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1.0. INTRODUCTION
Dench Music is a Dutch full-service music production company that produces music and music 
videos, recruits and manages musical talent, and provides a full suite of  music production and music 
distribution services for domestic and international markets. Dench Music is launching an ICO to 
fund its expansion into the for-profit production of  best of  class, popular music videos using A-list 
artists who are partnered with talented, but not yet globally famous, DJs. Dench Music seeks to en-
gage potential investors in the company. The investment offer and projected return of  investment are 
outlined in this Whitepaper.

Dench Music’s goal is to raise 35 million EUR in ETH of  which will be used directly to fund up to 
50 new songs with A-list stars and talented DJs. In exchange, investors will receive a profit share of  up 
to 30% until December 2023, and complimentary MIC tokens which hold the same benefits as any 
other transferable ERC20 Token. On our upcoming Dench Music shopping platform, token holders 
can exchange the MIC tokens for exclusive benefits and opportunities.

Our vision is for everyone to be able to participate in the creation of  songs from their favorite artists, to 
interact with the music industry, to gain access to interaction and benefits that have never been offered 
before using decentralized processes and Blockchain technology. Our participants will enjoy receiving 
direct profits while enriching the world with great music.
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The Dench Music vision was first conceived in 2012: To create a music company with a distinct dif-
ference.This idea became the cornerstone for the founders while developing the value proposition of  
the company. Dench Music was officially established in 2017, when Blockchain technology took the 
world by storm, allowing an innovative new business model to emerge.

Dench Music is a Dutch company with offices in Laren, also known as the “Garden of  Amsterdam” 
with professional, company-owned studio facilities in Amsterdam and Laren.

Dench Music has secured a long-term cooperation agreement with CTM Music Publishing, part of  
the IMAGEM Group which is by far the largest independent publishing group in the world. 

Dench Music has a strategic partnership with the Amsterdam based Aces Music Ltd. Through this 
partnership we recruit young Urban creative and music talent.

Our ambition is to completely change the way hit songs are created by utilizing Blockchain, our glob-
al network, our personal contacts with well-known artists and amazing new talent. We envision our 
production and executive teams functioning through innovative business models and state-of-the-art 
decentralized technologies like Blockchain.

Dench Music’s extensive skills and industry experience will help aspiring artists develop their tal-
ent, artistically, technically, professionally as well as commercially. We are committed to guiding and 
working with all our artists with their personal and professional development by providing structure, 
inspiration, and personal involvement with the goal of  ensuring they reach their full artistic potential.

Dench Music is focused on providing top notch DJs and artists the opportunity to achieve stardom 
by pairing them with well-known artists, securing their rights, and generating both income and great 
music worldwide. Dench Music is dedicated to creating a world where people from around the globe 
can get involved in the creation of  songs featuring their favorite artists. Imagine being able to fund the 
song of  your favorite singer and receive future profit sharing for its popularity. From clicks on Spotify 
to streaming on YouTube or Vimeo, these platforms generate income on a per-click basis. Dench Mu-
sic’s MIC Token ICO can offer you exactly that.  

2.0. Dench Music Company Overview
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3.0. Music Industry Overview
The music industry remains a very closed business, unavailable to the general public. Partners, inves-
tors and artists join together and undergo a rather complicated process of  securing funds and signing 
deals to create the amazing songs we all hear on the radio and stream from services like Spotify and 
YouTube. This is how the business was established and how it still functions today. Now, with Block-
chain technology, we’re able to change that. The music industry is still growing rapidly, and one of  the 
reasons for its growth is the industry’s adaptation to the digital age. What was once physical content 
is now digital. Downloads evolve into streaming and, most importantly, ownership is replaced with 
access.

The Music Industry has an annual turnover of  290 billion EUR 

The digital share of  those revenues is 54%

The growth in streaming and per-view revenue grew by 63% last year

The streaming sector is growing rapidly and more and more revenue 
for artists is generated from sites like YouTube and Spotify

Although physical music remains large in some territories, most of  the industry is shifting to streaming 
as the key driver of  growth. The current digital possibilities, including Blockchain, allow Dench Mu-
sic to create a unique business model focused not only on the creation of  world class music, but also 
generating profits for young talent and ICO investors by bringing the world’s top entertainment in-
dustry within reach of  our community. Dench Music’s competition lies outside of  the Blockchain and 
includes large major record labels like Sony Music and Universal Music, as well as talent management 
agencies. Our business model however, is not structured to compete with these companies directly. In 
fact, we are focused on working with them by partnering with their A-list artists to create more music 
and generate profits for our investors by smartly monetizing the songs and related videos in innovative 
ways. In addition, we have established partnerships with prominent players in the market, including 
CTM Music Publishing, IMAGEM Group, Spinnin’ Records and Sony Music.
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4.0. In Development: Chris Brown
A project in development is with Chris Brown, a top 
performing artist who has been nominated for 265 
awards and won an unprecedented 83 awards among 
which a Grammy, four American Music Awards, a 
whopping 14 BET Awards and the coveted MTV 
Music Award three times. He will partner with a tal-
ented Dutch DJ, who has already amassed many fans 
and experienced sold out performances.

4.1. So How Will This Project be Made?
The lyrics and music are written by the artists, in collaboration with skilled songwriters and recording 
professionals. Once the music and lyrics are complete, the artists records the song in the studio, then 
the track is mixed and mastered. Once the master recording is done, we move to the music video cre-
ation stage.

The first step is development of  the script and the storyline, which outlines the essence of  the video. 
At this stage, a substantial group of  people work on answering important questions, including:

- What is the feeling and message the artists and collaborators want to convey in
  the video?
- Where and what type of  location should the video be filmed?
- Which crew and specialized talent are needed to film the video (technical team)?
- What actors and props are needed?

Once these questions have been answered and the final script approved, the video clip is shot and 
produced.The first draft of  the video is shown to the artists and other stakeholders for approval and 
feedback. This cycle repeats until the video is finalized. Once the video meets all requirements, final 
assembly and edits are implemented.
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Once the master audiotrack and master video clip are ready, we prepare the distribution plan:
- Determine audio and video streaming channels.
- Outline marketing strategy to promote the artist and song. 

This can include such tactics as live performances and/or events, social media campaigns, 
online media, TV/Radio, online and offline advertising, VIP events etc. 

- Secure rights distribution by registering the song with Performing Rights 
Organizations and other organizations. Ensure distribution rights agreements are signed, 
intellectual property rights registration are secured and more. 

- Once all aforementioned actions are completed, we determine the release date,
activate the marketing strategy, and work to create a pre-release hype for the song and 
video. 

- The video is then released on chosen channels on the release day and we watch as
everyone in the world enjoys a great new hit song.

After the track and video are released, many ongoing activities occur, especially the 
marketing efforts by the artists (in this example Chris Brown and the Dutch DJ) which 
typically include:

- Interviews in various media
- Joint or individual performances of  the song by the artists
- Meet and greets with fans, like VIP parties at events
- Music charts entry
- Strategic release of  several remixes to create maximum attention
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4.2. Budget

Dench Music is seeking funding of  35,000,000 EUR in ETH, which is the hard cap to cover the 
expenses of  approximately 40-50 projects. The soft cap is 500,000 EUR which will cover expenses 
of  our first project with Chris Brown. The gap between the soft cap and the hard-cap can be higher 
since we no longer need to secure an office and studio or purchase equipment. The funding will serve 
solely to create the final products – songs. The expenses of  a song may differ based on the popularity 
of  the artist and other variables. Below is a visualization of  allocation of  funds in detail.The creation 
of  videos with artists of  Chris Brown caliber requires an elaborate budget. Costs include:

On average, video expenses range from 300,000 EUR to 2,500,000 EUR per song. The budget is 
contingent on which artists are involved.As we mentioned before, the agreed budget for the first proj-
ect with Chris Brown is 500,000 EUR. The expected revenue of  the song is 5,100,000 EUR. This 
amount will be higher if  the song reaches the top of  the charts.
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5.0. The Dench Music Revenue Streams
The Dench Music business model is based on creating top quality music and videos, 
promoting them widely and extensively to the right audiences,  capitalizing on our efforts that benefit 
all parties involved, including our viewers, investors and users of  our Dench Music Retail Platform. 
Our revenue generating opportunities include:

Pay-per-view/stream revenue 
- Revenue from websites like YouTube and Spotify have in recent years become a

significant part of  the revenue earned for artists of  all forms and sizes. Placement of  videos 
on these and other sites, concurrent with marketing through both our own channels and 
the A-list star’s channels, will allow us to earn significant sharable revenue from every song 
and video. 

- For example, in our first project where Grammy Award winning artist Chris Brown,
who averages 100 million views/streams per hit, will partner with a Dutch DJ to create 
their next hit song. If  their hit song reaches that same level, the income from that source 
alone can be estimated at approximately 1 million EUR.

Download revenue
- We place the songs on iTunes and similar sites for purchase. 

For example, Chris Brown averages 100 million views or downloads per song in the first 
year, at a price of  0.02 EUR per view or download. The new song’s 
potential income can be 2.000.000 EUR through views and downloads alone.

Booking and performance revenue
- We will actively promote our talented artists and book them on shows, 

performances, club events, concerts, festivals and more.

Performing Rights Organizations
- PRO’s are located in almost every country in the world and they ensure that 

the music rights’ owners are paid every time their music is played on the radio, in clubs, 
public places, etc. (in any country). All songs are registered with PRO’s worldwide and 
shareable revenue is paid to Dench Music every time the song or video is played anywhere 
in the world.
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6.0. Blockchain Technology Integration
Part of  our mission is to build a blockchain platform where MIC Tokens can be exchanged for unique 
services and experiences. Blockchain allows for a decentralized exchange of  transactions between 
our platform and token holders featuring an incorruptible ledger that records all transactions. The 
Blockchain is fully transparent, all transactions can be traced back to its origins, and all transaction 
records are irreversible and cannot be corrupted. A unique feature of  Blockchain is that the network 
structure itself  guarantees both validity and authenticity of  every transaction. Fraudulent activity is 
discovered and annulled immediately. The use of  smart contracts within the music industry is unique, 
we are confident that it will become mainstream when other artists witness what we are able to bring 
to market during this exciting period in time. Next to safety and trust, there is a strong cost reduction 
component by leveraging our technology and in-depth music industry knowledge, which is key to the 
Dench Music methodology and uniqueness. Proponents and opponents agree on one thing when it 
comes to cryptocurrencies: the function and perception of  money as a store of  value is changing rap-
idly and permanently. We envision a world where more countries accept its usage and pass legislation 
conductive for the use of  crypto currencies for funding innovative projects. We are thrilled to be one 
of  the first companies forging this innovation of  the music industry.

Platform revenue
- One of  our primary game changing goals is to create a community that offers new and

exciting ways to interact with the artists and the music industry previously unattainable. We 
will host events, launch parties, VIP parties, meet and greets, and even lifestyle opportuni-
ties like star auctions (for example “dinner with an artist”), wardrobe and video props sales, 
attend a video shoot, backstage passes, a cameo appearance in a music video, etc. These 
experiences will be offered through the Dench Music Retail Platform and can be obtained 
with MIC Tokens.
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7.0. Dench Music ICO

Blockchain is a proven technology that we are fully committed to and are implementing to its full 
potential. Although the technology is relatively young, we foresee it will soon be the world’s standard.
 
The benefit of  ICOs is the elimination of  the middleman between an investor and a company creating 
their product. Banks, financial advisors, venture capitalists and angel investors have long and arduous 
procedures, with results still far from certain. The costs of  preparation, fees and equity, are high, and 
the focus is typically on return on investment instead of  the product itself.  
 
The same applies to running shops and platforms. The costs are high. Blockchain technology changes 
this. We will create our own retail platform on the Ethereum Blockchain where payments are fast, im-
mediate and secure. We utilize our own exchange tools, such as tokens, provide discounts and bonuses 
and maintain control and tracking of  all payments, eliminating all the third parties. All payments are 
processed through Blockchain to our official wallet which results in significantly reduced costs, as fees 
per transaction are significantly lower. Blockchain also allows us to include the general public as a di-
rect partner. This approach gives people an opportunity to participate in an interesting, otherwise un-
reachable project which is mutually beneficial for them and the artists. The more people participate, 
the quicker the artists popularity grows and the more beneficial it becomes for all involved.
 
Our goal is to work with people that align with our mission, are passionate about music, enjoy the ben-
efits they’ll receive when using our platform, and want to earn profits from revenue sharing as well as 
enjoying the perks and amenities of  the MIC Tokens. We truly believe that our music, and especially 
the benefits provided to token holders, are unique and provide a solid base for future growth of  the 
value of  both the company and the tokens.

In conclusion, an ICO enables us to collect the needed funds quickly and securely so we can move 
forward with creating great music performed by top A-list artists that partner with emerging talent on 
the brink of  becoming famous performers.  

7.1. The Reasoning Behind Dench Music ICO
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7.2. The ICO Summary
Our goal is to raise 35 million EUR in ETH through this ICO. The Soft cap is 500,000 EUR which 
will cover the approximate expenses for one project. The more we raise, the more songs and videos 
will be created, resulting in bigger profit sharing for investors. The exchange rate that will estimate the 
final number of  ETH needing to be raised will be established two days before the start of  the Whitelist 
sale. Since we are already an established company, we do not need funds to build any infrastructure. 
The capital raised will be fully used to cover expenses of  song creation and marketing related costs to 
optimize profitability for our investors and artists. We anticipate the funds to cover the direct expenses 
of  approximately 40-50 projects, depending on the artists and related marketing efforts. 
 
As a main component of  our ICO, we offer investors up to 30% profit sharing. Our approach is fully 
legally compliant and allows eligible investors to participate in the profit sharing opportunity. Prof-
its will be directly linked to the songs created as a result of  the ICO. Profit sharing percentages and 
amount invested will be clearly stated in the Investment Agreement which will be signed by every 
participant. The Investment Agreement will remain valid from the end of  the ICO until June 2024. 
In the first year, revenue sharing is paid out quarterly and annually thereafter.

Dench Music targets to generate on average, based on industry standards and on past experience, 
between 500% and 1000% profit (5x to 10x the invested amount) per project. We anticipate the vid-
eos will garner anywhere from 100 million to one billion views per video in its first five years online, 
supported by a comprehensive marketing strategy, we believe most of  the views will occur in the first 
eight months. For investors, as we said, Dench Music will distribute 30% of  any realized profits, pro-
vided the hard cap is met. 

The percentage of  hard cap fulfillment will determine how much profit will be shared with investors. 
For example, if  the raised amount is 80% of  all ETH, the percentage of  profit sharing to investors 
will be 30% * 0,8 hard cap fulfillment = 24% of  profit sharing among investors. Contributors will also 
receive 2,500 free MIC Tokens for every ETH contributed (MIC tokens are fully functional ERC20 
utility tokens) through a smart contract. Among other uses, the MIC Tokens can be exchanged on the 
Dench Music Retail platform for exciting and unique music industry opportunities. These services will 
be published on our Dench Music Retail platform which runs on the Ethereum blockchain. Purchas-
able services and goods, depending on the artists in the project, can include meet and greets, presence 
on the set of  the video shoot, star wardrobe auctions, extra position in a video clip of  the star, concert 
ticket discounts, VIP events invitations and much more.
 
Investors can invest in ETH. The hard-cap is in EUR and therefore the conversion rate to ETH is yet 
to be calculated. The conversion rate will be calculated two days before the start of  the Whitelist sale 
to limit the potential effect of  course fluctuations. An average conversion rate of  these two days will be 
calculated and will be announced on our social channels.
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7.3. Summary of Benefits for our Investors
Investor’s interests will be secured via an Investment Agreement through which 
they receive profit sharing of  up to 30% in any and all profits the company gen-
erates, for a period of  6 years (June 2024). The profit sharing will be distributed 
among all investors based on the amount of  ETH they contributed. The Invest-
ment Agreement can be transferred at any time the investor chooses, pending 
our approval to ensure that our confidential data, or our profits, are not provided 
to competitors or people involved in criminal activities. For the transfer of  your 
Investment Agreement, please contact us via our email and we will help you with 
the approval and KYC process, which is simple and efficient.

In addition, as a gift, investors receive 2,500 MIC Tokens for every ETH they invested. MIC Tokens 
are Utility Tokens that can be used on the Dench Music Retail platform where they can be exchanged 
for exciting Dench Music Services. MIC Tokens will be unlocked and transferable as freely as any 
ERC20 token.
 
Benefits for investors include:

- Profit sharing in all future companies’ profits from the projects under this ICO
  until June 2024.
- Transferable Investment Agreement
- 2,500 MIC Tokens as a gift for every ETH invested
- Unique benefits on our retail platform www.denchmusic.shop
- The opportunity to experience unique events and experiences with artists
- Involvement in discovering and promoting new talents to stardom
- Participation in developing and promoting new songs from top artists
- Innovating the music industry by introducing Blockchain to the corporate 
  entertainment world
- And in the future, many more exciting opportunities!
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7.4. MIC Tokens Distribution 

The Tokens will be distributed as follows:

60% Public Sales
25% Private Investors
10% The Team
5% Bounties and Reward

7.5. Dench Music Retail Platform
Blockchain technology allows Dench Music to provide investors with an invitation into the world of  
their favorite celebrities. 

Our platform is not about selling pictures with signatures, t-shirts or mugs. Instead, investors will be 
able to exchange their tokens for unique experiences such as visiting the set of  a video shoot, video 
cameos, meet and greets with artists, auctions of  props and wardrobe used in the videos, exclusive 
offers to VIP- and preview parties, and much more. 

As Dench Music continues to evolve, our selection of  unique services and experiences will expand. 
Our future aspirations include using MIC Tokens as an exchange tool for concert tickets, premiere 
VIP concert seating, content uploading to our platform where our producers can review the content 
and possibly offer an opportunity to a record contract. There are infinite possibilities and no limits.

For the exact use of  our tokens by investors visit our retail platform 
www.denchmusic.shop.
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8.0. Token Sale Rounds 
Three rounds of  the ICO will be conducted. The first round is dedicated to Private investors, the sec-
ond round to Whitelist participants, and the third round to Crowdsale participants. There are several 
bonuses that apply to each round based on which round you participate in, and/or when you invest. 
 
For Private investors, the token bonus is 40%. For Whitelisted participants the token bonus is 25%. 
Crowdsale participants will obtain bonuses ranging from 10% to 0% depending on when have they 
invested within the Crowdsale process. The exact bonuses for all rounds are listed in chapter 9.
 
Round 1: To join the Private investors round, you must contribute at least 500 ETH. To participate 
in this round, please contact us at: Denchmusic@leverageint.com. The Private investors round starts 
on 7 May.

Round 2: To join the Whitelist you will have to perform a KYC registration. Registration will begin 
on late May 2018 and will be open until early June. Whitelist sale starts on early June 2018 and ends 
mid June 2018. The minimum investment for Round 2 (Whitelist Sale) is 2 ETH.

Round 3: The Crowdsale round starts on mid/late June. More details on the process to come. Crowd-
sale will end 30 June 2018 or after the hard cap is reached. The minimum investment for the round 3 
is 0,5 ETH.
 
KYC procedures apply for all Rounds. Required information includes your full name, email address, 
date of  birth, ETH wallet public address from which your investment will be sent (and where we later 
send our tokens), a scan of  the front of  your passport or your ID Card, in case of  an ID card also the 
back of  the document, and a clear photo of  your face while holding the same scanned submitted doc-
ument (selfie). This is to confirm your identity and to ensure security and safety of  your investment. 

Please join our social media channels on Medium, Twitter and Telegram. For security reasons, we will 
be posting all important information and updates related to the ICO on these channels. For additional 
information or questions, our admins and chat team are ready to assist you. 
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9.0. ICO Technical Details 

Token name MIC

Token type ERC 20

Token supply 500,000,000 MIC

Token use         MIC Tokens can be exchanged on our unique Dench Music Retail platform 
that can be found at www.denchmusic.shop, and which will run on the Ethereum blockchain. 
Exclusive services such as video clip cameo, invitations to exclusive VIP launch parties and 
much more can be obtained through this platform using MIC Tokens.

Purchase options ETH

Token Gifting 2,500 MIC Tokens are gifted to investors for every 1 ETH invested

Burning of Tokens we have two options that will get revealed before the whitelist sale, 
and our community will get to vote for which option to choose.

Unsold tokens Non-sold or non-distributed tokens will be locked up and distributed among investors at the 
rate of  1% per calendar month in accordance with the investor’s initial investment, and on 
the last day of that month or the first business day thereafter. Conditions Apply.

Hard cap 35,000,000 EUR in ETH

Soft cap 500,000 EUR in ETH

ICO duration Late May 2018 - Late June 2018

ICO Time schedule Date Description
7 May  Private Investors Round
Late May / Early June  Whitelist Registration
Early / Mid June Whitelist Round
Mid / Late June Crowd Round

Bonuses Date        Time Bonus
Whitelist Round                   25%
Crowd Round Phase 1        10%
Crowd Round Phase 2        5%
Crowd Round Phase 2        3%
Crowd Round Phase 4        0%

Lock up All tokens will be locked up throughout the whole period of the 
ICO or until the Hard Cap is reached, plus 15 days.

Investment Agreement Investment Agreements will be signed with every participant. 
Investment Agreements are transferable.
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10.0. Bounty Rewards Program

We have developed a Bounty Program, for which we have reserved 5% or 25,000,000 tokens of  our 
total Token Supply. In exchange for Bounty Tokens, investors must become a valuable member of  
our community. The more you help to promote and advance the concept the bigger “Proof  of  Care” 
allocation you will receive. Please visit our Medium channel for more information. The link can be 
found on our website and on Telegram/ Twitter channel. 

11.0. Our Team
The Dench Music Team is comprised of  experienced professionals that are well known in the indus-
try and associated with a large worldwide network. We have created proven concepts with millions of  
turnover in records sales, ticket sales, downloads and streams.

11.1. Key Team Members
Our Executive Team has many years of  experience in the biggest and most competitive music markets 
out there. The team members worked with writers, producers, DJ’s and artists all around the globe, 
including Todd Terry, Chris Brown, Tamar Braxton,  Tricky Stewart and the Dream, Will.i.am, Rob-
in Thicke, Nicole Sherzinger, DJ Chuckie, Akon, Gucci Mane, Nancy Arjam, Kesha, David Guet-
ta, Afrojack and many others

Adam Curry
Born in Washington DC (1964) just before the moonwalk, raised in Amsterdam, The Netherlands 
from age 7, Adam Curry has been an innovation and thought leader in the increasingly integrated 
media and technology industries. As on-air personality, Adam is best known for his 7 years working 
as a host (VJ) producer, director and writer at the MTV network. Adam was instrumental in bringing 
the global network into the digital age by registering and building out mtv.com for several years while 
MTV focused on antiquated systems like AOL.
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Previous to being invited to move to New York for his MTV work, Adam and his team at CountDown 
not only provided a weekly live music television program, but also provided all music programming 
for the first European Public Broadcasters satellite network EuropaTV. This resulted in significant rec-
ognition of  Adam in several EU countries, many who at the time had never even seen a music video, 
let alone MTV, which went global several years later.

After being on the forefront of  cable television content delivery as an on-air talent at MTV music 
television, Adam saw a clear future and set about setting up mtv.com as the first global entertainment 
website.

Always seeking the cutting edge of  media and technology, Adam set out to create one of  the first 
digital agencies, recognized as one of  Fortune magazine’s “25 Cool Companies” in 1994. In 1996, he 
launched the first online airline ticketing on the web with Continental Airlines, built the first online 
auto parts inventory sales system for Chrysler autos and produced and hosted the first ever ‘cybercast’ 
of  the 1996 Annual Grammy Awards.On Ramp Inc., which Adam founded, completed their IPO in 
1996 under the name Think New Ideas Inc. (Nasdaq symbol THNK), and was successfully acquired 
in 2000 as a profitable company with annual revenues in excess of  $400 million. 

Adam foresaw music licensing opportunities for online music decades before Spotify and YouTube 
and secured the first ever license to stream BMI Classics online. After selling THNK he sold the com-
pany to publicly listed AnswerThink Inc for $450 million, Adam returned to Europe where in 2004 he 
was the co-inventor of  Podcasting and started the first daily show delivered by RSS technology. Upon 
Steve Job’s personal request Apple integrated podcasting and Adam’s podcast directory into iTunes 
in 2006

Adam was recently awarded the prestigious Marconi Oeuvre Award in January 2018 for his legendary 
work in broadcasting and his relentless urge for innovation and visionary steps on the internet.

Adam resides in Austin Texas where he produces the award winning No Agenda Show podcast with 
acclaimed author and columnist John C Dvorak. Adam’s lab is filled with concepts, digital high fre-
quency equipment and prototypes of  new technologies for internet communications. Adam was an 
early believer in crypto currencies, and bought his first 50 BTC at $1.33

Mabricio Margarita
Mabricio was born in Willemstad Curaçao. Soon after he moved to Almere in the Netherlands where 
he grew up. After high school, Mabricio went to the Media College in Amsterdam, where he learned 
editing, photography and many other things. His father is a music producer and Mabricio learned the 
basics of  production from him. Mabricio is a creative multi-talent and managed many assignments in 
styling and art direction, for example for the Dutch artist, Jonna Fraser.
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11.2. Key Music Production Members
Hidde Olland
Hidde was born in Amsterdam The Netherlands. At the age of  four, he began taking piano lessons. By 
the age of  10, he shifted his attention to making electronic dance music - first on his laptop and then  
later from his own studio located in the parent’s backyard. At the age of  16. Hidde started performing 
as a live DJ performing in big clubs and live festivals in The Netherlands. Even with his very young 
age, Hidde is an all-round music producer, songwriter and experienced DJ.

Niek Hendriks
Niek, a Dutch electronic musician better known under his alias ‘PRMDS’, delivers unique, ra-
dio-friendly tracks inspired by Hip-Hop and Pop. Hendriks’ passion for music developed at the young 
age of  6, when his parents gave him his first guitar. His life has changed massively ever since. There is 
no genre that he hasn’t touched, flipped or remixed. Nothing is off limits. After getting into the Dutch 
hip-hop scene at age 15, producing music for some of  his favorite rappers, Niek grew tired of  waiting 
around on hooks and verses. PRMDS was born.  Currently, Hendriks is studying Electronic Music at 
the Herman Brood Academy, aiming for worldwide recognition. 
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Goerardus van Goor
Goerardus was born in Vlagtwedde The Netherlands and has worked as an Independent Chief  
Financial Officer for more than 25 years. According to Goerardus, working as an independent 
finance professional in the financial, sustainability, telecom and international trade sectors, is the key 
to staying sharp and service driven. It provides him the opportunity to solving complex financial situ-
ations and the ability to challenge himself  daily. Goerardus will be leading the financial department.

Michael de Neef
Michael was born in Amsterdam The Netherlands. As the eldest son of  an automotive engineer, 
Michael spent most of  his youth in Canada, Spain and Italy attending international schools. In the 
Netherlands, Michael started a career in automotive marketing at Fiat and Nissan. In 2000, Michael 
switched to automotive related software at TomTom. After a brief  spell in the financial sector at Fortis 
Bank, Michael specialized in start-ups and marketing development, utilizing his corporate marketing 
knowledge, where he aided new companies in establishing themselves in automotive, telecom, solar 
energy, fashion, medicine and entertainment industry.  
 
Marloes Jansen
Marloes was born in Amstelveen The Netherlands. After a year she moved to Austerlitz, near Zeist. 
She chose a more creative area and completed an internship in her final year of  school at Top Notch 
Universal where she developed an online platform for the company, and worked on projects for Dutch 
known artists Broederliefde, Cho and Lil’ Kleine. Marloes is Operations Manager at Dench Music.



Jurre Hofman
When Jurre Hofman was 17 years old, living in the town Assen, he started producing electronic mu-
sic as a hobby but this quickly became a passion of  his. His interest in music came a lot earlier since 
he was raised in a musical environment, his father was/is a musician and therefore he was always 
surrounded by music. When he graduated from high school he moved to Amsterdam to study Music 
Production at the Art & Entertainment college, now called PACT. During this three year study he 
learned a lot about music and the production methods in the scene. After finishing his study at Art & 
Entertainment college in 2016, he got into HKU, a higher education for Music and Technology.

Lema Vierbergen
Lema was born in Congo and was adopted by a family from Ede The Netherlands where  he grew up. 
At an early age, he was exposed to music and started producing, developing his passion for his work. 
He studied at the Herman Brood Academy and completed an internship at SPEC. Lema has pro-
duced for several Dutch music industry artists including Ali B, Emperor, Jonna Fraser and Bokoesam. 
He now focuses his time on  producing for larger international artists and is going to launch as a DJ 
duo, The Wolves. The Wolves are featured in large clubs and festivals such as AIR, Amsterdam Open 
Air Encore, Jimmy Woo and more.

Robert Scherpenisse
Half  Dutch, half  Maluku, Robert also hails from Amersfoort The Netherlands and is member of  the 
Jackpackers. Robert started producing music at an early age. He studied at the Herman Brood acad-
emy and already counts multiple big song releases to his credit. After a successful 12-year career as a 
DJ Robert is now dedicated to the Jackpacker’s international tour and collaboration with several A-list 
artists from the pop and EDM world.

Vincent Esajas
Born in Amsterdam to Surinam parents, music has always been present in his family while growing 
up. Vincent has been passionate about music his entire life; “it’s in my blood”. Starting out as the 
front man of  an urban vocal group followed by club dates internationally as a DJ, Vincent has been 
in the business for 18 years and as a member of  the DJ/Producer Team Jackpackers is enjoying 
touring as a group and producing betas and tracks on an international scale.

Roberto Silven
Roberto was born in Amersfoort The Netherlands, who is half  Spanish and half  Dutch, Fascinated 
with music from age 8, Roberto was always making music with the means he had available to him. 
This eventually led to Roberto producing his own remixes, mashups and he started recording his own 
live mixes. Roberto is on his way to conquering the world a member of  the DJ/Producer trio Jack-
packers with their unique Asian/Caribbean/Mediterranean sound.

Jelte Huizing
Jelte Huizing is a young and talented producer who start at a young age to create, release, and curat-
ing music on for example Soundcloud and his own platform. Jelte is having a up and coming release 
on world’s biggest electronic dance label, Spinnin Records.
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Jabrane Chergui
25-year-old Jabron lives for music. As a teenager, he fell in love with Hip-hop, but also studied many 
other music genres. The analysis and study of  song structures, lyrics and sound design became his 
hobby.Jabron sees James Brown, Michael Jackson and Chris Brown as his musical role models. He 
built a recording studio at home and started to write and record his own music, lyrics and melodies, 
worked on expanding his network and started to make a name for himself. Jabron really got an oppor-
tunity to develop himself  even further as an artist and producer at studio Cruise Control, the home 
of  the grammy nominated producer Giogio Tuinfort.In 2015, Jabron produced a beat for the Dutch 
rappers Sven Alias, SBMG and Boef, which has amassed 1.3 million views on youtube.Internationally, 
this Amsterdammer has built up a catalog and had studio sessions with Troy Taylor, Sean Paul, Chris 
Brown, Kevin Mac Donald and Don Corleon.

Kyky Videl
25 year old Kyky Videl was born in Breda The Netherlands. Kyky knew what she wanted in life from 
a very early age. At just one and a half  years old she asked her grandfather to film her performances. 
Inspired by artists like Madonna, Marilyn Manson, Freddy Mercury among others, sets KyKy apart 
from most of  her generation. She sought and found something in every music genre. After 3 years at 
the dance academy in Utrecht, she decided to follow her own path, stopped training and set about to 
find the perfect manager. In the meantime, she worked in the hospitality industry, working long hours 
to get by while steadily beating a path to the recording studio After more than 7 years of  determining 
what would be the perfect home for her, she settled on a recording contract at Aces/ Sony records.

Kyara Shereen
Kyara was born Kyara Shereen Oemar in Zoetermeer The Netherlands and started singing when 
she was barely 2 years old. Before long she was performing for family parties and weddings which 
led her to singing lessons and recording her first song when she was only 12 years old. While cur-
rently still studying at the prestigious University of  Leiden in The Netherlands, she is preparing to 
follow her path to live and work in Miami, the city that stole her heart as a child when visiting with 
her family. Kyara is working hard on her music so she can reach as broad an audience possible.
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Patrick Ost
Patrick was born in Paramaribo Suriname. From a young age Patrick was involved in music, first just 
as a hobby. He became more involved when he started to organizing music parties. He mentored the 
rap-duo SBMG for more than a year. Patrick has released more than 50 songs for several artists and 
producers in the past two years, under the label Aces Music Records. Patrick, together with his part-
ners, Bjorn Sno and Roue Shakison, has managed a girl band 3OFAKIND and were instrumental 
in their online viral success for several weeks. 

Aces Music collaborates with various national and international artists, producers and DJs and has 
three studios in the Netherlands. The main acts of  Aces include Jackpackers, Jabron, Kilate, G2NG, 
Melanie, Sahra and Chayo. In 2017, Aces Music Records entered into a partnership with Tune Sa-
vant and Sorry Records. 

Dench Music has a strategic partnership with the Amsterdam based Aces Music Ltd. Through this 
partnership we recruit young Urban creative and music talents.Aces Music Ltd. has a strong and ex-
perienced management team.

Björn Sno
Björn is a music veteran. Over the last few years, Björn has published numerous top-40 and ‘number 
one’ tracks. Previously he worked with Talpa-BMG Music & Publishing, where he released more than 
100+ records. Furthermore Bjorn has produced over 30 music videos, which are viewed over 100 mil-
lion times on channels like YouTube. In addition to his work with Talpa-BMG Music & Publishing, 
Bjorn has developed a diverse number of  projects with the Imagem Music Group. 

Today, Bjorn owns several music labels such as Loyalty and Quan en Aces Music Records.Björn plays 
a significant role in the US music business, working with several artists and labels in numerous pro-
duction. Björn has hosted over 50 events and holds the stage-management over the production teams 
for many renowned DJ’s.

11.3. Strategic Partnership Aces Music Ltd.
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11.4. Advisory Board Members
Erik Huggers
Erik Huggers joins the Dench Music Advisory Team on the heels of  serving as CEO of  VEVO, the 
world’s leading all-premium Music Video and Entertainment Platform. Erik’s vision and strategy 
was the catalyst to increasing VEVO’s monthly viewership of  over 19 billion music videos world-
wide. As a thought leader, Erik pioneered digital media and changed the entire concept of  streaming 
television when he launched the BBC iPlayer while he served as an Executive Board member of  the 
BBC’s Future Media and Technology division in London. Erik’s career and experience in music, 
video and entertainment include several positions including Senior Vice President at Verizon Com-
munications, President of  Intel’s Media Division and senior roles at Microsoft and Endemol Enter-
tainment.

Clyde Narain “Dj Chuckie”
Clyde Sergio Narain aka Chuckie, is a Surinam-born DJ and producer. As one of  the pioneers in the 
House scene, Chuckie’s sound quickly became known as “dirty house,”reflecting a cultural movement 
centered on lively urban club events featuring dancing, brilliant lights and interactive stage elements.
He is also world renowned for his co-creation of  “Dirty Dutch”, a genre characterized by high pitched 
lead synths over Latin-inspired rhythms and samples. As DJ Chuckie, Clyde’s hits include “Let the 
Bass Kick”, “Aftershock” and “Make Some Noise” (with Junxterjack) Chuckie has remixed songs for 
Michael Jackson and David Guetta and has produced for 50 Cent, Kesha and Akon. Chuckie’s work 
has been showcased on the popular EDM show “What’s Hot in EDM?” on BBC Radio 1.He owns 
and operates his record label, Dirty Dutch Music.

Ineabell Diaz
Ineabell is from New York City, and currently living in Manchester UK. Ineabell started at a young 
age in the entertainment industry. She worked for television, at Nickelodeon and Disney doing com-
mercials and voice overs for Coca Cola worldwide and MTV, but also stage acting and performances. 
Her love for music grew where she then began collaborating with DJs and producers all over the 
spectrum of  music, from house, dance / EDM, Top-40 pop, hip-hop and R&B. After collaborating 
with some DJs she met Junior Sanchez, who mentored her craft in songwriting and vocal production. 
At the age of  23 Ineabell moved to Los Angeles where at the time it was all “happening”.  Here she 
worked in sessions with top grade artists, DJs and producers such as Junior Sanchez, Todd Terry, 
Will i AM, Sidney Samson, Afrojack, LA Riots, Moguai, Junior Sanchez, Cody Wise, Sigala, Michael 
Angelo, Will Simms, Rich Skillz, Paris & Simo and more. 
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12.0. Legitimacy in Accordance with EU-Policy
We are an existing European company and we work with some of  the biggest names in the music 
industry. Ethics and legality are very important in everything we do. We asked our ICO partner to 
outline how we are able to legally offer both profit sharing and tokens to our investors, to ensure the 
benefits are optimal for our investors.We confirm that our Investment Agreement is fully compliant 
with EU regulation in its current form. The chosen legal structure was tested against various EU and 
other legal jurisdictions. The legal representatives also contacted a European Central Bank to test the 
key points through Qualified Questions and received full positive feedback.

Unico Glorie
Unico Glorie (1964) is a true music industry veteran. He was born in Amsterdam where his parents 
ran a records store in the 60’s and 70’s. He has expert level experience in the corporate world within 
the media and entertainment industry, with stock exchange listed companies, and in the field of  M&A. 
He is one of  the key founders in the Dutch Dance industry, and he worked for many years in the most 
competitive music market in the world: the United States. Unico is an experienced senior A&R exec-
utive who brought a lot of  talent, content, labels, and creatives together.

Unico has had positions in several (inter-)national entertainment companies, as well as serving as a 
board member at the RTL Group and Endemol Holding. He is cofounder of  2WayTraffic, which was 
listed at the AIM in London and later sold to Sony Television International. Unico has worked with 
several renowned artists, in the Netherlands and in the USA.

Adela Skotak
Adela Skotak is an ICO analyst and advisor. She started her first business while studying Sociology 
at the Charles University in Prague, Czech republic. At first, she worked on content creation, which 
included translation of  content, video editing and projects as diverse as international travel guides.It 
wasn’t long until she discovered the expansive reach of  Udemy.com and she set out to create multiple 
on-line courses with the associated course-ware. Several of  those courses have since become best-sell-
ers, including: ‘ICOs: Investing in Alt-coins and Initial Coin Offerings’. Adela spent significant time 
researching Bitcoin and Ethereum Blockchain technologies and applications of  distributed systems, 
and invested in her first ICO in early 2017. Since then she has become a full-time trader and an ICO 
advisor exclusively with ICO Incubator Leverage International Ltd. This year Adela also co-founded 
CryptoUnlocked.com, and online resource that provides comprehensive information and research on 
upcoming ICOs, so investors can make informed decisions about participation.



13.0. Frequently Asked Questions
What does Dench Music do?

- Dench Music focuses on supporting young talented artists and DJs by partnering them with
A-list artists to promote the talent to a wider audience. Music and Videos will be uploaded 
to YouTube, Spotify, iTunes and other channels. Revenue is earned through the number of  
views or downloads, booking and promotion fees. Dench Music Retail Platform revenue 
and revenues will be paid to us by Performing Rights Organizations worldwide.

Is only one project planned? ?
- No. we are an established company with clear, verifiable results and an exciting vision that

will be executed after the completion of  the ICO. With Dench Music, there will be no neg-
ative surprises.

What is the first Music Project you will produce with the raised money?
- Dench Music has created a unique project with Chris Brown who will record with

a talented Dutch DJ. For the release Chris Brown will use his social media channels with 
the track being released on his own label.

Why are you doing an ICO if  you are an already successful company?
- Blockchain has enormous potential and it is changing our future.  Therefore,

we’ve implemented Blockchain solutions into our company, a move we believe will make us 
more competitive in the music world. By launching the ICO, we will reach a wider audi-
ence, obtain financing without having to rely on  banks, reach our market quicker, act faster 
in an absolutely secure way, and inspire other big companies to dive into this technology 
that we feel will change the world.

How does an ICO work and what do we get?
- Investors will, after contributing in ETH, obtain a share in profits via the 

Investment Agreement which is signed online as part of  the investment process. As a gift 
they will also obtain 2,500 ERC20 MIC Tokens for every ETH invested. The MIC Tokens 
can, among other things, be exchanged on our retail platform www.denchmusic.shop for 
exciting benefits that until now were nearly impossible to obtain in the music industry.
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Is an ICO with profit sharing legally possible?
- By framing the Investment Agreement based on existing legislation and ensuring that we 

comply with all rules and regulations. The only people that cannot invest are American 
citizens who not accredited investors; other than that, our special form of  ICO is open to 
all people around the world.

Do you have a whitelist with bonuses?
- Yes, whitelisted participants will be able to obtain bonuses in MIC Tokens. The link to join

our whitelist will be announced on our official social channels and starts on 7 May 2018. 
The whitelist sale starts late May/early June and lasts 48 hours. KYC procedure applies.

When is the whitelist and main sale?
- Whitelist sale starts on early June 2018. The crowdsale starts mid June 2018 along 

with the crowdsale registration which remains open until the end of  the ICO crowdsale, 
therefore until late June 2018.

What’s the hard cap?
- 35,000,000 EUR, in ETH. The rate will be established two days before the start of  the

whitelist sale.

Do you have a Private Investor round?
- Yes. The bonuses for Private investors are 40% which compared to the whitelist bonuses 

should not be high enough to manipulate the market such as we’ve seen happening in the 
past. All bonuses were carefully calculated to ensure this.

Will the tokens be transferable?
- Yes, the MIC Tokens will be unlocked/transferable one week after the main sale

ends or after the hard cap has been reached.

Is there any lockup?
- Yes, the tokens will be locked up for 15 days after the ICO sales ends. 

If  the ICO sale ends 30 June 2018, the tokens will be unlocked 15 July 2018 midnight 
GMT+1.
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- Official Dench Music ICO website: www.denchmusic.io

- Offical Dench Music Website: www.denchmusic.com

- Offical Dench Music Twitter: @Denchmusic

- Offical Dench Music Medium channel: @Denchmusicico
 
- Offical Dench Music YouTube channel: www.youtube.com/channel/denchmusic

- Offical Dench Music Telegram channel: Dench Music ICO

- Offical Dench Music Soundcloud channel: www.soundcloud.com/denchdench

- Offical Dench Music Instagram: @Dench.Music

14.0. Links
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