document does not constitute an offer or an invitation to sell shares, securities or rights 

belonging to MobileBridge or any related or associated company. The Momentum Token is just a utility token which can be 

used only on the MobileBridge platform and is not intended to be used as an investment. 

https://momentumtoken.io/
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The offering of Momentum Token on a trading platform is done in order to allow the use of the MobileBridge platform and 

not for speculative purposes. The offering of Momentum Token on a trading platform is not changing the legal qualification 

of the token, which remains a simple means for the use of the MobileBridge platform and is not a security. 

MobileBridge is not to be considered as advisor in any legal, tax or financial matters. Any information in the white paper is 

given for general information purpose only and MobileBridge does not provide with any warranty as to the accuracy and 

completeness of this information. Given the lack of crypto-token qualifications in most countries, each buyer is strongly 

advised to carry out a legal and tax analysis concerning the purchase and ownership of MobileBridge Momentums 

according to their nationality and place of residence. 

MobileBridge today is not a financial intermediary according to Swiss Law and is not required to obtain any authorization 

for Anti-Money Laundering purpose. This qualification may change in case MobileBridge will offers services which are to be 

considered as qualifying a financial intermediation activity. In this case, the use of MobileBridge services may require the 

positive conclusion of an AML/KYC identification process.  

Momentums confer no direct or indirect right to MobileBridge’s capital or income, nor does it confer any governance right 

within MobileBridge; a Momentum Token is not proof of ownership or a right of control over MobileBridge and does not 

grant the controlling individual any asset or share in MobileBridge, or in the MobileBridge network. A Momentum Token 

does not grant any right to participate in control over MobileBridge’s management or decision-making set-up, or over the 

MobileBridge network and governance to the Purchasers. 

Regulatory authorities are carefully scrutinizing businesses and operations associated to cryptocurrencies in the world. In 

that respect, regulatory measures, investigations or actions may impact MobileBridge’s business and even limit or prevent 

it from developing its operations in the future. Any person undertaking to acquire Momentum Token must be aware of the 

MobileBridge business model, the white paper or terms and conditions may change or need to be modified because of new 

regulatory and compliance requirements from any applicable laws in any jurisdictions. In such a case, purchasers and 

anyone undertaking to acquire Momentum Token acknowledge and understand that neither MobileBridge nor any of its 

affiliates shall be held liable for any direct or indirect loss or damage caused by such changes. 

MobileBridge will do its utmost to launch its operations and develop the MobileBridge Momentum platform. Anyone 

undertaking to acquire Momentum Token acknowledges and understands that MobileBridge does not provide any 

guarantee that it will manage to achieve it. On concluding the Commercial Operation, these tokens will be issued by a 

technical process referred to as a «Blockchain». This is an open source IT protocol over which the Company has no rights or 

liability in terms of its development and operation. The token distribution mechanism will be controlled by a Smart 

Contract; this involves a computer program that can be executed on the Ethereum network or on a blockchain network 

that is compatible with Smart Contract programming language. They acknowledge and understand therefore that 

MobileBridge (incl. its bodies and employees) assumes no liability or responsibility for any loss or damage that would result 

from or relate to the incapacity to use Momentum Tokens, except in case of intentional misconduct or gross negligence. 

Momentum Tokens are based on the Ethereum protocol. Therefore, any malfunction, unplanned function or unexpected 

operation of the Ethereum protocol may cause the MobileBridge network or MobileBridge to malfunction or operate in a 

way that is not expected. Ether, the native Ethereum Protocol account unit may itself lose value in a similar way to 

Momentum Tokens, and also in other ways. 

 

https://momentumtoken.io/
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Representation and warranties 

By participating in the crowd sale, the purchaser agrees to the above and in particular, they represent and warrant that 

they: 

• have read carefully the terms and conditions attached to the white paper; agree to their full contents and accept 

to be legally bound by them; 

• are authorized and have full power to purchase Momentum Token according to the laws that apply in their 

jurisdiction of domicile; 

• are not a U.S. citizen, resident or entity (a “U.S. Person”) nor are they purchasing MobileBridge or signing on 

behalf of a U.S. Person; 

• live in a jurisdiction which allows MobileBridge to sell Momentum Token through a crowd sale without requiring 

any local authorization and are in compliance with the local, state, and national laws and regulations when 

purchasing, selling and/or using Momentum Tokens; 

• are familiar with all related regulations in the specific jurisdiction in which they are based and that purchasing 

cryptographic tokens in that jurisdiction is not prohibited, restricted or subject to additional conditions of any 

kind; 

• will not use the crowd sale for any illegal activity, including but not limited to money laundering and the financing 

of terrorism; 

• have sufficient knowledge about the nature of the cryptographic tokens and have significant experience with, 

and functional understanding of, the usage and intricacies of dealing with cryptographic tokens and currencies 

and blockchain-based systems and services; 

• purchase Momentum Token because they wish to have access to the MobileBridge platform; 

• are not purchasing Momentum Token for the purpose of speculative investment or usage. 

 

Governing law - arbitration 

The Client acknowledges and accepts that the MobileBridge ICO operation is taking place within a Swiss legal environment 

that is still under development. The Parties agree to seek an amicable settlement prior to bringing any legal action. All 

disputes arising with the with papers provided, shall be resolved by arbitration in accordance with the Swiss Rules of 

International Arbitration of the Swiss Chambers of Commerce in force on the date when the Notice of Arbitration is 

submitted in accordance with these Rules. The arbitration panel shall consist of one arbitrator only. The seat of the 

arbitration shall be Lugano, Switzerland. The arbitral proceedings shall be conducted in English. 

Momentums will not be listed on any regulated stock exchange, such as SIX Swiss Exchange, or SIX. These Terms have been 

prepared without regard to the legal standards for prospectuses under art. 1156 or art. 652a of the Swiss Code of 

Obligations or the legal standards for facilitated prospectuses under art. 5 of the Collective Investment Schemes Act 

(“CISA”) or art. 27 ff. of the SIX Listing Rules or the listing rules of any other stock exchange in Switzerland. Neither these 

Terms nor any other material relating to the Offer, MobileBridge or Momentums will be or have been filed with or 

approved by any Swiss regulatory authority. Specifically, these Terms will not be filed with, and the Offer of Momentums 

will not be supervised by, the Swiss Financial Market Supervisory Authority FINMA (FINMA). Furthermore, the Offer of 

Momentums has not been and will not be authorized under the CISA. Thus, the protection which is given to purchasers of 

interests or units in collective investment schemes under the CISA does not extend to purchasers of Momentums. 

https://momentumtoken.io/



