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ABSTRACT
Zero Edge is a decentralized online casino and an open 
protocol aiming to disrupt the online gambling industry by 
offering players 0% house edge casino games, fee-less 
sports betting and an open source platform for building 
online games. Zero Edge utilizes  its own token named 
Zerocoin which is the fundamental part of Zero Edge 
business model and the main driver for sustainable 
ececonomy.

Zero Edge Casino model is based on Metcalfe's law and 
factual Bitcoin price growth. Casino players, i.e. Zerocoin 
holders will not only be able to play 0% house edge 
games, which offer a truly equal odds of winning against 
the house, but will also see their Zerocoin value increase 
as a result of increased demand and adoption of the token. 
This is a game-changing casino model which offers a 
uniqueunique gambling experience to players and proposes 
solutions to current problems in the online gambling 
industry.

Platform utilizes a state channel technology to provide 
maximum efficiency and scalability of the platform. All 
games will be publicly verifiable on the Ethereum 
blockchain without negative effects on user experience 
during the game session. Furthermore, Zero Edge Casino 
will have a sophisticated and audited RNG mechanism to 
ensure complete randomness of its games.  

ThisThis paper outlines the current problems in the online 
gambling industry, Zero Edge platform’s design and its 
innovative economy based on a single cryptocurrency 

ABSTRACT
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named ZERO. 

The paper also provides:

information on white-label solutions;
ICO details;
future potential of Zero Edge Casino.
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INTRODUCTION
Gambling has been part of human life even before written 
history. The earliest six-sided dice date to about 3000 BC 
in Mesopotamia.  It’s not surprising that people enjoy 
gambling and betting and these games provide people an 
opportunity to have a tryst with luck. 

TheThe growth of the Internet has acted as a booster in the 
growth of gambling and betting. There is a big industry 
developed around online gambling and betting. The 
benefits provided by the Internet, of providing access to 
world class games from the luxury of one’s home is 
attracting more and more people towards it. 

ButBut the online gaming is rife with its own problems. Online 
casinos have lots of avenues for defrauding their 
customers by tampering with the random number 
generation process used in these casinos. This gives the 
casinos a better chance of winning games (referred to as 
“house edge”) compared to what is considered as fair. 
They also charge a higher transaction fees from users for 
participatingparticipating in online betting games. Online casinos have 
been early adopters of Bitcoin which smoothed the 
process of payments in these casinos and ensured 
anonymity. But the problem of trust and high transaction 
fees is still rampant.

With ZeroEdge we propose a blockchain based online 
gambling platform which uses state channel technology 
to ensure trust between players and the casino. We 
introduce a 0% house edge model which reduces the cost 
of playing in online casinos and gives players a fair chance 

1. INTRODUCTION
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to win. Powered by smart contract technology, we believe 
that Zero Edge casino will be the pioneers of trusted and 
low cost online gambling.

The global online gambling market was 37.91 billion USD 
in 2015 and is estimated to reach 59.79 billion USD by 
2020, at a CAGR of 9.5%

OnlineOnline gaming includes such activities as poker, casinos 
(where people can play traditional casino games, like 
roulette or blackjack, but online), sports betting, bingo and 
lotteries. Of these, casino games and sports betting make 
up the largest share of the market.  Online sports betting 
accounted for nearly 50% of the overall global online 
gambling market figure for 2013, equating to around $19.3 
billion.billion.

1.1 Online Gambling Market Size
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Online gambling market primarily consists of 3 types of 
bets/games:

Casino games Sports Betting Poker

Below is a brief overview of the three markets.

1.2 Major segments of online gambling 

Online Casino Games market

As discussed in earlier sections, online casino games 
market is now worth tens of billions of dollars. It is rapidly 
affected by changes in technology. Online casino industry 
thrives on innovation. The rapid adoption of bitcoin by 
online casinos opened the market to many new players 
which were constrained by regulations. The trend of virtual 
reality(VR) games have recently caught the fancy of online 
casinocasino industry and many new games with immersive VR 
experience are being developed.

Online Sports Betting market

Millennials are helping the industry grow. Sports betting is 
more accepted among this generation and the majority of 
young adults are aware of the opportunities available 
online, including sports betting.

SportsSports are also becoming more popular among casual 
fans. There are lots of huge sports websites where fans 
can go to discuss news and many of these websites 
advertise gambling to readers, which increases awareness. 
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Online Sports Betting market

The global online poker industry has been in ill health for 
several years now. The decline has been significant and 
sustained. Players have found new forms of entertainment 
that offer instant gratification and can be accessed via 
their smartphone devices without compromising on 
quality. In this regard, online poker has been very much 
behind the curve.

Online Casinos
Online Sports
Betting Online Poker

Only Bitcoin

CloudBet Casino

mBit Casino

SportsBet.io

Betcoin Sports

SwC Poker

Nitrogen Poker

Bitcoin and Other forms of payments

BetChain Casino

Oshi Casino

5Dimes

Intertops

Ignition Poker

BetOnline

Websites That Do Not Accept Bitcoin

Guts Online

LeoVegas

Betfair

betWay

Pokerstars

Party Poker

Fig 2. Example online casinos in different categories
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Top 5 online gambling companies by market 
capitalization are

William Hill plc is a bookmaker based in London, England. 
In 2016 it had revenue of 1.6 bn GBP. In addition to its 
online sportsbook operations, the company offers online 
casino games, 'skill games', online bingo and online poker.

William Hill

The company conducts business through a chain of 
licensed betting shops in Ireland and the United Kingdom, 
and by operating Ireland's largest telephone betting 
service. On the internet, it offers sports betting, online 
poker, online bingo, online casino and online games. In 
February 2016, it merged into Paddy Power Betfair 
company.

Paddy Power

Betfair is an online gambling company which operates the 
world's largest online betting exchange. It also offers a 
Sportsbook (fixed odds betting), online casino, online 
poker and online bingo. It has now merged into Paddy 
Power Betfair company.

Betfair Group
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The Stars Group is the ultimate owner of industry leading 
gaming brands including PokerStars, PokerStars Casino, 
BetStars, Full Tilt, PokerStars Championship, PokerStars 
Festival and MEGASTACK. Collectively, these brands have 
more than 113 million registered customers.

The Stars group

Kindred Group is an online gambling operator which 
consists of 13 brands, among them Unibet, Maria Casino, 
Stan James, 32Red, iGame. It offers products such as 
online casino, online poker, online bingo, sports betting, 
soft games, scratch cards and live betting.  In 2012, the 
company’s turnover was GBP 197.2 million.

Kindred group

1.3 Consumer Analysis of online gambling
industry 

In terms of geography, EMEA (Europe, Middle East & Asia) 
dominated the online gambling market, accounting for a 
total market share of more than 60% in 2015. Fig. 3 shows 
the distribution of online gambling market worldwide by 
regions.

Some key consumer trends in the online gambling space 
are:

Most online gamblers prefer to access gambling 
platforms online. Mobile device gambling is fast 
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growing with over 164 million users expected within the 
next three years. 

More women are now participating in online gambling 
due to its privacy. However, there are still more men 
than women gambling online.  Interesting to note that 
women play for longer stretches of time, but place 
smaller wagers, using gambling to relax and entertain 
themselves as opposed to having a strategy or playing 
to win large sums.

The youngest demographic group of gamblers are the 
most likely to use mobile phones and tablets to gamble 
when not at home. The 25-34 demographic group tend 
to play at online and mobile casinos the most out of all 
the gamblers.
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1.4 General Trends in the Global online
gambling industry 

Rise in female players

As online gambling becomes more accessible, 
people can indulge in it privately. This is attracting 
more and more female players to try out online 
casino games and sports betting.

Increased popularity of mobile gambling 

With mobile becoming the default device in 
everyday life, more and more people are playing 
online casino games on mobile devices. People can 
now play games whenever they are getting bored 
for few minutes. They don’t need to make long 
drawn plans to visit a casino.

Increase in social and recreational gambling 

The number of people participating in social 
gambling is increasing because competing with 
friends is the top-most reason for the gamers to 
adopt social gaming. Gambling and sports betting 
now not only acts as a way to socialize with friends 
but also as a means of recreation.

Virtual reality based games 

VR promises a new world in which games are not 
played on screens but are truly immersive. Players 
feel that they are living in an alternate reality. As 
VR technology becomes more feasible and 
realistic, online casinos are actively working on it. 

Current trends in online gambling



ZEROEDGECasino 16

1.5 Cryptocurrency trends in global online
gaming industry
 

Heavy hitters like Microgaming and Net 
Entertainment are working to see how they can 
develop games that allow players the opportunity 
to play in simulated environments.

Gambling with cryptocurrency is simpler compared to 
gambling with traditional currency. Most cryptocurrencies 
are not considered to be currency. Living in a country 
where online gambling is prohibited or severely restricted, 
like the US, users would not be able to play real money 
online casino games. But they will be able to gamble using 
a cryptocurrency like Bitcoin or Litecoin without any 
prproblems. This has increased the overall usage of 
cryptocurrency in the online gambling industry.

Depositing cryptocurrency to an online casino account 
involves a lot smaller fees compared to deposits using 
traditional currencies via standard payment methods. 
Some operators even allow feeless transactions. 
(Important to note that recent Bitcoin’s price surge has 
significantly increased transaction fees).

CryptocurrencyCryptocurrency deposits and withdrawals are instant, 
compared to other transactions, especially withdrawals, 
which may take up to several days or even more. Casinos 
that accept Bitcoins and other cryptocurrencies often 
offer far more lucrative bonuses and promotions 
compared to regular online casinos.
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There are primarily 2 types of online casinos at present:

Traditional Online Casino

The birth of the Internet gave rise to online casinos and 
betting sites. Online casinos allow players to play casino 
games from the comfort of their home and whenever they 
want without the trouble of actually visiting the casino. The 
first online casino was started in 1994, and the industry has 
grown by leaps and bounds since then.

SomeSome of the advantages of online casinos over land based 
casinos are:

Game variety
A major advantage of online casinos is that they tend to 
offer a much wider variety of games than you will find at 
most land based venues. Whether you like table games, 
slot games, video poker or anything else, you'll always 
have plenty of options.

Bonus and Rewards 
Virtually every casino on the web offers some kind of 
incentive to encourage new customers to sign up and 
make a deposit, usually in the form of bonus chips to play 
with. Most places also offer additional bonuses and 
rewards to their regular customers too.

Convenience 
Players don’t need to leave the house to play a game. 
They can play from the comfort of their home, at any time 
they want.

Bitcoin based online Casino

The Bitcoin network came into existence in 2009 and 

1.6 Types of Online Casinos
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became mainstream in 2011. The online casino industry was 
an early adopter of bitcoin. The introduction of Bitcoin in 
online casinos revolutionized the industry. With 
introduction of Bitcoin, anyone could run a casino and 
offer services without any extra fees and instant money 
deposits and withdrawals. The transaction costs were 
much lower in bitcoin network and it also provided 
completecomplete anonymity. Leveraging these cost reductions, 
bitcoin based casinos started offering games with lower 
than 1% house edge, making them much closer to a fair bet. 
The whole gambling industry gained a lot because of this 
paradigm shift.

There are also two types of bitcoin based casinos:

Bitcoin only 
Bitcoin only casinos don’t accept fiat currencies and all 
transactions are made in bitcoin. Being completely based 
on cryptocurrency, these casinos require no information 
about players and their bank details.

Hybrid 
Hybrid Casinos accept deposits via bitcoin and process 
withdrawals back to a bitcoin address of your choosing but 
will convert the funds to a fiat currency when you deposit.
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House Edge 1% - 15% 0.1% - 1% 0%

Registration needed 
for playing in casino Yes No No

Money withdrawals
and deposits
without fee

No Yes Yes

Money withdrawals
and deposits
without delay

No Yes Yes

Anonymous gameplay
using crypto tokens No Yes Yes

Random number 
fairness check No Yes Yes

Guided by Ethereum 
smart contract No No Yes

Games are verifiable 
on the blockchain No No Yes

Traditional
online casino

Bitcoin
online casino

ZeroEdge
online casino

Table 1: Comparison between different types of online casinos
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PROBLEMS2. PROBLEMS WITH THE 
CURRENT ONLINE GAMBLING

Casino owners defrauding users by tampering
with RNG 

With the advent of Bitcoin based casinos, the transaction 
fees for playing games in online casinos has reduced a lot. 
In Bitcoin based casinos, the transaction fee ranges 
between 0.1 -1%. Still, the problem of casinos rigging the 
game has not been solved. Online casinos make subtle 
changes in the random number generation process to tilt 
the odds in their favor. 

FamousFamous cases of Bitcoin casinos rigging their customers 
can be found here and here. In this example, the player 
claims that a bitcoin based casino, although claiming to be 
provably fair, is not actually so. They obfuscate details 
about how they calculate random numbers even though 
publishing hashed server seeds. The method by which the 
hash is generated states that the formula is serverseed + 
clientseedclientseed + betnumber is then double hashed and other 
stuff is done. But what actually is the betnumber is not 
explained anywhere.

Online Casinos getting hacked  
 

Security has become the most pressing question among 
online casino operators. There are problems of hacking, 
data theft, DDoS attacks, bothering not only small 
entrepreneurs who are not able to protect their resources 
from hackers' assaults but large operators as well. Online 
casinos are attractive targets for hackers as a large sum of 
money flows through them and hacking them could be 

https://www.ccn.com/bitcoin-whale-gambler-says-99-9-dice-100-scam/
https://bitcointalk.org/index.php?topic=948965
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very lucrative. The security standards implemented in 
online casinos are less stringent compared to other more 
heavily regulated institutions like banks.

ForFor instance, a number of online betting companies were 
hacked in 2016. The William Hill website has been down for 
several days in a row, and given that this betting site earns 
$5.4 million per day, the losses from hackers’ interference 
and loss of reputation was significant.

HackersHackers attacked Canada's Cowboys Casino database and 
placed a portion of the stolen corporate information on 
the Internet. In 2017, the Pastebin file-sharing website 
contained previously stolen personal information on 
customers and employees of Cowboys Casino, its 
investors and financial operations.

High commission charged 
  
 Online casinos charge high transaction fees from 1% to 15% 

for enabling the gameplay. They claim that the high fee 
charged is to cover the cost of payment processors and 
managing the cost of the casino. This has been curbed to 
some extent due to the advent of Bitcoin based casinos. 
Bitcoin being a cryptocurrency which is not regulated by 
governments enables a much lower transaction fee. 
HoHowever, recent surge in Bitcoin’s price has seen its 
transaction fees increase significantly. In the near future, 
bitcoin transaction fees will become too costly for some 
gamblers and there will be a need for an alternative 
payment method.

Lack of transparency in operation of online casinos 
 
  
 

Many casinos based on bitcoins and other 
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cryptocurrencies provide investment opportunity to 
investors. Investors can invest in the bankroll of casinos 
and get a share of the profit. But even though these 
casinos have all their transactions on cryptocurrencies 
which can easily be tracked, there are ways for casino 
owners to rig the investors of their profit.  
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Metcalfe's law states that the value of any network is 
proportional to the square of the number of connected 
users of the system (n2).

Metcalfe'sMetcalfe's law was originally presented, c. 1980, not in 
terms of users, but rather of "compatible communicating 
devices" (for example, fax machines, telephones, etc.). 
Only later with the globalization of the Internet did this law 
carry over to users and networks as its original intent was 
to describe Ethernet purchases and connections. The law 
is also very much related to economics and business 
management,management, especially with competitive companies 
looking to merge with one another.

The below chart represents bitcoin price growth. The 
growth is directly dependent on number of transaction per 
day.

GROWTH3. METCALFE'S LAW & 
ZEROCOIN VALUE GROWTH
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Based on Metcalfe's law & factual information of Bitcoin 
price growth, we assume that Zerocoin price will grow 
dependently of increased amount of players. 
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Zero Edge Network Active Players (including partner 
networks) = N
Zero Edge Casino Price Capitalization = N2 
Zerocoin supply is limited, same as the Bitcoin has limited 
supply.

If this assumption is correct – then players can make 
money just by playing casino games which is directly 
opposite to the current system of casino, where players 
eventually lose in the long run. 

Monthly active
users

Daily plays Zerocoin 
Market Cap

300k

600k

10k

20k

$100M 

$400M

900k

1,2M

30k

40k

$600M

$1,6B

1,5M

3M

50k

100k

$2,5B

$10B



ZEROEDGECasino 26

DESIGN4. ZERO EDGE DESIGN
Zero Edge is a smart contract based online casino network 
where all the transactions will be based on rules written 
down in smart contracts. There will be no centralized 
servers which can be manipulated to change the odds in 
the random number generator in the favor of casino 
owners or players. This would prevent the type of 
defrauding which can be done by bitcoin based casinos as 
mentionedmentioned in section 2. All transactions executed by Zero 
Edge smart contracts can be verified by accessing the 
smart contract address on the Ethereum blockchain. Since 
the Ethereum blockchain is distributed across thousands 
of nodes across the world, a casino owner cannot 
manipulate it’s working. 

4.1 The House Edge
 Traditional casinos have a built-in advantage on its games. 

The casinos don't beat the players because they get lucky, 
they beat the players because the odds are stacked in 
their favor.  This built-in advantage is called the house 
edge. In numbers, it's the casino's average profit from a 
player's bet.

InIn European roulette, there are 36 red and black numbers 
combined, with only one green 0 number. Therefore, you 
will win your $20 back 36/37 times when the result is red 
or black, and only lose your entire $20 bet 1/37 times when 
the ball lands on the green 0.

InIn American roulette, however, there is an additional 
green 00 number. There are still 36 red and black numbers 
combined, but now there are two green numbers instead 
of one. As a result, you will lose that $20 bet 2/38 times.
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Random Number generated by
Casino (sertified by TST

Seed for Random Number 
input by player

Casino and player seed 
combined used in RNG

Player makes bet transactions 
to Smart Contract account

Smart Contract enabled play. 
Winner is decided and payout 

is given to winner

Tokens transferred to player 
wallet

Fig 4. Smart contract enabled gameplay and payout

The hashed key generated by Zero Edge are controlled by 
smart contracts and hence, is censorship resistant. The 
details of the working of Zero Edge are shown in Fig 4.
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So if we compare the odds of losing with this particular 
bet:

Thus on an average house wins 2.7% and 5.26% in 
European and American roulette respectively.

OfOf course if someone bets a single dollar just once then 
he’s not going to get exactly 0.95 dollar back - he’s either 
going to lose the whole dollar or win many whole dollars.  
But that's beside the point. The point of the house edge is 
to see what the average loss is. The house edge tells us 
how much the casino will win on average.

HereHere you can find the list of house edges for different 
games in a casino.

European roulette = 1/37 = 2.7%
American roulette = 2/38 = 5.26%

4.2 0% House Edge Games
 

Zero Edge Blackjack

Zero Edge Blackjack pays out 3:2 for a Blackjack. The 
game allows double down on any two cards and after 
splitting.  Furthermore, players are permitted to surrender 
and split aces. One thing to keep in mind, is that a player 
must play a perfect Blackjack strategy to achieve a 0% 
house edge, otherwise the house will have a slight 
advantage. You can read more on Blackjack strategy here.

Zero Edge Video Poker (Jacks or Better)

In traditional casinos, the pay out on a Royal Flush is 250:1 
for playing 1 coin. In order to make the game with 0% 

https://wizardofodds.com/gambling/house-edge/
https://www.bettingexpert.com/casino/blackjack/blackjack-strategy
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house edge, the pay out at Zero Edge Video Poker on a 
Royal Flush is adjusted to pay 976:1 for playing 1 coin. 
Furthermore, to make the game more attractive to players 
with different bankrolls and risk taking styles, there is no 
advantage of playing more than a minimum bet. The pay 
out on a Royal Flush for playing 5 coins is 4880:1, exactly 5 
times more than playing 1 coin. 

Zero Edge Slot games

At traditional casinos, house edge on slot machines vary 
from 2%-15% depending on the game providers. Since slot 
machines are purely luck based gambling it would be 
impractical to have a 0% house edge slots otherwise the 
games might be abused by users. However, we will be 
offering slot games with a house edge of about 0.01%, the 
lowest available in the current online gambling market.

Zero Edge Sports Betting platform

Zero Edge Sports betting will operate as an exchange 
rather than a bookmaker. However, unlike traditional 
betting exchanges (Pinnacle, Betfair) which take a 
commission from the winning bets, Zero Edge Sports 
Betting will have a 0% commission on players’ winning. 

No Zero Roulette

As mentioned previously, European Roulette has a house 
edge of 2.70% and is one of the most popular casino 
games. Zero Edge Roulette will be without number 0 on 
the wheel which will truly make the game with 0% house 
edge. This means that all pay-outs are equal to true odds.  
For example, if you bet on black or red you’ll get paid out 
evens and actually have an even chance of hitting your 
colorcolor (50%), whereas in a European roulette game with a 
green 0, the odds of hitting either black or red is 48.6%.  
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Zero Edge Baccarat

The commission on bets on Bankers, Players and Tie lines 
are reduced to 2.5%. The game does not require any 
different strategy from players, standard Baccarat 
strategy is enough for players to achieve 0% house edge, 
i.e. 100% payouts. You can read more on how to play 
Baccarat here: 
http://baccaratsystem.org/7-baccarat-strategy-tips/
    
 Rake-free poker room

Our roadmap includes developing a poker client which will 
offer rake-free tables, meaning players can play cash 
games, sit-n-go and multi-table tournaments without 
paying a satoshi in rake/commission to Zero Edge Casino. 

  
 
4.3 Off Chain processing
 With the rise in Ether price, the gas cost of implementing 

games running entirely on smart contracts has become too 
costly and inefficient. For Ethereum based online casinos 
the transaction cost to play a single hand of blackjack can 
exceed $1.00 and dice games can exceed $0.75 per bet on 
average.

AA typical individual player makes bet in the range $1 - $10. 
This is the standard bet value across the globe. For this bet 
range, the fees charged in transaction costs make the bet 
unattractive and economically meaningless. 

ForFor making online games interesting, they should be 
cost-effective, allow repeated gameplay and have fast 
confirmation. The fee shouldn’t be so high that it becomes 
overwhelming. Considering the rise in Ether value along 
with other issues associated with operating games
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4.4 Transparency and Security

 

entirely on the blockchain such us slow processing time 
and transaction costs, we needed a scalable and efficient 
solution to make our games fast and competitive. Off chain 
state channel is just the right technology for this purpose.

StateState channel is a technology in which participants in the 
dApp send messages with transactions to each other that 
update the state but do not publish them on the 
blockchain. If one of the participants leaves or tries to 
cheat the other one can at any time publish the latest 
transaction on the blockchain to finalize the state. This 
feature acts as a safety measure to protect each party and 
prprovides a convenient communication with a built-in trust 
mechanism.

A state channel will be opened for the duration of the 
gameplay between Zero Edge clients and the platform’s 
servers. The only transactions on the blockchain occur at 
the beginning and end of the gaming session. During a 
gaming session, the transactions are confirmed instantly 
over the state channel without publishing on the 
blockchain. In this way, the user experience is much better. 
TheThe games are instantaneous and can include hundreds of 
bets, our costs are an order of magnitude lower than our 
competitors such as Etheroll or vDice where a single 
Blackjack bet can exceed $4. Off chain transfers cost 
ZERO fees. Only opening and closing payment channels 
incur standard Ethereum gas fees.

  

ZeroEdge employs the state of the art technology to 
provide its users highly secure and efficient environment 
to play their favorite games.
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ZeroEdge employs the state of the art technology to 
provide its users highly secure and efficient environment 
to play their favorite games.

Our decision not to use unknown 3rd party applications 
such as Oraclize, random.org was made after evaluating 
the potential risk in case of a down-time of these apps and 
how it would affect our platform. Instead, we will use a 
RNG mechanism from a reputable provider. 

Random Number Generator

Although the RNG technology is considered extremely fair, 
Zero Edge Casino uses another even more transparent 
way of generating the outcomes of its games.

PProvably Fair gaming is a technology that prevents both a 
player and casino to cheat. The system works based on 
cryptographic hash functions. Data is converted into a 
hash string, which can be verified with an algorithm. If 
there was any interference in the game or any error in the 
payout, the hash will not be verified.  Unusual game 
outcomes can be checked using a cryptographic hash 
function,function, proving the results are indeed calculated 
properly and fairly. 

As a player, one can check the result of any bet 
themselves and have complete transparency and 
confidence in our games. This can be done by clicking on 
the Provably Fair button in your game window. Each casino 
game has a different algorithm for calculating its fairness.  

Provably Fair Games

How does Provably fair work?

Although there are several implementations of the 
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A dice site uses 3 variables (serverseed, clientseed and 
nonce) to calculate the roll result. I will illustrate this with 
an example, let's say we have these values:

Clientseed: <Seed generated by browser> 
Serverseed unhashed: 
293d5d2ddd365f54759283a8097ab2640cbe6f8864adc2b1b31e65c14c999f04
Serverseed hashed: 
5ac59780d512265230d5efb3cc238886dc1b457a80b54fbf1f920b99c6505801

Calculating the roll result

provably fair method, we will describe the most common 
one. With this method each roll-result is calculated by the 
following variables:
 

Serverseed - provided by the gambling site;
Clientseed - provided by your browser and adjusted 
by the player;
Nonce - A number that increases with each bet the 
player makes.

The player will get an encrypted hash of the serverseed 
before you start gambling. Since the player gets it in 
advance, the site cannot change it later. However, it is 
encrypted, so the player cannot calculate your own roll 
results in advance (only afterward if you get the unhashed 
serverseed.)

YYour browser will generate a random clientseed. However, 
the player could and should adjust this clientseed before 
he starts. This way they can make sure the site does not 
know their clientseed in advance.
Now if the player makes a bet the nonce starts with 0 or 1 
depending on the website. After each bet you make, the 
nonce number will go up by 1.

 



ZEROEDGECasino 34

Suppose the online casino calculates a HMAC hash with 
these variables, like this:

So in our case this becomes:

The player could use a online tool to calculate the 
outcome of that, like this:

Calculated outcome is

Now the first 5 characters are being used (aa671) and 
converted from hexadecimal to a decimal. The player can 
do this also with an online tool.

If this number is over 999,999 than the next 5 characters 
(aad5e) would be used. But in this case it's 697,969 so this 
will be used. Now the player only has to apply a modulus 
of 10000 and divide it by 100. 

Nonce: for the first bet it is 0 on the casino site

hmac-sha512(server_seed, client_seed-nonce)

hmac-sha512(293d5d2ddd365f54759283a8097ab2640cbe6f8864adc2b1b31e65c1
4c999f04, clientseed-0)

aa671aad5e4565ebffb8dc5c185e4df1ae6d9aca2578b5c03ec9c7750f881922276d
8044e5e3d84f158ce411f667e224e9b0c1ac50fc94e9c5eb883a678f6ca2

aa671 is 697969 in decimal

Fig 5. Calculating SHA-512 using online tool

https://freeformatter.com/hmac-generator.html
https://freeformatter.com/hmac-generator.html
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The final result is:

This is the same result which the online casino should 
use.

For the second bet, the dice site would do exactly the 
same but change the nonce from 0 to 1 (and after that to 
2, etc.) This generates a completely different and random 
outcome each time you bet.

697969%(10000)/100

79.69

The player does not get the unhashed serverseed in 
advance, because that would allow him to generate all the 
rolls in advance (and win everything ;-).) So what he should 
do is generate a new hashed serverseed after his gambling 
session, this will reveal the old unhashed serverseed - that 
was being used for the gambling session. Verifying to 
check if he has been cheated would include 2 steps:

Verifying the roll results

Step 1

First, make sure the hashed serverseed is really the hash 
of the unhashed serverseed. Otherwise, they could just 
give you a random hash and still create fake outcomes. 
Let's look at our previous serverseed:

Again the player can use an online tool to generate a 
SHA256 hash of the unhashed serverseed.

Serverseed unhashed: 
293d5d2ddd365f54759283a8097ab2640cbe6f8864adc2b1b31e65c14c999f04
Serverseed hashed: 
5ac59780d512265230d5efb3cc238886dc1b457a80b54fbf1f920b99c6505801

https://freeformatter.com/hmac-generator.html
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Secure Gaming

Online casinos are often the target for malicious attacks. 
Therefore, ensuring high level security of player’s and 
casino’s funds along with all sensitive information is our 

Nonce: 3 - roll: 27.76
Nonce: 2 - roll: 74.44
Nonce: 1 - roll: 61.18
Nonce: 0 - roll: 79.69

Verify both steps - the easy way

Because players probably made tens, hundreds or even 
thousands of bets, it is not very simple to do verify it all 
manually again. Therefore, they should use a provably fair 
verifier. Verifiers are available in all popular casino sites to 
make this easier. The player only has to provide the 
several seeds and number of bets you made, and the 
verifier will check the serverseed hash and give you a list 
of all of all rolls.

For example, if the player fills in all the variables in the 
verifier, he will get something like the following result:

The player can then compare these results with the bets 
he actually made to see if he was cheated or not.

Step 2

As the player can see, the hash he got before he started 
to gamble, is really the serverseed that was used for the 
roll outcomes.

Step 2 is to generate each roll result by himself and 
compare them to the rolls that the player made on the 
website. This is basically the same as we did at "Calculating 
the roll result".
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key concern.

All data between a player and Zero Edge server is 
encrypted and transmitted using SSL certificate to ensure 
maximum security and making it impossible for a party in 
the middle of the communication to listen in.

MostMost of Zero Edge casino’s funds will be stored in off-line 
cold wallets. This means digital assets are kept in wallets 
which are not connected to the Internet, which makes 
them hacker-proof. A small percentage of Zero Edge 
casino’s bankroll will be spread across several online hot 
wallets to finance operating costs and payout any winning 
plays. 
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Zero Edge provides players with a chance to play at an 
online casino which has 0% house edge. As well as playing 
at any Casino that is a part Zero Edge Network & uses 
Zerocoin for its games.

WWe believe that this is a unique value proposition which will 
attract a significant number of players to Zero Edge 
casino. Usually, house edge at traditional and bitcoin online 
casinos varies between 1-15%, so over time irrespective of 
how well a player plays, the casino collects this percentage 
as “service costs”. At Zero Edge, players don’t have to 
worry about this. Furthermore, early adopters of Zero 
EdgeEdge token, will see a considerable difference in their 
Zerocoin value moving forward. We expect a network 
effect which will accelerate Zerocoin’s adoption and its 
value growth as players will begin to spread word among 
their peer, communities, etc. about Zero Edge Casino.

As the number of players who play in Zero Edge increases, 
more number of players will hear about it and start playing 
in Zero Edge. We are sure that once a player gives Zero 
Edge a try, they will stick to it as they will be able to see a 
visible difference in their earnings. The rate of increase in 
number of players will be proportional to the number of 
players who have played in Zero Edge. This is essentially 
thethe features of an exponential growth, where the rate of 
growth depends upon the current value.

Since Zero Edge token is the token which will be needed

TOKEN5. ZERO EDGE TOKEN  

Exponential Zerocoin Price Growth
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to play in Zero Edge casino, the demand for tokens will 
also increase proportionally to the number of players. We 
expect that this will lead to increased network effects for 
the token and greater demand for it. Since there is a fixed 
supply of Zero Edge token, a higher demand means that 
the price of the token will increase.

ThisThis is the same dynamics which has been observed in 
cryptocurrencies like Bitcoin, in which the total number of 
bitcoins that ever can be produced has been fixed to 21 
million. Thus, as more people want to buy Bitcoin, the price 
invariably increases as the total supply is fixed.

Zerocoin is a perfect long-term investment as its value is 
directly connected to the number of players playing in the 
zero edge casino. Since most of the players will surely shift 
their gameplay to a Zero Edge casino once they 
experience, we expect that the demand of token will keep 
on increasing. Due to increased demand, the value of the 
coin will increase respectively. Thus Zerocoin is not only a 
goodgood token for people who play in online casinos, but also 
for those who see crypto tokens as an investment and 
want to hold it for the long term.

Online casinos are one of the few use cases where 
cryptocurrencies have actually been used. As we have 
seen earlier, many Bitcoin casinos have achieved great 
success because of the features provided by 
cryptocurrencies. We believe that because of the proven 
use case for crypto tokens in online casinos, people will 
easily adopt Zero Edge platform. Thus Zerocoins can be 
used as a method for holding long-term monetary used as a method for holding long-term monetary value 

Zerocoin as a method of holding monetary value
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and expected to increase in value with time.
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PROBLEMS6. HOW ZERO EDGE SOLVES
GAMBLING INDUSTRY PROBLEMS
Zero Edge Casino is tackling the oldest problem of the 
entire gambling industry which is that the house always 
wins. Zero Edge Casino is offering the truly fair gambling 
experience where players can achieve 100% pay outs if 
played according to simple strategies. 

Casino’sCasino’s sports betting exchange is another 
game-changer in the gambling industry, as it is the first 
sports betting platform which doesn’t take any 
commission from its players. Instead of acting as a 
bookmaker which makes its money by offering players 
slightly lower odds, Zero Edge will operate as a peer-to 
peer betting exchange where users can both bet and lay 
outoutcomes of the event. Absence of commission on winning 
bets, is a very attractive proposition to professional 
punters who are constantly seeking to increase their profit 
margins. 

Bitcoin based casinos revolutionized the online casino 
industry by taking payments in bitcoins and thus making 
transaction fees much lower. However, now with the 
Bitcoin’s price reaching all-time highs it is no surprise that 
transaction fees are also increasing

“The“The gambling industry is paying nowhere near enough 
for the treatment of gambling addicts. It means that 
there are a lot of people are not getting any help at all. It 
seems indefensible for the industry to be giving so little 
when it is making so much money.”

The house edge is in every form of commercial gambling 
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and means that the more you play over time, the more 
you will lose.
You may get lucky in the short term and be ahead but if 
you keep playing, eventually you will lose. Hence, “The 
House Always Wins”.
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NETWORK7. ZERO EDGE CASINO 
NETWORK

The ultimate goal of Zero Edge Casino is to become a 
leading gambling platform in the global online casino 
industry. To achieve this objective, Zero Edge will offer 
tools and infrastructure to parties who wish to build and 
operate their own games and be This will maximize Zero 
Edge brand exposure and wider adoption of Zero Edge 
token.

7.1 Open Source Platform
 We will seek to provide as much support as needed to 

kickstart and sustain new casinos’ growth. Our white-label 
package will include but will not be limited to the following 
services:

Zero Edge 
gaming platform

 

Operation under 
Zero Edge gaming 

licenses 

Custom website 
design
 

Implementation of 
Zero Edge token  

 

Technical support and 
hosting (optional) 
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7.2 Eligibility 

 
Individuals or business entities interested in hosting their 
games on Zero Edge network will be required to hold a 
certain amount of Zero Edge Tokens. This will be 
determined after Zero Edge ICO end date and after all 
unsold tokens are burned (if any). This will allow to 
calculate an optimal percentage of tokens that must be 
held in white-label casino’s bankroll at any given time in 
relation to the total amount of Zerelation to the total amount of Zerocoins in circulation.

Regular check-ups will be carried-out to evaluate 
performance and to ensure compliance with contract 
terms and any applicable legislations. Any misconduct in 
operations or violation of any state laws may result in a 
permanent contract termination.
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The native token of Zero Edge platform is Zero Edge 
Token (ZERO). All gaming activities on the Zero Edge 
platform will utilize ZERO. The Zerocoin will be 
implemented as ERC20-compatible token over the public 
Ethereum blockchain, which has now become the common 
practice for projects issuing their custom digital assets. It 
will work as any other Ethereum token within the Ethereum 
ececosystem. 

ICO8. ZEROCOIN & ICO 

8.1 Zerocoin 
 

8.1.1 Usage
 

The Zerocoin is the foundation of Zero Edge platform and 
its business model. All activities on casino’s platform will 
revolve around the token. 

Zerocoins will be purchasable on Zero Edge platform using 
major cryptocurrencies (Bitcoin, Ethereum) and on 
secondary markets (Our development plan includes 
increasing the number of supported cryptocurrencies). 

The token will primarily serThe token will primarily serve as means for:

Users to place bets on all Zero Edge Casino’s games 
including casino games, sportsbook, poker, etc.
Collect winnings from Zero Edge games
Participating in special events such as poker 
tournament series, weekly giveaways, etc.
Building and operating own games

Single-token economy facilitates users’ participation and 

8.1.2 Token’s Value
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provides a stable business model. There will be a limited 
supply of tokens issued. This creates perfect conditions 
for token’s value growth. As demand will grow, the token 
should see its value rise due to limited supply. The casino 
will profit from its token’s rising value, so will Zerocoin 
holders. We anticipate an immediate and steady growth 
right after the official launch of Zero Edge Casino. 

ForFor a cryptocurrency to be successful over time, it must 
become the driver for a sustainable economy. A successful 
economy requires ZERO to have growing demand. Since 
engagement in casino’s games requires users to acquire 
ZERO, demand for the token will grow in proportion to the 
number of active users. Long term holders and token sale 
participants will see their investment growing at a steady 
rate.rate. Due to very attractive gambling conditions, players 
will seek to play 0% house edge casino games and 
maximize their returns, thus increasing demand for Zero 
Edge token (ZERO) and its value. 

ZERO may be exposed to volatility and liquidity risks. 
Volatility meaning that since it has a flexible exchange rate 
depending on the whole cryptocurrency market, we may 
see its value go up and down in relation to cryptocurrency 
environment. As for liquidity, there may be times where 
there will be a shortage of Zerocoins, most likely on 
secondary markets. 

8.1.3 Volatility and Liquidity
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15% (194,250,000 ZERO) of the total tokens attributed 
to Zero Edge founders and will be vested over a period 
of at least 1 year. A part of this will also be allocated to 
advisors, business partners and bounty campaign during 
pre-ICO and ICO.

25% (323,750,000 ZERO) of 
the tokens will be distributed 
between online and cold 
wallets as casino’s bankroll to 
pay out winnings and rewards. 

60% (777,000,000 ZERO) of 
the total token supply will be 
offered to the public via Zero 
Edge pre-ICO and ICO rounds.

Total Token Supply 
(fixed)

1,295,000,000 ZERO

8.2.1 Token Allocation

 

8.2 Crowdsale Details
 

8.2.2 PRE-ICO information

 

Pre-ICO Start Date 2018-02-28   12:00 UTC

Pre-ICO End Date 2018-03-15   23:59 UTC

Pre-ICO Hard Cap 1,500 ETH

Pre-ICO Price for 1 ETH 60,040 ZERO

Max Token Supply 90,060,000 ZERO* 
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8.2.3 ICO information

 

ICO Start Date 2018-04-15   12:00 UTC

ICO End Date 2018-08-01   23:59 UTC

ICO Hard Cap 30,000 ETH

ICO Price for 1 ETH 24,000 ZERO

Max Token Supply 686,940,000 ZERO* 

The ICO will continue until the hard cap or the end date of 
the ICO is reached. Zero Edge tokens will be transferred by 
smart contract as soon as the contribution is confirmed on 
the blockchain.

*All unsold tokens during pre-ICO and ICO rounds will be automatically 
burned by a smart contract

Zero Edge is a unique online casino in which the house 
really has no advantage over the players and in the long 
run, doesn’t have an edge over the player. We believe that 
this philosophy of providing fair online gaming experience 
to the players will fundamentally change the existing 
landscape. We believe that this would hold us in good 
stead by attracting users at a very low acquisition cost.

CurrentlCurrently, user acquisition cost and retention are the main 
areas where online casinos spent their earnings. We 
expect that this marketing cost would be significantly 
lower for Zero Edge as there is a constant pull for 0% 
house edge.

Growing User Base
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One of Zero Edge first goals after completion of the 
crowdsale will be getting ZERO listed on cryptocurrency 
exchange platforms like Poloniex, Bittrex, etc. Once 
Zerocoin is listed on the platforms, its price will begin to 
rise as people begin to trade. This will bring increased 
visibility to Zero Edge platform and more people will hear 
about the 0% house edge online casino which Zero Edge 
offers.offers. This will create a virtuous loop of more attention 
creating more demand, which leads to increase in token 
price and hence further increase in visibility (Fig 6.).

Listing on Cryptocurrency Exchanges

As more users flood to Zero Edge platform for 0% house 
edge, the token’s price will increase by the laws of supply 
and demand. No new coins will be minted. As demand 
goes up, and coin supply remains the same, the price of 
Zerocoins is bound to increase.

Higher Token Price Increased Visibility

Higher Demand 
for Token

Zero Edge
Virtuous Circle

Fig 6. Zero Edge Virtuous Cycle
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With the increased usage and popularity of the token, we 
believe that the most inexpensive Zerocoin will ever be is 
during the initial crowd-sale. As these coins hit the 
secondary exchanges and demand for them goes up and 
the token will rise in value.

Zero Edge Bet is seeking to raise at least 3000 ETH to 
create a unique gambling experience for the community. 
Our focus is on developing a simplistic, yet modern and 
engaging gambling platform with all key characteristics 
featured in today’s gaming industry leaders. 

TheThe structure of capital allocation has been devised to 
ensure long-term profitability while reducing operational 
costs and risks. However, this strategy is subject to 
evaluation in the case of an unexpected outcome of Zero 
Edge ICO, unforeseeable changes in cryptocurrency 
markets, etc.

8.3 Allocation of ICO proceeds
 

Token price expectation 

marketing (40%)

development (35%)
reserve (15%)

legal (10%)

Use of ICO proceeds 

Fig 7. Allocation of ICO proceeds
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Table 3: Details on fund allocation 

Allocation Area Allocation % Use of Fund

This fund will be used to 
implement mass-scale marketing 
strategies to attract players and 
ensure effective customer 
retention. Since the main premise 
of Zero Edge is the increase in the 
value of Zerocoin with demand, 
user acquisition and retention is a user acquisition and retention is a 
vital part of our business model, 
therefore requires sufficient funds 
for sustainability.

Marketing 40%

This fund will be used to finance 
business expansion and platform’s 
development. This includes paying 
current salaries, R&D of new 
games & technology, recruitment, 
team building, etc.

Development 35%

Depending on the market 
conditions, reserve funds might 
be used to buy back Zerocoins on 
cryptocurrency exchanges to 
reduce public float (the amount of 
Zerocoin with retail investors). 
Funds might also be used to 
finance finance costs that exclude all 
above expenses. These funds will 
be kept in offline cold wallets.

Reserves 15%

Gambling is a highly - regulated 
segment which requires legal 
compliance in different countries. 
As a result, part of Zero Edge ICO 
proceeds will be used to cover 
costs of legal services and 
licenses. 

Legal 10%
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FORWARD
Zero Edge Casino is seeking to firmly establish itself in the 
online gambling market as a leading gambling platform 
that offers players an equal chances of winning against the 
house and eliminating the fees associated with playing at 
traditional online casinos. In line with this vision, Zero Edge 
will be constantly looking for new opportunities to 
enhance customer experience and grow casino’s user 
basebase which in turn will increase Zerocoin value. The 
development & business expansion strategy includes 
implementing new games on the platform to attract wider 
range of users; development of mobile app to access 
ever-increasing global mobile gambling market; utilization 
of emerging technologies e.g. IOTA, Raiden Network to 
increase efficiency and stay up-to-date with market 
trends;trends; full decentralization of the platform as long as user 
experience doesn’t suffer; and finally, entering the fiat 
gambling market. 

Right after Zero Edge ICO, users will be able to play fully 
transparent and publicly verifiable 0% house edge casino 
games, that is BlackJack, Video Poker and Slots.  As our 
user base grows we will gradually add new games to our 
casino such as 0% house edge Roulette and Baccarat.

SportsSports betting platform will be implemented and 
accessible to users after Zero Edge ICO is finished. We 
expect our sportsbook to cover all major sports/leagues 
with an addition of e-sports and some other exotic 
markets. All data will be imported through API’s from 
reputable providers. 

9. MOVING FORWARD
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Depending on the ICO proceeds we will begin R&D process 
for Zero Edge rake-free poker room as soon as the casino 
is officially launched. The additional funds would allow us 
to hire more staff to accelerate the development and be 
the first to deliver such a product on the market.  

Roadmap
 

2017 Q2 - Platform’s R&D & Team 
formation.

2017Q3
- Initial $300k self investment.
- Platform development started.
- Gambling License Acquired.

2018 Q1

- Zero Edge Presale.
- Zero Edge Public Sale.
- Zerocoin on exchanges and on
Zero Edge Platform.
- Slots & Blackjack mainnet
release.

2018Q2

- Sports Betting Exchange mainnet release.
- Bancor token/ Token liquidity

provider integration.
- Roulette & Other Casino
Games mainnet release.

- Marketing Activities in European Market.
- - Zero Edge wallet release.

2018 Q3

- Mobile App on iOS & Android
- Rake-less poker network/room.
- Zero Edge branding & marketing 
with celebrities.
- Zero Edge community 
expansion worldwide.

2018Q4

- Partnerships with existing online 
gambling providers & operators.

- Decentralized Zero Edge 
gambling network.

- Expansion to USA & Asia.
- Operations & Marketing scaling 

worldwide.
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Zero Edge is an attempt to create a decentralized online 
casino network which is not plagued by issues present in 
traditional online casinos. We have designed a mechanism 
which uses smart contract technology to automate casino 
gameplay so that they are verifiable and trustworthy. All 
Zero Edge games utilize state channels which provides 
cost-effective and highly-effective data recording on 
EthereumEthereum blockchain. At the same time, our games have 
0% house edge which means players have the best odds of 
winning against the house. Zero Edge vision is to become 
a leading online casino platform where people can enjoy 
their favorite games while maximizing their returns by 
playing or holding Zerocoin.

SUMMARY10. SUMMARY
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The global online gambling market was 35.97 billion USD in 
2014 and is estimated to reach 66.59 billion USD by 2020, 
at a CAGR of 10.81%. The use of mobile devices for online 
gambling purposes is increasing. The market growth for 
this industry is very geography specific.1

MoreMore than 80 nations have legalized online gambling and 
Europe has the largest online gambling market in the 
world, and this is just going to increase as Netherlands 
adopts new online gambling regulations. In Asia Pacific 
region, the online gambling sector has not grown much, as 
there has been no scope.2

InIn countries like Singapore, the government has made all 
sorts of gambling illegal and thus no market as such. In 
China and South Korea also gambling sites working illegally 
were arrested.

WhileWhile in the USA, three states already allow online 
gambling, and it is expected that more states are going to 
adopt similar regulations, allowing this market to grow in 
these regions, as the government want to benefit from the 
tax revenues. In Africa also similar to Asia there has been 
no plans for legalizing online gambling anytime soon.3

MARKET
11.1 Industry Analysis

 11.1.1 Industry Size
 

11. MARKET ANALYSIS

 1http://www.businesswire.com/news/home/20161006005678/en/Global-Online-Gambling-Market-Worth-USD-66.59
 2http://www.businesswire.com/news/home/20161006005678/en/Global-Online-Gambling-Market-Worth-USD-66.59
 3http://www.businesswire.com/news/home/20161006005678/en/Global-Online-Gambling-Market-Worth-USD-66.59
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In 2015, the online gaming market had a volume of 37.91 
billion U.S. dollars, this figure was forecasted to increase 
to 59.79 billion U.S. dollars in 2020.4

OnlineOnline gaming includes such activities as poker, casinos 
(where people can play traditional casino games, like 
roulette or blackjack, but online), sports betting, bingo and 
lotteries. Of these, casino games and sports betting make 
up the largest share of the market. The market volume of 
online gaming was forecasted to reach 51.96 billion U.S. 
dollars in 2018, more than doubling since 2009.5

BelBelow are the statistics of the online gambling market from 
2009 to 2020.6

 4https://www.statista.com/statistics/270728/market-volume-of-online-gaming-worldwide/
 5https://www.statista.com/statistics/270728/market-volume-of-online-gaming-worldwide/
 6https://www.statista.com/statistics/270728/market-volume-of-online-gaming-worldwide/
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11.1.2 Trends
 

The online gambling industry has been known to be mostly 
dominated by the male population, however in 2015 
statistics showed that the female gambling population 
made significant contributions to the overall market. 
According to research the US counted 40% of female 
gamblers and the UK had a number of 49% during 2015.

WWomen younger than 35 years old were the most active 
during 2015 and many online casinos started encouraging 
women to get more involved in the market. Some of the 
casinos focused specifically on female players including 
Pink Casino, Maria Casino, and 888Ladies. More and more 
casinos are evolving and trying to add slot games and 
additional features that will draw women to their casino.7

Rise in female players 

One of the biggest online gambling market challenges is 
still the legal issues some countries have. Japan, Portugal, 
South Korea, and Norway are a few of the countries that 
are known to be extremely strict when it comes to online 
casinos. Users are still able to easily access foreign 
websites illegally via a proxy server and make their 
payments and withdrawals with international credit or 
debitdebit cards. One of the big reasons governments are 
holding back on banning these sites is because it will result 
in a loss of revenue as it will stop advertisers on the 
websites.8

Increased usage of credit and debit cards
 

 7https://www.casinotopsonline.com/casino-news/read/five-trends-affecting-the-growth-of-the-online-gambling-market
 8https://www.casinotopsonline.com/casino-news/read/five-trends-affecting-the-growth-of-the-online-gambling-market
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The increased popularity of gambling apps and social 
gambling are believed to be major factors that will propel 
the market growth during 2016 - 2020. The increase in the 
usage of the internet and mobile phones has inspired 
vendors to develop innovative social gambling games. This 
is mostly because many people enjoy competing with 
friends when participating in social gambling. The number 
ofof social gamers has grown as some online games allow 
them to socialise and interact through the games while 
participating in tournaments.9

Change in consumer gambling habits
 

One of the biggest perks of playing at an online casino is 
that users do not need to carry cash around as they would 
with land-based casinos. All online casinos have a variety 
of payment options available through cash or virtual 
currency transactions through a digital payment portal. 
This way vendors can keep track of a players spending 
history which can help them create customised offers that 
will suit the needs of the plawill suit the needs of the player.10

Cashless gambling
 

One of the biggest challenges vendors have is to get 
through to their customers via their mobile device and 
social media without becoming a “spammer” or a bother. 
Nowadays most people skip through advertising or even 
install ad blockers which means that marketers need to 
find a way to make their content informative, 

Market strategies
 

 9https://www.casinotopsonline.com/casino-news/read/five-trends-affecting-the-growth-of-the-online-gambling-market
 10https://www.casinotopsonline.com/casino-news/read/five-trends-affecting-the-growth-of-the-online-gambling-market
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entertaining, and attractive to new customers. Most online 
casinos contact potential gamblers via e-mail, the online 
market, or mobile apps.11

Highly competitive market makes its participants think of 
means of survival. It is applicable not only to those who 
have just started making first steps in the gambling 
industry, but also to those who try to stay afloat. The 
largest gambling corporations are no exception to the rule.

ItIt is regularly reported on acquisitions of promising 
companies by larger enterprises not willing to lose ground. 
Frequently, several brands might merge into one. Such 
consolidation trends will continue in the future, as 
competition on the market will not ease, but acquire even 
more aggressive features.

Experts of Ignite Research belieExperts of Ignite Research believe that association of high 
rollers contributes to the development of innovations and 
has no negative impact on the global gambling market.12

Online Gambling Globalization and Consolidation
 

Online gambling strives to expand its list of offers and is 
constantly looking for new formats and original solutions. 
Augmented and virtual reality, new types of games (for 
example, games of skills), original mechanics and 
architecture of slots, massive flux to live-format with live 
dealers - all of these will continue developing and creating 
new profitable trends in the industry.13  

Innovations as a Key To Success
 

 11https://www.casinotopsonline.com/casino-news/read/five-trends-affecting-the-growth-of-the-online-gambling-market
 12https://slotegrator.com/gambling_blog/top-gambling-trends-of-2017.html
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2016 was marked by adoption of new legislation in the UK, 
legalizing cryptocurrency as means of payment in online 
gambling. Large operators added Bitcoin to the list of 
currencies to pay for services. Some resources are entirely 
based on Bitcoin as a unified means of payment.

TheThe current year 2017 will keep the said traditions, and the 
number of gambling resources accepting cryptocurrency 
will grow even more. The trend derived from the absolute 
transparency of cryptocurrency transactions: gamblers 
can control the online casino operation and see how fair 
the game is.

ThisThis is possible due to blockchain technologies, currently 
revolutionizing not only gambling, but many other areas 
which require transparency of processes.
Additionally, online games based on the blockchain enter a 
new era where there is no room for manipulation and 
fraud. Online blockchain casinos will shortly become as 
familiar as the Internet and mobile phone nowadays.14

 

Cryptocurrency Usage
 

The security issue has become the most pressing question 
among online operators. There is a problem of hacking, 
data theft, DDos attacks, bothering not only small 
entrepreneurs who are not able to protect their resources 
from hackers' assaults, but large operators as well.

For instance, a number of online betting companies were 
hacked in 2016. The William Hill website has been down 

Network Security
 

 13https://slotegrator.com/gambling_blog/top-gambling-trends-of-2017.html
 14https://slotegrator.com/gambling_blog/top-gambling-trends-of-2017.html
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for several days in a row, and given that this betting site 
earns $5.4 million per day, the losses from hackers’ 
interference and loss of reputation was significant.

Experts predict that in 2017 there will be a substantial 
funding to enhance the security of gambling resources.15

Online gambling has problems due to different legislations 
regarding the gambling. Some countries allow land based 
gambling houses, but prohibit their online format by 
blocking such sites and impose huge fines for violation of 
the ban.

ItIt is impossible to completely ban online gambling: players 
use special programs replacing the IP address and gaining 
access to such resources. In this case they pay for services 
with credit and debit cards of international standard.16

International Means of Payment for Game
 

 15https://slotegrator.com/gambling_blog/top-gambling-trends-of-2017.html
 16https://slotegrator.com/gambling_blog/top-gambling-trends-of-2017.html
  17https://en.wikipedia.org/wiki/888_Holdings

11.1.3 Profiles of top vendors in the Online Gambling 
Industry
 

888 Holdings

 888 Holdings plc is a company which operates several 
high-profile gambling websites. It was founded in 1997. It 
has an operating subsidiary, Cassava Enterprises, which is 
incorporated and operates under the laws of Gibraltar.17
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Bet-at-home.com

 
Bet-at-home.com AG is a leading European online 
gambling and sports betting company that was founded in 
1999 by Jochen Dickinger and Franz Ömer. 
Bet-at-home.com transformed into a joint stock 
corporation in May 2004, in December of the same year 
was listed on the Frankfurt Stock Exchange. 
bet-at-home.com has offices located in Germany, Austria, 
MaltaMalta and Gibraltar. Through their Maltese companies, the 
company has been issued licenses for sports betting, 
casino and poker. Additionally since 2011 bet-at-home.com 
has held the license to offer sports betting and casino 
issued by the Italian gaming authority AAMS.18

The product range includes sportsbook, casino, 
live-casino, games, virtual and poker. The entire product 
range is available in 13 languages. With almost 4.6 million 
registered users, bet-at-home.com AG along with its 
subsidiaries is considered to be a leading betting company 
in Europe, especially Eastern Europe and the 
German-speaking countries.19

BetAmerica

 

As the name suggests, BetAmerica is a US-licensed and 
US-focused betting website for horse races, greyhounds 
and fantasy sports. A flawless reputation for security and 
fast payouts makes this a worthy option for the discerning 
gambler.

There are four major forms of betting available to all 
customers of BetAmerica. These include horse racing, 

 18https://en.wikipedia.org/wiki/Bet-at-home.com
 19https://en.wikipedia.org/wiki/Bet-at-home.com
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greyhounds, fantasy sports and “fantasy games” which 
allow users to place wagers on a variety of pop culture 
events such as the Grammys, Oscars and other things of 
that nature. However, BetAmerica.com was a racing 
betting site at the beginning and that’s where its focus 
remains today.20

Bwin.Party

 

Bwin.party Digital Entertainment was an online gambling 
company, formed by the March 2011 merger of 
PartyGaming plc and bwin Interactive Entertainment AG. 
Formerly the world's largest publicly traded online 
gambling firm, it was best known for its online poker room 
PartyPoker, World Poker Tour and its sports betting brand 
bwin (officially styled bwin).21

Bet365

 

Bet365 is an online gambling company offering sports 
betting, poker, casino, games, and bingo, as well as video 
streams on sporting events. Bet365 also offers an 
on-course bookmaking service.22

11.2 Market Size and Growth of Online 
Gambling Markets

 11.2.1 Market Size and Growth of the Online Casino
Market
 Online casinos were enabled by the growth of the internet. 

In 1994 the small island nation of Antigua and Barbuda 
passed legislation that allowed companies to apply for an 
online gambling license.

 20http://www.racingbetting.com/reviews/betamerica/
 21https://en.wikipedia.org/wiki/Bwin.Party_Digital_Entertainment
 22https://en.wikipedia.org/wiki/Bet365
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Growth Factors of Online Casinos 

 

During the same year, the first online gambling software 
was developed by Microgaming. The first real money 
online casino game was played in 1996. By the beginning of 
the new millennium, online casinos were generating 
revenues over $2.2 billion, by 2008 that amount was $21 
billion. In 2013, more than $10 billion were wagered using 
mobile devices.

TheThe online gambling industry nowadays is worth tens of 
billions and many predict that online gambling will become 
the dominant form of gambling. The world of online 
gambling is driven by innovation. After the introduction of 
live casino games and mobile gaming, we witnessed the 
emergence of virtual-reality casino games.

Online casinos have advantages over conventional casinos 
that has caused the sporadic growth over the years. These 
are the advantages of online casinos:

Online gambling is much more convenient as users
do not have to leave their home;
It is possible to play for free before the user plays 
for real money;
Multitude of payment methods are accepted;
There are more available games;
Users can register an account with multiple operators 
and see which casino is the best one for him.23

11.2.2 Market Size and Growth of the Online Poker 
Market
 As at 2015, the market size of the online poker industry 

was estimated at $10 billion. 
 23https://www.cryptocoinsnews.com/cryptocurrency-online-casinos-match-made-heaven/
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The global online poker industry has been in ill health for 
several years now. The decline has been significant and 
sustained. Players have found new forms of entertainment 
that offer instant gratification and can be accessed via 
their smartphone devices without compromising on 
quality. In this regard, online poker has been very much 
behind the curve.

ButBut recently, things have changed. Online poker operators 
and suppliers have been hard at work developing new 
formats, features and tools to ensure the vertical meets 
modern consumer demands. Formats such as Sit&Go, 
gamification elements that reward player achievements, 
build-in games like Wheel of Fortune, and mobile-first 
functionality are helping drive a slow and steady 
resurgence in play for some operators in some markets.resurgence in play for some operators in some markets.

These changes mark a shift in the player demographic 
operators are targeting: casual consumers over 
experienced multi-tabling pros. They are far more lucrative 
and stable, and are the key to building a sustainable 
business in the long term.

This is because poker is cyclical. When a new market 
opens, most players are relatively inexperienced and are 
playing for fun. But as they play more, honing their skills 
and confidence, they become highly competent players. 
Over time, this sees the former feeding on the latter, 
scaring them away from the game and kick-starting the 
period of decline seen in mature markets.

ItIt is a challenging task as these groups of players have 
different goals and interests. Poker players belong to 
different cultures. Recreational players seek to have fun 
from the game. They do not want to spend much time on 
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learning, and value the possibility to win big instantly. 
Professional players, on the other hand, play for money 
and do everything to be most efficient in it.

OperatorsOperators and suppliers need to continue to invest in their 
innovation and development pipelines, and bring new and 
exciting formats, features and tools to market. This, 
combined with new markets opening-up, will see the 
global poker industry go full circle, returning to rude health 
and year-on-year growth.24

Statistica has estimated the online sports betting market 
will be worth $56.7 billion by 2018.

Millenials are helping the industry grow. Sports betting is 
more accepted among this generation and the majority of 
young adults are aware of the opportunities available 
online, including sports betting.

SportsSports are also becoming more popular among casual 
fans. There are lots of huge sports websites where fans 
can go to discuss news and many of these websites 
advertise gambling to readers, which increases awareness. 
GGrowing the world economy will greatly help the sports 
betting industry grow as well. For example, as India 
develops a bigger middleclass, that'll likely result in more 
residents having disposable income for entertainment. 
Many Indians love cricket, but the cricket betting market is 
still maturing and nowhere near the size of other major 
sports. 

11.2.3 Market Size and Growth of the Online Sports
Betting Market
 

 24http://totallygaming.com/news/online/break-cycle-online-poker-growth-horizon
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11.3 General Trends in Online Betting

 Increasing availability of cash alternative01

Sports betting can provide great entertainment, but you 
have to make sure you manage your bankroll. Everyday 
there are hundreds of events to wager on around the 
world. Bigger sports such as football, soccer, basketball, 
baseball, golf, hockey and tennis command most of the 
attention, but you can bet on just about any sport. 

WhileWhile not overly popular, users can even bet on 
entertainment markets such as reality TV, music/movie 
award shows and more. Typically sports bettors don't care 
about these markets, but sportsbooks are trying to appeal 
to other demographics, including women. In recent years, 
more women are starting to enjoy betting. 

WithWith many countries around the world already regulating 
online gambling, the industry isn't going anywhere and it's 
unlikely that growth will be hard to find. Millions of people 
enjoy betting and technology has helped make betting not 
only more accessible, but it has made it a lot more 
entertaining thanks to the great features offered by 
bookmakers.25

The online gambling market in the US enables the bettors 
to use virtual money, which has reduced the risks related 
to cash. 

Payment through online real cash transactions and virtual 
money enables the distribution of prize money as virtual 
currency, which can later be used to play other games or 

 25http://www.gambling911.com/gambling/how-big-online-sports-betting-industry-.html
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redeem as cash. It also helps the vendors track the 
spending history of the customers. 

Another advantage of online gambling is the scalability it 
offers as it can be implemented to reach a large gambling 
population. This will give vendors an opportunity to create 
customized marketing plans to attract more bettors.

Growing popularity of online sports betting 
among younger audience02

Online gambling, especially sports betting, attracts the 
younger population. It also reaches the gambling 
population that does not follow sports and is available in 
countries where betting is legal or illegal. The average age 
of a land-based sports bettor is 45 years, whereas the 
average age group of an online sports bettor is 38 years.

Increased penetration of international credit 
and debit card03

The biggest challenge for the online gambling market is 
the legal issues with different countries. Though a number 
of countries permit land based sports betting because it 
promotes tourism, they are extremely strict about online 
sports betting. Some of these countries include the US and 
the Middle East. However, online sports betting cannot be 
banned completely as users can always go to a foreign 
websitewebsite with a proxy server and gamble easily using an 
international credit or debit card.

The governments do not take measures to ban these 
websites permanently because they assume that a person 
who engages in such activities is educated enough to 
know the consequences or is financially well off to be 
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Shift in consumer gambling habits04

There has been a significant change in consumer behavior 
in the global sports betting market. The increase in the 
popularity of gambling apps and social gambling will 
propel the growth of the market during the forecast 
period.

VVendors are taking advantage of the growing 
Internet-using population and increasing adoption of 
mobile devices to develop innovative social gambling 
games. The number of people participating in social 
gambling is also increasing because competing with 
friends is the top-most reason for the gamers to adopt 
social gaming.26

adversely affected by gambling losses. Another reason is 
that it will stop advertisers on the websites tapping into 
the country's market, resulting in a loss of revenue.

11.4 Cryptocurrency Trends in the Global 
Online Gambling Industry

 Gambling with cryptocurrency is simpler compared to 
gambling with traditional currency. Most cryptocurrencies 
are not considered to be currency. Living in a country 
where online gambling is prohibited or severely restricted, 
like the US, users would not be able to play real money 
online casino games. But they will be able to gamble using 
a cryptocurrency like Bitcoin or Litecoin without any 
prproblems. This has increased the overall usage of 
crytocurrency in the online gambling industry.

 26http://www.businesswire.com/news/home/20161019005427/en/Top-4-Emerging-Trends-Impacting-Sports-Betting
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Depositing cryptocurrency to an online casino account 
involves a lot smaller fees compared to deposits using 
traditional currencies via standard payment methods. 
Some operators even allow feeless transactions.

CryptocurrencyCryptocurrency deposits and withdrawals are instant, 
compared to other transactions, especially withdrawals, 
which may take up to several days or even more. Casinos 
that accept Bitcoins and other cryptocurrencies often 
offer far more lucrative bonuses and promotions 
compared to regular online casinos.

ManyMany casino operators that accept cryptocurrency 
payments use Provably Fair. Provably Fair is an algorithm 
which allows players to check the fairness and randomness 
of each game themselves. Players have the opportunity to 
check every game and every hand that they have played. 
This prevents cheating in cryptocurrency-online gambling.

OneOne of the most popular use cases for Bitcoin is online 
gambling, as evidenced by the popularity of platforms 
such as SatoshiDice. Cryptocurrency casinos may take 
advantage of blockchain technology in at least two ways. 
The first is by accepting payment in, or making 
remittances with a cryptocurrency such as Bitcoin.

TheThe next is by providing an attractive user experience in 
the form of provably fair games that use the blockchain as 
a mechanism to provide the open source functions 
necessary to operate provably fair algorithms, like random 
seed generation, hashing, and random number generation.
TheThe legality of online gambling with cryptocurrencies is a 
controversial subject in many parts of the world. However 
cryptocurrency casinos have clearly demonstrated that an 
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online gambling experience can be seamless, reliable, and 
provably trustworthy. 

InIn the same way that Uber demonstrated an improved way 
to interact with the taxi industry, cryptocurrency casinos 
show the world that there is a better way to interact with 
the gaming industry. Regulators and business leaders alike 
are now in the position of having to take a more 
determinant stance on how best to proceed.

TheThe burgeoning start-up scene taking aim at the gambling 
industry represents a cause for concern among the rigid 
gaming establishment and a possible boon for players. 
Popular cryptocurrency casinos such as Edgeless that 
utilize digital money, such as Bitcoin or Ethereum, are 
innovating away many of the perceived problems that 
have emerged as the gambling industry continues along 
the inevitable path of digital transformation.the inevitable path of digital transformation.

The so-called Fourth Industrial Revolution is characterized 
by the ever broadening scope of digitization, it affects all 
sectors of society from government to industry, academia, 
and the arts. In the context of the gambling industry this 
transformation has been felt most acutely in the rush of 
established gaming houses to enter the online wagering 
marketplace, popular games such as poker, or slots can 
nonow be played directly on one’s smartphone or laptop.

Corresponding government regulation of this space has at 
times struggled to keep abreast of the changing 
landscape. In the United States some jurisdictions have 
implemented legislation that circumscribes these services 
while some have outlawed the practice altogether. The 
opacity of the gambling industry cries out for a rigorous 
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solution to inherent problems such as the propensity of 
game providers to “cheat” or manipulate the house edge 
in their favour.

ThisThis is a time where the emergence of cryptocurrencies 
such as Bitcoin has begun to reconfigure the way online 
gambling operations are conceived of and implemented at 
all stages of an organization. One basic application is the 
substitution of cryptocurrency for national currencies, 
users can send the casino some units of cryptocurrency 
rather than dollars. There are however more imaginative 
useuse cases for cryptocurrencies that stand to revolutionize 
the online gaming industry as a whole.

Some online gambling companies now apply the 
transparency characteristics of Blockchain to their 
gambling platforms to create systems which are provably 
fair.

This new ability of anyone from an avid player to a 
disinterested observer to verify the integrity of each game 
stands in stark relief to the opacity that describes 
traditional games of chance conducted over the internet. 
It’s conceivable that as established gaming companies lose 
market share to these tech-savvy upstarts that this new 
paradigm could usher in a new wave of accountability in 
the international gaming the international gaming community.

Although casinos were one of the first highly trafficked 
applications for cryptocurrencies there is some backlash 
at the moment. One of the most popular online wallet 
services, similar to a bank where users can purchase and 
store units of cryptocurrency, has been known to freeze 
the accounts of users that are even suspected of sending 
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cryptocurrency to websites that host online games of 
chance.27 

 27https://bravenewcoin.com/news/cryptocurrency-blockchain-and-online-gaming/

11.5 SWOT analysis of Global Online 
Gambling Industry

 Strenghts

Low advertising costs for online gambling 
industry players allow them to do more ads and 
attract more users.
High returns on investment due to large 
customer base given by online platforms.
Its privacy encourages non frequent gamblers to 
try it out, such that there is an increased number 
of female gamblers.
It is easily addictive.
Users are allowed to play for free before using 
their money.
Users play for fun or professionally.

Weakness

Already tarnished image of offline betting rubs 
off on online betting companies thus reducing 
their desirability among individuals.
Another weakness that the online gaming 
interface has is the amount most people feel 
immersed in the visual, and aural qualities of the 
casino they are used to. The Internet gambling 
interface may cause players to devote more 
time to wagering activities than they might 
otherwise spend in a land-based venue. 
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Opportunities

The spending power of online gamblers is high. 
Hence they can spend much on online gambling 
platforms. 
The online gambling companies can merge 
together so as to compete more favorably in the 
market. 
The fact that the online gambling industry is 
online expands the number of potential users 
due to the increased users of mobile phones.
Online gamblers can place bets on virtually 
anything, ranging from conventional betting 
games to unconventional ones. This creates a 
variety of opportunities for the online gambling 
industry players to form betting games around 
such bets.

Threats

External business risks such as network security 
challenges of online gambling platforms pose a 
huge threat to the industry.
 Growing competition in the industry lowers 
profitability. Since the platforms are online, there 
is a high growth in the level of competition 
among industry players. This reduces 
profitability.
The poor economic situations of most countries 
reduce the propensity of people to involve 

Accessibility to the vice of playing for money, 
coupled with the efficiency and speed of the 
games/tables online, can send the contents of 
wallets to nothingness very quickly.
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There is a high number Government Regulations 
against online gambling in many countries.

themselves in online gambling.

11.6 Porter's 5 force analysis on the Global 
Online Gambling Industry

 Threat of new Entrants
There is a low level of entry into the global online 
gambling market. It is because of the barriers by the 
strict licensing policies of the government. This prevents 
more firms from entering into the industry.
 In addition, entering into the online gambling industry 
requires a large investment and high leverage measures 
that are difficult for a new form on the industry to 
acquire. The upfront capital costs to enter the market 
are a significant barrier to entry. 

 
This is a highly risky industry. This realization makes 
industry entrants shy away from entering into the online 
gambling industry.

 
Power of Suppliers

The bargaining power of the supplier in this industry is 
low. The products that are required for the operation of 
the gambling service are easily available at different 
price ranges. In the gambling industry, the market is less 
concentrated due to firms that already have contracts 
with its suppliers in the market.
Also, most suppliers in the industry are willing to make 
partnerships with firms, such that they compromise on 
the prices. It is because the volume of the business is 
sufficient to recover smaller profit margins, and 
availability of a large number of substitutes.
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Power of Buyers

The bargaining power of buyers in the online gambling 
industry is low. This is because the profits in the 
gambling industry are enormous, and volumes of 
customers are high. 

 
The probability of customer dissatisfaction is low. 
Hence, customers making losses would rather go to 
another firm than stop playing online gambling games. 
However, some buyers with previous loyalty experience 
may be given some form of preferential treatments.
Thus the buyers in the online gambling industry have 
very little influence on the industry.

 

Threat of substitutes

Substitutes to online gambling platforms are the offline 
gambling platforms and firms and the general online 
gaming platforms. The threat of each set of substitutes 
have varying impact for the industry. Millennial gamblers 
prefer the online gambling platforms. Also, female users 
are not very far behind. Hence, the online gambling 
platforms and the offline gambling platforms have 
defineddefined market shares that rarely cross. Hence the 
threat from the offline firms is considerably low.

 

However, millennial gamblers who are the major users of 
the online gambling platforms also play online games. A 
continuous losing streak can make millennial gamblers 
seek fun elsewhere. At such times, the online gaming 
platforms are a ready substitute. Thus, the threat of 
online gaming to the online gambling industry is high.
Hence the threat of substitute products is high. 

 

Rivalry amongst competitors

The rivalry amongst competitors in gambling industry is
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Hence there is high industry rivalry in the online 
gambling industry.

Also, websites in this industry are highly innovative. 
Hence, they seek to outperform other competitors in 
the industry by giving new innovative offerings.

high. It is because the different firms operating in the 
industry have diverse modes of competition. The type 
of services that are provided by the gambling firms and 
websites is one of the dominant factors intensifies 
competition in the industry. Each of the firms operating 
in the industry has their distinct characteristic that is 
imitated by the other firms. 

11.7 PEST Analysis on the Global Online 
Gambling Industry

 Political

Political and legal factors are those controlled by the 
governments, local authorities, or other trade or activity 
orientated regulatory bodies. Gambling legislation is put 
in place in order to prevent consumers being taken 
advantage of and also help control consumers with 
gambling problems. The internet is open to great abuse 
in all areas of the internet and gambling is no exception. 
WithinWithin five minutes it is possible to be gambling on the 
internet at as high stakes as one desires, this obviously 
has its dangers.

 
Companies have recently been pushed to be more 
responsible for caring for their customers. Some of the 
companies now have a system which its customers can 
use. The system offers the customer control of how 
much they can deposit in a designated time period, this
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helps the customers control their spending. Though this 
may affect profits for a company, it gives the impression 
that they care for their customers, which promotes their 
company. The laws for online gambling are reasonably 
relaxed and with it been a worldwide market that 
anyone from any country can access it is hard to control 
such a market.

Economic 

With the increase in disposable income, there is more 
money to be spent in gambling. The gambling market 
may, however, be susceptible to recessionary 
influences. In times of economic downturn consumers 
become more reserved in their spending. With the 
market being worldwide, the economic stabilities of 
different countries balances the market out at such 
times,times, but large consumers of the market such as the US 
may have an effect on the market.
Interest rates and level of inflation must be considered 
as threats to the online gambling industry. 

 

Social 

In order to combat the issues surrounding gambling 
addiction, casino staff undergo training in order to 
identify problem gamblers. The Gambling Bill is to focus 
on social responsibility rather than on casinos. This kind 
of control on the internet is done in a different way and 
there is no obligation for companies to offer this 
service.
It is only the leading companies who tend to offer 
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protection against gambling addiction. The way it is 
done on the internet is to let customers set there 
deposit limit with a desired time period. Obviously this is 
not as well controlled as at the casino as employees can 
take control of the problem customers but on the 
internet that kind of control does not exist, which proves 
to be a real worry for the online gambling industry. Many 
onlineonline gambling companies cater for only English 
speaking consumers due to the large domination of the 
market from the U.S and the U. K.
This restricts market growth in other countries but 
companies are changing towards catering for other 
countries, with casinos ahead of the game due to its 
global appeal. As gambling is seen as a use of leisure 
activity the market considers its success on the amount 
of leisure time consumers have but from research it is 
clear to see consumers feel no obligation to carrying 
outout their gambling whilst at work, often a poker game in 
the lunch break or even whilst working, which creates 
extra revenue for the online gambling industry.

 

It also emphasizes the ease at which it is to gamble 
online, which is the main reason behind the success of 
the market. 

 

Technological 

The idea of online gambling is the ease of placing a bet. 
Before, people would have to go to the betting shop or 
the casino to gamble but with such easy access for 
customers to access their betting accounts it has a bee 
a revolutionizing advancement in the gambling market. 
New software is constantly been developed to offer an 
enhanced experienced for the consumers. The betting 
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exchanges offer the chance for consumers to act as the 
bookies by being able to lay their bets. This obviously 
offers a new exciting way for consumers to experience 
gambling and has helped to develop the market.
With improved graphics companies are making it more 
like the real thing. Some of the casinos online are 
designed to make users actually feel like they are in the 
casino the same is done with online poker games and 
even sports betting is going down the same line with 
offering text and audio commentary for sports events. 
This encourages consumers to use the internet rather 
than go to the casino or the betting shops.than go to the casino or the betting shops.
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In terms of geography, EMEA dominated the online 
gambling market, accounting for a total market share of 
more than 60% in 2015.29 Statista also revealed that the 
European market is the biggest of all, accounting for about 
1/3 of the annual revenue which covers all forms of online 
gambling including poker, casino games, sports-betting, 
lotteries and bingo.

MostMost online gamblers prefer to access gambling platforms 
online. Mobile device gambling is fast growing with over 
164 million users expected within the next three years.30

73% of the adult population in UK have been reported to 
have participated in one form of gambling or another in 
2015– that is 35.5 million people.

TheThe UK online gambling industry is one of the biggest 
markets globally. Europe has the largest market share and 
UK has the largest market share in Europe. Hence, 
understanding consumer demographics in UK will provide 
insights into global demographics of internet gamblers.

73%73% of the UK population participated in gambling 
activities in 2015 and that number is an estimate of 51% 
globally. 

And when it comes to online and mobile gambling, the 
numbers of player accounts are staggering. Just in the UK 
jurisdiction, there are 17 million accounts registered (2014), 
although many gamblers actually have accounts at more 
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than just one casino. Chasing the best games, promotions 
and bonuses are all part of the game. 

AlthoughAlthough more women are now participating in online 
gambling due to its privacy, there are more men than 
women gambling online. Out of the total number of 
gamblers in the UK, 43% are women while 57% are men. 
This is true for general gambling statistics, but ladies do 
excel in certain types of gambling activities. Namely, bingo 
(12% women and 6% of men of total gambler population) 
andand scratchcards, but only marginally so (25% women and 
23% of men of total gambler population).

Females prefer online and mobile gambling over 
traditional, brick-and-mortar bookies and slot machines in 
dingy pubs. Also, women play for longer stretches of time, 
but place smaller wagers, using gambling to relax and 
entertain themselves as opposed to having a strategy or 
playing to win large sums.

ToTo contrast that, men play more often – a mean of 115.2 
days gambling spent per year when juxtaposed with 71.5 
days that women spend gambling. They also surpass 
women in every type of gambling activity other than the 
aforementioned bingo and scratchcards, perhaps because 
they also tend to participate in more gambling activities 
than women generally speaking.

TheThe 55-64 demographic group spends the most time to 
gamble, on the cusp of retirement, but with some time to 
spare already. Flanked closely by the 35-44s and the 
45-54s, this group has also seen a year on year rise from 
the previous census of 2007. Meanwhile, the 16-24 age 
group are the least likely to gamble, perhaps due to the 
fact that under 18s are not legally allowed to do so. 
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However, the youngest demographic group of gamblers 
are the most likely to use mobile phones and tablets to 
gamble when not at home. The 25-34 demographic group 
tend to play at online and mobile casinos the most out of 
all the gamblers.31

 

 
Profiling A Typical Gambler 2016

Married/had been married 
 

 

75%

White/White British  
 

 

76%

GCSE level of education   
 

 

76%

In paid work    
 

 

78%

Lower supervisors/technical roles     
 

 

79%

From East Midlands      
 

 

80%

Gamble once a week on average32

      
 

 

Demographic Profile of International Internet Gamblers 

International Internet gamblers have many characteristic 
demographic features. They are predominately male 
(78.0%). The prevalence of Internet gambling appears to 
vary significantly between countries/regions, with higher 
rates occurring in European countries and the Caribbean, 
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High-spend gamblers – they spend a lot of money, 
but not a lot of time (4%);

and lower rates in North America, Asia, and Australia and 
New Zealand.

GeographicGeographic location is the most powerful demographic 
variable distinguishing Internet from Non-Internet 
gamblers. Marital status and employment status of 
International Internet gamblers tends to reflect the 
distributions found in the general adult population, with 
most people being married or living common-law and most 
being employed full-time. Being divorced/separated or 
livingliving common-law was significantly predictive of being an 
Internet gambler. Being employed is also significantly 
associated.

Most International Internet gamblers are of European 
ancestry (80.8%). All age groups are represented among 
International Internet gamblers, there is no age group that 
is overrepresented (average age of International Internet 
gamblers is 45.7). Only 0.4% of International Internet 
gamblers reported being under 18.

AAverage household income is $60,100 U.S. and average 
household debt is $76,728 U.S. On average, International 
Internet gamblers are slightly better educated than most 
people, with 41.2% having completed college or university. 
International Internet gamblers show levels of physical 
disabilities &/or chronic health problems (14.9%) and 
mental health problems (10.3%).33

 
The Gambling Prevalence Survey separates online
gamblers into four types34
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High-time gamblers – spending a lot of time, but 
placing small wagers (4%);
High-time/high-spend – spending both a 
considerable amount of time and money (6%);
Non high-time/non high-spend – by far the largest 
segment of gamblers (85%) play moderately.

A profile breakdown of Internet gamblers which was 
undertaken by the American Gaming Association found 
that out of the 552 individuals that took part in the study 
68% were male, 70% of the total participants were below 
the age of 40, 61% had at least a college educations, 41% 
earned paychecks of $75000 or above per year also 
almost all of the participants had started gambling online 
since the past tsince the past two years.35

International Internet gamblers overwhelmingly identified 
the 24 hour availability and convenience of Internet 
gambling to be its main advantage. Secondary advantages 
include a better game experience; more physically 
comfortable; lack of crowds; anonymity; better payout 
rates; less smoke; and being able to smoke. 

AlthoughAlthough not explicitly stated, an additional important 
reason for Internet gambling is that certain forms of 
gambling (betting against other people rather than the 
house) are more conducive to an online format.

InternationalInternational Internet gamblers identify a wide range of 
disadvantages with Internet gambling, with some of the 
more common ones being: difficulty verifying fairness of 
games; worry about monetary deposits being safe; lack of

Motivations for Gambling on the Internet
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general reputation of the site; 
recommendation from friends; 
 better game experience/interface; 
 monetary deposits being safe and wins paid out in 
timely fashion; 
 familiarity (many people do not shop around after 
they find a site where they can gamble). 

face-to-face contact; tendency to spend more money; too 
convenient; illegality; poorer social atmosphere (too 
isolating); and poorer game experience. 

The main things that influence which Internet site to use 
for International Internet gamblers are: 

Virtually all Internet gamblers also gamble on several 
land-based gambling formats. International Internet 
gamblers engage in all types of gambling more frequently 
than their land-based counterparts as well as having higher 
average gambling expenditures relative to Non-Internet 
gamblers. 

InternationallInternationally, the net monthly gambling expenditures are 
$195.14 compared to $19.26 for Non-Internet gamblers.36 

CertainCertain types of online gambling are preferred by one 
gender over another. Sports betting, horse/dog race 
betting, and games of skill are overwhelmingly preferred 
by males, whereas online bingo is preferred by females. 
While Internet gamblers regularly access land-based forms 
of gambling, they preferentially use the Internet for certain 
types of gambling more than other types. International 

Game Play Patterns 
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gambling on a greater number of gambling formats; 
 a higher gambling expenditure (Internet problem 
gamblers accounted for 27.0% of all reported losses 
 

Internet gamblers preferentially use it for sports betting, 
poker, and horse/dog race betting.

AboutAbout 93 – 94% of International Internet gamblers 
primarily use their home computer for Internet gambling. 
Because most Internet gamblers are employed, this also 
means that the large majority of Internet gambling occurs 
in the evening. The large majority of Internet gamblers 
report that the fact they are using a credit card or 
electronic bank transfer, rather than cash, has no impact 
on their spending. on their spending. 

A small minority of International Internet gamblers (4 – 11%) 
report that Internet gambling has disrupted either their 
sleeping or eating habits. 14.0% of International Internet 
gamblers report using alcohol often or always while 
gambling and 3.6% of International Internet gamblers 
report using illicit drugs often or always while gambling.37

The prevalence of problem gambling is 3 to 4 times higher 
in Internet gamblers compared to Non-Internet gamblers. 
Among the International online gamblers, 6.6% were either 
moderate or severe problem gamblers, versus a rate of 
5.7% among land-based gamblers.

ThereThere are several variables that statistically predict 
whether someone is an Internet problem gambler. In order 
of importance, these are: 

Problem Gambling 
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for the International data set); 
 having mental health problems; 
having a family history of problem gambling; 
 being of Asian ancestry; 
 being single; 
 
 
a lower household income; 
 
 
having a greater number of gambling fallacies; 
 
 
country/region; 
 
 
having more negative attitudes toward gambling; 
 
 
and having a history of other addictions. 

Only about half of Internet problem gamblers report there 
is a specific type of gambling that contributed to their 
problems more than others. Among the International 
gamblers, these were slot machines (23.8%); poker 
(21.7%); and Internet gambling (11.3%). Hence, it would 
seem that while Internet gambling is an important 
contributing factor to gambling problems in a portion of 
prproblem gamblers, it does not appear to be the main cause 
of problem gambling for most of them.

This is consistent with 11 the notion that Internet gamblers 
are heavy gamblers to begin with who have simply added 
Internet gambling to their repertoire.

Roughly 9% of International Internet problem gamblers had 
sought help for their problems and they had sought help 
from a wide variety of sources (21% Gamblers Anonymous; 
18% Counseling Service; 11% friends; 11% psychologist; 11% 
psychiatrist; 7% family doctor; 7% family; 7% 
pastor/minister/priest; 7% telephone help/hot line).

TheThe large majority of Internet problem gamblers would be 
more comfortable seeking help from a face-to-face 
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counseling service rather than from an Internet counseling 
service. These results suggest that while online services 
can serve as a useful adjunct to land-based treatment, it is 
not likely going to be a panacea for this particular 
population.38
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COMPETITIVE13. COMPETITIVE ANALYSIS

13.1 Websites That Accept Only Bitcoin

 ONLINE Casino

CloudBet Casino

 

01

Website: https://www.cloudbet.com/en/casino 

Profile 
Cloudbet Casino provides an exclusive service to casino 
enthusiasts wanting to use Bitcoin as a banking option. 
This means faster deposit and withdrawal times, greater 
levels of privacy and of course, plenty of top notch casino 
entertainment.

ThisThis casino is operated by Betsoft gaming software, which 
ensures that all players will be able to enjoy a fully 
immersive casino experience from the comfort of their 
home or from their mobile device. In fact, there are 
hundreds of adrenaline fuelled slot machine games and 
casino table games for you to enjoy with this slick and 
professionally designed online casino.

ThereThere are loads of rolling jackpots too, all of which are 
waiting for that one lucky person to come along and spin 
the right winning combination.39

Year started: 2013

USP
100% First Deposit Bonus;



ZEROEDGECasino 91

 40https://themerkle.com/cloudbet-review/

(They will match the user’s first deposit bitcoin-for-bitcoin up to BTC 5)

Lightning Fast Cashouts;
(Deposits are credited instantly, withdrawals are processed within 24 
hours)

2-Step Authentication;
(Added security for the user’s account utilising the Google 
Authentication mobile app)

Talk to Real People;
(Customer care is constituted of real customer care agents)

All Bitcoin in Cold Storage.
(They keep all bitcoin safe from harm by keeping it offline in cold 
storage with split keys)

Annual revenue: $1.8 million40

Marketing Strategy 
The website is advertised majorly on Facebook and 
Twitter. On Facebook, it has 1034 likes and 1047 followers. 
Photos and articles about its games are posted on its 
page. On Twitter, it has 2610 tweets, 1452 followers and it 
is following 262 people. The website has posted 658 
photos and videos about its games.

mBit Casino

 

02

Website: https://www.mbitcasino.com/  

Profile 
mBit Casino is at the forefront of the gambling revolution 
with its range of slot machines and games that are 
available to play using the newfangled digital currency, 
Bitcoin.
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This brand is completely licensed and authorised just like 
any other respectable gambling service on the internet. 
What's more, newcomers to the ways of Bitcoin will be 
guided through the process with lots of helpful information 
as provided on the website.

ThisThis casino's one unique feature is that it does not accept 
any traditional currencies. Nonetheless, players who are 
familiar with the cryptocurrency or who are willing to give 
it a go will find that this service is one of their safest bets. 
There is also plenty of VIP action and rewards to make it 
all worthwhile.41

Year started: 2014

USP
They offer non-stop promotions, the best, most available 
support team, and are always offering new games. From 
the time of their inception, they have always offered their 
players a new sign up deposit bonus. This remains true 
today, but they also offer frequent reload and deposit 
bonuses as well. The more the user plays, the bigger and 
more frequent bonuses that the user will receive. After the 
useruser registers, just look for your frequent promotions and 
you will be on your way to more player rewards than you 
could have imagined.

Their selection of Bitcoin gambling games is very wide and 
constantly updating. They have all of the casino staples, 
like blackjack, roulette, and craps, but our options extend 
well beyond these choices. In addition to the regular 
variety of online Bitcoin games, they also have these 
games available in Live Dealer format. Their Live Dealer 
games allow players to interact, one on one, with real 
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dealers, and with real, physical playing cards. Users get to 
play their favorite games in real time with other players, 
and experience the action just as if you were in an actual 
brick and mortar casino.42

Number of customers: N/A

Annual revenue: N/A

Marketing Strategy 
The website has a blog where interesting industry relevant 
information are posted regularly. On Twitter, the website is 
advertised. It has a Twitter page that has 4014 follower 
and is following 376 people. It is very active on Twitter with 
153 Tweets and 59 photos and videos about how to use 
bitcoin to do online gambling. On Facebook, it has 4,400 
likes. Also, on Google Plus, the website has ample 
presence.presence.

ONLINE Poker

SwC Poker

 

01

Website: https://swcpoker.eu/ 

Profile 
SWCPoker (formerly named Seals With Clubs) is the first, 
and largest, online poker room using exclusively Bitcoin for 
deposits and withdrawals.  This rapidly growing currency 
has also lead to a rapidly growing poker room.  The games 
here are exceptionally soft, the payouts are often under 12 
hours, and the rake is the lowest in the online poker 
industry.  There are 3 ways to play, web client, 
dodownloadable PC client, and Android app so that users
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can play while mobile.  Gameplay is completely 
anonymous, you do not need to provide identification or 
even an email address.  This is, as SWC describes, the 
"Wild Wild West of online poker."43

Year started: 2015

USP 
SWC Poker has the most game types available of any 
online poker site.  The game types offered include no limit 
holdem, pot limit Omaha, Omaha 8s or better, PL Big O, PL 
Big O/8, Open Faced Chinese, Pineapple, Badeucy, Deuce 
to Seven Triple Draw, and mixed games all the way from 
HOSE up to 12 game mixed.  Unfortunately, games do not 
always run in the more obscure types, but if the user can 
sitsit down at an empty table, games typically start up 
relatively quickly.  Users can also use the chat feature in 
the software to find other interested players before you 
even sit down at the tables.44

Marketing Strategy 
The website is marketed via affiliate marketing. On Twitter, 
the website has a page. It is very active on Twitter with 
909 tweets about using bitcoin to gamble online. It has 
903 followers. Also, it has posted 123 photos and videos 
about its website and other bitcoin poker related 
information.

Nitrogen Poker

 

02

Website: https://nitrogensports.eu/  

Profile 
Nitrogen Sports has been one of the most renowned 
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Bitcoin sports-betting sites for quite a while now, and it 
expanded its offerings with the launch of an online poker 
site in late 2014. It's beloved by players who like easy BTC 
funding, anonymous and speedy withdrawals, and the 
ability to play cards without installing a bulky poker client 
application. This poker room operates through the user’s 
web browser rather than a dedicated download program. 
TheThe benefit for most people is that they can play on 
whatever platform they wish as long as it has a modern 
web browser: Windows PC, Mac, cellphone, tablet, and 
more.

All gameplay is denominated in mBTC chips (1 chip = 
1/1000 of a bitcoin) at this Bitcoin poker room and 
sportsbook. There are no country or state restrictions at 
Nitrogen Poker. All players, located anywhere on the face 
of the earth, are welcome here. The amount of player 
traffic is currently fairly small, but it has already eclipsed 
several of its competitors in the Bitcoin poker space, and is 
expected to gexpected to grow significantly going forward.45

Year started: 2012

USP46 
Anonymous accounts;
(Users do not need to give any personal information. They also offer 
2-factor authentication to provide maximum security for the user’s 
account)

Lightning Fast Transactions;
(Lightning fast deposits and withdrawals are their standard, and most 
games are graded minutes after they end)

More Choices;
(From major sports and leagues down to cricket and eSports)
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Competitive Odds;
(Made by gamblers and for gamblers, they realize that competitive 
odds are king)

Fun Promos;

Superior Support: With their built-in chat and support 
ticket system, users can get immediate help with any 
issues.

Marketing Strategy 
Review websites have reviewed this company. Their 
positive comments about the website are posted on the 
website. Its social media advertising platforms are 
Facebook and Twitter. It is advertised on Reddit and it has 
a blog. On its blog, interesting information about bitcoin 
and poker games are posted. On Reddit, it interacts with 
bitcoin users and other registered members of the forum 
thusthus creating a social networking community. On 
Facebook, the website has 4106 likes and 4075 followers. 
It is very active on Twitter. It has 9281 tweets, 4022 
followers. It is following 492 people and has 2050 photos 
and videos about bitcoin, poker games and general games 
that bets can be placed on.

Also, the website is marketed via affiliate marketing and 
network marketing. Users are also encouraged to refer 
other friends and get 0.3% of their total wager.

ONLINE Sports Betting

Sportsbet.io

 

01

Website: https://sportsbet.io/sports  
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Profile 
In terms of Sportsbet’s overall offering, there is almost 
nothing to complain about. The simplicity of its homepage 
and betting platform is second-to-none.

They also offer unique moneyback offers and leaderboard 
promos for its bettors, giving them even more incentive to 
deposit and bet on their favorite sports.47

Year started: 2016

USP: 
The Sportsbet.io team has many years of experience 
working with sports betting (in fiat land) and given that 
they use the Coingaming.io Bitcoin Gaming Platform, as 
well as being the official betting partner of BitCasino.io, 
they exceed player’s expectations for a perfect gaming 
experience which encompasses a product with a wide 
variety of markets for punters to choose from, a huge 
numbernumber of live events throughout the year, 24/7 live 
support, fabulous VIP hostesses, great promotions for all 
of our players and most importantly, extremely fast 
payouts.48

Marketing Strategy: 
The website has an affiliate program where users or 
visitors can register as affiliates to market the website. 
Twitter is a major social media marketing platform for this 
website, it has 4235 Tweets, 2461 followers, and is 
following 729 people. It has posted 2714 photos and 
videos about sports, sports betting and bitcoin. On 
Facebook, it has substantial presence with 497 likes and 
511511 followers. Also, the website is advertised on bitcoin 
forums such as bitcointalk.org. The website has a YouTube
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channel where videos about sports and sports betting are 
posted.

Betcoin Sports

 

02

Website: http://www.betcoinsports.com/  

Profile 
Betcoin is a bitcoin sportsbook, casino and online poker 
room that operates solely in crypto-currency. The 
company has made quite a splash since its debut in 2013. 
The outfit has the backing of some of the largest offshore 
online gambling sites, and is strongly focused on US and 
Canadian markets.

ItIt is one of the few BTC gambling sites that offer players 
the ability to bet on sports as well as play at an online 
casino and poker room, all from the same account. This is 
common with fiat currency-based online gambling sites, 
but has yet to become a must-have option for bitcoin 
gamblers.49

Year started: 2013

USP: 
Truly a full and complete bitcoin and litecoin sportsbook 
with one confirmation deposits and fast withdrawals, 
BetcoinSports.com features straight bets, parlays, teasers, 
round robins and more. BetcoinSports.com also has the 
largest selection of team and player props and futures and 
more. A wide selection of sports and horse wagering 
options are also available.50
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Marketing Strategy: 
The website is advertised through affiliate marketing. 
Users can register as affiliates and earn rewards and 
bonuses. On the website, there is a community/forum 
where users can register and interact with themselves 
creating a live game room experience. On Facebook, the 
company has 2,172 likes and 2,158 followers. On Facebook, 
it is marketed with videos, articles and photos about 
bitbitcoin sports betting. On Twitter, it is highly active with 
1,204 tweets, following 2,648 people and 3,329 followers. 
Also, it has posted 560 photos and videos about sports 
betting and bitcoin gambling.

13.2 Websites That Accept Bitcoin and 
Other Forms Of Payment
 

ONLINE Casino

BetChain Casino

 

01

Website: https://www.betchain.com/  

Profile 
BetChain is one of the more prominent and well regarded 
of the few Bitcoin slot sites out there. It is fully licensed 
under the laws and regulations of Curacao and gives 
players a chance to play using the Bitcoin currency as well 
as other real money currencies such as US Dollars and 
Euros.

JustJust like any other online casino, you will be able to play 
some of the most exciting slot machine games available in 
the business. In fact, this casino plays host to games that 
are provided by some of the biggest names in the
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industry, including BetSoft.

It'sIt's not all fun and games though as Betchain ensures that 
everyone who uses their service is protected by all the 
adequate measures when it comes to security and 
fairness. As such, players can get a bitcoin casino 
experience that has some real trustworthy credentials 
behind it.51

Year started: 2013 

USP
Cubits allows players to make deposits in Euros and then 
play in Bitcoin. Players can also withdraw in Euros. Now 
players can play in whatever currency they prefer. 
BetChain is proud to be Provably Fair. Users can now be 
more confident in their Bitcoin gambling with BetChain.

TheyThey use the latest in encryption and secure servers so 
that the user’s money is always safe. Bitcoin 
cryptocurrency and their verified random number 
generator guarantees the user the best chance of winning. 
Real time customer service day and night.

Marketing Strategy
The website is advertised via affiliate marketing. Also, the 
website is advertised via email marketing and its blog.

Oshi Casino

 

02

Website: https://oshi.io/

Profile 
Bitcoin casino which aims to deliver an “un-Vegas” 
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gambling experience. Accepts payments in Bitcoins and 
traditional payments with Euros. Good range of popular 
Betsoft slots and other slots by Endorphina, SoftSwiss and 
Amatic. Four welcome deposit bonuses worth up to a total 
of 4BTC/€200.52

Year started: 2015

USP
Oshi is a Casino for everyone. Daily Reload Bonuses, 
1000+ Games, Game Search, VIP Programme. Huge 
Welcome Bonus. 100% Match Bonus.

Marketing Strategy
The website is advertised via affiliate marketing. Also, it 
has a blog where industry relevant information are posted. 

ONLINE Poker

01 Ignition Poker

 

Website: https://www.ignitioncasinopromotions.eu/ 

Profile 
Ignition poker is the largest site in the U.S. market for cash 
games, and its popularity will probably grow even further 
now that it supports Bitcoin.53

Year started: 2016

USP
They focus on recreational players, while discouraging 
serious or professional players. Caters to USA players. 
Fast banking options. Great bonus and promotions.

Number of customers: Over 1000
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Marketing Strategy
The website is advertised via affiliate marketing. Also, it 
employs social media marketing. Its social media platforms 
are Facebook and Twitter. On Facebook, it has 1,160 
people liking its page and 1214 followers. On Twitter, it has 
266 tweets, following 288 people and has 1,039 followers. 
Twitter is a major platform for this website. It has 235 
photos and videos about online casino betting.

02 BetOnline

 

Website: https://www.betonline.ag 

Profile 
BetOnline Poker has leapt onto the poker scene and is 
offering US players, many of whom found themselves 
poker orphans after Black Friday, a new home to enjoy 
their favorite game. While BetOnline Poker by 
BetOnline.ag is still a new offering, the operators of the 
Bet Online Poker site have plenty of experience and have 
been active in the online gaming community since 1991.54

Year started: 2013

USP
Their customer service team is available 24 hours a day, 7 
days a week. The first deposit bonus is a 100% poker 
bonus - up to a maximum poker bonus of $2,500 USD.55

Number of customers: 2000

Marketing Strategy
The website is advertised on gambling review platforms.
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ONLINE Sports Betting

5Dimes01

Website: https://www.5dimes.eu/default.asp 

Profile 
5dimes is a sports wagering site. They have a wonderful 
selection of sports available for US bettors, including the 
following56:

Pro & College Football;
Pro & College Basketball;
MLB Baseball;
Olympics (when in session);
UFC/MMA;
Hockey;
Tennis;
Cricket;
Rugby;
Darts / Snooker;
Horse Racing;
Soccer (FIFA & other Clubs);
Motor Sports (NASCAR);
Boxing;
Golf (PGA & Other Leagues).

Year started: 1996

USP 
5Dimes is committed to:

Supporting Customers With Respect;
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Intertops02

Website: https://www.intertops.eu/

Profile 
Intertops offers the user a chance to wager on numerous 
different sports while taking advantage of unique bonus 
offers, especially for NFL. Low-fee and no-fee withdrawals 
and great customer service are two more reasons to 
consider Intertops.57

Offering Some of the Best Odds;
Delivering an Ever Increasing Selection of Wagering
Opportunities;
Enhancing and Upgrading Our Software on a
Continual Basis;
Increasing the Effectiveness of Financial Transfers;
Satisfying Customer Needs in a Timely Manner;
Expanding Our Global Presence;
Providing a Safe and Secure Environment for Our
Employees;
Supporting the Offshore Wagering Industry.

Marketing Strategy
Affiliate marketing is a key marketing strategy of 5Dimes. 
Also, the website employs social media marketing. Twitter 
is a major marketing platform for this website. It has 1,304 
tweets, following 267 people and has 5,756 followers. It 
has 66 photos and videos about sports and sports betting. 
On Facebook, the website is advertised with its Facebook 
page with 640 followers and 638 likes. Here, it has posts 
about sports betting.about sports betting.
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Marketing Strategy
The website is reviewed on sports betting review websites. 
The company is advertised via affiliate marketing.

USP
Intertops accepted the world’s first ever online sports bet 
and is still one of the globe’s largest sites for sports 
betting, casino, poker and games. The website offers over 
4,000 daily wagers for fans of every type of sport and 
boasts satisfied customers in over 180 countries. 

OOver the last three years Intertops has paid out over 500 
million dollars in winnings to its customers around the 
world. The company offers one of the lowest minimum 
stakes on the Internet and has built a reputation as a 
dependable and serious partner for all types of wagering 
enthusiasts. 

WhetherWhether sports betting, casino or poker – Intertops' 
state-of-the-art technology offers a pleasing playing 
experience. In addition all transactions – from the opening 
of an account to the collection of winnings – can be carried 
out within seconds online.58

Year started: 1996

Annual Revenue59: $13.8 million

13.3 Websites That Do Not Accept Bitcoin 

 ONLINE Casino

Guts Online

 

01
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Marketing Strategy
The website has a blog where industry relevant 
information is posted regularly. Also, the website is 
advertised via affiliates.

USP
Guts makes playing with them the most rewarding online 
gaming experience and offers the largest jackpots as well 
as lightning fast payouts along with 24/7 live chat, email 
and telephone support.

Year started: 2013

Website: https://www.guts.com/en/

Profile 
Guts has become one of the most popular online casinos. 
Guts is about the best possible online casino gaming 
experience and they prove it by having the widest 
selection of over 500 top class games, along with 2 Hour 
Payouts and 24/7 live chat support.

AA welcome package of up to $300 bonus + 100 free spins 
is the first generous incentive for new players. Online play 
is available instantly in user’s browser, as well as the 
mobile site on iPhone, iPad or Android device.60

LeoVegas

 

02

Website: https://www.leovegas.com/en/  

Profile 
LeoVegas is a casino that was established back in 2011 with 
its main aim being to cater only for mobile players. Today 
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USP
LeoVegas is one of the best desktop and mobile casinos to 
hit the web and it's quickly gaining popularity as a 
reputable casino that features a wide range of games, 
great bonus offers and superfast payouts. Licensed with 
the Malta GA and UKGC, LeoVegas casino offers tons of 
no-download games from the world’s top software 
suppliers including Microgaming, NetEnt, IGT, WMS and 
more.more.

The site is also known for its top-level customer support 
team available to assist around the clock if you encounter 
any problems. This online casino is definitely one to watch, 
as it's seeing tremendous popularity among casino lovers 
in the UK, Sweden, Finland, Norway, Germany even 
Australia and New Zealand. 

The casino offers no download games and is known for its 
quality in customers support and user-friendliness. This 
online casino is definitely one to watch, as it's seeing 
tremendous popularity among casino lovers in the UK, 
Sweden, Finland, Norway, Germany even Australia and 
New Zealand.

TheThe casino offers no download games and is known for its 
quality in customers support and user-friendliness. This 

Year started: 2011

LeoVegas is one of the best desktop and mobile casinos 
available on the web. It offers a wide range of games, 
excellent bonus offers and speedy pay-out rates. 
LeoVegas provides players with the best online games 
powered by the leading gaming suppliers in the industry.61
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Year started: 1999

USP
The TigerGaming poker room is a place where like-minded 
players get together to enjoy some fun and wins at the 
poker table. Whether the user is new to the game or a 
discerning player with years of experience, there is no

Marketing Strategy
It is advertised through its affiliates. 

Annual Revenue: € 83M

Number of customers: N/A

online casino is definitely one to watch, as it's seeing 
tremendous popularity among casino lovers in the UK, 
Sweden, Finland, Norway, Germany even Australia and 
New Zealand.

NNewcomers are welcomed with an amazing welcome 
package that can be obtained over your first four deposits. 
In total new players can claim up to 1500 in cash bonuses 
along with up to 120 free spins.

ONLINE Poker

Tiger gaming

 

01

Website: https://www.tigergaming.com/ 

Profile 
The TigerGaming.com poker room and casino forms part 
of the Chico Poker Network, and is owned and operated 
by Thot Management NV, licensed in Curaçao.62
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Marketing Strategy
The company uses email marketing to notify subscribers 
on its platform of information related to poker games. Its 
social media marketing platforms are Facebook and 
Twitter. On Facebook, the company has 1,236 people 
following the page and 1269 likes. On Facebook, 
information congratulating its poker winners, promo codes 
and other information concerning poker are posted. 
TwitterTwitter is not its major platform. It has 83Tweets, following 
40 people, and 80 followers. Ut has 25 photos and videos 
about online poker.

Annual Revenue: $359,100

Number of customers: N/A

better online poker room than TigerGaming. 

AtAt the poker room, users can place their bets, relax, have 
fun, and even win some impressive and lucrative rewards. 
Additionally, if the user is looking for some serious action, 
there are regular poker tournaments and challenges in 
which to partake. TigerGaming is the ultimate poker room 
for the user to grow his skills and build his poker 
confidence. 

Party Poker02

Website: https://www.partypoker.com/

Profile 
Partypoker is one of the best online poker sites, 
jam-packed with a 24/7 schedule of exciting poker cash 
games and tournaments with huge daily guarantees.63
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Number of customers: 80,000

Annual Revenue64: €37 million in 2012

USP
Playing online poker at partypoker is easy and safe, plus it 
only takes a few minutes to get started. Download our free 
online poker software, open an account, make your first 
deposit, get your poker bonus and then enjoy the action.

Year started: 2001

ONLINE Sports Betting

Bet365

 

01

Website: https://mobile.bet365.com

Year started: 2000

Profile
Bet365 is among the largest online gambling operators in 
the world. They have their hand in every aspect of online 
gambling and one of their largest offerings is their online 
sportsbook which supports over two million members 
across the globe.

TheThe company has customers in over 140 countries because 
they are also up there with the most trusted online bookies 
in the world. The website covers a wide variety of sports 
options and feature top-rated poker and bingo options as 
well. They have a long list of sporting categories and loads 
of different markets for each. Quick betting is available as 
well as live in-play action and much more.65
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Number of customers: 22 million

Annual Revenue66: £1.5 billion

USP
The UK Bookmaker lists some of the best odds in the 
business and most are updated in real-time so the user will 
never miss a play. Another great feature is the live 
streaming option. These particular streams allow the user 
to see these events on their website to track the user’s 
selections, including the ability to make “in-play” wagers 
during these matches.

Marketing Strategy
The website is advertised through affiliates. Also, the 
website employs social media marketing. Twitter is its 
major marketing platform with 273,000 Tweets, 369,000 
followers and following 923 people. It has 59.9k photos 
and videos about sports, sports betting and online 
gambling.

It is also advertised on Facebook. 

Dafabet

 

02

Website: https://www.dafabet.com/en

Profile
Dafabet is amongst Asia’s biggest and most popular online 
sports books. They were founded in 2004 and offer very 
reasonable odds, fast pay outs, and good betting tips. 
Users can choose from markets in over 5000 different 
sports. In addition to a variety of reasonably priced sports, 
Dafabet provides bonuses that aim to please. Bonuses 
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Marketing Strategy
Dafabet started with traditional and digital marketing but 
soon they offered online affiliate programme where 
website owners and marketing personas can personally 
introduce the brand to their audience while having the 
ability to earn commissions as soon as they refer players 
to Dafabet’s betting platform. The programme allows 
affiliates to earn percentage of commissions for online 

USP
The safe and private environment and the integrity of our 
products are the fundamental drivers of the Dafabet.com 
online gaming experience. They have the most advanced 
security measures available and are continually auditing 
our games and processes to ensure a totally safe and fair 
internet gambling experience. 

TheyThey strive to offer the best prices whilst covering a wide 
variety of sporting markets and other worldwide sporting 
events. They provide a wide variety of live games and slot 
games in their casino. Their online poker room is part of 
the world’s largest online poker network. At Dafabet they 
promise the user will enjoy the highest class of online 
gaming entertainment of the world.

WithWith 24 hour live customer support available 7 days per 
week, their highly trained and friendly staff will ensure that 
any queries are dealt with and resolved quickly, politely, 
and efficiently.68

Year started: 2004

and special offers target both new customers and 
returning punters.67
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casinos, online poker and sports betting although the 
company carried the negative reputation over the policies 
for each channel being affiliated.

Also,Also, it employs social media marketing. Its social media 
platforms are Facebook, Twitter, YouTube and Google 
Plus. On Facebook, 1,766 people like its page and it has 
1,792 followers. It has posts, articles, pictures and videos 
about sport games. On twitter, it has 6,670 tweets, 
following 995 people and has 14.7K followers. It has 523 
photos and videos about sports betting. On YouTube, it 
hashas a channel where it posts videos about sports games. 
On Google Plus, it has a page with 324 followers where 
sports information are posted regularly.  
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MARKET14. MARKET SUMMARY

Online Gambling Market Size: $44.16 billion in 2016 and is 
estimated to reach $81.71 billion by 2022, at a CAGR of 
10.8%.

Market Dynamics

Growth Drivers

Increasing GDP Per Capita;
Rising Number of Smartphone Users;
Increasing Demand for Internet of Things (IoT);
Growth of Mobile Gaming.

Key Trends & Developments

Growing Number of Online Women Gamblers;
Changing Consumer Gambling Habits;
New Technologies;
Use of Alternative Option to Cash;
Market Consolidation;
Significant Acquisitions;
The UK will continue to play a key role in the 
European market, followed by Malta. Also, the Asia 
Pacific region is expected to contribute a steady 
revenue in the global online gambling market over the 
coming years.

Challenges

Stringent Government Regulations;
Security Issues;
High Tax Rates.
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The European market is today the largest market for online 
gambling worldwide. Of the €34.6bn of online gaming 
gross win (stakes minus winnings) generated globally in 
2015, more than 47.6% per cent was attributable to the EU 
market. This leadership comes from the innovative 
character of European operators, the high internet 
penetration in Europe and a lack of regulatory 
opportunitiesopportunities in the US and Asia to build similar industries. 
But Europe’s leadership is uncertain due to the increasing 
fragmentation of the EU market along national ‘boarders’ 
and economic protectionism.

Market share of interactive gaming market in 2015
GGR: Stakes minus winnings

 

Europe (47.6%)

Asia/Middle East (30.3%)

North America (13.3%)

Oceania (6.6%)

Latin America and
The Carribean (1.6%)

Africa (0.5%)

Source: H2 Gambling Capital May 2016
             (http://www.h2gc.com/)

14.1 Market Share
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10.29

7.44

3.18

1.78

14.57

9.39

3.93

2.59

19.91

11.36

6.97

3.55

2012 2015 2018

Europe Asia and Middle East North America Others

Online Gambling Market — by Geography
(£bn, 2012-2018F)

Europe is the largest market for online gambling, growing 
at 12.3% CAGR over 2012-2015; during 2015-2018, North 
America is expected to witness the highest growth (21% 
CAGR).

A growing sector in Europe
Being a relatively young and new market, the online 
gambling sector in Europe is still developing, albeit slower 
due to the increasing regulatory pressure. Online 
gambling’s Gross Gaming Revenue (GGR – stakes minus 
winnings) is expected to rise from €16.5 billion in 2015 to 
€24.9 billion in 2020.

BettingBetting is the most popular European online gambling 
product at 37% of the market, whilst online poker and 
casinos make up respectively 24% and 12%.
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17.5%

€16.5 bn

82.5%

€77.7 bn

22%

€24.9 bn

78%

€84.3 bn

2015 2020

Offline

Online

GGR in billion €
GGR: Stakes minus winnings

Only a minor share of gaming is performed online
The European online gambling sector accounted for 17.5% 
of the total European gambling market in 2015. 
Independent forecasts expect online gambling’s market 
share to steadily rise to 22% in 2020. However, the 
revenue of the offline market is also predicted to increase 
from €77.7 billion in 2015 to €84.3 billion in 2020, tmeaning 
that the growth of the online market is not to the detriment 
of the offline market and its traditional pof the offline market and its traditional providers.

14.2 Customer and Product Profiles

 

Revenues generated by traditional land based operators 
stem from long-established products, such as those found 
in physical betting shops, casinos and bingo halls, and 
offerings like scratch cards and lottery tickets. Online 
gambling offers a wide variety of products, often found on 
one integrated site where consumers can place a bet on 
the outcome of a basketball game, or play poker. There is



ZEROEDGECasino 118

also a very low substitution level between the online and 
traditional land based sector because of the different 
player profiles. 1* Online Gambling Market includes remote 
gaming activities by means of internet (desktop-based and 
mobile); the market is synonymously referred to as the 
online gaming sector.

Sports Betting (48%) Casino (24%)
State 

Lottery (9%)

Poker (8%)

Others (6%)

Bingo (5%)

Global Online Gambling Market - by Product
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COMPETITIVE15. COMPETITIVE LANDSCAPE

High market growth, increased taxes and shift of 
land-based operators (‘LBOs’) towards online gambling 
accelerated the pace of M&As in online gambling over the 
last two years.

Deal Timeline (2014-2016)
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Top Players

2011 Key Online Gambling Firms - by Market Share

4.0%

3.2%

1.7%

1.6%

1.3%

1.1%

1.0%

0.8%

0.8%

0.6%

2015 Key Online Gambling Firms - by Market Share

4.8%

3.5%&
3.3%

2.3%&&
2.1%&

1.9%&
1.2%

1.0%

0.9%

0.8%
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Market leaders have been merging to increase market 
share and improve margins through economies of 
scale.
Cancelled deals—such as those between William Hill 
and Amaya or William Hill and 888 Holdings—among 
key players also indicate heightened M&A activity.
Many B2B companies (such as Amaya) have 
transitioned by acquisitions into key B2C players
Despite the large number of acquisitions over the 
past five years, the market remains highly 
fragmented: the top 10 players held ~22% share in 
2015.
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PROFILE16. GAMBLING PERSONA 
PROFILE

16.1 Sports Booking Users

 According to Harm Reduction Journal the general 
characteristics are:

Characteristics N (%)

Age range 20-37 years

Occupation

Technicians and trade workers 15 (30%)

Professionals 14 (28%)

Community and personal service workers 7 (14%)

Sales workers 5 (10%)

Managers 4 (8%)

Labourers 2 (4%)

Clerical and administrative workers 2 (4%)

Unemployed 1 (2%)

Highest level of education

University 29 (58%)

Secondary 11 (22%)

Technical and further education (TAFE) 10 (20%)

Socio-economic index for areas score (SEIFA) Decile

8-10 22 (44%)

4-7 24 (48%)
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1-3 4 (8%)

Problem gambling severity index (PGSI) 

0 (non-problem gambling) 12 (24%)

1-2 (low level of problems) 17 (34%)

3-7 (moderate level of problems) 17 (34%)

8+ (problem gambling) 4 (8%)

Reported marketing channels for gambling companies:

Marketing channels (non-gambling
environments)

N (%)

TV (during sports broadcasts, Footy Show) 50 (100%)

Online (pop-up banners) 25 (50%)

Social media (Facebook, Twitter, Youtube) 18 (36%)

Radio 15 (30%)

Sports stadiums/infield 11 (22%)

Billboards 10 (20%)

Team Jerseys 7 (14%)

Magazines 2 (4%)

Public transport 2 (4%)

Marketing channels (gambling
environments)

N (%)

Pub/sports bar 11 (22%)

Mobile (push notifications/apps) 8 (16%)

TAB 4 (8%)

RSL/club 3 (6%)
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Sports Betting market

01
Saturation of marketing in community environments
through multiple marketing channels.

02
Alignment between gambling and sport through 
sponsorship and commentary based marketing.

03
Targeting of young men through symbolic 
consumption strategies.

04 Incentives based promotions.

16.2 Online Slots Users

 Segments 

Strategic
management

Product
development

Marketing
operations

Comments

Separates players by country, city, 
city-district, distance from land-based 
casinos. By generational profile: 
boomers, Gen-Y, Gen-X.

Geography /
Demographics

New players, on-boarding, engaged, 
lapsed, re-engaged, cross-promoted.

Loyalty / Lenght
of Relationship

Based on identifying player’s behaviour 
characteristics that help to understand 
why customer behave the way they 
do.

Behavioural

Divide customers based on needs 
which are being fulfilled by playing 
Online Slots.

Needs-based

Based on present and future value of 
the customer (RFM/CLV).

Value based
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Valuing by Playing Frequency 

50 days or more 

12-49 days 

1-11 days 

Percent of 
slot population

Percent of 
Dollars spent

<10%

>50%

Gold 
• Gold Escape Artists (22%);
• Gold Must Be The Money (31%);
• Gold Social Slotters (31%);
• Gold Passion Players (16%);

Silver 

Bronze 

Variable

Cluster 1
Utilitarian
Gambling
Seekers, %

Cluster 2
Excitement
Gambling
Seekers, %

Cluster 3
Multipurpose
Gambling
Seekers, %

Cluster 4
Relaxation
Gambling
Seekers, %

Age

21-34 2.0 2.1 2.9 3.5

35-44 9.9 18.9 13.4 11.2

45-54 26.7 25.0 31.2 31.5

55-64 39.6 39.3 39.5 38.8

65-74 21.8 14.6 13.0 15.0

Gender

Male 46.5 41.1 55.1 51.5

Female 53.5 58.9 44.9 48.5

Marital Status N=188 N=276 N=273 N=257

Married 77.7 76.1 69.6 74.7

Other 22.3 23.9 30.4 25.3

Own or Rent N=185 N=268 N=268 N=257

Own 89.7 94.8 89.2 93.0

Rent 10.3 5.2 10.8 7.0

Education

≥ High school 19.1 22.5 18.9 22.9

Some College 43.8 36.3 37.8 41.0

4-Year Degree 14.2 20.6 20.0 21.4

≤ Graduate School 22.9 20.7 23.3 14.8

Income N=150 N=223 N=243 N=216

> US$55,000 18.7 13.0 23.0 15.3

US$55,000 - US$104,999 45.3 47.1 46.9 48.1

US$105,000 - US$154,999 30.7 24.2 20.2 24.1

≤ US$155,000 5.3 15.7 9.9 12.5

Demographics
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Variable

Cluster 1
Utilitarian
Gambling
Seekers, %

Cluster 2
Excitement
Gambling
Seekers, %

Cluster 3
Multipurpose
Gambling
Seekers, %

Cluster 4
Relaxation
Gambling
Seekers, %

How often participating in gaming

Heavy 23.3 19.3 23.6 21.5

Medium 58.4 63.2 62.0 65.4

Light 18.3 17.5 14.5 13.1

Importance features for choosing
one game over another

11.4 15.7 18.2 16.6A fun game to play

12.4 14.0 17.1 13.9There is a good chance to win

14.9 14.6 13.7 16.2
It has the denomination tha
I want to play

10.4 18.3 16.7 10.7The bet is within my budget

12.4 15.2 15.6 15.4
I don’t have to spend a fortune
to enter the bouns round

16.3 Online Poker Room Users
 

 69http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.679.4412&rep=rep1&type=pdf

Internet poker players are most likely to be male (73.8%); 
aged 26-35 (26.9%); play 2-3 times per week (26.8%); visit 
more than six poker sites in the preceding three months 
(25%); have played for 2-3 years (23.6%); play for between 
1-2 hours per session (33.3%); and play at big blind levels 
(equivalent to minimum bets per hand of poker) of $0.50 
to $2.00 (61.2%).69
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Persona Marketing Demographics

Sports Betting Pop-up banners ads, 
social media, in-app 
ads, sports media. 

Age: 28 on average,
University degree,
Professionals  

Online Slots Onboarding guide, 
in-app ads. 

Female, aged 35+, 
married, college 

degree.

Online Poker 
Rooms

Social Media 
campaigns, organizing 
casino tournaments, 

celebrities 
endorsements, email 
and mobile marketing, 

Male; aged 26-35 
(26.9%); play 2-3 
times per week; visit 
more than six poker 
sites; have played for 
2-3 years ; play for 
between 1-2 hours 
per session; and play per session; and play 
at big blind levels of 
$0.50 to $2.00.

Participants generally indicated that they played with 
more than one gambling provider for their game of choice 
in the preceding 3 months with around 85% of Internet 
casino players playing across more than one site 
compared to 75% of Internet poker players. Internet poker 
players reported playing across fewer sites with around 
30% of casino players playing on only 1-2 sites compared 
to ato around 50% of poker players. 
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STRATEGY17. MARKETING STRATEGY

Tactics

Social Media Engagement and Conversion Strategy;
Paid Search Management across numerous networks
and channels;
Affiliate Marketing Strategy and Execution;
Email Marketing Strategy and Implementation;
Sports Marketing campaign strategy and execution.
Celebrity Endorsements;
Google News Optimization;
Online Press and Public Relations;
Video Marketing and Conversion Optimization;
Podcasting Strategy and Distribution;
Landing Page Optimization.

The Strategy

Lucrative Bonuses: Although bonuses are considered 
as a promotional tool. We will use the bonuses to 
appeal to the market which makes these bonuses a 
standard.
Modern Culture: for the user it doesn't matter what 
kind of games he plays; nothing screams of success 
better than using popular culture. We will focus on 
specific themes based on films, fashion, history, 
everyday life and places.
If we want to create trust and loyalty to our 
customers, we have to use smart tactics to humanize 
our brand and develop mutually fruitful relationships 
with the public.
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Goals

01
Our objective is to create an enjoyable gaming 
platform that can nurture people to become better 
and more successful gamblers while turning them into 
loyal players. Since we offer 0% house edge, we are 
almost sure that our players retention rate will be very 
competitive comparing to traditional gambling sites. 
We will be clearly articulating our mission and make 
suresure everybody in the loop from Technology to 
Design to Marketing to Sales to HR, contributes to it 
and acts accordingly. 

02
Cultivate our Brand: Sales Conversions are a 
by-product of great relationships and such relations 
are created by empathy, honesty, and trust that last a 
lifetime and keep giving back. We will use celebrity 
endorsements to drive brand awareness.

03
The website is going to focus on creating value for the 
customers in everything we do, positively succeed in 
building trust and loyalty amongst the players & 
offering them best conditions to play 0% edge games. 

04
We are Planning to Develop a Unique Content: Getting 
our content right from the starting point could be 
tough, however; it gets easier as we keep learning it. 
We need to find out the content our players love and 
where they want to read it.

Examples of content: game tactics and strategies or 
sometimes simple yet smart distribution of information and 
data that can help players make a decision.
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05
We are planning to use smooth distribution tactic: 
native advertising which is undoubtedly one of the 
most efficient extension tactics for great marketing. 
The goal is to get our website in front of people who 
are already interested in gambling and looking for the 
best of options available.

Impressions Actuality Emotionality Interactivity Costs Total

Weight 50% 10% 10% 20% 10% 100%

Website & SEO & 
Affiliate Marketing

2 2 3 1 2 11

Advertising
(In-app, guerilla)

3 3 1 1 3 11

Content 2 2 2 1 2 9

Social Media 2 2 3 2 2 11

Celebrity
Endorsements

3 3 1 1 3 11

Email Marketing 2 2 2 1 2 9

Video and 
Podcast Marketing

2 1 1 1 3 8

Acquisition
Advertising, Refferral 
Marketing, Celebrity 
Endorsements

Activation Email, Social Media, 
Content, Website

Engagement

Monetization

In-Game/Betting Process
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17.1 Website Marketing

 
The Plan for getting the website in top 10 in Google:

Our casino website - https://zeroedge.bet includes all 
gambling sections.
If we will decide to use online casino marketing ideas 
and join an affiliate program, we will mention this on 
our landing page.
The header must include the language choice (En, 
Chinese, etc), icons of the largest communities 
(Facebook, Twitter, etc), sign up and log in links to 
the personal account.
Presentation section: It should contain a succinct 
message about the casino and buttons-links to the 
main sections of the website, such as Sports, Casino, 
Games, Poker.
We must not overload our site with unnecessary 
graphics or elements that might slow down our 
website and affect the overall gaming experience. 
Studies indicated that loading time is important for 
players, who could leave us if it takes too much time 
for the website pages to load.
We won’t go into complicated and resource 
demanding graphics, like movies, integrated graphics 
or various visuals.
Make sure your front end ensures a seamless 
integration with your database.
We will implement a sound marketing strategy 
including loyalty and retention programs.

When everything else has been taken care of, we’ll need 
to focus more on marketing our new online gaming 
business. 
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Our goal should be to position our online casino as a 
quality, trustworthy business. It’s going to be tough to do 
this at first, since the online gaming market is a highly 
competitive one. The best approach is to only have quality 
games on our website, from trusted providers, to keep the 
website design clean and offer users a near-perfect 
experience.

AA lot of effort must go into announcing the launch of our 
new online gaming business.

Ongoing marketing efforts are required to keep your 
players coming back and attract new ones on a constant 
basis. 

We are planning to set up retention campaigns and bonus 
systems and make sure our players are always happy.

Some frequently used loyalty programs offered by online 
operators are: 

Sign up bonuses: Players acquire a sign up bonus the 
moment they join a gambling website; 
DepositDeposit bonuses: Players obtain a bonus the moment they 
choose to deposit a certain sum of money; Players will be 
able to buy ZERO tokens using Bitcoin and other crypto 
currencies. 
No deposit bonuses: The sportsbook offers free money 
without asking for a deposit; 
FreeFree bets: Free bets are generally connected with the size 
of the deposit.

Loyalty programs
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17.1.1 SEO
 

At the same time, we need to focus on increasing the 
retention levels too. Here are some standard means to 
keep players with us: 

Frequent Player Points (FPP): This type of loyalty 
program is important not only as a bonus initiative for 
your players, but it proves to be a great retention tool 
as frequent bettors feel appreciated for their loyalty; 
VIP loyalty programs: These programs are running in 
an ongoing manner and they are addressed towards 
VIP players and high spenders; 
Promotions for seasonal events: Season-related 
events are important to be observed, such as a World 
Cup Championship or a European tournament, or by 
offering various promotions on festive moments, such 
as the Christmas or the Easter times; 
Notifications: Keeping an open channel with our 
players means that gambling website need to have an 
automated system to detect and take notice of a 
player’s betting behavior; 
Betting assistance for new players: Great online 
sportsbooks offer not only many betting options and 
a large range of markets, but they reach out to new 
players in order to provide assistance.

Retention methods

Traditionally, gambling websites are short of linkable 
assets. First-party games often constitute a casino's most 
valuable content, but they're developed infrequently and 
reputable websites are hesitant to link to gambling-related 
content because of the social stigma attached to the 
industry.
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We are going to implement white-hat link building. 

Gambling is a multi-faceted entity, incorporating 
psychology, legislation and social issues. It features heavily 
in sports, discourse surrounding marketing and advertising 
techniques, and even celebrity culture. Contrary to 
popular belief, the scope for gambling related content is 
massive—it stretches far beyond the roulette guides and 
blackjack strategies found on poorly constructed, niche 
gambling gambling websites.

We will start to build a diverse list of online publications 
that can be approached for guest posting.

Tactics:

Approach websites in different niches.
Guest posting as feature writing, not copywriting.
We will prove we are submitting valuable posts to 
build up trust and credibility.

Lead generation01

Topic generation02

Gambling

The first is gambling itself. We should aim to cover the full 
emotional spectrum, from negative articles surrounding 
consumer gambling addiction to more imaginative, 
uplifting pieces covering novelty bets and celebrity 
gamblers. The goal is not to glorify gambling. For instance, 
we might want to take a critical standpoint towards 
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Marketing and business

PaddyPower's agreement with Facebook to launch a 
sports-betting app, highlighting the perils of social 
gambling. This would interest any gambling B2B website.

Gambling websites are known for audacious advertising, 
flashy design and clever conversion optimisation, making 
them perfect case studies for marketing and UX-related 
articles.

ThoughThough valuable, deep-links to our gambling website's 
core landing pages are hard to embed as organic links 
within an article body. Rarely is it ever organic to link to a 
page full of gambling bonuses, but it is possible. If we're 
discussing website design and innovation, we can specify 
an excellent landing page, which gives us ammunition for 
an organic link in a user experience post.

WWe can also look within for an engaging business story. 

Does our company have a colourful history? 
Is your CEO a budding Richard Branson?
Entrepreneur websites love to feature original case 
studies, and should be happy linking to our website if 
it underlines an intriguing corporate venture.

Shareable content

The third area is shareable, viral content. The internet is 
awash with trend websites that disseminate funny and 
digestible content.

Topics: 

Who chooses to play roulette?
What types of roulette are there?
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What can we learn about the type of person who 
plays X version of roulette?
Where do those people come from?
What is the majority gender?

Roulette + films (which brings me to the iconic Russian 
roulette scene from The Deer Hunter).
Roulette + social (which brings me to the webcam-based 
phenomenon Chat Roulette).
RouletteRoulette + travel (which in the case of Heineken, brought 
them to a video whereby holiday makers were offered to 
play 'Departure Roulette' and board a flight to a random 
destination).
Roulette + magic (which brings me to popular British 
mentalist Derren Brown's 'Russian Roulette' trick).

17.1.2 Use of CRM Systems

 CRM, which means customer relationship management 
system, is a multi-level business strategy, aimed at the 
study of the needs of customers. It allows automating 
service processes, sales and marketing. The introduction 
of such a system offers many opportunities in 
management for casino operators. 

The advantages include:

If we want to bring our gambling establishment operation 

Automation of customer relations;
Quick access to systematic customer base and 
information about them;
Prompt customer service, increase of customer 
satisfaction;
Control over sales process;
Personnel management.
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17.1.3 Affiliate Marketing

 Organization of affiliate programs is another effective 
marketing tool in the field of promotion of online casinos. 
The essence of affiliate marketing is to work with partner 
companies that receive some fee for providing your casino 
with new customers. For example, the operator enters into 
an agreement with a popular resource on gambling, which 
in its turn places a banner, an article or news on its website 
withwith a link to the casino website. When a user follows this 
link and becomes online casino players, the partner 
receives a fee according to the tariff plan.

Today, there are many great affiliate programs for online 
casinos. All the operator needs is to register in such a 
program and select a tariff plan, under which it will 
cooperate with a partner. The white-label solution 
partnership strategy is explained earlier in this paper.

to a new level, to control all processes and navigate the 
needs of our customers, the CRM is ideal for this purpose. 
Due to accumulated and systematized information about 
customers of our casino, we will be able to improve the 
efficiency of its sales.

17.2 Content Marketing

 
Using the topics above the website must be 
content-optimized. The goal is to make the content work 
for us. Acquire more users and draw attention to the 
website.
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Client Stages Awareness Consideration Decision

Behavior Have realized and 
expressed a potential 
problem or opportunity.

Have clearly defined and 
given a name to their 
problem or opportunity.

Have defined their 
solution strategy or 
approach.

Information needs Research focused on a 
company neutral 3rd 
party website or in 
Google identifying 
problems or symptoms.

Committed to 
researching and 
understanding all of the 
available approaches/ 
methods to solving their 
defined problem or 
opportunity.

Researching supporting 
documentation, data, 
company benchmarks 
and reputation to make 
or recommend a final 
decision.

Content Types How-to articles
Editorial content
Educational content
Gameplay

Podcasts and videos
Expert Guides
Blog posts

Free Content
Online Casino game test

Key Terms Issue
Resolve
Risks
Upgrade
Improve
Optimize

Solution
Service
Appliance

Pros and cons
Benchmarks
Review
Test

Game content updates: 
Initially, a set of games for online casino should be drawn 
up taking into account the requirements and desires of the 
target audience. They must be popular, demanded games 
that can bring real income.

GameGame content is something a reason why people come to 
the casino website, so the range has to be such that every 
player can find something interesting for himself or herself.

WWe will give preference to games from well-known 
manufacturers, which are of high quality and have broad 
functionality. The website is going to take into account the 
region, as game interface must be understandable to 
players of any country.

Nevertheless, even if initially the set of games of our 
casino really works, and we have a plenty of players, it 
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does not mean that the content should not be updated. It 
is necessary to constantly monitor the market trends and 
offer players new items of online gambling at least once a 
month. Otherwise, even the most ardent fans of your 
institution may go to a competitor, especially today when 
casinos offer players more and more new online games.

Content Strategy Funnel

Google Ads Celebrity Social
Media

Decision Consideration Awareness

Free Content
Online Casino game test

Podcasts and videos
Expert Guides
Blog posts

How-to articles
Editorial content
Educational content

Gameplay

YES NO YES NO YES NO

Make an offer to
became a client

Move to 
consideration stage

Move to decision
stage

Move to awareness
stage/retarget

Move to
consideration stage

No action
required
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Funnel #1: Awareness

Google

Ads

Celebrity

Social
Media

Blogs and Content
Offer

Value Stream
(email)

Consideration
funnel

RetargetingEmail

Free offer

Funnel #2: Consideration

Google

Ads

Celebrity

Social
Media

Blogs and Content
Offer

Blogs and Content
Offer

Sales Page/
Contact Form

New 
Subscriber

Retargeting

Email
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Funnel #3: Decision

Google

Ads

Celebrity

Social
Media

Webinars,
Podcasts, Videos

Blogs and Content
Offer

Value Stream
(email)

Decision
funnel

Retargeting

Email

In recent years, the gambling industry have started to 
embrace social media marketing.  Instead of blasting ads 
over their social media profiles, gambling companies such 
as William Hill and Paddy Power are engaging with 
followers and using multimedia content-such as gifs and 
videos. 

Facebook and Instagram

Facebook is the most popular social media platform 
for branding campaigns. 

ZeZero Edge marketing team will use posts feature to 
send updates about contests. Facebook followers 
can also generate their own content and help to build 
the gambling brand’s presence. We can also 
collaborate with the real estate or hospitality services 
to promote our brand.

17.3 Social Media Marketing
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Twitter

Twitter will be used to engage with Zero Edge players 
effectively without being overly promotional.  The 
company is going to create the content that feels 
sincere, interesting and valuable to our gambling 
customers. The intention on Twitter is to build a long 
term relationship.

ByBy interacting constantly with the users, the company 
is offering constant customer service. We will be 
monitoring Twitter 24/7 for positive and negative 
feedback; this is the best way to maintain a good 
online reputation and to mitigate any social media 
crises.  This ensures relationship building in real time.

Youtube

Video content is where YouTube shines; for us as a 
gambling company videos reach far and wide. To 
expand engagement and gain more traffic to the 
website, the videos on YouTube have high production 
values and entertainment factor. Some TV ads that 
have been banned are played on the gambling 
company’s YouTube channel. Unlike Twitter. YouTube 
channels for gambling channels for gambling companies are restricted.
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Question/Needs Awareness Consideration Decision/Engagement

Education Solutions and product 
suitability

Decision support

What’s my problem How to Guides,
Event Updates,
Analyst coverage (gamу 
schemes) 

eGuides Notifications about the 
latest updates;
Upcoming games and 
tournaments.

How do I fix my

problem?

How to play How-to guides FAQ, Support

Are you right for me? Blog and article 
newsletter

Podcast announcement Constant tournaments

17.4 Email and Mobile Marketing

 

Our team is going to send newsletters to our target 
audience through email about the upcoming Casino 
tournaments, promotional events and any other 
interesting content.

Many millennials prefer to play casino games from 
their smartphones while they are on the move. In this 
case we must provide mobile gaming support if we 
want to attract the younger generation. 
Marketing strategies through multiple channels with 
the integration of mobile and online media can 
improve response. We should keep sending Email and 
mobile notifications about the latest updates in the 
gaming industry to our target audience. 
We are also going to send follow-up text messages 
for our Email campaigns with information about 
rewards, upcoming online tournaments and free plays 
based on the user preferences.
We will focus on developing outstanding gameplay 
experience and value for the customers in everything 
we do in order to succeed in building loyalty and trust 
amongst the players.
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17.5 Video and Podcast marketing

 
One of the most popular marketing trends today is live 
streaming. Many video game companies have cottoned on 
to the reach and popularity of streaming platform Twitch, 
which streams games being played in real-time.

WWe should consider following suit and start streaming 
players playing slots and poker games in real-time in order 
to promote the games, and generate a bit of buzz and 
excitement around the casino itself.

Live Streaming

The company will use the combination of in-app 
advertising in other online casinos, display ads and guerilla 
tactics.

Advertising

The company can either create it’s own podcast or 
sponsor any gambling podcast: 

https://player.fm/featured/gambling

This can be devoted solely to Sports Gambling analysis, 
advice, opinions and picks for punters by punters.  We 
can also do poker game analysis and give advice.

Format:

1. The dynamic duo. Two people discuss a topic.
2. Interview. Audio content by talking to influencers 
about current trends.

Podcasts
 

https://player.fm/featured/gambling
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3. Question of the week. We can respond to listeners’ 
questions. Create an easy-to-remember email or Skype 
name so people can send their questions in. Ask for 
them during the show.
4. Review of the week. 
5. Curate other people’s content. Talk about what’s 
important to your listeners. We can ask for their input.

With YouTube it’s all clear.  The goal is to create videos 
focusing on SEO and consistency of video production. One 
thing > create remixes or make the sound a little faster so 
that YouTube won’t block your video.

Some thoughts:

Video Marketing - YouTube

Add all kinds of links under the video:
  • Social media;
  • All podcasts;
  • All our website links.
Ask for listeners thoughts, ideas and feedback.
Analyse poker or sports tournaments.
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GUERILLA18. GUERILLA ADVERTISING 
STRATEGY

Celebrities endorsements.
Adult websites ads.
Partnering with companies who accept ads from the 
gambling industry or need sponsorship.
Other.

18.1 Celebrity Endorsements

 

Guerilla tactics include: 

The company is going to use celebrity endorsements in its 
advertising campaign.

CelebrityCelebrity endorsements tap into the psychology of 
‘intrinsic association’. This is the degree to which the 
gambling activity is positively associated with other 
interests, people and/or attractions. Intrinsic association 
also taps into the psychology of familiarity and help 
explain why so many slot machines feature themes relating 
to television shows, films, popular board games, video 
gamesgames or celebrities. It makes punters feel they know 
something about the product before they have even 
played it.

The celebrity endorsement has a powerful impact on 
products because, as compared to anonymous models, 
celebrities deliver meanings of extra subtlety, depth, and 
power. 

The endorsement by sports codes and commentators 
appeared to have the strongest influence on encouraging 
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Famous football players such as like Ronaldo;
Sports Commentators;
Famous Poker Players;
TV hosts;
Ex sport players.

individuals to see sports through a “gambling lens”.

In order to promote the website we will use:

In most marketing situations, the relationship between the 
company and the celebrity is mutually beneficial. 

ForFor example PartyCasino adverts with ex-cricketer and TV 
celebrity Phil Tufhell being a good case in point. The 
company receives all of the perks associated with the 
celebrity such as publicity, positive connotation, 
recognition, respect and trust The celebrity - at the very 
least - benefits financially.

CelebrityCelebrity endorsement is perhaps even more important in 
online commercial activities like online gambling where 
identity, trust and reliability equate to potential punters. 

Example: The gaming website Paddy Power has shown, 
with its amusing promotions, that when it gets its message 
out to the mainstream, people visit its website more often.

TheThe kind of marketing Paddy Power favors is guerilla 
marketing, that is, where its name is associated with 
something that is part of another event. Perhaps the most 
famous example is Nicklas Bendtner, the Danish footballer, 
who was sponsored by the gaming site to wear its logo on 
his underwear.
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18.2 The Advertising Strategy 
(Adult websites ads)

 

When Bendtner scored, the waistband of his shorts went 
down, to reveal the logo. He was fined €100,000 by UEFA, 
European football's governing body, but Paddy Power paid 
this, knowing it had gained far more from the publicity.

To make sure we’re staying ahead of the competition, it’s 
important our strategy covers all phases of the typical 
online gambler journey, from the branding to retention, 
and that we use ads and targeting tactics that are the most 
useful in each phase.

First of all, it’s interesting to note Google has placed fairly First of all, it’s interesting to note Google has placed fairly 
strict rules on gambling content ads, which means that 
AdSense is generally not a good solution. Adult ads 
networks is a good solution. Most ad networks that deal 
with Adult content have different payout options, which 
gives us a bit of flexibility.

SomeSome of the big names like Ero-Advertising, TrafficStars, 
TrafficJunky and ExoClick. In the Mobidea Academy, we 
can find a bunch of ad network reviews.

Besides location, volumes, and cost, we’ll also need to 
decide whether or not we’re going to use pop-ads, and 
what other formats we have in mind for our ads.

ThisThis is a common practice for gambling websites to use 
these kind of ads solutions.



ZEROEDGECasino 149

Google:
Facebook:
Twitter:

Porn Sites:

So for example if we spend $100/month we can get clients 
that are worth $100,000/ month.

Cost per Impression

Acquisition

Ad types and segmentation: We need to test 
different ad types to make sure we’re covering all 
available opportunities, and segment our audience to 
make sure we’re targeting high-value users. Audience 
segmentation and exclusion can significantly improve 
delivery and performance.
Instagram ads: Because of the image-driven nature of 
Instagram and the fact that users are more likely to 
connect with interactive content, these ads maximize 
the value of our creative and increase user 
engagement. This is a great option to leverage our 
content and increase the number of conversions.
Video reengagement: Use this to reengage with users 
who are familiar with and have shown interest in our 
brand. This is a good option for increasing the 
number of conversions and driving more high-value 
players.

Retargeting using Ads Networks

Custom audiences: Zero Edge is going to make use of 
all ad types and optimize accordingly. Target 
audiences using Website Custom Audiences. Also 
create custom audiences of people who’ve 
registered but haven’t made a purchase, and target 
with an alternative offer.
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Search intent retargeting: This allows us to improve 
audience targeting and lower the CPA (Cost per 
action) on our retargeting campaigns. Cross-channel 
retargeting ensures we’re reaching all of the most 
relevant, high-value users.

18.3 Advertising Networks

 

Exponential Publisher Network

Exponential is a rather exclusive network that, 
nevertheless, does appear to allow gaming and gambling 
content. They have their own standards for quality, and 
one of them is that we have to have over 500,000 monthly 
visitors. They require highly targeted, regularly updated 
content and a professional design. 

Tribal Fusion

Tribal Fusion is like their entry level version of their 
network. It’s a pared down version with the lower quality, 
lower value ads and sites, but it’s a lot easier to get into. It 
can also be looked at as something of a gateway to 
getting into Exponential; perform well on Tribal Fusion and 
you may have a foot in the door already.

Adversal

This is one of the easier to get into networks, requiring 
only 50,000 monthly pageviews. Their full list of 
requirements can be seen on their advertisers and 
publishers pages, but tends to include items like “no 
excessive advertising” and “no malicious content or 
scripts.”

Bidvertiser

They’re pretty good for both publishers and advertisers. 
Advertisers specifically get a bonus because they can 
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select sites directly they want to advertise on, rather than 
allowing a network algorithm to do the heavy lifting for 
them.

It’s restricted to only a handful of countries. They currently 
include Austria, Belgium, Canada, Denmark, Finland, 
France, Greece, Ireland, Italy, Israel, Norway, Peru, 
Portugal, Romania, Serbia, Spain, Sweden, and the United 
Kingdom. U.S. is not included on this list. Additionally, any 
site looking to advertise using AdSense will go through a 
very rigorous process of approval, which is very strict 
about what does and does not pass muster.about what does and does not pass muster.

AdSense

They operate offers with a range of different casinos and 
online gambling sites, but they seem to primarily focus on 
bingo with a side of slots. We’re going to find less on offer 
if we’re looking for poker, blackjack, or other card-based 
games.

Revenue Giants Site

This is one of the few ad networks out there that focuses 
entirely on gambling content.

AdsForGambling

18.4 Partnerships
 ZeroEdge.bet is going to partner with other Gambling 
websites or publish ads on their website cross 
promotion. 
We will consider advertising on markets where video 
content (movies, TV series) is published on websites 
like this (example in russian) > http://fanserials.tv/. We 
will mention our website as a sponsor of subtitles 
translation or voice-overs.
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Sports media display ads >
example: http://www.skysports.com/ 

CRM

How we segment our database into a format that tells us 
what people want to hear about, what they want to bet 
on… is the most sophisticated part of the business. It's 
about how we manage the margin. Obviously, if we attract 
a customer to play poker, we don't want him to remain 
only in poker, we want him to branch out into other, higher 
margin games.

WWe will run email campaigns (using our CRM) to 
cross-promote. We can also use a call center with workers, 
who take and make calls to customers to upsell. For 
example If [customers] say they want to deposit $50, our 
people say, “If you deposit $100, we'll match it with $100.”

An unorthodox naming strategy and transparency

We will offer background on the company, industry 
research, and thoughts on the legality issues of online 
gambling. We will pioneer transparency.

Events

The website will hold an annual industry event: Poker & 
Sports Marketing Conference. We will  sponsor the 
conference because it's good for the industry. At the same 
time, we're using it as a platform to educate everyone 
who's interested in where the space is going.

ZeZero Edge company is also thinking about holding poker 
tournaments tied to charity events to increase the profile 
of gambling. The event can include a concert with a 
celebrity, and performances by comedians. 
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18.5 Guerilla Strategy

 

The ideas is to do something crazy to get the public 
attention. Our marketing is about trying to have fun and 
make people laugh. Advertisement must include elements: 
unexpected, goodwill, cheap, on-shot, humorous, drastic.

Type Unexpected Drastic Humorous One-shot Cheap Goodwill Business
risk

Astroturfing High

Viral Marketing Medium

Undercover
Marketing High

Tissue-packing
advertising Low

Wild Posting Low

Ambient 
Marketing Medium

Presence 
Marketing Low

Alternative
Marketing Medium

Experiental 
Marketing Low

Presume 
Marketing Low

Ambush
Marketing Medium

Ideas

01
Temporary tattoos on celebrities. We can partner 
with TV hosts or boxes (all well-known celebrities) 
and pay sums in the “low five figures” to wear the 
henna tattoos.  This will increase the attention to our 
online casino and a tremendous upswing in media 
attention, traffic, and brand recognition.

02
We can ask people to make a temporary tattoo for a 
certain amount of money. The goal here is to spread 
the photos across the web to get attention.
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03
Do strange things: for example buy weird things on 
ebay for outrageous prices. For example those could 
be sport-related things (a ball, a t-shirt that was worn 
by a football player). We can also partner with a TV 
network or a video blogger to support a cause. The 
idea is to bye a thing and to give away it to the fans 
and to raise even more money to donate it.

04
We can use cars with funny ads on it as an offline 
guerilla marketing campaign. 

05
Graffiti marketing. We can use city streets and 
alleyways as a giant canvas. We can paint the walls 
with our  brand + creative copy.

06
Ambient Marketing > 
http://www.guerrillaonline.com/data/up-editor_12546
49614821.jpg
WWe can either use offline location or even online 
locations. Ambient marketing on Internet may be 
performed in form of placing relevant thing (an image 
of a stylish shoe in case of shoe retailer) as an avatar 
published with blog postings, commentaries or on 
social networks.  It could things in a form of poker 
cards: chairs in a bus, park benches, menu on a 
website.website.

07
Viral effect of our online slots. The main advantage of 
the online casino market when the product is released 
it has an inseparable connection of social media, as 
well as the ability to track user interest and sharing. In 
the world of social networks, we can continuously 
improve our marketing strategy by monitoring key 
performance indicators.  At a successful confluence 
ofof circumstances, we will achieve striking results due 
to: a unique story, catchy name, interesting 
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characters. All this contributes to the successful 
distribution of teasers in social media.

08
Limited in-game events. In addition to guerilla 
“traditional” promo ideas we can promote different 
seasonal events. It could be designing creatives for 
holidays and offering daily and regular promotions 
(bonuses, free spins, etc) with an increase of value as 
time goes by, in order to keep the user depositing and 
playing until they can receive the final promotion, 
TheseThese types of promos attract new users and keep 
old ones coming back.
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SUMMARY19. ACTION PLAN SUMMARY

1. Do the website development research, do some UX 
(user experience) designs to find out how to improve the 
impression and effectiveness of your website on each step 
of making a decision.

2. Implement SEO marketing tactics.

3. Social media
Create a content plan for Instagram and Facebook, 
Twitter and YouTube.
Create a consistent feed (pictures/texts).
Engaging with audience
Track and improve results

4. Content marketing
Create a valuable content within a marketing strategy.
Distribute the content.

5. Email
Identify the email marketing strategy: what kind of 
letters, how to get customer’s emails, whom, when, 
how often, how to send, what to measure.  First of all 
we need follow-up series for new subscribers, trigger 
emails for onboarding process, emails to ‘warm’ our 
subscribers - regular newsletter with betting/poker 
games tactics, articles and gambling tips, emails with 
special pspecial promotions.
Write texts, send emails, track results and find what 
to improve
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6. Advertising
In-app and ad networks display advertising campaign 
for each customer segment.
Remarketing campaigns to bring those who didn't 
sign up but visited the site.
Track and improve results, find the best (with the 
highest conversion rates) advertising channels and 
formats.

7. PR actions/ Referral
Work out the list of thematic media, blogs and other 
gambling websites.
Celebrity Endorsements.
Affiliate program establishment.

8. Video Marketing
Creating or sponsoring a podcast.
Live Streaming with Twitch to show the interface and 
poker/slots gameplay.
Creating Engaging YouTube videos with gambling 
analytics.
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https://tokensale.zeroedge.bet

For more information
please visit us at:

https://tokensale.zeroedge.be
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