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1.ABSTRACT

The crypto exchange business has seen significant growth across the last 18 months. 
Exchange volume and user numbers have increased dramatically, driven by the 20X 
increase in the crypto asset market cap. One of the most exciting developments in the 
evolving crypto landscape is the introduction of a new kind of exchange. Until now, the 
market has been made up of two categories of exchanges; Trader Exchanges (designed 
for professional traders) and Wallet Exchanges (a simpler onramp for crypto-investors, 
however with limited support). 

The problem is these exchanges are not designed to support mainstream retail investors, a 
potential trillion-dollar market, who make up the majority of future investors (500 million 
by 2022). 

This demographic has two key needs that must be met before they will enter the market. 
They need exchanges to be simple and easy to use, and they need the support and 
confidence that comes from a dedicated community platform that provides engaging 
content, discussion, and learning resources. The combination of these two elements 
brings to life a new category; Community Exchanges. 

Dacxi (Digital Asset Community Exchange International) is the first-mover in this new 
category of Community Exchanges, having launched a public beta of both a simple, user-
friendly exchange, and a community with content and full functionality for retail-investor 
support, in June 2018. 

Dacxi believes the most effective Community Exchanges provide a complete ecosystem; 
that’s why Dacxi has added a third platform called Crypto-Venture Capital, or Crypto-VC. 
This platform is designed to deliver high-quality low-risk ICOs to attract, empower and 
protect retail investors.

Driving the growth of the Dacxi ecosystem is the DAC Coin – the world’s first 
Community Exchange membership coin. DAC lists August 1 on the Dacxi Exchange. 
In 2018, exchange coins have been one of the best performing investment sectors in 
crypto, making the DAC Coin ICO not just an attractive investment, but also a mechanism 
to drive content and incentivisation in the Dacxi community.

Dacxi is paving the way for this new market of mainstream retail investors to enter the 
crypto space, ensuring they have the best platforms to invest, understand, and engage 
with the world of crypto assets. 
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A breakdown of the three categories of exchange, and the key differences between them.
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2.EXCHANGE MARKET

2.1 UNDERSTANDING THE EXCHANGE MARKET

The crypto exchange market is recognised as a hyper-growth industry. From 
January 2017 to May 2018 the market went through an incredible growth cycle 
with Coinmarketcap.com data showing that 24-hour exchange volumes grew 
from an average of US$150 million per day to over US$15 billion per day. That’s a 
staggering 100X growth. 

During the same period, the total crypto market capitalisation grew by 20X. 
Therefore, exchange volumes grew by 400% more than the market cap. 

Unlike the value of most crypto-coins which are based on the potential of an idea,  
exchanges are operational businesses based on sales, costs, margins and profits. 
The exchange sector’s success is demonstrated by recent announcements such as: 

• Coinbase claims $1 billion revenue in 2017.

• Binance launches in August 2017 with a $15 million ICO and repurchases $30 
million of its own coin, implying $150 million in quarterly profits in Q1 2018, six 
months later.

• Poloniex sells for $400 million to Circle. 

Key Developments

• There has been an explosion in both user volume and in the number of exchanges 
around the world. 

• All exchanges have struggled to scale as they grow.

• Governments are rapidly imposing licensing on exchanges. 

• There has been a rapid increase in fees charged to list new coins. The average 
cost is US$100,000, with some leading exchanges charging up to US$1 million. 

http://www.coinmarketcap.com
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2.2 INVESTOR TYPES 

To understand how the exchange market is likely to develop, it is important to 
understand the types of Crypto-Investor.  In investment sectors such as equities, 
the two main groups of investors are Institutions or Retail (individuals), with Retail 
splitting into ‘Trader’ and ‘Investor’ to create three distinct Investor types. These 
three types are also seen in the crypto market:

1. Institutions. These are companies involved in trading or investing in crypto, 
such as investment banks, funds or family offices. To be actively involved they 
have specialist requirements such as licensed exchanges, high liquidity, low fees, 
market analysis, hedging derivatives and custodian services. 

2. Retail Traders. These are individuals that trade crypto on a regular, sometimes 
intra-day basis. Their equivalent are day-traders in equities or FX markets. 
They rely heavily on charts, analysis, rapid information and the ‘technical’ 
aspects of trading. Many use leveraged trading which has been a main driver 
of the leading Asian exchanges. High liquidity, low fees and exchange speeds 
are important.  

3. Retail Investors. These are mainstream individual investors who are focused on 
mid to long-term time frames. They are not interested in the intensity or risks of 
trading. They make up 99% of the retail market. 

Retail Investors are faced with a number of barriers to entry that must be overcome 
before they are likely to invest in crypto assets. At present, most retail investors 
struggle with the basics of on-boarding into crypto from fiat. Crypto’s learning 
curve is steep, and overwhelming for the vast majority of the market.   
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2.3 THE NEXT GROWTH WAVE 

1. The first ‘pioneer’ growth wave in the crypto industry from 2009-2018 was 
driven by crypto pioneers and retail traders mainly from China, Korea and Japan. 
Many from the FX trading community also became involved in trading crypto. 
After the dramatic spike in growth in the final months of 2017, there has been a 
consolidation period in the first half of 2018. This period has seen many positive 
developments aimed at legitimising the crypto space. These include customer 
service upgrades, compliance and security upgrades, new regulations and 
services for institutional investors. Many high profile financial organisations have 
signalled their intentions to enter the crypto space. The number of potential 
investment funds has also increased significantly.

2. Unlike the ‘pioneer’ wave, the next global growth wave is likely to be driven by 
the two new Investor sectors. These are: Institutions and Retail Investors. The 
Institutional sector has the knowledge and access to advanced investment tools 
and resources, but it is the Retail Investor sector that has the numbers needed 
for crypto to go mainstream. Without them, crypto will remain a relatively small 
emerging investment sector.

2022

TIME

RETAIL
INVESTORS

500M

2018

50M
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2.4 RETAIL INVESTOR CHALLENGES 

While the end of 2017 was memorable for the FOMO (Fear of Missing Out) 
driven crypto-boom, very few retail or mainstream investors have started actively 
investing. The level of awareness of crypto and desire to get involved versus actual 
participation do not match up. 

Existing Retail Traders and new Retail Investors have fundamentally different needs 
and confidence levels. Both wish to participate in the next crypto market bull cycle, 
but are at very different stages of their crypto journey.

Current Barriers to Entry for Retail Investors

• Retail Investors search for the information they need to become successful 
crypto investors. They soon find themselves bewildered by the complex, 
specialised material on news sites, social media and discussion platforms. 

• Retail Investors are less likely to use specialist platforms such as Reddit, Telegram 
or Twitter and are often unsure how to access accurate information streams.

• Retail Investors are intimidated by the technical nature of trader exchange 
interfaces. 

• Retail Investors are vulnerable to the scammers that target new crypto investors.

• Retail Investors find it difficult to access the support and content they need to 
build confidence.

The Retail Investor sector needs an environment that protects and empowers  
its members. 
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2.5 EXCHANGE TYPES

There are currently two main types of crypto exchange.

• Trader Exchanges. This kind of exchange is designed for traders. They feature 
user interfaces that are proven to support traders and are similar to FX 
exchanges with large numbers of trading pairs, tools and charts. Many leading 
exchanges only support crypto-crypto transactions. This means only confident 
crypto-traders can access their services as this requires existing ownership 
of crypto assets. Leading Trader Exchange examples are Binance and Bittrex. 
The emerging sub-categories of Trader Exchanges are Institutional Exchanges 
such as Coinbase Pro [GDAX] and Decentralised Exchanges such as IDEX. No 
current Trader Exchanges have the ‘Community’ platform needed to support 
Retail Investors. 

• Wallet Exchanges. These exchanges are designed for those investors new to 
crypto. They have a simple user interface, support leading coins and are focused 
on a mobile wallet. Their natural evolution is to become a banking / payment 
platform. Leading examples are Coinbase, Blockchain and Shapeshift. Whilst the 
user interfaces of wallets are easy to use, they lack an effective ‘Investor Support 
Community’.

The challenge for mainstream Retail Investors is that the barriers to entry  
are too high. 

• Current exchange platforms are considered too technical and complicated for the 
average person

• They lack the ‘support’ a Retail Investor needs to be able to confidently invest in 
crypto-assets  

• When a new investor looks outside exchanges for the support they need, they 
discover a bewildering array of YouTube tutorials, overflowing Telegram channels 
or temperamental Twitter traders. At every step, they are targeted by scammers. 
To say that crypto’s learning curve is steep is an understatement 

• These barriers to entry have slowed the adoption of crypto assets. To date, the 
industry remains dominated by traders, the tech-savvy and the very determined
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2.6 THE DACXI BELIEF 

Dacxi believes that the current crypto industry is not designed to attract, engage or 
empower the potentially massive global retail investor sector. Dacxi was founded by 
global experts in customer acquisition, engagement, education and retention. Our 
belief is that there is a gap in the market for a completely new community-driven 
exchange ecosystem designed to support retail investors. 

This ecosystem is based on a new type of investor community and is called a 
‘Community Exchange’. 

2.7 THE COMMUNITY EXCHANGE 

In simple terms, the Community Exchange is a community-driven ecosystem 
designed to empower and protect mainstream retail crypto investors. It delivers: 

• The discussion, content, education opportunities, analysis, confidence, inspiration 
and support that new investors need to make effective investment decisions

• A dedicated community platform where investors can learn and discuss the tools 
and strategies required before risking significant capital

• An accessible mobile led platform with push notifications to drive engagement 
and build confidence 

• A live educational / inspirational platform that provides both large and small 
interactions such as live streaming, coaching, experts, meetups and events 

• A focus on simple exchange interfaces so that busy individuals in whatever 
country, language or currency in which they operate, can invest

• A platform that allows for individual and group discussions on anything related to 
crypto asset investing in a supportive and empowering community environment  

• An awareness that crypto investing is speculative and comes with many risk 
factors that must be considered 
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2.8 MARKET EXCHANGE POTENTIAL

To consider the potential of the new Community Exchange category, we use the 
following logic.

Total Crypto-Asset Values

The total market cap of all global stocks, gold, bonds and cash is approximately 
US$200 trillion. The current total market cap of all crypto assets is approximately 
US$326 billion. If just 2% of the former makes its way into digital assets via 
institutional and mainstream investors, the current crypto market cap could 
increase by another 10X, or US$3 trillion.

Exchange Turnover

Using Coinmarketcap.com we can roughly estimate average monthly exchange 
turnover. In the period March-May 2018, the average exchange turnover was at 
least $15 billion (per day), so average monthly exchange turnover was approximately 
$450 billion. That means an estimated 2018 exchange turnover of $5 trillion. 

As a comparison, the annual turnover of the foreign exchange market is estimated 
at over $1500 trillion, so crypto turnover is less than 1% of that amount.

GLOBAL MARKET CAPITALISATION

$925BN
Apple

$326BN
Cryptocurrencies

$8TN
Gold

$127TN
Bonds

$80TN
Stocks

http://www.coinmarketcap.com
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Given positive projections that the crypto market will achieve double the high levels 
of December 2017 by 2020, we estimate daily turnover at $150 billion with an 
annual exchange volume of $50 trillion. 

Given the volume produced by margin trading on Trader Exchanges and the 
expected high turnover of simple exchange transactions through Wallet Exchanges, 
it is estimated that Community Exchanges will account for 3-5% of global exchange 
turnover or $1.5-2.5 trillion per annum. Dacxi estimates the Community Exchange 
market will have a value of $1 trillion. 

How many Retail Investors?

It is estimated that around 0.5% of the global population (approximately 32 million 
people) own some form of crypto assets. Retail investors are expected to invest in 
the crypto asset space once they perceive it as simple, accessible and once they 
have the confidence to do so. The key demographic is millennials who increasingly 
connect with crypto as an asset class, rather than equities that tend to appeal to 
older generations. 

Given a classic bell distribution curve, and the market growth experienced in 2017, 
we suggest that at least 500 million investors will invest by 2022. This could happen 
by 2020 if the market grows at the speed of late 2017 when Binance famously grew 
from 1 million users to 7.9 million users in 97 days.

Margin on Fees

Fees are the transaction costs charged to customers to do business on the 
exchange. The fee margin is a percentage of turnover. So if $10 is charged on a 
$1,000 trade, the margin is 1%. 

• Trader Exchanges: the margin charged varies greatly by type of transaction and 
by the exchange. On the global high volume exchanges, fees are a major part 
of customer marketing and retention. They can be as low as 0.1% or even zero. 
On local exchanges, fees for fiat-to-crypto transactions can be as high as 25%. 
Competition will keep driving margins lower as the market expands. Institutions 
will demand very low fees.
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• Wallet Exchanges: margins are normally high, especially for fiat-crypto 
transactions. As the market expands, new entrants are likely to put aggressive 
pressure on margins as the Wallet Exchange market evolves into the ‘payment 
market’ to compete with major banks and payment processors such as Alipay.

• Community Exchanges: margins are similar to Wallet Exchanges; these will 
come under pressure as competition increases. In the near future Community 
Exchanges will be local, and should be able to hold margins of 2-3X greater than 
other exchanges. 

2.9 SUMMARY

Dacxi is confident that the next market upcycle will be driven by two new investor 
groups – Institutions and Retail Investors. The two current types of exchanges 
are either too intimidating and / or lack the community, support and educational 
resources that Retail Investors need to confidently invest. The solution is a new 
category called the ‘Community Exchange’.

The Community Exchange category will empower and protect Retail Investors. 
Whilst they have high support costs, the margins achieved are higher than  
other exchanges. 

A predicted 500 million Retail Investors will drive $1 trillion in exchange volume 
by 2022.
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3.DACXI EXCHANGE

3.1 THE DACXI EXCHANGE

The Dacxi Exchange is a next generation crypto asset exchange with a focus 
on providing an elegant, user-friendly experience for new retail investors. The 
exchange has launched and is currently in beta. 

Fiat-to-crypto on-ramp via card payment for EUR, GBP, CHF, USD, PLN.

• Direct bank deposit

• BTC, BCH, ETH, ETC, LTC available from launch 

• An enterprise-level matching system with industry-leading execution speeds

• Simple, intuitive, user-friendly interface designed for new investors

3.2 CUSTOMER EXPERIENCE 

Dacxi will focus on customer acquisition and retention by offering a best in class 
crypto exchange customer experience. This will be achieved by providing: 

• A simple, intuitive, user-friendly exchange that makes it easy to buy  
and sell

• A safe and welcoming Dacxi Community platform (see 4. The Dacxi Community) 
dedicated to providing Dacxi customers with the confidence, content, discussion, 
resources, education opportunities and tools they need to navigate digital asset 
investing safely and responsibly to eliminate unnecessary risk and confusion 

As a Community Exchange, Dacxi will provide a customer-centric experience rather 
than a technology-centric Trader Exchange experience. 

That’s why we’ve put together a team who are dedicated to removing the barriers 
to entry for retail investors and providing our users with a best in class customer 
experience.
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We will show our commitment to our customers by providing: 

• An elegant, immersive user experience

• The simplicity of UI on Exchange, Community platform, mobile app, learn 
modules

• A fast-growing, welcoming and diverse community

• High quality, engaging content and learning materials

• Proactive customer support in many languages

• Friendly customer support via social media to ensure questions and concerns are 
responded to quickly

Dacxi’s goal is to put our community first to provide a best-in-class customer 
experience. 

3.3 FIAT TO CRYPTO BANKING

Dacxi has secured Global Banking Services to accept inbound / outbound payments 
from global users in five currencies (via card payments) : EUR, GBP, CHF (Swiss 
Francs), USD, PLN (Zloty). This gives Dacxi a strong competitive advantage as global 
exchanges offering fiat-to-crypto are rare. Dacxi will meet the fast-growing global 
demand for smooth fiat on-ramping. 

3.4 HIGH-LEVEL EXCHANGE FEATURES

Deposits / Withdrawals

• Global banking services accepting inbound card payments in five currencies:  
EUR, GBP, CHF (Swiss Francs), USD, PLN (Zloty) 

• Direct bank deposits in EUR

• Withdrawals to users via bank / wire transfer

• Ability to accept POLi payments in AUD and NZD
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Assets

• BTC, BCH, ETH, ETC, LTC available from launch. 

• Ten post-launch coins already scheduled for rollout. 

• DAC Coins will be visible in exchange accounts from launch and tradeable from 
August 1.

Security

• Exchange code will be externally audited by A+ security companies. Seal of 
approval granted and displayed on the landing page.

• Cold wallet funds storage in a military grade vault in Switzerland.

• Best practice coding following security recommendations by the OWASP.

• 2FA with Google Authenticator.

Speed / Scalability

• Enterprise-level matching system.

• Industry-leading execution speeds.

• High-Speed API – able to handle thousands of orders per second. 

• Server network hosted in Singapore providing low latency access across Asia 
Pacific.

• 24/7 full speed, high availability access.

Usability

• Simple, elegant user-friendly interface. 

• Responsive across mobile / tablets / 
desktop. 

• Simplified trading designed for new users.

• Multi-level backups. 

• Dedicated internal development team 
spread across the globe for a prompt 
response.

• Trained customer support teams across 
multi-time zones for full support.
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3.5 LIQUIDITY 

Liquidity is the amount of buy / sell orders on an exchange and thus a customer’s 
ability to get a transaction completed at the best price. This is a major issue for new 
or small exchanges. 

Dacxi has a relationship with one of the largest crypto exchanges in the world 
to provide liquidity plus internal solutions to ensure attractive liquidity for retail 
customers. The company also has relationships with large crypto liquidity providers 
to scale liquidity according to demand. 

In the long term, Dacxi’s expansion plans will deliver its own globally  
competitive liquidity.

3.6 AFFILIATES

All Dacxi users will be incentivised to drive Dacxi Exchange growth through a 
referral programme that pays them a percentage of the fees spent by new users on 
the Dacxi Exchange.

3.7 REGULATORY LICENCE 

The subject of regulatory oversight of the crypto asset industry and exchanges is a 
controversial subject. Many pioneers in the space promote the idea that regulations 
are unnecessary. Meanwhile, governments struggle to keep up with the pace of 
technological change. For lawmakers, it can be difficult to foster innovation while 
imposing regulations to protect the economy and the public. 

Dacxi’s view is that the public wants and expects regulatory oversight and that 
this will have a net positive outcome for the crypto space. Dacxi will apply for 
full securities licensing in all markets from which it operates and believes that the 
most advanced licensing environment is in Gibraltar where we have already passed 
Stage One of the DLT Licensing process. Dacxi is currently investing heavily in 
its application for a full licence. At writing, no DLT Exchange Licences have been 
granted in Gibraltar. 
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Dacxi intends to apply for securities licencing in three more jurisdictions in Q3 
2018. The Crypto-VC division intends to apply for Gibraltar’s ICO Sponsor’s Licence 
when it launches.

3.8 DEVELOPMENT TEAM

Unlike most exchanges, Dacxi has its own in-house development team with proven 
experience in the creation of crypto exchanges.

3.9 EXPANSION PLAN

3.10 LAUNCH

Version 1.0 is in live beta via dacxi.com

Version 1.0
Global exchange, 

exchange main features,
banking and
free coins.

Version 2.0
Dacxi will add features 

con�nually to produce a 
next genera�on 

personalised 
Community Exchange 

experience.

Version 3.0 
Trader and 

Ins�tu�onal Support.

Stage 1 – 
2017/now

Build MVP
Build TEAM
Private ICO

Stage 2 - 2018
Prove Ecosystem

ICO
Drive 

Community
Build 

Value/Brand
Profitability

Stage 3 - 2019
Global Reach
Partnerships

Version 1.0
Global exchange, 

exchange main features,
banking and
free coins.

Version 1.1
Quick buy / sell, 

UI / UX improvements, 
mobile version.

Version 1.2
Personal dashboard, 
condi�onal trading, 

sophis�cated customer 
service integra�on, 
affiliate programme.

Version 1.3
Credit card payment, 

SEO, 3rd party 
tools integra�on, 
customer facing 

monitoring system.

Version 2.0
Dacxi will add features 

con�nually to produce a 
next genera�on 

personalised 
Retail Exchange 

experience.

Version 3.0 
Trader and 

Ins�tu�onal Support

Version 4.0
Ins�tu�ons included, 

automated, 
drag and drop

strategy builders.

Dacxi will add features continually to produce a next generation personalised Retail Exchange experience

http://www.dacxi.com


19

4.DACXI COMMUNITY

4.1 COMMUNITY CONFUSION

While there are many diverse crypto communities spread across the different 
platforms that make up the contemporary social media landscape, these are 
confusing and often intimidating experiences for time-poor crypto beginners. It 
typically takes weeks if not months (or longer) for new investors to learn how to 
navigate the complex landscape that is digital asset investing. 

Crypto subreddits have devolved into turf wars between competing Bitcoin 
factions. Twitter is overrun with ETH-scam bots and Telegram channels are the 
natural habitat of aspiring pump and dumpers. To date, all exchanges have struggled 
to provide the minimum levels of support required, never mind a nurturing 
community to empower and support the beginner mainstream investor. There’s a 
clear need for a community focused exchange to protect and empower users with 
the confidence, tools, resources, education and support that new crypto investors 
need to succeed. 

4.2 THE DACXI SOLUTION

In a first for the crypto exchange 
space, Dacxi is building its own 
community from the ground up. 
We are following the Facebook 
model and building an all-inclusive 
360º crypto community solution to 
meet our goal of providing a best 
in class customer experience. The 
Dacxi Community provides a space 
where new crypto investors can find 
the group discussion, community, 
content, resources, education 
opportunities and tools they need to 
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learn how to confidently navigate digital asset investing in a safe and responsible 
way that reduces unnecessary risk and confusion.

4.3 FIRST GENERATION COMMUNITY FEATURES

• A custom community platform that can support nearly any functionality. 

• A module based learning academy where users can complete Bitcoin, 
cryptocurrency, Blockchain, investing and trading courses. 

• Discussion groups on all aspects of the crypto ecosystem. Members can create 
their own groups such as “Crypto Chicks”, “Satoshi’s Vision”, “ICO Scam Watch” or 
anything they want. 

• A Coinpedia containing an objective analysis of the top 100 Crypto Assets with 
live price and volume data plus weekly updates from dev teams and crypto news 
sources. 

• The Dacxi Dragons – Dacxi Community Experts who provide high-quality 
content, education and mentoring opportunities. 

• Community members who demonstrate their commitment to the community by 
providing high-quality content and discussion will be rewarded with DAC Coin. 
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4.4 GROWTH DRIVERS

Dacxi is about to launch a large-scale acquisition campaign to drive community 
and exchange membership. The campaign consists of a wide range of marketing 
initiatives and incentives such as 1,000 free DAC Coins to new members. 
Affiliate incentives and referral campaigns will provide additional growth streams. 
Community members who provide high quality content will be rewarded with DAC 
Coin.

4.5 PLATFORM APP

Dacxi’s Community is a custom designed, multi-functional platform that provides 
a mobile-first app-based experience that is customisable to the individual user. An 
ambitious roadmap will bring a series of iterative updates to provide an immersive, 
gamified crypto experience where Dacxi users can discuss and share tips, charts 
and analysis with millions of other crypto users around the world.  

4.6 LEARN

The Dacxi Community empowers its members to become successful crypto 
investors by offering learning opportunities and support at each stage of their 
journey. Dacxi is launching a module based learning academy based on eLearning 
principles. This learning approach is not offered anywhere else in the crypto 
exchange space. 

4.7 DEVELOPMENT TEAM

The community platform has a dedicated in-house team of talented front-end 
developers, coders, community building experts and UI / UX designers to bring the 
community to life.

4.8 LAUNCH

The community is currently in beta with an official launch date of June 11. See the 
beta version at dacxi.com

http://www.dacxi.com
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5.CRYPTO-VC 

Crypto-VC aims to revolutionise the ICO market through a unique patented process 
that will produce a stream of high-quality investment opportunities for the Dacxi 
Community and new listings for the Dacxi Exchange. 

The current ICO market is unsustainable and unpredictable due to its immaturity, the 
challenges of rapid growth and the unique nature of crypto assets. The solution is 
Crypto-Venture Capital. 

The concept is to combine the process of raising capital using crypto-coin issuance with 
the rigour and due diligence of the venture capital industry. Crypto-VC will empower 
individuals and companies that wish to sponsor coin issuers in an effective way.

The crypto capital raising process mirrors the more conventional VC process, breaking 
it down into Seed, Early Stage, ICO and post-ICO stages. Crypto-VC will train and 
support licensed partners in the unique requirements of crypto listings. Over and 
above similar offerings, Crypto-VC offers exclusive access to what will be the world’s 
most significant investor community and a guaranteed listing on the Dacxi Exchange 
for those ICOs that successfully navigate the filtering and assessment process. 

This best practice process delivers high quality, trusted investment opportunities to the 
Dacxi Community that have undergone proper due diligence at commercial, technical 
and market gap levels. ICOs prepared and mentored by Crypto-VC partners must be 
assessed and approved by Crypto-VC analysts and finally, by Dacxi Dragons before 
listing on the Exchange. We see this as the best way to protect the public and our 
community from scams and weak business offerings. 

The Crypto-VC system allows for the efficient development of quality ICOs. The 
network of licensed Crypto-VC partners gives the business scalability and scope for 
rapid growth in deal flow to the Exchange. The connection to a large investor base 
provides ICOs with access to an informed investment group while optimising marketing 
costs, and mitigating the competitive and financial risks that other public ICOs incur. 

The Crypto-VC network and support services also allow for structured post-ICO 
support. The tiered Exchange provides rapid, secure listing and support for coins that 
other exchange ecosystems do not / cannot provide. 



23

Dacxi Community
Engaged, Active and Educated Investors

Dacxi Exchange
ICO Launch Platform and Exchange Services

Dacxi Dragons
Final ICO Assessment and Approval for Listing

Crypto-VC
Services & IP Provision ICO Assessment and Analysis, Support & Advice to Partners 

Blockchain Innovators seeking capital

Licensed Practitioners Using Crypto-VC Process
Identify & Qualify ICOs, Due Diligence, Mentoring & Advice

FinancialLegalStrategy

TrainingProject MngtMarketing

Crypto-VC Partner Crypto-VC PartnerCrypto-VC PartnerCrypto-VC Partner

ICO Issuer ICO IssuerICO IssuerICO Issuer

THE CRYPTO-VC MACHINE
AN ICO CAPITAL RAISING SERVICE DRIVEN  
BY A GLOBAL NETWORK OF VC PARTNERS
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Dacxi believes that the current state of laws and regulations worldwide provides a 
difficult situation for crypto asset investors. The challenge for regulators today is 
that the market is new and evolving rapidly and in many cases, is decentralised or 
global, rather than national. 

Lawmakers worldwide are adopting different approaches to regulation. Certain 
countries in Europe are embracing Distributed Ledger Technologies (DLT) whereas, 
in other jurisdictions, DLT and Initial Coin Offerings (ICO) are primarily regulated 
as financial products. This situation provides a unique set of challenges. Further 
complicating matters is the fact that different crypto assets can have many different 
definitions, in the form of stored value, movable property or utility, etc. 

To support the implementation of effective worldwide regulations, Dacxi has 
sponsored the Crypto-Regulatory Forum (CRF). See crypto-regulation.org 

Based in Singapore, the platform is independent of Dacxi and its only task is to 
promote the exchange of information and knowledge regarding crypto regulation 
worldwide. The forum seeks to encourage the industry to foster a more predictable 
and positive regulatory outlook for crypto assets in the future. 

Director, Isa

Isa leads the CRF. Isa is a technology policy expert 
who engaged governments at ASEAN and the United 
Nations regarding telecommunications and internet 
connectivity in Asia in 2000-3. He then represented the 
technology policy interests of six major motion picture 
Hollywood studios at MPAA working closely with 
Asian governments to extend content security policy. 
He graduated cum laude from Harvard University and 
later obtained an M.Phil in 2004 from the University of 
Cambridge, UK. 

6.CRYPTO-
REGULATORY FORUM

http://crypto-regulation.org
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7.DACXI ECOSYSTEM

The Dacxi business model is based on a unique ecosystem designed to scale to 
become one of the world’s premium crypto asset exchange brands. 

The ecosystem provides a 360º solution for new investors by providing access to 
the discussion, community, content, resources, education and tools they need to 
navigate crypto asset investing in a safe and responsible way. The Dacxi properties 
work together to provide a best in class user experience.

The key elements are:

1. The Dacxi Exchange. 

2. The Dacxi Community. 

3. The Crypto-VC. 

4. The DAC Coin. 

The synergy between the three platforms (the Exchange, the Community and 
Crypto-VC) creates exceptional business outcomes and a superior user experience 
for Dacxi customers. The DAC Coin is the community building crypto coin that links 
the ecosystem together.  

• Crypto asset investors have access to a simple, intuitive user-friendly exchange 
that makes it easy to buy and sell.

• Investors have access to a module based suite of education resources via the 
Dacxi Community.

• Potential ICO investors gain confidence because they’ll only see ICO 
opportunities that have gone through a rigorous development process  
in Crypto-VC.

• The ICOs are vetted by individual expert Dacxi Dragons whose role is to protect 
and empower the community (not to promote the ICO).

• Successfully vetted ICOs can have confidence their coin will be listed on a 
credible exchange, Dacxi.
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• The Crypto-VC ICO issuers and their sponsors have the security of knowing 
that successful ICOs are being shown to a huge investor community, which 
encourages investment without expensive global marketing; they have a 
guaranteed exchange listing and post-listing support.

7.1 THE DACXI BRAND

Dacxi intends to build the world’s leading crypto exchange brand to help drive 
customer acquisition and engagement. In the key millennial and Generation Z target 
markets and the wider mainstream, no crypto brands have been able to achieve 
significant cut through as yet. This is our goal. 

The Dacxi brand is created, driven and brought to life by a large in-house creative 
studio and marketing team. 

7.2 INTELLECTUAL PROPERTY

Dacxi has applied for four patents covering the different unique innovations in its 
business model. 

There is considerable intellectual property based on the knowledge processes 
and systems within the Dacxi concept. These are documented and tested daily to 
ensure the company becomes better at key knowledge points such as: 

• Why do people invest in crypto?

• What stops people investing?

• What are the concerns people have when investing?

• How can we help people be successful investors?

• How do behavioural drivers change from country to country?

7.3 LONG-TERM VISION

Dacxi has a long-term plan in place to build a global network in 2019. This strategy 
has a target of $1billion per day turnover.
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8.GLOBAL LAUNCH

8.1 LAUNCH SEQUENCE ACTIVATED 

Dacxi is focused on rapidly achieving a critical mass of exchange and community 
members. This will ensure exchange liquidity, grow the membership of the 
ecosystem and drive the future value of the DAC Coin as more users buy and 
hold DAC. To achieve community growth, we have launched a global acquisition 
campaign that targets both existing crypto traders and new retail mainstream 
investors.

8.2 ACQUISITION AND RETENTION 

The global crypto asset exchange market will become an increasingly competitive 
space as the market matures. Success will be based on customer acquisition and 
retention. The key to retention is to provide a best in class customer experience 
based on constant iterative improvements. 

8.3 GROWTH TARGETS 

• 2 million users by December 2018. 

• 5 million users by December 2019. 

To achieve these targets, Dacxi has a multi-million dollar acquisition budget. 60% of 
ICO funds are being directed to the campaign to ensure we achieve a critical mass 
of users and then keep growing.

8.4 GLOBAL CAMPAIGN

The campaign is being executed by Dacxi’s in-house creative, brand and digital 
marketing teams.

Global Campaign (Tier 1 Campaign. Currently in market)

• Reach and Awareness. A digital campaign driving traffic to the Dacxi properties.

• Social Proof. A social media audience acquisition campaign.
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• Free Coin Offer. A global campaign offering 1,000 free DAC Coins to anyone who 
joins the Dacxi Exchange and completes KYC.

• 20 Day Crypto Challenge. Community members can earn more DAC Coins by 
completing a task and a learning based Crypto Challenge that keeps new users 
active and integrates them into the Dacxi ecosystem.

• Always active on global PR and social media campaigns.

Each of the above campaign components is promoted with targeted messaging 
delivered via paid social media, Google search, remarketing, YouTube, 
Programmatic, retargeting, landing pages and influencer campaigns.  
Tier 2 campaigns exist for all countries and vary according to the market. 

8.5 TARGET AUDIENCES

1. Existing crypto asset investors.

2. Millennials and Generation Z.

3. Mainstream potential investors.
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9.THE DAC COIN 

9.1 EXCHANGE COINS

Exchange coins listed by leading crypto exchanges have delivered significant upside 
to investors. One reason is that the coins receive increased exposure and demand 
on their exchanges. They naturally drive liquidity. Binance, Kucoin, Cryptopia, 
Cobinhood, CryptoBridge, CoinMetro and IDEX are just some of the industry 
leading crypto exchanges that have issued crypto exchange coins. 

Dacxi’s DAC Coin has all of the benefits of a normal exchange coin and more.

9.2 PURPOSE 

The DAC Coin is the world’s first Community Exchange membership coin. The 
purpose of the DAC Coin is to incentivise and fund the growth of the membership 
of the Dacxi ecosystem. 

The DAC Coin will be used by the company to:

• Incentivise members joining the exchange

• Incentivise members joining the community

• Reward affiliate programmes

• Reward bounty programmes

• Reward promotional partners

• Reward the Community Experts (Dacxi Dragons)

• Allow members to purchase premium services

• Drive content delivery

• Incentivise and align Dacxi staff with Community 
Members and Exchange Customers

• Incentivise and align Dacxi founders with Community 
Members and Exchange Customers
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9.3 COIN HOLDER VALUE 

DAC Coins will be purchased:

• To access premium community features including Dacxi Dragon mentoring

• To receive a 25% reduction in fees on the Dacxi Exchange (for people who hold 
10,000 DAC Coins or more)

• To gain access to exclusive pre-ICO investment opportunities brought into the 
Dacxi ecosystem via the Crypto-VC (for people who hold 10,000 DAC Coins or 
more). We believe this will be a key growth driver for the Dacxi ecosystem. As 
worldwide demand for high-quality ICO investment opportunities grows, the 
Inner Circle (our term for individuals holding 10,000 or more DAC Coins) will 
meet this demand 

9.4 REDUCING SUPPLY 

70% of Dacxi’s profits from across the ecosystem will go into buying back DAC 
Coin quarterly and burning them, reducing the amount in circulation until only 
50% remain. This percentage of profits is dramatically larger than other leading 
‘exchange based’ coins because it aligns the interests of the Dacxi owners with the 
coin investors and staff.

9.5 NEW COIN LIQUIDITY

One of the greatest challenges for small capitalisation assets is liquidity (having 
enough buyers and sellers). If a coin does not have sufficient liquidity, it is at risk of 
being delisted by exchanges. Dacxi has a patent-pending solution to this liquidity 
issue. It will require intensive development and if introduced, will positively impact 
the DAC coins price and liquidity. Development on this project will be forthcoming. 
The company wishes to disclose this potential solution in its whitepaper however it 
will only be introduced if the impact is positive. 
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9.6 ICO FUNDS ALLOCATION

Marketing (60%). The Dacxi Executives have significant experience in the 
development of new companies dating back to the Dot Com boom of the 1990s. 
Our view is that the key to success for consumer-facing businesses in this hyper-
growth tech market, is customer acquisition and retention. For this reason, Dacxi 
has one of the largest marketing teams in the crypto-space and plans to invest a 
large proportion of ICO funds in achieving success here. The customer service costs 
are expected to be significant. However the company intends to continue investing 
ahead of requirement so as not to confront the same issues that so many other 
exchanges have experienced in recent months. 

Community Development (20%).  Investment will be made to accelerate the 
development of community features such as high-quality content, learning 
resourses, technology development, community events, and analysis. Features that 
will increase member engagement, value and retention. Once it reaches a tipping 
point, a powerful community produces organic growth. 

Legal (10%). Whilst most exchange licensing investments have already been made, 
Dacxi intends to secure full regulatory recognition across the world with full 
licensing in key countries. The company expects to face challenging regulatory 
compliance in terms of privacy, AML, KYC and in other areas, so is budgeting for 
high legal costs. These significant investments are required to protect the Retail 
Investor sector that Dacxi targets. Crypto-VC expects on-going legal costs. 

Software Development (10%). Whilst the core development costs of the exchange 
are funded and an active exchange will ensure most future development costs are 
covered, Dacxi has a number of unique innovations that it will include in all areas of 
Exchange, Community and Crypto-VC support.
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9.7 TOKEN DISTRIBUTION

The Founder’s coins will be escrowed for a period of six months following the listing 
of the DAC Coin. Unlike most development coin projects that are not expected to 
deliver profitable projects for years, Dacxi is operational from June 2018 and thus 
limited escrow is normal.

9.8 DAC COIN MARKET DEMAND SUPPORT 

Demand for a crypto-coin after it goes to ICO is of vital importance to coin 
purchasers. A major issue, rarely discussed, is the poor performance of coins after 
their ICO because they lack demand. Usually the coin issuer and its sponsor does 
nothing and has no plans to create demand. 

Many coin issuers will talk about how they will communicate to their ‘community’ 
through email, Telegram, Twitter or Medium. The problem is that this is not creating 
demand as potential buyers of their coin are not on their communications. 

Without marketing support, the vast majority of coins: 

• Lack demand and then lack buyers after ICO

• Lack ongoing liquidity so prices are susceptible to volatility

• Lack liquidity so the price is susceptible to manipulation

• Struggle to achieve a valuation of interest to major traders or institutions 

• Struggle to get listed on major exchanges due to lack of liquidity or demand
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The Dacxi Difference 

The DAC Coin will have the following support: 

• The DAC Coin will be listed on the Dacxi Exchange on August 1. From May to 
July we are running a massive global Free DAC Coin campaign that will make a 
minimum of 10 million people aware of the coin

• The Crypto Challenge campaign with a target of tens of thousands of app 
downloads in July. This will lead to thousands of people joining the Inner Circle 
and buying 10,000 DAC Coins on listing

• The DAC Coin will be listed on the Dacxi Exchange first and expects to be on 
multiple exchanges within 90 days with a target to list on new exchanges in 2018;

• After listing on August 1, Dacxi will accelerate its global marketing campaigns and 
internal community awareness creating demand for the DAC Coin

9.9 TOKEN SALE STRUCTURE 

Dacxi is pleased to offer all potential purchasers the opportunity to participate in 
the Dacxi ICO crowd sale. Interested parties may participate by using Bitcoin (BTC), 
Bitcoin Cash (BCH), Ethereum (ETH), USD, EUR, GBP. 

Once we receive your deposit, we’ll confirm receipt via email and buy DAC Coin 
on your behalf. We’ll verify your KYC and set up a Dacxi Exchange account for 
you. We’ll email you again at the end of June when your DAC Coins are in your 
exchange account.

The Dacxi ICO launches on June 11 at 1c per coin and rises 0.1c per week until 
listing.

ICO Launch: June 11: 1c 
Week 1: June 18: 1.1c 
Week 2: June 25: 1.2c 
Week 3: July 2: 1.3c 
Week 4: July 9: 1.4c 
Week 5: July 16: 1.5c
Week 6: July 23: 1.6c 
Exchange Listing August 1: 2c
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9.10 TOKEN TECHNICAL DETAILS

Protocol: ERC20

Token: DAC

Soft Cap: $3,000,000 USD

Hard Cap: $10,000,000 USD

Tokens Available: 10,000,000,000 
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10.TEAM

Great ideas are one thing, but the challenge for success, especially in a fast growing 
business, is building the team to deliver that idea. 

Dacxi’s great strength is that we have already invested substantial time and effort 
in building our team. Not advisers or consultants spread all around the world, 
but actual people in offices tasked to get the job done, led by proven competent 
leaders. To date we have 51 people in four locations in Singapore, Europe, the 
Pacific and Latin America. 

10.1 EXCHANGE TEAM

We have our own exchange development team who have built crypto exchanges, 
delivered successful exchange compliance / operations and run digital marketing 
for financial institutions. The team is run by an experienced CEO / CFO who has 
managed the billion dollar operations of major international companies.  
The team consist of our own specialist developers and compliance staff.

Tim – COO
Recently retired after 15 years in senior executive roles for a multinational. Tim 
is an expert in managing billion-dollar business units and consulting on rapid 
expansion plans and implementing technologies for Fintech companies.

Michal – Exchange Marketing
A 20 year veteran in the digital advertising and finance sectors, Michal will use 
his significant experience in digital strategy and customer experience to create 
an exchange that is purpose-built for retail investors.

Roger – Exchange Operations
With a financial background in equity, banking, operations, and customer service 
processes, Roger manages Dacxi Exchange operations out of our Singapore office.

Raf – CTO
Raf is a developer who has launched multiple tech platforms including 
cryptocurrency exchanges, ICO platforms, and blockchain-based companies. 
Having worked in multiple industries over the course of his career, Raf brings a 
solid technical and business perspective to the Dacxi Exchange.
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10.2 MARKETING TEAM
We believe that marketing and community building is our key competitive 
advantage in the exchange business. 

Vicky – Community
Vicky is an entrepreneur in marketing businesses and a best-selling author on 
the empowerment of women. Involved in crypto for two years, her passion is to 
empower women to embrace the crypto-opportunity to change their futures.

Roland – CMO
Roland will use his extensive digital marketing and conversion experience to lead 
the largest marketing launch in crypto history and drive rapid growth to the Dacxi 
Community. Roland is a launch marketing expert and organisational leader. 

James – Content  / Creative
A customer obsessed digital strategist, specialising in product strategy and 
creative, James’s design-led focus has seen him help dream up some of New 
Zealand’s most memorable marketing campaigns and product launches.

Hamish – Customer Experience
With solid experience in IT and customer service for many global blue chip 
companies, Hamish is a strategic high level thinker who takes a customer-first 
approach in delivering solutions that deliver both customer value and business goals. 

Amit – Acquisition
A dynamic leader with over a decade of experience in technology and digital media 
Amit is experienced in leading a team of professionals in start-up and corporate 
environments. A data-driven strategist, Amit is now dedicated to Crypto.

Mel – Community Tech
A UX Designer and Producer with eighteen years’ experience in the web 
development field, Mel’s experience ranges from start-ups and pure-play 
environments to fully integrated marketing applications. 
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10.3 CRYPTO-VC TEAM

Our venture capital services division is based in Australia and led by proven 
specialists in the field.

Mark – COO
Mark has an extensive background in professional services, particularly in 
recruiting and developing high performing teams. He is also an experienced 
Company Director in the technology space.

Daniel – Marketing 
Daniel has more than 20 years of experience with Global 500 companies. Blending 
creative, technical and business disciplines, Daniel is responsible for marketing Crypto-
VC and assisting the contracted ICOs that come through the business.

Andy – Developer 
Andy is a huge asset to Dacxi. Armed with a Masters in Computer Science, years of 
experience as a Software Engineer, and a keen interest in AI and Blockchain, Andy 
helps architecting the software for the entire Dacxi ecosystem.
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10.4 ADVISERS

Andrew – Technical adviser
Andrew is considered a world authority on community software after creating 
the Dolphin / UNA software which serves a global customer base of more than 
400,000 organisations.

Craig – Corporate 
A successful businessman and former corporate finance executive with CIBC World 
Markets, Hartleys and Alexium, Craig has a deep understanding of capital markets 
and regulatory regimes. He is the CEO of his own logistics company and holds 
chairman’s roles in leading sports organisations. 

Jonathan – Strategy
Jonathan is a highly successful entrepreneur having led four companies from 
acquisition to exit. He is employed as a strategic advisor due to his unique ability to 
analyse confusing markets. Jonathan leads the global licensing project.

Ed – Customer Acquisition
Ed is an entrepreneur, crypto-strategist, multi-million selling author and authority 
on customer acquisition and community building globally. His new book ‘The Future 
of Crypto’ will explain the opportunity to the public in a way they understand. 
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REMEMBER WE’RE COOL!
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Q1 2018
Community Beta Launched
Gibraltar Licence Application
Early Stage Pre-ICO
Australian Office Opens
Marketing Team Hired

Q3 2018
Crypto-Challenge Campaign 
DAC Coin Listing 
Global #IAMDACXI Campaign
One Million Members Worldwide 
Gibraltar License
Gibraltar Office Opens
Dacxi Dragons Launch
Global Meetup Platform Launched
1st Crypto-VC ICO Launched
Crypto-VC Partner Programme Launched

 Seed Pre ICO – Sold Out
Singapore / Auckland Offices Open

2019
Global Exchange 
Network Launches

Q2 2017
Dacxi founded

Q4 2017
Crypto-VC Founded

Q2 2018
Private Pre-ICO
Global Acquisition Campaign Launches 
Dacxi Exchange Launches 
Fiat-Crypto Banking 
Community App Launch 
Public ICO

Q4 2018
European Office Opens
Legends of Crypto Event
Five Million Members Worldwide
Crypto-VC Platform Global Launch 

Q3 2017

ROADMAP



43

12.SUMMARY

DACXI STRENGTHS, WEAKNESSES AND PROGRESS TO DATE

Dacxi believes that as a company, we should acknowledge what we believe to be 
our strengths and weaknesses. We hope this helps you make a more informed 
investment decision and demonstrates our commitment to success. 

Summary 

Dacxi (Digital Asset Coin Exchange International) is a global Community Exchange 
company with offices in Asia, Europe, the Pacific and Latin America. The Dacxi 
business model is based on a unique ecosystem designed to scale to become one 
of the world’s premium crypto brands. Dacxi believes the missing piece required 
for retail investors to invest in crypto is an easy to use exchange and a friendly, 
educational community platform to help them navigate the complexities of crypto 
asset investing. Using established world-class technology platforms and community 
building expertise, we have established the Dacxi Ecosystem and will capture the 
value of this in the DAC Coin. 

Strengths

• Dacxi is launching its business now. Unlike 99% of ICOs, Dacxi has its business 
in market. The Dacxi Community launch has started. The Dacxi Exchange will go 
live on June 11. The first contracted Crypto-VC ICO has begun at seed stage.

• Many ICOs are simply ambitious ideas that exist on paper only. Everything that 
we talk about in this whitepaper is either already in market or about to launch. 
V1 of the Dacxi Exchange launches on June 11 at dacxiexchange.com, V1 of the 
Dacxi Community is live now at dacxi.com, the first contracted Crypto-VC ICO 
has begun at seed stage via crypto-vc.com.

• Dacxi is the first mover in the Community Exchange category of crypto 
exchanges.

http://www.dacxiexchange.com
http://www.dacxi.com
http://www.crypto-vc.com
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• Dacxi has secured global fiat banking services for its exchange allowing it to 
take deposits in fiat, crypto and credit cards. This is rare for many exchanges. 
Dacxi will act with world-class security, AML / KYC, compliance and personal 
data protection.

• Dacxi has passed Stage One of the Gibraltar DLT Exchange Licence process.  

• Dacxi’s Community platform development team is led by the world’s leading 
community software company which has more than 500,000 operational 
communities and 18 years’ experience.

• Dacxi Exchange software will be patented. 

• Crypto-VC is more than an idea after months of investment. It will have 
developed its unique ‘Crypto-Venture Capital’ system by the end of June and 
will have launched its system by the end of August. It has already started its 
first two ICOs. 

• The DAC Coin has a membership value to holders, so is unlikely to be classified 
as a security. The DAC Coin benefits and 70% repurchase plan compares 
favorably to other high performing exchange coins such as Binance (BNB) and 
KuCoin (KCS).

Weaknesses

• Dacxi will have to pioneer the Community Exchange category.

• The exchange market has already had its first boom cycle, so exchanges that 
launched 1-3 years ago have established presences and resources. 

• The first versions of the Dacxi platforms will focus on providing a MVP 
experience. The later versions over the coming months will deliver a best in class 
customer experience.

• Dacxi is not based in one of the few high volume markets, such as Korea or Japan.
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13.LEGAL*

All potential DAC Coin purchasers in the Dacxi ICO should undertake their own due 
diligence in order to evaluate any and all risks that might be associated with Dacxi, 
DAC Coins and ICO investing. Please understand that ICO investing is inherently 
risky and you do so at your own risk. By participating in the ICO you acknowledge 
that you are at the risk of losing your entire investment. See our Terms and 
Conditions on the ICO website for the complete disclaimer. Risks may include but 
may not be limited to:

CERTAIN RISKS RELATING TO PURCHASE, SALE,  
USE OF TOKENS 

Investors are exposed to a certain level of risk in purchasing, selling and the use 
of crypto assets. We have posted our ICO Terms and Conditions on the ICO 
website where you will have to confirm that you have understood the risks and 
have considered your ability to bear any losses that may arise from your DAC 
Coin purchase. 

RISK ASSOCIATED WITH THE ETHEREUM (PLATFORM)  
PROTOCOL 

There are inherent risks associated with the Ethereum Protocol. The Ethereum 
platform rests on open source code. While open source solutions are more secure 
than proprietary solutions, there exists an alternate view that third parties may 
introduce weaknesses or bugs onto the platform. Ethereum transactions are 
irreversible. For example, if one sends an Ethereum transaction to the wrong person 
the error would be difficult to resolve. 

HACKING RISKS 

There is an expected level of risk which companies and online platforms face. There 
are risks associated with information being hacked or exposed in static form, or 
transitory form. A successful attack would present a risk to the platform and users.
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RISKS ASSOCIATED WITH UNCERTAIN REGULATIONS AND 
ENFORCEMENT ACTIONS 

The regulatory status of crypto assets and distributed ledger technologies is unclear 
or unsettled in many jurisdictions. It is difficult to predict how or whether regulatory 
agencies in different countries may apply existing regulations with respect to such 
technology and its applications, or whether changes to laws and regulations may be 
implemented to regulate distributed ledger technology and tokens. Statutory and 
regulatory actions could negatively impact a platform and tokens.

TAXATION RISK 

The tax characterisation of crypto coins is uncertain.  
You must seek your own tax advice.

MARKET RISK

The market for the exchange of tokens and crypto assets is unregulated, fluid 
and immature. Currency and token values are subject to large and often dramatic 
fluctuations. There can be no guarantee that values will stay stable, increase or 
decrease in any particular time period. Market fluctuations cannot be predicted. 
There is no guarantee that the value of tokens or coins will rise after investment.  

BUSINESS RISKS

Dacxi is an early stage company that has developed IP for a global community 
and crypto asset exchange. A risk is whether Dacxi can further develop and 
commercialise the ecosystem. Failure to commercialise will have a significant 
adverse impact on Dacxi’s business model, operating performance and 
financial position.  

INVESTMENT RISK

Participating in an ICO involves the risk of losing your entire investment. DAC 
Coins grant no ownership interest in any assets or property. Nothing underpins the 
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*For our full Terms and Conditions click here. *For our full Privacy Policy click here.

value of the DAC Coin other than the prospect of Dacxi’s success. By participating 
in the ICO, you agree that you have read, understood and have met the ICO 
participation criteria. 

NO INVESTMENT ADVICE

The information provided in this presentation does not constitute investment 
advice, financial advice, trading advice or any other sort of advice and you should 
not treat any of this presentation’s content as such. Dacxi does not recommend 
that any cryptocurrency should be bought, sold or held by you and nothing in this 
presentation should be taken as an offer to buy, sell or hold a cryptocurrency. Do 
conduct your own due diligence and consult your financial adviser before making 
any investment decision.

ACCURACY OF INFORMATION

Dacxi has taken all reasonable steps to ensure the information listed in this 
presentation is accurate. It will not hold any responsibility for any missing or 
inaccurate information. You understand that you are using any and all information 
available here at your own risk.

PRICE RISK

The prices of cryptocurrencies are highly volatile. It is common for prices to increase 
or decrease by over 100% in a single day. Although this could mean potentially 
huge profits, this could also mean huge losses. Do not invest all your money in 
cryptocurrencies. Only invest money which you are willing to lose. Cryptocurrency 
trading may not be suitable for all users of this website. Anyone looking to invest in 
cryptocurrencies should consult a fully qualified independent professional financial 
adviser.

https://dacxi-ico.com/terms-and-conditions.pdf
https://dacxi-ico.com/privacy-policy.pdf

