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What we believe: 
 

We believe that everyone in the world has to be aware of healthiness himself or 

herself, no matter how old we are, how fat we are, or even how tall we are. However, 

in reality, most of the people would be likely aware their health situation until they 

get sick, serious illness, abnormal state or other forms in terms of “illness” instead 

of trying to prevent in earlier stage.  

 

Our mission is to provide a platform with more diversified data collected for users to 

understand the health status by themselves in order to gain some incentives by 

improving health status or awareness of own healthiness. A widespread ideology of 

proactive awareness of own health status is our goal of this project. 
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Abstract 
 

The developing wearable devices leads closer connectivity between human and 

health. People can wear the devices all the time to monitor own body status in order 

to maintain healthier body by doing different kinds of exercises. Hence, we are going 

to launch a coin regarding close connectivity between people and health under 

attractive incentive scheme. The more healthiness you are, the more incentive you 

gain.  

 

Own branded smart wearable devices are launched to collect and monitor health 

data collected, and provide more specific analysis of body status for users. 24 hours 

wearing of smart wearable devices is strongly recommended in order to gain as many 

coins as possible since our devices will be used calories instead of moving times or 

running steps as a calculation method to gain the reward, so even sleeping, user can 

consume calories while gain the coin. 

 

Based on the smart wearable devices, this project aims to build an ecosystem that 

users get benefits from maintaining a healthy body, in addition to being healthy. Our 

mobile application, connected with the smart wearable devices, collect health 

information to claim token award from our token store. Users can claim rewards from 

us and our partners using the token. In later phrase, being healthy becomes a mining 

activity. mHealthCoin, an ERC-20 compatible coin, is awarded when users keep 

healthy habits, like drinking water, sleeping well, exercising, with our mobile 

applications. The coin will be well recognized by different parties internationally as 

the project advances. 

 

Besides economic benefits, our ecosystem also forms a positive feedback loop on 

being healthy using state of the art technology stack. All health data from users will 

be securely stored on blockchain for AI analysis. AI agent analyzes the data and 

provide each user personalized advice on being healthy. It also finds out the suitable 

products and services from our partner companies for targeted marketing. A chatbot 

is also built to answer health related questions from users and provide personal 

advices. The healthier our users are, the more encouragements and custom benefits 

they receive. 

 

To make this project happens, different supports are necessary. We will release 
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mHealthCoin to reward our supporters and raise the necessary resources. Details of 

the project and ICO are discussed in this whitepaper. 
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Background 
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1 Background 
 

Nowadays, people are willing to be aware of their healthiness because of the 

technology is all around our daily lives. Technological devices or machines connect 

closer relationship between human and health. 

 

Some existing cryptocurrencies related to sports or healthiness encounter basic 

problems that it cannot really monitor the health status under effective way. For 

example, there is a coin with respect to running, when a user runs every 1,000 steps, 

the user can gain certain amount of coins.  
(source: Sweatcoins- https://technews.tw/2018/01/19/uk-sweatcoin-app/) . 

 

The problem is that user will want to take off their wearable devices after the hard 

day when they got home as they are feeling too tired. Users will not run at home 

anymore for mining coin and thus there is no any incentive for them to keep wear 

devices. Hence, the valuable data cannot be comprehensively collected from the 

users. 

 

Everybody wants to be and feel healthier, and they believe exercise can make them 

dream comes true, but not many of them walk the talk. The Global Health Index 

conducted by A.S. Watson in 2017 – 2018 shows us that one of the biggest barriers 

to exercising is not having enough time, or having time but feeling too tired by the 

stresses of daily life to feel like doing it.  

https://technews.tw/2018/01/19/uk-sweatcoin-app/
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(source:  

http://www.aswatson.com/zh/s-watson-group-announces-first-ever-global-health-

index-world-health-day/)  

 

To help people jump some of these hurdles to healthier living, we’re coming up with 

ways to make exercise an easy, fun part of users’ daily routine, and helping people 

get over the idea that exercise has to be time-consuming and involve special 

equipment. When it comes to exercise, the little things add up – and our days are 

full of opportunities to do them. 

 

The survey found strong links between happiness and overall health and wellbeing. 

Being healthy does not just pertain to physical wellbeing; it’s about feeling good too. 

In fact, health and happiness are two sides of the same coin. 

 

Therefore, we want to help our user see that it is not necessary for them to put on 

sports gear in daily life. We want to encourage more people to live healthier, more 

active lives, and create closer bonds with their favourite health care information 

through our platform. 

 

  

http://www.aswatson.com/zh/s-watson-group-announces-first-ever-global-health-index-world-health-day/
http://www.aswatson.com/zh/s-watson-group-announces-first-ever-global-health-index-world-health-day/
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Market Analysis 
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2  Market Analysis 
2.1 Target market 
 

mHealthCoin will focus its marketing activities on Pure investors and End Users 

separately for reaching its target audiences.  

 

For the Pure investors who act as fundraisers of sorts, it will be defined three types 

of the interested investors: 1) Institutional Investors, 2) Private Investors and 3) 

Public Investors. mHealthCoin will use the investor funds as a means of furthering its 

goals, it's not only for starting its cryptocurrency, but for developing an ecosystem of 

mHealthCoin platform and creating values for each other. 

 

General trend toward quality healthy lifestyles among modern people plays an 

important role in the recent growth. Hence, mHealthCoin is committed to creating 

mobile platform and own branded wearable devices that can integrate healthcare 

into every part of our lives.  

 

We hope that our target audiences of the real users can be reached to  

1) Individuals  

2) Companies  

3) Families (including child & elderly)  

4) Sports people  

5) Patients 

 

On the other hand, some brandings or famous merchants of related products or 

services would be targeted in our platform too. We are going to provide quality 

products and services to all users resulting from offering the best user experiences 

to all stakeholders through the platform. A well ecosystem is to be accomplished 

under the healthy growth of users and merchants time by time.  
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2.2 Market trend of wearable devices 

 
According to the 2017 Global Health Industry Trends Survey conducted by the 

American College of Sports Medicine (ACSM), among the top 20 trends in 2017, the 

Wearing device continued to maintain its position in the second year of the 

champion.  It also showed that some trends that have emerged in 2017 remain 

unchanged in 2018 (for example, high-intensity interval training, Educated, Certified, 

and Experienced fitness professionals and the wearable technology. 

 

These are all solid evidence to support the strong demand of wearable devices from 

the global market. We are going to meet or even lead the demands towards higher 

degree of usage of wearable devices advanced with the blockchain technology. 

 

 

世界健康健身趨勢前 20 

2017 

1 Wearable Technology 

2 Body weight training 

3 High-intensity interval training 

4 Educated, certified, and experienced fitness professionals 

5 Strength training 

6 Group training 

7 Exercise is Medicine® 

8 Yoga 

9 Personal training 

10 Exercise and weight loss 

11 Fitness programs for older adults 

12 Functional fitness 

13 Outdoor activities 

14 Group personal training 

15 Wellness coaching 

16 Worksite health promotion 

17 Smartphone exercise apps 

18 Outcome measurements 

19 Circuit training 

20 Flexibility and mobility rollers 
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2018 

1 高強度間歇訓練 

2 團操 

3 可穿戴技術 

4 自重訓練 

5 力量訓練 

6 受過良好教育, 有證書及經驗的健身專家 

7 瑜伽 

8 個人訓練 

9 老年人健身專案 

10 功能訓練 

11 運動與減重 

12 運動即良醫 

13 小團體私教 

14 戶外活動 

15 柔韌性與靈活度滾軸 

16 健身專業人士資質認證 

17 循環訓練 

18 健康教練 

19 核心訓練 

20 運動專項訓練 

 

(citation)  

Chart of 2017 

http://www.don1don.com/archives/84410/2017 年全球健康產業趨勢調查──acsm 美國

運動醫學學會 

Chart of 2018 

http://www.sohu.com/a/213654844_678883 

 

  

http://www.don1don.com/archives/84410/2017年全球健康產業趨勢調查──acsm美國運動醫學學會
http://www.don1don.com/archives/84410/2017年全球健康產業趨勢調查──acsm美國運動醫學學會
http://www.sohu.com/a/213654844_678883
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2016 至 2021 年全球穿戴式裝置出貨量預估 (單位: 百萬支) 

穿戴式裝置類型 2016 2017 2018 2021 

Smartwatch 34.80 41.50 48.20 80.96 

Head-mounted display 16.09 22.01 28.28 67.17 

Body-worn camera 0.17 1.05 1.59 5.62 

Bluetooth headset 128.50 150.00 168.00 206.00 

Wristband 34.97 44.10 48.84 63.86 

Sports watch 21.23 21.43 21.65 22.31 

Other fitness monitor 30.12 30.28 30.97 58.73 

Total 265.88 310.37 347.53 504.65 

Source: Gartner, Wikipedia, 科技政策研究與資訊中心-科技產業資訊室(iKnow)整理, 2017/08 

 

Based on the source of Gartner, it indicates that the exported volume of all wearable 

devices has been growing since 2016. The estimated exported volume of smartwatch 

in 2018 is 48.2 million, and expect the exported volume to be almost doubled in 

2021 to 80.96 million. The smart wristband is estimated 48.84 million exported 

volume in 2018 to 63.86 million in 2021. Increasing demand of smart watch and 

smart wristband is obvious in current market. More diversified wearable devices are 

going to enter the market to scramble for a piece of action.  

 

However, as mentioned before, current devices can’t be ascribed as valuable and 

irreplaceable things in the market as they failed to provide concrete incentives to 

users to wear the devices. 
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2.3 Competitive Advantage 
 

2.3.1 Irreplaceable 

 

The world’s first 24/7-health-focused platform that rewards you with mHealthCoin 

or tokens each time you engage in your healthy life and wellness. By syncing your 

Smart Wearable Devices to our mHealthCoin Apps, users will be rewarded with 

mHealthToken through calories consumption in early stage. 

 

According to Wiki, Basal Metabolic Rate (BMR) is the rate of energy expenditure per 

unit time by endothermic animals at rest. For every pound of weight, the body needs 

to consume 10 kilocalories. 

For example, a 120-pound lady needs a minimum of 1,200 kcal (120 x 10=1,200) per 

day to maintain basic physical needs. That is to say, the 120-pound lady, who sleeps 

24 hours a day, still needs 1200 kcal to maintain her heartbeat, breathing and other 

normal body operations. 

 

There is a big incentive for users to wear our smart devices all the time even when 

they are sleeping or is static situation. Therefore, based on calories consumption 

calculation formula as the reward system, it can motivate users to wear the wearable 

devices at any time in everywhere. It can benefit both accuracy of body status 

analysis for the platform and for the users. More accurate data collected is valid for 

the platform to analyse the trend or overall body status under different functions 

provided by the wearable devices, so the platform can indicate more accurate index 

for users to be aware of the body status. We believe that it is effective way for 

motivating users to wear our smart wearable devices to become their habits. 

 
(sources:  

https://en.wikipedia.org/wiki/Basal_metabolic_rate  

http://www.vt.hk/articlefile/102.htm) 

 

 

 

 

 

 

https://en.wikipedia.org/wiki/Food_energy
https://en.wikipedia.org/wiki/Endotherm
https://en.wikipedia.org/wiki/Basal_metabolic_rate
http://www.vt.hk/articlefile/102.htm
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2.3.2 Convert a simple health awareness to be life- friendly 

demand and application 

 

To enlarge the global market shares, different types of devices would be designed 

for reaching different demands. Smart Wristband and smart watch are the core 

products for the wearable devices which can be fully integrated into the life of the 

user.  

 

For Kids 

- GPS trace function is added for parents to trace the location of their children        

 

For Elderly 

- SOS function is added for elderly to use under emergent situation and calling 

for help 

- monitor their body situations 

 

For Sport 

- A digital training system designed to keep users fit and motivated for life, 

features diversified exercises instruction video which will build a series of 

workouts based on users' individual goal and training preferences 

 

IoT for Home Appliance 

- To provide user a one-stop solution for a smarter living style, IoT technology 

will be developed to our smart devices in the later stage. Users can control 

their connected home anywhere at mHealthcCoin APP or even wearable 

devices. One simple interface can be used for total home control of multiple 

equipment of your home via Smart Living system at in-home & out-of-home, 

so that you can turn on your air-condition and cooling your house before you 

step in your home 
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2.4 Positive circulation of token flow 

(positive ecosystem) 
 

We are creating an ecosystem where every contribution has value. mHealthCoin and 

tokens are issued as a basic currency for transactions within the mHealthCoin 

ecosystem.  

 

Online shopping market and vendor’s products are linked to advertiser campaigns 

and content within the mHealthCoin platform. Users can treat their mHealthTokens 

mined in early stage can be spent as a discount to purchase the products or services 

from the platform. And the vendors or advertisers can put tokens received in the 

transaction back into the platform to pay for advertising, creating a full cycle of flow 

of interaction between coins and tokens. A well-established ecosystem is our core 

value in this project in order to be consistent of intrinsic value of the coin and its 

price.  

 

 

2.5 Coverage - Users cover the world 
 

mHealthCoin platform is openly available to the public all over the world and is 

completely free for registration. In order to ensure the demand and maintain an 

effective way to manage the large market. Different localized redemption platforms 

in different countries are necessary to setup for users to enjoy the redemption 

experiences in their own countries instead of only a few regions or countries can be 

entered.  
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Marketing Strategy 
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3 Marketing Strategy 
 

3.1 International Implementation 
 

As previous so-called sport coin is regional only, there is no concrete coin 

implemented in real global market. We target on several international market as a 

pioneer under 80/20 rule. 

 

Refer to the graph below, the countries where with more than 55% internet 

penetration rate like Northern, Central and South America, Eastern and Southeast 

Asia, Oceania and the whole Europe will also be our target countries. 

 

For example, in Northern America and Europe, where the Digital technology are 

more mature, the United States has the highest smartphone penetration rate and 

the penetration rate is as high as 69.3% while Germany and United Kingdom has 

68.8% and 68.3%. 

 

As large user base and high internet penetration rate are often indicative of the 

market’s potential, companies and institutional investors from all over the world 

have been making their moves in those countries. This demonstrates optimism 

towards the digital health market's long-term performance. 
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(Source:  https://technews.tw/2018/01/31/worlds-internet-users-pass-the-4-billion-mark/)  

 

 

TOP COUNTRIES BY SMARTPHONE USERS 2017|GLOBAL 

RANK COUNTRY SMARTPHONE USERS SMARTPHONE PENETRATION 

1 CHINA 717M 51.7% 

2 INDIA 300M 22.4% 

3 UNITED STATES 226M 69.3% 

4 BRAZIL 79M 37.7% 

5 RUSSIAN FEDERATION 78M 54.7% 

6 JAPAN 63M 50.1% 

7 GERMANY 55M 68.8% 

8 INDONESIA 54M 20.7% 

9 MEXICO 52M 40.7% 

10 UNITED KINGDOM 44M 68.6% 

(Source: Global Smartphone User Analysis Report-  http://www.sohu.com/a/137306487_609238 ) 

 

 

  

https://technews.tw/2018/01/31/worlds-internet-users-pass-the-4-billion-mark/
http://www.sohu.com/a/137306487_609238
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GLOBAL SMARTPHONE USERS PER REGION 2015-2020 

 
*Excludes India & China 

 

 

To achieve higher effectiveness and efficiency of reaching the global market, we 

target on the countries with both the highest internet penetration and smartphone 

penetration, such as the United States, United Kingdom, Germany, and some other 

European countries, Japan, China, etc.  

 

 

3.2 Marketing Promotion 
 

Promotion is one of the key elements of our marketing strategy, and deals with any one or 

two-way communication that takes place with our target consumer.  
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3.3 Digital marketing – new channels are 

emerging constantly 
 

3.3.1 Key Opinion Leader (KOL)’s post or thread 

The idea using KOLs to influence demand and enhance targeted communication is 

not a new concept. We have seen the rise and successes of columnists, socialites, 

bloggers, and popular Twitter personalities successfully grow an audience of 

followers within the digital realm, with Facebook, Instagram, YouTube and personal 

Blogs (or all platforms) – giving them a level of influence perhaps greater than the 

mass media, on a wide range of topics.  

 

Let them be our voice. Send them our product to review, have them do unboxing 

videos, installation videos, product reviews, etc. and reward them for lifting sales 

with our buyers in the Marketplace. 

 

3.3.2 Social media marketing 

Facebook, Instagram, Snapshot or Twitter allows for the greatest creativity in the 

shortest format with regards to self- promotion. We will create playful account that 

highlights our products, keep users informed—including interactivity—responds to 

users' comments. 

 

3.3.3 Paid Commenters  

In order to promote the Word of mouth of our platform, we will offer payments to 

those ‘’Internet fighters’’ in exchange the posts of positive comment in some famous 

forums. 

 

3.3.4 Posting on ICO rating website: 

ICO rating website is a good platform for people to gather and evaluate the 

information of different ICO. Most of the ICO Rating website are able to well-

constructed rating system and very little bias. Also, they will not endorse or 

recommend any of the projects that are rated or listed on the website. Hence, this 

is the most credible and persuasive promotion tool in our promotion plan. 

http://addictinginfo.com/2013/10/27/paid-commenters-flood-internet/
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3.3.5 Paid Search 

Paid search, or pay-per-click (PPC) advertising, typically refers to the “sponsored 

result” on the top or side of a search engine results page. When a person is searching 

for a particular keyword or term, our ads will appear. We only ask for pay when our 

ad is clicked. We will tailor our PPC ads to appear when specific search terms are 

entered, creating ads that are targeted to our particular audience. 

 

3.3.6 Advertising – a mass media approach to promotion 

Traditional marketing is still important for promote our plan despite the benefits of 

online marketing. We will select some famous media vehicles or channels, like 

magazines, newspaper, editorials, etc to reach their audience. 

 

3.3.7 Sales promotion: price/money related communications 

 

Packages of ICO sales 

To attract investor's interest to buy in, packages of ICO sales will be offered. For 

example, if a person buys 10,000 (5,000) coins, then will get a Smart Watch (Smart 

Wristband) for free. 

 

Special promotion campaign 

Special promotion campaign is offered routinely with higher tokens mined by specific 

missions completed.  

 

Walking activities 

With Applications of GPS, participant needs to walk from the designated location to 

the destination to complete the tasks like the famous and popular mobile game 

Pokemon Go, ensuring certain distance to walk by.   

 

Gesture Motion Detection activities 

Users are required to complete particular gesture motions to accomplish the tasks. 

For example, routine reminder of drinking water every hour, so the users need to 

pick up the phone to pretend the gesture of drinking water to meet the requirement 

of the task and earn tokens. It definitely motivates users to drink water and do some 

stretching exercises between time intervals.  
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3.3.8 Association connection –  

Reward schemes launched in association 

More and more organizations are discovering the importance of employees' physical 

and mental health, because healthy employees not only have high output and 

productivities, but also reduce the turnover rate. Gradually, many companies have 

begun to change from the traditional "preventing employees from getting sick" to” 

The attitude of promoting employee health. 

 

Hence, we are approaching to cooperate with different associations, institutes, 

chambers of commerce, schools, universities, communities, small and medium-sized 

enterprises (SMEs), companies, etc. We hope to lead the awareness of exercising to 

societies concerning "Mine, your health". The more calories you consume, the better 

your health status and the greater the rewards. 
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Technical 

Advancements 
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4 Technical Advancements 
4.1 Technical Description 
 

Here at mHealthCoin, we understand the importance of implementing the right 

innovation and technology to stay ahead of the trend. Using state of the art 

technology stack, our comprehensive mHealthCoin platform will be a game changing 

fitness and health tracker.  We are incorporating new ideas and features to 

encourage and incentivize you to get fitter and healthier, bring you benefits, and 

lower your healthcare costs. 

 

The all-rounded mHealthCoin platform will be your go-to place for any health and 

fitness information. While all your fitness training data is securely stored in a 

decentralized cloud powered by blockchain, artificial intelligence (AI) analytics is 

built on top of the blockchain to unleash the hidden potential of your fitness data 

for your benefits. Our AI analysis is going to offer you personalized advice based on 

your body built, training history, health data and fitness goal. 

 

Cloud health token exchange will both be a wallet for your hard-earned mHealthCoin 

token and a marketplace for you to use your mHealthCoin tokens on whatever your 

heart desires. Enhanced security will be enforced in the exchange to ensure your 

effort will not be stolen by anyone else. Big data analysis will be used to bring users 

discounts, services and goods that are most relevant to their health and fitness goals.  

Seeing how some people delete freshly downloaded mobile apps within seconds, we 

understand how the most well-intentioned and all-mighty apps can fail if they aren’t 

built with user friendliness and ease-of-use in mind. And when it comes to your 

health, there is no margin for the slightest mistake.  

 

We want every one of our users to be able to access mHealthCoin platform with the 

device he or she is most comfortable with.  We aim to be as multi-platform as 

possible, with app available for Android, iPhone and Windows Mobile, and a web 

portal for users to access their consolidated fitness record through a computer.  

 

API is designed to be open and scalable, so as to meet current and future demands 

from our community users and commercial partners. Users’ right to privacy is one of 

our greatest concerns. We design and build our API with security and access rights 
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in mind so that only partners that are explicitly authorized by users can access a 

user’s health and fitness data.  

 

And no matter it is three in the morning or you are enjoying your fitness retreat on 

a remote island, whenever and wherever you have a health and fitness related 

question, our newest recruit Bob the Chatbot is here to assist and guide you.  

 

On top of mHealthCoin platform, a cryptocurrency mHealthCoin Coin will also be 

launched to further incentivize the usage of mHealthCoin. The ERC20-compliant 

mHealthCoin Coin will be available on Ethereum blockchain. As you may have already 

known, Ethereum is a decentralized network of nodes that can record transactions 

and produce smart contracts. Being part of the popular Ethereum platform, 

mHealthCoin Coin can easily be shared, exchanged for other tokens, or transferred 

to a crypto-wallet.  

 

4.2 System architecture 
 

mHealthCoin system will be built with a three-tier architecture.  

 

The data-tier will be implemented by both blockchain and secured cloud database. All health 

and fitness record will be stored in the blockchain while the secured cloud database is 

responsible for storing mHealthCoin token wallets and transaction information.    

 

The logic-tier comprises of artificial intelligence analytics, a cloud health token 

exchange, and the brain of Bob the Chatbot.  

 

Presentation-tier will be represented by a secured API that allows external devices 

to access the mHealthCoin backend systems.  

 

The APIs can further be classified into user API and partner API. Through user API, 

individual users can record and access their own health and fitness data through our 

web portal or mHealthCoin mobile apps. 

 

Partner API is especially built for the web-based partner content management 

platform. Through the platform, partners can design and launch their own 

promotional campaigns, put up advertisements and offer discounts, goods and 

services to our users. 
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4.3 Blockchain  
A blockchain will be used as the backbone of our health and fitness data storage. Encompassing 

distributed ledger technology (DLT), independent nodes that are geographically spread across 

multiple sites with no central administrator will be deployed for storage. A consensus algorithm 

is shared by the nodes to record, replicate, share and synchronizes data in their respective 

electronic ledgers. 

 

To lower unnecessary energy consumption, a proof-of-stake (PoS) consensus algorithm will be 

used instead of a proof-of-work algorithm. Following the example of Nxt and BlackCoin, a 

formula that searches for the lowest hash value in conjunction with the size of the stake will be 

employed to randomly select the next block.  

 

For security and privacy reasons, all health and fitness records have to be validated and striped 

of any personal identifier before being uploaded to the blockchain.  Encrypted and 

anonymized data generated by different users within a certain time frame will be combined to 

form a new block.  

 

All published blocks will be permanently embedded in the blockchain and replicated in several 

locations.   

Blockchain
(health and fitness records)

Secured mHealth token 
store

AI analytics
Bob the 
Chatbot

Business logic
Cloud health 

token exchange

User API Partner API

Web portal Mobile app
Partner content 

managment platform
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4.4 mHealthCoin Token Store 
A secured relational cloud database is responsible for storing mHealthCoin token wallets and 

transaction records. 

 

The database will be regularly indexed to ensure frequently accessed data are adequately 

cached.  This improves query efficiency and ensures users can obtain data needed in a timely 

manner. 

 

 

4.5 Cloud mHealthCoin token exchange 
The cloud mHealthCoin token exchange is where mHealthCoin tokens can be used to exchange 

for partners’ discount coupons, goods and services.  

 

The exchange has a polling component that constantly monitors the blockchain for any newly 

published block, automatically crediting users’ hard earned tokens into their wallets. 

 

To avoid malicious parties from stealing mHealthCoin tokens, two-factor authentication of the 

user will be required for debiting mHealthCoin tokens. And to prevent double-spending 

mHealthCoin tokens, cryptographic techniques will be deployed. 

 

On top of sending tokens between users and from a user to a partner, the token exchange will 

also support full and partial refunds of tokens.  

The token exchange provides information on all mHealthCoin token accumulation and spending 

history and can categorize spending into categories. This functionality helps users to visualize 

the fruits of their workouts and assists in artificial intelligence analytics.   

 

 

4.6 Artificial intelligence (AI) analytics 
 

mHealthCoin is here to help you achieve your health and fitness goals with cutting-edge 

technology. Our artificial intelligence analytics can give you just the insight you need to hit the 

next milestone!  
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4.7 Artificial intelligence personal trainer 
 

Artificial intelligence is going to be used to analyze users’ health and workout data. Taking users’ 

current health profile and fitness goals into account, our AI agent can personalize realistic and 

actionable training plans and workout targets for individual users.  Based on training data 

inputted along the way, AI can help fine tune and re-adjust the training plan based on your level 

of fitness. The agent will also be able to suggest diet plans and other day-to-day activities that 

can go hand-in-hand with the training plans conceived. 

 

To ensure mHeatlh AI analytics can acquire the same intuition and tacit knowledge of human 

personal trainers, AI algorithms are going to be trained and refined as we walk down the health 

and wellness journeys with our users. This ensures mHealthCoin keeps up with the ever-

evolving health and fitness scene.  

 

 

4.8 Artificial intelligence for commercial 

partners 
 

With the huge volume of anonymized health and workout data generated by our users, artificial 

intelligence analytics will also be deployed to analyze and gain insights from the big data. 

Knowledge and insights on global and regional health and workout trends that would not 

otherwise be available will help community users and commercial partners to better 

understand themselves and how they compare with their counterparts. 

 

AI will also leverage on users’ habits, preferences, fitness profiles and health goals into their 

analytics. This assists mHealthCoin in carrying out more personalized customer relationship 

management and helps partners in launching targeted marketing campaigns. 
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4.9 Bob the Chatbot 
Chatbot technology is maturing and is proven to save customer support cost and improve 

customer experience. How can we deny this from our valued and treasured users? 

 

Our mHealthCoin very own Bob the Chatbot knows not only how to text, he also knows how to 

talk! Charismatic and energetic, Bob is here to socialize and chat with you 24/24, 7/7. 

 

To minimize supervision effort, Bob the Chatbot will be implemented with machine learning 

algorithm. Empowered by the algorithm, Bob can “self-learn” from his human counterparts. He 

will be able to provide appropriate answers over time and imitate the tonality of human 

customer service representatives, minimizing human intervention in the long run. 

 

Bob the Chatbot is also powered by a natural language processing (NLP) engine. With the NLP 

engine, users’ intent and tone can be identified. “How many mHealthCoin tokens do I need for 

a Sunday brunch discount?”, “How many more minutes do I have to jog for a brunch offer?”, 

“Swim for brunch, how much?”… No matter how you question Bob, NLP will help him to decrypt 

and interpret your intent. With such intelligence, Bob can then follow up users’ request by 

either asking relevant questions or provide suggestions and answers. 

 

Built with a use-case driven approach and embedded in all user facing interfaces, Bob the 

Chatbot is on the frontline to guide mHealthCoin users through different work flows, provide 

health advice, workout reminders and training tips.  

 

With access to both the blockchain and mHealthCoin token exchange, users can consult their 

workout history, check their mHealthCoin token balance and redeem personalized offers 

though Bob.  

 

Bob the Chatbot is users’ best companion on their journey with mHealthCoin. 
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4.10 Secured API 
 

The secured API layer is the interface for all incoming and outgoing data requests of 

mHealthCoin backend. mHealthCoin APIs are built with openness and security in mind, so that 

any future demands of our community users and commercial partners can be easily satisfied.  

mHealthCoin APIs can further be classified into user API and partner API. Through user API, 

community users can record and access their own health and fitness data through mHeatlh 

web portal or mHealthCoin mobile apps. 

 

Community users can only access and obtain backend data after being authenticated through 

authorized channels.  Open Authorization (oAuth) standard for token-based authentication 

and authorization will be used for single sign-on to mHealthCoin platform. Having that said, 

users can enjoy the convenience of signing in mHealthCoin using their Facebook or Google 

accounts, without exposing their social network password. 

 

Commercial partners have to be authenticated by both certificate and password. They will be 

able to consult general analytics results, set up and follow up on commercial campaigns 

analytics, and obtain personalized user data that have been explicitly given consent by 

individual users. 

 

The use of standardized API with authentication ensures users can only obtain information that 

they have access. Moreover, front-end performance will not be hampered by any future 

backend implantation updates.  

 

 

4.11 Customer facing platforms 
 

Even with the best marketing effort and state-of-the-art backend technology, mobile apps that 

are not built with user friendliness in mind will be despised and discarded by community in a 

flash. Your health is no fling, and we are going to put extra effort in user interface (UI) design 

to engage and motivate you to achieve your fitness goals.  

 

Even though we are releasing our own branded mHealthCoin smart sports watch, mHealthCoin 

can be easily integrated into other smart sports watches and mobile phones in the market. 

mHealthCoin app will be available on Google Play Store, Apple App Store and Windows Store, 

reaching all smartphones operating systems. On top of that, a web portal will be made available 
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for users to access their consolidated health and fitness record through any internet-accessible 

device.  

 

 

4.12 Mobile App 
 

mHealthCoin mobile app will be a all-in-one platform that allows users to connect to all of their 

health and fitness data, access health promotions, and obtain health and fitness related 

information.  

 

Users can use built-in sensors of their mobile phones or smart sports watches to monitor 

locations, heartbeats and VO2 Max levels. Together with your age, height and weight, 

mHealthCoin can help you monitor your weight changes, calories intake and usage, and sleep 

and workout patterns. 

 

 

4.13 Recording workouts 
 

Am I running at the speed I want? Am I running faster than last week? Is it 42km yet? 

 

We exercise and we know how important it is to just focus and enjoy the workout. mHealthCoin 

does not want you to worry about your goals and targets and is going to take care of all these 

for you.  

 

Regardless if you are connected to the internet or not during your workout, your training data 

such as GPS location and heart rate will be automatically recorded and analyzed. Personal 

training guide will be on your side to remind you and cheer you up whenever your reach a new 

milestone.   

 

With online mode, your GPS location will be synchronized to our server while you are exercising. 

Users do not have to worry about losing any data even if the recording device runs out of 

battery in the middle of a workout. And the more the merrier! Be it jogging, hiking, kayaking or 

skiing, users can opt to share real time location and training information on our platform and 

get cheers from friends and family. 

 

With offline mode, your GPS location and heartbeat data will be saved in the mobile application. 
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Training data can be sent to our server when Internet connection is available.  

 

Once a workout section is finished and all training data including GPS location, speed, and heart 

rate are uploaded to our platform, your workout data will be compared against your historic 

training data and that of other users for validation and analysis. Validated workouts will be 

stored on blockchain and health token will be automatically credited into your wallet. 

 

 

4.14 mHealthCoin token wallet 
 

Once you finish your workout, it is time to check your wallet to see how much mHealthCoin 

tokens you have earned.  

 

mHealthCoin token is here to incentivize your workout. We know how much sweat you have 

shed for these tokens, and we are doing our very best to protect them from malicious third 

parties. Users have to be further authenticated with fingerprints or a one-time password before 

mHealthCoin token information can be accessed or spent.  

 

Once authenticated, users can send mHealthCoin tokens to their friends on a click, or spend 

the tokens on a wide range of health and fitness related offers provided by our commercial 

partners. 

 

 

4.15 Security 
 

Your privacy and security is mHealthCoin utmost priority. All your data is end-to-end encrypted 

and securely stored, ensuring that only authorized parties can have access to them.  

 

Moreover, two-factor authentication will be required for any sensitive actions and transactions.  

One-time password or biometrics will be required on top of the usual password when users 

want to link a new device to his account, or initiate a mHealthCoin token transaction.  
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4.16 Anonymity 
 

Even though a cloud distributed storage is used for recording users’ health and fitness records, 

all personal identifiers are removed before the data is stored on blockchain. No one wants their 

weight and whereabouts be known to strangers. Anonymity of data prevents unauthorized 

parties from linking any data to individual users.  

 

All health and fitness records are linked to users by a cryptographic identifier. The identifier can 

only be obtained with a user’s login and a randomly generated key through a one-way 

cryptographic function. This ensures only the user concerned and their authorized third-parties 

can gain access to sensitive and private health data.  

 

mHealthCoin data will not be passed to partners without users’ express consent. 

 

 

4.17 Advancements 

mHealthCoin over Sweatcoin 

 

Sweatcoin was conceived with a similar concept and is already out in the market, 

mHealthCoin has a few advantages over Sweatcoin.   

 

A few reviews have criticized Sweatcoin for only rewarding steps that are taken 

outdoor. Yet mHealthCoin is going to incentivize you for indoor workout activities too. 

We understand the importance of having a routine and building a habit to the 

success of any fitness training plan. Who wants to leave the comfort of indoor gyms 

when there is a snowstorm outside? mHealthCoin will not let a bad weather day to 

hamper your training progress. Sweat shed indoor will also be rewarded with 

mHealthCoin tokens. 

 

Sweatcoin is built as a simple fitness tracker that rewards users with a very limited 

range of gift choice for their sweat. However, research has shown that using 

traditional fitness trackers can only motivate users to move more for a short period 

of time. That is why when we conceive mHealthCoin, we make sure our system is fun 

and engaging to community users. A wide range of product and service discounts 

will be available on mHealthCoin token exchange. AI agents are tuned to set fitness 

plans that are actionable and achievable based on users’ profile to make sure our 
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users enjoy and gain a sense of achievement in having a workout with mHealthCoin. 

mHealthCoin is also going to use a humorous and charismatic Bob the Chatbot to 

engage users, motivate them and remind them to stick with their training plans.  

 

4.18 Blockchain over traditional storage 
 

Here at mHealthCoin, we understand that your health is your greatest asset. And 

data is invaluable in assisting you to achieve your health and fitness goals. That is 

why we have chosen to store your health and fitness record on a blockchain.  

 

A blockchain storage ensures that any data that is ever written on it will be 

permanently available. As previously mentioned, our blockchain nodes will be 

distributed in various geographical locations. As a result, multiple copies of your data 

are available to counter the risk of data loss, theft and degradation. In addition, the 

geographical distribution of our data nodes would ensure that wherever a user is, he 

or she can easily access his / her historic training data from the nearest and most 

convenient data node.  

 

Moreover, blockchain storage is immuned to traditional internet attacks. This 

protects your precious health data from the risk of being tampered by malicious third 

party.  

 

We know how much you LOVE to exercise and improve your health. That generates 

a vast amount of health data. With decentralization, operating cost will be reduced 

as compared to centralized architecture. The economization can help mHealthCoin 

to channel resources on more essential aspects of your health.  
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4.19 Bob the Chatbot over human customer 

service representatives 
 

Our charming ambassador Bob the Chatbot will be employed to deal with first-level 

customer support and lowers demand for human customer support. It has long been 

proven that well-trained chatbots are very effective in lowering customer support 

expenditure. This will in turn lowers mHealthCoin operating cost.  

 

With Bob the Chatbot’s charismatic personality and round-the-clock availability, we 

hope to engage adults and child alike to mHealthCoin platform. Bob will be our users’ 

personal alarm clock, fitness training coach and closest confident. Bob the Chatbot 

will give our community users a personalized experience in their mHealthCoin 

journey.  

 

As chatbot is still relatively new in the market, we hope Bob the Chatbot can arouse 

users’ curiosity to use mHealthCoin, engage and motivate users in pursuing and 

achieving their health and fitness goals. 
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5 Token Sale 
 

Token name: mHealthCoin 

Symbol: MHEC 

Issuance amount: 4,000,000,000  

Minimum Purchase: 0.1 ETH or 0.003175 BTC 

Particulars: ERC-20(Ethereum-Based token) 

 

Goal: USD 25,000,000  

Soft cap: 4,000 ETH or 127 BTC or equivalent value 

ICO start date: 13thSeptember, 2018 

ICO end date: 31st March, 2019 

 

 
 

 

22.5% of total supply will be company reserve for the founders, development team 

and further development of the project. 32.5% of total supply, equals 1.3 billion of 

coins, is for crowdsale ICO period started from 13th Sept, 2018 to 31st March, 2019.  

 

The remaining 45% of total supply is for further mining by users and exchange from 

tokens to coins in the future. At that time, tokens will be fully replaced by 

mHealthCoin in later stage.  

1,300,000,000
32%

900,000,000
23%

1,800,000,000
45%

mHealthCoin Distribution

ICO

Company Reserve

Mining
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There are 2 different currencies provided in this project. One is coin which is 

cryptocurrency, another one is token which is not cryptocurrency.  

Comparison table between mHealthCoin and mHealthToken 

 

 mHealthCoin mHealthToken 

Cryptocurrency Yes No 

Mining Phase 2: No 

Phase 3: Yes (to replace the 

token mined from doing 

exercises) 

Phase 2: Yes (to be mined by 

doing exercises 1st) 

Phase 3: No  

Limited Supply Yes No 

Target Users 1.) Institutional investors 

2.) Private investors 

3.) Public investors 

4.) End Users 

1.) Individuals 

2.) Companies 

3.) Families 

4.) Sports people 

5.) Patients 

Usage - Redeem health token for 

discount of purchasing 

products/services in mall 

- To trade in exchange market 

- For capital gain 

- To be mined by exercising in 

later stage (after replacing 

tokens for mining) 

- To purchase products or 

services with certain 

discount 

- Irreversible to Health Coin in 

former stage; reversible to 

Health Coin in later stage  

- To be mined by exercising in 

former stage 

Intrinsic Value 1.) Redeem tokens 

2.) For investment 

3.) For speculation 

4.) Content economy 

1.) Purchase with discount 

2.) Demand from target users 

3.) Content economy 

Channel of gaining 1.) Purchase from ICO 

2.) Buy from exchange (after 

listing) 

3.) Redeem from token (later 

stage) 

1.) Redeemed from coins 

2.) Exercising from app record 

Channel of selling 1.) Exchange  1.) Redeem to coin to sell in 

exchange (later stage) 
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The mHealthToken is an important measurement and indicator for assessing market situation. 

Since the coin is limited supply, but token is unlimited supply, tokens are necessary in this 

mechanism because of following features: 

• End users-oriented  

• Act as stabilized intermediary token in ecosystem 

• Direct connection with users and app 

• Estimate the expected growth of users’ mining speed and consumption pattern by 

the flow of tokens 

Thus, tokens act as a key role in whole mechanism to stabilize the ecosystem.  

 

Being precise, the table below indicates the status of different phases of development: 

 Phase 1 Phase 2 Phase 3 

ICO stage 1st ICO period 2nd ICO period 3rd ICO period 

Months 0 month 3rd month 9th month 

Core development 1.) App  

(iOS + Android) 

1.) Wearable 

Devices 

2.) IoT and related 

technology 

1.) Big Data 

Analysis 

APP Launch  

(Android + iOS) 
- Yes Yes 

Device Launch - - Yes 

mHealthCoin Launch Yes Yes Yes 

Mining of Coins - No Yes 

Mining of Tokens - Yes No 

 

  

Phase 1

App  (iOS + 
Android)

Phase 2

- Wearable 
Devices

- IoT and related 
technology

Phase 3

Big Data Analysis
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5.1 Pricing Model 
During the crowdsale of ICO, there are total 1.3 billion mHealthCoins for public offerings. The 

price is initialized at USD 0.01, and it will be increasing based on number of coins sold. The 

pricing model is based on the interval of coins sold with increase in price. The first interval of 

coins sold is 10 million of coins, if 10 million of coins are sold, the next interval of coins sold is 

10 million with 2% growth and the price increases by 5% based on USD 0.01. So the second 

interval of coins sold for price increase is 10.2 million and the price is USD 0.0105 during second 

interval. The third interval is 2% growth based on 10.2 million, and the price is 5% growth based 

on USD 0.0105 to be 10.404 million of coins sold and USD 0.01103 respectively. The below 

table indicates the interval and price growth status: 

 

Period 
Interval  

(2% growth) 

Price 

(5% growth) 

Accumulated  

coins sold 

1 ETH = 

MHEC 

1 BTC = 

MHEC 

1 10,000,000 0.01000 10,000,000 20,000.00 630,000.00 

2 10,200,000 0.01050 20,200,000 19,047.62 600,000.00 

3 10,404,000 0.01103 30,604,000 18,140.59 571,428.57 

4 10,612,080 0.01158 41,216,080 17,276.75 544,217.69 

5 10,824,322 0.01216 52,040,402 16,454.05 518,302.56 

6 11,040,808 0.01276 63,081,210 15,670.52 493,621.48 

7 11,261,624 0.01340 74,342,834 14,924.31 470,115.70 

8 11,486,857 0.01407 85,829,691 14,213.63 447,729.24 

9 11,716,594 0.01477 97,546,284 13,536.79 426,408.80 

10 11,950,926 0.01551 109,497,210 12,892.18 406,103.62 

11 12,189,944 0.01629 121,687,154 12,278.27 386,765.35 

12 12,433,743 0.01710 134,120,897 11,693.59 368,347.95 

13 12,682,418 0.01796 146,803,315 11,136.75 350,807.57 

14 12,936,066 0.01886 159,739,382 10,606.43 334,102.45 

15 13,194,788 0.01980 172,934,169 10,101.36 318,192.81 

16 13,458,683 0.02079 186,392,853 9,620.34 303,040.77 

17 13,727,857 0.02183 200,120,710 9,162.23 288,610.26 

18 14,002,414 0.02292 214,123,124 8,725.93 274,866.91 

19 14,282,462 0.02407 228,405,586 8,310.41 261,778.01 

20 14,568,112 0.02527 242,973,698 7,914.68 249,312.39 

21 14,859,474 0.02653 257,833,172 7,537.79 237,440.37 

22 15,156,663 0.02786 272,989,835 7,178.85 226,133.69 

23 15,459,797 0.02925 288,449,632 6,837.00 215,365.42 

24 15,768,993 0.03072 304,218,625 6,511.43 205,109.92 
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25 16,084,372 0.03225 320,302,997 6,201.36 195,342.78 

26 16,406,060 0.03386 336,709,057 5,906.06 186,040.75 

27 16,734,181 0.03556 353,443,238 5,624.81 177,181.66 

28 17,068,865 0.03733 370,512,103 5,356.97 168,744.44 

29 17,410,242 0.03920 387,922,345 5,101.87 160,708.99 

30 17,758,447 0.04116 405,680,792 4,858.93 153,056.18 

31 18,113,616 0.04322 423,794,408 4,627.55 145,767.79 

32 18,475,888 0.04538 442,270,296 4,407.19 138,826.47 

33 18,845,406 0.04765 461,115,702 4,197.32 132,215.68 

34 19,222,314 0.05003 480,338,016 3,997.45 125,919.70 

35 19,606,760 0.05253 499,944,776 3,807.10 119,923.52 

36 19,998,896 0.05516 519,943,672 3,625.81 114,212.88 

37 20,398,873 0.05792 540,342,545 3,453.15 108,774.17 

38 20,806,851 0.06081 561,149,396 3,288.71 103,594.45 

39 21,222,988 0.06385 582,372,384 3,132.11 98,661.38 

40 21,647,448 0.06705 604,019,832 2,982.96 93,963.22 

41 22,080,397 0.07040 626,100,228 2,840.91 89,488.78 

42 22,522,005 0.07392 648,622,233 2,705.63 85,227.41 

43 22,972,445 0.07762 671,594,678 2,576.79 81,168.96 

44 23,431,894 0.08150 695,026,571 2,454.09 77,303.77 

45 23,900,531 0.08557 718,927,103 2,337.23 73,622.64 

46 24,378,542 0.08985 743,305,645 2,225.93 70,116.80 

47 24,866,113 0.09434 768,171,758 2,119.93 66,777.91 

48 25,363,435 0.09906 793,535,193 2,018.98 63,598.01 

49 25,870,704 0.10401 819,405,897 1,922.84 60,569.53 

50 26,388,118 0.10921 845,794,015 1,831.28 57,685.27 

51 26,915,880 0.11467 872,709,895 1,744.07 54,938.35 

52 27,454,198 0.12041 900,164,093 1,661.02 52,322.24 

53 28,003,282 0.12643 928,167,375 1,581.93 49,830.70 

54 28,563,347 0.13275 956,730,722 1,506.60 47,457.81 

55 29,134,614 0.13939 985,865,337 1,434.85 45,197.91 

56 29,717,307 0.14636 1,015,582,643 1,366.53 43,045.63 

57 30,311,653 0.15367 1,045,894,296 1,301.46 40,995.84 

58 30,917,886 0.16136 1,076,812,182 1,239.48 39,043.66 

59 31,536,244 0.16943 1,108,348,426 1,180.46 37,184.44 

60 32,166,969 0.17790 1,140,515,394 1,124.25 35,413.75 

61 32,810,308 0.18679 1,173,325,702 1,070.71 33,727.38 
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62 33,466,514 0.19613 1,206,792,216 1,019.72 32,121.31 

63 34,135,844 0.20594 1,240,928,060 971.17 30,591.73 

64 34,818,561 0.21623 1,275,746,622 924.92 29,134.98 

65 24,253,378 0.22705 1,300,000,000 880.88 27,747.60 

Therefore, if the total number of coins is sold out, the price is finalized at USD 0.22705.  

 

The below graph reflects the price change by the increase of coins sold: 
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5.2 Lockup Period 
 

Lockup Period 

There is no any lockup period for mHealthCoin. Coin owners can transfer MHEC to 

other wallets anytime without any restriction. 
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Who Benefits 
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6 Who Benefits 
6.1 Investors  
 

 

The first ICO was started in July 2014 by Ethereal. Even 

though it was the first time, the ICO collected 18M 

supporters to launch and then it was established. 
 

 

image source: Google 

 

This confirms that a significant advantage of an ICO for investors is that it is open to 

everyone. And we will prove how does our ICO work. 

 

Unlike a traditional IPO, we want small investors to have a chance to invest little 

money, so we price our tokens modestly for allowing public to participate in the sale. 

Once mHealthCoin platform launches and acquires users, demand for its token will 

increase dramatically, causing token values to rise to the benefit of our holders.  

We are full of confidence that mHealthCoin can gains popularity and market trust in 

the near future, hence our investor can reap tremendous returns in the future.  
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6.2 End Users 

Access to Professional-Grade Services  
 

By syncing our Smart Wearable Devices to mHealthCoin Apps, users will be rewarded 

and received valuable content with health tokens in 24/7: 

 

Earn tokens or coins by calories consumption – Motivation for improving the 

awareness of own healthiness. 

 

AI technology for data analysis - able to diagnose preliminary medical condition by 

comprehensive data like Daily Heart Beat Rate and Daily Body Temperature collected 

by users in 24/7. 

 

Moving average of comparison of team or individual exercising chart & global 

standard – as a reference value for the user to achieve a higher goal  

 

Safe and Efficient Access to Medical Records – mHealthCoin gets users health records 

on a blockchain starting with their first contact when they connect to our mobile 

applications. By using blockchain technology, doctors and care providers can now 

work in one decentralized, shared ledger that update patient’s medical records, 

accessible to all authorized parties, anywhere in the world in just minutes. So, every 

time when user go to the hospital or clinic for medical treatment, HC platform can 

send and retrieve valuable information from the database in just a few clicks on their 

phone. 
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6.3 Merchants  

6.3.1 Content economy  

 

The main goal of the Health token is to build the Decentralized Payment Ecosystem 

for E-Commerce to increase the Blockchain adoption for regular people across the 

world. The Health token ecosystem offers unified reward system which any service-

providing entities can partake in. In HC platform, content value can be recognized 

efficiently, and all contributors can be incentivized in a more direct and effective 

manner that helps promote long-term economic growth for individual creators and 

for content creation generally.  Hence, we allow the token earned by the merchants 

can be used back on the platform, like pay for advertising. 

 

Content economy with related ad to specific 

respondents by advertisers 
As mHealthCoin platform collected a large amount of comprehensive data analysis 

from the user (e.g. exercise pattern, consumption pattern, health index analysis), we 

can develop and measure intent among potential buyers by appealing to the players’ 

psychographics thereby we can provide effective marketing strategies like promotion 

add to merchant accordingly to target their right audience.  

 

6.4 Contribution to other industries 

6.4.1 Medical industry 

 

There is a huge potential business opportunity in the integration of the medical 

industry. Electronic Health Records (EHR) systems are becoming standard in medical 

care.  

 

As HC is a Real-time monitoring the health stats of users' health stats of users and 

reporting facilitates the management of value-driven healthcare platform which 

enables patient data analytics and provide a Data-oriented Healthcare Solutions to 

Medical industry, medical institution but also research companies are expected to 

invest in innovation to take advantage of all this data. 
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6.4.2 Insurance industry  

 

In addition to measuring outcomes, another opportunity in Big Data is tying in 

patient data to health insurance providers to encourage patients to take ownership 

of their healthcare needs. 

 

The big data collected by HC platform measures risk and master's customer needs 

through accurate data analysis. Through close cooperation, Insurance industry can 

create an innovative product or service of Insurance + great health, which provide a 

competitive advantage for health insurance through health management 

information and big data analysis, reducing underwriting risks and tapping potential 

niches. 

 

 

Contribution to countries 

HC platform aim at reducing the burden of the growing medical system and the 

public's medical expenses with harnessing digital technologies in order to reap 

significant economic benefits to countries in the long run. 

 

As early as October 18, 2017, President in the China, Xi Jinping pointed out in the 

report of the 19th National Congress that the implementation of the healthy China 

strategy should improve the national health policy and provide all-round full-cycle 

health services for the people. Development, which will play an important role in 

improving people's livelihood and building a well-off society in an all-round way. 
 
(source: http://www.thishealthsummit.com/index/gotoNews.doid=xwebcf484afc7b4bf59a89eb17ea26d160) 

Besides, regarding to the Analysis of the market scale of health management service 

industry in China, the health management service industry with personalized health 

services is still in the early stage of the development. In 2016, the market size was 

only 152 billion yuan, but its huge growth space and anti-economic cycle 

characteristics have attracted a lot of capital attention and participation by cross-

border companies. 
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There are two major benefits to promoting the development of the health 

management service industry with the blockchain technology into the countries. 

First is to promote national health quality in order to save the medical resources, 

control medical costs, and alleviate chronic diseases and aging.  Second, to achieve 

industrial economic benefits, promote the development of related health industries, 

meet diversification and high-quality health service needs. Overall, under the big 

health strategy, HC platform will able to bring the most important incremental 

market to the countries. 

Chart: Market size of health management service industry in 2010-2017 (unit: 100 million yuan) 

 

(source : https://bg.qianzhan.com/report/detail/300/180619-1fa879d1.html) 
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6.5 Profitability 
All revenue for the network is logged and managed using blockchain technology to 

ensure immutability and transparency.  

 

The main revenue we will generate can be divided into few aspects: 

 

1. Products or services sold from online shopping mall – Every product or service 

sold, we can gain the profit. 

 

2. Device sales – To satisfy the need of our different target segment, we will         

launch 3 different sets, including sport, child, elderly to reach the highest market 

share. 

 

3. Shelf fee of products or services - In order to have product or service placed on 

the shelves of HC platform, we required the merchants to pay the Shelf fee in 

monthly or yearly. 

 

4. Advertisement profit from content economy – As we can provide effective        

marketing strategies by the comprehensive data analysis from the user, we can 

charge the higher adverting fee. 

 

5.  Big data analysis related profit - Users data stored on the blockchain will only 

be able to be accessed by spending MHealthCoin. Since through the HC App we load 

user's healthcare information onto the blockchain everyday throughout the world 

access to this anonymized data will be very useful for governments, medical 

institution, research institutions, companies etc. These valuable data will be our 

huge potential profit. 

 

6.  Medical or clinic link up - HC platform is committed to build and connect with   

global healthcare companies —which have great cooperation opportunities for 

expanding our business model. 

 
  

https://tw.ichacha.net/target%20segment.html
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Team and Advisory 
  



 

50 

7 Team and Advisory 

 

Andy Yuen is the CEO of mHealthCoin project. He is a 

blockchain enthusiast. He is the one giving ideas of 

mHealthCoin development and design business eco-

system. 

 

Michael has 20 yrs experience in retail services industry, 

served most Fortune 500 retail brands globally. He also 

provides sales training for brands and conducts retail 

management courses in institutes for public. 

 

Viaceslavas Ruck is an experienced technology officer in IT 

industry. He has worked with Enterprise’s CTO for a long 

time. He knows the management of the IT team over 20 

years. Also he is talented developer graduated from 

Belarusian State University, where he earned his BS in 

Computer Science.  
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Alvis Jean arrived in the development world after working 

for the SME startup company. He is meticulous in his 

approach to software engineering, and does not let any 

bug go unnoticed. Also he has the great team work 

experience for IT projects. 

 

Jonathan CK has 10+ years on hardware design on sensors 

and micro-controllers and created multiple electronic 

devices and wearable for clients from different countries. 

He is responsible for our new smartwatch design and 

quality control. 

 

Justas Paker is an advisor in several startups and VC funds, 

including blockchain projects and ICOs. He has a rich 

experience on the business develop and workflow 

reengineering. Before that, he is a founder of an award-

winning communication agency working with IT startups 

and companies to achieve their business goals by PR, 

digital, and events force. 
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Advisor Team 

 

Li Chak Man, Solon is the founders of Authpaper Limited, 

which provides technology advisory and software 

development services, especially on blockchain and 

cryptocurrency. He is also an authorized trainer for Oxygen 

Forensics and examiner (EnCE) on forensic services. 

 

Derek Leung is a post-graduate of Master of Science in 

International Banking and Finance and graduate of 

Bachelor of Commerce in Marketing and Advertising. He is 

a strategic planning specialist for more than 8 years in 

business planning experience. He plans for businesses with 

innovative conceptuality advanced with technology to 

enlarge synergy effects. Quantitative analysis is one of the 

focuses on business planning and development with 

sufficient evidences to work out. 

 

Terence Chim is a representative of Hong Kong at Ice 

Hockey and a coach of ice hockey and skating over 13 years 

of experience. He is also a consultant of ice rink and inline 

rink building and management. His expertise in ice hockey, 

ice skating and inline skating develops one -stop services of 

development, coaching and marketing with sophisticated 

implementation in sport industry. 
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Jack of all trades. Alex is a Hong Kong entrepreneur who 

has previously founded successful companies in IT.  

Twenty years of experience designing and implementing 

software solutions. His primary expertise is in:  B2B 

Ecommerce, Business Workflow system, Blockchain based 

systems development, data driven applications and 

document management applications. Bridging the gap 

between technical solutions and business.  Participated 

as a technical consultant in many start-ups.  Helped 

design and build scalable, durable and cost optimized 

solutions covering mobile, front-end and back-end tracks. 
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Legal 
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8 Legal 
8.1 Legal 
 

General Information 

This whitepaper describes the initial sale in which the mHealthCoin is sold. mMHealthCoin is a crypto token that 

is designed to be used for all services provided by the platform aforementioned in this project as explained in this 

whitepaper. mHealthCoin also can be used as a crypto token to pay for any other services provided by other 

business entities in which accept the token. It is not limited the usage of mHealthCoin or the types of business 

entities that would like to use mHealthCoin for their businesses.  

mHealthCoin is not intended to constitute a security in any jurisdiction. This whitepaper is not a solicitation of 

investment and does not pertain in any way to an offering of securities in any jurisdiction.  

Please note that purchase of mHealthCoin are final and non-refundable.  

Individuals, businesses, and other organizations should carefully weigh the risks, costs, and benefits of acquiring 

mHealthCoin. 

 

Limitation of the Purchasers 

You are not eligible to and you shall not purchase mHealthCoin through its token sale if you are a citizen or resident 

(tax or otherwise) of any country or state where the purchase of mHealthCoin or similar crypto token may be 

prohibited, or the token sale is deemed to be not compliant with the applicable laws and regulations. If you are a 

resident of People’s Republic of China, you cannot purchase mHealthCoin through the token sale.  

Purchases of mHealthCoin should be undertaken only by individuals, entities, or companies that have extensive 

experience with, and understanding of, the usage and intricacies of crypto tokens and blockchain based software 

systems. 

Purchasers should have functional understanding of storage and transmission mechanisms associated with other 

loss of any crypto tokens, mHealthCoin or fiat currency resulting from actions taken by, or omission of the 

purchasers. If you do not have the required experience or expertise, then you should not purchase mHealthCoin 

or participants in the sale of mHealthCoin. 

You should carefully consider the risks, costs, and any other demerits of acquiring mHealthCoin, and, if necessary, 

obtain your own independent advice in this regard. If you are not in the position to accept not to understand the 

risks associated with the token sale of mHealthCoin (including the risks related to the non-development of the 

platform) or any other risks as indicated in this whitepaper, you should not acquire mHealthCoin, until such that 

you have received the necessary independent advice. 
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Representation and Warranties by the Purchasers 

By participating in the token sale of mHealthCoin the purchasers represent and warrant to mHealthCoin as follows: 

(a) you are authorized and have full power to purchase mHealthCoin according to the laws that apply in your 

jurisdiction of domicile; 

(b) you are solely responsible for determining whether the acquisition of mHealthCoin is appropriate for you; 

(c) you are not acting as an agent on behalf of any other person or entity who wish to purchase mHealthCoin or 

participate in its token sale; 

(d) you have carefully considered the risks, costs, and any other demerits of acquiring mHealthCoin and 

understood such the risks, costs, and any other demerits associated with mHealthCoin and its token sale; 

(e) you are not acting for speculative investment; 

(f) you agree and acknowledge that mHealthCoin does not constitute securities in any form in your jurisdiction; 

(g) you agree and acknowledge that this whitepaper does not constitute a prospectus or offer document of any 

sort and is not intended to constitute an offer of securities in your jurisdiction or a solicitation for investment in 

securities; 

(h) you agree and acknowledge that no regulatory authority has examined or approved of the information set out 

in this whitepaper, no such action has been or will be taken under the laws, regulatory requirements or rules of 

any jurisdiction and the publication, distribution or dissemination of this whitepaper to you does not imply that 

the applicable laws, regulatory requirements or rules have been complied with; 

(i) you agree and acknowledge that this whitepaper, the undertaking and/or the completion of the mHealthCoin 

sale, or future trading of mHealthCoin on any cryptocurrency exchange, shall not be construed, interpreted or 

deemed by you as an indication of the merits of mHealthCoin; 

(j) the distribution or dissemination of this whitepaper, any part thereof or any copy thereof, or acceptance of the 

same by you, is not prohibited or restricted by the applicable laws, regulations or rules in your jurisdiction, and 

where any restrictions in relation to possession are applicable, you have observed and complied with all such 

restrictions at your own expense and without liability to mHealthCoin; 

(k) you agree and acknowledge that in the case where you wish to purchase any mHealthCoin, it is not to be 

construed, interpreted, classified or treated as: 

(i) any kind of currency other than cryptocurrency; 

(ii) debentures, stocks or shares issued by mHealthCoin; 

(iii) rights, options or derivatives in respect of such debentures, stocks or shares; 

(iv) rights under a contract for differences or under any other contract the purpose or 

pretended purpose of which is to secure a profit or avoid a loss; 

(v) units in a collective investment scheme; 

(vi) units in a business trust; 

(vii) derivatives of units in a business trust; or 

(viii) any other security or class of securities. 

(l) you have a good understanding of the operation, functionality, usage, storage, transmission mechanisms and 

other material characteristics of cryptocurrencies, blockchain-based software systems, cryptocurrency wallets or 
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other related token storage mechanisms, blockchain technology and smart contract technology; 

(m) you are fully aware and understand that in the case where you wish to purchase any mHealthCoin, there are 

risks associated with mHealthCoin and its business and operations; 

(n) you agree and acknowledge that mHealthCoin is not liable for any indirect, special, incidental, consequential 

or other losses of any kind, in tort, contract or otherwise (including but not limited to loss of revenue, income or 

profits, and loss of use or data), arising out of or relating to any acceptance of or reliance on this whitepaper or 

any part thereof by you; 

(o) you will not use the token sale for any illegal activity, including but not limited to money laundering and the 

financing of terrorism; and 

(p) all the above representations and warranties are true, complete, accurate and non-misleading from the time 

of your access to and/or acceptance of possession this whitepaper or such part thereof (as the case may be). 

 

Updates to the Detail of the Token Sale 

mHealthCoin reserves the right, at its sole discretion, to change, modify, add, or remove portions of this 

whitepaper and the terms at any time during the sale by posting the amendment on the mHealthCoin website. 

Any purchaser will be deemed to have accepted such changes by purchasing mHealthCoin. If at any point you do 

not agree to any portion of the then-current version of this whitepaper and the terms, you should not purchase 

mHealthCoin. 

 

Market and Industry Information 

This whitepaper includes market and industry information and forecasts that have been obtained from internal 

surveys, reports and studies, where appropriate, as well as market research, publicly available information and 

industry publications. Such surveys, reports, studies, market research, publicly available information and 

publications generally state that the information that they contain has been obtained from sources believed to be 

reliable, but there can be no assurance as to the accuracy or completeness of such included information. 

mHealthCoin has not conducted any independent review of the information extracted from third party sources, 

verified the accuracy or completeness of such information or ascertained the underlying economic assumptions 

relied upon therein. 
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