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Please read this disclaimer carefully before 
continuing. If you are doubt as to the action 
you should take, please consult your legal or 
professional advisor(s). The vantum network 
will not be held responsible for any losses that 
may arise either directly or indirectly from the 
information contained within this whitepaper 
and associated materials, including any errors or 
omissions and actions taken as a result of such.

This document does not act as a proposal for 
investment or call to any action. The information 
contained within is intended and offered for 
educational purposes only, it is offered without 
warranty of any kind. Although all reasonable 
measures have and will be taken to ensure the 
consistency and reliability of the information 
contained herein, the vantum network does not 
accept any responsibility or liability with regards to 
this. 

This whitepaper is published for reference 
purposes only. Investors and potential token 
holders should seek independent legal advice 
before entering into any transaction based on the 
contents of this whitepaper. 

Vantum is not a product or stock and does not 
represent a profit sharing company. Any person 
purchasing vnt during the token sale period must 
first consider the risks, costs and benefits of doing 
so with the expressed knowledge that vnt token 
sales are final, and refunds will not be performed 
if the soft-cap is not reached. The vantum network 
makes no claims or representations as to the 
profitability or potential to generate a return on 
your investment, 

Vnt tokens are not to be purchased for speculative 
purposes as they do not have any purpose, 
function or value outside of the vantum platform, 
other than that which might be arbitrarily assigned 
by exchange trade-pairs or market sentiment. 

Disclaimer
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1. 1. Overview

The purpose of Vantum is not to simply create a better cryptocurrency, 
but to create a more useful blockchain that developers can utilize 
to build applications that bridge the gap between mainstream fiat 
transactions and the faster, more secure, cryptocurrency.

Vantum will feature a tiered-masternode system that hosts three 
distinct masternode roles. 

• Content nodes for publicly accessible file storage (media files and 
data) for dApps built on the chain.

• Storage nodes act as backup file servers for digital downloads.

• Premium nodes do all of the above and receive block rewards. 

The Vantum Network will be initially targeted to the corporate rewards 
and loyalty market but has potential applications in any sector that can 
benefit from truly secure, feature rich decentralized applications. 

Vantum is a chain based on the Ethash proof-of work 
algorithm, it takes all of what Ethereum is and optimizes it for 
practical mainstream adoption and use. Unlike many protocols 
which act in direct competition to fiat-based systems, Vantum 
acts in partnership with it, looking to offer additional value to 
already established corporate reward and loyalty systems. 
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2.2 Vantum 
Technology

The Vantum Network also contains all of the strength of the Ethereum blockchain, and none of 
its weaknesses, providing a suitable platform for developers to build upon.

Being a fork of Ethereum allows the Vantum Network to benefit from all its 
advantages, whilst allowing us to correct or modify any parameters to better serve 
the needs of the platform. 

Service 
masternodes to 
produce highly-
scalable, high-
throughput 
applications

InterPlanetary File 
System (IPFS) for 
public storage of 
files and content

Web3 mobile 
browser integration

ANS (Address Name 
Service) which 
allows a custom 
domain name for 
wallet addresses
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D e c e n t r a l i z e d  A p p l i c a t i o n s  ( d A p p s )

dApps are applications that run on a decentralized backbone, rather than on a single 
computer or server as with standard, centralized applications. 

Standard web apps, such as Facebook, 
Twitter and Youtube run on a computer 
system that is entirely under the control of the 
operator which owns the backend of the app. 
Because dApps are distributed across the 
entire blockchain network, they are uniquely 
resistant to denial of service attacks and offer 
a high level of redundancy at a cost that 
simply cannot be matched by centralized 
systems. 

With regards to cryptocurrency, dApps are 
a way to connect the capabilities of the 
blockchain with end users via smart contracts 
– sets of pre-defined rules (contracts) that 
govern the interactions between digital assets 
on the blockchain. These smart contracts are 
resistant to tampering and are self-executing, 
removing the layers of trust that typically limit 
traditional contracts. 

Unlike other blockchains, Vantum allows 
dApp developers to utilize the extraordinary 
benefits of a network of content and storage 
masternodes in their applications, developers 
will be able to build truly valuable dApps that 
offer more than just decentralized storage of 
text. Because of this, dApp developers will be 
able to build feature rich applications with 
genuine appeal to a wide audience, not just 
cryptocurrency enthusiasts. 

We are opening the Vantum platform to the 
world to support dApp developers from 
a variety of segments, initially focusing on 
the customer loyalty/corporate rewards, 
gaming and education segments, but with an 
overall goal to expand to dApp creators in a 
multitude of other sectors. 

DID YOU KNOW

The Ethash proof-of work algorithm is 
ASIC resistant?
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V a n t u m  M a s t e r n o d e s

The Vantum Network will incorporate 
a series of three masternode types to 
underpin the security and functionality of 
the network and are utilized in the same 
way as in Ethereum. 

These masternodes contain a full copy of the 
blockchain ledger and are hence considered 
full nodes. Unlike a standard full node, 
masternodes perform additional functions 
that are crucial to the operating of the 
network. 

Standard and premium masternodes will be 
responsible for maintaining an up to date 
copy of the decentralized ledger and will 
contribute to the security and stability of 
the Vantum Network.  
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B e n e f i t s  o f 
M a s t e r n o d e s

Masternodes act to secure and offer 
additional functionality to the Vantum 
Network that is simply not possible with 
POW type chains. 

The integration of these masternodes on the 
Vantum chain allows for truly decentralized 
applications to be built, freeing them from 
some of the issues and faults that plague 
older systems such as centralized servers, 
which are vulnerable to manipulation by a 
central authority, network congestion and a 
variety of denial of service type attacks. 

The Vantum Network ensures that 
masternodes remain honest by requiring 
a large minimum stake from masternode 
holders. This collateral is at risk of being lost 
or reduced if the masternode is found to be 
malicious, such as by withholding blocks or 
sending unsigned transactions.  

M a s t e r n o d e  Ty p e s

Vantum features a tiered masternode 
system that hosts three distinct 
masternode roles which act to underpin 
the Vantum Network. 

• Content nodes  for IPFS publicly accessible 
file storage (media files and data) for 
dApps built on the chain.

• Storage nodes:  act as backup file server 
for digital downloads.

• Standard nodes:  help to secure network, 
receive 30% masternode block reward 

•  Premium nodes : all above + 60% block 
rewards.

Premium 
Masternodes

Requirements:

Collateral: (TBD)

Dedicated server/VPS running Linux

Static public IP address

Run all Vantum Network binaries 
(main, content and storage)

Premium masternodes are tasked 
with securing the blockchain data 
underpinning the Vantum Network, 
and function as both a content and 

storage masternode. Premium 
masternodes are awarded 60% of 

the block reward for their assistance 
in securing and relaying transactions 

in the Vantum Network. 

Content 
Masternodes

Requirements:

Collateral: (TBD)

Dedicated server/VPS running Linux

Static public IP address

Run all Vantum Network binaries 
(main, content and storage)

Content masternodes use IPFS 
technology to host files for the 

Vantum Network. This will allow 
dApps to stored publicly accessible 
data including images, video and 

other media. Returns are based on 
bandwidth/storage used. 
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Storage 
Masternodes

Requirements:

Collateral: (TBD)

Dedicated server/VPS running Linux

Static public IP address

Run all Vantum Network binaries 
(main, content and storage)

Storage masternodes use IPFS 
technology to host private files for 
the Vantum Network. This may be 

used for backups, digital purchases 
and more for dApps. Returns are 

based on bandwidth/storage used. 

Standard 
Masternodes

Requirements:

Collateral: 5,000 VNT

Dedicated server/VPS running Linux

Static public IP address

Run Vantum Network main binary

Standard masternodes run a full 
node and help secure the Vantum 

Network. Standard masternodes will 
be rewarded with a fraction of the 

block reward (30%). 
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I n t e r P l a n e t a r y  F i l e  Tr a n s f e r  S y s t e m  ( I P F S )

IPFS is a new hypermedia distribution protocol whereby content is distributed over 
the nodes in the network. Within this network, IPFS nodes store IPFS objects in local 
storage. 

All computing devices on the IPFS network are connected to the same system of files using a 
distributed hash network, an incentivized block exchange, and a self-certifying namespace. 

The high-throughput, content addressed block storage model provided by IPFS offers a next-
generation alternative to the older systems that inspired it, including Distributed Hash Tables 
(DHTs), Git and BitTorrent. The low latency and decentralized storage of data makes IPFS the 
ideal solution for the future of encrypted file storage and distribution. 

dApps on the Vantum Network will be able to make use of IPFS to store and host content, 
offering a level of connectedness simply unfeasible with older systems. 

Key Features of IPFS

• IPFS allows exchanged data to be instantly pre-authenticated (self-certified file systems)

• The Merkle DAG, an amalgamation of the Merkle Tree and Directed Acyclic Graph (DAG) 
allows data to be stored permanently, whist resisting tampering

• Nodes can store and share data without central coordination using DHTs

• Past versions of edited data are available via the Version Control System.
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V a n t u m  M i n e r

Here at the Vantum Network, we 
understand that not everybody is 
a technical wizard or an expert at 
blockchain technology.

Because of this, and because we want to 
open up the benefits of mining to everybody, 
regardless of experience or knowledge, we 
are ensuring that our mining software is as 
straightforward and easy to use as possible.

The Vantum miner will be a simple, 3-step 
program that allows anybody with an 
internet connection and computer with an 
AMD/Nvidia GPU to mine VNT. This will be 
provided with a simple, but high-quality UI to 
ensure its accessibility to any user level. The 
three simple steps are:

• Install the Vantum Miner application 
(additional modules will be automatically 
installed)

• Select our own pool, or your desired pool 
and the VNT address to mine to

• Start the miner and begin earning VNT!

V a n t u m  M i n e r 
F e a t u r e s

• Built-in list of pools

• Direct link to pool status page and 
account

• Direct link to VantX app

• Direct links to FAQ, Website and 
Knowledge-base

• Multi-OS support (MacOS/Windows/
Linux)

• Advanced controls (Mining output 
settings/utilization levels)

1 1Whi tepaper V 1 .0



3. 3. Vantum 
Solutions

C u r r e n t  L a n d s c a p e

Since its inception in 2009, the cryptocurrency market has seen extraordinary growth. 

In just eight short years, the market 
capitalization of all cryptocurrencies and 
tokens has risen to almost $800 billion 
at its peak, easily dwarfing almost every 
corporation in the S&P 500 and the GDP of 
many countries. But, despite this success, 
its usage and daily trade volume is almost 
negligible compared to the amount of USD 
exchanged each day. 

Today, there is a huge push to be the next 
big thing in the crypto-industry. Every day, 
hundreds of crypto-projects enter the market 
attempting to build a better mousetrap 
than the last. A better, faster, safer or “more 
decentralized” cryptocurrency that will 
replace fiat. And yet, many of these have 

come and gone, and all but a few of the ones 
still actively developed have since faded into 
obscurity - Why?

The truth is, at least for now, banks, 
corporations, governments and most 
mainstream businesses don’t care how fast 
or private a cryptocurrency is. The main focus 
on most minds is convenience, profitability, 
customer retention and risk management. 
As it stands crypto will never be adopted 
fully, until the speculative aspect is massively 
reduced, and the volatility is somewhat 
stable. Few merchants have enough faith in 
the long-term potential of cryptocurrency to 
risk the potential losses that could result from 
a bear market. 
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P r o b l e m s  w i t h  C r y p t o c u r r e n c i e s

The mainstream adoption of cryptocurrency is predicated on the replacement of fiat 
by corporations and individuals in the day to day transactions. 

For most crypto users, it is difficult to 
understand why cryptocurrency hasn’t 
already overtaken traditional currencies, after 
all cryptocurrencies feature:

• Better control over your finances

• Faster, cheaper transactions

• Decentralized storage and other features

And yet, despite the numerous, arguably 
dramatic benefits cryptocurrency offers over 
fiat, we still lack mainstream adoption. In 
fact, according to a Bloomberg report, just 
three out of the top 500 online retailers are 
willing to accept Bitcoin in exchange for their 
goods or services, and it’s not difficult to see 
why. Retailers simply don’t want to accept a 
currency that can lose as much as 25% of its 

value in a single day. And so, if we look at the 
rest of the list of cryptocurrency features, we 
also it is:

• Too complicated for most people

• Volatile

• Poorly perceived by corporations, 
merchants and consumers

Fiat is believed by the masses to be more 
stable, more secure, and easier to use. 
Thus, fiat is perceived to be  more valuable. 
When it comes to adoption, usage and 
volume, perception matters most. The only 
way to demonstrate the value of crypto is by 
helping users experience its benefits first 
hand. 
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B u i l d i n g  a  B e t t e r 
S y s t e m

We believe it is a poor decision to work 
against fiat currency, as cryptocurrency 
usage and adoption simply cannot 
compete as of yet. 

This issue can be demonstrated by looking 
at the use of credit cards. The first successful 
general-purpose credit card was issued in 
the late 1950s, when the BankAmericard 
was launched in California. Just a year later, 
BankAmericard was accepted by over 20,000 
merchants and by 1970 over 100 million cards 
had been issued. 

Why? Because they are easier, more 
convenient, and more profitable to use than 
cash or checks. Instead of carrying bundles 
of cash around to make a purchase, credit 
cards reduced this to a simple swipe of 
a card. No need to calculate change or 
record the check transaction in a ledger. 
In order for there to ever be mainstream 
adoption of cryptocurrency, the mainstream 
individual has to experience these types 
of conveniences and improvements in 
transactions first-hand & the corporate 
loyalty industry provides the perfect means to 
achieve that.

B l o c k c h a i n - b a s e d 
C o r p o r a t e  R e w a r d s

Despite its negative perception as a 
direct competitor to fiat, the potential 
of cryptocurrencies and blockchain 
technologies has not been overlooked. 

A large number of corporations have begun 
looking into the technology, investigating how 
it can be used to improve profitability and 
efficiency in their business. 

Did you know – On average people have 2.4 
credit cards and over 10 loyalty cards!

The corporate rewards (non-cash incentives) 
market presents the perfect opportunity to 
demonstrate the value of cryptocurrencies 
and blockchain technologies. With over $90 
billion dollars annually spent on corporate 
rewards in the US  alone, there is plenty of 
incentive for retailers to look to optimize their 
reward program, and in doing so, claim a 
bigger share of this rapidly growing market. 

The market for loyalty looks to continue its 
growth well into the foreseeable future, and 
with the advent of social loyalty, corporations 
are looking to target their customers with 
more personal and interactive rewards 
programs through social media and new-
age platforms that allow them to offer 
a more personal and intuitive way of 
interacting with their favorite brands. 
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T h e  L o y a l t y  M a r k e t 
i s  a  $ 2 0 0  b i l l i o n 
I n d u s t r y

In 1976, BankAmericard was rebranded 
VISA, now the second largest card 
payment organization in the world 
(behind China Unionpay). 

Had BankAmericard been launched as a 
direct alternative to fiat currency, it is unlikely 
it would have achieved the same success due 
to the aforementioned reasons. Because of 
this, it is clear that the path to widespread 
adoption is as an accessory to fiat-based 
systems, rather than as direct competition. 

Following the explosion in popularity and 
retail adoption, the rise of credit card 
cashback and travel rewards points massively 
shifted the how and where people shop and 
spend their money. This change in consumer 
behaviour has since lead to the development 
of an over 200-billion-dollar industry, which is 
shared by almost all the largest corporations 
and retail players.

T h e  M a r k e t  a n d  i t s 
S i z e

Corporate loyalty programs are 
designed to reward customers for their 
past purchases, whilst simultaneously 
increasing the number and size of repeat 
orders. 

Loyalty reward systems present an excellent 
opportunity for retailers and merchants to 
produce additional value for their customers, 
whilst also benefiting from improved 
customer retention and confidence. 

The Loyalty management market was valued 
at $1.96 billion in 2016 and is projected to 
grow at a compound annual growth rate 
of 24.73%, to reach a forecasted $7.3 billion 
by the end of 2022. The two largest loyalty 
markets are credits cards and the travel/
hospitality sector, including airline, hotel and 
car rental agencies. 

According to Orbis Research, the room for 
growth in this industry is truly staggering, with 
around $34 trillion in transactions per year 
between 3.4 billion customers (estimated 
number of customers in the world) and 100 
million merchants (estimated number of 
merchants in the world). It is no exaggeration 
to say that the current loyalty rewards market 
is huge, and yet often underestimated.

Additionally, data provided by the 2017 
COLLOQUY Loyalty Census makes the picture 
even clearer - U.S. consumers currently hold 
over 3.8 billion memberships to customer 
loyalty programs, an increase of 15% on 
previous years. This study also highlighted 
“ease of use” and “access to great discounts” 
as the major drivers behind the use of such 
programs. 

Among consumers that do participate in 
loyalty schemes, fear of the safety of their 
personal information and restrictive policies 
were among the most commonly cited 
complaints. 

87%
Supermarkets

32%
Clothing 25%

E-Commerce 17%
Airline

Market Sizes
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4.4 Main Types 
of Reward 
Systems

Since the earliest appearance of 
customer loyalty programs in the 1700s, 
the market has undergone several 
iterative changes to the format, many 
of which were developed in response to 
the changing market climate, with more 
consumers spending online than ever 
before, it is only natural that rewards 
programs shift to target this change. 

Besides this, loyalty programs have evolved 
beyond just rewarding customers for 
consistent business or increased spending. 
Modern programs also frequently offer 
incentives for interacting with the provider in 
a variety of other ways, such as completing 
customer satisfaction and brand awareness 
surveys or sharing content on social media. 

Today, several types of reward schemes are 
common, the most common of which include:

R e w a r d s  P o i n t 
P r o g r a m s / C a r d s
Point based reward programs are by far 
the most common type of reward scheme 
offered. These tend to offer consumers a 
number of retailer or brand points based on 
the frequency and amount of spending. Point 
based programs build customer loyalty by 
encouraging them to shop with the merchant, 
building up a relationship of trust and value 
between the retailer and consumer. These 
rewards are typically accumulated until they 
reach a threshold after which they can be 
redeemed for goods or services. 

C a s h b a c k  S c h e m e s
Cashback schemes are most commonly 
associated with bank and credit cards 
but have recently been adopted by online 
retailers and merchants due to their huge 
popularity. These schemes work by providing 
consumers a typically fixed return on their 
spending, such as 1-2% cashback on all 
purchases over $100. Cashback rewards 
incentivize additional spending with retailers 
and service providers and are becoming 
increasingly common with internet-based 
merchants. 
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M e m b e r s h i p  P l a n s
One of the major ways merchants promote brand loyalty and offer increased value to their 
customers is through a membership plan. Typically, membership plans will charge a weekly, 
monthly or annual one-off fee, and provide the customer several benefits over non-members. 
Often, memberships plans will be tiered to suit different income or lifestyle levels and can help 
promote brand inclusion and loyalty by offering exclusive features for members. 

C o r p o r a t e  R e w a r d s / I n c e n t i v e s
Unlike the other reward systems in this list, corporate rewards are instead focused on improving 
the relationship between a corporation and its employees. Acknowledging the hard work of 
employees is known to have a marked positive effect on employee retention, sense of belonging 
and employee satisfaction. Corporate incentive systems typically reward employees for meeting 
sales or performance milestones or other indicators tied to company values and goals.  
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5.5 Problems 
with 
Corporate 
Rewards

H i g h  S t a r t - u p  a n d 
M a i n t e n a n c e  C o s t s
One of the major limitations of current reward 
card and loyalty systems is their high start-
up and operation costs. Often, retailers and 
merchants will design a proprietary system in 
order to produce a system that best benefits 
their business and customers, but these 
systems are costly to produce, update and 
maintain. 

Smaller merchants looking to offer their 
customers additional value are increasingly 
resorting to using plug-and-play solutions 
which typically offer an inflexible service that 
does not meet the individual demands of the 
merchant or its customers, whilst costing the 
merchant potentially tens of thousands of 
dollars in operational costs. 

Because of the costs of running a truly 
effective loyalty, many retailers are forced to 
operate programs that are not as successful 
as they would hope, whilst leaving customers 
dissatisfied with their current memberships 
due to the lack of a personalized experience, 
something they have come to expect from 
modern loyalty programs. 

L a c k  o f 
I n t e r o p e r a b i l i t y
When it comes to loyalty programs, many 
merchants make the mistake of assuming 
loyalty is synonymous with exclusivity, and 
yet this is rarely the case. Because of this, few 
businesses are able to expand their reward 
scheme beyond their own outlets, due to not 
wanting to share customers or their data with 
potential partners. 

Allowing customers to spend their rewards 
at multiple stores massively increases the 
utility of their points, and hence the value 
of the reward scheme. The most successful 
reward schemes are those that offer as much 
choice as possible to its members, without 
unnecessarily restricting their usage to a 
single outlet. 

Additionally, due to the difference in reward 
systems, implementing interoperability 
between multiple merchants and retailers is 
often difficult. Seamless integration of legacy 
systems and newer systems is an expensive 
process that few smaller merchants are 
willing to bare, leading to a severe lack of 
coalition rewards.
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Expiring Points/Limited Utility

When discussing the problems of reward schemes, one issue is raised most frequently… 
Customers hate it when their points expire. The logic behind this is simple, having an expiration 
date on points encourages frequent spending, and reduces the cost of the scheme.

However, it also reduces customer satisfaction by forcing them to spend more to protect the 
points they have already earned (loss aversion), a Draconian system that is not well received by 
customers.

Typically, many retailers will notify customers in advance when their points will expire. However, 
if there is nothing of interest to spend their hard-earned points on, customers will either be 
forced to purchase to extend the expiration or settle for a reward they have little interest in, 
again leading to dissatisfaction and frustration with the retailer. 

DID YOU KNOW

There is around $100 billion in unredeemed loyalty points.
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P r i v a c y  C o n c e r n s

According to the Verizon 2017 Data 
Breach Investigations report, the retail 
and accommodation industries are most 
at risk for a data breach, due to the 
massive amount of financial information 
available. 

Additionally, 57% of retailers suffered a 
breach between 2015-2017, of which 40% led 
to loss of customer data. 

The 2018 Capgemini Cybersecurity Report 
highlights the importance of maintaining 
customer security and privacy. According 
to the report most consumers (66%) would 
stop or reduce spending with a retailer if 
they found out they had been breached, 
regardless whether their data had been 
compromised. As such, customer privacy 
and security should be at the forefront of any 
rewards program. 

U n a t t r a c t i v e 
R e w a r d s

According to the COLLOQUY’s 2016 
loyalty census report, the two most 
commonly cited reasons for leaving a 
loyalty program were:

• Difficulty in earning a reasonable 
amount of points; and

• Lack of rewards/offers the customer 
was interested in.

Typically, smaller merchants and retailers 
have the least effective loyalty programs. It 
is uncommon for smaller loyalty programs to 
effectively target the member’s interests due 
to the increased cost burden of obtaining and 
making use of the information necessary to 
successfully appeal to the customers interests. 

Loyalty schemes that are too difficult to 
benefit from or offer nothing of interest to 
the customer are seen as worthless and do 
little to inspire loyalty to the brand or retailer. 
Attractive rewards and an individualized 
experience are at the crux of a good rewards 
program, and yet, few retailers manage to 
achieve a balance that customers approve 
of.
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6.6 The Solution 
(VantX)

W h a t  i s  V a n t X ?

VantX is the first decentralized 
application produced on the Vantum 
blockchain and built to enable both 
small and large businesses globally 
to engage with their customers in the 
crypto economy, whilst still earning its 
primary revenue in government-backed 
fiat currency. 

We do this by building a platform for the 
tokenization of corporate customer rewards 
and providing a system for interoperability 
between other corporate reward tokens on 
the network.

 V a l u e  P r o p o s i t i o n
The VantX solution addresses many 
of the concerns and issues currently 
associated with most corporate reward 
schemes and loyalty programs, whilst 
massively expanding the potential of the 
industry through the use of blockchain 
technology. 

Currently, it is no secret that crypto is a 
developer’s world. From understanding 
the differences between the hundreds of 
cryptocurrencies, setting up a wallet for each, 
using Metamask or setting up masternodes, 
nothing about the process is simple. In 
order to achieve mainstream adoption, we 
are looking to integrate with established, 
commonly-used systems, providing a simple 
introduction to the benefits of blockchain 
technology, for everybody. 

Vantum aims to meet the needs of both 
merchants and consumers by providing 
merchants a way to easily create their loyalty 
program on the Vantum blockchain, whilst 
also giving consumers access to the next 
generation of reward systems. 

To achieve this, Vantum provides a highly 
scalable platform to merchants and 
corporations looking to tokenize their 
corporate rewards and loyalty schemes, 
opening new avenues that were simply not 
practical with previous systems, due to the 
cost or the limitations of legacy systems. 
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T h e  V a n t X  p l a t f o r m  A d d r e s s e s  S e v e r a l 
M a j o r  I s s u e s

With the VantX platform, retailers are able to create their own tokenized rewards. 

Using the easy to use reward creation system, 
retailers will have access to a multitude of 
features in order to produce a truly tailored 
rewards programs, allowing retailers to:

• Set parameters for token distribution 
based on fiat spending, and other 
measures including: membership 
anniversary, size of purchase, customer 
birthday, frequency of purchase etc.

• Create and promote services, events and 
products that can only be paid for using 
tokens

• Create own market for token by selling the 
tokens in-store, online or in-app

• Create surveys, bounties and campaigns 
that reward customers with tokens

• Create affiliate groups that accept each 
other’s tokens, encouraging spending 
among non-competing retailers

• Create affiliate and referral-based 
reward programs

Besides these, retailers will also be able to 
reward their customers for non-transaction-
based loyalty, including referrals, reviews and 
other types of promotion. 

Currently, the behavior based loyalty market 
is massive under-penetrated. Vantum gives 
retailers a way to reward consumers for 
helping spread brand awareness through 
social marketing. With a generation of 
increasingly tech savvy users, social loyalty is 
expected to move to the forefront of customer 
loyalty programs, allowing a more personal 
level of interaction between brands and their 
target demographics. 
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K e y  P o i n t s

B e n e f i t s  i n  B r i e f

Token value is 
based on the true 
economy, e.g. the 
supply and demand 
of the corporate 
tokens.

Create 
individualized 
reward schemes 

Easily create 
membership 
coalitions

Decentralized 
storage, high 
security

Points never expire

Tokens are only 
bought and sold for 
their utility purpose 
not speculation

Extremely low 
operation costs

Reward customers 
for loyalty and social 
marketing

Low start-up and 
maintenance costs

Easy to use

Token issuance is completed 
through the VantX platform, so 
supply is determined solely by 
the demand for the company’s 
products/services and the 
adoption of the VantX platform 
by customers. 
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C u s t o m e r  I n s i g h t

When it comes to building customer 
loyalty, current systems are painfully 
lacking. 

A failure to adequately connect with tech 
savvy millennials means most loyalty 
schemes are not doing enough to target the 
demographic responsible for the majority of 
online spending. 

However, the huge popularity of social media 
also brings with it additional opportunities 
to interact with their members, gaining 
useful insight into their opinions, preferences 
and interests that can be used to better the 
efficacy of a loyalty program and produce 
non-loyalty-based benefits for both sides of 
the relationship.

Few loyalty or reward schemes contain 
effective measures to communicate with 
their members in such a way as to produce 
authentic interaction between customer and 
retailer. 

Currently, acquiring millennials as loyal 
customers is difficult due to the sheer 
competition that is faced. Often, only the 
strongest brands with the most significant 
social media presence are able to effectively 
reach/convert and maintain millennials as 
long term customers, this is something that 
could change through the use of the Vantum 
platform. 

”You’ve got to give 
loyalty down, if you 
want loyalty up.” 
Donald T. Regan 
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B e n e f i t s  f o r 
R e t a i l e r s

As with all reward systems, the main 
goal is generally to either incentivize 
spending and brand loyalty with the 
retailer, or as a tool to gain insight into 
customer spending habits.

Because of this, retailers using Vantum for 
digitization of their reward schemes benefit 
from several advantages and gain access to 
features typically not covered by proprietary 
systems:

• Run targeted campaigns based on 
customer spending habits, key dates etc

• Incentivize spending with the retailer 

• The ability to sell tokens directly as an 
additional source of revenue

• Reduce/remove the cost of sending out 
reward cards

• The ability to create custom bounty 
programs, rewarding customers with 
spendable tokens for participating in 
marketing campaigns, surveys and much 
more

• The ability to incentivize the purchase and 
promotion of certain products, services 
and events by accepting tokens only, 
increasing the demand for tokens.

• Create non-fungible token rewards 
(employee awards, customer awards 
etc.)

• Easy to integrate, free to use API

• Social media integration

• Gamification of rewards

B e n e f i t s  f o r  U s e r s

Besides offering substantial benefits for 
brands and retailers, Vantum also offers 
great incentives for users. 

Typically, with traditional rewards systems, 
users are heavily restricted in the way they 
spend the rewards they have accumulated. 
Though many rewards systems  
 
Often, users will be restricted to spending 
their rewards at particular retailers, within a 
fixed period of time, with no opportunity to 
“cash-out” or invest their rewards. However, 
with Vantum, users are free to spend, transfer 
or cash-out their rewards at their discretion, 
among other possibilities including:

• Exchanging their reward tokens on the 
crypto exchange market, potentially 
increasing their returns

• Instantly transfer to anybody, anywhere, 
or cash-out if desired

• Transfer these tokens to other Vantum 
users without restrictions via the VantX 
app

• Earning rewards by participating in 
bounties, competitions and promotions 
offered by their favorite retailers

• Participate in exclusive events and access 
deals not available elsewhere using VNT 
tokens

• Browse and use a variety of dApps made 
available through the Vantum library

• The value of VNT is based on the true 
economy, rather than speculation. Tokens 
are bought and sold for utility purposes, 
rather than on speculative grounds.

• Interact with favorite brands via social 
media (Social media integration)

• Easy to use interface

• Privacy and personal data not at risk
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7.7 The 
VantX App

The VantX app brings everything that the Vantum Network is to the hands of Vantum 
Network users everywhere. 

The app will be available on both mobile 
(Android/iOS) and desktop (MacOS/
Windows) devices. 

Users will be able to access the majority of 
the Vantum Network’s features through the 
app, allowing users to:

• Pay products/services at retail locations 
with one tap (QR code scan)

• Browse and use dApps (integrated 
Metamask)

• Access, spend and transfer tokens/
rewards

• Browse/enrol in promotional campaigns/
bounties to earn tokens

• View their awards

• Set reminders, goals and refer friends/
family to the platform

The VantX app will also have a number of 
other features that make it an excellent first 
app to demonstrate the power of the Vantum 
Network platform, including:

• Integrated Web3 browser

• Online marketplace for corporate goods/
services paid for with tokens

• Streamlined, consumer-friendly UX/UI 
design 

Through the VantX mobile wallet app, users 
will be able to access their tokens, where they 
will be free to spend, exchange, transfer their 
tokens. The VantX app will also allow users 
to adjust their user profile, including hiding/
displaying their awards, and setting their 
preferences with regards to special offers. 
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8.8 How Does VNT 
Find Value? 

Vanta (VNT) is the currency by which the setup fee is paid by 
corporations looking to setup platform, as well as the setup for 
the customer app to spend retail tokens. 

Like Ether, Vanta is the GAS that powers all transactions on the network 
as well as the gas for all corporate retail token transactions in the VantX 
platform. Outside of the Vantum Network, VNT can be used as an 
exchange of value on exchanges.
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9.9How Does VNT 
Find Value? 

Token Sale 
Details

The Vantum Network token creation process and token sale will be initially executed 
and distributed using the Ethereum blockchain (ERC-20 standard). 

Shortly after the ICO, VNT ERC-20 tokens will be exchanged for our custom VNT tokens running 
on the Vantum Ethash-based Network. Participants looking to support the development of 
the Vantum Network can contribute by sending Ether to the Vantum Network smart-contract 
address provided on their profile dashboard. 

Ticker Symbol VNT

Coin Name Vanta

Accepted Currencies Ether (ETH)

Total Supply 21,000,000

VNT Allocated for ICO 2,500,000

Minimum Investment 0.1 ETH

Maximum Investment None

Minimum Funding Goal (Soft cap) 2,000 ETH
Maximum Funding Goal (Hard 
cap) To be updated

Pre-sale Price 1 ETH = 2,000 VNT

Crowd-sale Price 1 ETH = 600 VNT

Whitelist Required? No

KYC Required? No

Pre-sale Period July 20, 2018 (9AM EST) – August 31, 2018

Crowd-sale Period Sep 1, 2018 (9AM EST) – October 1, 2018 (TIME)

Tokens will be distributed within to be updated days following purchase
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10.10 Token and 
Funds 
Distribution

17,000,000
Un-Minted

2,500,000
Token Sale

1,500,000
Operations

500,000
Team 
Reserve

500,000
Developer 
Reserve

500,000
Bounty
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11.11 Coin Details

Coin Type Proof-of-work + 
Masternodes

Mining Algorithm Dagger Hashimoto 
(Ethash)

Total Supply 21,000,000

Block Time 13 seconds

Block Reward 2.4 VNT

Mining Reward Halving Every 840,000 blocks

Utility
Gas for Vantum Network/
Payment for goods/
services

[1] All contributors will be 
required to complete a Know-
Your-Customer (KYC) check 
before participating. These 
checks will be handled by our 
partner agency. 
 
[2] We reserve the right to 
offer an additional discount 
to long term, institutional and 
strategic investors.
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12.12 Current 
Road Map

Our road map is the expected path that development is likely to take. We intend 
for the milestones of our roadmap to be conservative, rather than offering false 
promises or unrealistic goals that we are unlikely to meet. In addition to this, we 
expect that our community will contribute ideas that will make it into our roadmap. 
Our initial priorities are completion of the Vantum dApp store, API and masternode 
implementation, with a full launch of the platform aimed for Q3 2019. 

Q3 2018

Whitepaper Development

Website Release

Pre-Sale & ICO

Coin Distribution

Q1 2019

Web3 Mobile Browser 

Vantum dApp store

POS API Development 

Merchant whitelist open for registration

Q3 2019

VantX full Launch

Fiat-Relay Smart Contract

Q4 2018

Exchange Listings

Mining Pool

First Partnership Announcement

Service Masternode Implementation

First dApps begin development (VantX)

Web Wallet Development

Q2 2019

VantX POS API Integration 

VantX Mobile App Beta

Omnii VC Fund

ANS implementation
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13.13 Current 
Partnerships

“Of the things men give each other, the 
greatest is loyalty.” - Ben Hecht
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