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The sole purpose of this White Paper is to present certain information with respect to DashBid Media Inc. (the “Company” 
or “DashBid”) and the Company’s PreVUE Blockchain and the tokens utilized by the platform (the “SDA Tokens”) in 
connection with a proposed token generating event (“TGE”). This document is directed solely towards potential users of the 
SDA Tokens.

This White Paper is not intended to provide personal, legal, tax or financial advice with respect to the matters discussed 
herein.  You must seek advice from your own advisors with respect to the matters set forth herein and in connection with 
any decision to acquire and use the SDA Tokens and PreVUE Blockchain. 

The information set forth herein is not exhaustive and does not imply any contractual relationship between the Company 
and any recipient of this document. Nothing in this White Paper shall be deemed to constitute a prospectus of any sort or a 
solicitation for investment, nor does it in any way pertain to an offer or a solicitation of an offer to buy any securities in any 
jurisdiction. This document is not composed in accordance with, and is not subject to, laws or regulations of any jurisdiction, 
which are designed to protect investors.

The SDA Token is a utility token. The SDA Token is not intended to serve as a digital fiat or non-fiat currency, security, 
commodity, or any other kind of financial instrument. The SDA Token confers no ownership rights in the Company or 
PreVUE Blockchain in any form or respect. The SDA Token does not comprise in any form or respect any distribution 
(including but not limited to profit), redemption, liquidation, proprietary (including all forms of intellectual property), or other 
financial, economic, management or legal rights in the Company or the PreVUE platform. The SDA Token is not intended 
for sale or use in any jurisdiction where such sale or use may be prohibited. Notwithstanding our position that the SDA 
Token is not intended to be a security, but rather a utility token, we have elected to issue the SDA Tokens only to U.S. 
persons under Regulation D, Rule 506(c), promulgated under the United States Securities Act of 1933, as amended (the 
“Act”) and to non-U.S. persons under Regulation S promulgated under the Act. No offering is being made and no purchases 
of SDA Tokens shall be accepted from any person who has not registered through our website and completed the 
necessary documentation provided on our site to represent and evidence to us that such purchase is eligible under 
Regulation D or Regulation S. The proposed TGE is not being offered to, and purchases shall not be accepted from, 
residents of any country currently listed on the US State Sponsors of Terror list or certain other countries identified as high 
risk for money laundering activities by the U.S. Office of Foreign Assets Control (OFAC).

THE SDA TOKENS ARE INTENDED SOLELY FOR USE ON AND WITH THE PREVUE BLOCKCHAIN AND ARE NOT 
INTENDED FOR ANY OTHER PURPOSE, INCLUDING USE WITH ANY OTHER BLOCKCHAIN APPLICATION, 
TRADING, INVESTMENT OR HEDGING.  WE MAKE NO WARRANTY AND NO WARRANTY IS IMPLIED WITH 
RESPECT TO THE USE OR UTILITY OF THE SDA TOKEN EXCEPT AS SPECIFICALLY DESCRIBED IN THIS WHITE 
PAPER.

EACH PURCHASER OF SDA TOKENS IN THIS OFFERING IS PROHIBITED FROM SELLING TRANSFERRING ANY OF 
SDA TOKENS PRIOR TO THE FIRST ANNIVERSARY OF THE CLOSING OF THE PURCHASE OF SUCH SDA TOKENS 
BY SUCH PURCHASER.  THE COMPANY RESERVES THE RIGHT TO DISHONOR ANY SDA TOKENS PRESENTED IN 
VIOLATION OF THE FOREGOING PROHIBITIONS AND/OR TO CANCEL SDA TOKENS PRESENTED FOR USE IN 
VIOLATION OF THE FOREGOING PROHIBITIONS.

D I S C L A I M E R S
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The pre-sale phase of the TGE shall be accomplished through the use of Simple Agreements for Future Tokens, of 
SAFTs.  The SAFTs and all rights thereunder shall be entered into and issued in the pre-sale phase in reliance on an 
exemption from the registration requirements of the Act under Regulation D and/or Regulation S promulgated 
thereunder.   The SAFT will contain additional legends and restrictions, including those relating to restrictions on 
transfer, based on jurisdiction. There is no assurance that the offer, sale or purchase of any SAFT or tokens will be 
deemed “compliant” by any regulatory authority. Prospective parties to a SAFT should not construe the SAFT or any 
other attendant communications as legal, investment, tax, regulatory, financial, accounting or other advice. Prior to 
offering, selling or purchasing the SAFT or any tokens, you should carefully review any risk factors that are provided 
and consult with your own legal, investment, tax, accounting, and other advisors to determine the potential benefits, 
burdens, risks, and other consequences of such transaction.  The tax treatment of the SAFT, the purchase rights 
contained therein and any token distribution is uncertain. There may be adverse tax consequences for investors upon 
certain future events. An investment pursuant to the SAFT and the purchase of tokens pursuant thereto may result in 
adverse tax consequences to investors or issuers, including withholding taxes, income taxes, sales or use taxes, and 
tax reporting requirements. Each issuer or investor should consult with and must rely upon the advice of its own 
professional tax advisors with respect to an investment in the SAFT and the rights contained therein. 

Purchasers of SDA Tokens shall be required to make certain representations and covenants under the SAFT or 
purchase agreement executed in this TGE.
 
All statements contained in this White Paper, statements made in press releases, or statements contained in any 
other document accessible by the public and oral statements that may be made by DashBid or its directors, 
executive officers, employees or representatives that are not statements of historical fact, constitute “forward-
looking statements”. Some of these statements can be identified by terms such as “aim”, “target”, “anticipate”, 
“believe”, “could”, “estimate”, “expect”, “if”, “intend”, “may”, “plan”, “possible”, “probable”, “project”, “should”, 
“would”, “will” or other similar terms. However, these terms are not the exclusive means of identifying forward-
looking statements. All statements regarding DashBid or the PreVUE Blockchain or the Company’s financial position, 
business strategies, plans and prospects and the future prospects of industries discussed therein are forward-
looking statements. These forward-looking statements, including, but not limited to, statements as to the Company 
or PreVUE Blockchain’s revenue generation and profitability, prospects, future plans, or expected industry trends and 
other matters discussed in this White Papers are not historical facts, but rather projections based on information 
available and assumptions utilized at the time such projections are first made herein. 

The information contained herein may from time to time be translated into other languages or used in the course of 
written or verbal communications (in whole or part) with existing and prospective customers, partners etc. In the 
event of any conflicts or inconsistencies between such translations and communications and this official English 
language White Paper, the provisions of this English language original document shall prevail.

The Company reserves the right, but shall have no obligation, to update this White Paper from time to time to 
supplement, modify or revise the information contained herein. This English language White Paper is the primary 
official source of information about the SDA Token.  DashBid is not obligated to give notice of any changes. The 
latest version of the White Paper in English is available at the website https://DashBid.com/tokenoffer. While the 
Company will make every reasonable effort to ensure that all data submitted in the White Paper is accurate and up 
to date at the point in time that the relevant version has been disseminated, the proposed document is no alternative 
to recipients conducting, together with their own advisors, their own analysis and due diligence.
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There are numerous factors that could prevent or limit success of PreVUE Blockchain and which could limit the utility 
of the SDA Token, including, but not limited to the following:

Limited adoption of PreVUE Blockchain and related solutions by both advertisers and content publishers.  The 
value of the SDA Token lies in its use as a gateway to and fuel for PreVUE Blockchain.  Accordingly, the utility 
of the SDA Token is based on both advertisers and content publishers utilizing PreVUE Blockchain for 
advertising solutions.  If PreVUE Blockchain is not accepted by a relatively large number of advertisers and 
content publishers, demand for and use of the SDA Token will be limited.  For example, advertisers holding the 
SDA Tokens would find diminished utility in such tokens if content providers have not also adopted PreVUE 
Blockchain as a meaningful protocol for advertising placement.

Relatively low general acceptance of the Ethereum protocol.  The SDA Token is based on the Ethereum 
protocol.  Diminished acceptance of the Ethereum protocol as a platform for smart-contract based tokens 
would limit acceptance of the SDA Tokens.  Similarly, the introduction of smart contract protocols that prove 
to be, or are perceived as, better than the Ethereum protocol would likely diminish acceptance and demand for 
Ethereum-based tokens, including the SDA Token.

Lack of general acceptance of blockchain solutions.  A general lack of acceptance by the advertising industry 
of blockchain solutions, or the implementation of blockchain protocols utilizing approaches other than tokens, 
would materially diminish demand for PreVUE Blockchain and in turn the SDA Tokens. 

Reliance on expanded decentralization of PreVUE Blockchain.  While the protocols and utility of PreVUE 
Blockchain is based on Dashbid’s PreVUE non-blockchain advertising system, PreVUE Blockchain resides on 
an expanding decentralized network and, ultimately, is independent of Dashbid and its operations.  The 
success of the adoption of PreVUE Blockchain and the SDA Tokens that fuel it will depend on the expansion of 
PreVUE Blockchain across a network of decentralized computers that are not in the control of the Company.  
Further, the SDA Tokens have no relation to and do not entitle any holder thereof to any rights in the business 
or operations of the Company.

General risks related to the advertising industry.  Even if PreVUE Blockchain provides a proven, high-utility 
solution to advertisers and content producers, general decreases in advertising spending could limit the 
adoption of PreVUE Blockchain.  Further, changes in privacy laws, advertising regulations or regulations 
related to online commerce could adversely affect the utility, adoption and use of PreVUE Blockchain.
Infringement of PreVUE Blockchain and Emerging Competition.  If PreVUE Blockchain proves to be desirable 
by advertisers and content providers, other companies could infringe upon PreVUE Blockchain protocol or 
adopt alternative but similar protocols, thereby increasing competition.  In such circumstances, it is likely that 
some of these competitors would be backed by companies much larger than Dashbid, and that some of these 
competitors will possess materially greater resources, brand recognition and industry relationships than that 
possessed by Dashbid.  Further, to the extent any competitors infringe upon any intellectual property 
comprising PreVUE Blockchain protocol, such infringement may not be prosecuted or if such prosecution is 
undertaken, it may not be successful.

Ownership of SDA Tokens is not Ownership of Dashbid.  Dashbid founded and created PreVUE Blockchain 
and its utility token, the SDA Token.  However, Dashbid’s interest in the ongoing success of PreVUE 
Blockchain will be driven in large part by its ownership of SDA Tokens and its belief in the blockchain protocol.  
Accordingly, while Dashbid’s interest will be aligned with those of all holders of the SDA Token, Dashbid shall 
have no ongoing obligation to fund or manage PreVUE Blockchain.  Further as noted elsewhere, SDA Tokens 
do not represent any interest in the business or operations of Dashbid.  Similarly, holders of SDA Tokens will 
not share in any commissions paid to Dashbid for various advertising transactions completed through PreVUE 
Blockchain.
Changes in law and regulations.  Any changes in the law or regulations relating to blockchain technology, or 
the use of tokens in blockchain protocols, could adversely affect PreVUE Blockchain’s utility and the use of the 
SDA Tokens thereon.  Similarly, blanket restrictions on the use of tokens, or the characterization of utility 
tokens generally or the SDA Tokens specifically as securities or currencies or commodities could subject the 
SDA Tokens to material levels of regulation.  The Company makes no representation as to evolving 
regulations or their effect on the operation of PreVUE Blockchain or the use or utility of the SDA Tokens.  
Similarly, changes in net neutrality laws or other laws or regulations adversely effecting online usage 
generally or online advertising specifically could have a material adverse effect on PreVUE Blockchain and the 
SDA Tokens.

R I S K  F A C T O R S



iiii

Accordingly, while Dashbid’s interest will be aligned with those of all holders of the SDA Token, Dashbid shall 
have no ongoing obligation to fund or manage PreVUE Blockchain.  Further as noted elsewhere, SDA Tokens 
do not represent any interest in the business or operations of Dashbid.  Similarly, holders of SDA Tokens will 
not share in any commissions paid to Dashbid for various advertising transactions completed through PreVUE 
Blockchain.

Changes in law and regulations.  Any changes in the law or regulations relating to blockchain technology, or 
the use of tokens in blockchain protocols, could adversely affect PreVUE Blockchain’s utility and the use of the 
SDA Tokens thereon.  Similarly, blanket restrictions on the use of tokens, or the characterization of utility 
tokens generally or the SDA Tokens specifically as securities or currencies or commodities could subject the 
SDA Tokens to material levels of regulation.  The Company makes no representation as to evolving 
regulations or their effect on the operation of PreVUE Blockchain or the use or utility of the SDA Tokens.  
Similarly, changes in net neutrality laws or other laws or regulations adversely effecting online usage 
generally or online advertising specifically could have a material adverse effect on PreVUE Blockchain and the 
SDA Tokens.

There are restrictions on the transfer of the SDA Tokens.  The SDA Tokens are intended solely for use on and 
with the PreVUE Blockchain and are not intended for any other purpose. Each purchaser of SDA Tokens in this 
offering is prohibited from selling or transferring any SDA Tokens prior to the first anniversary of the closing of 
the purchase of such SDA Tokens by such purchaser.  The Company reserves the right to dishonor any SDA 
Tokens presented in violation of the foregoing prohibitions and/or to cancel SDA Tokens presented for use in 
violation of the foregoing prohibitions.
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The Digital Advertising ecosystem is broken. It has evolved significantly over 

the past couple decades and there is still a lack of completion in the advertising 

value exchange. 

Only now, as a result of the emergence of block chain technology, there is the 

opportunity to solve the digital advertising problems in a way never before 

conceived. DashBid presents a viable and valuable solution in PreVUE 

Blockchain that delivers fair value exchange between all participants of the 

advertising value circle.

In addressing a few basic failure points in digital advertising, PreVUE Blockchain 

creates the ecosystem where this advertising value circle is finally complete.

Digital Advertising as it Should Be
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DIGITAL ADVERTISING AS IT SHOULD BE

Own your Virtual Identity and set the price advertisers pay to put an ad 

in front of you. Receive tokens at a general rate or enhance your token 

share by increasing your participation level, something as simple as 

sharing a little information about your preferences up to actions as 

valuable as sharing unused processor power or storage capability.

Receive the right prices for your white listed, validated sites and 

advertising opportunities. Access open ledger technology to simplify 

reconciliation through true transparency, understanding exactly what’s 

working and what isn’t. Sell with confidence of satisfaction from the 

advertiser

Advertisers

Receive the right prices for your white listed, validated sites and 

advertising opportunities. Access open ledger technology to simplify 

reconciliation through true transparency, understanding exactly what’s 

working and what isn’t. Sell with confidence of satisfaction from the 

advertiser

Buy without hesitation in a market with validated sites, advertising 

opportunities and audience. Access the most engaged and authentic 

audiences and destinations with certainty. Open ledger reconciliation 

eliminates uncertainty around delivery destination and allows for 

complete attribution of campaign spend.

Viewers

Publishers

Advertisers
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The use of programmatic advertising, while once one of the most promising 
technologies available, has become problematic, inefficient and rife with fraud. 
Despite this, it is still currently the dominant force in digital advertising.

Under the programmatic advertising paradigm, advertisers use exchanges to 
buy impressions from publishers on an impression-by-impression basis, with 
prices determined in an open auction. Using this technology, advertisers 
theoretically pay the actual value of each avail and publishers maximize 
revenue through competitive bidding. 

This approach, however, has brought about a world of complexity, confusion 
and indecipherable transactions. It also left an incomplete equation as the most 
important participant in the advertising exchange, the ad Viewer, is left with 
nothing while surrendering tremendous personal value. The ad viewer is the 
third participant in the value exchange of The Advertising Value Circle. Mutual 
benefit for the Advertiser, the Publisher and the Viewer comprises the complete 
Advertising Value Circle.

Advertisers started using DSPs (Demand Side Platforms) to manage their buys 
to help manage complexity. Massive data sets were added to target advertising 
opportunities and help advertisers pick only the viewers that matched their 
target audience. Fraud prevention, however, became a pressing issue and from 
it arose fraud protection companies. The efforts of bad actors to create fake 
opportunities that looked very real needed to be solved. 

Publishers, unable to ensure the integrity of ad placement and use, began to 
feel the squeeze as much of their inventory went unsold because it failed to 
meet the exacting demands of advertisers. To offset this, SSPs (Supply Side 
Platforms) were used to present the opportunities in the best possible way. 
Data partners were added on the publisher side to better deliver audiences to 
their advertisers. In order to achieve volume, publishers needed to utilize 
audience extension and fraud showed its ugly head. Fraud detection providers 
entered.
Even with all the available technology partners, there was still the problem of 
reconciliation between buyers and sellers. Often impression counts would vary 
massively. So much so that the IAB 3.0 standard T&C’s for digital media buying 
state that two parties should make their best effort to “amicably agree” on 
variances of greater than 10%. Discrepancies of 10% or less are deemed 
“acceptable.”
Furthermore, chargebacks for invalid traffic come in to play. Here advertisers 
hold the upper hand as they are the party tasked with determining the validity 
or invalidity of traffic. Sometimes the information used to make the 
determination is made available to the publisher, often, however, nothing is 
provided by advertisers to publishers. Endless hours are spent by the parties 
going back and forth, attempting to resolve these issues and leading frequently 
to dissatisfaction, but not publisher recourse

The Problem(s)
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THE PROBLEM(S)

meet the exacting demands of advertisers. To offset this, SSPs (Supply Side 
Platforms) were used to present the opportunities in the best possible way. 
Data partners were added on the publisher side to better deliver audiences to 
their advertisers. In order to achieve volume, publishers needed to utilize 
audience extension and fraud showed its ugly head. Fraud detection providers 
entered.

Even with all the available technology partners, there was still the problem of 
reconciliation between buyers and sellers. Often impression counts would vary 
massively. So much so that the IAB 3.0 standard T&C’s for digital media buying 
state that two parties should make their best effort to “amicably agree” on 
variances of greater than 10%. Discrepancies of 10% or less are deemed 
“acceptable.”

Furthermore, chargebacks for invalid traffic come in to play. Here advertisers 
hold the upper hand as they are the party tasked with determining the validity 
or invalidity of traffic. Sometimes the information used to make the 
determination is made available to the publisher, often, however, nothing is 
provided by advertisers to publishers. Endless hours are spent by the parties 
going back and forth, attempting to resolve these issues and leading frequently 
to dissatisfaction, but not publisher recourse

MUTUAL BENEFIT FOR THE ADVERTISER, THE PUBLISHER 

AND THE VIEWER COMPRISES THE COMPLETE 

ADVERTISING VALUE CIRCLE.
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THE PROBLEM(S)

viewers of advertisement, the most important participant, are left out of 
the value exchange

too many middlemen between publishers and advertisers, each taking a 
percentage of the revenue.

a lack of transparency in the traffic evaluation process.

disparity of assessment of traffic quality.

mismatched data partners between advertisers and publishers, giving 
each party different feedback and results.

unacceptable reconciliation processes and standards.

nontransparent adjustments and chargebacks.

the cost of solving these problems.

The following problems remain unresolved
in programmatic advertising:

All of this has led to the vast majority of digital advertising being concentrated 
in FaceBook and Google. If digital content is to flourish in an advertising-driven 
world, there needs to be a safe and verifiable environment for publishers and 
advertisers to transact. DashBid provides a solution for this growing multi-ten 
billion dollar market in the form of PreVUE Blockchain.
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Having identified these problems. DashBid refocused its business in early 2017 
and introduced its flagship product, PreVUE. PreVUE was adopted by initial tier-
one publishers as a welcome solution.

PreVUE was built as a publisher-side solution with the goal of reducing 
reconciliation cost and error rate. The platform, through partnerships with data 
companies, is a single point of integration where a publisher can qualify ad 
opportunities through a large number of data partners. This allows the 
publisher to send advertisers only the inventory most suitable for their buys, 
leading to higher fill rates, higher CPMs, less adjustments for invalid traffic and 
quicker reconciliation.

PreVUE is a complex engine of Artificial Intelligence with continuous training of 
the logic to analyze advertisers in real time to understand which data partners 
are being used. Once identified, often in milliseconds, PreVUE dynamically 
applies the same data partners for analysis of publisher traffic prior to 
decisioning on whether or not to send to an advertiser.

It quickly became apparent PreVUE was not just a publisher-side tool. The 
ability to rapidly move between data sources without lengthy integrations, 
testing and trials gave advertisers the ability to utilize a broader set of analysis 
capabilities. Early interest in PreVUE came from some of the best known 
demand-side companies, agencies, trading desks and ad buyers. 

Our First Answer - PreVUE
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OUR FIRST ANSWER - PREVUE

The original vision of the programmatic advertising ecosystem was one creating 
simple, efficient connections between ad buyers and publishers, allowing for 
value to be properly placed.

What the Programmatic Advertising Market was Supposed to Be

What the Programmatic Advertising Market Became

Ad
Exchange SSPDSPAd Buyer Publisher

Ad
Exchange

DSP

Ad
Exchange

Ad
Exchange

SSP

SSP

SSP

DSP

Ad
Network

Media
Agency

Ad
Network

Trade
Desk

DSP

Ad Buyer

P
u

b
lish

e
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OUR FIRST ANSWER - PREVUE

As ad buyers and publishers attempted to achieve value maximization, countless 
secondary parties entered the space. These data partners each professed to add 
incremental value, giving their respective customers an advantage. The actual 
result was a cacophony of data partners, needing engineers for implementation  
and management. Data Scientists then attempt to analyze and translate 
information from often conflicted data into actionable decisions. 

PreVUE takes the ecosystem back to simplicity, giving the publisher or ad buyer 
a single point of integration with a binary response on traffic quality in reference 
to an ad buyer’s needs.

                - A Customer’s View

Exchange SSPDSPAd Buyer Publisher
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OUR FIRST ANSWER - PREVUE

Under the hood, PreVUE is a complex system of Artificial Intelligence driven by 
continuous training to recognize which data partners ad buyers are using and 
dynamically match the publisher’s data partners to the ad buyer. With common 
data partners publishers experience higher fill rates, higher CPMs, more efficient 
reconciliation and fewer make goods and chargebacks.

                - What a Customer Doesn’t See

Exchange SSPDSPAd Buyer Publisher

IAB Site Category

Viewable

Fraud

Geo

Demo

NHT

New Measure?

?

?

?

?

?

?

????
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In November 2017, as PreVUE was gaining market acceptance, it became 
apparent that there was an opportunity for more. At this point, DashBid decided 
to reengineer PreVUE on a blockchain framework (the “PreVUE Blockchain”). 
This is the key with which DashBid seeks to unlock change in the world of 
programmatic advertising by incorporating open ledger data in an environment 
otherwise full of non-transparent, black box technology. The initial rollout of 
PreVUE Blockchain in January 2018 has been well received and beta users of 
the system are not only enthusiastic, but also key contributors to the continued 
development of the service.

PreVUE Blockchain is the solution that changes the digital and programmatic 
advertising industry forever. A decentralized answer to the consolidated 
solutions FaceBook, Google and Amazon have brought to the space levels the 
playing field for all participants and creates opportunity for all parties to 
participate in the advertising value circle. The goals of complete transparency, 
validation and the ability to quickly settle transactions may seem obvious in any 
business, yet in the digital and programmatic industry they have remained 
elusive, primarily because of all the intermediaries adding layers upon layers of 
cost and inefficiency.

Providing value transfer using PreVUE Blockchain’s own crypto fuel or token, 
the “SDA Token”, publishers are fairly compensated and, for the first time at 
scale, Viewers of advertisements are fairly compensated for their engagement. 
Viewer registration, either directly or indirectly, validates a real person 
consuming ads. Viewers will now be able to transform their time in to real value 
that can be used for anything from special offers from direct advertisers to the 
purchase of goods and services.

The extensibility of this feature is tremendous. Allowing for value share 
between advertisers and viewers creates an unlimited possibility of options. 
Viewers, through their registration, can achieve different payout levels based on 
their willingness to share the value of their Virtual Identity. Allowing advertisers 
to understand post-impression behavior, providing additional levels of 
disclosure around their Virtual Identity, even allowing for the sharing of storage 
and processor power are just some examples DashBid is exploring for 
enhancing Viewer participation value. 

Never before has such a comprehensive plan been laid forth with credibility. 
PreVUE Blockchain seeks to deliver on this new paradigm.

The Ultimate Solution - PreVUE Blockchain
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The extensibility of this feature is tremendous. Allowing for value share 
between advertisers and viewers creates an unlimited possibility of options. 
Viewers, through their registration, can achieve different payout levels based on 
their willingness to share the value of their Virtual Identity. Allowing advertisers 
to understand post-impression behavior, providing additional levels of 
disclosure around their Virtual Identity, even allowing for the sharing of storage 
and processor power are just some examples DashBid is exploring for 
enhancing Viewer participation value. 

The PreVUE Blockchain ecosystem is a safe environment for the buying and 
selling of digital media. This environment is securely accessed through the SDA 
Token as the only means of exchange within the platform. Terms for the Token 
Generating Event (TGE) are set forth on pages 36-39 of this White Paper.

The SDA token, as the only means of exchange within PreVUE Blockchain, gives 
all participants access to unlocking the value they seek from the advertising 
transaction. The Token offering will be limited to a universe of 400,000,000 
tokens. There will be no further tokens introduced in to the ecosystem and a 
finite pool of value.

These tokens will be used by advertisers to buy advertising opportunities from 
Publishers, Viewers or the combination of both. Every Publisher and Viewer will 
set their value based on the information and data provided about their asset. A 
Viewer may share certain preferences or even offer to share unused processor 
power or storage among many other options. All of these make this Viewer more 
attractive to the Advertiser, presumably commanding a larger token share.

Publishers can offer data and value around their destinations and audiences. 
Adding preferred placements, better campaign performance data or any other 
asset commands a higher transactional value and larger token share.

11

The Safe Digital Advertising (SDA) Token

Safe Digital Advertising (SDA) Token Economics

NEVER BEFORE HAS SUCH A COMPREHENSIVE PLAN BEEN 

LAID FORTH WITH CREDIBILITY. PREVUE BLOCKCHAIN 

SEEKS TO DELIVER ON THIS NEW PARADIGM.
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THE ULTIMATE SOLUTION

These tokens will be used by advertisers to buy advertising opportunities from 
Publishers, Viewers or the combination of both. Every Publisher and Viewer will 
set their value based on the information and data provided about their asset. A 
Viewer may share certain preferences or even offer to share unused processor 
power or storage among many other options. All of these make this Viewer more 
attractive to the Advertiser, presumably commanding a larger token share.

Publishers can offer data and value around their destinations and audiences. 
Adding preferred placements, better campaign performance data or any other 
asset commands a higher transactional value and larger token share.

PreVUE Blockchain creates an ecosystem where all participants are fairly 
compensated through distribution of SDA Tokens based on smart contract 
fulfillment. Creating an advertising environment where everyone benefits is one 
clear advantage of PreVUE Blockchain enabling more effective ad delivery and 
consumption.

PREVUE BLOCKCHAIN CREATES AN ECOSYSTEM

WHERE ALL PARTICIPANTS ARE FAIRLY COMPENSATED 

THROUGH DISTRIBUTION OF SDA TOKENS BASED ON 

SMART CONTRACT FULFILLMENT. 
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THE ULTIMATE SOLUTION

PreVUE Blockchain provides an open ledger solution to address the problems 
DashBid sees in programmatic advertising. It provides advertisers with an 
environment where they buy advertising opportunities with 100% confidence 
that their ads will appear on the actual sites intended. The transaction, once 
validated, is recorded to the blockchain and there is no longer any confusion or 
debate as to the transaction and reconciliation.

Built on an ERC-20 standard, PreVUE Blockchain utilizes smart contracts to 
enforce this transaction. PreVUE Blockchain, in its simplest form, is effectively a 
white list of legitimate domains and advertising opportunities. The smart 
contract quickly assesses if the ad played on a domain validated by its record on 
the blockchain. If it doesn’t appear on the blockchain and is a new domain to the 
environment, PreVUE acts as a validation point using its data relationships to 
assess the impression.

 SE CASE //
Buying Media Using PreVUE Blockchain

AD
SERVER

CLOUD
STORAGE

VIEWERS

PUBLISHER

Publisher URLs

Whitelist Check

Whitelist Response

Advertiser Builds List from Blockchain

Tokens

Ad Tracking

Ad Tracking

Validated URLs

JSON URL list upload Token + Smart Contract

containing hashed valid URL list pointer

Service

Whitelist Cache

BLOCKCHAIN

ADVERTISERS
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THE ULTIMATE SOLUTION

Publisher submits list of URLs they want to add to the whitelist to the PreVUE service

1.

The Publisher submits the tokens with a smart contract to the blockchain. The smart contract 

contains a URL pointer to a server where the list of validated URLs is located. The contract also 

contains a hash of the list that is used to ensure it contains the correct value.

3.

Alternatively, advertisers can fetch a copy of the list from the PreVUE cache service.

5.

Advertisers use this data with the whitelist to ensure the ads appeared on valid domains.

7.

The PreVUE service validates each URL and sends back the list of valid URLs and tokens

2.

Advertisers walk the Blockchain and construct the whitelist for use in their service.

4.

Ads are delivered to Viewers and the URL where those ads were viewed is tracked.

6.

Once the impression is validated, the smart contract clears the transaction and 

the SDA Token passes from the advertiser to the participants in the advertising 

transaction including the publisher, viewer and PreVUE. If the impression cannot 

be validated, it is presumed to be invalid and the SDA Token does not transfer. 

The final outcome is recorded and provable. Debate over reconciliation 

disappears.

Since transactions are validated in a short period of time, PreVUE Blockchain 

creates another dramatic change for programmatic advertising. Payment cycles 

can be shortened to the time it takes the smart contract to complete. If both 

parties desire, payment is nearly instantaneous. The option of reducing payment 

cycles from a couple of months to minutes is finally a reality.

DashBid collects a commission, payable in SDA Tokens, on these transactions. 

These commissions are charged as a percentage of the transaction value.
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THE ULTIMATE SOLUTION

Since transactions are validated in a short period of time, PreVUE Blockchain 
creates another dramatic change for programmatic advertising. Payment cycles 
can be shortened to the time it takes the smart contract to complete. If both 
parties desire, payment is nearly instantaneous. The option of reducing payment 
cycles from a couple of months to minutes is finally a reality.

DashBid collects a commission, payable in SDA Tokens, on these transactions. 
These commissions are charged as a percentage of the transaction value.

There are many cases where the advertiser or publisher would not want to 
directly buy or sell media through PreVUE Blockchain. In these cases, the option 
of utilizing PreVUE Blockchain as a third-party validation/reconciliation tool for a 
fee for service is available.

An advertiser placing a direct campaign with a publisher can use PreVUE 
Blockchain to validate the ad opportunities they are buying. In this scenario, 
many publishers use audience extension to meet the volume demands of their 
advertisers. This is one of the primary sources of invalid traffic entering the 
transaction, leading to revenue adjustments and additional cost.

PreVUE Blockchain acts as a single source of truth where the advertiser screens 
the opportunities they are considering on PreVUE Blockchain system to have 
most of the same advantages provided by buying on PreVUE Blockchain 
directly. A fee is charged, in SDA Tokens, for the use of the service.

A publisher also has access to the platform, giving themselves assurance that 
the audience extension inventory they are providing to their advertiser is valid. In 
this instance, PreVUE Blockchain would be used as a third party validation 
source and DashBid would charge a fee in SDA Tokens.

 SE CASE //
PreVUE Blockchain as a Third Party Tool
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THE ULTIMATE SOLUTION

Viewers of advertisements are aware of the violations of their time, space and 

personal information in the digital advertising ecosystem. The availability of 

technology solutions to offset this intrusion, such as ad blockers, has given some 

defense. This makes it even more difficult for advertisers to reach valid 

audiences with relevant ads and creates poor experiences for both users and 

advertisers.

Every individual has a real world identity.  Each of us also has a virtual identity, 

which is the data set that comprises us individually in the online world. Our 

virtual identity is a valuable asset that, unfortunately, most of us don’t control. 

PreVUE Blockchain gives each of us ownership and control of our personal 

identity. 

PreVUE Blockchain lets viewers receive compensation for their most valuable 

asset, their digital identity. Upon consuming advertisements, viewers can receive 

SDA Tokens as a reward. These tokens can be used for many purposes within 

the PreVUE ecosystem ranging from free ad blocking to promotional offers from 

advertisers. Only by completing the value circle do all parties of the advertising 

transaction benefit. This is the value exchange missing from advertising today.

OUR VIRTUAL IDENTITY IS A VALUABLE ASSET THAT, 

UNFORTUNATELY, MOST OF US DON’T CONTROL. 

 SE CASE //
PreVUE Blockchain to Compensate Viewers
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THE ULTIMATE SOLUTION

Delivering the full circle of value transfer occurs as miners validate the 
advertising transactions within the open ledger. A hypothetical example of how 
SDA Token is distributed is pictured below. The source SDA Token passes from 
the advertiser to the multiple parties in the value transfer circle.
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THE ULTIMATE SOLUTION

Viewers use the PreVUE console to set up their account and fill out their profile information.

1.

Advertisers use the PreVUE console to set up their account and create contracts (e.g., Ad 

Impression, Ad Click, etc.) that must be satisfied for the viewer to earn tokens.

3.

When a registered user launches an experience with an enabled ad unit, their profile data 

is sent to the advertiser.

5.

Tracking data is sent from the page PreVUE.  

7.

The viewer’s wallet tracks the tokens they have received.

9.

This data is sent to the PreVUE cloud and stored on the blockchain.

2.

Advertisers enable their ad units with the PreVUE Script.

4.

The viewer receives tokens for satisfying the selected ad contract.

6.

If the user satisfies the condition of the contract tokens are sent from the advertiser to the 

viewer on the blockchain.

8.
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PreVUE Blockchain traces its roots to September, 2015 with DashBid’s internal 

publication of “The Morpheus Project”. This project clearly identified problems 

facing the programmatic space including the lack of transparency, inadequate 

quality control on transactions and reconciliation errors, all critical components 

of today’s PreVUE Blockchain.

Subsequent to the publication of The Morpheus Project, DashBid’s Board of 

Directors appointed its author, Rodger Wells, to the position of CEO, tasking him 

with refocusing the company to meet the demands of a changed industry. This 

change was evidenced as a clear step in the right direction three months later 

when Marc Pritchard, CBO of Procter & Gamble, gave a speech that forever 

changed digital advertising at the IAB Leadership Meeting in Fort Lauderdale, 

Florida on January 30, 2017.

Pritchard laid down four rules for transacting with P&G. First, every impression 

would need to meet the MRC standard for viewability, which is 50% of the pixels 

in view for two seconds. Second, an MRC accredited third party would be 

required to verify all transactions. Third, media float would not be tolerated in 

agency contracts and fourth, every member of the P&G media supply chain 

must be TAG certified.

Although a tremendous step forward, the four tenets of Pritchard’s presentation 

weren’t enough to truly address the problems of digital media. Rodger wrote an 

article that appeared in AdAge on March 2, 2017. Although a beginning had 

been made, so much more was needed.  

PreVUE Blockchain Development Timeline
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TIMELINE

Pritchard laid down four rules for transacting with P&G. First, every impression 
would need to meet the MRC standard for viewability, which is 50% of the pixels 
in view for two seconds. Second, an MRC accredited third party would be 
required to verify all transactions. Third, media float would not be tolerated in 
agency contracts and fourth, every member of the P&G media supply chain 
must be TAG certified.

Although a tremendous step forward, the four tenets of Pritchard’s presentation 
weren’t enough to truly address the problems of digital media. Rodger wrote an 
article that appeared in AdAge on March 2, 2017. Although a beginning had 
been made, so much more was needed.  

Shortly after this article 

DashBid launched its 

flagship product, PreVUE, 

serving a host of tier one 

publishers. Six months later 

PreVUE Blockchain was 

ideated. The alpha version 

was activated in January of 

2018, leading us up to today.
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Despite the problems facing programmatic advertising, spending continues to 
grow. Programmatic display is expected to account for $39.1B of spending by 
advertisers in 2018, which is 81.5% of total display ad spending.

Market Opportunity
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MARKET OPPORTUNITY

Programmatic video is expected to complement this with $10.65B of spending 
in the U.S. during 2018, representing 74% of total digital video ad spending.

Combining display and video demonstrates a $49.75B programmatic market for 
2018. These transactions are all addressable by PreVUE Blockchain, and in a 
world where accountability and transparency are expected, DashBid has the 
opportunity to thrive.
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Use of Proceeds

PreVUE Blockchain is built as its own token-based ecosphere, a sustainable 

system that intelligently incentivizes and rewards those who provide value to the 

ecosystem -- the advertisers, the viewers, the publishers, etc. Growing and 

developing this ecosystem is key to the overall success of PreVUE Blockchain.

The growth will be stimulated by a combination of factors. First and foremost is 

continuous communication with the constituents of the programmatic 

advertising markets. PreVUE Blockchain is about delivering transparency, safety 

and openness so that constituents always feel that this is an economy, and a 

community, in which they are valued and connected members. To satisfy this, 

PreVUE Blockchain must always be available, informative, educational and 

beneficial to these parties directly and indirectly.

Both PreVUE and PreVUE Blockchain have been launched.  We continually refine 

these systems and will continue to do so.  Proceeds from the TGE will be used 

for these purposes, including further expanding the reach, utility and efficacy of 

PreVUE Blockchain as further described in the product roadmap below.

As the programmatic advertising industry and blockchain technology develop, 

DashBid will maintain its early mover position in the industry and continue to be 

a thought leader through product development, delivery and performance.

PreVUE Blockchain will continue to have robust development as valuable 

features and functionality are added to the platform. Although it is impossible to 

know exactly which turns the technology and industry will take, DashBid has 

developed a product roadmap as a guide light for our path.

Having a robust engineering team full of thought leaders immersed in both 

programmatic advertising and blockchain development gives DashBid the ability 

to iterate versions of PreVUE Blockchain to always stay at the front of the queue 

in our offering to the ecosystem. 

Product Development

Ecosystem Development
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USE OF PROCEEDS

PreVUE Blockchain will continue to have robust development as valuable 

features and functionality are added to the platform. Although it is impossible to 

know exactly which turns the technology and industry will take, DashBid has 

developed a product roadmap as a guide light for our path.

Having a robust engineering team full of thought leaders immersed in both 

programmatic advertising and blockchain development gives DashBid the ability 

to iterate versions of PreVUE Blockchain to always stay at the front of the queue 

in our offering to the ecosystem. 

The following sets forth the history of PreVUE and PreVUE 

Blockchain and the projected path forward.

September 28, 2015 - DashBid publishes “The Morpheus Project”, an internal 

document highlighting the problems of fraud, reconciliation and transparency 

in the programmatic advertising space and a strategy to resolve.

February 7, 2017 - DashBid launches DBeX, an RTB 2.3 compliant proprietary 

exchange complemented by The Engagement Spectrum, a proprietary 

product segmenting audience by level of engagement with advertisements.

May 7, 2017 - PreVUE is released, bringing publishers a single source of truth 

through a single point of integration. Early adopters include major tier one 

publishers as well as globally known advertising agencies and their trading 

desks.

November 2017 - PreVUE Blockchain is conceived. Through a series of 

industry developments, the leadership at DashBid recognizes the power 

blockchain architecture can bring to PreVUE and begins the process of re-

engineering the original service on a blockchain base.

• January 2018 - PreVUE Blockchain alpha is released. Beta clients utilize 

PreVUE Blockchain, adopt the value proposition and help to seed further 

development of features and capabilities. Primary features address a 

universal whitelist of validated sites and available ad opportunities as well as 

initial open ledger reconciliation functionality.

• March 2018 - DashBid launches TGE for SDA, the Safe Digital Advertising 

token, which is the token used in the PreVUE Blockchain ecosystem to effect 

full advertising value circle transactions and bring transparent value transfer 

between all parties of the advertising transaction - The Advertiser, The 

Publisher and The Viewer.

• Q2 2018 - PreVUE Blockchain release including reconciliation data to 

complement existing white list functionality. This iteration of the core 

platform will begin the release the true power of transparency and value 

realization.

• Q3 2018 - PreVUE Blockchain incorporates demographic data for 

audience with the release of the Viewer module. Layering on top of the open 

ledger “whitelist” of safe advertising opportunities and the ability to transfer 

appropriate value across the advertising transaction PreVUE Blockchain will 

now allow the transaction to incorporate and record demographic data 

around the validated ad opportunities, giving more power to the advertiser 

and the ability of value realization to the viewer and publisher.

• Q4 2018 - PreVUE Blockchain begins aggressive roll out across digital 

advertising ecosystem. A robust product will continue to be refined, 

developed and delivered across the entire digital advertising ecosystem 

which, in turn, only increases the scope of the audience, product and 

opportunity to deliver incremental value to all participants in the advertising 

exchange.

Product Roadmap
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USE OF PROCEEDS

January 2018 - PreVUE Blockchain alpha is released. Beta clients utilize PreVUE 
Blockchain, adopt the value proposition and help to seed further development 
of features and capabilities. Primary features address a universal whitelist of 
validated sites and available ad opportunities as well as initial open ledger 
reconciliation functionality.

March 2018 - DashBid launches TGE for SDA, the Safe Digital Advertising token, 
which is the token used in the PreVUE Blockchain ecosystem to effect full 
advertising value circle transactions and bring transparent value transfer 
between all parties of the advertising transaction - The Advertiser, The 
Publisher and The Viewer.

Q2 2018 - PreVUE Blockchain release including reconciliation data to 
complement existing white list functionality. This iteration of the core platform 
will begin the release the true power of transparency and value realization.

Q3 2018 - PreVUE Blockchain incorporates demographic data for audience with 
the release of the Viewer module. Layering on top of the open ledger “whitelist” 
of safe advertising opportunities and the ability to transfer appropriate value 
across the advertising transaction PreVUE Blockchain will now allow the 
transaction to incorporate and record demographic data around the validated 
ad opportunities, giving more power to the advertiser and the ability of value 
realization to the viewer and publisher.

Q4 2018 - PreVUE Blockchain begins aggressive roll out across digital 
advertising ecosystem. A robust product will continue to be refined, developed 
and delivered across the entire digital advertising ecosystem which, in turn, 
only increases the scope of the audience, product and opportunity to deliver 
incremental value to all participants in the advertising exchange.

A portion of the proceeds of the TGE will be used to pay the costs and expenses of the TGE, 
including, but not limited to, repayment of certain notes issued in connection with the financing of the 
initial costs of the TGE and commissions and fees payable to selling agents utilized in the marketing 
and sale of SDA Tokens in the TGE, if any.
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Team

Rodger brings over two decades of leadership experience to 
DashBid, having built and led high-performing teams in ad-tech, 
media and financial services.

After spending twelve years in financial services focused on global 
transactions, Rodger entered the startup world at JumpTV 
(TSE:NLN). Here he quickly rose to General Manager, Global 
Marketing, driving rapid customer and revenue growth leading to 
JumpTV’s successful IPO.

Rodger subsequently served at ooVoo, the world’s first global 
multi-point video chat company. Here he spearheaded a global 
advertising based strategy that grew that company to over 150MM 
users. This is where Rodger was first introduced to cryptocurrency 
and blockchain technology while exploring the best ways to solve 
global value transfer problems.

Since his time at ooVoo, Rodger has remained extremely active in 
the crypto community and has been an avid supporter of open 
ledger ecosystems. While building DashBid to a globally known 
provider of advertising technology services, reaching #5 on the 
Crain’s Fast 50, #14 on the INC 5000 and #11 on the Deloitte Fast 
500 in 2017, the opportunity to disrupt one of the largest and most 
closed industries on earth through the use of blockchain 
technology came to life.

Rodger holds an MBA in Finance and Leadership from the New York 
University Stern School of Business.

Rodger Wells

Chief Executive Officer

Advisors Directors CounselEmployees
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Derek is currently the Head of Engineering at DashBid. Previously, 

he served as the Director of Software Engineering at Piksel Inc., 

where he helped to design and build a platform for managing 

online video services for major media companies like AT&T, BSkyB, 

and Mediaset, as well as global brands like Airbus, Barnes & Noble, 

and Volkswagen.

Before his time at Piksel, Derek was a Developer at KickApps, where 

he led the development of the award winning AppStudio platform, 

an online WYSIWIG toolset for building video players, ads, and 

other interactive experiences used by customers, including NBC, 

BET, and ESPN. Derek also served as the Lead Developer at 

Educational Testing Service, where developed an analytics 

dashboard used by thousands of educators and academic 

researchers across the country. During his tenure as Senior 

Developer at CHI Systems Derek’s work focused on Artificial 

Intelligence research and Machine Learning. 

Derek holds Bachelor and Master degrees from Lehigh University.

Derek Wischusen

Head of Engineering

Daniel is a passionate technologist with a unique ability to creatively 

solve problems and empower cross functional engineering teams. 

He brings over 17 years of technical and management experience 

as an operating systems developer, a team leader on Symantec 

Malware team and the past 6 years working in the AdTech.

Considered a deep analytical thinker, inventor and thought leader in 

the AI space, Daniel patented and successfully commercialized a 

new AI system and method for Sentiment Analysis in computer 

systems. Daniel is also an open-source software contributor, a 

polyglot developer, and an active technical leader within the 

technology startup ecosystem.

Daniel is an active member in the crypto community applying his 

years of security related experience to the crypto field.  

Dan holds a degree in Network Engineering from Sir Sanford 

Fleming College.

Dan Gardiner

 Head of Data

Advisors Directors CounselEmployees
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Rich Commodore is an advertising and media veteran with over 17 
years’ experience in integrated marketing, strategic planning, 
business development, and traditional and non-traditional 
advertising. 

Prior to joining DashBid, Rich held strategic sales and management 
roles with major media companies including Wikia where he 
launched their NY, Chicago and London offices and helped to 
reposition the Wikia brand within the larger advertising community. 
In his previous role at IGA Worldwide, he also led sales for the 
leading in-gaming advertising company. Rich was involved in key 
aspects of IGA as it evolved from an early stage to growth stage 
company responsible for both sales and business development. 
Rich’s prior roles also include positions with Alloy Media and 
Marketing, Snowball, ESPN, and ABC News. Rich brings a diverse 
wealth of media knowledge to the DashBid team.

Rich Commodore

Head of Sales

Clementine is currently the Head of Operations. She brings to 
DashBid deep analytic skills, creativity and a passion for learning.

Clementine has a background in Data Science, Finance and 
Mathematics, with an MBA in Financial Management, and a Master’s 
in Data Science with a concentration in AI and Machine Learning. 

Prior to joining DashBid, Clementine worked as a business 
counselor and loan officer for a Brooklyn-based non-profit whose 
mission was to help entrepreneurs start or grow their small 
businesses. 

Clementine Djouka

Head of Operations

Advisors Directors CounselEmployees
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Vadim joined DashBid as the Senior Director of Product after 

running his own startup and communications consultancy in New 

York City. Prior to being a startup founder, he was VP of Platform 

and lead product manager at Waywire, where he helped develop 

video web properties for several major publishers reaching millions 

of visitors, including Time Out Magazine, NYMag, BBC, AARP, and 

more.

Vadim has also been involved with several high-growth tech 

startups in the SMB marketing space, including Privy and Yodle, and 

is an alumnus of one of the largest startup accelerators in the world, 

MassChallenge. 

Vadim also is currently an entrepreneurship lecturer at the State 

University of New York and mentors entrepreneurs building 

blockchain businesses at Starta Capital VC, which conducted a 

successful $5 Million ICO in 2017.

Vadim Revzin

Sales Engineer

Advisors Directors CounselEmployees

Brian Dowdall has more than 15 years of startup experience leading 

financial reporting and analysis, financial systems development, 

capital-raising and operations. Brian has been with DashBid since 

2015. Previously, Brian served as the CFO of PixFusion, a pioneer in 

photo-personalized video applying complex proprietary scripting 

programs to consumer facing products and applications. 

In the late 1990s, Brian was an investment banker at Wit Soundview 

and VP Corporate Finance at FerrousExchange. Like DashBid, these 

two companies were early leaders creating trading platforms for 

their respective industries. Brian began his career with Ernst & 

Young where he earned his CPA. 

Brian holds a degree in Business concentrated in accounting from 

the University of Washington.

Brian Dowdall,

VP Finance
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Dr. Ahmed Gomaa served in a number of executive positions in the 

online media industry. His own startup won the first-place award of 

Rutgers Business Plan competition. His company provided 

advanced targeting services for online advertisers and content 

publishers using data mining. He published multiple patents 

applications and scientific papers and presented multiple invited 

speeches in the areas of word of mouth analysis, information 

security, online marketing, online user behavior tracking and 

cryptocurrencies. He was named as one of 40 business leaders 

under the age of 40 in the state of New Jersey by the New Jersey 

Business Journal. After selling his company, Dr. Gomaa joined 

academia. He is currently an associate professor of operations and 

information management at the University of Scranton, a Jesuit 

University. Dr. Gomaa received an MBA and doctorate in 

management (information technology) from Rutgers University.

Dr. Gomaa started working on blockchain technologies after 

attending training workshops with SAP and Microsoft. His courses 

cover blockchain technologies and applications. Dr. Gomaa has 

spoken and shared his knowledge on coin based ideas in 

presentations at The Northeastern Association of Business, 

Economics and Technology as well as the Egypt-Japan University 

of Science and Technology in Alexandria as an invited speaker.

Dr. Ahmed Gomaa

Advisor

Advisors Directors CounselEmployees

Nandi is a proven commercial leader and entrepreneur with 18+ 

years of strategic, sales and product experience. He has driven the 

growth of three pioneering technology companies as both founder 

and commercial lead: Amobee (acquired by Singtel), Bango PLC 

(LSE) and Surfkitchen (acquired by Teleca). Early in his career Nandi 

was a pioneer in 3D/VR/CAD on award winning projects.

Nandi’s specialties include deep experience in business and 

corporate development, sales and marketing, project design and 

development across North America, EMEA and APAC.  He is also a 

recognized industry expert on advertising, big data and analytics, 

monetization, mobile, social media, micropayments, tech M&A, VC/

PE funding and due diligence.
Nandi Gurprasad

Advisor
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Dr. Bloch was a founder and former CTO of DashBid. He led the 
team that developed DashBid’s innovative ad-tech, big-data and 
back-office systems, powering the company to #14 on the Inc. 5000 
Fastest growing companies in 2017. He currently is a founder and 
Chief Scientist at Visdom, Inc.  where he is focused on unlocking the 
value of all video, through in-video search and a forthcoming 
blockchain powered content marketplace.

Since earning his PhD in Physical Chemistry at MIT, Dr. Bloch has 
worked on wide range of hardware, software and R&D projects in 
various industries including national defense, telecommunications, 
and ad-tech.

Dr. Jonathan C. Bloch

Advisor

Advisors Directors CounselEmployees

Mr. Ahn started his career in 2000 as one of the youngest junior 
executives at eSamsung HQ under JY Lee, the current Vice Chairman of 
Samsung Electronics. Subsequently, he worked with and represented 
several offshore capital firms including Clearstone Online Gaming Fund, 
Natixis Private Equity Asia, and Riverside in various capacities in Korea. 
Until 2017, he was an executive board member of AT Technology, a 
semiconductor company publicly listed on Kosdaq. He headed the AR/
VR business division, and discussed his activities during his interview 
with the Korea Times. He also spoke at the Global Leadership Summit in 
Shanghai in 2016.

As an advisor to several Korean government agencies, including Seoul 
Business Agency, he has mentored startups internationally. A prolific 
writer, he had his own daily radio show for 18 months on EBS, a state-
owned broadcasting station. He is a proud graduate of the Bronx High 
School of Science. He studied engineering at Cooper Union, economics 
at Oberlin College, and then law at University of California Hastings 
College of the Law and at Brooklyn Law School. A father of four 
gorgeous girls, he is fluent in Korean and Japanese as well. Sammy is a 
25-year-old Millennial in the body of a middle-aged Korean executive.

Mr. Ahn oversees the firm’s ICO investments and the pre – ICO incubation 
process. He also serves as an advisor to Lucyd Technology.

Sammy Ahn

Advisor
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Gaston Acosta-Rua brings over 25 years of experience in the 
financial, technology and communications sectors.  As both an 
entrepreneur and venture capitalist Gaston has spent the bulk of his 
career leveraging new technologies to create innovative business 
opportunities.  As one of the founders of Convergence 
Communications Inc., Gaston helped to build and finance one of the 
largest Latin American integrated data companies and one of the 
first companies to provide voice over IP.  Additionally through his 
investment, board participation and strategic roles in companies 
such as Cybernet, Octet Communications and Skynet, Gaston was 
an early pioneer in the build out of international Internet service 
providers and metropolitan fiber networks. Gaston is a principal and 
co-founder of Cirrata, Inc., an IT solutions company and Pegasus 
Crypto Advisors, a cryptocurrency and blockchain security 
company.

Gaston Acosta-Rua

Advisor

Advisors Directors CounselEmployees

Brian has more than 25 years’ experience in corporate, technology 
and transactional law.  Brian represents both public and private 
companies and specializes in working with ad business clients 
engaged in the use of new and industry changing technologies, 
including clients in the OTT, VOD and online video networks space, 
the blockchain and crypto tokens space, and the social media 
applications space.  

Brian is a partner in the corporate department of Graubard Miller.  
He was formerly the Editor-in-Chief of the Brooklyn Journal of 
International Law.  He received his BA degree in economics from 
Binghamton University and his JD degree from Brooklyn Law 
School.Brian L. Ross

Advisor
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Maxwell Rebo is an artificial intelligence developer and 

entrepreneur. He has founded two AI companies and spoken at 

events such as Asian Leadership Conference and Ethereal Summit. 

His work focuses on developing systems capable of reasoning and 

deep understanding of the world.

Maxwell Rebo

Advisor

Advisors Directors CounselEmployees
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David Bell has served as chief executive officer of the industry’s 
three largest companies: Bozell Worldwide, True North 
Communications, and Interpublic. He held various positions at 
Bozell Worldwide that led to his appointment as CEO, where he 
became a major factor in its growth to a company worth more than 
$600 million.

Following the acquisition of Bozell by True North, Mr. Bell was 
named CEO of the fourth-largest Agency Holding Group. Following 
the acquisition of True North by the Interpublic Group, he was 
named CEO.

Mr. Bell is the only industry executive to lead all four industry 
associations. His peers, who elected him to the Advertising Hall of 
Fame in 2007, recognized these achievements. Mr. Bell was a senior 
advisor to Google from 2006 to 2009 and is currently a senior 
advisor to AOL. He is also the chairman of gyro, a worldwide 
advertising agency, and holds board positions with Creative 
Realities, Doubleverify, Resonate Networks, dstillery, and Time Inc.

Previously, Mr. Bell was the chairman of the American Associations 
of Advertising Agencies (4As), the American Advertising Federation 
(AAF), the Advertising Educational Foundation (AEF) and the Ad 
Council. Additionally, he is the immediate past chairman of the 
National Forest Foundation, the AD industry PAC, and the current 
co-chair of the Ad Council Advisory Committee.

For info on Rodger Wells, please see his bio in “Employees” section

David Bell

Director

Rodger Wells

Director

Advisors Directors CounselEmployees
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Steven Chrust is the Managing Director and Senior Partner at 
Centripetal Capital, multi-stage private equity fund. Previously he 
was the founder of SGC Advisory Services and the former Chairman 
of Worlds.com (WDDD). Steven also has extensive experience as 
the co-founder and former Vice Chairman of WinStar 
Communications, where he raised over $2 billion and led the 
Company from startup to a $6 billion market valuation. Steven is 
also the former Director of Technology Research at Sanford C. 
Bernstein & Co. where he was the #1 Telecom Analyst for 5 Years 
ranked by Institutional Investor Magazine. Steven’s other endeavors 
include: Chairman and CEO of AMNEX (Revenue $100MM); Former 
EVP, Business & Corporate Development of Executone (Revenue 
$300MM); General Partner, VS Diversified Asset Fund; Chairman of 
the Board APJeT, Inc.; and Board Member of Meelo Logic.

Steven Chrust

Director

Drew Stein founded DashBid with partners Don Ienner and Andy 
Hong in 2008 and continues to be a source of inspiration and 
ideation for its web, mobile and social platforms.  Currently, Drew 
serves as CEO of Audigent, a next-generation audience data 
management platform focused in the music, entertainment, sports 
and pop culture vertical.  A serial entrepreneur, Drew has 
successfully founded, built and run businesses in advertising and 
data technology, content production, music production and 
branding. Drew continues to serve as Executive Chairman for The 
MSD Group – a thriving suite of content production companies 
based in New York and Los Angeles including The Music 
Playground (music production and licensing), The Station 
(commercial production and post-production), and The Diner (music 
library).

Drew Stein

Director

Advisors Directors CounselEmployees
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Graubard Miller, based in The Chrysler Building in New York City, 
serves as our counsel in connection with the PreVUE Blockchain 
and the TGE.  Graubard Miller has been serving clients since 1948, 
with major practice areas in corporate and securities law, 
intellectual property matters, business litigation and taxation.  

Graubard Miller

Counsel

Advisors Directors CounselEmployees



37

Token Generation Event and Release

The maximum amount of SDA Tokens that will be released in entirety is 
400,000,000. There is no plan for an additional release of Tokens after the final 
phase of this TGE. Any Tokens allocated to the TGE that are unsold at the time 
of the TGE closing of the final phase of the TGE will be retained by the 
company. Upon completion of the Token Sale, sold Tokens will be distributed to 
the Token Sale participants and shall be immediately usable on PreVUE 
Blockchain.

Token Sale Participants

Founders Tokens

Referral Program

Network Growth

76%

10%

% %
%2

%12
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TOKEN GENERATION EVENT AND RELEASE

The total number of SDA Tokens available for release in the TGE is 304,000,000, 
which shall be sold. Persons as set forth below in a pre-sale phase and three 
subsequent phases.  Participants in the TGE are eligible for bonus tokens as 
described below:

TGE Participants - 76%

40,000,000 SDA Tokens are set aside for use in 

connection with the growth and maintenance of the 

PreVUE Blockchain community, as well as for 

incentivizing the adoption and expansion of PreVUE 

Blockchain. These Tokens will foster community 

development, attract strategic partners, and 

remunerate key project team members, investors 

and participants.

Network Growth - 10%

10Network Growth - 10%

%
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TOKEN GENERATION EVENT AND RELEASE

Tokens are being issued to the management team, 

board advisors and consultants of the Company.  

These tokens will vest in four equal installments, 

with the first installment vesting on the day after the 

completion of the TGE, and thereafter on each of the 

three consecutive three-month anniversaries of 

such date. These tokens ensure long-term 

alignment of interests of the Company’s 

management with the participants on the TGE.

DashBid Founders Tokens - 12%
(Subject to Vesting Schedule) 12DashBid Founders Tokens - 12%

%

2Referral Program Tokens - 2%

% 8,000,000 tokens are set aside as incentive for 

referral purchases and investments made during 

the course of the TGE.  These tokens will be 

awarded to persons who refer purchasers of at 

least 1,000,000 SDA Tokens. The person referring 

any such buyer will receive Tokens equal to 2.5% of 

the quantity of tokens purchased by such buyer. 

Other strategic incentives may be offered on a case 

by case basis.

Referral Program Tokens - 2%

(Fifteen cents US)

Buyers will be able to purchase tokens using Ether (ETH), Bitcoin 

(BTC), Fiat (Wire transfer) and possibly other cryptocurrencies.

Pricing

THE EXPECTED TOKEN PRICE IS 1 SDA = US$0.15
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TOKEN GENERATION EVENT AND RELEASE

Most of the collected funds through the pre-sale campaign will be used for 
further development, legal and consulting services and promotion of the full 
TGE campaign.

The DashBid Pre-Sale allows participants to participate early and to get a 50% 
bonus in SDA Tokens. 

Pre-placement paid token target: 30,000,000 SDA 
Pre-sale bonus: 50%

All figures and amounts will be finalized following the forecasting results and 
be announced at least 3 days before Phase 1 of the TGE begins.

Pre-Sale

Token Sale Phase 1 paid token target: 67,500,000 SDA

Phase 1 Bonus: 30%

Phase 1

Token Sale Phase 2 paid token target: 83,300,000 SDA

Phase 2 Bonus: 20%

Phase 2

Token Sale Phase 3 paid token target: 64,810,000 SDA

Phase 2 Bonus: 10%

Phase 3


