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Bringing merchants to 
accept cryptocurrencies 
from everyone, 
everywhere, anytime 

From	a	seller’s	standpoint,	in	a	more	B2B2C	fashion,	our	goal	is	to:	

•  Bring	sellers	and	merchants	 to	use	cryptocurrencies	without	changing	
their	 habits,	 by	 proposing	 an	 innovating	 Point	 of	 Sale	 system	 that	
accepts	any	 internatioanal	credit	cards	and	 local	debit	cards	and	 later	
cryptocurrencies	as	well.	

•  Educate	 the	 sellers	 to	understand	 the	advantages	of	 cryptocurrencies	
by	 giving	 back	 a	 fair	 part	 of	 the	 Point	 of	 Sale	 transaction	 fees	 in	 the	
form	of	cryptocurrencies	(cash	back,	but	on	sellers’	side).	

•  Enable	 deals	 between	merchants	 in	 a	 B2B	model	 using	 either	 credit	
cards/bank	 transfers	 with	 reasonable	 transfer	 fees,	 or	 using	
cryptocurrencies	with	even	lower	fees.	
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Abstract 

Since	the	advent	of	the	most	famous	
cryptocurrency,	Bitcoin,	released	in	
2009,	to	this	day	the	number	of	
sellers	or	merchants	accepting	 digital	
assets	is	still	ridiculously	 low.	

A	number	of	 reasons	have	been	offered	 to	explain	 this,	
for	 example,	 the	 slow	 speed	 of	 transactions;	 but	 real	
solutions	that	would	help	solve	this	are	still	to	be	found.	

 
Recently,	 a	 promising	 blockchain	 technology,	 Ethereum,	
released	 in	 2014,	 has	 been	 bringing	 faster	 transactions,	
addressing	one	of	the	main	Bitcoin	issues.	
	
The	 possibility	 to	 execute	 code	 called	 smart	 contracts	
and	 the	 recent	 release	 of	 the	 ERC20	 token	 standard,	
based	on	these	very	contracts,	has	enabled	new	concepts	
to	 emerge.	 Some	 of	 them	 involve	 the	 possibility	 to	 use	
physical	credit	cards	backed	by	cryptocurrency	accounts,	
thus	 enabling	 customers	 to	 effectively	 pay	 in	
cryptocurrency.	
	

That’s	 a	 perfectly	 suitable	 workaround,	 but	 the	 main	
problem	 remains:	 sellers	 and	 merchants	 still	 do	 not	
accept	digital	assets	as	easy	as	cash	or	credit	cards	and	
both	 customers	 and	 sellers	 are	 still	 paying	 exorbitant	
interchange	 fees	 to	 the	 banks	 when	 using	 credit	 or	
debit	cards	or	when	withdrawing	cash	at	ATMs.	

	

Believing	 that	 the	 main	 problem	 for	 sellers	 and	
merchants	 to	 accept	 a	 cryptocurrency	 is	 both	 change	
resistance	 as	 well	 as	 core	 technology	 issues,	 we	 are	
proposing	 an	 innovative	 mixed	 solution	 with	 a	 clear	
update	 path	 to	 bring	 sellers	 to	 accept	 any	
cryptocurrency,	anywhere,	anytime.	
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What is SelfPay ? 

Core features 

A	Point	of	Sale	payment	 aggregator	
SelfPay	is	a	payment	aggregator	that	uses	local	payment	processors	in	each	merchant’s	country	to	provide	a	unified	mobile	

and	Web	interface	to	accept	international	credit	cards	and	local	debit	cards.	Its	unique	set	of	selling	values	are	as	follows:	

 
•  Reducing	payment	friction	by	enabling	real-time	payment	feedback	using	a	smooth	Web	application	interface	and	real-

time	technology.	
•  Enforcing	buyer’s	trust	as	the	payment	happens	on	the	buyer’s	device.	Buyers	are	inclined	to	trust	their	own	phone	more	

than	a	stranger’s	POS	system.	

 
As	such,	SelfPay	is	providing	solutions	covering	each	use	case.	From	informal	offline	merchants	(Instagram	/	Facebook,	etc.)	to	
small	and	medium	online	businesses.	
 

Besides	our	frictionless	payment	system,	we	are	incentivizing	sellers	and/or	buyers	to	use	our	solution	by	giving	them	
SxP	tokens	back	equivalent	to	20%	of	the	fees	of	each	transaction	made	using	the	platform.	
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SelfPay	is	a	SaaS	(Software	as	a	Service)	solution,	and	provides	payment	functionalities	by	integrating	local	payment	gateways	
(Stripe,	CyberSource,	Omise,	etc.).	

 
As	such,	the	security	and	PCI	compliance	are	provided	by	the	local	e-payment	gateway;	credit	card	numbers	are	never	hitting	
SelfPay’s	servers,	providing	the	highest	possible	security.	

Security	

SelfPay	 is	built	with	a	modular	architecture	that	allows	payment	gateways	to	be	swapped	in	and	out	 in	a	seamless	fashion.	
This	allows	 the	user	 to	 select	 their	preferred	payment	gateway	depending	on	 their	business	 context	and	 the	country	 their	
business	 is	targeting.	The	modularity	allows	SelfPay	customers	to	adapt	their	payment	gateway	to	a	more	favorable	one	as	
their	business	grows	or	shifts.	

 
It	also	allows	SelfPay	to	expand	to	new	regions	and	territories	with	great	ease.	By	simply	layering	new	payment	gateways	on	
top	of	SelfPay’s	solid	foundations,	we	can	grow	the	portfolio	of	gateways	that	SelfPay	supports	linearly.	

Plug’n’Play	architecture	
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Progressive	Web	Apps,	also	known	as	
Installable	Web	Apps	or	Hybrid	Web	Apps,	
are	regular	Web	pages	(or	Websites)	but	 can	
appear	to	the	user	like	traditional	
applications	or	(native)	mobile	
applications.	This	new	application	type	
combines	 features	offered	by	most	modern	
browsers	with	the	benefits	of	the	mobile	
experience	

 
Instead	 of	 trying	 to	 force	 the	 buyer	 to	 use	 another	 mobile	
application	or	even	a	wallet	application,	the	buyer’s	application	
is	a	Web	app	that	does	not	require	any	installation.	

 
It	 is	built	to	be	mobile	friendly	and	to	use	the	 latest	HTML	and	
CSS	 technologies	 to	 provide	 a	 responsive	 and	 real-time	
transaction	feedback.	

 
It	automatically	opens	when	you	scan	a	QR	code	or	when	you	
follow	the	link	sent	from	the	seller	via	SMS	or	chat.	
 
 
1.  The	customer	receives	a	link	by	SMS	

2.  This	link	opens	a	page	that	lets	the	customer	enter	his	
credit	
card	information	

 
3.  The	customer	receives	an	SMS	once	the	payment	is	con-	

firmed	

ONLINE	PRODUCT	
MARKETING.	

Each	seller	also	gets	a	free	Website	
displaying	his	products	directly	using	
the	seller’s	inventory	defined	inside	
the	application.	As	the	application	can	
also	be	used	as	an	offline	POS,	
it	ensures	that	the	product	inventory	
displayed	on	his	Website	always	
remains	in	sync.	

INVENTORY	ALWAYS	
UPDATED	

This	solves	the	problem	that	most	
marketplaces	are	faced	with:	their	
inventory	not	reflecting	the	real	
quantity	of	products	available.	
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Mobile	Point	Of	Sale	

•  Real-time	processing	
•  Cloud	resilient	infrastructure	
•  Order	tracking:	record	each	orders	and	their	associated	transactions	
•  The	payment	link	is	sent	to	the	buyer	by	SMS	or	chat	

•  Stock	keeping	
•  Product	price	
•  Quantities	
•  Pictures	can	be	added	to	the	inventory	

Mobile 
app 

Mobile	Inventory	Management	
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SelfPay SxP token and 
payment platform 
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The SxP ERC20 token 
is used for the ICO

Q2 2018

The SxP token will use 
its own blockchain

Q4 2018

ERC20 tokens are 
based on the Ethereum 
blockchain. We are 
using this blockchain 
for its Smart Contract 
features, which simplify 
and secure the tokens 
distribution to all 
contributors post-ICO.

When this happens, we 
will migrate all SxP 
ERC20 tokens to the 
SxP SelfPay 
blockchain on a 1:1 
ratio.

Blockchain 
development & testing

The SelfPay blockchain 

The	SxP	token	will	evolve	over	time,	starting	from	being	an	ERC20	token	to	finally	
migrate	to	its	own	blockchain,	thus	enabling	a	lot	more	core	features	and	providing	an	
enormous	flexibility	in	terms	of	possible	 applications.	
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What is a blockchain? 
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One party requests 
a transaction.

Requested transactions are 
funneled into a P2P network 
and broadcasted to each 
individual node.

Individual nodes receive the 
request and validate the 
transaction using an 
algorithm (DPOS).

Transactions fees are used 
to incentivize the nodes 
that are validating the 
transaction.

Approved 
transactions are 
represented as 
blocks and 
added to the 
public ledger.

Once the block is 
added to an 
existing chain, 
transactions are 
complete and 
permanent.



The SelfPay money flow 
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Buyer

Legacy credit card or debit card 
payment: 3% to 10%*
Cryptocurrencies: 1% to 3%

Payment received using 
SelfPay SaaS Point of Sale

Seller

SxP rewards
Tokens back to the seller 

and/or the buyer. 
Dynamically decided by 

the seller in his app.

Fiat 
60%

transaction 
fees

It enables users to buy SxP tokens 
using credit card payments, but also 
to sell SxP to get fiat currencies.
As a cryptocurrency exchange, other 
cryptocurrencies are accepted to be 
exchanged to SxP.

20%
transaction 
fees paid in 

SxP

40%
transaction 
fees paid in

SxP

Individual nodes receive 
the request and validate 
the transaction using an 
algorithm (DPOS).

Transactions fees are 
used to incentivize 
the nodes that are 
validating the 
transaction.

* Fees are dynamic and depend on countries and the 
underlying credit card gateway (Omise / Stripe / 
Braintree / CyberSource) for fiat payments.
For cryptocurrencies, it depends on the liquidity, as 
we might have to use external exchanges that will add 
up to the fees.
SxP currency: 1% fees - 0% fees for contributors - 
100% of the transaction fees are sent to the 
blockchain.

SxP exchange
Maintained by SelfPay

as part of the utility token.



THE BUYER USES HIS 
OWN PHONE TO PAY, 

WHICH RESOLVES 

ANY TRUST ISSUES 

SelfPay	transaction	walkthrough	
Consider	the	following	scenario:	
 
1.  The	buyer	is	buying	a	product	from	a	seller	registered	on	SelfPay	(offline	or	online	business).	

2.  The	price	set	by	the	seller	integrates	SelfPay	fees	(including	interchange	fees,	acquiring	bank,	card	scheme,	local	payment	gateway	or	
only	SelfPay	fees	when	using	a	cryptocurrency	other	than	the	SxP	token).	

3.  The	buyer	fills	up	his	credit	card	information	or	selects	to	use	his	SxP	token	balance	or	any	cryptocurrency	from	his	crypto	wallet.	
Payment	is	then	processed	by	the	payment	gateway.	

4.  Upon	a	successful	charge,	the	product	amount	is	then	forwarded	to	the	seller’s	account,	where	it	can	be	immediatly	exchanged	for	fiat	
currency	in	case	of	a	crypto	payment.	

5.  SelfPay	transaction	fee	benefits	are	then	sent	to	the	SelfPay	internal	exchange	(those	fees	are	exchanged	if	needed	to	cryptocurrency	
in	case	of	a	fiat	payment).	

6.  The	transaction	fees	are	dispatched	to	each	of	the	masternodes	(40%)	and	to	the	seller/buyer	(20%)	using	SxP	tokens.	
 

These	steps	demonstrate	how	the	SelfPay	solution	is	a	compelling	way	to	transition	both	buyers	and	sellers	into	the	world	of	
cryptocurrency,	accepting	traditional	payment,	and	cryptocurrency.	

 
Instead	of	focusing	only	on	crypto	payment,	we	also	accept	credit	card	payments,	offering	a	market	
size	of	hundreds	of	billions	of	USD.	
 

Offline	physical	shops	can	use	the	solution	as	a	Point	of	Sale,	without	the	need	for	a	Website.	
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The SxP 
token 

Why	are	there	fees	with	 cryptocurrencies?	
Most	of	the	actual	blockchains	are	using	transaction	fees	to	incentivize	their	network.	Those	fees,	in	a	blockchain	based	on	a	
Proof-of-Work,	are	redistributed	to	the	miners,	and	in	a	modern	blockchain	based	on	a	Proof-of-Stake,	redistributed	to	masternodes.	

How	does	SelfPay	addresses	those	 fees?	
SelfPay	is	a	hybrid	solution	enabling	a	smooth	transition	from	legacy	payment	(credit	card	/	bank	transfer)	to	a	crypto-based	economy.	As	
such,	similarly	to	the	existing	blockchain	model,	60%	of	the	transaction	fees	using	legacy	payment	systems	are	exchanged	to	SxP	tokens	(using	
our	internal	exchange).	
 

40%	of	those	fees,	once	converted	to	SxP,	are	then	distributed	to	each	of	the	masternodes	in	the	network	as	an	incentive	mechanism.	

 
20%	of	the	remaining	transaction	fees,	converted	to	SxP,	are	reversed	as	a	crypto	reward	to	the	seller	and/or	buyer,	depending	on	the	
seller’s	decision.	

 
On	the	other	hand,	when	a	buyer	is	willing	to	pay	in	ETH	or	BTC,	those	tokens	will	be	exchanged	to	SxP,	and	then	will	follow	the	normal	
transaction	fees	in	the	SelfPay	blockchain.	
 

Finally,	products	paid	using	SxP	are	following	the	blockchain	mechanism	and	fees	are	sent	to	the	masternodes.	

 
Obviously,	as	a	cryptocurrency,	the	SxP	token	could	also	be	exchanged	to	fiat	currency,	using	either	our	own	exchange	or	partner	
exchanges.	

SelfPay,	a	hybrid	block-	
chain	business	model	
The	SxP	token	combines	the	best	of	both	worlds:	
fiat	currencies	and	 cryptocurrencies.	
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Business-to-Business (B2B) 

Beyond	the	customer-to-merchant	business,	SelfPay	is	also	promoting	B2B	transactions	24	
hours	a	day,	7	days	a	week,	offering	an	original	credit	facility	

Many	 banks	 typically	 take	 2-3	 days	 to	 process	 a	 transaction	 and	 only	 process	 transactions	 on	 working	 days,	 therefore	 making	
transactions	 impossible	 to	 complete	 during	 the	weekend.	 However,	 the	weekend	 is	 precisely	 the	most	 desirable	 time	 for	 small	
business	consumers	to	send	or	receive	money.	This	timing	mismatch	presents	a	unique	opportunity	for	SelfPay’s	B2B	credit	facility	
solution.	

 
For	example,	during	the	Chatuchak	weekend	market,	the	largest	outdoor	market	in	Thailand,	more	than	8,000	stall	merchants	often	
conduct	B2B	trades	and	require	a	quick	and	effective	means	of	payment	beyond	the	limits	of	cash.	In	this	specific	example,	SelfPay’s	
original	credit	facility	offers	the	most	effective	solution	available	to	finalize	and	secure	these	time-sensitive	B2B	deals.	
 
 
Some Business-to-Business use cases 
Let’s	consider	the	following	use	cases:	
 
•  A	seller,	S,	has	the	opportunity	to	buy	20	branded	women’s	handbags	from	a	local	seller	S2	on	Thursday.	The	seller	S2	wants	to	

be	paid	quickly,	before	the	weekend.	

•  The	seller	S	can	use	his	credit	card	to	buy	the	products	from	the	seller	S2	using	SelfPay	and	the	problem	is	solved.	

•  A	seller,	S,	has	the	opportunity	to	buy	20	branded	women’s	handbags	from	an	international	seller	S2	on	Thursday,	however	the	
seller	S2	is	not	in	the	same	country	as	S.	

•  The	seller,	S,	buys	SxP	tokens	at	the	market	rate	and	pays	the	seller	S2	with	SxP	tokens,	thus	solving	the	problem.	
 

Using	SxP	tokens	between	businesses	to	enable	cross-border	or	B2B	payments	will	add	more	liquidity	to	the	SxP	token.	
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SxP token creation 

 

Time	range	
 

Discount	amount	
 

SxP	per	ETH	rate	

 
1st	week	

 
-20%	

 
375	(300	/	0.8)	

 
2nd	week	

 
-10%	

 
333.33333…	(300	/	0.9)	

ICO pre-sale 

The	 SxP	 token	 pre-sale	 has	 already	 been	 concluded	 and	 lasted	 for	 30	 days,	 in	 October	 2017.	
During	the	pre-sale,	only	1.13%	of	the	tokens	have	been	created	with	an	average	bonus	of	78%	
for	each	token	bought.	
 

This	pre-sale	will	help	us	to	fund	a	big	marketing	campaign	for	the	ICO	itself.	
 

ICO schedule and target 
The	SxP	token	creation	will	last	for	30	days,	starting	at	6am	UTC	on	the	25th	May	2018.	A	fixed	
number	will	be	created	during	the	sale	and	no	more	will	be	created	thereafter.	
 
 
Target 

SelfPay	aims	to	accept	up	to	25,000	ETH	from	our	initial	token	partners	and	create	7,500,000	SxP	
for	sale	in	exchange	for	the	ETH	committed.	

 
The	SxP	smart	contract	will	stop	accepting	commitments	at	the	25,000	ETH	hard	cap.	The	Token	
Sale	will	last	for	30	days.	If	the	hard	cap	is	reached,	the	event	will	close	automatically.	

 
ICO discount structure 
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We	are	setting	aside	15%	of	all	SxP	created	
to	be	used	for:	
 
•  Bounties	campaign	(5%)	
•  Team	members	(10%)	
•  Partners	(10%)	
 
The	remaining	75%	are	allocated	to	the	pre-ICO	
and	the	ICO.	

Token repartition 

Token and ICO details 

Token	supply	 10,000,000	SxP	(around	10M	USD)	

Emission	rate	 No	new	coins	created	

Blockchain	 Ethereum	

Consensus	method	 Proof	of	work	

Price	 1ETH	=	300	SxP	

Accepted	currency	 ETH,	and	other	using	ShapeShift	

 
Type	of	sale,	duration	 Pre-sale,	30	days	 ICO,	30	days	

 
Price	

1	ETH	=	480	SxP	
(60%	BONUS)	

 
1	ETH	=	300	SxP	

 
Available	 960,000	SxP	 7,404,000	SxP	

 
Contributor	round	 First	public	offering	 Second	public	offering	

 
Token	distribution	date	 3rd	October	2017	 25th	May	2018	

 
Min	contribution	goal	 100	ETH	 1,250	ETH	

 
Max	contribution	 2,000	ETH	 25,000	ETH	
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Key	numbers	

30% 
Customer	acquisition	

25% 
Development	

20% 
Working	capital	

15% 
Operation	

Use of funds 
The	results	from	the	Token	Sale	will	fund	the	product	launch	and	help	continue	the	platform	
development	and	user	acquisition:	

25%	–	R&D	and	Product	Development.	
 
30%	–	Marketing	and	customer	acquisition.	The	marketing	budget	is	
not	 significant	 compared	 to	 the	 target	 number	 of	 customers	 we	
intend	 to	acquire.	The	key	 source	of	new	customers	 is	going	 to	be	
word-of-mouth,	as	the	product	gives	users	a	very	strong	commercial	
incentive	 to	 download	 the	 app.	 There	 are	 natural	 network	 effects	
built	 into	 the	 product	 around	 the	 reward	 function,	 which	 will	
substantially	lower	the	average	Customer	Acquisition	Cost	(CAC).	

 
15%	–	Admin	 and	 operations.	 SelfPay	 is	 running	 a	 very	 lean,	 cost-
effective	 startup	 and	will	 continue	 to	do	 so	 in	 the	 future.	 Being	 in	
the	 blockchain	 ecosystem	 and	 adhering	 to	 the	 highest	 standards,	
there	 are	 some	 operational	 costs	 associated	 with	 accounting	 and	
administrative	 overheads	 to	 take	 care	 of	 the	 business	 processes	
needed	for	a	growing	international	business.	
 

5%	–	Legal	and	advisors.	

 
20%	–	Working	capital.	Our	product	is	bridging	the	gap	between	the	
worlds	of	crypto	and	fiat	currencies.	In	order	to	offer	our	users	real-
time	access	 to	 funds	 and	perfect	 exchange	 rates	without	mark-up,	
we	will	have	to	bridge	funding	gaps	between	multiple	parties	using	
our	own	balance	sheet.	
 

5%	–	Bug	bounty	program.	
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The	key	difference	with	all	other	tokens	is	that	it	has	a	business	model	behind	it.	A	payment	system	that	enables	you	to	use	the	
coin	and	spend	it	independently	and	a	system	that	grows	in	synergy	with	the	SxP	token.	
 

Moreover,	using	the	SelfPay	token	on	the	payment	platform	will	have	its	additional	benefits	to	further	stimulate	its	growth.	

Illustration of 
benefits 
Once	the	SxP	token	has	been	migrated	from	the	Ethereum	blockchain	to	the	SelfPay	blockchain,	you	can	use	the	SxP	token	on	the	
platform,	spending	it	with	merchants	that	supports	SxP	or	for	private	buyer/seller	transactions,	you	can	sell	the	coin	on	exchanges,	
privately,	or	just	hold	it	for	future	use.	

18 



A clear update 
path to bring sellers 

to accept any 
cryptocurrency, 

anywhere, anytime 
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After	2	man	years	of	development,	the	
first	alpha	version	of	SelfPay	was	
released	in	mid-2016.	

This	version	was	then	iterated	upon	to	
work	as	a	payment	aggregator,	and	by	
the	end	of	2016,	the	new	version	was	
released	incorporating	aggregation	
functionalities	and	a	new	design.	The	
release	laid	the	groundwork	enabling	
the	product	to	work	as	a	SasS	(Software	
as	a	Service)	to	accept	payments	via	
different	payment	gateways.	

This	version	of	SelfPay	was	alpha	tested	
in	two	Southeast	Asian	countries	using	
Omise,	(creator	of	the	OMG	token)	and	
CyberSource	(the	parent	organisation	of	
VISA)	as	payment	gateways.	

SELFPAY	IS	BORN	

2016	 2017	 Q2	2018	

Building	on	top	of	the	existing	product,	
version	2.0	of	SelfPay	begun	a	period	of	
beta	testing	with	a	few	selected	trusted	
testing	users.	

The	payment	aggregator	functionalities	
became	validated.	Sellers	could	manage	
their	own	payments	both	offline	and	
online	with	self-managed	payment	
gateway	keys	and	their	own	contracts	
with	their	preferred	payment	gateways.	

During	that	time,	while	the	team	was	
investigating	new	ways	of	funding	
SelfPay	to	maintain	its	growth,	the	ICO	
project	began.	

During	Q3	2017,	the	ICO	project	was	
officially	launched.	

SELFPAY	BEGINS	BETA	
TESTING	

Funds	raised	during	the	ICO	are	used	to	
market	the	product	across	Southeast	

Asia.	

•  Ether	cash	back	and	SxP	
retribution	process	are	added	to	
the	application.	

•  The	SxP	token	is	added	to	major	
cryptocurrency	exchanges.	

•  Sales	teams	are	set	up	to	market	
the	product	in	Southeast	Asia.	

Q2	2018:	OFFICIAL	
PRODUCT	RELEASE	

Roadmap 
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Q1	2019	 Q2	2019	

•  Customers	are	able	to	pay	using	
bank	accounts	as	well	as	credit	
cards	(bank	to	bank	payments).	

•  Customers	 are	 able	 to	 pay	 using	
Alipay,	 representing	 450	 million	
potential	Chinese	customers.	

•  The	inventory	used	by	each	seller	is	
used	to	create	a	marketplace,	
enabling	offline	sellers	using	our	
solution	to	have	a	new	eCom-	

merce	channel	provided	for	free.	

•  Integrate	 SelfPay	 with	 remaining	
eCommerce	 p la t forms	 and	
shopping	cart	services:	

•  WordPress	
•  PrestaShop	
•  Magento	
•  Wix	
•  Weebly	
•  Shopify	

Q3	2018:	EXPAND	
CUSTOMER	BASE	

We	offer	the	possibility	to	each	seller	
to	exchange	their	blockchain	assets	
seamlessly	from	one	user	to	another	in	
a	decentralized	manner,	removing	
any	risks	that	is	usually	associated	with	
current	centralized	solutions.	

Each	seller	will	be	able	to	send	
transactions	between	each	other	using	
the	SelfPay	system,	thus	providing	a	B2B	
solution.	

Crypto	rewards	can	be	received	in	any	
major	cryptocurrency	and	ERC20	
tokens,	enabling	sellers	to	manage	
a	multi-cryptocurrency	wallet	of	
rewards.	

Since	fees	are	taken	from	the	token	
transacted	in,	the	most	popular	tokens	
used	accumulate	to	the	distribution	
contract,	helping	the	value	backing	SxP	
tokens.	

Q4	2018:	INTEGRATING	
THE	BLOCKCHAIN	

Any	seller	can	be	paid	directly	in	any	
cryptocurrency,	achieving	the	original	
target	to	bring	cryptocurrencies	
seamlessly	to	any	seller.	

Internal	exchanges	setup	to	optimize	the	
cross-sell	between	the	crypto	rewards	
given	to	sellers	and	the	rewards	
withdrawn	by	the	merchants.	Local	
exchanges	are	still	being	used	to	provide	
liquidity	when	needed.	

The	product	is	then	being	consolidated	
to	integrate	other	Web	3.0	
functionalities	coming	from	other	
blockchain	projects	including	OMG,	
OpenBazaar	and	weTrust.	

Q1	2019:	SETUP	SELFPAY	
EXCHANGE	

Q3	2018	

ACHIEVEMENTS TO DATE 
Headed	by	a	team	with	a	proven	track	record	of	achievements,	SelfPay	is	in	good	hands	to	
be	able	 to	successfully	grow	to	a	multi-million	dollar	company.	We	are	confident	 that	our	
roadmap	will	ensure	a	growing	and	steady	flow	of	income	for	years	to	come.	

 
Added	 to	 this	 roadmap,	 and	 across	 2018,	 we	 will	 be	 integrating	 new	 payment	 gateways	
including	 Stripe	 and	 Braintree	 into	 SelfPay’s	 modular	 architecture.	 We	 also	 plan	 to	 take	
advantage	 of	 upcoming	 fraud	 prevention	 technologies	 such	 as	 Omise’s	 AI-powered	 facial	
recognition	biometrics	authentication	(*).	

(https://www.omise.co/bringing-artificial-intelligence-out-of-the-lab-introducing-omise-facepay)	
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Marketing 
strategies 

Until	the	end	of	the	year	and	post	ICO,	the	marketing	will	be	focused	in	Thailand	to	be	ready	for	
the	country’s	high	season.	Specifically,	we	will	be	targeting	social	vendors,	flea	markets	and	
any	other	potential	areas	where	credit	cards	are	not	yet	commonly	accepted	and	where	
SelfPay’s	Point	of	Sale	has	the	greatest	impact	potential.	
 
 
At	the	same	time,	the	sales	team	will	market	SelfPay	to	the	SMEs	already	using	online	payments.	We	will	clearly	demonstrate	the	
benefits	that	using	SelfPay	brings	and	assist	new	customers	with	converting	their	existing	payment	systems	over	to	the	SelfPay	
system.	
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Countries	

Since	SelfPay	is	built	as	a	SaaS	
(Software	as	a	Service)	to	use	any	
payment	gateway	and	with	the	
modular	technical	foundations	we’ve	
already	laid,	the	wider	fan-out	
covering	other	Southeast	Asian	
countries	will	be	quick	to	implement.	

Beginning	in	2018,	we	will	continue	to	
build	out	the	SelfPay	user	base	to	cover	
the	following	S.E.A.	countries	before	
the	end	of	2018,	in	particular:	Japan,	
Hong	Kong,	Singapore	but	also	
Indonesia,	Laos,	Vietnam,	Myanmar,	
Malaysia	and	Cambodia.	

Agent	network	
deposits	

To	reach	a	larger	audience	in	countries	
where	credit	and	debit	cards	are	not	
very	well	spread,	we	will	setup	agent	
networks	which	allow	for	cash	or	
cheque	deposits.	

These	agent	deposits	would	remit	to	
SelfPay,	which	would	convert	to	tokens	
and	allow	us	to	credit	the	seller’s	wallet	
without	the	need	for	a	credit/	debit	
card.	

Gift	cards	

SelfPay	Ether	cards	will	be	developed	
to	help	spread	the	SelfPay	platform	
and	increase	user	convenience,	
particularly	in	developing	countries	like	
Laos	or	Cambodia.	

We	plan	on	using	a	similar	concept	to	
ether.cards	where	each	card	will	
contain	an	Ethereum	wallet	address	
enabling	SelfPay	digital	assets	to	
be	stored	in	a	quick	and	convenient	
physical	format.	

Omise	API	

CyberSource	API	

BrainTree	API	

Coming	in	2019	

Payment	gateway	support	

THAILAND	

INDONESIA	

HONG	KONG	

PHILIPPINES	

CAMBODIA	 		 VIETNAM	

LAOS	

SINGAPORE	

INDIA	

CHINA	

	 		PAPUA	NEW	
GUINEA	

MALAYSIA	

	 		SOUTH	
KOREA	 	 		JAPAN	

TAIWAN	
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Use case scenarios 
Chatuchak market - Thailand 

A	 customer	wants	 to	 buy	 a	 souvenir	 from	one	of	 the	 15,000	
booths	inside	one	of	the	biggest	flea	markets	in	the	world*.	

 
Yesterday,	the	customer	would	have	used	cash	or	if	he	weren’t	
carrying	cash,	he	would	be	forced	to	find	an	ATM	that	will	take	
considerable	 fees	 for	 each	 withdrawal.	 The	 customer	 would	
then	have	to	backtrack	and	find	the	merchant	again	where	the	
payment	would	finally	be	made.	

 
Today,	thanks	to	the	SelfPay	solution,	the	seller	can	accept	an	
order,	send	a	payment	link	to	the	customer	and	get	paid,	all	in	
a	single	convenient	and	secure	package.	The	customer,	

using	his	own	smartphone,	can	pay	the	seller	securely	without	having	any	trust	issues	with	the	merchant’s	POS.	
 
Tomorrow,	thanks	to	the	SelfPay	ICO,	on	each	transaction,	the	seller	and/or	the	buyer	will	receive	20%	of	the	transaction	
fees	as	SxP,	while	40%	of	 the	 transaction	 fees	are	used	 to	 finance	 the	masternodes,	 thus	making	 the	seller,	 the	 token	
holder	and	the	masternode’s	owner	satisfied.	
 
 

(*)	https://www.into-asia.com/bangkok/markets/chatuchak.php	

Taxi driver 
A	customer	 is	on	his	way	 to	 the	airport	and	does	not	have	
enough	change	to	pay	the	taxi	driver.	

 
Without	 SelfPay,	 this	 customer	would	have	 to	 run	 into	 the	
airport	to	find	an	ATM	to	finally	pay	his	taxi	fare.	

 
Today,	 thanks	 to	 the	SelfPay	 solution,	 the	 seller	enters	 the	
order	 on	 his	 smartphone,	 sends	 the	 payment	 link	 to	 the	
customer	and	 the	 customer,	using	his	own	phone,	 can	pay	
the	taxi	driver.	The	customer	can	use	a	corporate	credit	card	
to	get	an	automatic	receipt	to	present	to	his	company	once	
back	from	his	business	trip.	

 
Tomorrow,	 thanks	 to	 the	 SelfPay	 ICO,	 on	 each	 transaction,	 the	 seller	 and/or	 the	 buyer	 will	 receive	 20%	 of	 the	
transaction	fees	as	SxP,	while	40%	of	the	transaction	fees	are	used	to	finance	the	masternodes,	thus	making	the	seller,	
the	token	holder	and	the	masternode’s	owner	satisfied.	

24 



Retailer paying a distributor - Thailand 

A	 local	 retailer	 in	 Southeast	 Asia	 wants	 to	 buy	 a	 number	 of	
branded	 hand	 bags.	 The	 total	 amount	 of	 cash	 asked	 by	 the	
distributor	is	more	than	what	the	retailer	can	afford.	

 
Today,	thanks	to	SelfPay,	the	distributor	can	install	the	SelfPay	
solution	on	his	mobile	in	2	minutes	and	get	paid	by	the	retailer	
using	his	one	month	deferred	credit	card.	

 
Tomorrow,	thanks	to	SelfPay,	the	seller	will	be	able	to	pay	the	
distributor	 using	 credit	 facilities	 provided	 by	 SelfPay	 directly,	
without	using	his	bank.	On	each	transaction,	the	seller	and/	or	
the	buyer	will	receive	20%	of	the	transaction	fees	as	SxP,	

while	40%	of	the	transaction	fees	are	used	to	finance	the	masternodes,	thus	making	the	seller,	the	token	holder	and	the	
masternode’s	owner	satisfied.	

Instagram and Facebook seller - Southeast Asia 

A	 Facebook	 seller	 receives	 a	 message	 from	 multiple	
potential	customers.	Using	his	Facebook	account	to	do	the	
auction,	the	seller	would	like	the	highest	bidder	to	pay	as	
quick	as	possible	to	secure	the	deal.	

 
Today,	the	seller	is	using	SelfPay	to	send	a	payment	link	to	
the	buyer	who	can	pay	him	immediately.	

 
Tomorrow,	thanks	to	the	SelfPay	ICO,	on	each	transaction,	
the	 seller	 and/or	 the	 buyer	 will	 receive	 20%	 of	 the	
transaction	 fees	as	SxP,	while	40%	of	 the	 transaction	 fees	
are	 used	 to	 finance	 the	 masternodes,	 thus	 making	 the	
seller,	 the	 token	 holder	 and	 the	 masternode’s	 owner	
satisfied.	

Use case scenarios 
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Use case scenarios 
Online seller - Cambodia / Myanmar / Laos 

A	famous	online	eCommerce	retailer	wants	to	have	a	custom	bank	ordering	form	on	his	online	store.	Today	it	is	not	possible.	
 
Tomorrow,	 thanks	 to	 SelfPay	 gift	 crypto	 card	 that	 anybody	 can	 purchase	 in	 any	 convenience	 store	 or	 petrol	 station,	 any	
customer	can	buy	anything	online	by	using	these	crypto	gift	cards	(SxP	based)	that	only	become	activated	when	used	for	the	first	
time.	

 
Tomorrow,	thanks	to	the	SelfPay	ICO,	on	each	transaction,	the	seller	and/or	the	buyer	will	receive	20%	of	the	transaction	fees	as	
SxP,	while	40%	of	the	transaction	fees	are	used	to	finance	the	masternodes,	thus	making	the	seller,	the	token	holder	and	the	
masternode’s	owner	satisfied.	
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Electricity bill - Laos 

Each	month,	one	of	the	millions	of	Électricité	du	Laos	
(EDL)	consumers	needs	to	pay	his	electricity	bill.	

 
To	do	so,	the	user	needs	to	drive	dozens	of	kilometers	
to	go	to	the	local	bank	(BCEL)	only	to	be	met	by	a	one	
hour	 queue	 of	 other	 people	 also	 trying	 to	 pay	 their	
electricity	bill	at	the	same	time.	

 
Tomorrow,	 this	 customer	 can	 use	 one	 of	 the	 gift	
crypto	 cards	 that	 anybody	 can	 purchase	 in	 any	
affiliated	convenience	store	or	petrol	station	and	pay	
their	electricity	bill	using	only	their	smartphone.	

27 



e-KYC platform 

Our	mobile	onboarding	&	e-KYC	solution	will	be	built	with	a	state	of	the	art	reputable	

KYC	 provider.	 They	 deliver	 the	 next	 generation	 in	 digital	 ID	 verification,	 enabling	
businesses	to	reduce	fraud	and	 increase	revenue	while	providing	a	 fast	and	seamless	
customer	experience.	They	use	computer	vision	technology	to	verify	credentials	issued	
by	 over	 200	 countries	 in	 real-time	Web	 and	mobile	 transactions.	 Their	 solutions	 are	
used	by	leading	companies	in	the	financial	services,	sharing	economy,	retail,	travel	and	
online	gaming	sectors.	They	have	received	numerous	awards	for	innovation.	

Future Regulations 
2017	was	a	great	year	for	cryptocurrencies,	since	almost	$2	billion	have	been	invested	

into	 ICOs.	 2018	 and	 2019	will	 probably	 see	 new	 regulation	 laws	 coming	 out	 to	 help	
ensure	 the	 entire	 ecosystem	 stays	 healthy.	 In	 that	 regard,	 we	 are	 looking	 to	 be	
prepared	for	these	forthcoming	regulations:	

Sanctions / PEP checks 

In	order	to	comply	with	relevant	KYC/AML	regulations,	all	SelfPay	sellers	will	undergo	

standard	Sanctions	/	PEP	checks	provided	by	our	KYC	provider.	Their	data	supports	our	
clients’	 due	 diligence	 obligations	 in	 the	 fight	 against	 financial	 crimes,	 bribery,	
corruption,	 human	 rights	 crimes	 and	 environmental	 crimes.	 Our	 KYC	 provider	
appreciates	the	data	protection	and	privacy	implications	of	providing	this	database	and	
has	robust	data	protection	processes	in	place,	even	GDPR	compliant.	
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THE EXECUTIVE TEAM 

Raphaël	Tant	-	CTO	
Working within the financial sector for the last 10 years, from Paris 
to Hong Kong and then to Singapore, Raphaël set up direct 
market access to the major stock exchanges in Asia (HKSE, 
HKFE, TSE, OSE) using FIX and exchange proprietary protocol, 
driving major projects for Natixis and Royal Bank of Scotland. 
Working from the front office to the back office including 
settlement, he is experienced in automated trading (Arbitrage - 
statsArb) and most of the financial instruments used on the 
financial market. His financial knowledge, his IT expertise 
combined with his extensive network will no doubt be instrumental 
to SelfPay’s success 

Julien	 Chalté	 -	 CEO	
Julien has been a serial entrepreneur for 15 years. After his first 
business providing services for Webmasters, he started working 
closely with French TV celebrities before moving to Thailand 
where he co-founded one of the first fashion & beauty 
marketplaces called WearYouWant. Established in 2011, 
WearYouWant is one of the first startups in Thailand to have ever 
successfully raised a Series B funding round. Later on, in 2017, 
after being Head of eCommerce at LINE Thailand for almost a 
year to have one foot in the corporate world, he changed industry 
and co-founded Belaws with Vincent Birot, thus pioneering legal 
services marketplaces in Thailand. 

Vincent	 Birot	 -	 Vice	 President	 Business	 Legal	 Affairs	
Vincent is a lawyer and an entrepreneur. He holds a master 
degree in international business law from the University of Paris 1 
Pantheon-Sorbonne, an LL.M in international commercial law from 
the University of Exeter and passed the Paris’ bar examination. 
Vincent started his career as an associate in the banking & finance 
department of Baker McKenzie where he advised clients on 
investment fund structuring. In South-East Asia, Vincent worked 
several years with a regional law firm focusing on emerging 
markets before launching the first legal service marketplace in 
Thailand with Julien Chalté. Particularly involved in the business 
communities, Vincent is a board member of the Franco-Thai 
Chamber of Commerce and a member of the steering committee 
of the French Tech Thailand. 
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Financials 
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Market survey 

Outbound travel spend 

IPK	International	reported	that	the	world	outbound	travel	market	turnover	for	
the	full	year	2016	topped	the	$2	trillion	mark	for	the	first	time,	which	was	an	
increase	of	around	7	to	8%	compared	to	2015.	
 
The	outlook	for	travel	in	2017	is	very	positive,	according	to	IPK	International.	The	consultancy	forecasts	an	increase	in	worldwide	
outbound	trips	of	between	4	and	5%.	

 
IPK	International	sees	a	particularly	strong	growth	for	outbound	trips	from	Asia,	with	a	likely	rise	of	6%.	China’s	outbound	tourism	is	
a	massive	opportunity.	Over	70%	of	cross-border	trips	are	made	to	Hong	Kong	and	Macau,	according	to	the	World	Travel	Monitor.	
Chinese	outbound	trips	amounted	to	around	39	million	in	2015,	excluding	trips	to	Hong	Kong	and	Macao.	

For	travellers,	cash	withdrawal	means	extra	fees,	with	an	average	of	2	to	6	USD	per	withdrawal	(see	the	appendix	for	details).	
 
 
Electronic payment facts 
 
Foreigners	(tourist	sector):	

 
•  Convenience	and	safety	-	no	need	to	carry	foreign	cash	and	less	risk	to	give	a	1,000	note	when	a	100	note	is	expected	

•  Most	of	the	payments	outside	of	Southeast	Asia	are	made	by	credit	card	

Local	citizens:	
 
•  Most	local	citizens	enjoy	using	credit	cards	to	spend	money	not	yet	on	their	account	

•  Convenience	and	safety	
 
 
Electronic payment facts 

A	 huge	 number	 of	 sellers	 does	 not	 currently	 accept	 electronic	 payments	 in	 Southeast	 Asia,	which	means	 an	 ATM	withdrawal	 is	
needed	in	order	to	get	the	only	asset	that	sellers	are	accepting	everywhere:	cash	in	the	local	currency.	Doing	so	results	in	a	number	
of	issues:	ATMs	are	not	easy	to	spot,	not	always	safe	to	use(*)	and	of	course	there	are	ATM	usage	fees	ranging	from	1	to	6	USD	per	
withdrawal	all	over	the	world.	
 
 

*	https://www.tripsavvy.com/accessing-money-in-asia-1458417	
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Market 
forecast 

In	the	report,	researchers	forecast	that	this	increasingly	popular	
form	of	online	shopping—entailing	consumers	taking	to	the	
Internet	to	buy	products	directly	from	overseas	retailers—will	
see	a	compound	annual	growth	of	27.4	percent.	By	2020,	more	
than	900	million	people	around	the	world	will	be	international	
online	shoppers,	the	report	says,	with	their	purchases	
accounting	for	nearly	30	percent	of	all	global	B2C	transactions.	

China	will	become	the	largest	cross-border	B2C	market	by	
2020,	with	a	transaction	volume	of	imported	goods	pur-	
chased	online	reaching	$245	billion,	according	to	Accenture-	Al	
Research.	The	report	predicts	over	200	million	Chinese	
consumers	will	be	cross-border	shoppers	by	2020.	

SelfPay’s	solution	can	address	those	markets	
directly	and	globally.	

Cross-border online shopping 

 
The	global	B2C	cross-border	eCommerce	market	will	balloon	in	size	to	$1	trillion	in	2020	
from	$230	billion	in	2014,	according	to	a	report	from	the	global	consulting	firm	Accenture	
and	AliResearch,	Alibaba	Group’s	research	 arm	
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Scenario 

We	have	a	short	operating	history	and	a	new	business	model	(B2B),	which	makes	it	difficult	to	evaluate	with	accuracy	our	
prospects	and	future	financial	results.	

 
Despite	the	risks	and	uncertainties	frequently	encountered	by	companies	in	rapidly	evolving	markets,	we	are	offering	two	scenarios	
to	help	those	participating	in	the	token	creation	event	to	understand	different	levers	and	possible	outcomes	for	the	project.	
 

SelfPay’s	revenue	comes	from	the	transaction	fees.	

 
Those	fees	are	the	same	as	any	other	card	payments	and	are	paid	to	the	acquiring	bank	in	order	to	process	their	payments.	
SelfPay	takes	a	percentage	of	this	fee	and	a	transaction	fee	each	time	a	customer	uses	the	SelfPay	system.	

 
We	assume,	in	our	models,	the	average	interchange	fee	to	be	between	0.5	to	4%.	This	is	not	straightforward	and	there	are	pages	and	
pages	of	rates.	The	interchange	fees	vary	based	on	whether	the	card	was	present	or	not	–	and	on	the	type	of	goods	or	services	being	
bought,	whether	it	was	a	debit	or	credit	card,	whether	it	was	a	corporate	card,	whether	it	was	an	international	transaction	and	lots	
of	other	criteria.	

 
SelfPay	intends	to	add	additional	recurring	revenue	streams	within	the	next	12-18	months,	the	introduction	of	a	credit	line	with	a	
repayment	period	between	12	and	60	months	proposed	to	business	customers.	

 
Additionally,	we	will	partner	with	innovative	fintech	companies	around	the	world	to	provide	customers	with	the	best	savings,	
investment,	credit,	and	insurance	products	directly	with	the	SelfPay	app.	

 
We	intend	to	be	a	digital	finance	platform	and	share	the	benefits	with	selected	“best	of”	partners	in	other	major	categories	
(investing,	savings,	credit	&	loans,	insurance)	with	an	emphasis	on	blockchain-empowered	partners.	

Conservatively,	we	have	based	our	average	user	spend	on	debit	card	reports	that	give	an	average	spend	of	USD	3,500	per	year.	

Licensing	fees	are	calculated	simply	as	1%	of	transaction	volume.	

With	our	Point	of	Sale	solution,	we	are	bringing	very	small,	small	and	medium	businesses	to	
accept	credit	cards.	Our	marketing	strategy	is	to	give	back	to	the	seller	and/or	the	buyer	20%	
of	the	transaction	fees.	We	see	this	as	the	key	selling	point	to	gain	traction	with	sellers	and	to	
incentivize	them	to	use	our	solution.	The	convenience	and	the	avoidance	of	any	ATM	
withdrawal	fees	by	the	buyer	still	make	SelfPay	cheaper,	easier	and	safer	to	use	than	no	
credit	card	payment	at	 all	
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33%	of	millennials	believe	they	won’t	need	a	bank	in	five	years,	
and	33%	are	also	open	to	switching	banks	in	the	next	90	days.	

 
A	further	71%	would	rather	go	to	the	dentist	than	listen	to	what	
banks	say(*).	

 
With	 a	 growing	 distrust	 and	 detachment	 between	 banks	 and	
consumers,	 it	 is	 fair	 to	 say	 that	 there	 is	 a	 tech-savvy	 market	
open	to	innovation.	
 

*	http://www.millennialdisruptionindex.com/,	https://www.fo
rbes.com/sites/	zachconway/2017/04/19/why-more-millennials-would-rather-

visit-the-dentist-than-listen-to-banks/2/#a77694852970	

Ditching banks altogether 

 
Sentiment	and	expectation	towards	 what	
‘banking’	is	and	what	it	should	be	is	rapidly	
changing.	94%	of	consumers	are	under	 35	
years	old,	are	active	users	of	online	
banking,	and	another	27%	would	consider	
a	branchless	digital	bank	
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Moving	to	a	full	cryptocurrency	model	

SelfPay	more	than	qualifies	as	a	candidate	for	seller/buyer	looking	to	move	towards	a	
cashless	and	bank-less	world.	SelfPay	offers	not	only	a	top-tier	UI/UX	experience,	but	
also	 provides	 a	 genuine	 innovation	 by	 leveraging	 the	 power	 of	 the	 Ethereum	
blockchain	technology.	

Low-cost	network	for	an	immediate	transfer	of	assets,	access	to	
the	token	economy,	complete	control	of	one	asset	and	exposure	
to	an	ecosystem	of	innovators	will	more	than	appeal	to	current	
and	forthcoming	generations.	

 
Using	our	market	penetration	 in	the	B2B	area,	we	are	going	to	
be	 at	 the	 perfect	 place	 to	 help	 the	 transition	 of	merchants	 to	
accept	cryptocurrency	from	everyone,	everywhere,	anytime.	

Future 
plan 
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Appendix 

ATM	usage	fees	

 
 

Country	

 
 

When	fees	apply	

 
ATM	usage	fees	

in	USD	

 
SelfPay	fees	

per	transaction	
in	USD	

 
 

Hong	Kong	

 
When	a	card	is	used	outside	the	home	network,	HKD$15–	
30	is	paid	for	service	charge.	

 
 

2	to	4	USD	

 
 

0.4¢	

 
 
 
 

Thailand	

 

THB100	and	convenience	fee	for	withdrawal	or	balance	
inquiry	at	other	bank	ATM	or	at	a	province	other	than	the	
province	where	the	account	is	opened	

 
For	a	foreign	card,	the	ATM	service	fee	is	150	(Aeon	
Bank),	180	or	200	THB,	depending	on	the	bank	

 
 
 
 

3	to	6	USD	

 
 
 
 

0.3¢	

 
 

Philippines	

 
PHP	200	charge	from	local	banks	when	using	an	
international	ATM	card,	in	addition	to	the	originating	
bank’s	charges	

 
 

4	USD	

 
 

0.4¢	

 
 
 

 
Vietnam	

 
 
Fees	vary	from	bank	to	bank,	but	you	can	expect	to	be	
charged	between	VND	30000	and	VND	55000	per	
withdrawal.	Some	banks	have	much	higher	fees.	Most	
ATMs	will	warn	you	that	you’ll	be	charged.	However,	they	
might	not	display	the	actual	amount	

 
 
 
 

1.3	USD	
to	3	USD	

 
 
 

 
0.4¢	

 
 

United	States	

 
ATM	fees	now	commonly	reach	$3.00,	and	can	be	as	high	
as	$6.00	

 
3	USD	

to	6	USD	

 
 

0.4¢	
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Disclaimer 
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The	SxP	token	does	not	have	the	legal	qualification	of	a	security,	since	it	does	not	give	any	rights	to	dividends	or	interests.	The	sale	
of	SxP	tokens	is	final	and	non-refundable.	SxP	tokens	are	not	shares	and	do	not	give	any	right	to	participate	in	the	general	meetings	
of	 SelfPay	 Pte	 Ltd.	 SxP	 tokens	 cannot	 have	 a	 performance	 or	 a	 particular	 value	 outside	 the	 SelfPay	 Platform.	 SxP	 tokens	 shall	
therefore	not	be	used	or	purchased	 for	 speculative	or	 investment	purposes.	 The	purchaser	of	 SxP	 tokens	 is	 aware	 that	national	
securities	laws,	which	ensure	that	investors	are	sold	investments	that	include	all	the	proper	disclosures	and	are	subject	to	regulatory	
scrutiny	for	the	investors’	protection,	are	not	applicable.	
Anyone	purchasing	SxP	tokens	expressly	acknowledges	and	represents	that	she/he	has	carefully	reviewed	this	white	paper	and	fully	
understands	the	risks,	costs	and	benefits	associated	with	the	purchase	of	SxP	tokens.	

Knowledge	required	
The	 purchaser	 of	 SxP	 tokens	 undertakes	 that	 she/he	 understands	 and	 has	 significant	 experience	 of	 cryptocurrencies,	 blockchain	
systems	and	services,	and	that	she/he	fully	understands	the	risks	associated	with	the	crowdsale	as	well	as	the	mechanism	related	to	
the	use	of	cryptocurrencies	(incl.	storage).	

 
SelfPay	Pte.	Ltd.	shall	not	be	responsible	for	any	loss	of	SxP	tokens	or	situations	making	it	 impossible	to	access	SxP	tokens,	which	
may	result	from	any	actions	or	omissions	of	the	user	or	any	person	undertaking	to	acquire	SxP	tokens,	as	well	as	in	case	of	hacker	
attacks.	

Risks	
Acquiring	SxP	tokens	and	storing	them	involves	various	risks,	in	particular	the	risk	that	SelfPay	Pte.	Ltd.	may	not	be	able	to	launch	its	
operations	and	develop	 its	blockchain	and	provide	 the	 services	promised.	Therefore,	 and	prior	 to	acquiring	SxP	 tokens,	 any	user	
should	 carefully	 consider	 the	 risks,	 costs	 and	benefits	 of	 acquiring	 SxP	 tokens	 in	 the	 context	 of	 the	 crowdsale	 and,	 if	 necessary,	
obtain	any	independent	advice	in	this	regard.	Any	interested	person	who	is	not	in	the	position	to	accept	or	to	understand	the	risks	
associated	with	the	activity	(incl.	the	risks	related	to	the	non-development	of	the	SelfPay	platform)	or	any	other	risks	as	indicated	in	
the	Terms	&	Conditions	of	the	crowdsale	should	not	acquire	SxP	tokens.	

Important	disclaimer	

Important notice 

 
Legal	Notice	

This	white	paper	shall	not	and	cannot	be	considered	as	an	invitation	to	enter	into	an	investment.	It	does	not	constitute	or	relate	in	
any	way	nor	should	it	be	considered	as	an	offering	of	securities	in	any	jurisdiction.	This	white	paper	does	not	include	or	contain	any	
information	 or	 indication	 that	might	 be	 considered	 as	 a	 recommendation	 or	 that	might	 be	 used	 as	 a	 basis	 for	 any	 investment	
decision.	
SxP	tokens	are	just	utility	tokens	which	can	be	used	only	on	the	SelfPay	platform	and	are	not	intended	to	be	used	as	an	investment.	
The	offering	of	SxP	tokens	on	a	trading	platform	is	done	in	order	to	allow	the	use	of	the	SelfPay	platform	and	not	for	speculative	
purposes.	The	offering	of	SxP	tokens	on	a	trading	platform	does	not	change	the	 legal	qualification	of	 the	tokens,	which	remain	a	
simple	means	for	the	use	of	the	SelfPay	platform	and	are	not	a	security.	
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SelfPay	Pte.	Ltd.	is	not	to	be	considered	as	an	advisor	in	any	legal,	tax	or	financial	matters.	
Any	 information	 in	 the	white	paper	 is	provided	for	general	 information	purposes	only	and	SelfPay	Pte.	Ltd.	does	not	provide	any	
warranty	as	to	the	accuracy	and	completeness	of	this	information.	
Acquiring	SxP	tokens	shall	not	grant	any	right	or	influence	over	SelfPay	Pte	Ltd’s	organization	and	governance	to	the	Purchasers.	
Regulatory	 authorities	 are	 carefully	 scrutinizing	 businesses	 and	 operations	 associated	 to	 cryptocurrencies	 in	 the	 world.	 In	 that	
respect,	 regulatory	measures,	 investigations	or	 actions	may	 impact	 SelfPay	Pte.	 Ltd.’s	business	 and	even	 limit	or	prevent	 it	 from	
developing	 its	 operations	 in	 the	 future.	 Any	 person	 undertaking	 to	 acquire	 SxP	 tokens	 must	 be	 aware	 of	 the	 SelfPay	 Pte.	 Ltd.	
business	model,	 the	 white	 paper	 or	 terms	 and	 conditions	may	 change	 or	 need	 to	 be	modified	 because	 of	 new	 regulatory	 and	
compliance	 requirements	 from	 any	 applicable	 laws	 in	 any	 jurisdictions.	 In	 such	 a	 case,	 purchasers	 and	 anyone	 undertaking	 to	
acquire	SxP	 tokens	acknowledge	and	understand	that	neither	SelfPay	Pte.	Ltd.	nor	any	of	 its	affiliates	shall	be	held	 liable	 for	any	
direct	or	indirect	loss	or	damage	caused	by	such	changes.	

SelfPay	Pte.	Ltd.	will	do	its	utmost	to	launch	its	operations	and	develop	the	SelfPay	platform.	
Anyone	undertaking	to	acquire	SxP	tokens	acknowledges	and	understands	that	SelfPay	Pte.	Ltd.	does	not	provide	any	guarantee	that	
it	will	manage	 to	 achieve	 it.	 They	 acknowledge	 and	 understand	 therefore	 that	 SelfPay	 Pte.	 Ltd.	 (incl.	 its	 bodies	 and	 employees)	
assumes	no	 liability	or	responsibility	 for	any	 loss	or	damage	that	would	result	 from	or	relate	to	the	 incapacity	 to	use	SxP	tokens,	
except	in	case	of	intentional	misconduct	or	gross	negligence.	

Representation	and	warranties	
By	participating	in	the	crowdsale,	the	purchaser	agrees	to	the	above	and	in	particular,	they	represent	and	warrant	that	they:	have	
read	carefully	the	terms	and	conditions	attached	to	the	white	paper;	agree	to	their	full	contents	and	accept	to	be	legally	bound	by	
them;	
are	authorized	and	have	full	power	to	purchase	SxP	tokens	according	to	the	laws	that	apply	in	their	jurisdiction	of	domicile;	are	
neither	a	US	citizen	or	resident;	
live	in	a	jurisdiction	which	allows	SelfPay	Pte.	Ltd.	to	sell	SxP	tokens	through	a	crowdsale	without	requiring	any	local	authorization;	
are	familiar	with	all	related	regulations	in	the	specific	jurisdiction	in	which	they	are	based	and	that	purchasing	cryptographic	tokens	
in	that	jurisdiction	is	not	prohibited,	restricted	or	subject	to	additional	conditions	of	any	kind;	
will	not	use	the	crowdsale	for	any	illegal	activity,	including	but	not	limited	to	money	laundering	and	the	financing	of	terrorism;	have	
sufficient	 knowledge	 about	 the	 nature	 of	 the	 cryptographic	 tokens	 and	 have	 significant	 experience	 with,	 and	 functional	
understanding	of,	the	usage	and	intricacies	of	dealing	with	cryptographic	tokens	and	currencies	and	blockchain-based	systems	and	
services;	
purchase	SxP	tokens	because	they	wish	to	have	access	to	the	SelfPay	platform;	are	not	
purchasing	SxP	tokens	for	the	purpose	of	speculative	investment	or	usage.	

Governing	law	and	 arbitration	
Any	dispute	arising	out	of	or	in	connection	with	this	contract,	including	any	question	regarding	its	existence,	validity	or	termination,	
shall	be	 referred	 to	and	 finally	 resolved	by	arbitration	administered	by	 the	Singapore	 International	Arbitration	Centre	 (“SIAC”)	 in	
accordance	with	the	Arbitration	Rules	of	the	Singapore	International	Arbitration	Centre	(“SIAC	Rules”)	for	the	time	being	in	force,	
which	rules	are	deemed	to	be	incorporated	by	reference	in	this	clause.	The	seat	of	the	arbitration	shall	be	Singapore.	The	Tribunal	
shall	consist	of	3	arbitrators.	The	language	of	the	arbitration	shall	be	English.	
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THANK YOU 

Thanks for reading 
Don’t miss this opportunity 

https://ico.selfpay.asia 

BE PART OF OUR JOURNEY 


