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In this paper you will read how Incitement, a social business that has been designing 
and implementing CSR projects with some of the world’s largest Brands for the past 
seven years, aims to shape a generation of purpose beyond profit by better enabling 
Brands to pursue CSR initiatives that are in line with their mission, values, and overall 
strategic direction using a platform called Inpactor. 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Abstract  
CSR stands for Corporate Social Responsibility. It is a business approach that 
contributes to sustainable development, by delivering economic, social, and 
environmental benefits for all stakeholders. 

Over the past years, the concept of CSR has gained immense popularity amongst 
Brands. And for good reason. 

Cone Research found that 80% of consumers are likely to switch Brands, similar in price 
and quality, to one that supports a cause. And research by Nielsen shows us that 66% 
of Millennials are willing to pay more for products and services that come from Brands 
that are committed to positive social and environmental impact. That’s up from 55% in 
2014, and 50% in 2013. 

Whereas over the past decades the nonprofit sector has been suffering from a lack of 
trust due to a severe lack of transparency, poor incentives, and overall unreliable 
behaviour, interest from Brands in solving social issues has been on the rise, because 
they see the positive impact it can have on their business. CSR has become an excellent 
business opportunity for Brands, and for the first time, creating social impact doesn’t 
have to be solely not-for-profit.  

We believe this is good news, because Brands have the resources, the talent, and the 
infrastructure to play a significant complementary role to the humanitarian sector. And 
with a reported increase of people in need of aid, but a decrease in available funding, 
the corporate sector can play a vital role in achieving those Sustainable Development 
Goals by 2030.  

But there is one big, hairy challenge...  

How do we make sure that as many Brands as possible are enabled to use CSR as a 
foundation to grow their business upon, while at the same time ensuring that the 
impact they create is measurable, impactful, sustainable, and innovative? 

Meet Inpactor. A platform for the next generation of Corporate Social Responsibility.  

Inpactor brings Brands, Causes, and Volunteers together on a social media platform 
equipped with features and technologies to raise funds, volunteer, manage social 
projects, measure and report impact, and much more.  

Brands can browse and filter through Causes that are in line with their mission, easily 
enrol staff to create meaningful employee engagement programmes, and publish 
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completed Projects on their unique Brand Channel to share their social impact with the 
world.  

Causes can publish Projects, recruit Volunteers, attract funds by creating incentives to 
reward Brands for their contribution, collaborate on the implementation of the Project 
using project management tools, and easily produce impact reports.  

Volunteers can browse through Brands, Causes, and Projects, apply to be a Volunteer, 
expand their skills, and showcase their experience through an online profile. 

And, as the cherry on top, Inpactor will be underpinned with blockchain technology, and 
powered by CSR Tokens. Using Distributed Ledger Technology and Smart Contracts, 
Brands, Causes, and Volunteers can collaborate on creating social impact in a reliable, 
transparent, and measurable way. 

We envision a world in which every business acts on a social mission. And we invite 
everyone to help shape a generation of purpose beyond profit with us.  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Glossary 
Corporate Social Responsibility (CSR) A business approach that contributes to sustainable 
development, by delivering economic, social, and environmental benefits for all stakeholders. 

Brand Corporations, companies, businesses and for-profit organisations. Government linked 
companies (GLCs) are not included in this term. 

Cause NGOs, nonprofit organisations, and groups formed to pursue a social mission. 

Volunteer Individuals who freely offer to work for a Cause or social project. 

Incitement A social business that designs and implements CSR projects and solutions to create 
social impact and strengthen the Brand’s identity. 

Inpactor A decentralised social media platform by Incitement and integrated with CSR tokens 
for social initiatives that connects Brands, Causes, and Volunteers to create social impact. 

CSRi A usage token that can only be used inside Inpactor.  

CSRm A work token that can be used inside and outside of Inpactor. 

ROI We use the term ROI to describe the 5 R’s of Return on Investment on CSR initiatives, 
namely Revenue, Reputation, Recruitment, Retention, or Relationships, as proposed by Katie 
Emick . 1

Stake For Impact (SFI) A mechanism that enables token holders to participate in the 
Governance Framework, influence the overall direction of the organisation, and stake CSRm to 
donate to Projects.  

Proof of Impact (PoI) A voting function programmed into the smart contract to validate Impact 
Reports. 

Governance Framework (GF) A blockchain technology framework that enables only 
Community Pre-sale and ICO contributors to influence the strategic direction of the organisation. 
This runs on the ERC20 token of the Ethereum blockchain. 

Distributed Governance Framework (DGF) An envisioned blockchain technology framework 
that enables all token holders to influence the strategic direction of the organisation. This will 
run on the Incitement blockchain proposed to launch in Q1 2020. 

 https://www.linkedin.com/pulse/how-measure-roi-csr-5-r-framework-katie-emick/1
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Corporate Social Responsibility (CSR) 

What is CSR?  

“Social responsibility is the responsibility of an organisation for the impact of its 
decisions and activities on society and the environment, through transparent and 
ethical behaviour that: 

● Contributes to sustainable development, including the health and the welfare of 
society 

● Takes into account the expectations of stakeholders 
● Is in compliance with applicable law and consistent with international norms of 

behaviour 
● Is integrated throughout the organisation and practised in its relationships.” 

That is the definition of CSR taken from the Guidance Standard on Social Responsibility, 
ISO 26000, published by the International organisation for Standardization in 2010 .  2

Every Brand has a different definition and approach to CSR but it ultimately boils down 
to the Brand playing a role in driving sustainable solutions to social issues. 

Why focus on CSR 
CSR has grown in popularity with more and more corporations investing in initiatives; 
Fortune Global 500 firms reportedly spend over $15 billion USD a year . CSR is no 3

longer viewed as a stand-alone programme, and is on its way to becoming an integral 
part of doing business. 

Today, Brands are coming up with new approaches to make CSR a part of their DNA, 
integrated into their business activities. Brands are shifting from addressing CSR as a 
responsibility to business as usual. They are emphasising on the social impact they are 
creating, and how their contributions and efforts really improve society’s welfare.  

Brands are also actively participating in CSR because they are banking on the long-term 
value of building trust with people. Brands care about CSR because their customers do, 
because their employees do, because the (future) workforce does. 

 https://www.iso.org/obp/ui/#iso:std:iso:26000:ed-1:v1:en2

 https://corpgov.law.harvard.edu/2016/07/07/ceo-materialism-and-corporate-social-responsibility/3
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Cone Research found that 80% of consumers are likely to switch Brands, similar in price 
and quality, to one that supports a cause. And research by Nielsen shows us that 66% 
of Millennials are willing to pay more for products and services that come from Brands 
that are committed to positive social and environmental impact. This has increased 
over the years from 55% in 2014, and 50% in 2013, revealing consumer trends and the 
opportunity, if not demand, for Brands to meet the needs of consumers through 
purposeful initiatives. 

In terms of HR, it is important for employees to feel that they are engaged in purposeful 
work and contributing to a purpose-driven organisation - “88% say that their job is 
more fulfilling when employers provide opportunities to make a positive impact” . Good 4

CSR initiatives have shown to reduce companies’ staff turnover rate by up to 50%, as 
well as increase employee productivity by 13% . By looking after employees through 5

engaging them in CSR initiatives, a Brand’s bottom line can be improved by creating 
social impact. 

Monetary gains are no longer the number one priority for Millennials when assessing 
employment opportunities. Research shows that 76% of Millennials take a company’s 
social and environmental commitments into consideration when selecting their 
employers, and 64% of Millennials will not work for a company that does not have 
strong CSR practices . 6

CSR is transforming into a fundamental strategic priority for Brands. 

Problems 

Integrating CSR initiatives into a corporation’s core or managing a social impact project 
does not happen without its complexities. We will briefly look into these problems first 
at a stakeholder level, namely the Brand, Cause, and Volunteer. Following that, we will 
take a big picture view on the challenges for the industry as a whole. Throughout this 
paper we will dive deeper into these problems, and how the Inpactor platform aims to 
bring resolve to each.   

Unique stakeholder problems 
There are three key stakeholders involved in carrying out a social project on Inpactor, all 
facing their own unique challenges. While we acknowledge that there are often more 
stakeholders involved in doing CSR work, e.g. government agencies, policy makers, etc., 

 http://www.conecomm.com/news-blog/2016-cone-communications-millennial-employee-engagement-study-press-release4

 http://projectroi.com/wp-content/uploads/2015/07/Project-ROI-Report.pdf5

 http://www.conecomm.com/news-blog/2016-cone-communications-millennial-employee-engagement-study-press-release6
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we believe that at this stage these stakeholders are better engaged outside of the 
platform.  

Here we identify the problems for Brands, Causes, and Volunteers in carrying out a CSR 
initiative. These problems are based on observations from our seven years of 
experience in this industry, received feedback from a wide variety of people, projects 
planned and executed for both Brands and governments, interviews, collaborations, 
research, and readings. 

Brands 

The direction of CSR today is to integrate CSR initiatives into a business’ strategy, 
functions, and operations. That is a daunting task as Brands juggle between creating 
social impact and business performance. In many cases, the Brand collaborates with a 
Cause to carry out a social project.  

Both stakeholders are coming from different dynamics, i.e. Brands from a corporate 
business dynamic and Causes from a social organisation dynamic. Often times, friction 
occurs through misunderstanding, miscommunication, and differing needs and 
expectations. On top of that, dated technology solutions make the process time 
consuming and cumbersome. 

Some of the problems faced by a Brand are listed below: 
● Lack of incentives 
● Difference in agendas and expectations internally with regards to CSR 
● Finding the right Project 
● Selecting a suitable Cause to work with 
● Lengthy meetings and negotiations with the Cause 
● Planning the Project 
● Time-consuming payment procedures 
● Trusting the Cause 
● Mismanagement of funds 
● Unexpected changes 
● Poor Project management and execution 
● Lack of Brand exposure 
● Returns on Project 
● Miscommunications 
● Little to no impact measurement 
● Incomplete and unreliable reporting 
● Lack of marketing of CSR initiatives 
● Difficulty showing ROI on CSR initiatives 
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Causes 
The most common problem Causes face is having a social mission to act upon but 
lacking the resources to do so. Whether it is a Project that is executed poorly or 
sustaining their operations, many Causes are restricted from creating the desired 
impact. Hence Causes are often on the lookout for resources from the government, 
donors, and Brands. 

Some of the problems faced by a Cause are listed below: 
● Lack of funds 
● Lack of manpower, including skills and expertise 
● Lack of visibility  
● Lengthy process of application for resources 
● Limited sponsorships available 
● Competition for resources 
● Restricted operations 
● Poor management 
● Difficulty in measuring and reporting impact 
● Difficulty sustaining operations 
● Difference in agendas and expectations with Brands and Volunteers 

Volunteers 
Volunteering requires a commitment of time and effort, and upon making that 
commitment, Volunteers face another hurdle of finding Causes or Projects that match 
them. Also, once a Project is completed, volunteering is also not as easily tracked on an 
online profile. Volunteer work is definitely one worth adding to their portfolio, but we 
find there are limited formal ways of doing so online aside from LinkedIn, where 
volunteering experience is not primarily highlighted.  

Some of the problems faced by Volunteers are listed below: 
● Lack of incentive to Volunteer 
● Lack of information 
● Lack of flexibility on Volunteer requirements 
● Lack of communication from Causes 
● Poor Project management 
● Poor Volunteer management 
● Lack of appreciation and recognition 
● Limited platforms for volunteering portfolio and sharing 
● Social (fun) elements in volunteering both online & offline 
● Limited options for skilled volunteering 
● Lack of emphasis on skills gained, applied, or shared in Projects 
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Industry problems 

Transparency 
The charitable industry as a whole has long been affected by a lack of financial 
transparency. In CSR, for Brands and Causes alike, there have been cases where public 
trust has been violated due to gross misconduct. Unfortunately, these cases taint the 
industry as a whole, and can even affect the reputation of the Brands and Causes that 
have genuine intentions to create financial transparency.  

On top of that, even when insight into their financials is openly provided, it’s difficult for 
Brands and Causes to be fully transparent, because many transactions are still 
recorded on paper or not easily accessible. As a result, public trust in the charitable 
industry continues to decline.  

Reliability  
Transparency allows Brands and Causes to trace back where the funds have gone to, 
but reliability relates to how the funds should be spent optimally, as determined by the 
Brand and Cause. Constrained by a lack of resources and manpower, many Causes 
operate inefficiently. These inefficiencies can eat up the budget, and exhaust funds that 
would otherwise go to its intended beneficiaries. 

Brands (and the general public alike) are questioning the reliability of Causes when 
entrusted with funds, simply because there is no way of knowing - let alone controlling - 
how Causes manage their funds. Can Brands be guaranteed that the funds will be used 
effectively to deliver a successful social project? To be safe, Brands spend thousands of 
dollars on lengthy verification processes, Brands break down funds into several 
disbursements linked to project milestones which increases transaction- and 
procedural costs, or hire external third parties to mediate the relationship.  

Reporting 
There is a huge demand in the charitable industry to produce social Impact Reports for 
initiatives. The use of data in reporting have shown to be valuable for stakeholders, 
supporters, Volunteers, and employees. By providing evidence of impact created, more 
people are encouraged to contribute towards social missions. For Causes, that means 
more resources. For Brands that means strengthening their Brand. For the public, that 
means more trust. 

However, social impact is difficult to measure and that is reflected in the lack of 
consistency in producing reports. Because of its often qualitative nature, social impact 
is often left unvalidated. How do we know that the impact was really created? 
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Incentives 
The incentive for Brands to participate in CSR initiatives is the premise that creating 
social impact goes hand in hand with business growth. Despite the growing popularity 
of CSR amongst Brands, we believe that these incentives can be further utilised to turn 
impact creation and ethical business practices into business as usual.  

How do we make sure that as many Brands as possible are enabled to use CSR as a 
foundation to grow their business upon, while at the same time ensuring that the 
impact they create is measurable, impactful, sustainable, and innovative? 

Making CSR a part of a business’ strategic direction, operations, and culture can be 
resource intensive. Hence, more can be done to encourage adoption e.g. reducing the 
complexity, minimising the time and effort required, providing sufficient information, 
managing the change effectively, etc. CSR is a good segue way for Brands to become an 
ethical and sustainable business, and presents the opportunity to create a win-win 
situation of addressing social issues and growing the business. 

Governance 
Centralised governance is raised as an issue but not to dismiss corporate governance, 
where every employee has a say in their respective CSR initiatives. A big motivator for 
Brands to participate in selected social missions is for tax exemptions which links to 
government regulations. In other words, if a Brand wants to qualify for tax exemption, it 
needs to comply to the government’s areas of interest.  

This may sideline social missions that are not in the areas of interest. This is a problem 
in the CSR industry that can be improved. 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Background 

About Incitement  
Incitement  is the company behind Inpactor. Incitement was founded in 2011, and aims 7

to make CSR more attractive to Brands, and address more humanitarian issues by 
designing and implementing CSR solutions that also strengthen the Brand’s corporate 
identity amongst its stakeholders.  

Amongst our customers are some of the world’s largest Brands like Pepsico , L’Oreal , 8 9

FedEx , SWIFT, Cummins, and CIMB . Incitement has also implemented large-scale 10 11

international government programmes like the VIP  programme, an initiative that falls 12

directly under the Malaysian Ministry of Finance, and works in close collaboration with 
educational institutions like Taylor’s Education Group . 13

Introduction 
In its early days Incitement was known as a social movement due to its mission of 
‘spreading positivity’, and its TEDx-like licensing model . Independent event organisers 14

use the Incitement Brand to organise community events to spread positivity within their 
local communities. The key difference between TEDx and Incitement events is that we 
don’t stop at motivating/inspiring  people through talks, we ‘incite’ them to take action. 
Hence the name Incitement. Incitement has received recognition for its work early on 
from organisations such as Masterpeace , and FACES Magazine , and media outlets 15 16

such as The Star . 17

Incitement’s concept gained traction rapidly. Events started popping up around the 
world, and the team decided to give its events a more purposeful spin. Incitement 

 https://www.theincitement.com7

 https://www.facebook.com/PepsiMalaysia/videos/1522296287806289/ and https://www.facebook.com/PepsiMalaysia/videos/8

1524751014227483/

 https://www.loreal.my/medias/news/loreal-malaysia-citizen-day-2017-5920.htm9

 https://about.van.fedex.com/newsroom/fedex-supports-underprivileged-empowers-community/10

 https://www.nst.com.my/education/2017/06/246607/inciting-youths-towards-personal-growth11

 http://vip.org.my/partnered-with-Incitement/12

 https://csr.taylorsedu.my/taylorscommunity/re-thinking-social-impact-measurements-with-hourglass/13

 https://www.theIncitement.com/organize-an-Incitement-event/14

 https://masterpeace.nl/wp-content/uploads/2014/08/masterpeacer.pdf15

 https://www.theIncitement.com/wp-content/uploads/2018/02/FACES-Magazine-Incitement.png16

 https://www.thestar.com.my/news/nation/2013/10/04/Incitement-rage/17
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started partnering with Causes, began converting event attendees into Volunteers, and 
recruited a sales team to get the financial support to realise the Projects, moving 
ourselves into the CSR industry by approaching Brands. 

Vision  
Incitement envisions a world in which every Brand acts on a social mission.  

Purpose 
Our purpose is to build solutions, business models, and Projects that enable people, 
Causes, Brands, and entrepreneurs to grow themselves or their Brands through social 
impact creation.  

Achieving our purpose 
We combine sustainable development programmes, online technology and marketing, 
community events, project management and implementation, consultation, and state-
of-the-art impact measurement tools to make social impact creation attractive for 
Brands by coinciding their business objectives with global social development goals. 
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Credentials 

Clients & partners of Incitement 
Incitement has built a network of clients, partners, and collaborators of various 
backgrounds. 

Clients 

  

Partners & collaborators  
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University partners 

  

Awards & nominations 
Incitement, its Projects, and its cofounder Zikry Kholil  have received numerous local 18

and international awards and nominations. 

Awards for Incitement  
● Social Progress Award Malaysia 2016  19

● Fastest Growing Global Movement  20

● Top 10 Most Inspirational Movements  21

 Awards for Zikry Kholil  
1. Top 100 Visionary Leaders  22

2. Top 10 Young Bumiputera Entrepreneurs  23

3. Malaysia's Top 10 Most Innovative Young Leaders Award 2016  24

4. Forbes 30 Under 30  25

5. WSA World Summit Awards  26

 https://theincitement.com/about/zikry-kholil18

 https://www.theIncitement.com/social-progress-malaysia-award-for-Incitement-malaysia/19

 https://www.theIncitement.com/wp-content/uploads/2018/02/FACES-Magazine-Incitement.png20

 https://masterpeace.nl/wp-content/uploads/2014/08/masterpeacer.pdf21

 https://real-leaders.com/digital/yrl-100/index.html#20 22

 http://top10malaysia.com/main/young-bumiputera-entrepreneurs-rising/23

 https://www.bharian.com.my/node/165807 and https://www.facebook.com/USchos/videos/1235012246509473/24

 https://www.forbes.com/pictures/lmh45edfdi/zikry-kholil/#3421932029b8 25

 https://www.worldsummitawards.org/person/zikry-kholil/26
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Awards for Liter of Light 
1. #Green24 Award  27

2. Energy Globe Award (Fire)  28

3. St. Andrews Prize for the Environment  29

4. The Next Big Thing (UK)  30

5. The Zayed Future Energy Prize  31

6. UN-Habitat Award  32

Media mentions 
Over the past seven years, Incitement has been covered by a wide variety of media, 
both local and international. You can find the full media list, inclusive of the full article 
on Incitement’s website here. 

  

Proprietary audiences 

Database of Causes: 6,019 
Database of Brands: 4,471 
Database of Volunteers: 38,969

Total email subscribers: 44,988  
Facebook fans: 49,679 
Twitter followers: 3,250 
YouTube subscribers: 1,369

 https://www.airasia.com/my/en/about-us/airasia-green24-challenge.page27

 http://www.energyglobe.info/awards/project/awdid/87354/year/2015/#.WncxHBflDOQ28

 http://www.thestandrewsprize.com/news-articles/2016-winner-announced-liter-of-light-brazil29

 http://www.cluttons.com/news/solar-lighting-idea-wins-next-big-thing-competition-201630

 https://www.dfa.gov.ph/news-from-our-foreign-service-posts/5254-philippines-liter-of-light-wins-zayed-future-energy-prize31

 https://www.world-habitat.org/world-habitat-awards/winners-and-finalists/liter-of-light/32
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Projects 

Liter of Light Malaysia 
Liter of Light , an initiative founded by Illac Diaz , aims to eradicate energy poverty and 33 34

is currently implemented in 24 countries. The Philippines was the first country to 
implement the Liter of Light initiative, which started as a low-cost light tube that refracts 
solar light to provide daytime interior lighting for dwellings with thin roofs. Liter of Light 
Malaysia , run by Incitement, is the 2nd largest chapter after the Philippines, with 33 35

villages served and over 3,000 solar lights installed, focuses on providing street lights . 36

Volunteering International Professional (VIP) Fellowship 
Programme 
VIP  is an initiative by the Malaysian government to create a pool of talented 37

professionals to volunteer their time, skills, and knowledge in a social impact project. 
The programme started as part of the government’s goal to transform Malaysia into a 
high-income nation by 2020, as announced at the National Blue Ocean Strategy (NBOS) 

 https://en.wikipedia.org/wiki/Liter_of_Light33

 http://climateheroes.org/portfolio-item/illac-diaz-light-by-the-liter/34

 https://www.theIncitement.com/projects/liter-of-light/35

 https://www.youtube.com/watch?v=Y_elGn-jOuM&list=PL8G5UtSMxrfG_0I_03hRZIhsK5shjjrjm36

 http://vip.org.my/partnered-with-Incitement/37
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Summit in December 2013. Since then, the programme has broadened its scope to 
Southeast Asia, enriching not only the Malaysian landscape but also building up the 
regional nonprofits in ASEAN to create more social impact. The Fellowship is a 
programme by Malaysia’s Ministry of Finance, an initiative by NBOS, and is partnered 
with and implemented by Incitement. Incitement has developed and implemented 10 
social impact frameworks for 10 nonprofit organisations throughout Southeast Asia .  38

Incitement Events 
Incitement events have been organised in 46 countries and growing as more chapters 
around the world are being established. Every event drives the movement to spread 
positivity and incite people to take action, especially in creating social impact and 
helping solve societal issues in their communities. Some events were organised in the 
very early stages of the company and were not properly documented as Incitement’s 
licensing model  scaled rapidly since Incitement’s inception. More than 200 community 39

events have been organised since 2011, of which 71 were documented on Incitement’s 
website . Annually, Incitement has its European Summit where chapters collaborate 40

and gather on a larger scale to spread the movement to a larger audience. 

Incitement Growth 
Incitement Growth  was Incitement’s very first social programme, created in 2012 . It 41 42

focuses on educating refugee youth in Malaysia who, due to their refugee status, are 
not allowed access to education nor are they allowed to work. Incitement Growth 
provides educational opportunities they would otherwise not get. Incitement Growth 
was initiated by Yu Jin and Cynthia Wong . 43

Day One 
Day One  is Incitement’s Volunteer Abroad programme. Volunteers from around the 44

world who get accepted into this unique programme get deployed into nonprofit 
organisations around Southeast Asia and are trained to become social entrepreneurs 
by some of Malaysia’s greatest minds in social entrepreneurship and CSR .  45

 https://www.youtube.com/watch?v=6a-1QzaP-9838

 https://www.theIncitement.com/organize-an-Incitement-event/39

 https://www.theIncitement.com/events/40

 https://www.theIncitement.com/projects/Incitement-growth/41

 http://rage.com.my/inciting-times/42

 https://www.youtube.com/watch?v=u5aKBeYFsc443

 https://day-one.theIncitement.com44

 https://www.youtube.com/watch?v=zY-m1NySACo&t=22s45
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Products 

Hourglass 
In close collaboration with Taylor’s Education Group , Incitement developed a 46

methodology designed to more accurately measure social impact. The objective of the 
Hourglass is to derive both qualitative and quantitative measurements (results) from 
social Projects. The outcome of each Hourglass workshop is to establish and align an 
impact measurement target model by recognising the various objectives of every 
stakeholder involved – from beneficiaries to sponsors, from Causes to consultants – 
and carefully crafting impact measurements around those objectives. This methodology 
and workshop has since been refined by Incitement to also include modules that cover 
branded Project design and development, strategic stakeholder alignment, effective 
Project management, and impact marketing. The Hourglass methodology was tested 
within the VIP Programme , by the Taylor’s Business School, the CIMB Islamic 47

Foundation , and with FedEx . 48 49

NGO Toolkit 
The Incitement Toolkit  is a set of tools that Incitement has used to produce 50

successful results and is developed to similarly equip social businesses. The toolkit 
contains easy-to-use, plug-and-play finance sheets, a guide on how to apply for the 
Google nonprofit Ad Grant, pitch deck templates to help build solid proposals for 
fundraising purposes, and a stripped down version of the impact measurement tool.  

Inpactor  
Inpactor brings Brands, Causes, and Volunteers together on a decentralised social 
media platform equipped with features and technologies to raise funds, volunteer, 
manage social projects, measure and report impact, and much more. The next segment 
will elaborate on the platform in depth, as it is paramount to understand the dynamics 
of the platform in order to understand the integration of CSR tokens within Inpactor. 

 https://csr.taylorsedu.my/taylorscommunity/re-thinking-social-impact-measurements-with-hourglass/46

 http://vip.org.my/vip2017-implements-hourglass-methodology-measure-social-impact/47

 https://csr.taylorsedu.my/taylorscommunity/video-gallery/program_keusahawanan2017/48

 https://www.youtube.com/watch?v=cGPhEtb8uyc49

 https://www.theIncitement.com/ngo-toolkit/50
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Inpactor  
Inpactor is the result of seven years of implementing CSR Projects with Brands, 
government agencies, Causes, Volunteers, and beneficiaries, combined with hundreds, 
if not thousands, of hours in the same room with internal and external stakeholders, 
gaining understanding around their motives and challenges when doing social Projects. 
These learnings helped us envision an improved CSR landscape. 

To gain immediate traction upon launch, Incitement’s current network of 4,471 Brands, 
6,019 Causes, and 38,969 Volunteers will be on-boarded onto the Inpactor platform. 
Inpactor is currently being developed and is scheduled to launch mid June, 2018. 

Inpactor is also the platform in which the CSR tokens will be integrated to address the 
aforementioned challenges. 

Introduction 
Inpactor is the underpinning technology that provides a scalable solution for 
Incitement’s approach to CSR. Not only will it allow for the creation of more social 
impact, as it allows anyone to use the platform free of charge, it also allows for better 
and more consistent solution design for the stakeholders’ challenges.  

Use cases 
The purpose of Inpactor is to solve the challenges Brands, Causes, and Volunteers 
encounter while working on CSR and social impact Projects, and provide the right 
incentives for each while they do so.  

Here is an overview of the solutions Inpactor provides for Brands, Causes, and 
Volunteers within the platform. 

Brands 

Attract customers 
Research by Cone Research shows that 80% of consumers are likely to switch Brands, 
similar in quality and price, to one that support a Cause . A Brand’s Channel, which 51

aggregates their social impact, is a powerful marketing tool to attract new customers. 

 http://scholarship.claremont.edu/cgi/viewcontent.cgi?article=1502&context=cmc_theses51
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Attract talent 
Research by DeLoitte shows that 65% of millennials want their future employer to 
behave in an ethical manner . A Brand’s channel, which aggregates their social impact, 52

is a powerful way to attract (and retain) talent. 

Employee engagement 
Rallying employees to participate in the Brand’s CSR initiatives is a time-consuming 
activity for the HR team. With Inpactor all a Brand has to do is shoot out a link to the 
team, after which the entire on-boarding process, distribution of roles, and further 
organisation can be easily done on the platform. 

Meaningful branding  
A Brand can screen a Project based on what kind of incentive is offered to allow the 
Brand to associate itself with the Project and Cause (a Brand can choose to opt out of 
Branding Perks, should they want their Project to be free of branding). In Inpactor this is 
called a ‘Branding Perk’. 

Additional advertising channel 
One of Inpactor’s revenue models is an interest-based advertising platform (more about 
this later in this paper). This opens up a new channel for Brands to advertise their 
goods and services amongst an audience of consumers whose purchase decisions are 
influenced by whether or not the Brand supports a cause.  

Better Project management 
A shared and congruent task management system within the Project will allow the 
Brand to get a quick grasp of the Project’s progress. The process of creating, publishing, 
and executing a Project is streamlined. This consistency allows for efficiency gains. 

Efficiency gains 
The platform will reduce the time taken to review many lengthy proposals from a wide 
variety of Causes, all sent in different formats, most requiring follow-up meetings and 
lengthy negotiations. Within Inpactor, a Project in line with the Brand’s values, strategic 
direction, and available resources is found within a matter of seconds by using filters to 
refine their search. 

 https://www2.deloitte.com/content/dam/Deloitte/global/Documents/About-Deloitte/gx-deloitte-millennial-survey-2017-executive-52

summary.pdf
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Causes 

Attract funds 
On Inpactor, Causes will be able to better attract funds. Projects are always created in a 
way that provides clear and easy insight into key Project information, and published 
onto user news feeds to generate more exposure. Causes can also browse through and 
apply for grants on the platform. 

Attract manpower 
Similarly, attracting Volunteers for Projects is made easier for Causes. Published 
Projects on Inpactor will be served to relevant Volunteers on the platform, and make 
screening applicants simple.  

More exposure 
A Cause’s Channel aggregates their social impact and Projects, and will allow the Cause 
to build a portfolio. Many Causes struggle to present themselves, and often don’t have 
a website to visit. The Cause Channel will solve this issue without the price tag of 
website development and marketing costs. 

Better Project management 
Inpactor provides a Project Management tool that is specifically designed for the 
execution of social Projects and collaboration between Brands, Causes, and Volunteers. 

Volunteers 

Easier accessibility  
Volunteers are able to search for Projects, and customise their search so that they can 
find a suitable Project within minutes. Volunteers can review all of the information 
about the Project and Cause to find one that best suits them. They can also see who of 
their friends is participating in which Projects as well as each person’s volunteering 
portfolio. 

Build online reputation 
Much like how Stack Overflow is a developer’s most important online reputation 
indicator, Inpactor will be that for a Volunteer as it compiles their volunteering history. 
Volunteers will be able to export their experience to their other online profiles or PDF 
to showcase their work.  
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How Inpactor works 
The Inpactor swimlane diagram below (Figure 1) gives a visual impression of how the 
Inpactor platform approaches the interaction between Brands, Causes, and Volunteers, 
and enables seamless collaboration to implement social Projects. 

Disclaimer: Version 1.0 of Inpactor will be launched mid June, 2018 (with or without the Token 
Sale) 

Process flow (Swimlane diagram) 
Figure 1: Inpactor swimlane diagram 

» You can download the full size image here 

Although every user can create a Project on Inpactor, it is likely that in most cases the 
Project creator will be the Cause. We’ll consider that our entry point. The entire process 
is broken down into 21 steps below, spread out over four phases - recruitment phase, 
funding phase, execution phase, and completion phase. 
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Recruitment phase 
1. Cause creates a Project 

To create a Project on Inpactor, the following information must be provided: 
a. Project milestones 
b. Project narrative 
c. Detailed budget breakdown 
d. Volunteer roles 
e. Branding Perks 
f. Proof of Impact (PoI) targets 

 
Causes will be able to get verified to increase their chances of raising funds. We 
are currently in talks with several organisations to conduct this due diligence for 
registered Causes, and looking into resolving this issue on the blockchain 
through distributed consensus.  

2.  Cause publishes a Project  
Published Projects will appear on the Cause’s Channel, and will then be visible to 
the public and open for applications. 
 
Users can report Projects for inappropriate or offensive content. We are 
considering implementing an approval process for each Project during the initial 
stages to prevent malicious and harmful content, an issue that can be solved 
through distributed consensus.  

3. Brands and Volunteers find a Project  
There are two ways Brands and Volunteers can browse through Projects:  

a. Detailed search using Explore page 
Through a wide variety of filters on the Explore page Brands and 
Volunteers can find exactly what they are looking for in a Project. Brands 
can filter Projects based on location, category, timeline, budget, available 
Branding Perks, number of Volunteers (for possible staff engagement), 
and more. Volunteers can filter Projects based on location, category, 
timeline, level of involvement, required skills, skills to learn, and more.  

b. Browse through Feed page 
Both Brands and Volunteers will be served content that is relevant to 
them using an algorithm. AI learns what kind of Projects and content the 
user is interested in, and serves the content most relevant. 

4. Brands and Volunteers assess a Project 
Both the Explore and Feed page will offer a quick summary of the Project, so 
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that the Project can easily be scanned for suitability. Whenever a Project seems 
suitable, the Project can be reviewed in full by visiting the Project page. This is 
where the Brand will pay close attention to the budget breakdown and Branding 
Perks, and the Volunteer will pay close attention to the roles and skills. 

5. Brand applies to fund a Project 
Once the Brand establishes that this is a Project that is suitable for their specific 
requirements, it can apply to fund this Project. Their application will be sent to 
the Cause. 

6. Volunteer applies to volunteer for a Project  
Once the Volunteer finds a suitable role within the Project in terms of interest, 
skills, availability, and workload, he or she can apply for this role. An application 
will be sent to the Cause.  

7. Cause reviews applications and approves suitable parties 
The Cause will receive an email and platform notification about the Brand 
applications, and use the platform’s messaging feature to discuss further details, 
if any. Once the full Project scope is agreeable for all stakeholders, the Cause will 
accept the Brand as a sponsor.  

The Cause can review Volunteer applications by visiting the Volunteers’ profiles 
to see what kind of Projects they have been involved in before, and looking at 
their performance reviews from other users. The Cause can choose to reject 
Volunteers, and approve only the Volunteers most suitable for the Project.  

Funding phase 
8. Project is listed on Brand and Volunteer profiles 

After the Brand and Volunteer is approved, the Project will appear on the Brand 
and Volunteer profiles under the Impact tab. The Project will have the ‘Ongoing’ 
status until the Project reaches completion. 

9. Brand deposits funds for Project  
Once the Brand is approved as the Project sponsor, the Brand will send the 
agreed amount of funds to the Cause’s account and receive a confirmation 
email and platform notification. 

10. Volunteer is recruited for Project 
Once the Volunteer is approved, he or she is recruited for the Project and will 
receive a confirmation email and platform notification. 
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11. Cause receives funds  
The Cause will receive funds from the Brand in their account and confirm the 
deposit with the Brand. 

12. Cause provides continuous updates from there on  
Once the Cause has received the funds it will keep its funder, Volunteers, and 
the general public updated via updates on the Project page. Posting updates will 
affect the Cause’s overall review, thus influencing the Cause’s future likelihood of 
attracting funds. 

Execution phase 
13. Cause takes Project management fees 

Once the Cause receives the funds, they prepare for Project execution by 
allocating the funds accordingly. The Cause will take the Project management 
fees listed for the Project cycle. The Project management fees should cater to all 
the preparations required that were not covered in the other categories of the 
Project listing. This may include the Cause’s staff salaries, administrative costs, 
and overheads during the Project cycle. This can also be used as an emergency 
fund should the Project run into unforeseen circumstances, and Causes may 
also allocate some funds to the sustainability of their organisation after the 
Project is completed. 

14. Cause prepares Branding Perks 
Whether it’s T-shirts for the Volunteers with the Brand logo, a social media 
shoutout, a press release, or a video campaign, the Cause should ensure it 
delivers the Branding Perks agreed upon. The Cause can attract Volunteers to 
produce these Branding Perks, or involve the Brand itself if they so choose to. By 
incorporating Branding Perks, Brands benefit from the Brand exposure, Causes 
leverage on the Brand’s reputation to increase visibility and credibility, and both 
stakeholders can display their collaboration on the Project. The Cause can also 
assign Project tasks to the Brand. The Brand’s input and review of deliverables is 
vital before publishing, and so direct access to the Brand’s person in contact 
makes the execution of the Project more effective.  

15. Cause procures goods and/or services 
In the Project listing a detailed description will be given for every item that needs 
to be purchased for the Project, including its quantity and price for goods, and 
expertise, deliverables and duration for services. These items can now be 
converted into Purchase Orders (POs) and the Cause will search for Vendors 
that meet their requirements.  
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16. Cause distributes tasks to Volunteers 
Inpactor contains a built-in, easy-to-use Project Management tool. The Cause 
can assign tasks to Volunteers (and even to the Brand!), and they will receive 
both an email and platform notification. The task feature includes important 
dates, upload and comment features. The Cause can also use the tool to pre-
assign roles to Volunteers for the Project execution so that Volunteers are aware 
of their responsibilities on the day and can prepare beforehand. They will also 
be able to join the Project management board and view their tasks. 

17. Execute Project 
On Project execution days, the Cause will run their Project as per their Project 
plan. The Volunteers will carry out their assigned responsibilities, and the Brand 
representatives can opt to participate at the Cause’s agreement. This is when 
the stakeholders involved experience impact being created and in most Projects, 
they will all connect with the beneficiaries of the Project.  

Completion phase 

18. Completed Projects are listed on each profile 
Once the Project is completed, the status of the Project will be updated on the 
profiles of the Brand, Cause, and Volunteers from ‘Ongoing’ to ‘Completed’. For 
the Brand and Cause this means it will be added to their overall impact ranking, 
and for a Volunteer this means they can now publish their work to LinkedIn or 
export as PDF. As the Project moves to the completion phase, the Project will be 
served as content to users via the Feed, so it can generate exposure for Brand 
and Cause.  
 
Every year Inpactor will release an Impact Report which will give insight into 
which Brands, Causes, and Volunteers have created the most impact, and in 
what regions, categories, etc. Only completed Projects will be added to their 
ranking. We aim to not only include best performers in CSR into this report, but 
are actively looking into ways to assess the overall Brand performance in terms 
of ethical business practices, including supply chain management, planet- and 
people friendly practices, responsible production, waste management, and so 
forth, to encourage Brands to adopt more best-practices to build a more 
wholesome and ethical business, beyond CSR alone. 

19. Cause is required to publish Impact Report 
Once the Project is completed, the Cause is required to publish an Impact 
Report. Incitement has developed a social impact measurement methodology 
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called Hourglass  which will be integrated into the Inpactor platform. This 53

Impact Report will also be published on their profile, and served to users into 
the news Feed. The Project will only be added to the Channel of the Cause and 
Brand once the impact report has been submitted. 

20. Post Project content 
This happens throughout the Project as well, however through the platform the 
Cause and Volunteers of the Project will be reminded to share their remaining 
Project related materials to feed the platform with content.  

21. Reviews 
The last step to complete the Project are reviews, which are optional but highly 
encouraged as it will help build user profiles. The Brand, Cause, and Volunteers 
can review any of the parties or individuals involved in the Project cycle by rating 
on their overall performance for the Project cycle along with feedback or 
comments, if any.  

 https://csr.taylorsedu.my/taylorscommunity/re-thinking-social-impact-measurements-with-hourglass/53
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Core features 

Vetting 
A background and eligibility check to confirm the reputation of registered Causes. 
Verified Causes will receive a badge on their Channel and Projects. We are researching 
whether distributed consensus could be a solution to this.  

Not only Causes, but also Brands should receive a background and eligibility check to 
confirm their reputation, to assure that a complete picture is provided of a Brand’s 
impact on the people and planet. We are establishing partnerships to bring this into 
Inpactor.  

Channels 
Before a user can create a Project, they will have to create a Channel. This is because 
users require the ability to build a Project portfolio, hence an overarching Channel to 
include all of the user’s Projects.  

Project creation 
Any user who has a Channel can create a Project. The Project data, such as Project 
milestones, Project narrative, budget breakdown, Branding Perks, Volunteering roles, 
and PoI targets will serve the AI engine and populate on users’ Feeds.  

Volunteer recruitment 
A Volunteer recruitment panel is built into the platform. Causes can list detailed role 
descriptions and Volunteers have the ability to apply. The Cause can then review the 
application and Volunteer profile, and either reject or approve the application. 

Budget breakdown 
A full budget breakdown is provided upon Project creation to give the Brand as much 
transparency as possible into what their funds are spent on.  

Branding Perks 
To incentivise the Brand for providing funds, the Cause can create Branding Perks. 
Branding Perks are ways to generate brand exposure for the Brand within the Project, 
e.g. a blog post, a Project video, a press release, etc.  

 © Copyright. All rights reserved. Incitement 2011-2018                                                                                                31



AI engine (Feed page) 
Inpactor’s AI engine learns how users behave and what content is responded to best so 
that user experience is optimised throughout the platform. The Feed page is every 
user’s homepage, and will contain a social media-like Feed that is populated with 
content most suitable to the user. 

Filters (Explore page) 
Through a wide variety of filters on the Explore page, Brands and Volunteers can find 
exactly what they are looking for in a Project. Brands can filter Projects based on 
location, category, timeline, budget, available Branding Perks, number of Volunteers (for 
possible staff engagement), and more. Volunteers can filter Projects based on location, 
category, timeline, level of involvement, required skills, skills to learn, and more.  

Project phasing 
Projects go through four phases after creation; recruitment, funding, execution, and 
completion - these four phases are the life cycle of a Project. Breaking a Project down 
into different phases is done to not overwhelm the users.  

Messaging 
Any user can message any other user, so long they are connected through the Project. 
This will especially make the funding process easier, as the Brand and Cause can solidify 
the Project in private. Brands can message the Cause before being approved for the 
Project should they need to request changes to suit the Brand’s funding requirements. 
Volunteers can only message the Cause once they have been approved for the Project. 

Project Management 
Inpactor contains a built-in, easy-to-use Project Management tool. The Cause can 
assign tasks to Volunteers (and even to the Brand), and they will receive both an email 
and platform notification. 

Impact Reports 
Measurability of Projects has been an ongoing issue in the industry. Inpactor will 
integrate its own impact measurement tool, Hourglass, into the platform, making 
measuring a key element of the Project and a factor for obtaining and maintaining a 
strong ranking. 
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Grants 
Brands can create grants and publish these grants on their Channels. These grants will 
show up in the users’ Feed, prioritising Causes who have executed related Projects 
before. Users can directly apply for these grants, share the grant with a Cause, or 
recommend an organisation to the Brand with ease. 

Notifications 
The platform will have a comprehensive notifications system to improve user 
experience, drive user engagement, and enable faster and better Project execution. 

Administrator dashboard & user seats 
Project creators can assign different user roles with different permissions to help them 
manage the Project.  
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Revenue streams 

Fee on transactions 
As a base revenue model, Inpactor is able to charge a fixed 5-10% fee on funding 
provided by Brands. This revenue model is similar to platform like Kickstarter and 
Indiegogo, whereby a fixed % fee is charged over funding provided via the platform.  

Advertising  
Inpactor provides a familiar social media user experience similar to LinkedIn and 
Facebook, allowing for smooth user adoption and platform usage.  

We believe that a good way to grow a free-of-charge platform is by serving ads (in an 
ethical manner that is, of course). And much like any interest-based advertising 
platform, Inpactor allows for an ad platform. 

We will ensure that latest best practices made available by the blockchain regarding 
privacy, security, and incentives for user contributions are incorporated, and we are 
currently in talks with potential partners for this to bring their technologies into the 
platform. 

Premium subscriptions 
Another revenue model on Inpactor is premium subscriptions. Brands and Causes can 
unlock paid features that will enable them to use the platform more effectively. A few 
examples of paid features are listed below:  

● Browsing and inviting specific (skilled) Volunteers 
● Receiving notifications when a grant is published 
● Detailed Impact Reporting 
● Getting recommended for grants 
● Additional Branding Perks  
● Feature placements 
● Enhanced Brand search (for Causes) and enhanced Cause search (for Brands) 
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CSR Tokens 
In the following section you will be introduced to two tokens - CSRi and CSRm. 

CSRi  

Introduction 
CSRi is the usage token inside Inpactor. It is created when receiving funds in fiat from 
Brands, and it is destroyed when returned to us in exchange for CSRm - its sole 
purpose is to facilitate transparency, reliability, and accuracy in the platform. It creates 
transparency in spending using Distributed Ledger Technology (DLT), solves reliability 
using smart contracts, and ensures Project delivery using Proof of Impact (PoI). Likely, 
we will be using Hyperledger from the Linux Foundation  and hosted on IBM’s 54

blockchain platform  for secure implementation of CSRi into Inpactor. Any user of 55

Inpactor is allowed to run a peer node to help create a more distributed ledger. 

CSRi comprises three key attributes: 

1. CSRi is a usage token and is used only within Inpactor 
2. CSRi is an impact-only token (hence the ‘i’ in CSRi). It is only created by Inpactor 

when a Brand funds a Project by converting the funding amount in fiat to CSRi. 
When the Project reaches completion, CSRi is destroyed. 

3. CSRi acts as a stable token. It functions within the platform without suffering 
from the extreme volatility inherent to today’s token market. 

 https://www.hyperledger.org/54

 https://www.ibm.com/blockchain/hyperledger.html55
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Use cases 

Increased transparency 
The importance of transparency is most prevalent during two stages of the Project 
cycle. The way CSRi solves the issue is different in each stage. 

1. Brand funds a Project 

Solving this part is straight forward considering that transparency is an inherent 
property of the blockchain. A Brand’s funds will be converted into CSRi and use a smart 
contract to lock these funds into the Project.   

2. Cause incurs Project expenses 

Solving this part is more complicated, because there is little to no transparency after 
the funds leave the platform. That’s why Inpactor aims to bypass the Cause for certain 
Project expenses, and distribute CSRi directly to Vendors who have been preselected 
during the Project creation stage - the Cause will receive their base fee for project 
management; a cost centre which in itself will shrink now that the Cause has less 
handling and administration.  
 
Here’s how this works: 

When a Project is created, the Cause needs to submit a detailed budget breakdown 
listing the goods and/or services required for the Project, their quantity and allocated 
budget, and publish these as POs into its Vendor network. Vendors can apply to fulfil 
the POs. This way administrative work can be reduced, and more transparency is 
created, improving the procurement process for the Cause. 

Reliability  
Inpactor aims to solve this by converting the Project’s key parameters into a smart 
contract once consensus has been achieved between stakeholders. Here’s an example 
to illustrate this: 

1. A Cause creates and publishes a Project 
2. The Brand and Volunteers reviews the Project 
3. All are in agreement about the Project details and approve the Project OR 

amendments are made to the Project details until there is agreement and 
approve the Project 
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4. Out of this, a smart contract is generated which is published into the network, 
and is responsible for fund distribution throughout the Project cycle based on 
the Project parameters and milestones. 

By alleviating administrative work for the Cause (negotiations with and selection of 
Vendors), and ensuring correct prioritisation and disbursement of funds, more 
reliability can be created between Brands and Causes. 
 
We are currently in talks with selected partners to adopt this feature for their Vendors.  

Accurate Impact Reporting 
Once a Project is completed, the Cause will produce an Impact Report as part of their 
deliverables. This is a standard requirement of each Project. This Impact Report will be 
published on the Channel of the Brand and Cause, and on the profile of the Volunteer. 
It is important that this report is accurate and true, and does not misrepresent results. 
Inpactor already provides a reporting tool, however it is difficult to establish whether 
what is being reported is actually true. This is where we implement Proof of Impact 
(PoI).  

PoI is a voting system, programmed into the smart contract, allowing each Volunteer in 
the Project to validate the submitted Impact Report by casting a simple ‘Yes’ or ‘No’ vote. 
This allows for distributed consensus regarding the accuracy of the reporting. 
It is important for a Cause to provide an accurate report because it is directly tied to 
their performance fees. While the Project base fee is released upfront, the performance 
fees only get released if a positive majority vote is casted to confirm accuracy of the 
Impact Report. If the Impact Report is not accurate, the balance performance fees are 
refunded to the Brand. To encourage Volunteers to vote on the PoI, their reward is only 
released after their vote has been registered.  

We are in the midst of conceptualising technology development and establishing 
partnerships that will enable us to include the beneficiaries in the impact validation 
process. By using an application on smartphones (which will be provided to 
beneficiaries that do not have one), beneficiaries will record the Project execution by 
taking pictures. These pictures will feed into the Cause’s Impact Report as data and 
evidence. As an incentive, we will offer the beneficiaries token rewards for their 
participation. 

Our long-term vision for PoI in the long-term is to allow anyone to earn CSRm tokens by 
validating social impact, and not the stakeholders of the Project itself. This can create 
more independent, unbiased, and accurate proof of impact. Ultimately we envision a 
portion of Incitement’s profits to be allocated to the research for and implementation of 
a machine learning mechanism that can distinguish between valid and invalid reports.  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How CSRi works 
The CSRi swimlane diagram below (Figure 2) provides a visual representation of how 
CSRi functions within the Inpactor platform to enable advanced technologies and its 
applications. By integrating smart contracts and Distributed Ledger Technology (DLT) 
into Inpactor, the platform is upgraded to deliver even more transparency, reliability, 
and accuracy of reports. 

As shown in Figure 2, CSRi integrates every stakeholder involved in the process of a 
social project from start to finish. The use of CSRi involves Inpactor as a processor for 
fund conversions, creator of smart contracts, and enabler of DLT. Incitement will also 
offer optional Project Auditing services to Causes and Brands to review, advise, and 
mitigate risks throughout a Project cycle. 

Vendors are also included in the platform as a means to create more transparency and 
reliability in how funds are spent by distributing funds directly to them using smart 
contracts, instead of having to go through the Cause first. This also enables Causes to 
improve efficiency and reduce mismanagement of procuring goods and/or services. 
Vendors will use Inpactor as another sales channel and compete for POs. 

Since CSRi is only used within Inpactor, Figure 2 also displays the flow of when CSRi is 
created and destroyed. The only way for CSRi to exit the platform is by converting it into 
CSRm. This ensures that CSRi is exclusively used for the creation of social impact. 
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Process flow (Swimlane diagram) 
Figure 2: Inpactor + CSR Token swimlane diagram 

» Download the full size swimlane here 

The entry point remains the Cause, and the Project cycle has the same four phases. As 
mentioned, two stakeholders, Inpactor and Vendors, are added along with 28 new 
steps, giving 49 steps in total. This process will be simplified for platform users through 
a seamless user experience. 

Only the steps added to the Inpactor swimlane diagram are explained in detail and 
removed steps will be struck through. The steps and descriptions in blue are completely 
new, and the steps in grey are new but optional steps.  

Despite adding many steps, the framework of steps for the Brand, Cause, and Volunteer 
is predominantly unaffected. Brands still provide funds in fiat, and all the conversion 
happens seamlessly within the platform. This prevents a steep learning curve for 
Brands, and allows them to use CSRi in the platform while complying with their internal 
financial policies and Vendor registration processes. The same applies for the Cause 
and Volunteer. Sending, receiving, and converting CSRi is all done with the click of a 
button in a user-friendly UI/UX. To ensure smooth on-boarding, Inpactor will only very 
slowly introduce features that add complexity.  
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Recruitment phase   

1. Cause creates a Project 

2. Cause publishes a Project  

3. Brands and Volunteers find a Project 

4. Purchase Order (PO) published on Vendor network  
Based on the Project’s budget breakdown, POs will be published on Inpactor's 
Vendor network, where the Vendors will receive a notification of the newly 
added PO, after which they can bid on it. 

  
5. Vendors asses a PO 

The published POs will contain the item list, item descriptions, quantities, 
budgeted cost, proposed delivery date, delivery information, and contact details. 
The Vendors will assess the PO to evaluate if they can provide the goods and/or 
services. 

6. Brands and Volunteers assess a Project 

7. Project Audit  
The Project Audit is a paid option and is conducted by Incitement’s Impact 
Consultants. The audit includes reviewing the Project details to check for 
feasibility, Project cycle reviews, and helping the Brand and Cause consolidate 
their requirements or concerns. The Project Audit will help identify details that 
may jeopardise the success of the Project, give flexibility for Brands and Causes 
to create a win-win situation, and mitigate potential risks, e.g. underestimation 
of budget allocations, understaffing, the Brand may request different Branding 
Perks, etc. 

8. Amend Project details  
After the Project Audit, the Cause can officially implement the changes to the 
Project details. This will increase the likelihood of receiving funds from a Brand, 
especially if the changes were made to suit the Brand involved in the audit. The 
amendments also ensure that the Project is validated before a smart contract is 
created, upon which the execution is immutable. 

9. Brands, Vendors, and Volunteers review updated Project details  
If there are amendments to the Project details, the Brand, Vendors, and 
Volunteers will receive an email and platform notification of the changes. They 
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can choose to accept the changes and proceed with their applications, or reject 
the changes and withdraw from applying.  

10. Brand applies to fund a Project 

11. Volunteer applies to volunteer for a Project  

12. Vendors apply for PO 
Once the Vendor assesses that they can provide the goods and/or services to 
fulfill the PO, the Vendor can bid on the PO tender. The bid will be sent to the 
Cause for review. 

13. Cause reviews applications and approves suitable parties 
(updated) The Cause will review the bids on the PO tenders and select the best 
Vendor in terms of pricing, quality of goods and/or services, and Vendor 
performance. 

Funding phase 
14. Project is listed on Brand and Volunteer profiles 

15. Brand deposits funds for Project  
(updated) The Brand no longer deposits funds to the Cause’s account. The funds 
are now deposited to the Inpactor platform first. 

16. Volunteer is recruited for Project 

17. Vendor is confirmed  
Once the Vendor’s bid is approved, they are awarded the tender and proceed to 
prepare the goods and/or services as per the PO. They will receive a 
confirmation email and wait for payment to be made. 

Cause receives funds 

18. Inpactor receives funds from Brand 
The funds that are deposited by the Brand are received via the Inpactor 
platform and kept in escrow. 

19. Convert funds from fiat to CSRi  
Within the Inpactor platform, the funds which are received in fiat currency are 
converted to CSRi tokens. This conversion is done to utilise the DLT which 
enables transparency of every transaction made for the Project. The fiat 
currency value is maintained as 1 CSRi token fixed at 1 USD, avoiding the 
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volatility of value fluctuations and ensuring the Brand that their funds will not 
devalue. 

20. Create smart contract 
A smart contract is created specifically for the Project. 

21. Send CSRi funds to smart contract 
The CSRi Project funds are sent to initiate the smart contract and execute the 
predetermined transactions as per the Project details by pushing the smart 
contract to the network, creating immutability. This includes the POs, Volunteer 
incentives, Project base fee, and Project performance fee. 

22. Cause provides continuous updates from there on 

23. Cause receives CSRi Project base fee 
The smart contract executes the transfer of the Project base fee that will be 
credited to the Cause’s account. The Project base fee is listed in the Project 
budget breakdown and is the minimal operational cost that is required by the 
Cause to prepare for the Project. This may include staff salaries, administrative 
costs, overhead costs, etc. but should only be for this particular Project and only 
for the execution to completion phases. 

24. Cause converts CSRi to CSRm  
The Cause has the option of converting their CSRi Project base fee to CSRm 
through Inpactor if they require taking the funds out of the platform to pay the 
operational costs. Alternatively, the Cause can keep the CSRi tokens in their 
account to spend on premium features and advertisement in the Inpactor 
platform. 

25. Vendor receives CSRi for PO  
The smart contract executes the transfer of the Vendor’s PO bid value in CSRi to 
the Vendor’s account for the goods and/or services confirmed.  

Execution phase 
26. Vendor delivers goods and/or services  

When payment is received, the Vendor will deliver the goods and/or services to 
the Cause at the time and address specified in the PO. Should any discussion be 
required, Cause and Vendor can contact each other through the Messaging 
feature. 
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27. Cause confirms Delivery Order (DO) of goods and/or services  
Once the goods and/or services are delivered, the Cause will check and confirm 
the DO if they are satisfied with its quality and performance. 

 
28. Vendor converts CSRi to CSRm  

The Vendor will convert their CSRi tokens to CSRm tokens through Inpactor.  

29. Send CSRm to respective parties and destroy converted CSRi  
Parties can only convert their CSRi tokens to CSRm tokens within Inpactor. 
Whenever CSRi is exchanged for CSRm, the respective CSRi is destroyed. The 
CSRm amount is deposited into the parties’ accounts based on the market rates. 

Cause takes Project management fees 

30. Cause prepares Branding Perks 

Cause procures goods and/or services 

31. Cause prepares goods and/or services  
With the goods and/or services in hand, the Cause prepares them for Project 
execution. This may include packaging, assembling parts, test runs, allocation 
and distribution, transportation, briefings, rehearsals, etc. 

32. Cause distributes tasks to Volunteers 

33. Execute Project 

Completion phase 
34. Cause is required to publish Impact Report 

(updated) The Impact Report now includes the PoI targets that were determined 
in the Project details. The Cause will publish the impact measurement data 
collected during the Project using the Hourglass methodology.  

35. Post Project content 

36. Completed Projects are listed on each profile 
 

37. Vote on PoI 
When the Impact Report is published, Volunteers will be prompted to vote on 
the PoI as a means to a community regulated CSR landscape. Since Volunteers 
were directly involved in the Project cycle, they will verify the claimed impact 
created from the Project. They will evaluate the Cause’s report and vote on 
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whether the impact stated is true, deeming the Project to be successful. This 
reduces false or inaccurate impact measurements that enforces accountability 
and performance on the Cause.  

38. Reviews 

39. If PoI is not confirmed, balance CSRi funds are refunded to Brands 
If the PoI receives a majority ‘No’ vote, the impact claimed is not validated. 
Because the Cause is the responsible for the Project’s shortcomings, they will 
not receive their CSRi performance fees as per the Project budget. The smart 
contract will refund the CSRi balance of the Project performance fees into the 
Brand’s account. 

40. If PoI is confirmed, Cause receives CSRi performance fees 
If the PoI receives a majority ‘Yes’ vote, that means there is consensus that the 
impact reported is valid. The CSRi performance fees will be sent to the Cause via 
the smart contract. The performance fee is a reward intended to drive the 
Cause to perform throughout the Project cycle, and achieve a successful Project. 
It is also done to avoid misuse of Project management fees, prioritise impact 
over profits, and build trust between Causes, Brands, and Volunteers. 

41. Inpactor sends CSRm incentives to Brand 
The Brand is awarded their CSRm incentive. The CSRm is given as a bonus for 
sponsoring social Projects and is credited to their Inpactor account. This is done 
to encourage Brands to actively and continuously contribute to a social mission 
using Inpactor. This CSRm reward can be spent inside Inpactor on advertising 
and premium features - more about this later. 

42. Volunteer receives CSRi incentives  
Once the Volunteer has voted on the PoI, the smart contract will deposit CSRi 
incentives to every Volunteer’s accounts. Although volunteering is typically done 
without expectations of financial gains, the incentives are to reward and 
encourage participation in social Projects. The incentives are determined by the 
Cause in the Project budget breakdown. In most cases, these are minimal and 
can go towards costs incurred by the Volunteer when participating, e.g. 
transportation costs. In other cases, they might cover flight expenses and 
accommodation. Whichever it is, they are predetermined and only paid out after 
voting during Project completion. This means the Volunteer needs to advance 
any costs, and the reward can be used to reimburse expenses.  

43. Convert CSRi to CSRm 
Parties can opt to convert their CSRi to CSRm within Inpactor. The amount of 
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CSRm received will be based on its market value at the time of the transaction, 
and the value of CSRi is converted accordingly.  

 
44. Spend CSRm with Vendors  

Parties with CSRm have several options on how they can spend it. The first 
option is to spend it within the Vendor network on their goods and/or services.  

45. Spend CSRm with Inpactor for premium features and advertising 
CSRm can also be spent within Inpactor on premium features, and Brands and 
Causes can spend on advertising. More information can be found in the 
Revenue Streams chapter. 

46. Stake CSRm with Inpactor 
Parties can choose to stake CSRm on their Inpactor account to make use of the 
Stake For Impact (SFI) function. By staking, Incitement will contribute a portion of 
the staking pool for parties to donate to specific Projects or to an Impact Fund 
that will be allocated to social impact projects. More information on staking can 
be found in the SFI chapter. 

47. Send CSRm and destroy converted CSRi 
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CSRm 

Introduction  
The CSRm token is Inpactor’s work token. It allows for the implementation of a 
governance system, the creation of better measurement of incentives through CSR 
activities, and added platform benefits and features for token holders.  

Token holders who are not a participant of the core platform per se, will be able to 
spend their CSRm tokens within the Vendor network of social businesses, and CSRm 
can be donated to Projects via SFI.  

CSRm comprises four key attributes: 

1. CSRm is a work token and can be used both inside and outside of Inpactor 
2. CSRm is tradable on the market (hence the ‘m’ in CSRm) 
3. CSRm uses Stake For Impact (SFI) - a Proof of Stake-like function 
4. CSRm provides contributors influence over the organisation and its strategic 

direction through a Governance Framework (GF) 

Use cases 

Stake For Impact (SFI) 
CSRm will make use of what we call the Stake For Impact (SFI) mechanism, which gives 
holders of CSRm the option to stake their CSRm to participate in the governance 
framework. This allows CSRm token holders to influence the overall strategic direction 
of the organisation.  

By staking CSRm, Incitement will contribute a portion of the SFI staking pool, depending 
on how long the tokens are staked for. These additional tokens from the SFI will be 
donated either to a specific Project on Inpactor or to an Impact Fund, depending on 
what the token holder chooses. As for the principal amount of tokens staked, it will be 
returned to the token holder after the staking period. This allows token holders to 
donate to social impact Projects without having to spend any of their CSRm tokens. 

As Incitement is a social business, a portion of the profits will be used to top up the SFI 
pool, and also to establish the Impact Fund. CSRm token holders who stake their tokens 
will have influence on what Projects these funds will be allocated to via the governance 
framework. The Impact Fund will also be utilised as an emergency pool of funds to be 
able to contribute to humanitarian relief efforts. 
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Measurable incentives on CSR  
Revenue attribution is complex. Even for sales and marketing activities it is often hard to 
show exactly what the source of the revenue was. It is a difficult task to show how CSR 
activities contribute back to a Brand in some form of ROI. 

There are two ways a Brand can receive CSRm. First, Brands receive CSRm as a reward 
for platform participation. Whenever a Brand funds a Project, in return, the Brand 
receives a reward in CSRm. 

The Brand can choose to use these tokens in a variety of ways within the platform. 

Below is how a Brand can use their earned CSRm: 

1. Stake For Impact (SFI) 
Brands can extend their CSR efforts by participating in SFI to donate CSRm 
rewards to Projects of their choice, or donate to the Impact Fund.  

2. Advertising credits  
Brands have the ability to spend their earned CSRm on advertising in the 
Inpactor platform.  

3. Premium platform features  
Brands can unlock premium features in the Inpactor platform using earned 
CSRm rewards - premium features which can help improve their CSR efforts.  

Secondly, top performing ethical Brands have the option to host their own VIP store 
inside the Vendor network which accepts CSRm. For Brands to be eligible for the VIP 
store, they must maintain ethical practices (as described earlier we are currently 
establishing partnerships to assess this).  

The Inpactor Vendor network aims to develop and support an internal economy for 
social businesses. This provides an additional sales channel for socially responsible 
businesses, and builds a community with customers that support the goods and 
services of these businesses. The Vendor network will extend to any CSRm holder. By 
purchasing goods & services CSRm token holders can support ethical businesses and 
their contribution to the people and planet. 

Governance Framework (GF) 
We feel that CSRm contributors should be given the opportunity to have a say in the 
strategic direction of the organisation. For this we envision the Distributed Governance 
Framework (DGF). However, until Incitement’s own blockchain is launched, the initial 
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solution will run on an ERC20 token on the Ethereum blockchain. This will be reduced to 
a Governance Framework (GF) with participation for CSRm token holders. This gives 
contributors in the SFI governance over key decisions, which includes the Impact Fund 
as well. 

Incitement Blockchain 
For long term sustainability and scalability, minimising transaction costs, and 
implementation of the Distributed Governance Framework (DGF) we will launch the 
Incitement blockchain. This is currently planned for Q1, 2020. This blockchain will have 
similar features as the CSRm, but will be self-sustainable and allow for more features, 
like DGF. As the technology might advance over the next two years, we will give regular 
updates on the development progress on our blog (blog.theincitement.com). 
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Token Sale 

Overview 

240 million CSRm tokens will be created on the Ethereum blockchain according to the 
ERC20 standard. Incitement will structure the token issuance into several stages to 
ensure successful deployment, and reward early adopters of CSRm. At its base value, 
every one (1) ETH contributed will be exchanged for 2,286 CSRm. 
 
After the Token Sale is completed, contributors of the Community Pre-sale and ICO will 
receive their tokens. 

There is no soft cap for this Token Sale, however CSRm buyers can enjoy a refund policy 
on their purchase, as per the following: 

Symbol CSRm

Maximum Supply 240,000,000

Type ERC20

Price 1 ETH = 2,286 CSRm

Community Pre-sale 1st July 2018 - 31st August 2018

ICO 14th October 2018 - 4th November 2018

Hard cap 96,000,000 CSRm (42,000 ETH)

Country Seychelles

CSRm purchased during Refund available Refund period

Community Pre-sale 80% 1st September 2018 - 13th October 2018

Community Pre-sale 50% 5th November 2018 - 17th December 2018

ICO 50% 5th November 2018 - 17th December 2018
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Smart Contracts 
CSRm smart contracts will undergo a rigorous security audit before put into use and will 
be publicly viewable on Github . The smart contract will adhere to the ERC20 standard, 56

and will be modular so future features can be built into the platform. The smart 
contracts will mainly facilitate the following: 

1. The distribution of the CSRm token 
For the Community Pre-sale a smart contract will be in place to issue I.O.U. 
tokens. At the end of the ICO, these I.O.U. tokens can be exchanged for the 
CSRm tokens. This will be available within 8 weeks from the end of the ICO. The 
smart contracts will be publicly viewable on Github and on the Ethereum 
blockchain. Any bonus rewards outlined in this paper regarding the Token Sale 
will be found within these smart contracts too. 

2. Governance through participation  
We want to give holders of CSRm a voice on which path the organisation takes. 
We will be holding regular polls where contributors have the possibility to have a 
say on different decisions regarding the strategic direction of the organisation.  

3. Stake For Impact (SFI) 
Owners of CSRm will have the possibility to stake their tokens whereby a 
percentage of the SFI Reserve will be available for donations. 

 https://github.com/inpactor56
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Sale 

Community Pre-sale 

ICO 

Token Base Rate 1 ETH =  2,286 CSRm

Date 1st July 2018 - 31st August 2018

Maximum tokens sold 96,000,000 CSRm

Bonus Incentive Quiz Bonus 10%, Time-based Bonus

Currency accepted ETH

Refund available Up to 80%

Token Base Rate 1 ETH = 2,286 CSRm

Date 14th October 2018 - 4th November 2018

Maximum tokens sold 96,000,000 CSRm (including Community Pre-sale)

Bonus Incentive Amount-based Tiered Bonuses

Currency accepted TBD

Refund available Up to 50%
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Bonus incentives 

Quiz Bonus 10% 
For the Community Pre-sale, participants have the option to take a quiz to demonstrate 
their understanding of Inpactor and CSR Tokens. If the participant passes the quiz and 
should they decide to participate in the Community Pre-sale, the participant will receive 
an instant 10% bonus on their contribution. This is to reward participants who have 
taken the time to read and understand why and what we are doing, and to build a 
strong community that genuinely supports our cause. Anyone can participate in the 
Community Pre-sale, even without having done the quiz. However in such cases, the 
10% quiz bonus will not apply. (Token buyer has to score a minimum of 70% on the quiz 
to receive the bonus). 

Time-based Bonus Structure 
To reward early-adopters of CSRm, there is a time-based bonus structure that 
decreases over time. 

● The maximum bonus for early-bird contributors is 17.5% 
● This maximum bonus is applied for 2 weeks (1st July - 14th July) 
● After this, the time-based bonus decreases linearly to 5% on the last day of the 

Community Pre-sale (31st August) 
● On a daily basis the bonus % will decrease with ≈ 0.26% 
● Token buyers can receive an additional 10% bonus by demonstrating subject 

knowledge by successfully completing the quiz 

In summary, this means that token buyers can receive a maximum bonus of 27.5% 
when buying CSRm during the 1st two weeks of the Community Pre-sale, and a 
minimum bonus of 15% on the last day of the Community Pre-sale. 

* Exact bonuses will be calculated in the smart contract. The table above is an estimation to illustrate the bonus structure. 

Purchase date Time bonus Quiz bonus Total bonus

1st July 2018 17.5% 10% 27.5%

5th July 2018 17.5% 10% 27.5%

14th July 2018 17.5% 10% 27.5%

15th July 2018 17% 10% 27%

11th August 2018 10% 10% 20%

27th August 2018 6% 10% 16%

31st August 2018 5% 10% 15%
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Distribution of CSRm Tokens 

● 40% of the tokens will be reserved for the participants in the Community Pre-
sale and ICO.  

● 18.5% will go to the team (Tokens locked by smart contract for 6 or 12 months) 
● 5% will go to the Advisory Board (Tokens locked by smart contract for 6 or 12 

months) 
● 5% will go to the Bounty Programme  and marketing 57

● 1.5% will go to the Ambassadors Programme  58

● 30% is reserved for SFI 

 https://bitcointalk.org/index.php?topic=3286739.057

 https://blog.theincitement.com/launch-of-the-incitement-ambassadors-programme/58
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Use of Proceeds 
 

● 40% will be set aside for product development. This is for CSRm, CSRi, the 
Incitement blockchain, Inpactor, and its mobile apps and smart contracts.  

● 30% will be reserved for business development. This entails marketing, 
branding, advertising, partnerships, social media, and outreach towards Brands, 
Causes, and Volunteers. 

● 5% is set aside for legal costs.  
● 5% is set aside for security audits. This is to ensure the security on the Inpactor 

platform and use of smart contracts.  
● 5% is set aside for administrative costs. 
● 7% is set aside for company reserve in case of extreme circumstances. If any of 

these funds are used this will be made public on our blog and social media.  
● 8% is for the reward scheme to incentivise the funding of Projects 
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Roadmap 

Technology roadmap 

Inpactor Beta Launch: Mid-June 2018 

Inpactor v1 (Messaging + other features): 1 Aug 2018 

Inpactor v2: 1 Nov 2018 

Hybrid Mobile App: 25 Jan 2019 

Integration with CSR tokens: 15 July 2019 

Inpactor Ad Panel beta: 1 Oct 2019 

Inpactor AI v2: 10 Jan 2020 

Inpactor Premium beta: 15 May 2020 

Inpactor Native Mobile Apps: 25 Dec 2020 
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Foreseeable obstacles 

Volatility  
We expect volatility where we accept CSRm due to fluctuations in the market. To solve 
this possible obstacle there is a company reserve. We will keep the public informed on 
the state of the company reserve on our blog (blog.theincitement.com) and Incitement’s 
social media (Telegram, Twitter, Facebook, Medium, ANN, and Reddit).  

Regulations 
There can be delays in releasing features due to licenses that need to be obtained. 
When we hit a delay, we will release updates on our blog and social media. Like any 
blockchain-based, tokenised platform or solution, Inpactor is prone to the industry's 
inherent security threats but we will do everything in our power to mitigate any risk and 
security flaws. Hence, this is reflected in our Advisory Board. 

Adoption curve 
The implementation of blockchain technology and tokenisation is at its infancy in every 
market and industry, and for every user no matter what the utility. Like any market, the 
humanitarian/CSR market will face a steep adoption curve. We will therefore only 
gradually introduce new features to users, so that users are not overwhelmed with 
complexity and have enough time to familiarise themselves with any changes. 
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Team 

Core team 

Founding Team  

Name Position Bio LinkedIn

Daniel de 
Gruijter

CEO, 
Cofounder

There isn’t a more fitting description for Daniel than that by 
thecrazyones.org. From building a profitable online strategy 
business with zero investment even before graduating to 
growing multi-million dollar businesses and tech projects as 
Head of Conversions at Mindvalley, Daniel has a track record 
of outstanding results. 

His entrepreneurial zeal led him to cofound Incitement where 
he continues to lead as CEO. Daniel is often behind-the-
scenes. This is an arena where he thrives by captaining the 
team, pursuing operational excellence, and implementing 
strategies that have grown Incitement to what is now widely 
considered Southeast Asia’s #1 social business. In 2014, 
Daniel was recognised by Richard Branson’s Talent Unleashed 
Awards. He has shared the stage with other successful 
entrepreneurs like Khailee Ng, Managing Partner at 500 
Startups. 

Incitement’s strategic direction is often led by Daniel’s bold 
and visionary business approach, one that constantly 
innovates, constantly disrupts. When he saw the revolution 
the CSR industry needed - and could have with today’s 
technology - the idea for Inpactor and CSR Token was 
conceived.

https://
www.linke
din.com/
in/
dccdegrui
jter/
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Zikry Kholil CCO, 
Cofounder

Zikry’s heart for the humanitarian sector transformed 
Incitement from a passion project to the well-respected 
social business it is today. Since cofounding Incitement in 
2011, his work in creating impact has led to wide recognitions 
such as Forbes 30 Under 30 Asia 2016, Top 100 Worlds 
Visionary Leader 2016 alongside notable figures like Malala, 
and voted as Top 10 Malaysia's Most Innovative 
Entrepreneurs. 

He is arguably one of the most significant upcoming thought 
leaders in the humanitarian sector and is internationally 
sought after to deliver keynotes at high-level industry 
conferences. 

In all these years, Zikry has shared his vision of a world united 
to achieve one goal: tackling society’s most pressing issues. At 
the recent Finance Tech Innovation 2017 in Singapore, Zikry 
spoke about fintech application in the charitable sector, the 
vehicle that could turn his vision into reality. That vision is 
Inpactor.

https://
www.linke
din.com/
in/
mzkholil/

Iman 
Sedighi

CTO, 
Cofounder

As Cofounder and CTO, Iman brings his vast expertise to 
Incitement. He is a robust and well-rounded programmer 
with over 13 years under his belt as a full stack developer, 
freelance programmer, and Chief Technology Officer for a 
multitude of tech companies. 

Since falling in love with programming over ten years ago, 
Iman has constantly been in search of projects that pushes 
his skillset. His ability to take on any challenge and 
successfully deliver innovative web-based materials paved 
the way to leading numerous projects and managing teams 
of developers and designers. 

Iman dreams of being an elite developer of applications and 
platforms that truly make a difference in people’s lives. That 
dream takes shape in Inpactor, where his vision in its 
conceptualisation and development has been, and still is, of 
unprecedented importance.

https://
www.linke
din.com/
in/iman-
sedighi/
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Marketing | Operations 

Name Position Bio LinkedIn

Nicole Lin Director of 
Operations

Formerly a management consultant, Nicole is experienced in 
conducting business analyses, designing and developing 
strategies, and implementing solutions for multi-million 
companies. She applies her expertise to achieve operational 
efficiency, greater productivity, as well as implement new 
directives for growth.

https://
www.linke
din.com/
in/lin-
nicole/

Yasir Khan Finance & 
Legal Director

Having spent over a decade developing business strategies 
and models, and modulating financial policies, Yasir joined 
Incitement to put his vast experience and knowledge where it 
belongs - in creating a better tomorrow. Fueled by purpose, 
Yasir diligently oversees all financial and legal matters.

https://
www.linke
din.com/
in/khan-
yasir/

Nina Alias Communicati
ons Director

Nina built her career in the media industry and brings her 
experience and network to her role as Communications 
Director. She is responsible for managing Incitement's 
internal and external communications, and expanding the 
company's corporate network.

https://
www.linke
din.com/
in/
ninaalias/

Faizeleen 
Mo

Social Impact 
Director

Fai joined Incitement as Project Manager and after 
successfully implementing many CSR Projects, she takes the 
role of Social Impact Director. Aside from project 
implementation and impact measurement, Fai also 
passionately ensures that impact is created for the 
beneficiaries.

https://
www.linke
din.com/
in/
faizeleen
mohame
d/

Christian de 
Gruijter

Marketing 
Director

Christian brings his experience in specialised marketing 
concepts and tactics, and his certified skills in Google 
Adwords and Analytics, to large campaigns for Incitement 
and many global Brands. He delivers effective marketing 
programmes that serves Incitement’s Brand growth and 
online positioning.

https://
www.linke
din.com/
in/
christian-
de-
gruijter/

Ioana Lupa Director of 
Global Events

Ioana’s impeccable work ethics and skills in logistic planning 
and event production has been honed over years of 
experience building, hosting, and designing a variety of 
events for companies all over the world. She currently 
oversees the growth of Incitement Communities and Talks 
globally.

https://
www.linke
din.com/
in/
ioanalupa
/
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Technology | Blockchain 

Name Position Bio LinkedIn

Naithan 
Weigh

Lead 
Blockchain 
Engineer

Bringing over ten years of coding experience working with 
system and network administration, technical support, 
website development, and server deployment and 
configuration, Naithan currently plans and oversees the 
development of blockchain solutions at Incitement.

https://
www.linke
din.com/
in/
naithan-
weigh/

Rojin Maljaei Lead UI/UX 
Designer

Rojin is a highly seasoned Web Designer with excellent 
abilities in converting abstract ideas into intuitive UI/UX 
experiences for web apps. She delivers elegance, simplicity, 
and pixel-perfect output for the ideation and development of 
web interfaces in Inpactor's design.

https://
www.linke
din.com/
in/
rojinmalja
ei/

Farbod 
Saraei

Lead Front-
end 
Developer

Farbod heads the front-end team in close collaboration with 
Incitement's CTO, and with 8+ years of industry experience, 
he is highly proficient in Javascript, Angular, JQuery, Bootstrap, 
SASS, and is a valuable member to Incitement's senior dev 
team.

https://
www.linke
din.com/
in/
farbod-
saraei-59
9406154/

Muhammad 
Saqib

Senior Front-
end 
Developer

Saqib offers over ten years of experience designing, 
developing, leading and managing web projects with global 
Brands. He is highly proficient in AngularJS, Knockout, LESS, 
and other Javascript and CSS frameworks, making him a 
competent and vital part of Incitement’s tech team.

https://
www.linke
din.com/
in/
saqib4we
b/

Navid Shokr Senior Back-
end 
Developer

Navid has six years of developer experience in custom 
application development by PHP, C#.net, and Java for Web, 
Windows, and Android platforms. He applies his knowledge 
on SWE and software architecture, and his experience with 
high profile projects as Incitement’s Senior Back-end 
Developer.

Altaf Rana Senior Back-
end 
Developer

Altaf has 12 years of experience in analysis, design and 
development of multi-language web based, and n-tier 
applications. With a Masters in Computer Science and having 
done many portal projects, Altaf applies his knowledge and 
skills in consistently delivering high performance.

https://
www.linke
din.com/
in/
altafrana
101/
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Advisory Board 

CSR & Corporate 

Name Position Bio LinkedIn

Thomas 
Marzano

Global Head 
of Brand 
Experience, 
Philips

As Global Head of Brand Experience at Philips, Thomas’ work 
focuses on driving the Brand identity, experience strategy, 
and creative direction across the company, working with 
counterparts at Global Marketing, Communication and 
Design as well as Marketing from the Philips B2C and B2B 
businesses. Thomas previously led the Global Brand Design 
function, driving the design strategy and creative direction of 
the Philips "innovation and you" Brand refresh in 2013.

https://
www.linke
din.com/
in/
thomasm
arzano/

Mark 
Rozario

Chief 
Executive 
Officer, GE 
Malaysia

Datuk Mark oversees the overall business operations across 
GE Malaysia’s portfolio, and leads the execution and 
development of GE’s long term strategy in Malaysia. He 
recently served as CEO of Agensi Inovasi Malaysia (AIM), a 
government statutory body chaired by the Prime Minister to 
implement a national innovation strategy, aimed to improve 
societal well-being and generate new-wave wealth.

https://
www.linke
din.com/
in/mark-
rozario-
b578313
1/

Lajuanda 
Asemota

Director 
Diversity & 
Inclusion, 
Singularity 
University

Lajuanda has held various positions within Singularity 
University for six years now, and is currently responsible for 
Diversity & Inclusion. She is also the organiser of 
SpeedUpAfrica, where she mentored 100+ startups at Africa's 
most impactful startup bootcamp.

https://
www.linke
din.com/
in/
lajuanda/

May Wong 
Mei Ching

Manager 
Group 
Communicati
ons & CSR, 
Taylor's 
Education 
Group

May heads the CSR department of Taylor’s Education Group, 
and has successfully landed large CSR contracts with CIMB 
Islamic. She also pioneered the development of Hourglass 
together with Incitement. Having worked in large 
corporations like Shell and DiGi, May accumulates over 15 
years of corporate experience.

https://
www.linke
din.com/
in/
maywong
meiching/

Brian Lim VP Solutions 
Design & 
Delivery, 
Proudfoot 
Consulting

Brian has a 15-year track record of successfully delivering 
business transformations as an expert in performance 
improvement, cost reduction, revenue growth, supply chain 
optimisation, and organisation restructuring and strategy. His 
work has produced impeccable results for companies from 
various industries scattered across Asia Pacific, accelerating 
growth and maximising performance.

https://
www.linke
din.com/
in/brian-
l-090654
33/
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Marketing & Growth 

Name Position Bio LinkedIn

Stephen 
Croncota

Chief 
Marketing 
Officer, 
Versace

As CMO at Versace, former CMO at Escada, and former SVP 
of Creative Design at Warner Bros, Stephen is a seasoned 
marketing and creative executive with extensive experience in 
aspirational global lifestyle brands and consumer products.

https://
www.linke
din.com/
in/
stephenc
roncota/

Andre 
Chaperon

Internet 
entrepreneur 
| Author of 
Autorespond
er Madness

Everyone significant in the realm of internet- and direct 
response marketing knows Andre: the author of 
Autoresponder Madness, Tiny Little Business, and Sphere of 
Influence. Andre is a master of persuasion and influence, 
long-standing authority in the world of email marketing and 
sales funnels, and stands side by side with other internet 
marketing legends such as Frank Kern and Ryan Deiss, who 
have shaped the way internet marketing is done to this very 
day.

https://
www.linke
din.com/
in/
andrecha
peron/

Justyna 
Jastrzebska

Growth 
Hacker in 
Residence, 
500 Startups

For the past 11 years, Justyna has helped businesses 
successfully launch their products. Her speciality is building 
and executing conversion optimisation programmes, and 
using emotional targeting and persuasive design to generate 
more engagements, leads, and revenues. She is a master in 
crafting user journeys, e-commerce optimisation, and driving 
online ROI.

https://
www.linke
din.com/
in/
justynajas
trzebska

Omar 
Michael

Chief 
Copywriter, 
Mindvalley

Omar is a seasoned expert in crafting high-converting sales 
letters, email campaigns, landing pages, and video scripts. His 
words are responsible for over $20 million in sales and the 
rise of some of the most popular online personal growth 
products in the world, like Quantum Jumping and The Silva 
Method.

https://
www.linke
din.com/
in/omar-
michael-8
77b0b57/

Emilian Vasi Cofounder, 
Advertising 
Head, 
Rascal's 
Depot

Former Growth Hacker in Residence at 500 Startups and 
Head of Advertising at Mindvalley, Emilian has been in the 
digital field for the past seven years, advising 50+ companies, 
across 20+ markets, with over 30 million dollars spent in 
digital. He cofounded his very own data-driven performance 
agency, Rascal's Depot, where he advises established 
startups on advertising & analytics, with a focus on Southeast 
Asian markets.

https://
www.linke
din.com/
in/
emilianva
si/
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Tech & Security 

Name Position Bio LinkedIn

Melinda 
Woolf

Founder, 
Future of 
Humanity

Future of Humanity is a decentralised and distributed 
communities- and technology stack for the United Nations 
SDGs, responsible for partnering with the best in technology, 
philanthropy, and ethical business. Melinda is also the 
founding partner of Contribution.Network, UHAI.io, 
300x2050.org, Leaping.org and Blockchain for Impact, and is 
a contributing writer for ICOcrowd.com.

https://
www.linke
din.com/
in/
melindaw
oolf/

Gareth 
Davies

Chief 
Technology 
Officer, 
Mindvalley

Gareth is a savvy, innovative, high-integrity C-Level Executive 
who is greatly regarded for leading technology 
advancements, providing expert business transformation 
services & creating cutting-edge, on-trend, cloud-native 
solutions for multiple corporations, including Mindvalley, UC, 
and Omnilogi.

https://
www.linke
din.com/
in/
higarethd
avies/

Christopher 
Lee

Head of PR, 
Sapien 
Network

As Head of PR at Sapien Network, Christopher is involved in 
the Sapien ICO which raised 15m USD during it’s pre-sale. He 
is a Marketing Strategist for lead generation, and passionate 
about marketing strategy and new technologies & platforms. 
As a crypto enthusiast since 2015 he believes the surface of 
Blockchain technology has barely been scratched. 

https://
www.linke
din.com/
in/
1smartch
ris/

 © Copyright. All rights reserved. Incitement 2011-2018                                                                                                63

https://www.linkedin.com/in/melindawoolf/
https://www.linkedin.com/in/higarethdavies/
https://www.linkedin.com/in/1smartchris/


Finance & Investment 

Name Position Bio LinkedIn

Peter 
Kolthof

Managing 
Partner, Avida 
International

Having served a ten year term as Head of Equities at Shell 
Asset Management Company, Peter is now Managing Partner 
and Head of the Netherlands at Avida, helping its clients 
strategically improve investment governance of pension 
funds. Peter is an econometrician and tax lawyer with over 25 
years of knowledge and experience in asset- and risk 
management that covers the investment organisation, 
processes, and asset categories.

https://
www.linke
din.com/
in/peter-
kolthof-5
071bb8/

Johnny 
Mayo

Forbes 30 
Under 30 - 
Finance & VC

An avid technologist and listed as Forbes 30 Under 30 in the 
Finance & VC category, Johnny has played a leading role in 
developing the FinTech agenda across the Southeast Asian 
region, educating numerous organisations, regional banks, 
national regulators, and government departments on how 
they can understand and adopt blockchain technologies and 
new FinTech initiatives.

https://
www.linke
din.com/
in/
johnnyma
yo/

Umar 
Munshi

Chairman, 
Islamis 
Fintech 
Alliance | 
Cofounder, 
Ethis 
Ventures

Umar Munshi is the Founder of Singapore-based 
EthisCrowd.com, an award-winning Real Estate Islamic 
Crowdfunding platform. EthisCrowd.com is a financing 
marketplace that brings together smaller retail crowd-
investors, larger private investors, and Islamic Banks to fund 
social housing developments, supported by the Indonesian 
National housing programme. Munshi is also an Islamica500 
Islamic Economy influencer and the Chairman of the 
IslamicFintechAlliance.com.

https://
www.linke
din.com/
in/
umarmun
shi/
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Nonprofit & Humanitarian 

Name Position Bio LinkedIn

Hiroyuki 
Tosaka

President, 
International 
Principled 
Leadership 
Corps

Tosaka San has extensive experience in developing youth 
programmes in Africa, Russia, and Baltic nations for over 20 
years. He is the former International President of Global 
Peace Youth (GPY), youth division of the Global Peace 
Foundation, and currently holds the position of President of 
International Principled Leadership Corps.

https://
www.linke
din.com/
in/
hiroyuki-
tosaka-97
95676/

Illac Diaz Founder, 
Liter of Light 
| Executive 
Director, 
MyShelter 
Foundation

Illac has been a long-term strategic partner of Incitement, 
and is the founder of Liter of Light. As an experienced social 
entrepreneur, he works in the ASEAN region empowering 
communities through the use of sustainable construction 
and technology.

https://
www.linke
din.com/
in/ildiaz/

Anthony 
David

Impact 
Consultant & 
Social 
Entrepreneur
ship 
Specialist

Anthony cofounded Startup Malaysia, Impact Hub KL, and 
has consulted the United Nations on creating and measuring 
high-impact sustainable development programmes. He has 
vast experience in social entrepreneurship, social innovation, 
and has written a paper on CSR with UN Global Compact 
Malaysia.

https://
www.linke
din.com/
in/
anthonyd
avid1980/

Sartaj Anand Founder, 
Egomonk

Sartaj currently operates his holding company — egomonk — 
which has interests in innovation consulting, media, events 
and travel. He is a TED Ambassador, World Economic Forum 
Global Shaper, and Advisor of the Plus Social Good 
community, a project of the United Nations Foundation and 
Mashable. In addition to this, Sartaj is a tireless champion of 
the startup and social impact community globally.

https://
www.linke
din.com/
in/
sartajana
nd/
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Global Communities 
Incitement has communities in a multitude of countries around the world. Below are 
some the Incitement ambassadors who have played a key role in the strategic growth of 
Incitement over the years. 

Name Country LinkedIn

Lorenzo Olivieri Italy https://www.linkedin.com/in/lorenzo-olivieri-67701043/

Diletta Marabini Italy https://www.linkedin.com/in/diletta-marabini-128b8a68/

Jacobo Tabanelli Italy https://www.linkedin.com/in/jacopo-tabanelli-401bb631/

Fabrizio Scanavini Italy/France https://www.linkedin.com/in/fabrizio-scanavini/

Cristian Fontanelli UK https://www.linkedin.com/in/cristianfontanelli/

Daniel Oltean Romania https://www.linkedin.com/in/oltean-daniel-01a5b538/

Teodora Lupu Denmark https://www.linkedin.com/in/teodora-maria-lupu-
b4a481141/

Muhannad Saoub Jordan https://www.linkedin.com/in/muhannadsaoub/

Hermes Ariaga Croatia https://www.linkedin.com/in/hermesarriaga/

Pavle Krivokuca Serbia https://www.linkedin.com/in/pavle-
krivoku%C4%87a-23500760/

Yahya Marzouk Tunisia https://www.linkedin.com/in/yahya-marzouk-59105893/

April Ong Vano Philippines https://www.linkedin.com/in/aprilongvano/

Konstantin Popkov Russia https://www.linkedin.com/in/konstantin-popkov-343a8a49/

Duha Elmardi Canada https://www.linkedin.com/in/duha-elmardi-a44122115/

Mazin Mohamed Sudan https://www.linkedin.com/in/mazinmohamed/
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Alejandra Perdomo Colombia https://www.linkedin.com/in/m-alejandra-perdomo-
rosas-8678b678/

Juliana Bermeo Colombia https://www.linkedin.com/in/julianabermeo/

Daliso Ngoma South Africa https://www.linkedin.com/in/djngoma/

Ivana Florencia Oven Slovenia https://www.linkedin.com/in/ivanaflorenciaoven/

Robert Eckstein Germany https://www.linkedin.com/in/robert-eckstein-b8484489/

Breno Barcellos Brazil https://www.linkedin.com/in/brenocb/

Adnane Addioui Morocco https://www.linkedin.com/in/adnaneaddioui/

Ahmed Abdihakim Somalia

Ali Abbas Syria https://www.facebook.com/profile.php?
id=100025255989982

Riley Spear US (Utah) https://www.linkedin.com/in/riley-spear-cnp-a0259044/

Hamza Mohamed 
Abdiwahab

Nigeria (Nairobi) https://www.linkedin.com/in/hamza-mohamed-
abdiwahab-7b4641a1/

Mohamed Ashraf Egypt 
(Alexandria)

https://www.linkedin.com/in/mohamed-a-766a81109/

Mohamad Alfan Indonesia https://www.linkedin.com/in/ozhan-nahzo-a4a583146/

Gilang Saputra Indonesia https://www.linkedin.com/in/gilang-saputra-27b162160

Sumaiya Zafrin 
Chowdhury

Bangladesh 
(Dhaka)

https://bd.linkedin.com/in/sumaiyazafrinchowdhury
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Legal  

Legal disclaimer  
This paper shall not and cannot be considered as an invitation to enter into an 
investment. It does not constitute or relate in any way nor should it be considered as an 
offering of securities in any jurisdiction. The paper does not include nor contain any 
information or indication that might be considered as a recommendation or that might 
be used to base any investment decision. This document does not constitute an offer 
or an invitation to sell shares, securities or rights belonging to Incitement or any related 
or associated company or entity. 

Incitement and its related entities are not to be considered as advisor in any legal, tax 
or financial matters. Any information in the paper is given for general information 
purpose only, and Incitement does not provide any warranty as to the accuracy and 
completeness of this information. Given the lack of crypto-token qualifications in most 
countries, each buyer is strongly advised to carry out a legal and tax analysis concerning 
the purchase and ownership of CSRm Tokens according to their nationality and place of 
residence. 

CSRm Tokens confer no direct or indirect right to Incitement’s capital or income. A 
CSRm Token is not proof of ownership. It does not grant the controlling individual any 
asset or share in Incitement, or in the Incitement network. It also does not constitute a 
collective investment scheme and shall not accrue interest over time. 

Country & restrictions 
This token sale is conducted by Incitement’s partner organisation incorporated in the 
Seychelles.  

Purpose 
The purpose of this paper is to present Incitement and the CSR Tokens to potential 
token holders in connection with the proposed Token Sale. The information set forth 
may not be exhaustive and does not imply any elements of a contractual relationship. 
Its sole purpose is to provide relevant and reasonable information to potential token 
holders in order for them to determine whether to undertake a thorough analysis of 
the company with the intent of acquiring CSRm Tokens.  

This English language paper is the primary official source of information about 
Incitement and CSR Tokens. The information contained herein may from time to time 
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be translated into other languages or used in the course of written or verbal 
communications with existing and prospective customers, partners etc. In the course of 
such translation or communication some of the information contained herein may be 
lost, corrupted, or misrepresented. The accuracy of such alternative communications 
cannot be guaranteed. In the event of any conflicts or inconsistencies between such 
translations and communications and this official English language paper, the 
provisions of this English language original document shall prevail. 

No offer of securities 
CSRm Tokens cannot be used for any purposes other than as provided in this paper. 
CSRm Tokens confer no other rights in any form, including but not limited to any 
ownership, distribution (including, but not limited to, profit), redemption, liquidation, 
property (including all forms of intellectual property), or other financial or legal rights, 
other than those specifically set forth in this paper.  

Not an Investment Scheme 
Against the test laid down by the Supreme Court of the United States of America in the 
case of Securities and Exchange Commission v. W. J. Howey Co, 328 U.S. 293 
(1946), better known as the Howey Test, the CSRm tokens should not be deemed as 
securities or a collective investment scheme as the CSRm tokens do not grant to the 
Contributor any: 

(a) ownership rights; 
(b) return on investment; or 
(c) expectation of any profit and passive income; 

arising from the ownership of the CSRm tokens. 

The CSRm tokens do not create any debt obligations on the part of the Company or any 
other party and therefore, are not securities and are not registered with any 
government entity as a security and shall not be considered as such. 

Risk and uncertainties 
The Inpactor Platform is not yet developed and is subject to further changes, updates, 
and adjustments prior to its launch. Such changes may result in unexpected and 
unforeseen effects on its projected appeal to users, possibly due to the failure to meet 
users’ preconceived expectations based on this Paper, and hence, impact its success. 
For the foregoing or any other reason, the development of the Inpactor platform and 
launch of Incitement future business lines may not be completed and there is no 
assurance that it will be launched at all. 
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In the case of unforeseen circumstances, the objectives stated in this document may be 
changed. Despite the fact that we intend to reach all goals described in this document, 
all parties involved in the purchase of CSRm Tokens do so at their own risk. 

The funds raised in the Token Sale are exposed to risks of theft. The Company will make 
every effort to ensure that the funds will be securely held in blockchain wallets. 
Notwithstanding such security measures, there is no assurance that there will be no 
theft of the cryptocurrencies as a result of hacks, sophisticated cyber-attacks, 
distributed denials of service or errors, in the smart contract(s) on the Ethereum or any 
other blockchain, or otherwise. In such event, even if the Token Sale is completed, the 
Company may not be able to receive the cryptocurrencies raised and Incitement may 
not be able to use such funds for the development of the Inpactor platform. In such 
case, the launch of the Inpactor platform might be temporarily or permanently 
curtailed.  

No guarantee on trading 
The Company will use reasonable endeavours to seek the approval for availability of the 
CSRm Token for trading on a cryptocurrency exchange. Furthermore, even if such 
approval is granted by a cryptocurrency exchange, there is no assurance that an active 
or liquid trading market for the CSRm Tokens will develop, or if developed, will be 
sustained after the CSRm Tokens have been made available for trading on such 
cryptocurrency exchange. 

Representation and warranties 
In participating in the token sale, the Purchaser agrees to the above and in particular, 
they represent and warrant that they: 

● have read carefully the terms and conditions attached to this paper; agree to 
their full contents and accept to be legally bound by them; 

● are authorised and have full power to purchase CSRm Tokens according to the 
laws that apply in their jurisdiction of domicile;  

● are not a citizen, resident or entity of any country where distribution or 
dissemination of CSRm Token Sale like the one described in this paper is 
prohibited or restricted nor are they purchasing CSRm Tokens or signing on 
behalf of a person under the jurisdiction of such countries;  

● live in a jurisdiction which allows the sale of CSRm Tokens through a token sale 
without requiring any local authorisation and are in with the local, state and 
national laws and regulations when purchasing, selling and/or using CSRm 
Tokens; 
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● are familiar with all related regulations in the specific jurisdiction in which they 
are based and that purchasing cryptographic tokens in that jurisdiction is not 
prohibited, restricted or subject to additional conditions of any kind;  

● will not use the token sale for any illegal activity, including but not limited to 
money laundering and the financing of terrorism;  

● have sufficient knowledge about the nature of the cryptographic tokens and 
have significant experience with and functional understanding of the usage and 
intricacies of dealing with cryptographic tokens and currencies and blockchain-
based systems and services;  

Privacy policy 
By acquiring the CSRm Tokens, you agree to your personal data (through a full identity 
disclosure and KYC) being processed by the Company for its compliance and business 
purposes or the purposes of building, promoting, and communicating (about) the 
Company’s business platform and the Tokens. The Company agrees to keep your 
personal data private and not share it with the public (e.g., by including it on any 
external lists or selling to any third parties). 

Note on forward-looking statements 
All claims and statements made in this paper, website, press releases made by 
Incitement, also any oral statements made by Incitement team members or agents 
acting on behalf of Incitement that are not an accomplished fact may represent so 
called forward-looking statements. 

Some of these forward-looking statements may be considered such by containing the 
following terms: “will”, “anticipate”, “plan”, “aim”, “target”, “expect”, ”estimate”, “ envision”, 
“intend”, “project”, “may”, “believe”, “if”, or any other such terms. Further, the terms listed 
above are not necessary to identify a forward-looking statement. All statements that 
include, but are not limited to any financial projections, estimates, plans or possible 
trends, risks, as well as future prospects of cryptocurrencies should be considered as 
forward-looking statements as well. 

These forward-looking statements are not yet accomplished facts and Incitement does 
not take responsibility and cannot guarantee that the future results will correspond 
with above mentioned forward-looking statements. These forward-looking statements 
are also provided as-is and Incitement takes no responsibility for updating these 
forward-looking statements, should any information relevant to the pertaining forward-
looking statements become available in the future. No information contained in this 
paper should be considered as a promise, representation of commitment or 
undertaking as to the future performance of the Inpactor platform, CSR Tokens or any 
other component of the Incitement ecosystem.
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