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CEC Disclaimer

 This document does not constitute an offer of securities or a promotion, invitation 

or solicitation for investment purposes. The terms of the contribution are not intended to 

be a nancial services offering document or a prospectus. The token offering involves and 

relates to the development and use of platform (software) and technologies that may not 

come to fruition or achieve the objectives specied in the white paper. 

The purchase of tokens represents a high risk to any contributor. The tokens do not 

represent equity, shares, units, royalties or rights to capital, prot or income in the 

platform or software or in the entity that issues tokens or any other company or intellectual 

property associated with the platform or any other public or private enterprise, 

corporation, foundation or other entity in any jurisdiction. The tokens are not therefore 

intended to represent a security or similar legal interest whatsoever. The information set 

out below may not be exhaustive and doesn't imply any elements of a contractual 

relationship or obligations.

 Cloe Coin doesn't guarantee and doesn't accept the legal responsibility of any 

nature arising from or related to the accuracy, reliability, relevance or completeness of any 

material contained in this Whitepaper. Potential owners of CEC tokens should contact the 

relevant independent professional advisers before relying or making any commitments or 

transactions based on the material published in this Whitepaper, as this material is 

published for informational purposes only.

 

 CEC tokens cannot be used for any purposes other than as provided in this 

Whitepaper, including but not limited to, any investment, speculative or other nancial 

purposes. CEC tokens confer no other rights in any form, including but not limited to any 

ownership, distribution (including, but not limited to, prot), redemption, liquidation, 

property (including all forms of intellectual property), or other nancial or legal rights, 

other than those specically set forth below. While the community's opinion and feedback 

can be taken into account, CEC tokens do not give any right to participate in decision-

making or any direction of business related to the Cloe service. CEC tokens can be used for 

purposes dened in this Whitepaper. All examples of the calculation of income and prots 

used in this paper were provided only for demonstration purposes or for demonstrating 

the industry's averages and do not constitute a guarantee that these results will be 

achieved, according to the marketing plan or roadmap.

 Certain statements, estimates and nancial information contained herein 

constitute forward-looking statements or information. Such forward-looking statements 

or information involve known and unknown risks and uncertainties, which may cause 

actual events or results to differ materially from the estimates or the results implied or 

expressed in such forward-looking statements.
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Abstract

 In an industry where Ad Networks are having revenue of over $200 billion, we 
recognize the need to provide an alterna�ve pla�orm which works in favor of the 
adver�sers and the publishers with ZERO fee. All the Cloe token holders shall 
experience quality service and will benefit from the various perquisites of holding 
our token.  

 Cloe pla�orm is carefully driving blockchain technology to revolu�onize the 
digital display adver�sing space. We aim to lead a revolu�on in the exis�ng digital 
adver�sing space and address the significant problems it faces due to the third party 
involvement, such as unreasonable commission, Ad fraud, lack of nego�a�on power 
and a shortage of choice for the publishers and adver�sers.

 We firmly believe in the idea and have confidence in our vision. With our team 
members stemming from diverse fields like law educa�on, finance, so�ware 
development, digital adver�sing and blockchain/cryptography, we have achieved a 
compe��ve market posi�on, and we are already set on a path of conver�ng our 
vision into reality.

More information on the CEC Token Sale can be obtained at

www.cloecoin.io
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Introduction

 The promise of adver�sing technology (“Ad-tech”) was to create a more 
efficient marketplace for a�en�on. The hope was that the Internet, the latest kind of 
“new medium,” would arrive with a transparent and efficient Ad marketplace.

 That didn't happen. Instead, the Ad-tech ecosystem that has evolved over 
�me is a bewildering variety of middlemen and complexity. Worse, Ad-tech 
introduced a host of correlated problems for publishers, adver�sers, and users. 
Users have lost their privacy, face increasing malware, pay high charges to download 
Ads, and suffer slow speeds. Publishers have lost billions in revenue while fraud has 
skyrocketed. And adver�sers face poor repor�ng and targe�ng.

 In theory, excellence would be rewarded. The best journalism and 
entertainment would receive the a�en�on and funding it deserves, Ad-tech would 
“get marketers closer to their users via data analysis, immediate valua�on, and 
distribu�on.” 
Data would be used to “accurately iden�fy audiences, determine the value of those 
audiences, and deliver the right messages to them instantly while increasing 
transparency by allowing them to view how their informa�on is displayed .” 

 In short, users' a�en�on would be valued properly.

 This paper will further review the current state of Ad-tech and the 
predicament of content producers. It will outline a new solu�on that creates a 
transparent and efficient Blockchain-based marketplace for publishers, adver�sers 
and users, accurately valuing and rewarding the key driver of Internet content: 
durable user a�en�on.

“ 
The business that will thrive using distributed ledger technology are the ones 

solving real-world problems; problems that plague real companies who are ready 
and willing to pay for solu�ons. 

“
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GLOBAL INTERNET USAGE: Achieving the Mass Adoption of Cryptocurrencies

 In 2015, the Interna�onal Telecommunica�on Union es�mated about 3.2 
billion people, or almost half of the world's popula�on, would be online by the end 
of the year. Of them, about 2 billion would be from developing countries, including 
89 million from least developed countries.
The number of Internet users have increased from 738 million in 2000 to 3.2 billion in 
2015, according to a report from the Interna�onal Telecommunica�on Union, 
making the growth a very significant one in the global market and crea�ng a new 
phase in humanity and the adver�sing world.

 Today, the use and adop�on of cryptocurrencies are growing exponen�ally. In 
2017 alone the price of Bitcoin rose more than 1300% while other major 
cryptocurrencies such as Ethereum and Ripple had even more impressive results. 
The number of cryptocurrency wallets in existence has grown from approximately 
4.6 million at the end of 2014 to more than 50 million as of February 2018. The figure 
is expected to reach 500 million by 2024. Coinbase, the largest cryptocurrency wallet 
provider, is opening new accounts at the rate of 1.2 million per month. About $8 
billion of bitcoins is currently being traded on a daily basis, and this figure is further 
rising following the introduc�on of Bitcoin features and op�ons in December 2017.
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A Precis of Digital Advertising

 Adver�sing throughout history, have been used as the primary mechanism to 
capture A�en�on, to a level of Interest to incite Desire that can then translate into 
Ac�on – otherwise known as AIDA. The earliest forms of adver�sing date to ancient 
China, Egypt and the Middle Ages in Europe. The print form of adver�sing began to 
expand widely with the growth of 19th Century printed products. This marketplace 
of adver�sers, publishers and users remained rela�vely straigh�orward – despite 
some addi�ons – even as the new media of radio and television arose.

 The rise of the Internet brought the development of a new level of adver�sing 
technology with the promise of higher speed and be�er informa�on, two cri�cal 
elements that had the poten�al to radically improve the efficiency of the 
marketplace. Somewhat counter-intui�vely, the sheer complexity and opacity that 
organically developed has brought the opposite result.

 Digital adver�sing is a $200+ billion industry that has transformed the way we 
market goods and services but remains today a piecemeal system of incompa�ble 
components with a host of problems. While there are opportuni�es for 
improvement, the possibility of comprehensive re-engineering the current digital 
adver�sing ecosystem faces insurmountable barriers in terms of cost, regula�on, 
and coopera�on.

 Persistent 'incurable' issues of the current system include:

 Massive level of Ad fraud.
 Lack of data privacy. 
 Net deficit of targe�ng informa�on. 
 Inefficient value exchange. 
 Innova�on against adver�sing. 
 

 All of these problems are endemic to the fragmented tradi�onal digital 
adver�sing ecosystem. Furthermore, none of them can be solved by the centralized 
architecture used by current adver�sing pla�orms because all par�es in the 
adver�sing value chain are con�nuously looking for new technical tricks to gain 
compe��ve advantage at the expense of other players. This is a never-ending cycle 
compe��on that by defini�on cannot overcome the issues that plague all 
par�cipants on the market. These issues, can only be solved by the introduc�on of a 
new decentralized architecture common to all par�es in the digital adver�sing 
world. This will naturally balance the insa�able needs and goals of publishers, 
adver�sers, and users.
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The Marketplace Attention
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 Sales planners currently budge�ng for brand adver�sing are required to 
account for an excessive number of intermediaries that stand between the Ad and 
the targeted audience. Agencies, trading desks, demand-side pla�orms, desktop 
and mobile network exchanges, yield op�miza�on, rich media vendors and 
partnered services o�en consume significant por�ons of crea�ng and delivering of 
Ad budget. It is also common for agencies in charge of packaging brand campaigns to 
use data aggregators, data management pla�orms, data suppliers, analy�cs, 
measurement, and verifica�on services to fight fraud, enhance targe�ng, and 
confirm a�ribu�on. These factors add up to a high transac�on cost on the efficient 
provision of a�en�on to brand Ad campaigns.

 Publishers face a number of costs and intermediaries on the receiving side of 
the Ads served. Publishers pay Ad serving fees, opera�onal fees for campaign setup, 
deployment, and monitoring, publisher analy�cs tools; also they give up substan�al 
revenue to some of the same intermediaries that the brand adver�sers use via 
programma�c Ads. Publishers also face direct cost of user complaints when 
malver�sing spreads from agencies to loyal readers, o�en with li�le or no idea of the 
origin and with no help from the Ad agency responsible for allowing such Ads to 
serve from their system. These diminish net revenue as the overall complexity of the 
adver�sing ecosystem, raises headcount and expense. 

 There is a hidden cost to this complexity. A single Ad unit may bounce across 
many networks, buy and sell-side Ad servers, verifica�on partners and data 
management pla�orms. Publishers lose revenue from each middleman transac�on. 
Each one of these transac�ons also detracts from the user experience. Many of the 
middle players involve data transfers, which add latency. Any transfers done via a 
script on page eat into the user’s data plan and CECtery life on mobile. Users o�en 
find their experience further diminished when the results finally arrive; Confounded 
by a bewildering array of distrac�ng Ads allowed by the publisher  to be placed in 
hope of greater revenue. In addi�on,  the viola�on of user privacy exacts a significant 
social cost. Economists have compared viola�ons of user privacy as analogous to 
environmental pollu�on. 
According to Pew Research, “Fully, 91% of adults agree or strongly agree that users have lost 

control of how personal informa�on is collected and used by companies.”  64%, believe that the 
“government should do more to regulate adver�sers” regarding how they use and store 
personal informa�on. This is not surprising, given that a visit to a popular media site 
can o�en have 70 trackers set loose on the reader. Ad Fraud is also a major problem 
afflic�ng the adver�sing marketplace. Hackers create malicious “bots” that produce 
bogus websites that fool adver�sers. 
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Digital Advertising is the Future, Why?

 In response to changing TV consump�on habits, the adver�sing industry is 
embracing more targeted, interac�ve and engaging adver�sements. It’s es�mated 
the Internet adver�sing industry will sustain a 9% compound annual growth rate 
(CAGR) by 2018. Mobile and video internet adver�sing are the fastest growing 
segments at  22.1%  and 19.5% CAGR, respec�vely.

 Video adver�sing within digital video services is o�en referred to as in-stream 
video adver�sing, and it comes in three forms: linear, non-linear and companion. 
Linear video adver�sing, most similar to TV commercials, are repurposed 15 to 30 
second TV Ads placed before, during or a�er the consump�on of video content. Non-
linear video Ads run in conjunc�on with video content, allowing users to watch a 
video while viewing the adver�sement simultaneously. Non-linear adver�sing can 
be delivered as text, graphical Ads or video overlays, though interac�ve videos are 
the most prominent form, connec�ng users to brands and products through 
s�mula�ng displays and videos. Adver�sers can also run companion Ads with linear 
and non-linear Ads in order to sustain the visibility of the sponsor. Hulu and YouTube 
videos, in par�cular, will have in-stream video Ads associated with video content.  
Some of the current world biggest industries in online adver�sing operates on these 
old toll roads exclusively. Companies like Google and Yahoo broke ground in the 
industry first and have benefited from the internet’s centralized infrastructure to 
ins�tute themselves as middlemen between adver�sers and publishers. The 
services they provide are convenient, but they’re built on a system that is opaque 
enough to hide some worrisome flaws. Blockchain represents a way out for 
par�cipants in such status quo, and there are some very clever companies already 
using this to show others what they’re missing.

  Adver�sing has come a long way from the days immortalized in "Mad Men." 
We now have virtual product placement, scent marke�ng, social media marke�ng 
and a host of other innova�ons that allow this old industry to learn new tricks.
For reference purposes, it's worth men�oning the original digital marke�ng tools 
that have stuck around. Some have been upgraded to work with new pla�orms like 
social media, but the core func�ons remain unchanged and they are as following:

    Banners and Sidebars          Ad Serve Market           Email           Content Marke�ng

 The diversity of middle-men and the lack of value-add to the publisher and the 
user make some sort of simplifica�on of the present online adver�sing ecosystem 
inevitable. Present trends are toward an oligopoly where gatekeeper companies 
such as Google and Facebook control the en�re online marke�ng budget with 
publishers powerless to control their revenues. Also, as users con�nue to adopt Ad 
blocking technology the consequent shrinking of the remaining Ad-funded market 
seems inevitable.
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Tipping the Scales Back (The Problem)

 In online adver�sing’s current paradigm, there is an unavoidable conflict of 
interest that influences the results of any adver�sing campaign. Adver�sers need to 
know how their Ad is performing, yet all the tools they’re given to op�mize 
campaigns are provided by middlemen who also act as pla�orms where publishers 
and adver�sers connect. Google, for example, sells Ad space and illustrates the 
performance of Ads with their Analy�cal tools as well.

 The thing is, Google Analy�cs puts an inordinate emphasis on key 
performance indicators that benefit Google more than the adver�ser. True 
indicators of Ad success are obscured in favor of KPIs like click-through rate, which 
isn’t necessarily a signal of Ad efficacy but is close to the bo�om line of Google itself.

 Accordingly, adver�sers’ waste money when they don’t have a transparent 
way to measure Ad efficacy, and the unfortunate existence of bots only exacter CEC 
the problem. These are robo�c computers that ar�ficially inflate results and give 
fake jus�fica�on for high Ad hos�ng costs. Google tools don’t separate fake 
engagement from real par�cipa�on neither does it have any incen�ve to do so. 
Publishers suffer the consequences of this system as much as adver�sers. From small 
blogs to high-volume publica�ons, those who host Ads on their site aren’t given 
enough of the profits, because Ad giants use their biased data and oligopoly to 
increase their own take.
 Recent studies predicted Ad fraud cost businesses a total of $16.4 billion in 
2017. The digital adver�sing industry has a real problem with bad actors fooling 
automated adver�sing pla�orms into believing fraudulent clicks and page views 
generated by bots are real people.

 In the massive world of online adver�sing, blockchain will be a force to reckon 
with. Unlike some blockchain products such as cryptocurrency, adver�sing can 
employ blockchain in a plethora of unique ways. The applica�ons of this technology 
in adver�sing will help Ad crea�ves target audiences be�er, share data, make users 
safer and more private, while democra�zing who controls the data that the industry 
relies on.
 By introducing a new level of transparency, safety, and efficient pricing, Cloe 
Coin is posi�oned to be a major ad pla�orm for the innova�ons of the web 3.0 stack. 
Perhaps the biggest reason Cloe Coin is likely to succeed is that of what its global 
adver�sing pla�orm doesn’t do: Ad fraud.
 Finally, users ( the ones subjected to Ads on their favorite website) o�en 
tolerate Ads that are irrelevant to them and intrusive. They might also choose to 
ignore Ads by abandoning the site permanently, thus harming other stakeholders.
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Cloe Coin Rolls Out the Red Carpet (The Solution)

 Cloe Coin using The Blockchain Technology, offers a be�er deal. This 
infrastructure effec�vely cuts out middlemen who make their living, matching 
publishers with adver�sers by allowing adver�sers to connect directly with relevant 
publishers. Publishers themselves can choose adver�sements that more accurately 
match the content on their site.

 On decentralized systems, authority is shared between network par�cipants 
instead of being delegated to a single en�ty, which might otherwise use the 
responsibility to gain an advantage. Finally, the digital ledger provides an irrefutable 
record of how Ads are performing, allowing adver�sers to finally get a clearer, more 
granular, and less expensive analysis of their Ad’s results. Though these capabili�es 
are indeed impressive, it takes an expert touch to create a decentralized Ad network 
to put them into prac�ce, instead of on paper.

 Cloe Extension is a decentralized Ad network that matches the best adver�sers 
with appropriate publishers directly, elimina�ng pla�orm fees for all par�cipants. Its 
goal is to build stronger, more accountable connec�ons between adver�sers, 
publishers, consumers, and developers of decentralized apps (DApps) where Ads 
might appear. With non-intrusive push no�fica�ons, easy opt-out tools, and mul�ple 
channels for adver�sers to use, the CEC token will incen�vize all contributors to 
engage with the Ad ecosystem.

 One peculiar feature of Cloe pla�orm which makes it totally different from 
other compe�tors in the market is its ability to reward users for providing user 
verified informa�on and Ad placement according to the user’s internet search, hi�ng 
there wants sta�s�cally. As users are given access to some of the adver�sing spend in 
CEC Token, they becomes an important and ac�ve part of the pla�orm rather than 
passive par�cipants.

 Furthermore, the Cloe Coin team is simplifying the process of connec�ng Ad 
buyers and sellers. The company’s token and its integrated browser let adver�sers 
interact directly with publishers and get the informa�on they need without sacrificing 
users’ privacy. Cloe Coin is a blockchain based pla�orm that will enable all those with 
a stake in adver�sing to share resources, see the en�re flow of informa�on in the 
same place, and have an even playing field that allows for more efficient compe��on.

 Integrated browsers will range from CEC browser pla�orm to Chrome, Firefox 
and Safari Extension. Pla�orms like these allow publishers to create content which 
helps users to get a be�er experience instead of messing with poorly-op�mized Ads.. 
It also helps adver�sers, who no longer need to spend money on irrelevant Ad space, 
exorbitant fees, or campaigns that bleed money due to misleading KPIs.
In e-commerce, the ledger will help consumers track the origins of the product 
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Token Technology

 Cloe Coin (CEC Token), based on Ethereum Smart Contract, is an important 
element of a new marketplace. Ethereum is an open source, blockchain-based 
distributed compu�ng pla�orm, oriented towards smart contracts. CEC token is 
capable of processing up to 14 transac�ons per second. Effec�vely, Ethereum is a 
distributed virtual machine that allows end users to construct smart contracts for 
transac�ons. Smart contracts are tasteful applica�ons stored in the Ethereum 
blockchain. These contracts are cryptographically secure and can verify or enforce 
the performance of the contract. Token contracts are a standard feature of the 
Ethereum ecosystem. 

 Ethereum has been used for mobile payment systems, distributed exchanges, 
tokens pegged to commodi�es and fiat currencies, market clearing mechanisms, 
micropayment systems for distributed compu�ng resources, commodi�es, and 
securi�es exchanges, crowdfunding, and legal document verifica�on. Large firms 
have invested in and deployed Ethereum, with JP Morgan, Deloi�e, IBM, Santander 
Bank, Microso�, the Luxembourg Stock Exchange, and the Royal Bank of Scotland 
being early key adopters. Micropayments using CEC will be accomplished for the first 
stage deployment with the Micropayments Ledger. Each viewed Ad will be verified at 
the browser using the CEC. This flow shows the conceptual flow of the CEC 
payments. The flow of the CEC payments will not follow this chart precisely in first 
itera�ons of the CEC payment system as the payments will be regulated by the Cloe 
ledger system, but the total effect will be the same. The high-level concept is the 
adver�ser sends a payment in token along with Ads to users in a locked state Xa. As 
the users view the Ads, the flow of payments unlocks, keeping part of the payment 
for their own wallet (Xu), and passing on shares of the payment to Cloe (Xb) and 
passing the remainder on to the Publisher (Xa-Xu-Xb).
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CLOE Unique Features

 Cloe Metrics  improves the efficiency of digital adver�sing requiring a new 
pla�orm and unit of exchange. The first phase involves the roll-out of a new browser, 
Cloe Metrics. Cloe Metrics is a fast, open source, privacy-focused browser that blocks 
invasive Ads and trackers, and contains a ledger system that anonymously measures 
user a�en�on to accurately reward publishers. The next phase involves the 
introduc�on of Cloe Coin or CEC token. It is a token for the decentralized Ad 
exchange. CEC connects adver�sers, publishers, and users, crea�ng a new 
decentralized, efficient and transparent marketplace. 
  These cryptographically secured smart contracts are tasteful applica�ons 
stored in the Ethereum blockchain, fully capable of enforcing performance. The 
token is derived from – or denominated by – user a�en�on. A�en�on is adequately 
focused on mental engagement – on an adver�sement, in this case. The ability to 
privately monitor user intent at the browser level allows for the development of rich 
metrics for user a�en�on. For example, it detects when an impression has been 
served to an ac�ve tab, and measure the seconds of ac�ve user engagement. 
A�en�on is measured as viewed for content and Ads only in the browser’s ac�ve tab 
in real �me.
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Token used as Publisher Payment

 Publisher payment will be through the CEC system. For the first deployment of 
CEC, the transac�ons in CEC will take place through the Cloe Ledger system, which is 
an open source Zero Knowledge Proof of scheme presently deployed to allow Cloe 
users to make anonymous dona�ons to publishers using bitcoin as the medium of 
exchange. The Cloe Ledger system uses the ANONIZE algorithm to protect user 
privacy. For the first incarna�on of CEC, all payments in CEC must have a publisher 
endpoint. The publisher client as it is coded today already measures user a�en�on 
as described above. The “concave” awarding mechanism calculates an a�en�on 
score based on a fixed threshold value for opening and viewing the page for a 
minimum of 25 seconds, and a bounded score for the amount of �me spent on the 
page. A synopsis of user behavior is then sent back to the Cloe Ledger System for 
recording and payments made on the basis of the scores. 
 Much of the infrastructure required to deploy CEC at the back end is presently 
code complete, in place and being used to distribute dona�ons based on user 
a�en�on. As such, this infrastructure will be leveraged to deploy CEC as soon as 
possible for tes�ng, user, and adver�ser feedback.
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Tokens for User Applications

 As users are given access to some of the adver�sing spend in CEC, they will 
become an important and ac�ve part of the adver�sing and publishing economy, 
rather than the passive par�cipants they are presently treated as. While tokens can 
be donated to individual content providers and publishers, there is any number of 
use cases for the tokens. An obvious use case is for very specific targeted adver�sing. 
Many small businesses have modest requirements which may be well served by 
tokens they acquire through their normal browsing ac�vi�es. Users may also find 
new uses with a low barrier to entry of highly targeted Ads; personal ads targe�ng 
people of a religion or subculture for example.

  Cloe Coin hereby provides a smart contract with the following features:

·         Efficiency
·         Reliability
·         Time Efficiency
·         Price Efficiency
          Rewarding

              © Copyright 2017 Cloe LLC. All Rights Reserved Worldwide     www.cloecoin.io15



CEC Token

 In future, Internet marke�ng will be in an eco-system where all transac�ons 
are done with tokens in structure of the CEC. CEC is  a u�lity token used to pay for the 
leads by adver�sers and as a payout to affiliates. On the other hand, users are 
encouraged to enter creden�als by using a reward system, while increasing 
transparency by allowing users to view how their informa�on is displayed.
The Cloe Coin affiliate network isn't programmed to accept any other currency. 
Cloe tokens will also be listed on popular exchanges.

Internal Storage of CEC Token
Holders of Bitcoin, Ethereum & Litecoin will be able to use CEC's services through the 
automa�c conver�on of popular cryptocurrencies into Cloe Coin. This can be 
performed at any �me through one of the partnership exchanges inside the token 
store on our pla�orm.

Bounty And Bonus Program: 8% | $4 080 000 | 13 600 000 CEC

 Token Sale: 72% | $36 720 000 | 122 400 0 00 CEC

 Advisers: 9% | $4 590 000 | 15 300 000 CEC

 Team: 11% | $5 610 000 | 18 700 000 CEC

72%
8%

9%

11%
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“Value and relevance of the CEC token is supported by the:
The team behind Cloe Coin, which has extensive experience of adver�sing networks and of bringing 

major projects to market.

The high-quality intellectual property inside the project’s technical part as well as a unique 

development solu�on for the speed of blockchain”



Legal Aspect

In future Internet marke�ng will be in an eco-system where all transac�ons are done 
with tokens. In th structure of the CEC. It's a u�lity token and is used to pay for the 
leads by adver�sers and as a payout to affiliates. The Cloe Coin affiliate network isn't 
programmed to accept any other currency. Cloe tokens will also be listed on popular 
exchanges.

Internal Storage of CEC Token
Holders of Bitcoin, Ethereum & Litecoin will be able to use CEC's services through the 
automa�c conver�ng of popular cryptocurrencies into Cloe Coin. This can be 
performed at any �me through one of the partnership exchanges inside the token 
store on our pla�orm.

THE VALUE OF THE CEC TOKEN - 
and why will it grow in value?

A CEC network will be the best solu�on, when a smart contract enables you to 
monitor ac�vi�es, including where traffic is coming from and who is doing the 
conver�ng. Only in a fully transparent system in which each click and ac�on can be 
tracked will both par�es have a vested interest in op�mizing marke�ng 
opportuni�es:

Token converts into different currencies
 Leads and traffic inside the system can only be purchased for tokens CEC
 CEC Tokens can be easily bought and sold on the pla�orm, as well as on many 

exchanges
 The token will grow in price along with demand and the turnover of the 

system.
 Adver�sers purchase CEC tokens to pay for a leads inside the Cloe pla�orm.
 The larger the turnover, the more tokens in the hands of adver�sers and 

affiliates.
 Investors and some webmasters will keep tokens as a long term investment.
 Most of the assets from the sale of tokens a�er ICO go towards purchase of 

tokens for ETH and BTC in the store.

THE VALUE OF THE CEC TOKEN - and why will it grow in value?

Escrow
For the period of PRE-ICO and ICO, all contribu�ons from the CEC token sale will be 
deposited in escrow where they will be kept. Once ICO ends and CEC tokens are 
distributed to purchasers, contribu�ons will be released from escrow to Cloe as it 
moves towards the realiza�on of the plans and roadmap defined herein.
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Use of Nodes

The system consists of two types of nodes:

1. Nodes that process a stream of lead and sales. They receive the incoming web 
traffic and are also used as signature nodes.

2. Nodes that save informa�on in a blockchain.

Anyone can add any type of node to the system.
Part of the commission per transac�on is divided between blockchain nodes and 
verifica�on nodes. One physical node (server group or a single server) can 
simultaneously be a blockchain node and a real �me node.
Nodes receiving traffic and lead informa�on generate a four-digit code when 
sending data to blockchain ledgers. The names of real �me nodes and blockchain 
nodes also consist of four digits.

Open nodes system for traffic management and click/lead/sales logging.
Traffic goes to a random registered node. Anybody can be a node provider, but if a 
node fails it gets lower reputa�on.
The node that signs a transac�on uses 100 or more transac�ons that were not 
included in any blocks to create a new block. It then uses random numbers to decide 
which node will form the next block.
The number from 1 to 9999 is calculated using hash func�on.
nt num = hash(n1, n2, n3,... nN) % 10000
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Legal Aspects

The official legal en�ty of the project is the company Cloe Limited Liability Company. 
Legal address of the company:  51 Ta' Xbies Seafront, Ta' Xbies Malta. 

Bidding by the securi�es Act of 1933, Securi�es Exchange Act of 1934 and and having 
qualified as "investment contract as determined by the Howey Test, Cloe Token is 
generally considered a security. 

Cloe LLC devoted a lot of �me and resources to studying the issues of the legal status 
of tokens and the business model of Cloe Coin, from the point of view of the 
integra�on of technologies for publica�on and adver�sing agency.
The tokens produced by the company are specially designed to support the 
opera�on of the Cloe pla�orm. For this, between users and Cloe LLC. Contracts will 
be concluded.

CEC tokens holders accept all risks of handling tokens Cloe LLC to themselves. Tokens 
cannot be returned immediately a�er purchase.

Cloe LLC plans to buyback users tokens on the condi�ons described in the 
corresponding sec�on of the White Paper.

The purchase of CEC tokens is not equated to buying shares in Cloe LLC and their 
holders do not have ownership, control or any other rights in Cloe LLC.

For the convenience of users, the documents of Cloe LLC. (White Paper, One-Pager), 
site and other public informa�on about Cloe LLC are available in several languages 
on the site  in this case, in the event of a discrepancy, the English h�ps://cloecoin.io
version has priority.
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Risks

Please note that we adequately assess the market poten�al, our risks, and the 
opportuni�es that our entry will provide for the exis�ng established compe�tors. 
Cloe Coin launching can be a driver for the exis�ng market players and their tuning 
into the spirit of the �mes

ICO is a rela�vely young business model which is nevertheless rapidly developing. As 
a consequence, there are some risks par�cipants may face and there is no guarantee 
of profits.

CEC tokens cannot be used for any purposes other than as provided in this 
Whitepaper, including but not limited to any investment, specula�ve or other 
financial purposes.

Cloe Coin is not the first project our team has launched and we have a number of 
successfully implemented projects already under our belt. These projects prove that 
we understand the adver�sing industry and are well-placed to seize the possibili�es 
afforded by a blockchain-based CPA model.
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Summary

Adver�sing generates the vast majority of revenue in the search and social media 
por�ons of the Internet industry. Google, Yahoo, and Baidu all rely heavily on income 
from adver�sing. According to Search Engine Watch, 47% to 64% of total website 
traffic comes through search engines. This allows search providers to charge vendors 
for display Ad placement or sponsored search results. Popular social networks such 
as Facebook and Twi�er have become common mediums for communica�on and 
entertainment, resul�ng in heavy traffic and access to substan�al user data. User 
volume and targeted adver�sing are a�rac�ve to businesses that are trying to a�ract 
customers, and social networks have exploited this advantage substan�ally.

To illustrate these points, consider the 2014 annual filings for the largest Internet 
firms. According to Pricewaterhouse Cooper, the ten largest U.S. companies in terms 
of digital Ad revenues control 71% of the market, and the next 15 companies hold an 
addi�onal 11% market share. The largest companies provide an excellent gauge of 
overall industry condi�ons. For the online marketplace operators Amazon, eBay, 
Alibaba and Priceline, adver�sing revenues contributed 7%, 16%, 1.6% and 5% 
respec�vely. These adver�sing contribu�ons also include revenue from marke�ng 
solu�ons and other services, meaning that the actual Ad revenues are even lower 
than the available figures. Salesforce derives substan�al income from subscrip�on 
fees and support services, and adver�sing income is not even men�oned in its 2014 
10-K. Ne�lix similarly generates substan�al revenues from membership fees, and it 
does not publish figures related to Ad sales. Adver�sing contributed 90% of Google's 
total revenue, 79% of Yahoo's total revenue and 99% of Baidu's total revenue. Digital 
Adver�sing accounted for 92% and 90% of Facebook's and Twi�er's total revenues, 
respec�vely.

The importance of digital adver�sing will con�nue to grow as technology advances. 
According to a 2014 report by Pricewaterhouse Cooper, U.S. online adver�sing 
revenues grew 15.1% year over year to $23.1 billion in the first half of 2014. During 
this same period, mobile Ad spending grew 76%. As mobile devices become 
ubiquitous, local, real-�me and precisely targeted adver�sing will become 
increasingly valuable for businesses; so will the need for enhancement,  reliable and 
efficient pla�orm which is presented today by the CLOE LLC TEAM.
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