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I m p o r t a n t  L e g a l  N o t i c e

This White Paper is published by the eLYQD Corporation (the “Corporation,” or the “Token Generator”) for  general information regarding the proposed eLYQD System, to invite community 
commentary and spread awareness of the project in its current form. Aside from providing this White Paper and certain other public materials, the Corporation intends one or more blockchain 
token sale events, with any tokens (“LYQD  Tokens”, “the Tokens,” “LYQD” or “eLYQD”) sold in such events declared and agreed to be non-securities (or  “utility tokens”) to the full extent 
permitted by law, whether of the United States or any other applicable  jurisdiction. Without prejudice to such general non-security treatment in respect of the Tokens, this document makes 
reference to prospective treatment of Tokens sold as “securities” (whether upon  regulatory application of the Corporation or by operation of law, pertaining to particular instances within  specific 
jurisdictions.

This document does not constitute an offer or a solicitation to purchase securities, as that term is defined  in the United States under the Securities Act of 1933 (the “Securities Act” or “the 
Act”, or in any other  jurisdiction. A definitive and legally-binding offer to purchase or sell securities can only be made through a  formal offering agreement (for eLYQD, the “Token Sale Terms 
and Conditions” agreement. Any decision to purchase tokens in connection with such prospective offering should be made solely on the basis of the  information contained in any then-provided 
offering agreement, which should be carefully-reviewed and  evaluated in consultation with the prospective purchaser’s own legal, accounting, investment, tax and any other applicable advisors, 
in view of the prospective purchaser’s own circumstances. In any case, this  document does not constitute a purchase recommendation regarding any Tokens proposed or intended to  be offered 
or sold by the Corporation.

The White Paper is subject to continual review and revision by the core team and/or legal advisors of the  eLYQD Corporation. This White Paper is not intended to be complete, and may be 
updated from time to time with no obligation by the ELYQD core team to inform you of any changes. This White Paper shall not be legally binding or enforceable by any recipient against the 
eLYQD Corporation or any of its agents or affiliates.

All statements, estimates and financial information contained in the White Paper, made in any press releases or in any place accessible by the public and oral statements that may be made by Token 
Generator and which are not statements of historical fact constitute “forward-looking statements”. Such forward-looking statements involve known and unknown risks, uncertainties and other 
factors which may cause actual events or results, performance or achievements to differ materially from the estimates or the  results implied or expressed in such forward – looking statements.

Persons to whom a copy of the White Paper has been distributed or disseminated, provided access to or who otherwise have the White Paper in their possession may not circulate it to any other 
persons, or reproduce or otherwise distribute the White Paper or any information contained herein for any purpose whatsoever, nor permit or cause the same to occur. In any case, neither this 
White Paper nor any part of it  may be further-disseminated without this note, along with all other legal disclaimers and disclosures  herein, included in accompaniment.

With the exception of Accredited Investors who have been verified pursuant to Rule 506(c of Regulation D of the United States Securities Act, the Corporation will not accept token purchase offers 
from any U.S. person (within the meaning of Regulation S under the Securities Act. No registration statement has been filed with the United States Securities and Exchange Commission (“SEC” or 
any U.S. state securities authority with respect to sales of the Tokens. None of the Tokens sold or to be sold by the Corporation have been or will be registered under the Act. Except as explicitly 
noted in the Token Sale Terms and Conditions, no Tokens sold by the Corporation may be offered, sold, transferred, assigned or delivered, directly or indirectly, in the United States of America, 
its territories and possessions, any state of the United States of America or the District of Columbia (the “U.S.”), or to any U.S. Person.

BY RETAINING THIS DOCUMENT AND/OR ACTING IN RELIANCE UPON THE INFORMATION CONTAINED HEREIN, YOU ACKNOWLEDGE, CONSENT AND AGREE TO THE FOREGOING TERMS, ALONG WITH THE 
TERMS CONTAINED IN THE SECTION ENTITLED “FULL RISKS AND LEGAL DISCLOSURES.”

To see the full legal terms and conditions for eLYQD Corporation and Token Sale participation please visit:www.elyqd.world/legal
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The position of cryptocurrency in today’s world is growing rapidly: the 
combined market capitalization of all cryptocurrencies has increased more 
than threefold since early 2016, reaching  almost $150 billion in August 
2017.

T h e  I d e a /

I n t r o d u c t i o n

According to the latest data, the current number 
of unique active users of cryptocurrency wallets 
is estimated to be about 6 million. Thus, the 
application of  cryptocurrency becomes an 
important issue.

eLYQD is a marketplace platform designed to 
allow anyone to create an online store that will 
make good use of the most advanced technologies 
in the e-commerce field, including the option to 
pay for  vaping products with cryptocurrencies 
and eLYQD tokens.

Our aim is to connect e-liquid  manufacturers 
all over the world and supply businesses with 
the necessary tools for launching a one-of-a-

kind platform to the global market with minimal 
transaction fees and without any financial 
borders, intermediaries or annoying bureaucratic 
routine. We will unite manufacturers in order to 
create our own economical crypto-commerce that 
will take e-commerce to a new level.

eLYQD is a fully decentralized e-commerce 
marketplace where everyone can buy and sell 
vaping products,and benefit from the significant 
advantages of the platform's design and technical 
properties: privacy, freedom, and much lower 
costs.

1
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Due to its decentralized nature, 
eLYQD offers significant advantages 
over traditional, centralized 
ecommerce platforms and opens up 
the rapidly growing marketplace to 
new business and user segments. 
It allows anyone to list items for 
sale, to set up a store, or to make a 
purchase. At the same time, eLYQD  
contains powerful tools to facilitate 
both the user experience and to 
protect customers and merchants.

These tools include instant search, escrow, and 
customizable filters to screen items illegal in certain 
jurisdictions. Centralization has been removed from 
the trading process – allowing for radically lower fees, 
a high degree of privacy, and zero censorship.

t h e  b e g i n n i n g

Without middlemen, wholesalers and retailers, 
the efficiency of all social interactions would 
increase ten-fold. And, as a consequence, the 
purchasing power of consumers’ money would 
increase as well.

This could only be a dream before.Today modern 
technologies allow us to make it a reality.

eLYQD has the aspiration to enable truly free trade on a 
global scale. The company envisions a global economy 
in which all participants can conduct business with each 
other seamlessly, privately, and efficiently, regardless 
of their location and without interference, censorship, 
or prohibitively high fees. The Ethereum blockchain 
enables the realization of this vision. eLYQD is made up 
of a team of highly committed individuals with different 
backgrounds and careers, all of which have led them to 
the blockchain technology.

Due to its advanced technical features, the Ethereum 
platform is ideally suited for the eLYQD marketplace. On 
Ethereum every item is represented by a smart contract 
that can be updated directly and queried for its current 
status. Escrow is also handled effectively by using smart 
contracts – a far superior solution. At the same time, 
ELYQD recognizes the non-technical challenges of a 
decentralized marketplace to user adoption, such as 
the requirement to localize eLYQD marketplace in 
many different languages, and to  tailor and adapt it 
for the needs of widely varying legal jurisdictions.

ELYQD intends to address these deficiencies with the 
creation of a decentralized e-commerce platform  
built on Ethereum. eLYQD will implement smart 
contracts to provide an e-commerce infrastructure 
and  use cryptocurrency for customer purchases 
and merchant listing fees. By using smart contracts 
for the creation of the online store and Ethereum's 

native currency, ether (ETH), as eLYQD's own currency, 
the  project eliminates the need for third parties that 
have previously been essential to hosting and payment 
processing.

E-commerce giants like Amazon and eBay depend upon
extensive server farms to host their websites and to  deal
with traffic. Although this approach offers efficiencies
when compared to the traditional use of physical  stores,
it still has substantial costs attached to it. By using
Ethereum, eLYQD replaces these enormous and  expensive
data centers with code. The overhead of running a global
e-commerce store is eliminated – or, more accurately,
distributed among the Ethereum miners who are paid for
maintaining the network. eLYQD essentially recreates
the infrastructure of an e-commerce store using
smart contracts and is therefore in a
position to pass on the savings
to eLYQD's users in the
form of extremely
low fees.
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e - l i q u i d ?

E-juice or vape juice is the fluid used in vaporizers
t create vapor.

E-juice or vape juice comes in a variety of
flavors and nicotine levels including zero nicotine
options.

E-juice or vape juice is made of propylene glycol
(PG) or vegetable glycerin (VG), food flavoring,
water and comes with or without nicotine

The food grade flavoring is the same as flavorings 
used in products like ketchup, ice cream and 
salad dressings.

Propylene glycol (PG) and vegetable glycerin (VG) 
are used to help distribute the flavor and nicotine 
throughout the liquid.

No production of the devices. 
Smoking was still popular amongst 
the population so there was no 
room for an alternative.

The population begins it’s 
lifestyle habits. Healthy lifestyles 
became popular so smokers 
started looking for a healther 
alternative.

Vapor Cigarettes enter the 
Internation market.

The word “VAPE” is added to the 
Oxford dictionary and was named 
the word of the year.

American Herbert A. Gilbert 
patented “a smokeless non-tobacco 

vapor cigarette”.

Chinese Hon Lik registered a patent 
for the modern vapor cigarette 

design.

British entrepreneurs Umer 
and Tariq Sheikh invented the 

cartomizer.

1964-1999

2000

2005-2006

2014

1963

2003

2007

W h a t  i s  E - J u i c e / v a p e  j u i c e ?

t i m e l i n e  o f  v a p o r  c i g a r e t t e s
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This is just the beginning. Your investment will allow us to ramp up our efforts to implement a global marketplace 
for e-liquids by eliminating the chaos of age-old retailization. We are committed to using the power of blockchain 
to strengthen vaping communities around the world and empower them with a personalized one-on-one, safe and 
risk-free environment.

Join us to disrupt and revolutionize the way of buying directly the e-liquid you love at the 
price you want!

t h e  s u m m a r y

eLYQD is creating a global blockchain platform for universal brands of e-liquids. 
This platform will eliminate country borders and connect vaping consumers and 
manufacturers worldwide.

The LYQD token will enable an on-demand system that solves the current problems of cross border 
payments, data accessibility, and payment risk, allowing exposure to all vaping products easily 
accessible from all around the world available under one roof.

Direct interaction between consumers 
and manufacturers by eliminating 
retailers and wholesalers means a 
more personalized and transparent 

shopping experience.

Consumers will be able to decide  
from a variety of brands they want 

at the most competitive prices.

eLYQD is working with both 
large and small vaping goods 

manufacturers from around the 
world.

We have received interest from 
multiple independent brands that have 

already showcased their products in 
our multi-vendor direct to consumer 

ecommerce website – elyqd.com.
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ELYQD EMPOWERS THE E-COMMERCE MARKET

t h e  l a n d s c a p e

eLYQD intends to address many deficiencies with the creation of a decentralized 
e-commerce platform  built on Ethereum.

The eLYQD marketplace will implement smart contracts to provide an e-commerce  
infrastructure and use cryptocurrency for customer purchases and merchant listing 
fees.
By using  smart contracts for the creation of the online store and Ethereum’s native 
currency, ether (ETH), as  eLYQD’s own token, the project eliminates the need for 
third parties that have previously been  essential to hosting and payment processing.

2
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Under conditions of global economic growth, the online retail is gradually capturing its 
share of the international market of retail and enlarging the number of e-commerce 
platforms users both among  customers and among sellers. The world e-commerce is 
getting a boost, with the turnover of $2.2 trillion expected by 2018. Rate of increase is 
20%.

8

o n l i n e  m a r k e t

Each year the number of people who regularly shop online keeps growing. According to the 
Global E-commerce Report marketing study by Nielsen (a company focused on the FMCG industry 
marketing  measurements), the number of online shopper’s increases annually by an average of 
16% and now it amounts to 1.66 billion worldwide. Global e-commerce is such a growth industry, 
which poses huge challenges to the world of traditional retail channels. For many consumers, 
especially in the developed world, e-commerce has become the top choice when it comes to 
shopping, threatening the existence of old brick-and mortar retail shops. It is also creating huge 
ripples in emerging markets, especially since  ecommerce stores can enter the market quite 
easily. There are more than 1.5 billion customers of online marketplaces in the world:



The volume of the global e-commerce amounts to trillions of dollars annually. The 
leaders in expenditure are China, USA, Great Britain and Japan. In view of the consumer 
demand in the e-commerce field, more  and more small and medium companies need the 
assistance of marketplaces for launching their products to new markets and attracting new 
clients. The huge volume of the global market stimulates sellers to  enter the international 
platforms.

Volume of B2C e-commerce markets ($ billions)

According to the forecast of the eMarketer research agency, the market share of 
e-commerce companies in global retail trade is expected to increase and will have
reached 15% by 2021. Thus, e-commerce is exhibiting considerable influence on the 
development of global trade.

Market share of e-commerce companies in retail trade:
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The eLYQD marketplace, solves these problems and offers a 
lot of benefits both for manufacturers and the consumers:

10

Access to global 
market

Large clientelle 
worldwide

Opportunity to 
sell various goods

Marketing cost 
reduction

Payment 
convenience



m a r k e t  o v e r v i e w

Vapor Products - Dynamics
The perception of end-users toward e-liquids and devices is changing worldwide. The 
vapor products market is witnessing an increase in desire among end-users globally to 
quit smoking  because of the increasing number of deaths caused by smoking-related 
cancer, respiratory diseases, and heart diseases. This trend, coupled with continuous 
innovations in e-vapor liquids and devices, is prompting large tobacco companies to shift 
their focus toward the development of these products.

Vapor Products - Distribution Channels
Online sales will increase significantly due to availability of more choices to consumers 
than retail stores. E-vapor liquids and devices are mainly sold through retail distribution 
channels such as convenience stores, vape shops, tobacco shops, grocery shops, drug 
stores, and other retail outlets. These products are also available to end-users through 
online OEMs' e-commerce portals and online direct-to- consumer stores such as Amazon, 
eBay, and Alibaba.

3
e-Liquid and device
product sales in 2016

Online sales 2017 
and is expected to 
double in 2018

CAGR growth rate 
of 23. 25% from 
2017 to 2025

$ 1 1 +
B I L L I O N

$ 1 0 +
B I L L I O N

$ 8 5 +
B I L L I O N
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Retail has evolved rapidly over the last two decades and has permanently 
changed the purchasing habits of hundreds of millions of people. Online 
stores have become the true giants of the retail industry, guaranteeing 
phenomenal future growth for the industry.

p r o b l e m s  i n  t h e

p r e s e n t  o n l i n e  e c o n o m y

These mechanisms force vendors 
to:
• Freeze financial resources in “accounts

receivable” with long-term payouts

• Bear the costs for delivering product to
storage facilities

• Go through complicated procedures for
agreeing on contracts

• Include a margin for middlemen in the cost 
of the final product; provide a large range of 
e-liquids to  justify marketing costs

• Bear marketing costs for promotion within
the sales channel

• Modern online marketplaces have remained
too similar to the retailing mammoths of
the 20th century,  and that means that the 
digital retail market is still ripe for a digital
revolution.

Brick and mortar chain stores are hanging 
in, but their success increasingly depends on 
the inertia of the purchasing habits of older 
generations, and a few price advantages 
of in-store discounts, both of which are 
dwindling fast as internet technology 
develops.

The existing system of distribution of 
e-liquids and services is full of critical flaws
that make this system archaic, vulnerable
and inefficient. Most importantly, it is highly
monopolized by large players, which results
in economic dictatorship from the wholesale
and retail networks whereby suppliers are
forced to sell their products at minimum
bulk prices and end consumers have to
purchase those very products at unjustifiably 
high retail prices.

Manufacturers and consumers being 
separated from each other by a chain of 
intermediaries makes the relations between 
the main agents of economic activity 
woefully depersonalized. This paves the 
way for consumers to be cheated, often by 
formally legal means. For example, product 

labeling regulations leave little chance for 
the consumer to know the real ingredient 
composition of any e-liquid, let alone the  
origin and quality of the raw materials 
used. At the same time, e-commerce 
platforms have worked hard to create the 
most convenient user experience possible. 
Payment systems, delivery services and 
brand marketing operate on a “global” 
scale. This means users will find ads in their 
own language no matter what site they’re 
visiting, be able to pay with a card from 
their local bank, and have the product 
delivered to them, even from overseas.

However, despite the customer experience 
being so much more efficient, the back-end 
retail processes have not seen the same 
transformation. Old retail mechanisms 
persist, keeping prices from dropping  any 
further. The middleman still takes his cut. 
Even today, outdated and costly business 
processes developed in the golden age of 
offline retail continue to shape e-commerce.
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e L Y Q D ’ S  C O N C E P T  I N  E C O - C O M M E R C E
In a nutshell, eLYQD is a gateway to an alternative global economy 
where users – suppliers and  consumers – interact directly. The 
decentralized blockchain -based eLYQD eco-commerce will provide  
appropriate means and establish relevant rules for its participants to 
mutually reap the benefits of  immediate and instant value exchange 
deals, such as sale of e-liquids or services.

Enabling e-commerce platforms to thrive has been one of the main 
successes of the internet, by ringing  a broader array of e-liquids 
at cheaper prices to a much larger number of potential consumers. 
In  addition, ease of use and the consumers ‘ ability to share 
almost instant feedback on the e-liquids  purchased are significant 
advantages.

Manufacturers who meet the criteria of the eLYQD eco-commerce 
will gain access to a powerful  consumer base to offer their 
products at very competitive prices that will still leave room for a  
reasonable markup. All proceeds from a sale will go straight to the 
manufacturer.

By employing the blockchain technology, eLYQD allows for purchasing 
decisions to be based on fully  transparent information. eLYQD 
connects providers and consumers in an environment where e-liquids  
and services are vetted by the community consensus and their real 
value as opposed to the now  prevalent model whereby large players 
with monetary means maximize product exposure to consumers  so 
that sales are predicated on exposure rather than on actual product 
properties.

Synergistically interested in each other, suppliers and consumers 
at eLYQD will grow in numbers in an  organic way, which will be 
further facilitated by the underlying mechanisms that manage social  
relationships and behaviors within the eco-commerce in accordance 
with models and patterns reliably  established by social sciences.

But certain fundamental aspects of today's e-commerce market 
should be improved. They are rooted  in the nature of our monetary 
system and the need for centralized parties to handle the payment  
transactions. By essentially recreating the infrastructure of an 

e-commerce store using smart contracts,  eLYQD intends to raise
e-commerce to a higher level by eliminating these disadvantages and
making  the e-commerce market more efficient.

C E N T R A L I Z A T I O N  O F  T H E  M O N E Y 
S U P P l Y
For the overwhelming majority of history, money has been a physical 
commodity of one sort or another  that was handled in person and 
used in peer-to-peer transactions. Nevertheless, money was still  
backed by a physical commodity. Two factors have fundamentally 
changed the nature of money over  the last century. The first 
is that it became severed from any tangible commodity with 
the introduction  of «fiat» money in the aftermath of the Great 
Depression.

While this enabled national economies to adjust and recover more 
quickly, it placed ultimate control  over the creation of money in the 
hands of governments and central banks. The second factor is that  
our payment system has moved progressively into the electronic 
arena over the past 50 years. Today,  the vast majority of payments 
are made online.

C O N T R O L  O V E R  T H E  P A Y M E N T S 
S Y S T E M
As money moved online, it could no longer remain a peer-to-peer 
system. Because data is easy to copy,  it was impossible to ensure 
that electronic money was only spent once. Trusted authorities were  
required to keep accounts and make sure that transactions were 
not fraudulent. This became one of  the roles of banks, credit card 
companies, and payment processors such as PayPal in the financial  
system. Any online payments required centralization for accounting 
purposes, which also entailed trust

.Unfortunately, this trust can be and is routinely abused, whether 
as a matter of policy or incidentally.  Payment processors act as 
an intermediary between the parties of a transaction and can 
block or  reverse a transfer. This has benefits for customers who 
have experienced identity theft, but there are  implications for 
merchants, who can be hit with charge -backs. For example, eBay 
routinely sides with  customers in such disputes, unfairly impacting 
sellers.

R I S K  O F  I N A P P R O P R I A T E 
S U R V E I L L A N C E
The fact that third parties are required for online purchases opens 
the door for surveillance, since there  is always someone who holds 
financial information that can be leveraged in one way or another. 
This is  the case for both customers and merchants, both of whom 
require payment processing facilities such  as PayPal or credit card 
companies.

Additionally, the platform used for the sale itself (e.g. eBay or 
Amazon) will collect further information  and will likely host the 
products and stores of thousands of merchants. The involvement of 
these third  parties has eroded the privacy we enjoyed in the case of 
simple cash transactions. Our online footprint  is tracked, analyzed, 
and monetized at every turn, with personal data sold to the highest 
bidder. Even  when we consent to this (tacitly or explicitly ), and 
even when it is used for legitimate purposes , these  data are 
attractive for a wide range of purposes and are frequently stolen, 
leaked, or sold to malicious  entities.

Presenting an estimate for the worldwide usage of e-cigarettes is 
more difficult than you could ever  imagine. The vaping market 
changes daily. Laws in some countries change suddenly, impacting 
the  vaping population; while some emerging countries have 
witnessed extreme growth just within the last  few years. To 
make our global estimate as fair as possible, we turned to two 
reliable data sources for  vaping industry statistics --the CDC and 
Euromonitor International.
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U N I T E D  S T A T E S E U R O P E F R A N C E

I T A L Y

P O L A N D

R U S S I A

C A N A D A

Through these sources we 
know that:
According to the CDC, there are 
currently around 9 million vape users 
in the United States.

According to Euromonitor 
International, the United States’ 
makes up 43.2% of the world’s total 
vape users.

Using these statistics, we estimate 
that there are at least 20.8 million 
vape users worldwide. While the 
global  user base continues to grow, 
what is most interesting is how many 
people vape in each global region.

Asia is the most populous continent on 
the planet with 4.15 billion inhabitants; 
over 4 times the population of Africa. As 
a result, although the penetration density 
is higher in other regions like the U.S., 
Asia hosts more vape users than any other 
continent.

The United States is the 
world’s leading vape market.

Europe has a wide vaping market, 
but this market is mostly driven by 
just a handful of its countries. The 
highest growth vaping market in 
Europe is the United Kingdom, where 
there are around

A recent national survey conducted 
by France’s Monitoring Center for 
Drugs and Drug Addiction show that 
between

Although vaping witnessed a steady 
decrease throughout Italy between 
2014 and 2015, the year 2016 showed 
a promising increase. It is estimated 
that there are around

There are an estimated

Russia now has over

Canada’s vaping market is 
estimated to consist of between

9 million

2.8 million
7.7-9.2 million

2.34 million

1.5 million

1.5 million

308,000-946,000

3.7 billion/yr

users spending over

vape users.
This number is based upon 
statistics published by Waterloo 
University, which estimate that

946,000 Canadians
have used an e-cigarette or vape 
device within the past 30 days, 

while 308,000 Canadians
use a device on a daily basis.

vape  users.
This number represents a four-fold 
increase from 2012, when there were only

700,000 vape users
in  the country. In the UK, the e-cigarette 
has become one of the fastest-growing 
supermarket products by volume and 
value with a 50% year-on-year increase to 

around 7.3 million units
sold last year.

French residents have tried 
electronic cigarettes at some 
point.

general vape users in Italy,

vape users n Poland, spending

vape users.
Late to join the revolution, the country’s 
first vape shop didn’t open until 2014. 
Exploding in popularity, there are now 

over 500 vape shops
in Moscow alone

over 1400 shops
throughout russia.
Similarly, Germany is now home to over 
two million vape users; a number that is 
expected to rise tremendously in the near 
future.

with 1.38 million
being regular daily users.

spending $129 million
per year on vape related products.

on related products.
In terms of the penetration of e-cigarettes 
on the total U.S. population, the CDC also 
estimates that approximately 3.7% of the 
country’s adults currently use e-cigarettes 
either every day or  on some days.
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eLYQD is a platform created for manufacturers and consumers from 
all over the world. With an easy to-use online store builder, any 
manufacturer can create their own storefront to sell their products, 
while making use of the platform’s wide range of features for a 
minimal fee.
While the consumer will avail  the benefit of 
choosing the product of their liking at the most 
competitive prices.

The eco-commerce platform will be built in 
accordance with a scalable and decentralized 
approach  that ensures stability and 
sustainability in the long term.

The main features of eLYQD is the use of  
blockchain technology , which allows to make 
the platform transparent, open and as safe as 
possible  for both transaction parties, reduction 

of transaction costs and business costs, and 
simplification of  the purchase process

Decentralization, globalization, simplification 
and the integration of cryptocurrency in the 
project are  our competitive advantages 
over other business solutions existing in the 
e-commerce markets today.

t h e  p l a t f o r m 4
15



The manufacturer can customize a discount 
system (by percent or value).

Once the mandatory fields on the main page (the 
store name, brief and full descriptions, warranty 
liabilities, delivery options and return policy, a 
logo, and a cover) and the catalog (items with 
descriptions, prices, and covers) are completed, 
the manufacturers store will be available to 
undertake orders.

The eLYQD platform is a decentralized 
marketplace that allows manufacturers to 
join, publish their products for sale, carry out 
promotion and loyalty campaigns, and get 
feedback from consumers.

It enables consumers to order those products 
and facilitates the order fulfillment process.

o u r  s o l u t i o n

After the project launch, manufacturers and consumers will get access to the 
basic functions. The manufacturer will be able to offer their items through 
the general catalog dividing them into relevant categories as well as create an 
autonomous online shop.

M a i n  a d v a n t a g e s  o f  t h e  e L Y Q D  p l a t f o r m :

Extensive and 
easy-to-use 

service

Payment in popular 
cryptocurrencies 
(ETH, Fiat, etc.)

Low transaction 
costs

Transparent and 
decentralized 
review system

Low fees

International 
markets access

Detailed sales 
analysis

Tools for customer 
communication and 
financial reporting

Advertising 
support of your 

business

LYQD token payment 
for goods and the 

platform services at 
special prices
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The eLYQD platform is a decentralized marketplace that allows 
manufacturers to join, publish their products for sale, carry 
out promotion and loyalty campaigns, and get feedback from 
consumers.
It enables consumers to order those products and facilitates the order fulfillment 
process.

LYQD token creation and the token 
launch to fund development and 
expansion

Creation of an effective incentive 
model to join the eLYQD eco-
commerce platform

Development of smart contracts 
to run the order payment and 
fulfillment process

Elaboration of the eco-commerce’s 
regulatory aspects

Establishment of a decentralized, 
fair and secure model for order 
execution

Development of marketing 
campaigns to initiate traction

Release of the customer website 
and app, fulfillment app for 
distribution hubs

Business approval verification 
system

Web interface for manufacturers 
and distribution hub logistics

e L Y Q D  r o l e s  i n c l u d e :

1 6

2 7

3 8

4 9

5
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• The seller creates a listing and chooses
an arbiter who has set a fee of $5 in 
ether, to be charged only in the case
of a dispute. At this point, the arbiter
does not get paid

• The buyer buys an item. Money moves 
from the wallet to the escrow contract

• The seller ships the item to the buyer
and indicates to the escrow contract
that he or she has completed their part
of the sale

• The buyer receives the item

• At this point, the buyer can finalize the 
sale or open a dispute. If the sale is 
finalized, then the money moves from 
the escrow contract to the seller. The
transaction is settled, the arbiter does
not get paid

• If the buyer opens a dispute, two things 
can happen:

1. The seller agrees with the
dispute, and the money moves
from the escrow contract back to

the  buyer's wallet. The arbiter 
does not get paid

2. The seller also wants to open a
dispute. In order to do so, the 
seller pays $5 in ether to the 
arbiter  from the escrowed funds

• At this point, the arbiter gains control
of the escrowed money, and they can
send the money only to the buyer, or
only to the seller, or to both in a ratio
that he or she chooses

• The arbiter only gets paid if both
parties dispute the transaction. In that 
case, the seller pays the arbiter out
of the escrowed funds. If there is no 
dispute, the arbiter does not get paid,
and choosing an arbiter was free for the
seller. For the buyer, opening a dispute 
and arbitration always is free of charge

C O N S U M E R S
Consumers are individuals or companies that 
want to buy vaping products online at cheaper 
prices. Orders can be placed via the eLYQD 
website, eLYQD app or custom apps derived 
by manufacturers from the app reference 
implementation.

Consumer roles include:
• Search products listed by manufacturers,

make orders and pay for them
• Participate in feedback requests
• Receive promotion, loyalty, referral and

feedback rewards

M A N U F A C T U R E R S
Manufacturers are companies or individuals 
in the business of vaping products. They 
could range from  local garage startups, 
entrepreneurs to large corporations.

Manufacturer roles include:
• Publish products
• Deliver products ordered by consumers to

the distribution hub
• Promote the eLYQD eco-commerce by

bringing traffic via promotions of derived 
apps

E s c r o w  a n d  A r b i t r a t i o n
Based on smart contracts, eLYQD has developed a new 
approach to escrow. A transaction on eLYQD  consists of four 
parties:
the seller, the buyer, the arbiter, and the escrow contract. The seller may  
choose the arbiter when they lists the item. Arbiters will set their own fees 
for their service, either a  fixed price or a percentage of the item's selling 
price. The arbiters also determine whether the fee is  only charged in the 
case of a dispute or if it is due regardless of any use of the arbitration service.
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GlobaLiquids Inc., dba eLYQD is a corporation registered in USA. eLYQD will 
provide the exclusive technology services for the online crypto-commerce 
ecosystem marketplace.

b u s i n e s s

m o d e l

eLYQD is a platform created for buyers and sellers 
from all over the world. With an easy to-use 
online platform, any manufacturer is able to 
create their own storefront to sell their products, 
while making use of the platform’s wide range of 
features for a minimal fee.

Our service offers great opportunities  for 
self-employed entrepreneurs, small-scale 
manufacturers, multinational businesses, 
including a selection of tools for direct customer 
feedback, bookkeeping, sales analysis, advertising 
and promotion, as well as a convenient, user-
friendly interface.

The eLYQD’s revenue model differs fundamentally 
from those of traditional e-commerce platforms.  
Traditional e-commerce platforms typically 
charge a flat fee on the sale price, sometimes in  
combination with a commission fee.

Buyers may also have to pay fees to PayPal or 
other payment  processing solutions.

5
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In contrast, eLYQD charges customers (buyers) zero 
fees, and merchants (sellers) are charged a fee on the 
sale price of their products.
The only costs imposed by eLYQD are payments for the service 
of listing an item. This takes the form of a commission fee of 1%, 
which is paid in LYQD tokens. The listing fee will be 1%, regardless 
of the value of the product for sale or the number of identical 
items posted in a single listing. LYQD will be a reusable ERC20 
token that is freely transferable on the Ethereum blockchain and 
can be held within the eLYQD integrated wallet, or in an external 
Ethereum wallet, if preferred.

The long-term value of LYQD tokens will reflect eLYQD’s 
adoption and its active user base. Early participants  who 
purchase LYQD during the token pre-sale will receive 
the tokens at a steep discount, and they will have  the 
opportunity to participate from the start in eLYQD's traction 
and growth.

The price of LYQD might grow through the market 
acceptance of the platform as an ecommerce solution.  As 
eLYQD grows in popularity, and more merchants join the 
platform, higher revenues will allow the  completion and 
release of new features listed in the roadmap development. 
This will further increase the  appeal of the platform and 
lead to higher transaction volumes on eLYQD.

Once LYQD tokens have been paid as a listing fee, these 
tokens will be continuously recirculated into the  market 
by selling them on exchanges. eLYQD needs these funds 
for marketing and continuous development. Recirculating 
LYQD tokens at market price helps to raise their value while 
engaging the user community.

To briefly explain how recirculation will work, assume a 
manufacturer pays 1% of the sale price in LYQD tokens 
to list an item. That LYQD goes into a eLYQD account. At 
our discretion, the tokens are resold on the open market 
or through the internal wallet in exchange for ether. Any 

LYQD token holder can do the same. The  diff erence is 
that exchanges offer more variety of payment methods. 
eLYQD can only accept payment  methods that function on 
the Ethereum blockchain, such as ether. So, there is the 
convenience factor of buying  tokens from within the app 
vs. the extra effort and expense of buying on an exchange, 
which offers additional  currency options. The choice is 
up to the user. The price of LYQD will vary depending on 
market value.

In addition to listing fees, there are small network fees 
which are paid directly to the Ethereum network during  
transactions between buyers and sellers. These fees are 
called "gas costs," meaning that they are necessary to  
fuel the Ethereum network and, thus, eLYQD. Due to the 
technical properties of Ethereum, the gas cost must  be 
initially paid by buyers and sellers. However, the treatment 
of gas cost settlement is under development.

It may be possible in the future for gas costs to be paid by 
a 3rd party. If this happens, it would allow eLYQD to  absorb 
the gas costs through LYQD token revenues. Or, another 
option would be that sellers could offer to  cover buyer' 
s gas costs as a marketing tactic (e.g. a statement could 
be included on a seller's storefront, " Buyer network fees 
included.").

The price of LYQD will vary over time, based on a number of factors:

Organic growth of 
user demand

USD/ETH 
exchange rate

Speculative 
demand

The cost of gas 
within the ETH 

network



b l o c k c h a i n  & 
s m a r t  c o n t r a c t s

The core element of the eLYQD 
eco-commerce is blockchain.
This groundbreaking technology will be 
used by eLYQD for purposes extending 
far beyond the obvious applications 
related to just crypto payments. As it 
could be expected, Ethereum-based 
blockchain in eLYQD will be used to 
transparently and verifiably keep 
record of the history of all payments 
between users. But much more than 
that, it will store a “digital print” of 
each transaction with detailed data 
confirmed by independent arbitration 
reports:

• End-to-end certification
• Detailed product/service properties
• Product/service price structure
• Product/service user rating
• Reputational profiles of the

interacting parties
• Proof of delivery

The eLYQD platform will be designed 
as a very high-load system. The market 
potential for the eLYQD eco-commerce 
consists of millions of users, each of 
them making multiple orders per year.

The main focus is on performance, 
in which we seek smart contracts 
support, predictability, stability, and 
ease of use. We plan to use the most 
proven and scalable open source 
technologies and constantly  monitor 

alternative technical implementations.

As the existing blockchain platforms 
such as Ethereum have inherent 
limitation in transaction bandwidth 
(currently limiting to a couple tx /
sec), and prospective platforms 
and frameworks are only in the 
development stage, we also consider 
designing and developing our own 
eLYQD blockchain platform in the 
future, where nodes are selected 
from a semi-trusted set of supporters. 
Given the trust  in the nodes, we 
will implement one of much faster 
consensus algorithms, enabling up to 
thousand transactions per second.

A smart contract virtual machine will 
run on top of the consensus algorithm. 
The state of the eLYQD blockchain 
will be regularly anchored to the most 
popular smart contract  ledgers (at 
least ETH) so that proofs of state and 
proofs of transaction (within eLYQD) 
can be verified  by Ethereum smart 
contracts.

Within the eLYQD eco-system, brands, 
consumers, arbiters, distribution and 
shippers interact directly with one 
another.
Transactions are powered by LYQD 
and therefore they are fast, secure 

and transparent. There is no need for 
intermediaries that exist in traditional 
vaping e-commerce systems. eLYQD 
will retain all the value generated by 
the community within the ecosystem.

b l o c k c h a i n  a p p l i c a t i o n s  i n  e l y q d

Smart contracts Supply chain 
management

Payments Win-Win 
Strategy

Common optimization 
techniques such as state 
sharing and payment 
channels will be also 
implemented.

“
”
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w h y  e l y q d ?

S M A R T  C O N T R A C T S
Blockchain and smart contracts provide the tools and framework to create a 
new generation of marketplaces where supply and demand sides can engage 
in trusted trading transactions, according to various business rules, without 
the need of a central brokerage entity. Consequently, the same way online 
marketplaces disrupted  many traditional brick and mortar businesses, 
blockchain and smart contracts will give birth to a new kind of  peer -to-peer 
marketplace that will unsettle the current ones.

ELYQD will provide a number of smart contract  templates that will be used to 
facilitate the sales mechanism. The peer-to-peer structure is the perfect fit 
for the  decentralized nature of the ELYQD ecosystem and has the benefit of 
handing over the power back to the  people participating in the ecosystem.

s u p p l y  c h a i n  m a n a g e m e n t
E-commerce companies must manage a complex supply chain of manufacturers,
third-party vendors, carriers and logistics providers. A blockchain of the
transaction, containing order details and negotiated fees and commissions (in
the form of smart contracts) will be used to capture documents, delivery and
possible return events, and drive financial settlement with fewer opportunities
for dispute. The public-private nature of blockchain records means that each
party can make data visible to the others.

All parties have visibility into the  transaction and no custom interface has to 
be negotiated between partners (only to/from the blockchain). The blockchain 
is the system of record for the entire transaction. It doesn’t merely record the 
transaction, it drives  the whole process. This will reduce time delays, added 
costs and human errors that plague transactions today, automate inventory 
control, and streamline fulfillment processes, but errors to some extent are 
possible since grocery products are not digital, the blockchain records of their 
track is inevitably post-factum.

p a y m e n t s
The payment process in e-commerce currently entails more than 10 different 
steps to settle a transaction and  up to 15 separate fees to pay for payment 
gateways, thus making transaction fees range from 2% to 6%, a long  route 
that could be cut short with blockchain use. Blockchain is the perfect tool for 
ecommerce to be more  efficient and more trustful.

Payment processing through blockchain has a significantly bigger potential for  
transaction high speeds and low prices, let alone all the possible variety of 
ways smart contracts can improve  both ecommerce and payments. A tokenized 
ledger will provide a complete token-based system, similar to “real” money 
where tokens are sent and exchanged at different times and for different 
reasons, based on predefined  rules and events.

w i n - w i n  s t r a t e g y
eLYQD suppliers benefit from a new direct sales channel where the eLYQD 
ecosystem is not an intermediary but is rather the conductive media for the 
buyer and the seller. Suppliers can get immediate access to large numbers 
of potential buyers with virtually zero customer acquisition costs. The eLYQD 
ecosystem relies on  consumers, and not marketing dollars, to promote 
products. Suppliers can reward promoters with fat currency rewards, or simply 
rely on the system’s native Social Capital Management System that distributes 
rewards to incentivize their consumers and promoters.

eLYQD consumers are offered an ad-free environment where the only source of 
influence is reviews from trusted users and blockchain-based verifiable data on 
a product’s properties and sales performance.

Furthermore, active consumers are predictably and fairly rewarded for a known 
set of behaviors that benefit others.
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The eLYQD platform aims to provide a completely transparent 
and secure buy and sell process.

t r a n s p a r e n c y

&  s e c u r i t y

All transactions will be executed on 
the Ethereum blockchain. This will 
ensure cryptographic security within 
a permanent and incorruptible public 
ledger, where all transactions will be 
visible and auditable.

The entire functionality of the platform 
will be based on smart contracts that 
will define the rules all parties must 
abide by.

Furthermore, smart contracts will also 
ensure the rules will be  executed 
automatically without human 
intervention, thus minimizing the cost of 
the whole operation.

6
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P R O D U C T  S E A R C H
The decentralized file storage network will be used to 
maintain up-to-date databases of products listed by 
manufacturers. Consumers can apply sorting and filters 
to choose what they want to buy.

Manufacturers may distribute proprietary apps derived 
from the reference implementation, in which they can 
choose specific sorting methods and filters for products. 
68% of consumers that shopped online say they are very 
likely to switch brands for a better online shopping 
experience (quick, easy, convenient, and enjoyable). 
Browsing tens of thousands of products online can be 
very daunting for consumers, so  we will make it as easy 
as possible for them to find the products that they love.

We will use the 1-to-1 personalization right from the 
homepage where consumers should feel that the  
experience has been tailored specifically to them. 
Consumers will see their previous orders, have access  
to their most frequently purchased items, and be shown 
products and specials that are relevant based  on their 
shopping history. The 1-to-1 personalization will extend 
to search results, the products displayed  at the top 
of each department, product recommendations in the 
cart, and daily/weekly offers.

R E W A R D S
Today's consumers have a range of choices about 
where to shop, and sellers need to work hard to earn  
repeat business. Rewards and discount programs give 
customers more reason to come back again,  especially 
in the competitive e-liquid market. In the ELYQD 
ecosystem, manufacturers will be able to apply any 
logic in the smart contract to create bespoke reward 
programs according to their needs.

L O Y A L T Y
Loyalty reward mechanisms is one of the best ways for 
manufacturers to easily set up a loyalty program  to 
reward long-term customers. Payments are processed 
by smart contracts making it possible to proof  that 
a consumer is eligible for a reward. Manufacturers 
set the rules such as reward type, expiration date,  
product lists that the reward can be spent on, amount, 
etc. Loyalty reward instruments will be coded in a 
smart contract, which accepts reward funds from 
the manufacturer and distributes them to those who  
provide proofs of eligibility linked to consumer wallets.

P R O M O T I O N
Automated promotion reward mechanism is built to 
incentivize consumers to make a first order. Promotion 
reward mechanism will be coded in a smart contract, 
where manufacturers set the rules (expiration date, list 
of products, customer parameters, etc.) and deposit 
tokens that can only be used to buy pre-defined 
products during a limited period of time.

C R O S S - M A R K E T I N G
Cross-marketing mechanism will be used by 
manufacturers to promote products to new audiences 
and generate more sales. Manufacturers can find 
partners - other manufacturers that created custom apps  
and sell complementary products, and cross-promote 
each other. Cross-marketing reward instruments will be 
coded in a smart contract, where the product details 
and reward rules are specified. The cross–marketing 
mechanism intends to incentivize manufacturers to 
share app traffic with other manufacturers and help 
consumers discover more products.

R E F E R R A L
ELYQD will create the ELYQD Reserve Fund as the part 
of the token generation event with the primary goal to 
use these tokens as referral rewards to new customers 
and popularize the ELYQD ecosystem.

F E E D B A C K
Manufacturers, seeking to receive direct customer 
feedback on their products, will be able to incentivize  
consumers with ELYQD tokens to motivate them to 
participate. The feedback reward mechanism allows  
to set a specific set of parameters and create a focus 
group of consumers from whom a manufacturer wants 
to receive feedback. The customer data will not 
be shared with manufacturers and will initially be  
processed in a centralized way on the ELYQD platform, 
but later decentralized as consumers will provide  
privacy-preserving proofs of eligibility which enable 
them submitting a feedback without being identified.

M I N I M U M  B A L A N C E
Manufacturers will be required to hold a balance 
in ELYQD tokens equal to some portion of previous  
month sales to guarantee the ability to pay all types 
of rewards. Manufacturers can either keep tokens  
received from consumers or buy tokens on exchanges 
to comply with the requirement.
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R A T I N G  S C O R E
The reputation system is important to establish trust 
between counter parties. Initially rating scores will be  
deployed for manufacturers and fulfillment parties, 
and later might possibly include consumers too. We  
plan to code the rating smart contracts so that they 
will count the ratings and accept privacy-preserving 
proofs of validity from consumers, while satisfying the 
following security requirements:

Transparency:
it should be clear how the ratings are accrued
Legitimacy:
only certain set of participants (i.e. manufacturer’s 
customers) are able to  rate
Integrity:
it should be difficult, if not impossible, to manipulate 
the ratings
Privacy:
the consumers who rate do not disclose their identity 
or other personal details

O R D E R  S T A T U S
All smart contracts are limited in their ability to read 
data outside the blockchain. The natural way to make 
smart contracts process external data is to submit it 
digitally signed by a proper participant (oracle) from  
off-chain so that a contract can verify the signature 

and process the data. The order status report will 
form  automatically during the fulfillment process and 
contain the following signed confirmations:

Manufacturer:
supply request received and fulfilled
Distribution center:
products received at the hub, order logged into the 
system, packed
Shipper:
order picked up / order delivered
Consumer:
order received

S E C U R I T Y
Each participant has a private key to their account 
securely encrypted and stored in the wallet, and  the 
latter also creates and verifies signatures so that 
the entire process is smooth. Once the statuses  are 
reflected on-chain, this data is available to other 
participants or various smart contracts in the  system.

eLYQD utilizes Ethereum smart contracts to list items 
for sale, to organize the purchase and sales  processes, 
to hold escrowed funds, and to allow communication 
between buyers and sellers. Smart  contracts enable 
a transparent and safe trading process. Messages 
mandatory to the purchase process  are stored 
encrypted on the blockchain. Non-mandatory and 

private communication can be moved to an  off-
blockchain platform to reduce costs and improve 
speed. As all data on the Ethereum blockchain are 
publicly visible, private communication requires 
encryption.

eLYQD does not use encryption to promote trade 
in illegal items or to foster a scam ecosystem, but  
reflects the lessons learned from the mass violations 
of privacy that have occurred in recent years. A  
decentralized, blockchain-based system is less prone 
to theft of personal information. But it requires  strong 
cryptography to protect that data, since the data are 
exposed on the public blockchain.

Advanced encryption standard (AES) is used for data 
encryption, and one-time private keys are generated  
for the purchase session. One-time keys allow the 
buyer and seller to share their communication with 
a  third party, e.g. the arbiter, without revealing their 
private keys.

eLYQD shares private keys for both encrypted 
communication and Ethereum wallet generation. The 
private key is stored in the user data folder in JSON 
format, encrypted with the user's password.
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Our goal is to create the leading decentralized consumer marketplace used by broad 
audiences by maintaining a thriving ecosystem of consumers willing to buy everyday 
products at lower prices and manufacturers looking to sell directly and surpass 
existing retail channels. Our main role is to develop the open source technology 
required for running the platform and create a successful model to incentivize all 
participants.

d e v e l o p m e n t

r o a d m a p 7
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t h e  s t r u c t u r e

m a n u F a c T u r e r s
The ELYQD ecosystem will benefit from as many 
high-quality manufacturers joining the ecosystem 
as  possible. Manufacturers are the publishers and 
providers of products in the ecosystem and serve as  
engines for driving traffic. Manufacturers consume 
ELYQD tokens to provide all types of reward programs.

Channels for attracting manufacturers include 
manufacturers who already supported the ELYQD idea, 
direct contacts with manufacturers, participation 
in relevant meetings and conferences, forming  
partnerships with manufacturer associations, and 
providing guidance and support to new manufacturers  
interested in joining the ecosystem in order to make 
the process as seamless as possible.

c o n s u m e r s
The more active consumers are in the network, the 
more turnover and the greater the profits will be 
for  manufacturers. Greater turnover increases the 
ecosystem value. Channels for increasing the consumer  
base include marketing and promotion of the ELYQD 
apps and website to broader audiences and  promotion 
of the online grocery delivery in general.

Attracting more consumers is not the only avenue of  
growth; improving engagement of existing customers is 
equally important. Customer retention in the  network 
can be increased by ongoing improvement to the core 
product.

# 1  -  P L A T F O R M  I M P L E M E N T A T I O N
The first milestone is the implementation of the decentralized ELYQD platform. We always welcome  feedback from 
the community regarding the specifics and plan to continually improve the platform to  make it fully secure and 
transparent. After the ICO period, all contributors will receive the ERC 20  compatible ELYQD token on the Ethereum 
network. After launching the ELYQD platform on own  blockchain platform or a blockchain platform that will be 
chosen from the list of suitable alternatives, a  token native to that platform will be deployed.

The ERC20 compatible ELYQD token will be exchanged 1-to-1 with a native ELYQD token. The main part of  the 
decentralized platform will be implemented as a set of smart contracts carrying out the behaviors  described in the 
ELYQD platform section of this document. The official smart contracts will be published  as open source software on
GitHub and include implementation for:

• Basic functionality like trading tokens between addresses
• Product publishing
• Fulfillment process reporting
• Reward mechanisms

# 2  -  A P P S  A N D  W E B  I N T E R F A C E S  D E V E L O P M E N T
While the first milestone concentrates on the backend of the system, the second milestone concentrates  on the 
frontend and end -user experience. We plan to release the consumer website, a reference  implementation of the 
consumer app, and the fulfillment app. We plan to use React /React Native technologies to share most of the code 
base between web/mobile. The apps will include a thin client  based on a standard open source implementation 
that will allow the apps to communicate with the  various smart contracts on the ELYQD platform. The web interface 
for manufacturers and fulfillment center operators will run in a web browser without the requirement of local 
installation.

# 3  -  E C O S Y S T E M  E X P A N S I O N
With the majority of required technology for operating the ELYQD ecosystem  at scale available, our main focus 
will shift from development to growth. Investment in network growth  will not wait until all development has 
been finalized and will take place in parallel as soon as viable  versions of the apps and interfaces are available for 
preliminary release. Growth of the network is two-  sided and depends on both manufacturers and consumers.

27



The fundamental unit of value within the eLYQD marketplace is the LYQD 
Coin token (“token”), backed by the vaping industry. Tokens provide non-
volatile, inflationary - resistant digital value  within the eLYQD marketplace.

t h e  e l y q d

t o k e n o m i c s

The LYQD token will be derived from a standard 
Ethereum ERC 20 token and will be tradeable on 
exchanges. The eLYQD platform offers the vaping 
industry a sharing -economy marketplace without 
country borders, intermediaries, or central hubs. 
Here, transactions between manufacturers and 
consumers are routed through a decentralized 
peer- to-peer network.

The distribution will be carried out through a 
smart contract. Raised funds will be used to  
launch the platform,integrate the token and 
finance promotion and marketing.

Depending on the raised sum, we will execute 
the project on different levels. Integrated within 
the Ethereum smart contract, it will serve as 
the utility token of a decentralized autonomous 
organization – known as elyqd world platform.

LYQD token will act as the underlying fuel driving 
all components to perform effortlessly while 
maximizing the benefits by providing the lowest  
pricing in the industry.

8
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t o k e n  d y n a m i c s

Date of crowdsale end:

September 30th 2018 23:00 p.m. 
utc or until hard cap is reached

Token distribution date:

up to 15 days after ICO ends

d i s T r i B u T i o n  o F  i s s u e d  T o k e n s

60% of tokens will be sold in the 
token sale.

40% of tokens will be distributed 
as follows:

50% development

25% marketing

2% reserved for advisors

20% company operations and exchanges

3% for eLYQD bounty program and airdrops

3% held for user utilization

17% held by project founders & team

5% legal

5% held as reserve fund

10% for pre-ico sale

T h e  d i s t r i b u t i o n  o f  E t h e r  r a i s e d  w i l l  b e  u s e d  a s 
f o l l o w s :

$2 MILLION

s o f t  c a p h a r d  c a p

$15 MILLION
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Total number of generated LYQD tokens:

100.000.000.000

Date of pre-ico sale start:

July 01st 2018 09:00 a.m. UTC

Date of pre-ico sale end:

July 08th 2018 11:00 a.m. uTc

Date of crowdsale start:

July 09th 2018 19:00 p.m. uTc
Token contract address:

0x202b15C6fE6337e5c6A030e56254Aaf22233e4F6

Token purchase address:

0xbed44edda0a4a967e1abde87c08b1c224e876538



PROVISIONS OF SALE
• Minimum purchase is ETH 0.1 in tokens per purchaser
• LYQD token price to increase every 7 days
• No Sales to Investors from: Cayman Islands, China, North Korea, Somalia, Yemen & USA
• All unsold tokens at end of public sale are burnt
• To participate, all buyers must agree to full token sale terms - http://www.elyqd.world/legal

t o k e n  s a l e s

After the ICO period, all contributors will 
receive an ERC20 exchangeable ELYQD tokens 
on the Ethereum network. Whenever the ELYQD 
blockchain is launched with its own token 
mechanism, the ERC20 token will be always 
accepted for exchange to a new token 1-to-1.

The ELYQD token is a core component of the 
ELYQD ecosystem and is designed to facilitate 
all kinds of operations that make the token an 
integral part of the ecosystem and the driver 
for its economy. The LYQD token is fractionally 
divisible, transferable and fungible. The token 
balances and transfers will be tracked by 
eLYQD. In the case of any force majeure, such 
as large token theft, contract compromise, or a  
disrupting change of Ethereum protocol, ELYQD 
may opt to freeze token transfers and issue a 
new token  contract with balances replacing that 
of the original token registry by certain date. In 
the case of an Ethereum fork, eLYQD will properly 
announce which branch it will support.

The ELYQD token is planned to be the only means 
of exchange for handling all types of rewards 
and one of the means of payment within the 
ELYQD ecosystem. We plan that ELYQD tokens 
will be accepted as a payment method in partner 
services.

LYQD tokens will not give token holders any right 
to:

• Ownership of the company
• Profit sharing of the company
• Participate in decision making, unless options

are put up on voting.

eLYQD holds the right to sell LYQD tokens to 
private investors out-side the scope of eLYQD ICO 
during thepre-sale period or ICO period. eLYQD.
world shall notify participants about the activity 
of the private  sale on the Website.
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t h e  t e a m

The eLYQD team is unique in that it combines deep vaping industry 
and fintech experience with blockchain and software expertise.

eLYQD’s crowdsale is a natural continuation of the team's long term vision of 
delivering frictionless, high quality , low costing vaping experience for everyone, 
everywhere.

9
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T A B Y N A  K H A N
CO-FOUNDER, PRESIDENT

After being introduced to vaping during her second year 
of college, Tabyna found herself and her friends having 
trouble finding the brands they knew and loved at their 

local vape shop. Having to deal with out of stock products 
and unnecessary markups, she quickly realized that the 
system was not in favor of her or the manufacturers. 

Tabyna didn’t see this as a minor inconvenience but an 
opportunity to better help the stars of the show, the 

manufacturers. It is her vision that eLYQD will not only 
help millions of manufacturers take back control of the 

vaping industry but allow manufacturers to utilize eLYQD 
as the perfect platform to create better relationships 
directly with their customer bases. Prior to starting 

eLYQD, she held  positions at various Fortune 500 firms as 
a systems engineer.

A D N A N  K H A N
CO-FOUNDER, CHIEF EXECUTIVE OFFICER

A heavy-weight businessman with vast 30 years  
entrepreneurial experience in a number of industries—from,  
manufacturing, banking to ecommerce. Adnan has extensive  
experience providing technical leadership in the definition,  

design, and execution of software systems architecture 
and  strategy. He is experienced with managing teams to 

develop  successful technology solutions aligned with business-
oriented  and organizational goals. Adnan carries excellent  

communication, presentation, and executive-level influencing  
skills. These unique and versatile skills have enabled him to  
develop result oriented teams with demonstrated success in  
recruiting, motivating and mentoring people. A blockchain 

enthusiast who uses holistic thinking and attention to detail to 
create humane and maintainable solutions

J A R M O  V A N  D E  S E I J P
BLOCK CHAIN & SMART CONTRACTS 

DEVELOPER

Jarmo is a blockchain developer focused on strategic  
implementation of blockchain, smart contract, ICO, wallets,  
payment gateways, and consumer application. He has helped  

companies worldwide optimize their business processes 
and  successfully reap the benefits of blockchain technology. 

He  has help to raise over $100 million for previous ICOs. 
An agile  practitioner, he is excellent at arranging technical  
development teams both at the startup and mature level.
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D I V Y A N G  C H A U H A N
CHEIF TECHNICAL OFFICER

Divyang is a computer science expert and is specialized 
in both frontend and back-end development. His skill 
also consists of discussing requirements with clients, 

proposing solutions, ensuring a pleasant user experience, 
maintaining databases, and performing quality assurance. 

He is responsible for managing the interchange of data 
between the server and the users, as well as translating 

the UI/UX design wireframes to actual code that will 
produce the visual elements of the application. His set 

of skills include PHP framewoks like laravel, code igniter, 
cake PHP etc.

S A R T H  A K D A H B I
FULL STACK DEVELOPER

Sarthak is a full stack server developer with 5 years of  
experience. More than 4 years of experience in building  

architecture and developing highly-loaded, fault-tolerant 
data  systems in ecommerce and blockchain structures. Key 

team-member of the  eLYQD project development team.

T A R U N   S O N I
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LEAD WEB  DEVELOPER

Tarun is specialized in both front- end and back-end 
development. He is responsible for managing the interchange 

of data between the server and the users, as well as 
translating the UI/UX design wireframes to actual code that 

will produce the visual elements of the application.



N I R A J  R A V A L
MOBILE & WEB APP DEVELOPER

Niraj is a software engineer and blockchain enthusiast 
based in India. He is a seasoned MEAN stack developer 

who designs, develops, and integrates cutting-edge 
frameworks using Javascript and Python. Niraj applies his 
deep knowledge of dynamic web projects to eLYQD, and 
developing apps with a mobile Ethereum OS. Through his 

efforts, eLYQD will be made available to more users.

H A M Z A  A  J A B B A R
VISUAL  DESIGNER

Hamza has an amazing ability to turn product concepts 
into beautiful reality resonate with the users. An amazingly 

productive designer with over 10 years in mobile and web UX 
and UI, he leads the design and features invention. Hamza 

headed various design and art team projects, participated in 
creation of numerous e-commerce solutions from scratch, 

and has developed the creation of the eLYQD platform.

T A L H A  K H A N

34

FINANCE OFFICER

Talha is a high energy individual who is widely recognized 
as a fiscally accomplished executive well suited for 
undertaking and managing early stage and dynamic 

growth entities. Although a seasoned financial executive, 
he also has an extensive entrepreneurial background in 
business operations. Talha has undertaken financial and 
operational positions in both private equity and public 

company sectors.



Z E I N A  M O A W A D

MARKETING ADVISOR

J A S P E R  K O L P E C K

IT ADVISOR

J O H N  A G R O U D E L I S

LEGAL
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eLYQD aims to realize the vision of a completely decentralized 
e-commerce platform, powered by  Ethereum's smart contracts and 
cryptocurrency payments.

Such a direct to consumer (D2C) marketplace 
has significant advantages over centralized 
platforms in terms of freedom, privacy, and 
cost.

It can never  be shut down, can never go offline, 
and listing information cannot be lost.Users 
remain private, if they wish to do so. eLYQD 
can never be censored, and users cannot be 
prevented from buying or selling.

Payments are processed without the interaction 
of centralized payment platforms and 
therefore, making the entire experience easy, 
cost effective and seamless.

O U R  V I S I O N 10
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eLYQD achieves a balance 
between leveraging the freedom 
of blockchain protocols and 
cryptocurrency payments, and 
maintaining user safety and 
security within a decentralized 
marketplace. This is engineered 
via escrow contracts, filters, and a 
reputation system.

Ease of use and accessibility are 
the major drivers for widespread 
adoption. In terms of user 
experience, eLYQD scores well 
compared to existing e-commerce 
platforms, offering a clean user 
interface and powerful instant-
search tools. Everybody can join 
the marketplace, and there are no 
entry barriers.

It is not necessary to be an 
experienced cryptocurrency user. 

Blockchain downloads are optional. 
ETH for customer payments and 
LYQD for listing fees can easily 
be obtained from within eLYQD’s 
integrated  wallet.

In the end, our vision is a 
single point of access for both 
manufacturers and consumers 
that transcends  country borders; 
provides data, best practices, 
and innovation in compliant 
and secure ways; and  removes 
payment friction from the system. 
The eLYQD technology is designed 
to provide higher value to  
manufacturers, consumers, and the 
society as a whole.

At present, there exists no D2C e-commerce platform that 
provides these properties. eLYQD has worked on a solution 
to this challenge for one year, and has a functional beta 
version that is ready for release, testing, and further 
development.

38



https://zpecoin.com/legal-information/

https://icobench.com/ico/pontem-inc

https://www.icohotlist.com/ico/bitboost/

https://bcschain.io/en/

https://bcschain.io/category/agency-en/

https://resource.bnbstatic.com/files/books/20180420/1524217030643.pdf

https://www.arizton.com/market-reports/vapor-products-market

https://www.prnewswire.com/news-releases/global-vapor-products-market outlook-and-forecast-2018-2023-market-and-is-
expected-to-cross-43-billion by-2023-300589389.html

https://icosbull.com/eng/ico/cryptaur

https://www.bitboost.net/downloads/The-Block-Whitepaper-v0.5.pdf

https://vaping.com/blog/data/how-many-people-vape-around-the-world/

https://www.storweey.net/

https://icoholder.com/en/ins-ecosystem-ico-3353

https://resource.bnbstatic.com/files/books/20180420/1524217030643.pdf

https://medium.com/@e_hicham/blockchain-and-smart-contracts-will-eat-online-marketplaces-ce86c56e62c0

https://cryptocoinsmarket.com/ins-ecosystem/

https://www.businessnewsdaily.com/6174-customer-loyalty-proqrams.html

https://www.bitboost.net/blog/encryption-work-in-our-blockchain-based-marketplace/

r e f e r e n c e s
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G O T  Q U E S T I O N S ?
W E  H A V E  A N S W E R S .

c o n t a c t @ e l y q d . w o r l d




