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1. Introduction 

Blockchain technology, the technology that serves as the basis for Bitcoins, was 
launched by Satoshi Nakamoto in 2009 and then improved upon by Ethereum 
cofounder Vitalik Buterin in 2015. This technology and its derivatives (tokenization, 
smart contracts, decentralized autonomous organizations) opened up a great number 
of unique opportunities for humanity.  

The One+1 team has taken on the task of transforming such spheres of public life as 
charity and social responsibility of citizens and business with the help of modern 
technology.  

This Whitepaper presents a technological solution intended to ensure success in the 
following areas: 

 Boosting philanthropy among private individuals and commercial organizations; 
 Increasing donations to charities from private individuals and commercial 

organizations; 
 Developing the infrastructure of modern charity and, consequently, making the 

costs of charity processes cheaper; 
 Enhancing end-to-end transparency for donations; 
 Increasing public confidence in charitable organizations; and 
 Monitoring donations and the status of charity projects. 

 
This solution is intended to create a new ecosystem where distribution of money and 
project selection depend on a decentralized community of the most active 
participants in social and charity work rather than specific corporations or 
governments.  

We believe ultimately the One+1 project will ensure the equitable distribution of 
mankind and society’s collective production results and attract significant financing 
into the projects on which our future primarily hinges: social and charitable projects. 

The One+1 project also has a direct business application that will be of interest to both 
small and medium-sized businesses, as well as large companies and brands.  
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By combining charity and business, the technologies described in this Whitepaper 
allow the creation of a global and unique loyalty program. 

We present this project at token sale not only because helping people in difficult 
situations is the right thing to do, but also because bringing the Blockchain 
community and charity together has great potential for both sides.  

Every year, 1.5 billion people take part in some kind of charitable activity, donating 
more than $700 billion. Our goal is to use Chek’s good deeds token to involve as 
many people working with charities into the crypto economy, while utilizing all the 
advantages that Blockchain offers to maximize the effectiveness of the charity 
infrastructure, achieving unprecedented good from these efforts. 

 

Why should charity integrate into the Blockchain 
community? 

 Solving the lack of trust that people have in charitable organizations, Blockchain 
ensures transparent accounting on the part of charitable organizations, thereby 
protecting donors from scammers and increasing confidence in charities working 
on Blockchain. 

 It is an instrument for recognizing the importance of donors. Most often, donors 
remain anonymous and receive nothing for their donations. We plan to issue 
tokens in exchange for donations that, together with the good deeds rating, will 
serve as public recognition of the importance of the donor and as a motivational 
tool. 

 Receiving significant financing. The creation of an independent good deeds 
currency and increasing its exchange rate essentially creates a new fundraising 
instrument for the industry, allowing the charity sector to gain significant financial 
resources and run large-scale social and charitable projects. 

 Reducing costs associated with funding raising and payment processing that 
creates unnecessary and burdensome overhead. 

 Donations may be accepted in any cryptocurrency. 

 
The symbiotic nature of charity and the crypto world will take both sectors to a new 
level of development. 
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What could charity give the Blockchain community? 

 A great influx of new users through the global charitable loyalty program. 
 A currency that is used for day-to-day payments in accordance with legal 

regulations. 
 Impetus for the emergence of a large number of influential crypto economy 

ambassadors in the real world. 
 An expanded presence of big business in the crypto industry. 
 A boost for the global image of cryptocurrency. 
 The cheapest Blockchain network with verified and trusted nodes. 

 
Charitable donations are an ideal instrument for expanding the Blockchain 
community because they have an unequivocally positive image among all the 
members of consumer market: the state, the people, businesses, and the media. It has 
great resources as a result.  
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2. Glossary 

 

Chek  

A token that is issued as a response to donation to 
a charitable organization or any other digitized aid. 

Getone is the Blockchain platform to generate 
tokens. Until the migration to Getone, the 
Ethereum Blockchain platform is used. 

 

Charity Blockchain Association of 
Honest Foundations  
(hereinafter referred to as the Association) 

An association of honest charities that uses 
Blockchain-based accounting. The unifying 
principle of the Association to which all its 
participants adhere is maximum transparency in 
their work. 

The Association’s website:  

https://charityblockchain.ru/association 

The Association’s rules:  

https://charityblockchain.ru/terms 

 

Getone Blockchain Platform  

A public Blockchain network with a controlled-
access for data placement. Charitable foundations 
and socially responsible organizations are its 
nodes. DAO authorization is required to become a 
network node and thus record data. 
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The ecosystem needs its own Blockchain platform to achieve the following goals: 

1. Ensuring inexpensive recording of large volumes of data on Blockchain. The 
price of recording the data depends on the money spent on infrastructure 
support and does not depend on currency exchange manipulations. 

2. Creating a fast and reliable public Blockchain network to store distributed 
ledgers for those companies and projects that require reliable certified nodes 
for data validators that are trusted by the public, such as charities and socially 
responsible organizations. 

3. An additional source of financing for charities that serve as network nodes. 

4. Our platform affords socially responsible businesses and charities unique 
opportunities for cryptocurrency crowdfunding. 

 

CBA Governance Application for the Association 

An application that allows Charity Blockchain Association participants to manage the 
Association. 

Getone Cryptocurrency  

A cryptocurrency not traded on exchanges that is used to pay for recording blocks 
into the eponymous network. The exchange rate of the cryptocurrency is determined 
by node owners, depending on the total cost of maintaining a functioning network 
infrastructure. 

Getone is the Blockchain platform used to issue Getone cryptocurrency. Getone 
cryptocurrency may only be purchased for Cheks. 

Public Charity Ledger 

Industry decentralized ledger of data on all donations and expenses of charitable 
foundations and organizations that are members of the Charity Blockchain 
Association. 

Charity Data Loader 

An open-source software solution for uploading data on donations to charitable 
foundations and organizations and their expenses to the Public Charity Ledger. 
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Loaded data serves as grounds for issuing Cheks and reward points of the loyalty 
program. 

 

Charity Ledger Explorer 

An open-source software for visualizing the data of charitable foundations and 
organizations recorded in the Public Charity Ledger. 

The Association maintains a copy of the software for public use 
at: https://charityblockchain.ru. 

 

Charity Platform 

A complex of services for integrating charity into websites and applications. 

The platform consists of: 

●   Charity Database and Big Data: a global database of information on charities
  and Big Data analytics of donations and loyalty; 

●   Charity API: to build charity services into websites and applications; 

●   Payment API: for a specialized payment solution for charities; 

●  News and Info Portal on charity and new technologies; and 

●  Good Deeds Rating: assigned to individuals and legal entities for charity work. 

 

Loyalty Platform 

A charitable loyalty program for small, medium, and large business. 

The program consists of: 

●  Loyalty API: an integrated solution for connecting to the loyalty program; 

●  Exchange: converts loyalty reward points into Cheks and back; 

●  Loyalty Processing: protected loyalty processing; 

●  Engagement Services: involves customers in the loyalty program based on 
chatbots, mobile apps, texts, and email notifications; and 

●  POS Integration with offline devices for payments by card. 

 

 

Good Deeds Reward Points 
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Points that are awarded in countries where legal entities do not have the right to 
accept tokens in accordance with national legislation. 

Getone is the Blockchain platform to store reward points. Until the migration to 
Getone, the Ethereum fork is used. 

Good Deeds Rating 

The rating of each user (an individual or a legal entity) on Blockchain, showing the 
degree of involvement in charitable activities. 

Getone is the Blockchain platform to store ratings. Until the migration to Getone, the 
Ethereum fork is used. 

Decentralized Autonomous Organization (DAO)  

DAO is an organization on Blockchain that operates based on rules executed by smart 
contracts. All the processes in DAO are strictly encoded, and such an organization 
does not have traditional owners or a Board of Directors, but it does have token 
(Chek) holders, who have the right to vote on any proposal. 

One+1 DAO App 

An app that allows Chek holders to manage DAO and solve key issues in the One+1 
ecosystem and to distribute money received by the Foundation for the Development 
of Social Initiatives in the Blockchain ecosystem. 

One+1 Payment Service  

A specialized payment service whose distinguishing feature is the 0% commission for 
donations, with the expenses being covered by the issuance of Cheks and by 
revenues from payments processed for commercial organizations. Commercial and 
non-commercial organizations use the Payment API to connect to the payment 
service provider. 

ERP System for Foundations 

Specialized software that allows foundations to manage and automate their work, 
classify financial flows, and standardize data loading into the Blockchain. 
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The Foundation for the Development of Social Initiatives on 
Blockchain (hereinafter referred to as the Development Foundation): 

The Development Foundation is managed by the Chek holders: investors, and 
charities. 

The Development Foundation’s resources are Cheks received from charities. Pursuant 
to a decision of the DAO, the Development Foundation may pay remuneration to the 
following stakeholders:  

● Media and journalists from the charitable sector and the Blockchain community 
for the best articles or television broadcasts on charity and Blockchain; 

● Businesses for connecting to the One+1 ecosystem; 
● The Charity Blockchain Association to cover its needs, develop new charitable and 

social projects, and develop the One+1 infrastructure; and 
● Software developers to develop the ecosystem.  
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3. Market  

The Charity Sector on a Global Scale 

The CAF (Charities Aid Foundation) research presents the following picture of the global 
charity market: 

 Charity donations account for about 1% of global GDP (around $733 billion); 
 About 1.5 billion people donate to charity annually, and their number is growing. 

 

Donors Between 2011-2015 

 

The United States has the most developed and mature charity market. In 2016, charity 
donations in the United States accounted for 2.1% of the country’s GDP, which is 
nearly half of the world’s charity donations. Between 70% and 90% of American 
families donate $2,000-$3,000 to charities annually. The average American donor 
supports between three and six charities. 

In Russia, the charity market is still developing. However, the annual volume of 
donations today is about $2.5 billion. At the same time, Russia holds only the 126th 
place in CAF’s charity ranking. 

Over the last 10 years, the number of middle-class donors in Russia has grown 
significantly. The CAF survey of private donations in Russia showed that in 2017, 53% 
of Russians had made donations within the previous 12 months. Most frequently, 
donations were made to support children and religious organizations and to help the 
poor, however support for the environment, people with disabilities, and the so-
called “disadvantaged areas” is growing too.  
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Share of Charity of the Country’s GDP 

 

 

 

Online donations in the United States account for just 10% of all donations, compared 
to 34% in Russia and over 50% in Europe. Yet in all countries, the share of online 
donations grows by 3-7% on average annually. 

In all countries, the issue of transparency and responsibility of charities is important 
for donors. Even in the United States, where the charity culture is highly developed, 
50% of donors research a charity before donating. More than 30% say they carefully 
study information on a charity before donating. 

According to the 2016 CAF Survey, lack of confidence in non-profits and a lack of 
understanding of their importance and of the work they do is the biggest obstacle in 
the way of private donations. A total of 65% of Russians are sure that money donated 
to a non-profit organization will never reach the intended beneficiary. 

 The world has about 700,000 charities. 
 Of these, more than 110,000 are located in Europe. 
 Russia has about 2,500 registered charities. 
 75% of large businesses do some kind of charity work. 
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Corporate Charity 

According to a survey of top managers of world’s 500 largest companies conducted 
by the Committee Encouraging Corporate Philanthropy showed that the volume of 
corporate charities between 2012–2014 increased more than 56% among 
corporations participated in the survey. Moreover, the popularity of corporate 
charities is growing both in developed and developing countries. 

According to KPMG, the most significant growth in the number of corporate social 
responsibility (CSR) reports was recorded in the Asia-Pacific Region: from 49% in 2011 
to 71% in 2013. This became possible mainly due to an increase in India, Singapore, 
and Australia. For example, the number in India grew from 20% in 2011 to 73% in 2013. 
In Russia, the share of socially oriented trading companies is about 30–40%. 

In Russia, about 60 large Russian and international companies increased their charity 
budgets from a combined 10 billion rubles in 2013 to 43.9 billion rubles in 2016, 
despite political and economic instability and the significant weakening of the ruble in 
late 2014. 

Items Donated to Charity 

The sale of household and other used items for charity is a fairly large industry all over 
the world. 

For example, the UK-based Charity Retail Association is a chain of stores where 
people bring items they no longer need, which are then sold, and the proceeds 
donated to charitable projects. There are 11,200 charity shops throughout the United 
Kingdom. The total annual turnover is £270 million ($345.6 million). 

Goodwill (United States) collects second-hand clothing and other household goods 
and then sells it, with the proceeds going to charity. There are 3,200 stores in 17 
countries. The total annual revenue is $5.71 billion. 

Scenarios of how to utilize unwanted items is also relevant for the corporate sector. 
For example, the remnants of non-food products in Russia amounted to about $23.6 
million at the end of 2016.  

In Russia, charitable retail stores are a comparatively new phenomenon. They are 
already showing rapid and steady growth. There are such well-known initiatives as 
Dobrye Veshchi, Charity Shop, Svalka, and Lavka Radosti. 

In addition, in Moscow alone, up to 10,000 ads with free items are posted daily on 
Avito and Youla (alternatives to eBay and Amazon). That is, there is a rather large need 
to just get rid of unwanted items. According to ProfiResearch, almost 60% of people 
would like to give unwanted items to those who need them. 
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Charity on Blockchain 

The first charity startups and pilot projects using Blockchain appeared only recently, 
but they have already attracted considerable attention (BitGive, Safello, Bithope, 
AidCoin, GraceToken, HullCoin). 

However, with the exception of Ant Financial, no project builds ties with existing 
charities in the real world, offering global solutions for the charity ecosystem. Ant 
Financial uses Blockchain only to ensure the transparency of charity activities on the 
national market. 

 

Main Conclusions 

● The volume of the charity market is large, and there are many donors and socially 
responsible companies; money turnover is significant. 

● The charity market needs Blockchain as an instrument for confirming the honesty 
and transparency of charitable foundations. 

● A problem of “unwanted items” exists, which is successfully solved by selling such 
items and giving the proceeds to charity. The market aimed at selling used items in 
favor of charity opens up huge opportunities. 

● Businesses are interested in charity work. 

● One+1 is the first initiative that integrates the existing real-world charity sector and 
the crypto industry into a single ecosystem. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



15 
 

4. Participants in the Ecosystem 
of the Charity Market  
 

The main participants in the charitable ecosystem: 

 

 

1. Charitable Organizations 

Charitable organizations are engaged in providing direct assistance to people in need, 
as well as developing socially oriented programs and initiatives. 

Charitable organizations most commonly focus on the following areas of need: 
environmental protection, culture, arts, education, orphans, the elderly, people with 
disabilities, illness and disease, homeless people, people in difficult situations, and 
animals. 
 
The main goals of charitable organizations are as follows: collecting money, providing 
assistance, attracting the attention of the general public and authorities to social 
issues, and involving volunteers in their work. 
 
PR and advertising: 
Each charity uses media (blogs, social networks, mass media [in addition, there are 
numerous shows about charity on television and radio channels, as well as special 
columns in newspapers and magazines]) and the help of trustees, volunteers, and 
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“friends” of the foundation from among celebrities (artists, athletes, writers, and other 
famous people). Almost all famous people are involved in one or more charitable 
foundation. 

2. Socially Oriented Business  

Businesses are interested in active participation in charity in order to improve the 
image of the brand, gain additional benefits from a PR perspective (including 
participation of charitable organizations), build a positive work culture, and attract 
new customers. 

Examples of how businesses participate in charity: 

 Direct donations (examples: Sberbank: $30.5 million; GE: $215 million. Sources: 
CAF Russia, The Chronicle of Philanthropy) 

 The allocation of special areas for selling items made by people with disabilities 
(Lukoil) 

 Organizing charity events (Gazprombank, Rosbank) 
 Sponsoring charity events (Societe Generale Group) 
 Surplus products are sent to charitable organizations (Adidas, H&M) 
 Involving employees in charitable activities; many companies offer volunteer 

vacation programs and actively develop corporate charity initiatives (Benevity, 
MasterCard) 

 Non-financial assistance to charitable organizations (Gruzovichkoff) 
 Donations to charities from the sale of certain goods (in the United States: 

Amazon Smile and eBay) 
 Charity tours (in the United States: Winspire): a tourist agency allows 

foundations to sell tours to donors; part of the proceeds goes to charity 
 Software for automating charity auctions and other events (in the United States: 

Charity Auctions Today, 501 Auctions, One Cause) 
 ifonly.com, business services aggregator: various companies sell their services 

on the website, part of the proceeds goes to charities. 

3. Donors 

Donors are people who make donations to charitable organizations. They are mostly 
motivated by the desire to do a good deed, helping others, to improve their own 
feeling of self-worth and the way in which other people and society view them. Many 
donors attach themselves to a cause long term since they have an emotional 
connection with it. Each donor is happy to receive recognition for his or her merits 
and such recognition may be represented by reports that the donor’s money saved 
someone’s life, mentions in social media devoted to charitable projects, or discounts 
in stores for being a responsible citizen. 
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There are casual and permanent donors—the latter are adherents of certain charitable 
organizations and regularly make donations to their favorite foundation. 

4. Famous People 

Involvement in charitable activities is one of the prerequisites for excellent celebrity 
personal branding. Positive public relations are routinely leveraged from famous 
people donating to a charity. 

5. Media 

A large number of media representatives happily cover events related to charity. 
Charity topics attract millions and resonate with audiences, making them an 
interesting subject. “Feel-good” human interest stories provide a balance to the 
negative coverage the media spends the majority of its time covering. 

The coverage of events related to charity is important for businesses that understand 
this is an additional channel for PR, as well as for charitable organizations, since this 
approach provides means for attracting people’s attention to the problems they solve 
and receiving additional donations. This is also important for famous people to 
improve their image and popularity. 

Each member of the charitable ecosystem needs other members and depends on 
them. 

Example I: A Famous Person  

1. Famous people strive to cooperate with charitable organizations in order to 
demonstrate their attitude toward charitable activities and improve their 
personal brand. 

2. However, the charitable organization will not be able to highlight the 
participation of a famous person in their activities without involving media 
representatives. 

3. Also, the charitable organization will not be able to hold a celebrity-attended 
event in which the celebrity will take part if a company does not act as a 
sponsor. 

4. In addition, no positive effect can come from the participation of celebrities in 
charitable activities if visitors do not make donations. 
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Example II: Socially Oriented Business 

1. A company needs to attract new customers and improve their brand image, 
and therefore providing assistance to a charitable organization. 

2. A business, however, should understand their clients will learn about its actions 
only if they are covered in the media (this is important, since the main task of 
any company is to make a profit).  

3. If celebrities take part in the coverage of an event organized with the support of 
the company, such an event becomes more popular and attracts more 
potential customers. 

4. Donors who regularly transfer their money to their favorite foundation 
understand the company also helps this foundation and they become 
customers of such company. 
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5. Product 

The Infrastructure of the Global Charity Loyalty 
Program  

The Chek-based charity loyalty program brings together business and charity into a 
single ecosystem that is economically profitable for all participants.  

 

 

 

 

 

 

 

 

 

 

 

 

 

The infrastructure is based on Chek good deeds tokens awarded to buyers when a 
donation to a charity is made. 

Using Loyalty API interfaces, the business integrates the charity loyalty platform into 
its processes and receives a full-fledged loyalty program comparable in its features 
and functionalities to the market leaders in the loyalty programs segment.  

Purchases can be made both online and offline: 

 Online on a special One+1 Marketplace charitable trading site and similar services 
connected to the loyalty program through the Loyalty API; 
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 On websites and in the apps of ecosystem members that have integrated the 
loyalty program into their business; and 

 Offline in the stores of ecosystem members using POS integration. 

 

Using the Charity API, businesses gain access to a regularly updated catalog of 
charities and their projects and allow customers to choose the purpose for their 
donation when making a purchase. Charity services and projects also gain access to 
the global charity database (Charity Database and Big Data) and, through the Charity 
API, use the database to build new effective solutions for charities.  

When buying goods or services through charity shops or aggregators, the customer 
receives loyalty reward points which may then be exchanged for Cheks or vice versa 
at a special exchange. 

One+1 carries out appropriate legal and tax work in every new jurisdiction where it 
launches a loyalty program to ensure all members can enjoy a loyalty program that 
operates in accordance with the relevant national legislation. Thanks to the loyalty 
points system, One+1 may work even in those jurisdictions where cryptocurrency 
circulation is prohibited or difficult. A distinctive feature of the One+1 program is that 
points are pegged to the Chek exchange rate. 

When paying for goods and services in the One+1 ecosystem, the customers can be 
sure their donation will reach the intended charity or organization. Donations can be 
traced through the Charity Ledger Explorer. 

By using Engagement Services, customers/donors can monitor the status of the 
projects they support, receive reports on the results, and ask questions to charities. 
Interaction takes place in any way convenient for the customer, whether through a 
chatbot, a mobile app, text messages, or email. 

The Charity Data Loader exports information on donations from the loyalty platform 
into the Public Charity Ledger. Charities also use the Loader to upload information on 
donations made outside the One+1 project infrastructure. The data is used to issue 
Cheks and calculate the Good Deeds Rating of socially responsible individuals and 
businesses.  
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One⁺¹ Marketplace 

The One+1 Marketplace (and similar services connected to the loyalty program via the 
Loyalty API) is a key infrastructure element of the global charitable loyalty program. 

The Marketplace is an online space for the sale of items in favor of charitable 
organizations which, together with businesses integrated into the loyalty program, is 
an infrastructure element ensuring goods turnover and demand for Cheks at the initial 
development stage. 

Private individuals, retailers, and celebrities are One+1 sellers. Buyers are ordinary 
people or charitable organizations. 

Revenues from sales are transferred to charitable organizations. 

All transactions are recorded in Blockchain.  

The site accepts Cheks and/or Good Deeds Reward Points as payment.  

 

WORKFLOW OF THE ONE⁺¹ MARKETPLACE 
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Project Status 

 Marketplace at 1p1.io.  From October 1, 2017, all transactions are 
recorded in Blockchain. 

A unique payment scheme with elements 
of a secure transaction in favor of third 
parties was developed in partnership with 
Yandex Money. 

 The project is recognized as socially 
significant. 

 

 A team of 26 professionals, the company’s 
management has been working together 
for more than three years (all the 
competences are covered). 

 
Several of our cofounders have an IT 
company, with experience and expertise in 
all areas of IT and the ability to solve 
problems of any complexity. 

 A unique legal scheme of donations 
through 1p1.io in favor of a third person 
has been developed. 

 67% of people are ready to regularly use 
One+1 Marketplace for sales/purchases 
(ProfiReseach). 

 The website works with a large number of 
Russia’s key top 50 charities, which, among 
other things, place One⁺¹ buttons on their 
sites and provide organic traffic. 

 An agreement has been signed with United 
Way’s representative office in Russia on 
strategic cooperation and verification of 
Russian and foreign nonprofits. 

 The project collaborates with key players 
on the charity markets and in social 
projects. 

 One+1 has support from key media outlets 
that cover charity work (Takie dela, the 
Social Information Agency). 

 Sales of celebrity lots are carried out in 
partnership with the largest charity event 
platform, Share the Good Things. 

 Koshelek (The Wallet), the largest retail 
aggregator, is the project’s partner. It 
aggregates many socially oriented 
businesses. 

 The project received extensive media 
coverage in OTR, Echo of Moscow, Radio 
Mayak, Moscow is Speaking, and The 
Village. One⁺¹ is recognized as a service of 
the day. Also featured in IT and crypto 
media such as crypto-mining, Bitreport, 
BitMakler, Coinfox, it-weekly, and 
Habrahabr. 
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One+1 provided a new fundraising channel to charitable organizations and became an 
aggregator of charitable organizations in Russia. 

An API for connecting to the loyalty program is being developed for similar 
marketplaces abroad. There is the option to give foreign companies engineering 
solutions and launch white label projects. 

Only verified charities may join One+1 (for instance, the principal verifiers with 
unblemished professionalism and honesty on Russia’s charity market are United Way, 
the All Together Charity Association, and Dobro MAIL.RU).  

To prevent fraud, One+1 uses the elements of Esceow Safe Transaction mechanism in 
favor of a third party. The funds are reserved on the buyer’s bank card until the items 
are handed over by the seller. The purchase is confirmed by the seller, who receives 
no material benefit (in the case of private individuals).  

Payments are performed exclusively by bank card. 

Charitable organizations that are partners of the project have placed the buttons 
“Goods to Money” integrated with 1p1.io on their websites: 

 

 

www.fond-nika.ru – Charitable Foundation for Assistance to the Homeless Animals "NIKA" 



24 
 

 

https://korablik-fond.ru/1plus1/ – Charitable foundation for helping children with serious 
illnesses and their families. 

Survey  

In June 2017, ProfiResearch conducted a survey to assess the attractiveness of the 
One+1  charitable trading platform for potential users. 

One thousand people between the ages of 20 and 50 took part in the survey. 

The results surpassed the expectations for all key parameters. 

The readiness of the audience to use the One⁺¹ platform: 67% of all respondents are 
ready to use One⁺¹; 52% of all respondents are ready to post ads more than three 
times per month. 

 

A: 81% consider our project to be useful. 

B: 67% are ready to use our platform. 

C: 52% are ready to post more than three times a month. 
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The main reasons for using the One⁺¹ platform are as follows: 

58% 43% 53% 
Double benefits: I sell unnecessary 
items and thereby help people in 
need. 

Double benefits: I buy necessary 
items and thereby help people in 
need. 

I can do good deeds without 
leaving my home (ease of use). 

Fears associated with the One⁺¹ platform: 20% of respondents are afraid of a fraud. 

Main Conclusions: 

 67% of respondents are ready to use the One+1 charitable trading platform. In 
addition, more than half of all respondents are ready to post listings at least three 
times per month. 

 Similar projects already successfully work on the US market. 
 The main reason for using One⁺¹ is to help people in need and do good deeds. 
 The transparency of transactions on the One⁺¹ platform is ensured by recording 

them in the Blockchain, thereby preventing mistrust and expanding the audience 
by an additional 20%. 

PR Strategy 

The charitable sector has all the resources for effective PR. However, many charitable 
organizations do not have necessary expertise in this area. 

Almost every charitable organization has permanent sponsors from businesses, 
ambassadors, and famous media personalities. 

In partnership with charities, One⁺¹ uses their resources to promote the charitable 
organizations themselves and the charitable trading platform.  

Example I. 

Most musicians, artists, writers, athletes, and other celebrities often cooperate with 
charitable organizations on an ongoing basis. Therefore, it is quite simple to involve 
them in a PR project. A celebrity posts a listing for the sale of his/her belongings, 
concert tickets, or signed books. A charitable organization and One⁺¹ provide 
coverage of this event in the media. Items can be transferred to buyers at a special 
event conducted by the celebrity or the charity, such as a concert or charity fair. 
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Such combination makes it possible to attract the attention of the media, allows the 
celebrity to receive positive PR, the charity to increase its sales, and One⁺¹ to involve 
new users. 

Example II. 

Large businesses supporting charitable organizations often involve their employees in 
charitable initiatives. 

We initiate social PR projects to sell employees’ belongings using One⁺¹, and then 
transfer all money to a charitable organization supported by this company. Such an 
event becomes socially significant, as the company not only handed the items over to 
the foundation, but in fact initiated the donation of money. 

Events of this format attract the attention of the media and immediately involve a 
large number of participants among businesses. 

 

Charity Blockchain Association 

We established the Charity Blockchain Association in order to: 

● increase the level of trust in charitable organizations; 

● popularize Blockchain technology among charitable organizations; 

● involve new users in the crypto industry; 

● popularize Cheks; 

● promote the culture of charity; and 

● uncover bad-faith charities. 

The first charitable organizations are already connected to the Association and 
switched their accounting to Blockchain (charityblockchain.ru). Also, 80% of the 
charitable organizations that visited the presentation of the One⁺¹ project in the 
“Boiling Point” co-working center of the Agency for Strategic Initiatives under the 
Government of the Russian Federation in July 2017 joined the working group on the 
establishment of the Association. 

Charitable organizations that join the Association will use One⁺¹ software to upload 
information from their accounting systems to the Ethereum-based public Blockchain 
network (subsequently, records will be maintained on the Getone platform via the 
Charity Data Loader). 
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Verification of Charitable Organizations 

Before joining the Association, charities: 

1. Undergo initial verification with the involvement of one of the key national 
(depending on the country) or international verifiers. 

2. Gain approval from Association members (the Association has the right to 
develop its own verification standards). 

After joining the Association: 

1. The Association may hire third-party organizations to conduct selective audits 
of the accounting records of charitable organizations that are members of the 
Association. 

2. Prior to awarding Cheks, the accounting records uploaded to Blockchain 
undergo additional verification in accordance with the standards developed 
during the Association’s work. 

 

In the event that fake transactions are detected, Cheks awarded for the transactions 
are annulled. 

 

The Association’s rules are available at: charityblockchain.ru 

 

 

Implementing Cheks and Deploying the Basic 
Acceptance Infrastructure 

The total number of Cheks is limited to seven billion tokens (each inhabitant of Earth 
has an opportunity to do a good deed and get a Chek—a token of good deeds). 

Nominal initial price: 1 Chek = $0.1. 

Cheks may be divided up to the eighth decimal place. 

Four hundred million tokens are issued upon the launch of the project and distributed 
among investors, the project team, and assistants (bounty).  

Every investor who buys tokens participates in charity work sponsoring the 
development of the charity ecosystem’s infrastructure and contributes to expanding 
the Blockchain community. 
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The remaining 6.6 billion Cheks can only be issued when donations are made to a 
charitable organization that is a member of the Association of Honest Foundations. 

A Chek is not a security. One⁺¹ will not buy back Chek tokens under any scenario. 

The Distribution of Cheks 

 

DAO, the main holders of Cheks (investors and charitable foundations), manages the 
Development Foundation. 

 Journalists receive Cheks for the best articles or broadcasts about charity and 
Blockchain. 

 Businesses receive Cheks for connection to the One+1 ecosystem.  
 IT specialists receive Cheks for taking part in developing the IT infrastructure. 
 The Foundation for the Development of Social Initiatives on Blockchain 

allocates 40% into running joint social and charitable projects.  

Sixty percent of the funds received by the Foundation for the Development of Social 
Initiatives on Blockchain are transferred to retail, media, and IT professionals (20% 
each). Forty percent goes toward the needs of the Charity Blockchain Association and 
running joint social and charity projects and are also spent on maintenance of the 
One⁺¹ infrastructure. 

This approach ensures each issued token is associated with a good deed (donation), 
and all participants of the charitable ecosystem (socially responsible businesses, 
charitable organizations, donors, the media, and IT professionals) will be interested in 
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the development of the One⁺¹ infrastructure and the growth of the token exchange 
rate.  

 

 
Calculating Cheks Awarded  

If One⁺1 (or a similar service) is not used to make a donation, then the base amount of 
Cheks to be awarded when donating to a charitable organization without using One⁺¹ 
or similar service (directly to a charitable organization) is 40% of the donated amount 
in US dollars at the average monthly exchange rate in the previous reporting period 
(or the equivalent in another currency if DAO selects it as the principal currency). 

If the donation is made in another currency (other than US dollars), the base amount 
of Cheks is equal to 40% of the equivalent in US dollars at the average monthly 
exchange rate in the previous reporting period. Cheks are awarded once a month on 
the basis of data uploaded by charitable organizations into the Public Charity Ledger. 

At the launch of the project: 

● the charitable organization receives 20% of the donated amount that goes to 
the charity, with 30% of that amount being deducted and diverted into the 
Foundation for the Development of Social Initiatives on Blockchain (i.e. the 
charity receives 14% and the Development Foundation receives 6%); 

● the identified donor receives 20%. 

The donor and/or charity ask that mined Cheks be transferred to a wallet managed 
under the rules set by DAO. 

If One+1 or a similar service is used to make a donation, then the base amount of 
Cheks to be awarded when donating to a charitable organization using One+1 (or a 
similar service) is 60% of the donated amount in US dollars at the average monthly 
exchange rate in the previous reporting period. 

If the donation is made in another currency (other than US dollars), the base amount 
of Cheks is equal to 60% of the equivalent in US dollars at the average monthly 
exchange rate in the previous reporting period. Cheks are awarded once a month on 
the basis of data uploaded by charitable organizations into the Public Charity Ledger. 

At the launch of the project: 

● the charitable organization receives 20% of the donated amount, with 30% of 
that amount being deducted and diverted into the Foundation for the 



30 
 

Development of Social Initiatives on Blockchain (i.e. the charity receives 14% 
and the Development Foundation receives 6%); 
 

● the donor/seller receives 20%; 

● the customer receives 10%; and 

● One⁺¹ or similar service receives 10%. 

The donor/seller and/or charity may ask that Cheks be issued to a wallet managed 
under the rules set by DAO, in order to have Good Deeds Reward Points issued. 

Subsequently, the reward will depend on several factors listed below. 

There are two criteria for determining the number of Cheks to be awarded: 

● the average monthly exchange rate for Chek to US dollar; 

● decreasing factor depending on the total number of issued Cheks at the 
current moment. 

 

Description of the Issuance Process 

Taking into account the decreasing factor, the tabular representation of the issuance 
can be summarized as follows: 

 ISSUANCE (MILLION) FACTOR EPOCH 

 STAGE 1  0–400  1/1  0 (WITHOUT EPOCH) 

 STAGE 2  400–700  1/1  1 

  700–1200  ½  2 

  1200–1700  ¼  3 

 STAGE 3  1700–1,800  1/8  1 

  1800–1.900  1/9  2 

  1900–2000  1/10  3 

  …   

  6900–7000 1 / (7 + 
EPOCH) 

 53 
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The same information can be 
presented in the form of a graph as 
follows: 

Each epoch of the second stage 
allows the generation of an 
additional influx of charitable 
organizations and new wallet owners 
into the One⁺¹ ecosystem because of 
the limited distribution of Cheks with 
a high factor. 

As stated above, there are two options for rewards for the donation: 

 

Variant 1: 

CHEKS = 0.4 * SUM_USD * k / L 

Variant 2: 

CHEKS = 0.6 * SUM_USD * k / L 

CHEKS is the number of tokens to be awarded for a donation. The tokens to be 
awarded are divided between the donor, the foundation that receives the donation, 
the buyer, and the One⁺¹ trading platform. 

SUM_USD is the donated amount in USD; 

k is the issuance reduction factor depending on the stage and the epoch of issue; and 

L is the average exchange rate in the previous month (at the initial stage, the exchange 
rate is $0.1). 

The specific variant to be used is selected depending on the donation scheme: either 
40% or 60% of the donated amount in USD. 

 

Issuance and Issuance Reduction Factor; Dependence of the Factor 
on the Stage and Epoch 

Stage 1 (up to 400,000,000 Cheks issued) 

 This is the initial stage 
 Up to 400,000,000 Cheks are to be awarded at this stage 
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 k equals 1 
 There are no epochs at this stage. 

 

  ISSUANCE (MILLIONS) FACTOR EPOCH 

 STAGE 1  0–400  1/1  0 (WITHOUT 
EPOCH) 

 

OPTION 1: 

CHEKS = 0.4 * SUM_USD/0.1 

OPTION 2: 

CHEKS = 0.6 * SUM_USD/0.1 

(depending on the on the scheme of donation) 

 

Stage 2 (400,000,000–1,700,000,000 Cheks issued) 

● Stage 2 consists of three epochs 

● 400,000,000 (inclusive) to 1,700,000,000 Cheks to be awarded at this stage 

● A new epoch begins after every 500 million Cheks. 

  ISSUANCE (MILLION) FACTOR EPOCH 

 STAGE 2  400–700  1/1  1  

  700–1200  ½  2 

  1200–1700  ¼  3 

k = (1/2) epoch - 1  

where epoch is the number of the epoch 

VARIANT 1: 

CHEKS = 0.4 * SUM_USD * k/L = 0.4 * SUM_USD * (1/2) epoch-1 / L 

VARIANT 2: 

CHEKS = 0.6 * SUM_USD * k/L = 0.6 * SUM_USD * (1/2) epoch-1 / L 

(depending on the scheme of donation) 

 



33 
 

Stage 3 (1,700,000,000–7,000,000,000 Cheks issued) 

Stage 3 consists of 53 epochs 

1.7–7 billion Cheks are to be awarded at this stage 

A new epoch begins after every 100 million Cheks 

 

  ISSUANCE (MILLION) FACTOR EPOCH 

 STAGE 3  1700–1800  1/8  1  

  1800–1900  1/9  2 

  1900–2000  1/10  3 

  …   

  6900–7000  1 / (7 + EPOCH)  53 

 

k = 1 / (7+epoch) 

where epoch is the number of the epoch 

 

VARIANT 1: 

CHEKS = 0.4 * SUM_USD * k/L = 0.4 * SUM_USD * (1/(7+epoch))/ L 

VARIANT 2: 

CHEKS = 0.6 * SUM_USD * k/L = 0.6 * SUM_USD * (1/(7+epoch))/ L 

(depending on the scheme of donation) 

The total number of Cheks awarded to each wallet cannot exceed 0.5% of the seven 
billion Cheks. If DAO discovers a transfer of more than 0.5% of seven billion Cheks in 
favor of one beneficiary, including to different wallets, then DAO has the right to 
refuse to award tokens for such donations. One⁺¹ is an exception to this rule. 

Such an approach will make it impossible to buy more than 0.5% of the total issued 
tokens by any large corporation, that is, Cheks will be fairly distributed among the 
donors. In this case, “buy” means donating to an affiliated charity organization of a 
corporation and receiving a significant number of tokens at an early stage of 
ecosystem development. 

Good Deeds Rating 

The donor receives a rating for every good deed (donation, article, volunteering, a 
business participating in charity work), and this rating is recorded to the Blockchain. 
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Ratings and Cheks are awarded at the same time.  

One rating point of the donor is awarded for the amount equivalent to one US dollar 
received by the charity as a donation (at the time of calculating the rating). One rating 
point of the retailer, the media, charity service, and the One⁺¹ platform is equal to one 
US dollar.  

When paying in Cheks, the amount of Cheks is converted into USD at the current 
exchange rate; rating points are awarded for the amount received. 

 

 

The Responsibilities of DAO are as Follows: 

● Resolve issues related to the distribution of Cheks from the Foundation for the 
Development of Social Initiatives on Blockchain Ecosystem. 

● Adjust the remuneration calculation formula and the issuance reduction factor, 
taking the current market situation into account. Setting restrictions for 
exchanging Good Deeds Reward Points for Cheks and vice versa (this step 
makes it possible to minimize the risks of the Chek rate falling due to excess 
supply). 

● Choose the main currency for Cheks. 

● Make conceptual decisions regarding the development of the infrastructure of 
the One⁺¹ ecosystem. 

● Determine the mechanism for the distribution of Cheks awarded to the media 
and IT. 

● Make decisions about awarding Cheks to charities and volunteer projects, with 
the digitized results of their work recorded in the Blockchain network. Adopting 
decisions on the volume and procedure for awarding Cheks to such 
organizations and their users. 

 

Awarding Good Deeds Reward Points 

(the name may vary depending on the country) 

Good Deeds Points are awarded as follows: 

Cheks may be awarded in two ways.  
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● The first method involves creating a link between the wallet and the user’s 
account; Cheks are issued using smart contracts. 
 

● The second (and main) method involves the user granting the right to receive 
Cheks via a wallet managed in accordance with the rules set by DAO. The user 
will then be able to request the transfer of Cheks to his/her wallet (if such a 
transfer is not prohibited under the national legislation). The client will be 
awarded points within the loyalty system, where one points equals one Chek. 
 

The number of a user’s loyalty points is equal to the number of Cheks that the user 
has instructed to be transferred to his/her wallet managed in accordance with the 
rules set by DAO.  

This method is useful in cases where the legislation of the country where the project 
operates does not allow legal entities or individuals to use Cheks for payments. 

Loyalty points may be used to make purchases on the One+1 Marketplace or similar 
services, make donations to charitable organizations, pay for goods and services 
provided by partners, pay for the services of companies operating in the charity 
sector, and pay for recording in Getone.  

Reward points make it possible to pay for goods and services in any cryptocurrency. 
In order to do this, Cheks must be purchased and exchanged for reward points. 
Buying Cheks and exchanging them for reward points is done in specially selected 
jurisdictions; reward points are valid in various jurisdictions regardless of the place of 
purchase. 

Exchanging Cheks for Good Deeds Reward Points and Vice Versa 

Cheks are exchanged for Good Deeds Reward Points via a user account.  

The user needs to specify the wallet number in order to transfer Cheks for a specific 
number of points. After the transfer has been completed, the appropriate amount of 
reward points will be annulled.  

A wallet with reward points is opened for every organization (non-profit organizations 
and businesses). 

The amount of reward points transferred from those wallets may be limited pursuant 
to a DAO decision due to changes in the market situation.  

Cheks may be exchanged for reward points when a user is registered in the loyalty 
system. 
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Mechanism of Deferred Payments for Verification  

The One⁺¹ ecosystem involves third-parties that specialize in verifying charitable 
organizations to conduct initial verification. 

One⁺¹ pays for the services of such third parties at the expense of the verified 
charitable organization, but offers a grace period of three months, after which the 
charitable organization will be able to use received Cheks for payment (if, after three 
months, the charitable organization does not have a sufficient amount of Cheks, the 
debt or part thereof will be written off in US dollars, or the equivalent in the local 
currency of the charitable organization converted according to the exchange rate on 
the date of the debt). 

 

Donor Anonymity 

The system entails three principal levels of user identification: 

1. Complete anonymity: Anonymous 

2. Anonymity with a tag signifying that the user is not on the international 
blacklist: Anonymous Verified 

3. Complete identification: Verified 

Donations to charitable foundations and the use of Good Deeds Reward Points are 
only available to users with Anonymous Verified and Verified status (unless the DAO 
has decided otherwise). 

What is the “Anonymous Verified” status? This status means the user does not pose 
any danger and maintains complete anonymity of the user for everyone, including the 
system itself.  

How is this achieved? A user wants to remain anonymous but is willing to be identified 
by third-party verifiers or by a credit card check (for developed countries and DAO-
approved countries).  

After identification, the user is randomly assigned a special ID; no system participant, 
including the program itself, can identify a specific person.  

The Anonymous Verified status is assigned to the ID. Subsequently, the user may take 
any actions in the system without the fear of being identified. 

Such a solution makes it possible to eliminate criminals and terrorists from the system, 
which is important for the system’s image as a whole. 
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What Do All Participants Receive? 
 

1. Charitable Organizations 

One⁺¹ helps to solve three key issues that charities face: 

1. Attracting additional donations. 
2. Increasing the level of trust in charitable organizations. 
3. Converting one-time donors into regular contributors. 

 

Solution to Problem 1: Attracting Additional Donations 

Charities receive Cheks, so they are interested in increasing the 
exchange rate of Cheks and thus channel maximum efforts into 
achieving this goal in order to receive significant amounts of donations 
in Cheks. Charities may also receive donations in the principal 
cryptocurrencies. 

 

Solution to Problem 2: Increasing the Level of Trust in Charitable Organizations  

The Charity Blockchain Association helps increase the level of trust in 
the charitable sector due to the positive image of Blockchain 
technology. At the same time, every donor understands the reports of 
the foundations that are members of the Association are beyond doubt. 

 

Solution to Problem 3: Converting One-time Donors into Regular Contributors 

The good deeds rating on Blockchain, as well as the ability to buy items 
on the Marketplace using Cheks, lead to an increase in the frequency of 
donations.

 

2. Businesses 

One⁺¹ solves four key issues that businesses face:  

1. Strengthening their brand image. 
2. Earning a profit. 
3. Attracting inflows of new customers who are Chek holders. 
4. Improving technological effectiveness and developing new sales channels.  
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Solution to Problem 1: Strengthening Brand Image  

Companies that participate in charitable activities improve the perception 
of their brand among customers. We offer businesses the ability to measure 
their donations not in the number of trucks delivering goods to charitable 
organizations, but in real money (or Cheks) received from the sale of 
surplus products and used for charitable purposes. 

Solution to Problem 2: Earning a Profit 

In addition to making money by selling goods and services for Cheks 
(reward points), the Foundation for the Development of Social Initiatives on 
Blockchain will provide the first business partners with additional Cheks, 
which will significantly increase their profits due to the growth of the 
exchange rate. Companies with loyalty programs will be able to convert 
their reward points into Cheks, thereby increasing the efficiency of using 
points.  

Solution to Problem 3: Attracting Inflows of New Customers Who are Chek Holders 

Due to the large number of donors to charities that are members of the 
Association, businesses get the opportunity to attract these people to their 
products and services.  

 

Solution to Problem 4: Improving Technological Effectiveness and Developing New 
Sales Channels 

Since Good Deeds Reward Points can be used to pay for purchases in any 
cryptocurrency, the company is included in the rapidly growing crypto 
economy. 

Holders of bitcoins and other cryptocurrencies will be able to exchange 
them with ease for Cheks and make purchases in companies that accept 
Cheks.  

The customer is interested in earning reward points that can then be traded 
at exchanges and thus cost more and more. Such points have both 
investment and savings appeal. Customers are also interested in earning 
reward points that can be spent at other retail points. “Cross pollination” of 
retailers allows each of them to expand their client base. 

Clients (Chek holders) of those companies that do not accept Cheks will 
leave those companies for their competitors. This fact, as well as exchange 
rate growth stemming from explosive growth of the infrastructure for 
accepting Cheks, will force the company to start accepting Cheks in some 
manner. 
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3. Media 

Cheks help journalists in the following ways: 

1. Improve their personal brand; and 
2. Make money. 

 

Solution to Problem 1: Improve Brand Image 

Journalists can receive additional independent positive ratings and thus 
earn respect and popularity among readers. 

Solution to Problem 2: Making Money 

Journalists receive a significant amount of Cheks, so they are 
interested in increasing the exchange rate of Cheks. 

 

 

4. Donors 

One⁺¹ satisfies two key needs of ordinary people: 

1. The need for social recognition. 
2. The desire to feel you are a good person. 

 

Solution to Problem 1: The Need for Social Recognition 

We assign a Good Deeds Rating that can be shared with the public. Good 
people receive tokens, which will turn into real wealth over time, but for now, 
they can buy useful items with their tokens. 

 

Solution to Problem 2: The Desire to Feel Like a Good Person  

One⁺¹ Marketplace and similar services provide the opportunity to do good 
deeds without undue effort; unnecessary belongings turn into money and are 
used for charitable purposes, so any person can solve two problems at once: 
he/she gets rid of unnecessary items and do better for someone else. 
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6. IT Architecture 

The central element of the One⁺¹ architecture is a network of nodes servicing the 
Public Charity Ledger.  

The Ledger is a set of ten specially designed smart contracts on the Ethereum 
platform and reflect an applied model for charity. The current version stores data in 
the smart contracts themselves. In the next version, smart contracts only will store the 
Public Charity Ledger’s registries and program interfaces for storage management. 

Middleware One⁺¹ synchronizes the data stored in the smart contracts with the local 
relational DBMS in the node. Work with data in a local DBMS can be easily done via 
any standard software. 

This is open-source software distributed under license by MIT, and it allows users to 
independently launch their Public Charity Ledger node by installing the software and 
synchronizing data with the Blockchain network. 

One⁺¹ Infrastructure Node 
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The One⁺¹ node can have various sets of modules ensuring the necessary 
functionality of the node.  

It can be both a universally accessible functionality for working with the Public Charity 
Ledger and additional functionalities, such as loyalty program management, and 
uploading data on charitable organizations.  

Uploading data on charitable organizations is a universally accessible functionality, 
but only charities granted the appropriate access can record data into the ledger.  

The Charity Blockchain Association manages access to the system, which means 
issuing a private key and registering a public key in the ledger.  

Decentralized One⁺¹ Apps 

The following apps are used to service the Public Charity Ledger, manage DAO and 
the Charity Blockchain Association: 

● Charity Ledger Explorer; 

● Charity Data Loader; 

● Association Governance app for managing the Charity Blockchain Association; 

● DAO app for managing the Chek infrastructure, including Chek Issuance, based 
on data uploaded to the Public Charity Ledger. 

The architecture of the above-listed system is based on the following principles and 
technologies: 

● It is open-source software. Once it has been created by the One⁺¹ team, it will 
be available on GitHub and will be developed further with the active 
participation of the Open Source community. 

● The server part uses the Node.JS stack. Integration with the Blockchain 
network uses Web3. At the start of the project, this is public Ethereum-based 
Blockchain (see the figure above). Subsequently, it will be Getone Blockchain, 
ensuring fast and cheap recording of large volumes of data. 

● The client is run as a Single Page Application on JavaScript using 
Vue.JS/React.JS. 

● The software is installed on the user’s computer or in a cloud service. The 
software can be downloaded as source code, assembled and launched 
independently, or a ready-made Docker container may be downloaded. 
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The Charity Data Loader is used by a node installed for integrating with One⁺¹ 
Marketplace. 

Data and transaction security at the node are ensured through a set of protective 
measures: 

 services work in isolated environments; 
 the https protocol is used for external interfacing;  
 a firewall is used to protect internal services;  
 when executing customer’s requests, incoming data is rigorously validated to 

exclude injections, cross-site scripting, and unsafe direct links; and 
 the node’s software has mechanisms for blocking illegitimate queries, performing 

session checks, and uncovering brute-force attacks and bot activities.  
 

Getone Blockchain Network  

Getone is a public Ethereum-based Blockchain network with controlled access to 
data placement. Its nodes are charities and socially responsible organizations. DAO 
permission is required to become a network node and record data into the network. 

Loyalty Processing 

The Node.JS stack is used for loyalty processing. The reward points flow is 
additionally backed up in the system of smart contracts integrated with the Public 
Charity Ledger.  

Points can be used only after all the changes have been registered in the smart 
contracts system. Loyalty points are transformed into Chek tokens and back on the 
initiative of the wallet holder in accordance with the rules set by DAO. 

ERP System for Charities 

This is a specialized ERP system for managing the work of charities. It is integrated 
with the Charity Platform and the Public Charity Ledger. 

The system is intended to: 

 generation of a charity’s budget report broken down by programs and projects; 
 place the necessary programs and projects on the charity platform to initiate the 

collection of funds;  
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 monitor collected funds and send notifications about the conclusion of collection 
for a project or a program; 

 register a foundation’s actual expenses broken down by projects, programs, and 
expense items; 

 perform accounting functions; and 
 export data on donations and expenses to the Public Charity Ledger. 

 

One⁺¹ Marketplace 

One⁺¹ Marketplace is Symfony-based proprietary software. 

The service-oriented Symfony framework offers the best flexibility in its class. It has 
well-developed built-in capabilities for query and data caching, which allows the 
architecture to be scaled at significant loads. 

A specialized version of the Yandex.Money payment service API, is used to reserve 
money on a bank cards and subsequently transfer money to the selected charity. 

The One⁺¹ Marketplace is intended to perform the following business functions: 

1. Register donors and buyers. 

2. Register charitable organizations and their programs. 

3. List charitable products in the platform electronic catalog. 

4. Reserve funds on the customer’s bank card at the time of the deal. 

5. Notify users about the progress of transaction. 

6. Notify charitable organizations about donations in their favor. 

7. Create rules for distributing funds from donations or purchases through the 
platform. 

8. Send data on donations to a One⁺¹ network node to be registered on the 
Blockchain network. 

9. Transmit data on the use of reward points to a One⁺¹ network node to be 
registered in the Blockchain network. 
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7. Business Process Diagrams  
Current Marketplace Operation 
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One⁺¹ Marketplace Operation Diagram with Loyalty Points or Cheks  
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User Involvement Diagram  
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8. Road Map 
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9. Token Sale Structure  
 

The maximum possible number of Cheks is 7 billion. 

1 Chek = $0.1  400 000 000 
Base price  Cheks issued at the start of the project 

 
Distribution of Cheks  

80% 5% 15% 
Are availableto investors Bounty Team 

  
 
 

 

 

 

Discount of the Base Cost of a Chek 
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10. The Project Team 
The One⁺¹ project team has rich experience and all the necessary competencies 
for the successful implementation of large-scale projects. 

All the key positions are occupied by experienced professionals with impressive 
lists of achievements in their field. 

The backbone of the team was established in 2015 on the basis of the 
implementation of several joint projects through the selection of the most 
capable professionals.  

A key feature of the One⁺¹ team is each member of the team knows and trusts the 
other participants and is ready to rely on his/her colleague in charge of another area 
of activity in the framework of the overall project.  

 

 

Mikhail Paley 
CEO 
 
Mikhail has more than 11 years of experience in the financial 
sector in key Russian banks as the head of the product 
development and strategy departments. He has initiated several 
social projects. He was involved in consulting services and also 
has experience in starting businesses from scratch. 
 
 

 

Yuri Platonov 
Head of Operations 
 
Yuri has 10 years of experience in managing the development of 
products and business processes in banks and insurance companies 
(top 10). He has an MBA and a Ph.D. in Economics. 
 

 

 

Artem Garashko 
CTO 
 
Artem has 15 years of experience in developing software products. For 
eight years, he was engaged in managing the development of a large-
scale FX platform in the banking sector in North America (USA and 
Canada). He has experience in launching IT business from scratch. 
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Yuri Garashko 
Software Architect 
 
Yuri has 30 years of experience in managing software development. 
He is the CEO of the Russian software developer «Metarex». 

 Alexander Garashko 
Head of Software Development 
 
Alex has 14 years of experience in developing software products:  
- development of web applications with complex business logic;  
- SEO (he developed his own off-the-shelf product for promotion on 
the internet);  
- development of social networks and highly loaded systems;  
- development of mobile applications;  
- smart contracts, and Blockchain technologies.  
He is a prize winner of regional programming olympiads. 

  

 

Kristina Zasimova 
Executive Director 
 
Specialist in the field of administration and project management 
for more than 10 years, including in the State Corporation 
Rosatom and large Russian banks. 

 

 

Andrey Vishnyakov 
Head of Marketing 
 
Andrey specializes in marketing and has experience in the development and 
management of projects and businesses in various fields, including 
commercial and social projects. He has more than 17 years of experience in 
marketing and sales. He is the owner of the Commodity and Raw Materials 
Corporation. 

 

 

Daria Bogachkina  
Head of Communications 
 
Daria is an expert in advertising, marketing research, PR, and event and 
brand management. She is the founder and owner of the information 
project about professions titled "Tactics and Practices". 
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Dmitry Belkin  
Art Director 
 
Dmitry has six years of experience in the field of UX/UI. He has 
experience in UX analytics and development of solutions for VTB24, 
MTS Hybrid TV, and CROC. Dmitry has three years of studying in 
Graphic Design BA (HONS) in BHSAD. He was a nominee of Red 
Apple's "Young Creators" in 2015. Dmitry is a co-owner of the web 
studio Yesson. 

  

Pavel Kazantsev 
Senior Attorney 
 
Pavel has 16 years of experience in jurisprudence, including leadership 
positions. He also has 12 years of teaching experience at a state 
university. Pavel is the author of more than 20 academic papers and 
publications. He was the recipient of a government grant. 

  

Vadim Alekseev 
Front-End Developer 
 
Vadim is a front-end developer with more than 10 years of experience 
and has more than three years of experience in teaching the front-end 
development (code.mba). He is a web evangelist and and an owner of 
a front-end development firm with 500+ completed projects. He is a 
certified SCRUM master. 

 

 

 

 

Irina Zakharova 
Chief Accountant 
 
Irina has 23 years of experience in the accounting field, including 20 
years as a chief accountant. She is experienced in building a system of 
bookkeeping, managerial, and tax accounting in IT firms from scratch. 
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Advisors 

 

 

Evgeniy Galiakhmetov 
Advisor 
 
Evgeniy has 13 years of experience in the banking sector, where he 
went from the sales manager of Citibank credit cards, the head of 
HSBC's corporate sales, to the head of retail business of Bank ZENIT. 
He is the investor in the blockchain assets. He is a co-founder of Artex, 
a blockchain project. 

  
 
Jemal Agrba 
Advisor 
 
Director for development and sales of commercial products of 
Mastercard, Ph.D. in Economics, and entrepreneur, Jemal has 
experience in implementing social and commercial projects. He has 
more than 12 years of experience in the field of banking and payment 
technology and is the author of several scientific articles. 

  
 
Alexey Chumakov 
Advisor 
 
Alexey has more than 15 years in the investment market. He has 
extensive experience in key management positions of major Russian 
financial institutions (Gazprombank, BCS). He has extensive knowledge 
in the field of technology, client behavior and experience building 
professional teams. 

  
 
Viktor Kashtanov 
Advisor 
 
A Doctor of Physical and Mathematical Sciences, and honored scientist 
of the Russian Federation. Professor at National Research University 
Higher School of Economics, Tikhonov Moscow Institute of 
Electronics and Mathematics (MIEM HSE). 
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11. Partners 
 

One⁺¹ is partnered with Russia’s largest charities, payment service 
providers, information resources, retail aggregators, and IT companies. 
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Russian Charity Foundation uses Blockchain in Accounting (in Russian) 
https://crypto-mining.ru/bitcoin_news/1026-rossiyskiy-blagotvoritelnyy-fond-primenil-blokcheyn-v-otchetnosti.html  

 
Blockchain Used for First Time in a Russian Charity’s Accounting (in Russian) 
http://nsn.fm/hots/tekhnologiya-blokcheyn-vpervye-primenena-v-otchyotnosti-rossiyskogo-blagotvoritelnogo-fonda.html  

 
Charity Addresses. One⁺¹ Charitable Trading Site (in Russian) 
https://radiomayak.ru/videos/video/id/1755044 

 
Leukemia Foundation among First Russian Charities to Switch Accounting to Blockchain (in 
Russian) 
https://takiedela.ru/news/2018/02/07/otchetnost-na-blokchein 
 

Russian Charity Introduces Blockchain into Accounting (in Russian) 
https://bitreport.io/news/rossiiskii_blagotvoritelnyi_fond_vnedril_blokchein_v_finansovuiu_otchetnost 

 
Blockchain Used for First Time in a Russian Charity’s Accounting (in Russian) 
https://bitmakler.com/tehnologiya-blokcheyn-vpervye-primenena-v-otchetnosti-rossiyskogo-blagotvoritelnogo-
fonda__news_233297 
 
How Charity Works on Blockchain (in Russian) 
http://5gfuture.ru/news/kak-rabotaet-blagotvoritelnost-na-blokchejn 

 
One⁺¹ Charitable Trading Site Launches Joint Online Project with Charity Shop (in Russian) 
https://takiedela.ru/news/2018/01/18/online-ploshadka11/ 
 

One⁺¹ Platform and Darudar (Gift4Gift) Service Create Charity Internet Store (in Russian) 
https://www.asi.org.ru/news/2017/12/12/blagotvoritelnyj-magazin/ 
 

Press Conference on Charity Blockchain to be Held in Moscow (in Russian) 
http://fedpress.ru/news/77/society/1905012 

 
Entrepreneurs Believe that Business Needs to Invest in Charity (in Russian) 
http://nsn.fm/society/predprinimateli-schitayut-chto-investicii-v-blagotvoritelnost-neobkhodimy-dlya-biznesa.html 
 

Charities Describe the Ways they Help Donors Protect Themselves from Fraud (in Russian) 
http://fedpress.ru/news/77/society/1906101 
 

Regular People Eagerly Donate to Charities (in Russian) 
http://nsn.fm/society/obychnye-grazhdane-okhotnee-zhertvuyut-na-blagotvoritelnost.html 

 
Expert proposes Introducing Three-Level Charity Transparency System (in Russian) 
http://monavista.ru/news/ekspert_predlozhil_trhurovnevuyu_sistemu_prozrachnosti_blagotvoritelnosti 
 

Charities Describe the Ways they Help Donors Protect Themselves from Fraud (in Russian) 
https://news.rambler.ru/other/38557583-blagotvoriteli-rasskazali-kak-pomogayut-zhertvovatelyam-zaschititsya-ot-
moshennichestva/ 
 

Share the Good Things Together With Star Athletes: Charity Yard Sale to be Held on 
November 19 to benefit Lighthouse Home Children’s Hospice (in Russian) 
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https://www.sovsport.ru/others/lifestyle/articles/1011424-tretja-blagotvoritelnaja-baraholka-delis-dobrom-moskva 
 

Third Charity Yard Sale “Share the Good Things, Moscow!” (in Russian) 
https://woman.rambler.ru/other/38412070-tretya-blagotvoritelnaya-baraholka-delis-dobrom-moskva/?updated 

 
Charity Yard Sale to be held on November 19 (in Russian) 
https://news.rambler.ru/moscow_city/38413638-19-noyabrya-sostoitsya-blagotvoritelnaya-baraholka/ 
 

Charity Auction with Online Recording in the Blockchain Launched (in Russian) 
http://www.coinfox.ru/novosti/8180-zarabotal-blagotvoritelnyj-auktsion-s-onlajn-zapisyu-v-blockchain 

 
“Celebrity” Charity Auction Launched (in Russian) 
http://philanthropy.ru/novosti-organizatsij/2017/11/13/56939/ 
 

Charity Auction with Online Recording in the Blockchain Launched (in Russian) 
https://investfuture.ru/news/id/zarabotal-blagotvoritelnyy-aukcion-s-onlayn-zapisyu-v-blockchain 
 

Sports to the Rescue. An Autographed Football, Footballers’ T-Shirts and Other Celebrity 
Lots Fetch Record 4,009,644 Rubles for Children’s Hospice! (in Russian) 
https://www.sovsport.ru/others/lifestyle/articles/1012777-sport-v-pomosch 
 
How Russians put Charity and Blockchain Together (in Russian) 
http://coinforce.ru/news/events/kak-nashi-sovmeshhali-blagotvoritelnost-i-blokchejn/ 
 

Alexander Kutikov and the Here and Now! Charity Foundation (in Russian) 
http://www.newlookmedia.ru/?p=54033 
 
St. Petersburg’s Animation Artists and Theater-Goers to Hold Charity Sale (in Russian) 
https://takiedela.ru/news/2017/10/17/legkiy-slon/ 

 
Maxim Potashev Supports Here and Now! Charity Foundation (in Russian) 
http://philanthropy.ru/novosti-organizatsij/2017/10/04/55298/ 

 
St. Petersburg’s Musicians and Animation Artists to Take Part in Online Charity Sale (in 
Russian) 
https://takiedela.ru/news/2017/09/01/muzykanty-i-multiplikatory-peterbu/ 

 
Lots with “Crystal” Painter’s Drawings Listed on One+1 Site (in Russian) 
https://www.asi.org.ru/report/2017/10/25/moskva-hrustalnaya-hudozhnitsa-loty-prodazha/ 
 
Famous Musicians Support Fight against Primary Immunodeficiency (in Russian) 
http://dislife.ru/materials/1090 
 

Charity on Blockchain (in Russian) 
https://echo.msk.ru/programs/tochka/2030004-echo/ 
 

A Good Deed. Mikhail Paley, Creator of the One⁺¹ Project (in Russian) 
https://govoritmoskva.ru/broadcasts/31/?month=8&year=2017 
 

How Shipping May Help Small Business (in Russian) 
https://regnum.ru/news/2328547.html 
 

Outsourcing Will Help Small and Medium Business Cut Costs (in Russian) 
https://ufirms.ru/news/russia/autsorsing-pomozhet-malomu-i-srednemu.html 

 
One⁺¹ Charitable Trading Site Project is a Blockchain Site for Charities (in Russian) 
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https://leader-id.ru/event/4448/ 
 

One⁺¹, a Charitable Marketplace on Blockchain (in Russian) 
https://habrahabr.ru/company/1p1/blog/344676/ 

 
A True Story: Quitting a Regular Job because of Charity on Blockchain (in Russian) 
https://rb.ru/opinion/kogda-dengi-ne-stimul/ 

 
One Plus One, Russia’s First Charity Internet Store, Launched (in Russian) 
https://www.anews.com/p/75364016-v-rossii-poyavilsya-pervyj-blagotvoritelnyj-internet-magazin-odin-plyus-odin/ 
 
First Charity Internet Store Launched in Russia (in Russian) 
https://otr-online.ru/news/v-rossii-zapustili-88680.html 

 
Russia Now Has its First Charity Internet Store, One Plus One (in Russian) 
https://takiedela.ru/news/2017/08/29/odin-plyus-odin/  

 
First Charity Internet Store Launched in Russia (in Russian) 
http://www.the-village.ru/village/service-shopping/style-news/280862-charity-online  

 
First Charity Internet Store Launched in Russia (in Russian) 

http://www.wonderzine.com/wonderzine/life/news/229000-one-plus-one 
 

First Charity Internet Store Launched In Russia (in Russian) 

https://kudago.com/all/news/zarabotal-pervyij-v-rossii/ 
 

Runet Now has Online Charity Store (in Russian) 
https://outof.ru/soobshchestvo/v-runete-poyavilsya-blagotvoritelnyy-onlayn-magazin/?sphrase_id=1031 
 

One⁺¹ Charitable Trading Site Officially Launched (in Russian) 
https://www.asi.org.ru/report/2017/08/15/ploshhadka-odin-plyus-odin/ 
 

First Charity Internet Store Launched in Russia (in Russian) 
http://wi-fi.ru/desktop/news/1/1818851 
 

Charity site for Online Consumer-To-Consumer Sales of Goods Launched (in Russian) 
https://www.asi.org.ru/news/2017/07/11/ploshhadka-1-1-otkrylas/ 
 

 

13. Additional Information  
Profiresearch. Study for One⁺¹ (in Russian) 
https://drive.google.com/file/d/1ScLPKkKvORZ2zwgQt25Umn53I6kqOn6U/view 

CAF. Charities Aid Foundation. Research “Russia Giving 2017. An Overview of 

Charitable Giving in Russia.” 
https://www.cafonline.org/about-us/publications/2017-publications/russia-giving 

CAF. Charities Aid Foundation. Research “Charitable giving in the USA 2017. An 
Overview of Individual Giving in the USA.” 
https://www.cafonline.org/about-us/publications/2017-publications/charitable-giving-in-the-usa-2017 
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CAF. Charities Aid Foundation. Research “CAF world giving index 2017. A Global 
View of Giving Trends.” 
https://www.cafonline.org/about-us/publications/2017-publications/caf-world-giving-index-2017 

CAF. Charities Aid Foundation. “Philanthropy in Russia” report (in Russian) 
http://cafrussia.ru/page/otchet_blagotvoritelnost_v_rossii 

Alibaba’s Payment Service Expands its Charity Project (in Russian) 
http://coinews.io/ru/category/1-kripto/article/402-platezhnoe-podra-zdelenie-alibaba-rasshiryaet- deyatel%27nost%27-svoego-
blagotvoritel%27nogo-proekta 

At Year-End: Crypto Currencies Have Entered Real Life (in Russian) 
https://ria.ru/ny2018_resume/20171227/1511799857.html 

Charity on Blockchain: What Technologies do Non-Profits Use? (in Russian) 
https://rb.ru/opinion/blagotvoritelnost-na-blokchejne/ 

Digital Charity: How Blockchain Changes the World (in Russian) 
https://takiedela.ru/news/2018/01/04/cifrovaya-blagotvoritelnost/ 

Blockchain Says Goodbye to Corruption in Charity Work (in Russian) 
https://coinspot.io/company/blokchejn-govorit-korrupcii-na-blagotvoritelnosti-davaj-do-svidaniya/ 

Cryptocurrency for Nonprofits: 6 Tips (in Russian) 
https://www.miloserdie.ru/article/kriptovalyuta-dlya-nko-6-podskazok/ 

VEB to Help Charities Attract Donations on Blockchain (in Russian) 
http://www.veb.ru/press/news/index.php?id_19=103916 

Big, Faster, More Visible. Rusfond Revises Directory of Fundraising Foundations (in 
Russian) 
https://www.rusfond.ru/navigator_stat/7 

Bitgive Foundation  
https://www.bitgivefoundation.org/ 

Bitcoin Crowdfunding for Charity 
https://bithope.org/ 

The Token for the New Era of Giving 
https://www.aidcoin.co/ 

Ethereum-Based Donation Platform 
https://www.gracetoken.org/ 

Community Loyalty Point 
http://www.hull-coin.org/ 

Goodwill 
http://www.goodwill.org/donate-and-shop/ 
Charity Retail Association 
https://www.charityretail.org.uk/charity-shops/ 

 


