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DISCLAIMER 

 

 

Unauthorized reproduction or distribution of this business plan or any of its contents in any 

form or under any circumstances without prior written consent is prohibited. The information 

contained herein is: (i) provided by the principal founders of the business and (ii) publicly 

available from directories, publications and websites. In some cases, non-publicly available 

information was used, including independent research, studies or paid services from individuals 

and organizations. While the information set forth herein is deemed by the Company to be 

accurate, the Company shall not be held liable for the accuracy of or any omissions from this 

white paper or for any other written or oral communication transmitted to the Recipient and 

any other party in the course of its evaluation of transactions involving the Company.   

The information contained in the plan will require careful scrutiny, verification and due 

diligence efforts from the recipients of the plan. Any person or entity seeking to make a 

contribution in the business should not rely on the information set forth in the plan as 

complete. In addition, the analyses contained herein do not claim to be appraisals of the assets, 

or the valuation of any entity. The business makes no guarantees regarding any benefits 

received from contributions, nor the legal, tax or accounting effects of any transaction; and this 

plan does not constitute an offer to sell, or a solicitation of an offer to buy securities. In 

furnishing the white paper, the Company undertakes no obligation to provide recipients of the 

white paper with access to any additional information or to update this white paper or to 

correct any inaccuracies that may be contained herein. There exists substantial information 

with respect to the business and its future prospects, and there are a substantial number of 

risks associated with a contribution in the business, which are not set forth in the plan. 

Furthermore, the potential fulfilment of ‘forward looking statements’ contained in the plan are 

subject to change due to unexpected events, market shifts, or circumstances that cannot be 

known at this time.   
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EXECUTIVE SUMMARY 

SmartChain Media is an interactive media company that aims to revolutionize the 

entertainment industry by leveraging innovative blockchain technology. With the 

entertainment industry currently at a crossroads, we intend to tip the scales and usher in a new 

era of content production and consumption by offering premium, crowdfunded streaming 

content, as well as unprecedented levels of engagement between viewers and creators, all on 

our cutting-edge Web 3.0 platform.    

Within the past year, we have seen consumer viewing trends shift dramatically in favor of 

streaming content. For the first time in history, viewers of TV shows, film, and other content are 

now utilizing streaming services more than traditional TV set-top boxes. With this shift, 

producers are looking to find the most effective, profitable, and innovative platforms to host 

their content and reach the right audience. They are also eager to retain creative control and 

authenticity in their content, which has not been possible within existing Hollywood studio and 

network TV models. 

Driven by Millennials and Gen Z, viewers today are demanding a more diverse array of content, 

as well as more niche content to satisfy their specific interests. They also desire engagement 

and interactivity with the content they watch, which traditional entertainment companies and 

existing streaming services do not or cannot offer. The result is that more consumers are 

cutting the cords on their TVs and cable plans but are now paying large sums of money for 

subscriptions to numerous streaming platforms, which still don’t offer the personalized 

experience and engagement they long for.  

We believe there is a better way. With SmartChain Media, we intend to disrupt the 

entertainment industry by inviting both fans and content creators to take an active role in what 

is the most fundamental shift in industry since cable and satellite TV entered the mainstream.  

Our web platform and mobile app is called iProdoos, which will represent the evolution of 

entertainment, crowdfunding, and streaming content based on Web 3.0 blockchain technology. 

With use of the blockchain, we are building a tokenized ecosystem where users can fund the 

development of the content they love and the ideas they want to see brought to life. Users will 

be able to earn our proprietary MediaCoins, based on the success of the projects they support, 

which can be used within our platform or exchanged for fiat.  

We will also cut out middlemen from all transactions and interactions between fans and 

creators, facilitating a truly fan-driven, organic environment that does not require advertising 

budgets or Hollywood relationships in order for creators to get their work seen and funded.   
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iProdoos is poised to become an integral player in the transition from traditional TV and cable 

services to online streaming services and beyond. Our goal is to create a healthier, more 

sustainable entertainment industry where consumers are getting the content they want, and 

producers can find their audience and maintain creative control over their work, all powered by 

the blockchain.  
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INTRODUCTION 

 
TV and film entertainment over the past 100 years has been based on a “push” model by brick 

and mortar studios. iProdoos will allow the industry to solve the two main issues within the 

industry: funding and distribution. iProdoos will also provide users the power to create content 

and participate in the content they care about, bringing a new level of immersion to the 

viewing experience.  

With iProdoos we will transform entertainment from a “push” model to “pull” model. This 

means that consumers can select what they want and are not forced to pay for content they 

aren’t interested in.   

Highlights of our platform include: 

● Global video streaming distribution of original content. 

● Immersive entertainment experience for viewers of all ages. 

● Subscription and pay-per-view content in multiple languages. 

● Integration with web, mobile, smart TV, and set top boxes. 

● MediaCoin tokens on a blockchain-based platform to allow viewers to fund and earn revenue 

from their favorite content.  

● Unprecedented engagement and interaction between fans and content creators. 

● Integration with popular social media platforms.  

● Disruptive patented technology. 
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MARKET OPPORTUNITY 

This new era of content on demand provides a $2.2 trillion-dollar global opportunity that we 

will see play out over the next five to seven years. 
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Source: Adobe 

Online video viewing increased by 20% in 2017, according to Zenith’s Online Video Forecasts 

2017. Global consumers were projected to spend an average of 47.4 minutes a day viewing 

videos online, up from 39.6 minutes in 2016. This increase has been driven by a 35% increase in 

viewing on mobile devices (smartphones and tablets) to 28.8 minutes a day, while viewing on 

fixed devices (desktop PCs, laptops, and smart TVs) was projected to rise by just 2%, to 18.6 

minutes a day. 
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Growth of Digital & SVOD  

“Streaming is now dominating home entertainment” 

From 2012 to 2017, subscription streaming in the US has risen nearly 300%, from $2.39B, to 

$9.55B. Subscription video on demand (SVoD) is projected to keep rising through 2020 on a 

global basis. 

 

  

Source: Hub 2017 - Statista  
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Viewers today are more likely to watch content online than through live TV, DVR, or VOD. 

 

Source: Hub 2017 Conquering Content Report 
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However, while subscribers value original content above all else, the “big originals push model” 

is becoming increasingly expensive for the top three streaming platforms to sustain.  
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Driven heavily by the adoption of streaming services among younger generations, the majority 

of consumers stream movies at least once per month. More than half of all consumers and 

three-quarters of Millennials stream movies on a monthly basis. When compared to weekly 

frequency, streaming dominates, with 34% of all consumers and 57% of Millennials streaming 

movies weekly.  

Source: Deloitte Digital Democracy Survey 2015 

 

Increasingly, people are finding ways to avoid the interruption of unwanted advertising breaks. 

A full 83% of consumers will skip an online video ad if allowed to do so (Deloitte Digital 

Democracy Study, 2017) because they don’t find them to be relevant or useful. 
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The reasons why people are now streaming their content are clear. Consumers appreciate 

streaming services for the ease with which they can watch commercial-free content anytime, 

anywhere, and on any device. Gen X-ers have a particular interest in the mobility of their 

content, with three-quarters saying they stream because it allows them to watch content 

wherever they want. 

 

Source: Deloitte Digital Democracy Survey 2015 

Competitive Landscape 

“The Crown jewel of entertainment is premium and current original programming.” 

Understanding that premium and original programming trumps all other forms of content is 

critical to conveying our competitive edge. Brick and mortar (B&M) vendors engage in a 

business model of self-funding entertainment in the form of TV and movies, which has a 50% or 

greater fail rate. 

Currently, there is no direct competitor employing the proprietary business model and 

technology developed by iProdoos. The indirect competitors for paid video distribution via the 

web primarily engage in models that amount to licensing content from studios or investing 

large sums of cash to collect as much content as possible in one place, hoping that viewers will 

want to see it.  

As an example, Netflix is rumored to spend $8 billion on content in 2018. This is what we 

referred to earlier as a “push” model. This model has been effective in getting the public to 

embrace video on demand, but these offerings still leave much to be desired.   
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This has also resulted in a glut of content offerings, which creates a paradox. Although there is 

more content available for consumers to view, there is also the feeling that there is nothing to 

watch, and the quality of the “push” experience is leaving many viewers dissatisfied.  

 

  Source: HUB 2017: Conquering Content Report 

Because of the high cost of creating this glut of original content, the scale of viewership 

required by both major studios and streaming platforms in order to turn a profit is extremely 

high, which makes it more difficult for them to achieve financial success. 
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How Does iProdoos Compare? 

iProdoos can achieve market success with viewership requirements that are much lower than 

any competitor. This allows our content to be created with very high quality, lower costs and 

the level of effort to reach and maintain audiences is reduced, which increases our chances of 

success across all our verticals. 

Our consumers have a vested interest and get an immersive experience providing fan 

engagement unlike any other platform. This means that their participation and influence allows 

content to have a life of its own based on true audience preference.  
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How Does iProdoos Compare with features? 

iProdoos has multiple B2C and B2B revenues streams with matching features and value 

propositions. The chart below offers a short list of comparisons, which shows how iProdoos can 

scale in ways that other platforms can’t even begin to address. This includes a Wish List 

functionality, which will allow consumers to request new content that creators haven’t even 

considered developing yet.  

Company / 
Category 

Watch Original 
Content 

Fund 
Content 

Earn 
Revenue 

Behind the 
Scenes 

True Fan-
based 

Community 

"Wish List" 
Functionality 

iProdoos ✓ ✓ ✓ ✓ ✓ ✓ 

       

Netflix ✓      

Hulu ✓      

Amazon Video ✓      

iTunes ✓      

HBO ✓      

You Tube Red ✓      

       

Kickstarter  ✓     

Indie-a-go-go  ✓     

Go-Fund Me  ✓     

Seed & Spark ✓ ✓  ✓   

Patreon  ✓     

  ✓     

Facebook     ✓  

Twitter     ✓  

Tumblr     ✓  
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OUR VISION 

We believe that entertainment has the ability to change the world through the power of 

storytelling. In a world oversaturated with information, powerful stories still connect with 

people on a deep level and can have tremendous impact on changing hearts and minds. 

The iProdoos platform will combine premium content, social media, and crowdfunding in one 

easy-to-use and ad-free streaming platform. Fans will be able to connect with content creators 

like never before, giving each party more freedom, fulfillment, and a sense of purpose related 

to the content they create and consume. iProdoos will allow for creative ideas to be supported 

and promoted by the very people they are meant to engage.  

Our technology will democratize entertainment every step of the way, from production to 

marketing to distribution. The streamlined iProdoos production model will result in higher 

revenue and profit margins for content producers, as well as lower costs to the viewer. By 

owning all original content, iProdoos will eliminate the high cost of licensing and allow for 

unrestricted international distribution of programming to a global market.  

PROBLEMS 

THE CONSUMER PROBLEM 

 

Consumers face many hurdles when viewing entertainment today. These include high and 

escalating costs of cable and online subscriptions, paying for unwanted content, little to no 
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control over the future of their favorite shows, and an overwhelming amount of advertising. It 

has become an unsavory viewing experience that has sustained itself despite an inherent lack of 

customer control.  

1) Exorbitant costs for cable TV and access to streaming services.  

Consumers are facing ever-increasing monthly cable television costs and are being forced to 

pay for hundreds of shows that they do not watch. The average cable television bill in the US 

has risen at double the rate of inflation and is predicted to reach $200 per month by 2020. Of 

these high costs, 40% are directly attributed to sports broadcasting licensing fees, which are 

paid for by all subscribers regardless of whether or not they watch them.  

More consumers are now cutting the cord on their TVs and avoiding subscription cable plans 

altogether by viewing their programming online. Research from comScore shows that US and 

international viewing trends are rapidly shifting as viewers are seeking more diverse content 

choices that are available on Internet-enabled devices. Unfortunately, content currently 

available online is dominated by regurgitated network programming, controlled by advertisers, 

or self-produced and often low-quality offerings, in the case of YouTube, Vimeo, and others. 

Commercial advertising has inundated viewers of traditional cable television, while banner and 

pop-up ads obstruct and impair online viewing experiences. 

The climbing costs of content licensing has eroded the huge profit potential of online delivery 

services. Companies like Netflix and Hulu will inevitably be forced to increase their subscription 

fees, which has already started. Both Netflix and Hulu have confronted many international 

restrictions with their content licensing, which has significantly narrowed viewer choices 

outside the US. Both companies recognize the importance of developing original content, 

however they are committed to a business model that is dependent on licensed content, which 

won’t change for a minimum of five years. 

Source: comScore, Statista, Forbes, Global Web Index, Hollywood Reporter, NY Times 

2) No control over the content available to them. 

Currently, the content available to consumers on cable TV and what is being produced by 

streaming services is subject to whatever executives, advertisers, and stakeholders believe will 

generate the widest appeal and therefore the most profit. There is little interest in exploring 

content for niche audiences, despite these audiences being very dedicated communities. 

Because there is little to no engagement between viewers of content, producers, and the 

streaming platforms themselves, the needs and desires of viewers are not being thoroughly 

addressed. Additionally, viewers have no real stake in the outcome of their favorite shows and 

are powerless if a show abruptly ends or drastically changes course. This creates a viewing 



  

 

21 

 

 

environment that is seemingly random, chaotic, and limiting, but that consumers are forced to 

accept because there are no better alternatives on the market.  

THE CONTENT CREATOR PROBLEM 

 

 

Large television networks or studios look for programming that has broad appeal. For a show to 

be considered a success for an advertising-driven business model, the viewership numbers 

required are often in the millions. 

 

1) Too much emphasis on the numbers.  

 

Major US television networks aim to get at least 1 million people to watch a show when it 

premieres, which is the equivalent of a #1 rating in a specific demographic. Otherwise, the 

show may be deemed unable to achieve the reach promised to advertisers and will likely be 

canceled.  

 

Cable channels may require lower numbers, but the numbers desired by networks and 

advertisers are still staggering. The number of slots open every year in linear networks are also 

limited compared to the number of show creators out there who would like to be able to air 

their content. While streaming platforms like Netflix, Hulu, and Amazon Prime Video have 

virtually unlimited “shelf space,” only a small number of original shows every year will get the 

lion’s share of the advertising push.    
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2) Content is greenlit based on what executives believe will garner mass appeal. 

 

Financing for new shows and movies from major studios and production facilities is limited to 

the shows they feel they can successfully distribute to mass audiences. As a result, there are 

significant numbers of unproduced projects that would work perfectly for more niche 

audiences or have the potential to find their audiences over time and could eventually gain 

enough momentum to break into larger markets. Unfortunately, the status quo in the 

entertainment industry currently prevents this from happening in all but rare cases. 

 

The traditional production process often hampers artistic freedom with the subjective 

judgment of multiple development executives, advertising partners, and what some would 

argue is a limited, Hollywood-centric worldview.    

 

3) Existing crowdfunding platforms are limiting for entertainment projects. 

 

To date, crowdfunding mechanisms have lacked the ability to fund premium content. Although 

Kickstarter and GoFundMe have supported hundreds of entertainment projects, the vast 

majority of these raise far below the amount that is necessary to produce premium 

entertainment, which requires onboarding an established cast and crew.  

4) Global distribution presents challenges and high costs.  

Additionally, new shows face the challenge of distribution. Creators have to deal with complex 

systems of distribution and deals in order to make their content globally available. Due to these 

complicated licensing protocols and expensive fees, many creators are unable to bring their 

content to a truly international market.  

5) Creators lack access to meaningful metrics. 

Creators are also at a disadvantage when it comes to access to information and data pertaining 

to their content. This is not just pertaining to its exact viewership, but about the economics of 

their distributing partners, and the true profit generated from their work.   

Typically, a creator will never know how much money their work is generating for the 

executives, streaming platforms, or cable TV networks that are behind it. There is little to no 

transparency, and these creators are still subject to the whims of these greater powers when it 

comes to what and how they produce their content.  

Source: Variety, Hollywood reporter, NY Times, LA Times, Proprietary Analysis 
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THE IPRODOOS SOLUTION 

 

iProdoos is a disruptive technology that will offer consumers the opportunity to have a vested 

interest in the entertainment projects they enjoy. It will be the first crowdfunding platform that 

offers users the ability to earn revenue who contribute to projects. Our model will give 

consumers more freedom, selection, and control over the lifespan of their favorite TV shows. In 

addition, all of our original content will be professionally produced and delivered without ads or 

commercials, available via any Internet-connected device for as little as $1 per episode. 

 

BLOCKCHAIN SOLUTIONS 

1) Cut out middlemen and advertising costs for content creators.  

With the use of blockchain technology, we will eliminate third parties such as Facebook and 

YouTube, which have for years taken advantage of content creators. Filmmakers and creators 

have long viewed Facebook as an essential part of building their community, engaging with 

fans, and ultimately achieving success. Unfortunately, Facebook has now made it difficult to 

achieve that reach without buying ads on its platform.  

 

With iProdoos, we intend to provide a level of reach and engagement beyond what Facebook 

currently offers, without the need for a large advertising budget. On iProdoos, the quality of the 

content will be what determines success. By eliminating these third parties we will allow 
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viewers and creators to interact organically and allow for the best content to not only be seen, 

but funded by the audience that loves it.  

2) Better DRM (Digital Rights Management). 

We intend to revolutionize Digital Rights Management, starting with video content and 

eventually expanding to audio.  

 

We will do this by serializing all content on the blockchain, with use of public keys and private 

keys (that only we can control), embedded within media to ensure its authenticity and that it 

has not been tampered with or altered in any way.  

 

We will also use cryptographic keys to verify that users have the right to stream content by 

storing payment codes on the blockchain.  

 

By doing so, we will combat online piracy and protect our content creators, ensuring that they 

are getting paid for views of their content. 

3) MediaCoin will allow viewers to fund and earn revenue from their favorite content.  

By introducing the MediaCoin, we will give viewers the opportunity to be directly involved in 

the success of the content they love, as well as help kickstart the ideas they would love to see 

come to life. The MediaCoin token will be used by viewers within our tokenized ecosystem and 

can be exchanged for fiat or other cryptocurrencies.  

 

By funding promising new content, our users will be invested in its success, and will have the 

ability to earn tokens as the content generates revenue on our platform.  

 

For content creators, this new method of obtaining funding will allow them to retain creative 

control over what they produce, rather than having to make decisions based on what studios 

think will reach the biggest audience. 

 

At iProdoos, we respect the value of niche audiences, and by giving these audiences the power 

to fund content we will provide them access to content that’s truly relevant to their interests. 

 

By engaging viewers directly in the production of new content, we will create a healthier, more 

vibrant, and more diverse entertainment ecosystem.  

4) Create a central currency for content production globally. 

Our long-term vision for the MediaCoin token is to create a central currency for content 

creators and the vendors they work with on production shoots around the world. This will allow 
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productions to pay actors and crew with use of tokens on the blockchain, as opposed to 

conducting business across various currencies and dealing with exchange rates and the cost of 

making transactions.  

 

By using MediaCoin on the blockchain we can also facilitate transparent business dealings 

between various parties, ensuring that all relevant information is shared between each party, 

and ultimately removing dodgy actors and leveling the playing field for all parties involved in 

the production.  

5) Secure management of user data. 

In light of recent data breaches and the misuse of consumer data by large tech companies, we 

believe blockchain is the correct solution to keep our user data secure.  

By utilizing the blockchain, users will be able to feel at ease engaging on our platform, as their 

data will be protected by a network of decentralized nodes rather than a single entity that can 

be hacked or manipulated. Additionally, we will not sell consumer information, and it will only 

be used to enhance each user’s experience on our platform. This will allow for the kind of 

personalized experience that viewers desire, without the risk of their information being used 

maliciously.  

 

iPRODOOS PLATFORM SOLUTIONS 

1) No longer “nothing to watch.” 

With a glut of content offerings on existing streaming services such as Netflix, Hulu, and 

Amazon, consumers often find themselves in a paradox, where there is so much content that it 

feels like there is nothing to watch. 

 

With iProdoos, we will leverage viewer data to create a highly focused recommendation engine, 

which will bring high quality original content directly to its target audience.  

 

We will not only help viewers find the best content to watch, but we will help creators 

determine the best new content to produce. By utilizing our viewer data, we can help content 

creators find the best markets to offer their content to, while also helping users find the best 

new concepts to invest in. 

2) Viewer recommendations that are truly personal. 

Despite the massive amounts of money and consumer data controlled by streaming services 

such as Netflix, Hulu, and Amazon Prime Video, these companies are still unable to provide 
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viewer recommendations that are truly useful and tailored to a consumer’s interests. 

Consumers often come away feeling like they’ve just been offered whatever is most popular or 

new on the platform, or whatever studio executives most want them to see. 

These large-scale streaming platforms are all engaged in a desperate arms race against each 

other and traditional cable TV, each trying to produce the most original content that will attract 

the most attention from viewers. However, there is zero interactivity or engagement between 

these companies and their users.  

With iProdoos, we intend to change that by asking viewers a simple question: what do you 

want to watch? 

This holistic approach will enable us to guide our content creators and inform them on the best 

new concepts to bring to life, while still allowing them creative control. It will also allow us to 

tailor our recommendation engine based on what each user actually wants to watch. By 

engaging with our creators and viewers we will establish bonds of trust and intimacy that will 

create a unique viewing experience that is gratifying, sustainable, and scalable.  

3) Consumers will only pay for what they want to watch, creators will succeed based on 

viewer interest.  

With the cost of cable TV rapidly increasing, and the cost of having multiple subscription 

services like Netflix on the rise, consumers are finding themselves paying for large amounts of 

content that they have no interest in watching, at costs that are unsustainable.  

With a fractional subscription and pay-per-view models, we will enable consumers to pay for 

only the shows they truly love. This will also offer more money to producers of shows that have 

been singled out by viewers as being worth watching. Content producers will experience more 

power and creative control than ever before, as the success of their projects will be determined 

entirely by the quality of their production, engagement with viewers, and fan interest. 

4) Unprecedented viewer and creator interaction.  

By offering consumers a new level of access and the ability to directly impact production by 

funding their favorite projects, we will give them a unique and exciting personal connection to 

their programming, which will encourage their continued use of our platform.  

We will also offer a unique social media portal, which will allow viewers to access and interact 

with their favorite projects like never before. Consumers will be immersed in the entertainment 

world with our innovative features, as well as access to the production itself, including stars, 

directors, and writers. With iProdoos, consumers will be able to share their interactions and 

viewing choices across all major social media platforms, including Facebook, Twitter, Instagram, 

and many more. 
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5) Real-time metrics for content creators. 

By sharing metrics in real-time, we intend to give creators more insight and control over their 

content. These metrics can be used on a global level to help creators refine their content 

offerings and reach the right audience.  

Our dashboard will be completely transparent and will grow over time as we collect more data 

from the interactions occurring on our platform.  

SUMMARY OF BENEFITS  

Benefits to Consumers Benefits to Content Producers  

 

● Subscription and fractional subscription 

options 

● Low cost Pay per View (PPV) 

● Consumers can earn revenue  

● No ads or commercials 

● Original programming 

● Better and more diverse programming 

● International programming 

● Clutter-free and uninterrupted viewing 

experience due to no ads or commercials 

● On demand viewing from any device 

● No cable limitations 

● A truly social media model 

● Control over the life of programming 

● Ability to have a vested interest in 

programming 

● High degree interactivity with actors & 

production teams 

● For the first time can participate on and 

contribute to creative projects 

 

● Higher revenue for producers and talent 

● Creative freedom for producers and 

actors 

● Secure and streamlined funding process 

for TV shows and movie projects 

● Greater production value for consumers 

due to production freedom for producers 

● No licensing fees for worldwide 

distribution 

● National and international viewership for 

greater revenue and market reach 

● Real time viewership reporting and 

marketing metrics 

● Real time revenue metrics 

● Simple licensing model 

● Simple delivery of content 

● A true social media model for generating 

revenue and driving viewership 

● Reduction of piracy due to low viewing 

fees and unrestricted video on demand 

portal 
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OBJECTIVES AND STRATEGIES 

BUSINESS OBJECTIVES 

● Partner with key global influencers, producers, writers, actors, directors, and others to develop 

and deliver innovative and immersive premium content. 

● Maximize the aforementioned partnerships to develop the highest quality original and exclusive 

programming, which will attract a large global viewership, as well as powerful niche audiences. 

● Secure already created, unseen premium content from creators and producers. 

● Create a global community of iProdoos fans and super fans who engage with one another as 

well as with content creators to discuss and support the content they love on our platform. 

 

 

COMPETITIVE ADVANTAGES 

iProdoos will become the dominant virtual entertainment and content network globally and 

maintain its position due to the following competitive advantages: 

● Original content. 

● No ads or commercials needed to sustain and scale business model globally. 

● Consumers will have a vested interest in content (consumers who fund projects can earn 

revenue). 

● Very economical viewing fee, via subscription or pay per view. 

● Wish List feature, which will allow fans to not only support the content they want to see, but 

suggest concepts for new TV shows, films, documentaries and other kinds of content. 

● Consumer interactivity with actors and production teams. 
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● Zero cable limitations with regards to regions and schedules. 

● A true social media revenue model. 

● No licensing fees for worldwide distribution. 

● Greater production value for consumers and producers. 

● Creative freedom for producers and creators.  

● Greater revenue opportunity for content creators worldwide. 

GROWTH DRIVERS 

 

● Partnerships. Our team has continuous dealings with publicists, A-list producers, directors, 

writers, and executives who control their respective industries. This gives iProdoos a powerful 

advantage in the marketplace, due to our strategic alliances with major industry organizations. 

 

● First-mover advantage. iProdoos will be one of the first blockchain entertainment platforms to 

make an impact in the marketplace through a combination of integrated social media, external 

advertising, premium content and product offerings, public relations, and strategic relationships. 

We will also utilize cutting-edge technology to present our programming and provide a high 

level of personalized services to our customers, well beyond any other multimedia viewing 

platform on the market today. 

 

● Customization. Consumers will be able to customize their experience as they use our service, 

meaning they will continue using our service as they see their experience becoming more 

personalized over time. Traditional cable companies have retained users with expensive 

contracts and an excess of programming that most viewers don’t watch, while we will provide 

complete customization of content and enable consumers to only pay for what they watch. 
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TECHNOLOGY & TOKENIZED ECOSYSTEM 

 

 

BLOCKCHAIN TECHNOLOGY 

Mass adaptation of blockchain technology is now widely accepted to be a case of “when” rather 

than “if.” Regulation of cryptocurrency has already begun worldwide, which is bringing 

credibility to this disruptive technology. Businesses in industries from banking to IT to 

healthcare to real estate are quickly adopting blockchain technology due to its efficiency and 

transparency. With a first-mover advantage and unmatched partnerships and entertainment 

industry contacts, iProdoos is set to be at the forefront of these changes in the entertainment 

landscape by utilizing the blockchain.  

Blockchain technology will operate at multiple levels within the iProdoos ecosystem. This will 

assist in managing and powering the functions within our social media and entertainment 

viewing platform. 

THE MEDIACOIN  

Most of the functions within the platform will require our MediaCoin in order to gain access to 

the exclusive and interactive features with our projects, events and stars.  

The MediaCoin will be the key component to our tokenized ecosystem, which will allow users 

to fund their favorite TV shows and help bring innovative new concepts to life. Through our 

tokens, which can be exchanged for fiat or used to make transactions within our platform, 
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content creators will be able to fund the production of their work and maintain their creative 

integrity. Users will be able to earn revenue via MediaCoin tokens based on the success of the 

projects they fund. By using the blockchain, these interactions will occur without the 

interference of third parties, creating a more sustainable environment for production and 

consumption of premium original content.  

Our token ecosystem is scalable across many feature sets and will give users access to areas on 

the platform that are only available with tokens. This will allow the token ecosystem to grow 

and offer a value proposition that keeps fans engaged with the tokens and our platform.  

Our MediaCoin allows users to access and experience the full 

functionality of the iProdoos platform.  

 

Platform experience and features without MediaCoin 
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The Gamification Experience 

We will offer a worldwide gamification experience, engaging fans on a personal, authentic level 

that makes them part of the entertainment journey.  

 

 

 

Worldwide Interactive Gamification 
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Blockchain Cross-Platform Application Stack 

An interoperable blockchain is the future of tokenization. Utilities like blockchain explorers, 

wallet software, and peer-to-peer exchanges support a digital ecosystem in which blockchains 

are compatible at a technical level. This will allow the MediaCoin to not only work within the 

platform ecosystem, but to also integrate with other systems in B2C and B2B environments. 

Cross-integration will allow for the potential use of the token and many other platforms, 

increasing demand of the MediaCoin in multiple ecosystems. 

 THE IPRODOOS PLATFORM 

The objectives for the iProdoos platform and technology development are as follows: 

● Provide an unparalleled viewing experience. 

● Provide a compelling and user-friendly presentation of content and products to encourage 

repeat visits and create value for users. 

● Responsive layout and design that adapts to the interactive nature of our programming. 

● Measurable marketing and e-commerce platform that enables scalability. 

● Provide a seamless transition from viewing programming on our platform to purchasing related 

products. 

● Integrated e-commerce solution governing affiliate transactions, merchandising, and other 

business functions. 

● Solution to integrate with our business partners’ existing systems. 

● Investment in technology that may take the form of purchasing off-the-shelf solutions or 

developing proprietary technology when appropriate. 
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Beta Platform 

Our beta platform and app are currently set to private mode and shared only with our 

entertainment and industry partners. Once we have completed our beta with our partners we 

will begin our next phase of development in order to roll out the platform globally.  
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Interface and Dashboards 

The iProdoos interface and functionality offers a polished and easy to use layout for all content 

on the platform. The interfaces will be multilingual starting with the top five languages from 

around the world. 

SmartChain Media goals is to be a global leader in entertainment and providing world class 

experienced to our consumer whether you are funding a show or viewing content is our #1 

priority. We are also offering an industry leading customer service and support system were 

answers and needs are directed to team that will answer in a professional and timely manner.  
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ROAD MAP 

The iProdoos road map is to develop the major functional areas of a business organization in 

addition to the software development lifecycle (SDLC), with a nine-month timeline to RTM.  

Our comprehensive project management plan contains short and long-term milestones that will 

drive our business development and SDLC, allowing them to run in parallel to achieve the RTM 

schedule.
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TOKEN SALE & DISTRIBUTION 

In order to achieve our goals for SmartChain Media and iProdoos, we will be conducting a token 

sale for accredited investors.  

 Pre-Sale / SALE 1 

When April 15, 2018 

Token Amount Up to 175 million  

Target Raise (Hard Cap) Up to $25 million (USD) 

Limits Per Participant $25,000 up to $5 million (USD) 
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DEPLOYMENT OF FUNDS 

 

 

 
 

 

 

iProdoos has a large-scale vision across the entire spectrum of entertainment, and we are not 

stopping with just film and TV. To this end, our deployment of funds will focus growing our 

platform technology, operations, partnerships, and the ability to scale and execute globally. 

Like any business, we may need to be ready for market moves, technology updates, and other 

changes, but our intention is to focus on the following areas and deploy funds accordingly: 

Technology 

Blockchain and its related technology changes and grows by the day. Our goal is to stay on top 

of the latest technology available and growing our own proprietary technology. As a content 

creator and consumer platform, we will have a significant focus on UI and UX. We will bring on 

the best web development talent and continue to grow our blockchain development team. 

Rapid and stable scalability of the platform is a key focus for our platform, and technology 

support personnel will be brought on to achieve this.  
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Operations & Partnerships 

Initially, both SmartChain Media and iProdoos will be US-focused and operational spend will be 

managed in this regard, particularly when securing top in-house talent in key areas such as 

technology, production, community management, and more. External partnerships are and will 

continue to be equally important as we partner with content creators, influencers, production 

companies and others. However, entertainment is a global opportunity and we will be utilizing 

our global contacts and business experience to create unique and scalable partnerships in order 

to quickly ramp up our operational capacity to meet this demand. 

Marketing 

The nature of the iProdoos platform is both disruptive and viral, and we have built in social 

features to maximize our virality across social media in order to stand out to influencers and 

their followers. We will be creating and implementing innovative marketing campaigns with our 

advisors, some of whom are literally the world leaders in this sector.  

The bulk of our marketing push will be targeting the very people who have been left behind by 

an archaic entertainment industry and who will be looking to iProdoos to give their content and 

ideas a home. 

International Scalability 

It’s essential that we form the right team, partnerships, global business connections, and 

market knowledge to make our entry into international markets as smooth and successful as 

possible. It is a common mistake for Western companies to think a cookie cutter approach will 

work well globally. Our founding and advisory team is truly international (both by heritage and 

work experience, having lived and worked across the globe), and we will use that experience to 

accelerate our entry and push into global markets, especially from a marketing and local 

production perspective. We believe that localization should not be limited to language. 
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BUSINESS & REVENUE MODEL 

iProdoos currently has multiple revenue streams and is poised to expand into more as the 

company develops. The iProdoos business model also allows products and services to leverage 

off each other, creating stronger revenue streams with broader reach. The interactivity of these 

models will help differentiate iProdoos from competitors.  

In order to protect our intellectual property and competitive information we have a limited 

description of our products and services in the following pages.  

 

Our primary target will be TV and movies, but our platform will be designed to scale into all 

forms of entertainment across every demographic. Gaming will be our next focus, specifically 

via partnerships in Asia, the fastest growing gaming region in the world - but we will be 

developing global game developer and other key partnerships to facilitate rapid content growth 

and customer acquisition. 
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BUSINESS & REVENUE MODEL B2C and B2B 

Category  iProdoos 

 
Original Content 

 
● Only Original content 
● Professionally produced content that is TV & Cinema ready 
● Premium content from influencers, fans and professional 

content creators 
● Multiple languages and diversity of programing 

 

Consumer Revenue Streams  

 
B2C Revenue Streams by type 
(Subscription, Pay Per View, event tickets) 

 
● TV / Streaming Shows 
● Movie / Films 
● Gaming 
● Artist Bands 
● Events 
● Writers / Books 
● Theatre / Opera 
● X-Games 
● Health and Fitness 
● Merchandising 

 

Corporate Revenue Streams  

 
B2B Revenue Streams by type 
(Membership Subscription, Professional 
service fees) 

 
● Partner Subscriptions 
● Consulting 
● Merchandising 
● Joint Venture 
● iProdoos Studios 

(TV, film, CGI, graphics, consulting and more.) 
● Commercial services 
● Cloud and Online services 
● Intellectual Property 
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THE TEAM  

Our management team combines the experiences of executives with extensive backgrounds in 

managing and developing successful businesses within the entertainment and Internet 

industries. iProdoos currently has four seasoned senior executives, with plans to augment the 

team as needed (see below), and an equally strong and experienced team of advisors. 

EXECUTIVE TEAM 

 
 

   

Alexander Riggs-Miller Cameron Casey Hal Bame Brian O’Neill 
Founder 

Chief Executive Officer / CTO 
 

Co-Founder 
Chief Creative Office 

Co-Founder / Chief Business 
Development Officer 

Legal Counsel 

Alex Riggs-Miller has over 23 
years of experience in IT 
consulting, business 
management and business 
consulting with a global acumen 
spanning 10 countries. He is a 
technical, business consultant 
and entrepreneur in the 
following industries; technology, 
crowdfunding, entertainment, 
content delivery networks (CDN), 
social media, content 
management systems (CMS), 
blockchain and related 
technologies. Global strategic 
and operational roles in some of 
the world’s key companies: Citrix 
Systems, Microsoft, Apple, 
Google, Cisco, Hewlett Packard, 
Goldman Sachs, John Hancock 
Financial. 

Cameron has over 30 years of 
broadcast TV, feature films, 
digital content and product 
marketing. Cameron has worked 
with top brands across the US 
and internationally. Sony, 
Honeywell, Max Factor, Estee 
Lauder Chanel, Unilever, 
Panasonic, Apple Hundreds of hit 
music videos for Missy Elliot, Ice 
Cube, Warren G, Jay Z, Stevie 
Wonder, Phil Collins, Tears for 
Fears, Goo Goo Dolls, LL Cool J, 
Aretha Franklin, Chaka Khan and 
many more. Casey’s television 
programming has featured on 
HBO, NBC, ABC, E!, FOX, MTV, 
VH1, Disney, Universal, 
Discovery, Bloomberg TV and 
magazines, like Billboard and 
SHOOT. 

Hal has over 15 yrs of games and 
digital experience, having lived 
and worked across the globe. He 
held senior management roles 
for Sony (PlayStation), 
expanding/managing the 
business in Eastern Europe and 
Codemasters, overseeing 
international / emerging 
markets, managing game 
franchises such as Formula One. 
Hal has more recently worked 
with Electronic Sporting League 
(ESL) (the world’s leading esports 
company), as Managing Director 
for Southeast Asia, Hong Kong, 
Taiwan, and Macau, as well as 
co-founder for Nemesis, an 
esports platform. Hal also 
advises Asia and US blockchain-
related companies. 

Brian O’Neill is the Managing 
Partner of the law firm O’Neill & 
Partners LLC. Brian counsels 
clients on a wide range of legal, 
regulatory and compliance 
matters. Brian’s practice focuses 
on broker-dealer and exchange 
regulatory compliance issues and 
advising companies on matters 
related to compliance with SEC 
and self-regulatory organization 
(SRO) regulations. In addition, 
Brian provides outside general 
counsel services to foreign and 
domestic entities in the financial 
services, energy, construction, 
hospitality, medical and health 
services, agriculture, and 
technology industries. As part of 
his general counsel services, he 
advises companies on corporate 
formation, employment 
documentation, IP strategy, real 
estate, contract drafting, and 
capital raising. 
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ADVISORS 

INDUSTRY LEADING ADVISORY TEAM 

    
Kevin Harrington Brian D. Evans Dan Fleyshman Branden Hampton 

Co-Founder of EO Marketing Social Media / Strategy Social Media / Strategy 

    

    
Ned Nalle Beej Gefsky Karthik Pichai Sean Caputo 

Global Entertainment Media & Entertainment DEV / Blockchain DEV / Blockchain 
    

    
Any Abramson Val Bercovici Gabriela Tagliavini Chris Hayman 

Strategy / M&A AI & Technical Advisor Film & Entertainment Film, TV & Music 

    

    
Per Sjöfors Tom Malloy Carolina Fryer Steve Hasty 

Financial Strategy TV, Film, Streaming Product Marketing Media & Entertainment 

    

  

  

Robert Santagado Douglas Dear   
Financial Business and Financial   
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STRATEGIC PARTNERSHIPS, ALLIANCES, AND INDUSTRY CONTACTS 

iProdoos will further develop key strategic alliances and sponsorships with major industry 

organizations that help bring credibility, public relations, as well as traffic to our platform. 

These alliances will result in extensive co-marketing by organizations, creators, and production 

companies, with the goal of each company driving traffic and awareness of iProdoos products 

and services.  

With roots in entertainment and digital industries, iProdoos has already developed 

relationships and strategic alliances with companies and organizations that will provide 

publicity, marketing, and technology assistance.   

GLOBAL CONTENT STREAMING PARTNERS 

iProdoos can stream content to any device anywhere in the world and in any language. 
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PATENTS, TRADEMARKS & DOMAINS 

KEY PATENT FEATURES 

● Twenty patent claims that have been fully researched  

by patent office as exclusive. 

 

● Over 50+ unique web platform functions 

 

● Content, funds management, and distribution of crowdfunded 

original content across social media portals 

 

● Piracy protection for video and music  

 

● Encrypted P2P delivery and content sharing mechanisms 

 

● We expect our second patent filing to have 20 – 30 claims and an additional 50+ unique 

platform functions coming in September 

 

TRADEMARKS & DOMAINS 

We have secured trademarks and over 100 domain extensions in countries around the world to 

ensure that our brand and name cannot be copied or leveraged. 
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CONCLUSION 

With the entertainment and technology industries experiencing rapid shifts, we intend to 

leverage both markets with the launch of SmartChain Media and iProdoos, leading the way for 

a new age of content creation and viewing.  

iProdoos is a revolutionary blockchain solution poised to solve the myriad of problems facing 

content producers and consumers. Using Web 3.0 technology, we will create a decentralized 

solution that allows users to be truly invested and engaged in the content they watch. With our 

proprietary social media engine and token ecosystem we will allow users to support and even 

fund their favorite shows and movies, while also interacting directly with showrunners and 

stars.  

With our ground-breaking subscription and pay-per-view model, users will only pay for the 

content they actually want to watch. While cable costs are on the rise and subscriptions to 

numerous streaming services is needlessly costly, iProdoos will allow viewers to watch the 

content they care about with fractional subscription and Pay per View models. By doing so, we 

intend to surpass cable TV and existing online subscription services with our robust, dynamic, 

and economical offerings. 

With the MediaCoin token ecosystem we will allow content creators to receive funding to 

produce original premium content and allow viewers to fund and earn revenue based on the 

success of their favorite projects.  

Ultimately, our goal is to help facilitate the production of content between producers, cast, 

crew, and vendors using MediaCoin on our blockchain platform, creating a global 

entertainment currency on a completely transparent ledger. 

To find out more about SmartChain Media and iProdoos, or to get involved with our project, 

you can visit our website, or find us on Telegram, Facebook, Twitter and LinkedIn.  
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Consumer Protection Disclosures 

CYBER SECURITY 

SmartChain Media maintains appropriate technical and organizational security procedures in 

order to keep your personal information confidential, and protect users’ personal information 

against the loss, misuse, unauthorized access, disclosure or alteration, in accordance with 

applicable data protection and privacy laws. However, SmartChain Media cannot ensure or 

warrant the security of any information that users transmit to the Site. 

AUDIT CONTROLS 

Audit controls will be in place to provide an independent, objective assurance and consulting 

activity designed to add value and improve the SmartChain Media operations.  Audit controls 

aim to help SmartChain Media accomplish its objectives by bringing a systematic, disciplined 

approach to evaluate and improve the effectiveness of risk management, control, and 

governance processes. 

• Compliance: With policies, rules regulations, and laws. 

• Authorization: Proper review and approval. 

• Reliability and accuracy of data: Data is accurate, timely, useful, reliable and relevant. 

• Effectiveness and efficiency: Operations are effective and efficient and add value; 

accomplishment and monitoring of goals. 

• Safeguarding Assets: Assets are protected from theft, misuse, and/or destruction. 

FINANCIAL ASSET MANAGEMEMT CONTROLS 

Accounting methods employed by the SmartChain Media shall, at a minimum, satisfy such 

requirements as may be prescribed by federal or state laws, regulations or guidelines. 

Additional accounting methods shall be employed to satisfy applicable government accounting 

standards promulgated by such competent authoritative sources as the Governmental 

Accounting Standards Board (GASB) and Financial Accounting Standards Board (FASB), where 

applicable. 

All financial transfers, funds or transactions will be deposited in a premiere banking institution 

located in USA or other international banking institution that meets highest standards for 

banking services. 

All funds shall be deposited in a bank where SmartChain Media has an approved depository 

agreement. 
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BUSINESS CONTINUITY 

Business Resiliency and Disaster Recovery are fundamental components of SmartChain Media 

business operations. Our Business Resiliency and Disaster Recovery programs allow SmartChain 

Media to provide continued service to our customers and clients and to respond effectively to a 

disruptive event which may impact the company or interrupt normal operations. 

The Enterprise Business Continuity Program is comprised of company-wide Business Resiliency 

and Disaster Recovery programs, which provides for the company’s need to recover its business 

processes and the supporting technology in a timely manner during disruption. This is 

accomplished by following pre-defined management approved policies, strategies, and 

procedures. The program allows for the restoration of both technology and business process 

capabilities within predetermined timeframes. 

SmartChain Media has a dedicated group of business continuity professionals who are 

responsible for maintaining the program. 

SmartChain plans to build redundancy into the system with back up servers located in 

geographically diverse locations to help ensure continuance of service to customers during 

outages. 

Oversight & Governance  

Enterprise Business Continuity is managed by a company-wide Business Continuity Steering 

Committee with representation from all major business units at SmartChain Media.  

Business Resiliency 

The objectives of Business Resiliency include the development of recovery strategies in order to 

minimize loss to SmartChain Media and its clients, continue to serve our customers, ensure the 

safety of employees, and minimize negative impacts of events. Each SmartChain Media 

business unit is responsible to complete a Business Impact Analysis (BIA) to determine the 

Recovery Time Objective of the business on an annual basis. The Recovery Time Objective 

allows SmartChain Media to prioritize key businesses for recovery during and after any type of 

incident. 

Disaster Recovery 

Disaster Recovery focuses on restoring the company’s critical systems and applications used by 

our internal businesses and external clients. Application recovery is prioritized based on the 

Recovery Time Objective identified in the Business Impact Analysis. SmartChain Media 

maintains Disaster Recovery Procedures for key systems and applications, which provides 

detailed plans to recover the system or application. These procedures span key personnel, 
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components and applications that are necessary to minimize the impact to vital business 

processes following a data center outage. 

AML AND FRAUD PROTECTION 

We understand the importance of safeguarding the financial system in which we operate. We 

have implemented internal control policies and procedures to comply within the letter and 

spirit of the law and regulations of the USA PATRIOT Act, the Bank Secrecy Act (BSA), OFAC 

reporting and an Anti-Money laundering (AML) compliance program designed to detect, 

prevent and report suspicious transactions, money laundering and counter terrorist financing. 

ELECTRONIC COMMUNICATIONS 

When you visit the SmartChain Media Site or send e-mails to us, you are communicating with us 

electronically. You consent to receive communications from us electronically. We will 

communicate with you by e-mail or by posting notices on the SmartChain Media Site. You agree 

that all agreements, notices, disclosures and other communications that we provide to you 

electronically satisfy any legal requirement that such communications be in writing. 

COPYRIGHT 

All content included on the SmartChain Media Site, such as text, graphics, logos, button icons, 

images, audio clips, digital downloads, data compilations, and software, is the property of 

SmartChain Media or its content suppliers and protected by United States and international 

copyright SmartChain Media. The compilation of all content on the SmartChain Media Site is 

the exclusive property of SmartChain Media and protected by U.S. and international copyright 

SmartChain Media. All software used on the SmartChain Media Site is the property of 

SmartChain Media or its software suppliers and protected by United States and international 

copyright SmartChain Media. 

LEVERAGE 

SmartChain Media doesn’t use any financial leverage mechanisms which may value or devalue 

its token or other crypto currency.  

LICENSE AND SITE ACCESS 

SmartChain Media grants you a limited license to access and make personal use of the 

SmartChain Media site and not to download (other than page caching) or modify it, or any 

portion of it, except with express written consent of SmartChain Media. This license does not 

include any resale or commercial use of the SmartChain Media site or its contents; any 

derivative use of the SmartChain Media site or its contents; any downloading or copying of 
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account information; or any use of data mining, robots, or similar data gathering and extraction 

tools. Unless otherwise specified by SmartChain Media in a separate license, your right to use 

any software, data, documentation or other materials that you access or download through the 

SmartChain Media site is subject to these site terms or, if you have an SmartChain Media 

account, the agreement. 

The SmartChain Media site or any portion of the SmartChain Media site may not be 

reproduced, duplicated, copied, sold, resold, visited, or otherwise exploited for any commercial 

purpose without express written consent of SmartChain Media. You may not frame or utilize 

framing techniques to enclose any trademark, logo, or other proprietary information (including 

images, text, page layout, or form) of SmartChain Media without express written consent. You 

may not use any meta tags or any other “hidden text” utilizing SmartChain Media’s name or 

trademarks without the express written consent of SmartChain Media. Any unauthorized use 

terminates the permission or license granted by SmartChain Media. You are granted a limited, 

revocable, and nonexclusive right to create a hyperlink to the home page of the SmartChain 

Media site, so long as the link does not portray SmartChain Media, or its products or services in 

a false, misleading, derogatory, or otherwise offensive matter. You may not use any SmartChain 

Media logo or other proprietary graphic or trademark as part of the link without express 

written permission. 

APPLICABLE LAW AND REGULATORY JURISDICTION 

By visiting the SmartChain Media Site, you agree that the SmartChain Media of the state of 

Delaware, without regard to principles of conflict of SmartChain Media, will govern these terms 

and any dispute of any sort that might arise between you and SmartChain Media. For questions, 

comments or enquiries, please contact us via e-mail at: 

SmartChain Media, Inc. 

Email: corprate@smartchainmedia.com 

Tel. 213-545-0040 

Marina del Rey, CA 90292 

United States of America 

Any complaints concerning the privacy policy will be investigated, and if SmartChain Media is 

unable to resolve the complaint to the satisfaction of all parties, the parties agree to utilize the 

dispute resolution mechanisms provided for by JAMS (see http://www.jamsadr.com/ ). 

mailto:corprate@smartchainmedia.com
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REGULATIONS AND LICENSES 

We acknowledge that we may need licenses that may vary from state to state and from country 

to country. These may include licensing, competition policy, quality service, interconnection, 

tariffs regulation, penalties and sanctions, and dispute resolution.  

SmartChain Media reserves the right to change this privacy policy at any time whereby relevant 

changes take effect for the future. The applicable version of this privacy policy is available on 

the Site.  Please check this privacy policy regularly, and before you submit additional personal 

information via the Site. 

CAUTIONARY STATEMENTS REGARDING FORWARD-LOOKING STATEMENTS 

 Certain statements in this White Paper constitute forward-looking statements. When used in 

this document, the words “may,” “will,” “should,” “project,” “anticipate,” “believe,” “estimate,” 

“intend,” “expect,” “continue,” and similar expressions or the negatives thereof are generally 

intended to identify forward-looking statements. Such forward-looking statements, including 

the intended actions and performance objectives of the Company, involve known and unknown 

risks, uncertainties, and other important factors that could cause the actual results, 

performance, or achievements of the Company in its development of the SmartChain Media 

platform to differ materially from any future results, performance, or achievements expressed 

or implied by such forward-looking statements. No representation or warranty is made as to 

future performance or such forward-looking statements. All forward-looking statements in this 

White Paper speak only as of the date hereof. The Company expressly disclaims any obligation 

or undertaking to disseminate any updates or revisions to any forward-looking statement 

contained herein to reflect any change in its expectation with regard thereto or any change in 

events, conditions, or circumstances on which any such statement is based. 

 Prospective purchasers are not to construe this White Paper as investment, legal, tax, 

regulatory, financial, accounting or other advice, and this document is not intended to provide 

the sole basis for any evaluation of a purchase of tokens subject to this offering. Prior to 

acquiring tokens, a prospective purchaser should consult with its own legal, investment, tax, 

accounting, and other advisors to determine the potential benefits, burdens, and other 

consequences of such investment. 

THIS DOCUMENT CONTAINS INFORMATION ABOUT SMARTCHAIN MEDIA PLATFORM AND 

TOKEN SALE WHICH IN NO WAY SHOULD BE CONSTRUED AS AN INVESTMENT, TAX, 

ACCOUNTING, FINANCIAL OR LEGAL ADVICE. IF YOU ARE IN ANY DOUBT ABOUT THIS 

DOCUMENT, YOU SHOULD CONSULT A PROFESSIONAL ADVISOR. 

A PURCHASE IN THE SMARTCHAIN MEDIA TOKEN OFFERING IS HIGHLY SPECULATIVE IN WHICH 

ALL OR A SUBSTANTIAL PORTION OF THE PURCHASE PRICE COULD BE LOST.  PURCHASERS 
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SHOULD NOT BUY MORE THAN THEY CAN COMFORTABLY AFFORD TO LOSE, AND IRRESPECTIVE 

OF REGULATORY ACCREDITATION REQUIREMENTS IN A PARTICULAR JURISDICTION, 

PURCHASERS MUST HAVE THE FINANCIAL ABILITY, SOPHISTICATION, EXPERIENCE AND 

WILLINGNESS TO BEAR THE RISKS OF A PURCHASER OF COMPANY TOKENS.  

DIGITAL OR CRYPTO ASSETS ARE A NEW ASSET CLASS THAT HAVE NOT GONE THROUGH A FULL 

MARKET CYCLE.  MANY CRYPTO ASSETS ARE DECENTRALIZED WITHOUT THE BACKING OR 

MANAGEMENT OF AN IDENTIFIABLE ORGANIZATION, THE MARKETS IN WHICH THEY TRADE ARE 

NOT GENERALLY SUBJECT TO OVERSIGHT OR REGULATION AND NUMEROUS LEADING 

ACADEMIC EXPERTS AND ECONOMISTS HAVE ASSERTED THAT THEY HAVE LITTLE OR NO 

INTRINSIC VALUE.   

PLEASE SEE THE SECTION ENTITLED “RISK FACTORS” LOCATED IN THE DISCLOSURE DOCUMENTS 

ACCOMPANYING THIS WHITE PAPER FOR A LIST OF ADDITIONAL RISKS AND CONSIDERATIONS. 

 

 


