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IN 1793 
a local merchant wanted to drive more traffic to his business by rewarding his patrons for their loyalty. 
After several other attempts, he came up with the idea of giving copper tokens to his customers, which 
they could earn and redeem for items in his store. Just like all great ideas, fostered out of desperation and 
creativity, he unknowingly ignited the spark that kicked off a billion-dollar industry that continues to grow 
today. 

At Rewards.com, we believe that technology has finally caught up to this 200-year-old idea of rewarding 
loyal customers with a high-tech version of a copper token. With the creation of public blockchain technol-
ogy, we believe we now have the power to disrupt, revolutionize and transform industries and consumer 
habits worldwide by giving back the power of loyalty to the people. 

Consumers are overwhelmed by countless loyalty programs with their constantly changing redemption 
values and exclusions. Merchants face challenges in managing their own reward programs as they struggle 
with growing liabilities, increasing operational costs and system inefficiencies. Despite all of the challeng-
es, the loyalty and rewards industry continues to grow at a rate of 30% annually because 85% of global 
consumers belong to at least one consumer loyalty program. That equates to over $300 billion in annual 
reward points distributed worldwide.

Imagine a loyalty solution that had all the advantages and none of the drawbacks of a traditional rewards 
program that could also take advantage of this industry’s growth.  At Rewards.com, we believe we can make 
imagination a reality by creating an innovative solution through the use of blockchain technology to intro-
duce cryptocurrency to the mass consumer market. We intend to provide an easy introduction and learning 
path to educate consumers about the benefits of owning and using cryptocurrency. 

Rewards.com is introducing a global marketplace that brings together over 100,000,000 products and 
7,000 merchants, including restaurants, travel, entertainment, and retail. This marketplace will allow cus-
tomers to earn and redeem, what we call RWRD tokens, at any participating merchant.  We believe this 
solution will transform loyalty by taking cryptocurrency mainstream, building a healthy and strong token 
economy, and restoring true value to the consumer reward.  

ABSTRACT 



LOYALTY REWARDS PROGRAMS HAVE A MASS REACH GLOBALLY
and proliferate across airlines, travel, retail, card services, financial services, healthcare and other economic 
sectors. According to the 2015 Colloquy Loyalty Census, the average U.S. household participates in 29 dif-
ferent loyalty programs. That equates to over 3.3 billion consumer loyalty accounts in the US alone. Not only 
that, 84% of U.S. businesses provide some form of non-cash incentive awards to consumers, according to the 
Incentive Federation.

Research tells us that consumers are looking for a rewards program that adds value to their experience. Un-
fortunately, they are all too often left feeling disappointed and frustrated as they juggle multiple programs that 
provide little value and complicated ways to earn and redeem points. Rewards programs must be simple to use 
while meeting the unique needs of every consumer.
Consumers aren’t the only ones frustrated with the current loyalty process. Business also share that same 
love/hate relationship with rewards programs. While they love the potential it brings with consumer engage-
ment and loyalty, they are faced with the recognizing the financial liability of a point at the time it’s awarded.  
This leads to exemptions, varying point values and changing terms, which are all designed to reduce corporate 
their exposure.  

Whether it’s a bank that offers cash back, a travel company that offers miles or a retailer that offers both, 
having so many programs with little value leads to a fragmented market and an average breakage of 35% in 
rewards that will never be redeemed. This does not help the rewards provider or promote loyalty. In addition, 
it is almost impossible to determine the true value of a point, because program rules are constantly being 
changed. This ends up hurting both the retailer and the member who never accumulates enough rewards to 
have a meaningful redemption. 

Because points are a growing liability on corporation’s books, corporations and program sponsors try to expire, 
complicate, and devalue the points as much as possible.  This creates a conflict in driving true customer loyalty.  
Customers may feel rewarded when they earn a point, but they certainly don’t when they try to redeem them.

Challenges faced by businesses seeking to implement reward programs include: 

• Declining consumer engagement as demonstrated by unredeemed points. 
• Increasing financial liability of unredeemed points.
• Growing consumer privacy challenges.
• Rising management and administrative costs. 

PROBLEM



WE BELIEVE, 
Rewards.com, powered by both blockchain and cryptocurrency, is positioned to solve the challenges of the current 
business model of reward programs everywhere. Reinventing the rewards market and placing the power in the 
hands of consumers should create value, global reach and a better user experience. We intend to accomplish this by 
bringing a worldwide universal loyalty reward token to market for consumers and businesses.

We believe that we have created an ideal ecosystem where the true value of the currency is fully recognized by 
consumers and rewards merchants.  Rewards is single marketplace that brings together over 100,000,000 products 
and 7000 existing merchant relationships with restaurants, retail, entertainment, and travel that allows customers 
to earn and use RWRD token. Our planned platform will allow users to shop online or in-store to receive RWRD 
tokens. Those RWRD tokens would then be used to make additional purchases clothes, food, book travel, buy gift 
cards or even tooth paste.

Our ecosystem intends to provide a fully transparent market value for its tokens based on consumer engagement 
and behavior in the large rewards ecosystem. Our plan is to allow the rewards token can be converted to cash for 
presentation and processing upon redemption, consumers redeeming tokens are not limited by point restrictions, 
blackout periods and peak payment times.

SOLUTION



AT THE CORE OF REWARDS.COM 
At the core of Rewards.com strategy is the creation of an open and global marketplace. It is expected that the Mar-
ketplace will be made up of thousands of merchants, discounts, coupons, contests, products and millions of shop-
pers. Just like any other loyalty program, when a consumer shops they earn, in our case RWRD tokens. Our plan 
is that the tokens can then be redeemed for virtually anything.  Not only that, but Rewards members also receive 
exclusive offers and access to tickets and products before they go on sale to the public as well as the ability to par-
ticipate in fun contests and sweepstakes. 

Because we intend to place the rewards directly into the hands of the consumer, this should bring more value to 
customers and business, which should allow them to be spent easily across a range of merchants and services any-
where in the world and ultimately making loyalty a truly fun, easy and valuable experience. 
The best part is, we have planned for other ways for you to get a RWRD token. Because we plan to offer an open 
market place for our tokens, anyone can jump on to an exchange to buy a RWRD token. Let’s say you have earn 
999 RWRD tokens by shopping at your favorite hamburger joint and you need just 1 more token to buy a ticket to 
a concert, we want to allow you to login to the market place and buy an extra token. It would be that simple. 

MARKETPLACE



The Rewards.com platform should allow consumers to earn RWRD tokens as a reward for activity, thereby driving 
traffic to our merchant partners for consumer everyday purchases. It is expected that earned RWRD tokens can be 
used commercially or traded on the exchange. 

MOBILE PAYMENT
Because customers prefer their rewards to be redeemable anywhere by using a mobile payment app.  We plan to 
allow the rewards token to be integrated with the established merchant payment processing structures to enable 
the use of the rewards tokens in various locations. For example, a customer may buy a set of tires for which he 
earns RWRD tokens.  He can then stop by his favorite restaurant and pay for dinner with RWRD tokens he just 
earned from buying tires. 

This concept could be accomplished by simply:
1) Opening the Rewards mobile payment app and entering the amount to pay 
2) Presenting the barcode that pops up on the screen to the cashier. 

CUSTOMER EARNED & REDEEMED REWARDS
The amount of RWRD tokens a user has earned or deposited within the Rewards.com system is planned to be kept 
in an internal account ledger (off the blockchain.)  Rewards anticipates assigning that user a RWRD token based 
on the token’s current market value and the value of the reward. When a user redeems RWRD for a product or 
service with a certain value, Rewards.com expects to subtract an equivalent amount of RWRD tokens from the 
user’s ledger record and use fiat to purchase the product or service.  When Rewards.com needs to add tokens to a 
user’s account, we expect to buy the needed RWRD tokens from the open market of available tokens to fulfill the 
consumer’s earning at the current market rate.

It is expected that rewards will be funded by merchant partners and are passed on to the consumers – instead of 
cash back or points the consumer earns RWRD tokens. 

BONUS AND PROMOTIONS 
The rewards token ecosystem is expected to also feature a bonus and promotion pool of tokens that will be used to 
support contests, special incentives, referral bounties and new registrations – such tokens can only be distributed 
to registered Rewards consumers to ensure that tokens are used to support the overall community. 

CUSTOMER VOTING POOL
Because the Rewards.com system is about providing the best value for our members, we plan to integrate a com-
munity voting pool. That means that RWRD token holders will have the opportunity to vote on select proposals 
presented to the community. This may include the sale of a selected number of tokens to donate to a charitable 
cause like disaster relief, support for a community events, a new feature or any proposal the community agrees to 
support. 

EARLY ADOPTERS
Early adopters and current members of Rewards.com have a very special place in our hearts. And because of that, 
our plan is that any member with an account balance will be upgraded for free to our new Rewards.com market-
place. Our thought is that this group will be the first beneficiaries being rewarded for shopping purchases with the 
rewards token and will also receive a 25% bonus on all unredeemed points at the time of the upgrade.

CUSTOMER EXPERIENCE



BUSINESS EXPERIENCE
While the consumer has a lot to gain from our platform, merchants should benefit equally. Today, merchants with 
reward programs carry substantial balance sheet liabilities because of unclaimed points and rewards. That’s why 
Rewards.com plans to launch phase II of its Marketplace platform in 2019, allowing other program providers to join 
Rewards.com via a white-label loyalty program. Using the Rewards.com blockchain platform, should enable mer-
chants to reduce or fully eliminate balance sheet liabilities associated with reward points and maintain brand control 
and promotional discretion of their own rewards program. 

The white-label Rewards.com blockchain platform should allow other brands to leverage the strength and value of 
the entire Reward Token ecosystem. Phase II’s purpose is to create a platform with a publicly known and trusted 
protocol that any business or entity can use to offer their own Rewards program.

THE COMPANY BEHIND REWARDS
Rewards.com is a leader and pioneer in consumer loyalty and rewards marketing. Rewards.com’s team has a proven 
track record of consumer engagement with years of experience in the design, development and management of 
complex loyalty and rewards programs. By listening to the needs of customers and learning from the experience 
of managing some of the world’s largest consumer loyalty programs, they have gained expertise and trust in this 
booming industry. 

Before forming Rewards.com, the team found a niche in developing custom programs to drive consumer behavior, 
launching programs for American Airlines, American Express and InterContinental Hotels. Soon the company was 
sought after by the top Fortune 500 companies for their experience and expertise in software development, mobile 
apps, social apps and other technology services for enhancing consumer engagement. The team’s 120+ years of 
combined experience in both loyalty marketing and technology development drives the company’s product inno-
vation and development of 15+ years of successful relationships with top merchants including Walmart, Groupon, 
Lowe’s, Macy’s, Target and many others.

ABOUT US



TEAM MEMBERS

TODD ROWAN 
CEO & Co-Founder

A leader with over 20 years of experience 
developing large global loyalty programs for 

companies like American Express, American Air-
lines and Sony. He continues to lead the way in 
loyalty innovation and is responsible for defining 

our vision.

LINDA BUTCHER  
CBDO

A corporate executive with 20 years of ex-
perience in sales, marketing and partnership 

development. Linda brings years of experience 
in international loyalty programs and a long track 

record of building out top performing teams. 

Michael Shepherd – VP of Innovation
Reuben Godfrey – European Operations Manager
Derrick Moore - Director of Finance
Pramod Kumar - Full Stack Developer
Humdan Bakhshi – Blockchain Developer
James Pledger – Graphic Designer
Marvin Wu - Systems Architect
Tommy Estrada - Digital Content
Felicia Marquez - Digital & Marketing Strategist

ADVISORS

Andriy Zinchuk – Krypton Capital
Bob McDermand – Crypto Investor & Entrepreneur
Denis O’Neil – Coordinator
Dominik Zynis – Wings
Frideric Prandecki – Bob’s Repair

PARTNERS
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TOKEN ACCOUNT STRUCTURE

Subsequent to the SAFT offering, the Company plans to affect a Token sale.  This proposed plan is subject to mod-
ification.

To participate in the Token sale, it is expected that prospective purchasers will need to visit RewardsToken.io where 
they will be required to register. Once successfully registered, we plan to allow buyers to be able to purchase 
RWRD tokens using BTC, DASH, ETH or LTC. Token buyers will be purchasing RWRD tokens to be used within the 
Rewards platform as mentioned above. 

The planned soft cap for the ICO is set at 3,000 ETH with a hard cap of 75,000 ETH. When this cap is reached the 
distribution will end. Any remaining RWRD tokens left unsold at the completion of the ICO will be burnt. At the 
completion of each distribution, contributors will be granted rewards tokens at the exchange rate as determined by 
the value of the contributions. The current exchange rate is 1 ETH is equal to 1,430 RWRD Tokens.

Users must list an ERC-20 compatible wallet such as My Ethereum Wallet in order to receive
their RWRD tokens which will be distributed after the purchase. Users may also be required
to provide additional information and documentation to verify their identity as part of
the process.  Rewards.com reserves the right to reject a potential RWRD token purchaser.
 
PRIVATE TOKEN DISTRIBUTION
The SAFT private-sale event will be offered worldwide to accredited investors. There will be 200,000,000 of the 
400,000,000 tokens in the fundraising pool available to purchase during the private, pre-sale and main sale dis-
tributions combined. The remaining 200,000,000 will be made available during an Additional Token Distribution 
event. During all sale events we will be accepting BTC, DASH, ETH and LTC. We cannot take funds form residents 
of the following countries Balkans, Belarus, Burma, Ivory Coast, Cuba, Congo, Iran, Iraq, Liberia, North Korea, Su-
dan, Syria, and Zimbabwe).

The Private Sale will take place from 2/14/18 through 4/15/18.  The minimum purchase amount will be 10 ETH. 
We plan to offer the following bonuses during this stage:

• 10 ETH – 50 ETH  50% bonus
• 50 ETH – 200 ETH   60% bonus
• 200 ETH +   70% bonus



TOKEN ACCOUNT STRUCTURE | CONT.

PRE-SALE DISTRIBUTION
The minimum purchase amount will be .2 ETH. There will be 200,000,000 of the 400,000,000 tokens in the fund-
raising pool available to purchase during the private, pre-sale and main sale distributions combined. We plan to 
offer the following bonuses during this stage:

• .2 ETH – 50 ETH  40% bonus
• 50 ETH – 200 ETH   50% bonus
• 200 ETH +   60% bonus

MAIN SALE DISTRIBUTION
The minimum purchase amount will be .2 ETH. There will be 200,000,000 of the 400,000,000 tokens in the fund-
raising pool available to purchase during the private, pre-sale and main sale distributions combined. We plan to 
offer the following bonuses during this stage:

• .2 ETH – 50 ETH  30% bonus
• 50 ETH – 200 ETH   40% bonus
• 200 ETH +   50% bonus

CELEBRATION TOKEN DISTRIBUTION (ATD)
Instead of offering all of our fundraising tokens during a traditional crowd sale before our market place launches, 
we plan to mix things up by celebrating every time we launch our global market place in a new country. We will do 
this by offering a discount in concert with the launch of the first 10 countries. 

We plan to reserve 200,000,000 tokens for these events and will divide the pool equally across the first 10 coun-
tries, or 20,000,000 RWRD tokens per country. The sale events will run for 5 days prior to the launch of that 
country and start with a 25% discount off the current exchange price. Each day the sale runs we will decrease the 
discount by 5%. After the sale event completes for that country, any remaining tokens in that countries allotment 
will be burned before we progress to the next country. We will have a 30-day holding period for all tokens pur-
chased during our celebration sale events. 

Dates for the launch of each country will be forthcoming and available on http://rewardstoken.io. An example of the 
discount schedule for someone that purchase 10,000 RWRD tokens at an exchange price of .00007 ETH.

Day 1 (25% discount):  10,000 RWRD tokens   = .525 ETH
Day 2 (20% discount):  10,000 RWRD tokens   = .56 ETH
Day 3 (15% discount):  10,000 RWRD tokens   = .59 ETH
Day 4 (10% discount):  10,000 RWRD tokens   = .63 EHT
Day 5 (5% discount):    10,000 RWRD tokens   = .67 ETH
Day 6+ (0% Discount):  10,000 RWRD tokens   = .7 ETH

LARGE PURCHASES
Purchasers who commit to purchase a large amount of RWRD tokens during the sale period,
will be eligible for an extra bonus. All such bonuses will be discussed individually with each potential buyer.



TOKEN ACCOUNT STRUCTURE | CONT.

EMPLOYEE TOKENS

To incentivize our employees and insure product delivery timelines, a 20-month vesting period will be imposed. 
60-days after the launch of the US version of the program 5% of the team member tokens will be released each 
month for 20 months.

ADVISOR TOKENS

Advisor tokens will be vested on the following schedule.

3 months after distribution - 20% of advisor portion
6 months after distribution - remaining 80% of advisor portion



THE TECHNOLOGY

Rewards leverages what we believe to be best in breed technology and solutions to build a fast, reliable and scal-
able ecosystem. Our solution is made up of 3 main components; the core platform, blockchain and an authentica-
tion scheme. 

Rewards is starting out as an ERC20 token, based on Ethereum. The Ethereum blockchain will start out managing 
the reward currency and allow for a more dynamic system as we work with our industry partners to develop the 
rewards protocol and standalone blockchain. 

In phase II, Rewards is developing a protocol outside of the Ethereum ecosystem that will allow third-party loyalty 
programs to utilize the ecosystem. It is expected that merchants can join a white label program utilizing the base 
RWRD currency. The protocol will provide:

• Consumer Management
• Account Management
• Program and Merchant Reviews 
• Token fluidity

Brands can then be incentivized to earn high ratings from consumers to remain part of the Market Place. If their 
program is underperforming, they may be replaced by the community with another program. This should give the 
power of loyalty back to the hands of the consumer.

We believe that Rewards.com should create real value with its RWRD token by allowing it to be exchanged across 
the globe. Merchants will finally rid themselves of the burdensome liability of unredeemed reward points and busi-
nesses of all sizes will be able to offer a customer rewards program alongside the largest companies in the world.



LEGAL DISCLAIMER

As of the date of publication of this whitepaper, RWRD Tokens have no known potential uses outside of the Re-
wards As of the date of publication of this whitepaper, the SAFTs have no known potential uses and are not per-
mitted to be sold or otherwise traded on third-party exchanges. This whitepaper does not constitute advice nor 
a recommendation by Rewards.com, its officers, directors, managers, employees, agents, advisors or consultants, 
or any other person to any recipient of this document on the merits of the participation in the SAFT investment. 
Participation in the SAFT carries substantial risk and may involve special risks that could lead to a loss of all or a 
substantial portion of such an investment. Do not participate in the SAFT investment unless you are prepared to 
lose the entire amount you allocated to purchasing the SAFT. The SAFTs should not be acquired for speculative or 
investment purposes with the expectation of making a profit or immediate resale.

No promises of future performance or value are or will be made with respect to the SAFTs, including no promise 
of inherent value or guarantee that the SAFTS will hold any particular value. Unless prospective participants fully 
understand and accept the nature of the SAFT investment and the potential risks inherent in the SAFT invest-
ment, they should not participate in the SAFT investment. It is expected that all proceeds received by Reward for 
investments in the SAFT may be spent freely by Rewards.com. This whitepaper is not a prospectus or disclosure 
document and is not an offer to sell, nor the solicitation of any offer to buy any investment or financial instrument in 
any jurisdiction and should not be treated or relied upon as one. This whitepaper is for informational purposes only. 

Written authorization is required for distribution of any or all parts contained herein. All information here that is 
forward looking is speculative in nature and may change in response to numerous outside forces, including tech-
nological innovations, regulatory factors and/or currency fluctuations, including but not limited to the market value 
of cryptocurrencies.

This whitepaper is for information purposes only and is subject to change. Reward cannot
guarantee the accuracy of the statements made or conclusions reached in this document.
Reward does not make and expressly disclaims all representations and warranties (whether
express or implied by statute or otherwise) whatsoever, including but not limited to economic illustrations, third 
party data and industry publications. Rewards believes that this industry data is accurate and that its estimates and 
assumptions are reasonable; however, there are no assurances as to the accuracy or completeness of this data. 
Third party sources generally state the information contained therein has been obtained from sources believed to 
be reliable; however, there are no assurances as to the accuracy or completeness of included information. Although 
the data are believed to be reliable, Rewards.com has not independently verified any of the data from third party 
sources referred to in this whitepaper or ascertained the underlying assumptions relied upon by such sources.

Please note that Rewards.com is in the process of undertaking a legal and regulatory analysis of the functionality 
of its RWRD Tokens expected to be distributed in the future. Following the conclusion of this analysis, Rewards.
com may decide to amend its proposed business strategy in order to ensure compliance with any legal or regulatory 
requirements to which we are subject.

The SAFT and any RWRD Token could be impacted by regulatory action, including potential restrictions on the 
ownership, use, or possession of such tokens. Regulators or other circumstances may demand that the mechanics 
of the SAFT investment or RWRD Tokens be altered, all or in part. Rewards.com may revise mechanics to comply 
with regulatory requirements or other governmental or business obligations.
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CAUTION REGARDING FORWARD-LOOKING STATEMENTS

This whitepaper contains forward-looking statements or information (collectively forward-looking statements”) that 
relate to Rewards.com’s current expectations and views of future events. In some cases, these forward-looking 
statements can be identified by words or phrases such as “may”, “will”, “expect”, “anticipate”, “aim”, “estimate”, “in-
tend”, “plan”, “seek”, “believe”, “potential”, “continue”, “is/are likely to” or the negative of these terms, or other sim-
ilar expressions intended to identify forward-looking statements. Rewards.com has based these forward-looking 
statements on its current expectations and projections about future events and financial trends that it believes may 
affect its financial condition, results of operations, business strategy, financial needs, or the results of the SAFT sale 
or the value. 

In addition to statements relating to the matters set out here, this whitepaper contains forward looking statements 
related to Rewards.com’s proposed operating model. The model speaks to its objectives only and is not a forecast, 
projection or prediction of future results of operations.

Forward-looking statements are based on certain assumptions and analysis made by Rewards.com in light of its 
experience and perception of historical trends, current conditions and expected future developments and other 
factors it believes are appropriate and are subject to risks and uncertainties. Although the forward-looking state-
ments contained in this whitepaper are based upon what Rewards.com believes are reasonable assumptions, these 
risks, uncertainties, assumptions and other factors could cause Rewards.com actual results, performance, achieve-
ments and experience to differ materially from its expectations expressed, implied, or perceived in forward-looking 
statements. Given such risks, prospective participants in a token sale should not place undue reliance on these 
forward-looking statements. Risks and uncertainties include, but are not limited to those identified in the token 
sale terms and conditions. These are not a definitive list of all factors associated with a making a contribution to 
Rewards.com, in connection with its operations.

Rewards.com undertakes no obligation to update any forward-looking statement to reflect events or circumstances 
after the date of this whitepaper.

The Company’s business is subject to various laws and regulations in the countries where it operates or intends 
to operate. There is a risk that certain activities of the Company may be deemed in violation of any such law or 
regulation. Penalties for any such potential violation would be unknown. Additionally, changes in applicable laws or 
regulations or evolving interpretations of existing law could, in certain circumstances, result in increased compliance 
costs or capital expenditures, which could affect Rewards.com profitability, or impede Rewards.com ability to carry 
on the business model proposed in this whitepaper.
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