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Mission

Our mission at IceBreakerAR is to enable more 
meaningful connections in your life. 
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Humans are social beings however fears prevent us
from reaching out to people we do not know. Fears
of rejection, lack of confidence and anxiety hold us
back from engaging in meaningful interactions with
one another.

John Amodeo, PhD 
Sofia University 

The fear of rejection - one our deepest human fears;   
we are biologically wired with a  longing to belong.                  
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Disclaimer
IceBreakerAR and its team take your safety and security very seriously. Please be 
aware that with all blockchain activities in general, and Token Sale specifically, 
come significant risks. These risks may for instance comprise of complete or 
partial loss of tokens, loss of value, technology flaws, insufficient or incorrect 
information and regulatory changes. You are explicitly warned to ensure that you 
fully understand these risks before engaging in blockchain activities, especially in 
the IceBreakerAR token sale. Further elaboration on these risks may be found in 
the risks section of this document. Should you have any questions regarding 
these risks, please let us know by contacting us via e-mail. If you do not fully 
understand these risks, you are kindly requested to seek advice on the matter and 
if that is not possible, you are kindly requested to not participate in the 
IceBreakerAR token Sale. This document is subject to change. 

Target Audience 
This document is intended for people who have experience purchasing 
blockchain tokens. If you have not regularly participated in prior token sales, nor 
fully understand risks associated with it, we strongly advise against participating 
in the IceBreakerAR token sale. Each participant fully accepts any risks associated 
in the process of the token sales, distribution and accepts that no guarantees will 
be made for the tradability of the token, nor protection against the exposure of 
volatility which may occur, resulting in a large difference in the value of Ether 
between the purchase date and the date IceBreakerAR tokens are tradable.
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IceBreakerAR will bridge the virtual world with 
reality by providing a revolutionary tool that 
removes the core barriers which prevent humans 
from reaching out and interacting with one 
another. Users of IceBreakerAR will have the 
confidence to approach each other and be 
equipped with conversational tools which can 
assist initiating the interaction in an innovative 
and fun manner, from whether the user is seeking 
a relationship, friendship or networking/business 
opportunity. In addition, all user data is secured in 
the blockchain thereby providing the highest 
standard of security and integrity. 

Summary
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Dating, meeting, career networking websites and apps have not undergone a meaningful 
evolution since entering the market in the early 2000’s. The most recent progression is simply 
porting the website onto smart devices, but the mechanism has largely been passive. Users must 
create a profile, scroll through innumerable matches, strike a conversation and attempt to move 
the online connection to the real world. In addition, they suffer from the same core issues.

The Problem

1. Proliferation and sophisticationof profile bots.
Fake profiles which swell membership numbers and deceive users have become 
commonplace. There are automated bots and even professional chat services employed 
so the users do not know if they are chatting with a real person or real profile.

2. Outof date or fake photos
Users wish to put their best image for the world to see but are limited in the 
expression of their personality to a few photos which often are outdated or 
simply false.  

3. Lack of follow through 
Even once a connection is made, many people simply do not move forward from the online 
world to meeting in the real world. A recent study on Tinder usage has shown that “Over 70 
percent of the people on the dating app have never even bothered to go on a date with a 
match.” – LenEdu 1

4. Datasecurity
Data breaches have exposed companies to multi million dollar lawsuits and 
caused extreme distress for Users. In August of 2015 Ashley Madison had 39 
million user profiles made public. In September of 2017  Equifax, one of the three 
largest credit agencies in the U.S., suffered a breach that affected 143 million 
consumers. In December of 2016, Yahoo reported a data breach of over 1 billion 
user accounts. “The sensitivity of the information is so extreme and the 
repercussions of this breach are so extreme, it puts the damages faced by 
members in a completely different category of class-action suits.” 2
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1. https://lendedu.com/blog/tinder-match-millennials/ 
2. https://globalnews.ca/news/3600182/ashley-madison-lawsuit-settlement/ 



6

IceBreakerAR‘s solution is comprised of four components working in unison to provide a fun, secure and 
seamless user experience.

Solving the Problem

RETAIL  
PARTNERSHIPS BLOCKCHAINAUGMENTED 

REALITY
IOS/ANDROID  
APP

iOS and Android 
Users have the option of a quick profile creation to get up and running as 
quickly as possible, or a more detailed profile setup for higher quality 
matches. Once at least one profile from either Dating, Networking or groups 
has been created, the user can begin to scan the vicinity for matches. The 
user can also seamlessly switch between categories to scan if they created a 
profile in multiple categories. 

3. Groups

When using the Groups category, users will be able to find groups in the immediate vicinity 
that appeal to them or create their own group. Groups can be created by setting a Group 
topic. Other IceBreakerAR users who scan for groups in the area will be able to see the 
various groups in the vicinity and simply walk up and join.

1. Dating 

When used to search for matches in the Dating category, 
Users will find a fun and vibrant experience. Some  
available features are: 
• Open and inclusive search – from casual dating to no 

strings attached, Users have full discretion to seek their 
match. 

• Send a message -  before meeting face to face a 
message function is available  to communicate. 

• Send a gift – augmented reality gifts are available for 
purchase  and can be collected and stored in a personal 
inventory. 

• Approach assistant – Don't know what to say or 
message? Try out the Approach Assistant. The first time 
is free and subsequent uses are easily purchased. The 
Approach Assistant will suggest things to message or 
say based upon the match’s like and dislikes. 

2. Networking 

When used to search for matches in the Networking features category, Users will be able to 
interact with like minded individuals whether at a conference, while traveling or virtually 
anywhere to grow their personal and professional network. Some available features are: 
• Skills & Experience – much like a mini-resume, Users are able to list their skills and 

experience  in their respective fields 
• Interests – a User’s interest and who they wish to match with may differ dramatically from 

their current profession. This allows users to break out of any career boundaries. 
• Rating and Review – User will be able to rate and review their networking encounter. This 

will enable IceBreakerAR and the Users to increase the quality of matches. 
• Networking monetization – for those Users who maintain a consistent high rating,  

IceBreakerAR provides the mechanism for them to charge a small fee  for their time.
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Solving the Problem
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Augmented Reality
The application will provide an augmented reality experience for the user by enabling 
them to scan their surroundings for other IceBreakerAR users who meet or exceed 
their defined match threshold percentage. The match results are displayed in an 
augmented reality fashion where an avatar represents the matches, displays the match 
percentage  and top likes/dislikes.  

This avatar becomes an extension of your personalty and provides a dynamic canvas 
for your self expression. It is more fun and engaging than a selfie or a series of 
pictures. The avatar is YOU in whatever unlimited way you wish to present yourself to 
the world. 

Gamification
Users will be able to earn rewards by completing a variety of real world actions. These 
actions vary in size and nature of the rewards. Some rewards will allow Users to "level 
up" their Avatars which will open up new accessories and customizations, other 
rewards will provide free merchandise at retail partners, some rewards will provide free 
IBAR Credits that may be used within the app. The actions to earn these rewards will 
also vary in difficulty. Some actions will be simply clicking on banner ads while other 
actions may require locating a specific retail partner and watching their AR 
Advertisment. Users will also be incentivized through rewards to match and interact. 
Rewards may be given for number of gifts purchased and given, matches made and 
contacted or number of retail partners that the User has purchased an item from. This 
gamefication aspect makes IceBreakerAR an app that users will come back to and 
promote a healthy ecosystem. 



Privacy 

The privacy of IceBreakerAR Users is of the utmost importance. Users are able to set 
privacy settings in any way they choose. These privacy settings may be applied 
globally or on a per category basis. 
• Match Threshold - Users have the ability to control their match percentage 

threshold. If a user wishes to raise or lower this threshold, when they scan they will 
see results based upon their desired threshold. There is an override setting that will 
‘only allow scans for my threshold or higher.’ This means the User will ONLY show 
on scan results if the match equals or exceeds THEIR threshold. This will prevent 
unwanted people approaching. 

• Available –Users will show up on other IceBreakerAR Users scans as long as the 
match is of sufficient threshold. 

• Do Not Disturb – this mode will suppress the User from showing up on any other 
Users’ scans. 

• Pre-screen – this mode allows the User to scan their surroundings first and select 
which individuals they would be open to meet. Anyone that has been flagged as 
‘No’ will not show up on future scans nor will the User show up on their scans.  The 
User will be reminded after 30 minutes to pre-screen again in the event new 
desirable matches have entered the vicinity. 
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Retail Partners 

To further the value added experience for Users, IceBreakerAR 
will form retail partnerships to provide  benefits  to the User.  
Users benefit from discounts, Retailers benefit from increased 
sales, IceBreakerAR benefits from happy Users and Partners, it 
is a win-win-win paradigm. 

• Users will be able to view a map and identify retail partners 
easily. This map view will also come in handy for event 
promotions, loot drops and rewards promotions.

• Retailers who provide a modest discount for IceBreakerAR 
Users  will show up on scans 

• IceBreakerAR provides retailers a zero risk  model that will 
attract net new sales 

• Only after an agreed to level of sales to IceBreakerAR Users 
will the retailer pay a portion of the sale to IcebreakerAR. 
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Through this paradigm, retail marketing and brand activation will be taken to a whole new 
level by providing the platform for retailers to play a meaningful role in helping people 
develop connections. Retailers will be able to foster this by facilitating product and/or service 
purchases of special offers, limited items, collectible items and more.



1. Security through Decentralization 

Traditional servers or data are generally centralized, making it a likely target for 
malicious attacks. By looking at the Equifax’s security breaches and other 
cybersecurity concerns arising in recent times. Instead of having a single or limited # 
of server’s that hackers can attack, decentralization via the blockchain greatly 
increases the difficulty. The more participants/nodes in a network, the more copies of 
the data there is. Therefore, if you want to tamper with the data, you will need to 
attack every single node on the network and alter all of their data simultaneously. Not 
only does blockchain make data tamper-proof, it is also hard to breach. Every “block” 
on a chain contains a certain amount of data, and when that block gets filled, much 
like a USB drive, it is encrypted and sealed forever. To get the full picture, hackers will 
need to hack not just the current block, but also every block before it. This is not only 
technically almost impossible, but it is costly, thereby reducing the incentive for 
malicious activities. 

2. Redundancy  

Essentially we would have the same set of data distributed across the world, we 
wouldn’t need to worry if we lose a node. This provides data resilience to 
IceBreakerAR, which gives peace of mind from any data corruption, server downtimes, 
backups, etc..

Blockchain

3. Overhead/cost reduction  

Having a decentralized network of nodes to maintain this ledger allows IceBreakerAR 
to offset and offload hosting, security, and maintenance costs. It removes a lot of the 
costs of IT staffing, Dev Ops, and infrastructural overhead.  

4. Accountability 

With all of the above in place, you can be sure that everything that is logged or 
deployed on the blockchain, is accurate, and true. 

All of this results in the ease of trust, and ease of the ability to do business in a 
transparent manner, without needing to trust the counter-party. You can simply 
leverage blockchain technology to let the data and facts speak for themselves. 

Do currently systems and data infrastructures work? Sure, but they are not perfect. 
They only exist the way they do because there hasn’t been technology that could 
come along and offer a vast improvement until the introduction of Blockchain. 

5. Permissioned Blockchains 

To only authorize a limited set of readers and writers, so-called permissioned 
blockchains have been recently proposed. Here, a central entity decides and attributes 
the right to individual peers to participate in the write or read operations of the 
blockchain. To provide encapsulation and privacy, reader and writer could also run in 
separated parallel blockchains that are interconnected.  

6. GDPR Compliance 

With our blockchain partner we will be able to encrypt our storage with 256-bit AES 
encryption as well as have the ability to remove data upon request from an individual 
user permanently 
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Market Size / Opportunity

1. Meeting 3% Growth Year on Year 
2. Networking 3% Growth Year on Year 
3. Dating 5% Growth Year on Year 
4. AR - The market ICE wishes to address is approximately 10% of the VR/AR revenue growth projections.
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Dating, Meetups and Networking site revenues continue to increase year over year as online 
meeting and matchmaking services are widely adopted. 

Online dating websites in the United States generated $4 Billion in revenue last year with an 
annual growth rate of 5.3% according to the  IBISWorld’s Dating Services Industry Research 
Report. The Match Group (MTCH), whose portfolio includes OkCupid, Tinder and Match.com  boasts 
a market cap of $2.3 billion. Other global markets are also experiencing large revenue growth, 
most notably in China, where  revenue has exceeded a total of $1.8 Billion according to 
Bloomberg. Networking websites are also very large revenue generators such as  LinkedIn whose
2016 revenue was $3.7 Billion. Even community meeting web site like Meetup.com and Eventbrite
generate revenues in the  hundreds of millions. 
As revenues continue to increase year over year, the acquisition valuations of meeting and 
matchmaking solutions is also very healthy. Plenty of Fish was acquired for $575 Million in 2015. 
LinkedIn was acquired for $26 Billion in 2016.  Bumble declined a bid of $450 Million in 2017 and 
has seen its valuation estimated at $1.5 Billion.
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Competition

11



Monetisation

4. Event Promotion 

Event organizers can tap into the compelling ability of IceBreakerAR to reach a large 
User base quickly and incentivize the Users to attend events thereby dramatically 
increasing foot traffic. Customized for each unique event, IceBreakerAR notifies its user 
base about any event that is of interest to the specific User.  For example, if a Book Store  
is having a book signing, IceBreakerAR can notify those Users who have an interest in 
reading, authors, other topics relevant to the event. Depending upon the client budget, 
the Users can be further incentivized to attend by being offered free credits to attend. 

1. Augmented Reality Advertising 

IceBreakerAR offers a unique and innovative avenue 
for advertisement which integrates  the technology of 
augmented reality. The advertising offerings are: 
• Targeted Banners – this is the most economical 

advertising option where a banner is displayed to 
users upon starting the application based upon the 
users interests. 

• Template AR – this option allows advertisers to 
select a pre-defined augmented reality animation 
that will be overlayed on their establishment 

• Custom AR – this option provides advertisers with 
full creativity to work with IceBreakerAR 
consultants to create specific augmented reality 
solutions for their business.
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2. In-App Purchases 

Credits may be purchased in-app and used for a variety of items or functions to further 
the enjoyment of using IceBreakerAR. Users can purchase the following: 
• Avatar Accessories – Users can customize their avatars with a variety of accessories, 

clothes and animations 
• AR Gifts & Collectibles – AR gifts may be purchased to give to matches  or to collect 

limited items 
• Approach Assistant -  a personal helper when the User doesn’t know what to message 

or say to a match 
• Premium Networking Contacts -  credits may be used to unlock highly rated matches 

to network 

Example Monthly Retail Partnership Scale

Tier # of Sales Ice Breaker Revenue

1 0-10 0% of Discount

2 11-50 25% of Discount

3 51-100 50% of Discount

4 101 – 500 100% of Discount

5 500+ 125% of Discount

3. Retailer Partnerships 

Retail partners will enhance the IceBreakerAR 
experience for the User in addition to providing 
a net new revenue stream for the retailer. 
Retailers are asked to provide modest discounts 
for IceBreakerAR users. When a User completes 
a purchase, IceBreaker AR will receive a portion 
of the discount on a scaling basis such as the 
example below:
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User Acquisition & Retention

Justin Mateen 
Co Founder and CMO of Tinder 

A large and thriving User base is the key success factor to IceBreakerAR especially in a crowded social 
media and networking environment.  To meet this challenge IceBreakerAR will be investing in  a variety 
of targeted strategies to acquire and most importantly retain a large User base quickly.  

1. Progressive Social Proof 

IceBreakerAR will  pursue adoption within a variety of  communities such as: 
• University Campuses 
• Business groups such as Toastmasters 
• Networking  events such as job fairs 
• Social Media advertising 

2. Launch Events 

To build excitement and increase exposure via word of mouth IceBreakerAR will host: 
• Night club launch parties -  attendees who show they have downloaded the app and created a profile 

receive free admission  
• Loot Drop events – users are notified via the app of special giveaways at a specific location. Users 

can match with someone and search for the loot together 
• Networking Speaker Series – IceBreakerAR will sponsor  speaking events where admission is proof of 

the downloaded app and profile creation 
• Retail Events – working with Retail Partners, Users will be notified of special retail events to attend 

for a chance to win prizes 

3. City by City Launches 

IceBreakerAR will target a single city at a time to concentrate resources and efforts to increase 
exposure and adoption of the app. 
• City specific marketing pushes 
• Concentrated word of mouth campaigns 

An idea is just an idea. When and how you execute 
that idea is what will define the outcome.
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The success of IceBreakerAR relies upon mass user adoption therefore to achieve this mass 
adoption in the shortest time period basic usage of the application will be free.

*The growth projections are based upon a comparative analysis of numerous dating, meeting and networking solutions 
from 2009 to the present.
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Token Holder Value
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Scarcity  
When consumers buy in-app ICE Credits, ICE then buys 25% of that amount in tokens and burns 
them. E.g Consumer buys $10 worth of IceBreakerAR Credits, ICE then buys $2.50 worth of ICE 
Tokens on the exchange and burns those tokens thus creating scarcity.   

Rewards 
When consumers buy in-app ICE Credits, ICE then rewards 25% of that amount in tokens to the 
token holders that have their tokens locked up. Rewards will start at the Gold package. Further 
details will be announced in the app and our blog.  

Staking 
Token holders will be given an option to voluntarily lockup their tokens for a period of time, either 
30/60/90/120 days. With each lockup period the consumer will receive additional in app credits 
(50/100/150/200 credits respectively)   

Loyalty benefits 
On top of the additional credits received from IceBreakerAR, we will be creating loyalty packages 
that correlate to the number of days staking your tokens :  30 days, Bronze status, minimum of 
5,000 tokens 60 days, Silver status, minimum of 15,000 tokens 90 days, Gold status, minimum of 
30,000 tokens 120 days, Platinum status, minimum of 60,000 tokens  

*Loyalty benefits will have a base, but will also have additional features that may vary from period to period based on 
partnerships.   

Masternodes  
In the future we are planning to implement masternodes and have them run by the community in 
order to keep the IceBreakerAR eco system functioning. This is a future enhancement that is 
reflected on our roadmap. 

Charity  
We want to give back to the community and we want to empower you to give back to the 
community as well through us. We want to give you the option to instead of collecting your 
rewards into your wallet, to have your rewards distributed to your charity of choice at the end of 
the quarter. 



TOKEN SYMBOL ICE

TOTAL TOKEN SUPPLY 300,000,000

TOKENS AVAILABLE FOR SALE 212,500,000

TOKEN PRICE @TOKEN SALE 9.0 Cents USD

MAX FUNDRAISE (HARD CAP) $17.9MM

MIN FUNDRAISE (SOFT CAP) $3.0MM

TOKEN POLICY Unsold tokens to be burnt

CURRENCY ACCEPTED BTC, ETH, LTC and Fiat

Token Details

Token Offering

ROUND 1: PRIVATE PRE TOKEN SALE

TARGET SUPPLY 4%, USD $495,000

MARKETING RESTRICTIONS Sophisticated/Accredited Investor

START & END DATE 15 May 2018 – 31 July 2018

INCENTIVE STRUCTURE 50% Bonus from Token Sale Price

LOCKUP None

ROUND 2: PUBLIC PRELIMINARY TOKEN SALE

TARGET SUPPLY 15.5%, USD $3,487,000

MARKETING RESTRICTIONS None, appropriate geographic restrictions may 
apply

START & END DATE 01 August 2018 – 14 August 2018

INCENTIVE STRUCTURE 20% Bonus from Token Sale Price

LOCKUP None

ROUND 3: MAIN TOKEN SALE

TARGET SUPPLY 51.7%, USD $13,950,000

MARKETING RESTRICTIONS None, appropriate geographic restrictions may 
apply

START & END DATE 15 August 2018 – 5 September 2018

INCENTIVE STRUCTURE None Token Sale Price USD $0.09

LOCKUP None
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TOKENALLOCATION
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SOFTCAP: $4.0MM USD PRICE: 9 CENTS USD

TOKENALLOCATION
Community

2.5%

Advisors and Partners
13.7%

Team
13.3%

Coin Reserve
3.3% Public Sale

67.2%

SOFTCAP: $4.0MM USD PRICE: 9 CENTS USD

3.3% Public Sale
67.2%

Funding Reserve
10%

Legal Expenses
8%

Business Development
10%

Operational Expenses
17%

Application Development
25%

Marketing Expenses
30%

Usage of Proceeds

HARDCAP: $17.9MM USD



ROADMAP

Q1-Q2  
2018 Q3 2018 Q4 2018 Q1 2019

Initial Startup and 
Development

•Survey, gather 
feedback 
•Technology 
research 
•Design and scope 
proof of concept 
•UI/UX Baseline 
•Prototype 
development 
completion 
•Commencement 
of Private 
Investment

•Development of 
front end Alpha 
and Beta 
•Initial Coin 
Offering 
•Hiring of 
additional 
resources 
•Commence on 
boarding of pilot 
retail partners

•Build back 
end blockchain 
platform 
•Integration of 
font end 
application 
with. 
Blockchain 
backend 
•Integration of 
payment 
system 
•Open Beta to 
select users

• Continued 
development 
based on Beta 
feedback 
•Loyalty 

benefits 
integration 

•Commenceme
nt of 
marketing 
campaign in 
target city 

•Final Beta 
round 

Further 
Development. 
Commencement 
of marketing 
campaign. 

Blockchain 
Development 
and Beta

Alpha/Beta 
Development

Q3 2019 Q4 2019
2020 
and 
Beyond

•Increase 
target city 
marketing 
•Commence 
on-boarding 
AR advertisers 
•Product 
Launch

•Integration of 
AI for matching 
solution 
•Integration of 
face scanning to 
create user 
avatars 
•Licensing 
avatar 
accessories e.g. 
Star Wars, Game 
of Thrones, etc. 

Development of AI 
Matching Solution 

Increase User awareness 
and retail partnerships.

Future 
Launches

• Targeted marketing 
on a city by city 
basis 

• General global 
marketing 

• Create separate 
blockchain for 
IceBreakerAR 

• Implementation of 
Masternodes 

• AR Wearables 
integration e.g. 
Microsoft Holo lens 

• VR Lounges 
• Ability to purchase 

from retail partners 
via the 
IceBreakerAR app. 

Q2 2019

Product 
Launch

• Increase target 
city marketing  

• Commence on 
boarding  AR 
advertisers 

• Product 
launch

18



Project Risks and Mitigation Strategies
This section is intended to educate, inform and warn readers for some of the potential risks that may jeopardize the continuity of 
IceBreakerAR and/or affect the value of tokens. 

KYC (Know Your Customer) & AML (Anti-Money Laundering) 
IceBreakerAR aims to be compliant with relevant KYC and AML laws. As these laws may differ per jurisdiction, you may be required or 
asked by relevant authorities to supply additional information. It could also be that because of local regulations or of future regulation 
changes, IceBreakerAR shall be legally required to share certain information pertaining to you or your account with competent 
authorities, which may include personal or fiscal information, or be required to take certain actions, such as suspending your account. We 
encourage you to verify if this is the case for your local jurisdiction and if so, take the necessary steps to ensure you comply with your 
local jurisdiction. 

Regulatory & Litigation risks 
Although cryptocurrencies are still unregulated in most parts of the world, there is a notable trend towards stricter governance and 
regulatory oversight. This is a step into maturity for the blockchain industry. There exists a significant risk of litigation due to the current 
ambiguity concerning the regulatory environment across many regions. This could result in significant financial penalties or cease and 
desist orders that may be too heavy for IceBreakerAR to carry. There is a risk that future unfavorable laws will be enforced retroactively. 
While the exact details will differ from region to region, the spirit, or underlying reason for regulation, will be similar. Despite the current 
legal ambiguity IceBreakerAR proactively display duty of care by acting responsibly, in good faith, with integrity, transparency and 
honesty and to the best of our abilities. Our first and foremost intent is to build a viable business which includes reasonable governance. 
The regulatory system in which we operate is fairly strict and similar to the MiFID II guidelines. In order to comply with current and future 
laws, we require KYC from all token purchasers. 

Token aspects 
The IceBreakerAR tokens shall be distributed after the crowdsale to all purchasers who pass KYC and AML checks. After distribution, the 
tokens shall fulfill a utility function in the IceBreakerAR Network as it enables interaction with the blockchain and the delivery of 
IceBreakerAR products and services. Please take note of the fact that the project risks mentioned in this paragraph, such as the 
regulatory risks and Ethereum blockchain dependence, but also other factors which IceBreakerAR cannot control, could heavily influence 
the token value relative to cryptocurrencies or fiat currencies. This is not a specific IceBreakerAR or IceBreakerAR-token risk, but affects 
all blockchain tokens. Please be aware that by participating in the crowdsale or other activities of IceBreakerAR, you acknowledge that 
the primary function of the IceBreakerAR tokens is enabling the IceBreakerAR Network, and not being a value storage asset. Also, you 
accept that blockchain tokens inherently come with great risks, such as loss of value, theft, hacking or other complete loss of tokens, loss 
of usability and security and other weaknesses in IceBreakerAR or third party software. Please be aware that it is your own responsibility 
to adequately hold, store and trade the IceBreakerAR tokens, for instance by choosing a compatible wallet. If you do not fully understand 
these risks and obligations, we encourage you to get informed or obtain relevant counsel. If that is not possible or you still do not fully 
and completely understand the risks involved, we strongly advise you to not participate in the crowdsale or other IceBreakerAR 
blockchain related activities. Of course, should you have any questions, we would be happy to answer them for you. 

Dependence on Ethereum 
IceBreakerAR is built on the Ethereum blockchain. This means that IceBreakerAR is dependent on the continuity of Ethereum. All risks 
involved in Ethereum by transmission also apply to IceBreakerAR, such as scalability, security and gas rates. IceBreakerAR is also 
dependent on the technology roadmap of Ethereum. Failure to implement promised upgrades on Ethereum’s side may adversely impact 
IceBreakerAR. In order to mitigate this problem, in addition to other reasons, IceBreakerAR wants to develop its own blockchain. This 
depends on whether we can accumulate the resources required to do so. 

Mining Ban 
If due to future circumstances authorities ban the practice of mining (read: validating transactions for a reward in a decentralized 
manner), the hash rate of the network may drop to near-zero. This would make it impossible for IceBreakerAR to operate its blockchain 
business. To mitigate this problem IceBreakerAR would be required to alter the decentralized parts of the ecosystem into a completely 
centralized system in order to secure continuity of the business. 

Loss of Key Personnel 
The loss of key personnel could threaten the operation. The IceBreakerAR core team has committed to contribute for at least the next two 
years. Part of their compensation is in IceBreakerAR tokens that follow a vesting schedule. The impact of force majeure, such as sickness 
or death, is mitigated by ensuring redundancy in our team composition and by documenting processes as much as possible. We are 
actively looking to expand our team to reduce our reliance on key members. Our company culture states specifically that we look for 
growth-players. This is, amongst other reasons, to reduce our reliance on ‘unicorns’ who are difficult to replace. Looking for unicorns may 
impede our growth, thus we rely on processes in the company and strength of character in the team members. 

Warranties and indemnifications 
Please be aware that by entering into the IceBreakerAR Token Token Sale or otherwise participating in IceBreakerAR activities, you 
acknowledge that all information and services are provided "as-is". The IceBreakerAR Network is still under development and although we 
aim to offer you the best service and products, we cannot guarantee its functionality, nor its availability. We make no representations or 
warranties of any kind. Except to the extent prohibited by law, IceBreakerAR disclaims all warranties and shall not accept any liability or 
responsibility for the risks and consequences of participation mentioned here or otherwise. Your participation is completely at your own 
risk.
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Team Members

Thien To 
Founder & CEO 
Thien is a strategic, dynamic and results driven leader 
accomplished in delivery of major organizational 
transformations who brings over 15 years of 
experience and a proven record of achievements in 
large scale program management. He is a creative and 
motivational leader with a history of developing high 
performance teams who provide thought leadership 
and strategic planning in support of program delivery. 
Thien has been an early adopter of crypto currencies 
and advocate of blockchain technologies. 

Michael de Blok 
Founder & COO 
Michael has a proven track record of almost 20 years 
within the IT industry as a Consultant and Principal 
Solutions Architect. He has spearheaded many 
Fortune 100 and Fortune 500 companies into new 
technological advancements making them current and 
secure. Michael also has a proven track record of being 
a serial entrepreneur by starting multiple businesses 
with the latest being a key member bringing a 
blockchain based company to market. 

Connor McKitrick 
Business Development Director 
Connor is an up and coming entrepreneur who 
out of love for technology and business has 
developed a keen sense for blockchain 
capabilities and crypto currencies. He has 
excelled in payment processing solutions and 
finance solutions with completion of his HLLQP. 
His keen business acumen, ability to absorb 
information and learn at accelerated rates has 
allowed him to found a consumer drone 
business utilizing them for commercial and 
residential photography and videography 
purposes. 
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Kaitlynn Breder 
Marketing & User Acquisition Director  
Kaitie is a data-driven marketing expert, Token Sale 
advisor, and serial entrepreneur. For over 10 years, she 
has been dedicated to supporting many Fortune 500 
companies with their marketing efforts, such as ESPN, 
Sprint Wireless, Progressive Insurance and many 
others. Out of her innate passion for blockchain 
technology, she has since founded Space Made Media, 
a full-service marketing and PR agency focused on 
blockchain technology companies.  
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Ben O’Grady 
Development and Marketing 
Ben is a web development prodigy who has authored 
numerous websites both personally and professionally. 
He is  a seasoned crypto trader at a young age, 
blockchain enthusiast and investor.  

Simon Yu 
Content Management Director 
Simon is a strategic, highly motivated and results-
oriented individual with a proven track record in 
technology delivery, strategy planning, digital 
enablement and business transformation.  He has 18 
years of extensive experience in financial services, 
building business and technology strategies and 
leading enterprise-wide program initiatives for 
Canada's leading asset managers, investment banks 
and wealth management firms.  Simon’s most recent 
accomplishment is advising a startup Fintech company 
to expand its Distributed Ledger Technology using 
Blockchain, into a product offering within Capital 
Markets. 

Georgy Gadzhiev 
Blockchain Engineer 
Georgy is an experienced techno expert with a 
demonstrated history of working in the information 
technology and services industry. He is skilled in 
Blockchain development, Cloud Computing, DevOps, 
Pre-sales, Training and Delivery. He is a strong business 
development professional and solutions architect with 
a wide variety of experience and knowledge in 
different aspects of IT. He is the author of numerous 
prototypes and solutions in IoT. His passion for 
technology is a big part of his life views.

Adil Haritah 
Blockchain Engineer
Software Developer, currently specialising in 
Blockchain / Distributed Ledger Technology 
Blockchain development: Ethereum Smart Contracts & 
Decentralized applications / Truffle.js / ERC20 
Tokens / Solidity / Quorum
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Taylan Pince 
CEO & Technical Lead, Hipo Labs 
As Hipo’s tech lead, Taylan spearheads our mobile 
development and is essentially the main pillar behind 
Hipo’s technical know-how. With over 15 years of 
experience in the tech industry, he has worked on 
every conceivable type of project from large e-
commerce deployments to niche mobile applications. 
Taylan will be responsible for the big-picture tech 
decisions and will be available to research and provide 
level-headed answers for all product questions.  

Serkan Terek 
User Experience Lead, Hipo Labs 
Serkan brings his strategic planning background into 
the digital product world. He has been heading Hipo’s 
user experience and product strategy efforts for the 
past 5 years and has lent his expertise on a variety of 
great projects like Moment, Chroma, and ALB Forex. 
Serkan is responsible for the design reviews, UX and 
overall management of product design. His expertise 
on which paths to take. His aim is to make sure the 
core ideas that the project is based on are solid, and 
the users flow through the product effortlessly. 

Kaan Eryilmaz 
Senior UI Designer, Hipo Labs 
As the head of Design at Hipo, Kaan has an incredible 
passion for all things on the digital side of design. 
Coming from Parsons School of Design, he built Hipo’s 
design team from the ground up, and is responsible for 
some of the best design work Hipo has ever 
experienced such as: Moment, Juggernaut, and BKM 
to name a few. Kaan is the lead designer for 
IceBreakeerAR and is in charge of the output during 
design sprints. He ensures what is produced is a great 
brand, app character, logo, as well as the most 
beautiful and intuitive screens possible. 

Hakan Demiroz 
Senior iOS/AR Developer, Hipo Labs 
Hakan worked on backend and game development 
before specializing on the iOS platform a few years 
ago. He has a fresh perspective on development 
approaches, and is an indispensable part of the Hipo 
iOS team. He previously worked on several long-term 
projects such as Chroma and Popcorn Lists. Hakan will 
be the main iOS developer for IceBreakerAR. He is in 
charge of everything iOS, making sure the design 
implementation is pixel perfect, API and infrastructure 
implementation is scalable, and the interface elements 
flow well. 
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Tahir Yüksel 
Senior Designer 
A self-taught designer for digital products, Tahir has 
over 8 years of experience in designing web and 
mobile applications. Some of the designs have been 
featured in the iOS App Store as well as Apple’s 
WWDC, The Verge, TechCrunch, The Next Web and 
many other blogs and press. 

Ömer Aslan 
iOS Developer 
Ömer is the latest addition to our mobile team. He has 
been working as a freelance iOS developer for the past 
few years, working on international products such as 
Panda. When he is not building custom IOS 
applications, he is interested in drones and cars. 
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Zaheer Merali 
Strategic Advisor 
Zaheer’s passion in life is helping people to use the 
right combination of technology and human talent to 
solve big, complex problems in a variety of sectors. 
Over the past 15+ years, he has helped large 
corporations, entrepreneurs, and startup investors to 
innovate, grow and transform, typically in complex 
environments that are undergoing significant 
change. He provides a combination of strategic advice, 
operational excellence (in digital marketing & 
communications, account-based marketing & sales, 
customer success, finance, and core business 
processes), and purposeful investment. 

Kritin Lewis 
Advisor / Growth Hacker 
Growth marketing executive with 12+ years of 
experience in customer acquisition, activation and 
retention for clients such as J Date and Christian 
Mingle. Leader with a proven track record of building 
growth-marketing programs that yield uncommon 
results. Exceptional project manager, communicator, 
negotiator and cross-functional leader. 

Theodosis Mourouzis, PhD 
Blockchain & Cryptocurrency Advisor 
Dr Theodosis (Theo) Mourouzis is a cryptologist and 
information security professional with strong interests 
in both academia and industry. He holds a BA/MA in 
Mathematics and a MSc in Pure Mathematics (PART III 
- Number Theory Group) from University of 
Cambridge, a MRes in Security Science and a PhD in 
Information Security with Specialisation in 
Cryptography from University College London. He is a 
recipient of the 1st award in the UK Cyber Cipher 
Security Challenge in 2013 and he has represented 
Cyprus four times in Balkan & International 
competitions in Mathematics.



Appendix A

Retail 

Banner 
Template 
Custom 
Events 
In-App

2% of the user base spends $5 for a 10% discount at 10% of the retail partners where ICE receives 25% 
of the discount amount. 
$0.50 CPM 
$40 per month 
$75 per month 
$750 per event 
10% of the user base spends an average of $5 per month.

Growth Projections

Advertising

Retail Partners Banner Template Custom Events Users

2019 50 100 25 10 25 10,000

2020 500 500 300 200 125 50,000

2021 2,500 750 1,500 1,000 625 250,000

2022 7.500 1,000 6,000 5,000 3,125 1,250,000

2023 22,500 1,250 14,000 12,000 9,375 3,750,000

Revenue Projections

Advertising
Retail 
Partners Banner Template Custom Events In-App TOTAL

2019 125 500 12,000 9,000 18,750 60,000 100,375

2020 6,250 12,500 144,000 180,000 93,750 300,000 736,500

2021 156,250 93,750 720,000 900,000 468,750 1,500,000 3,838,750

2022 2,343,750 625,000 2,880,000 4,500,000 2,343,750 7,500,000 20,192,500

2023 21,093,750 2,343,750 6,720,000 10,800,000 7,031,250 22,500,000 70,488,750
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