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That is why we in Triggmine believe that it is time to 
revolutionize marketing with the world’s first decentralized 
platform for marketing automation.

EXECUTIVE SUMMARY
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Triggmine already has a ready-made solution for email marketing, which 
will become the market driver for the platform as a Marketing Channel 
Provider to attract new participants for further growth. The self-adjustable 
system will allow expansion and real-time adapting to the current market 
state.

“

”

third-party services that enrich and improve the 
quality of user data, personal interests, behavior and many more;

 third-party services responsible for 
the transfer of marketing communications with retargeting, 
messenger, push, and voice assistants.

 and their audience;

 third-party services focus on data analysis that 
create new algorithms and neural networks;
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Original network consensus will be implemented in the form of 
smart-contracts on an EVM-powered public blockchain (Ethereum, Rootstock, 
and future systems) depending on their future performance and security 
measures. For decentralized storage of large data (like personal and user 
behavior data), the IPFS system will be used. For building open and 
decentralized markets of marketing models/algorithms, marketing agencies, 
and analytics services, we plan to utilize Ocean Protocol. For decentralized 
computing,computing, we will use existing third-party networks like Pandora Boxchain, 
SONM, Golem or others, which prove to be the most robust in the 
production-operating mode before the time of the system launch.
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Built-in smart assistant
to help eCommerce business get optimal marketing stack;

Economic incentivisation
to attract new market participants providing the highest level of trust;

Payments only for real value
to eliminate the need for monthly subscription with dubious benefit;

Peer-to-peer market
to get rid of the necessity of being controlled by principal party once 
and for all.

Triggmine builds the first of its kind decentralized platform for marketing 
automation with:
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Triggmine is aimed at decentralizing marketing automation to 
democratize eCommerce by solving the following problem:

By creating a decentralized platform, Triggmine attracts different market 
players into the same platform providing previously unseen level of trust 
without the control of the principal element, which enables:

To date, large players control the market with high level of marketing 

activities on the small narrow vertical sector, while SMB at the early 

stage of development do not have efficient tools to compete with 

them in providing better user experience. Moreover, they do not have 

effective platforms to address their specific needs giving the limited 

resources. In addition, different providers of marketing automation 

services have no market where they can propose their own solutions 

and benefit without the limitations from any central party.and benefit without the limitations from any central party.

transparent system of financial motivation with the benefits for all 
parties (see Participants Section);

eliminating the market entry threshold for SMB;

increasing possible revenue for different types of providers 
participating in the marketing automation sector.

That is why we call it democratization — more players, more 
actors, more gross product for marketing automation and 
eCommerce.

1.1. Business Value
OUR VISION
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We aim to revolutionize the financial environment and 
integrate blockchain technology into the marketing 
automation system for different players to have more benefit 
and more opportunities:
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Automating business functions has become an undeniable trend for any 
business owners and managers. This tendency has dramatically 
increased across marketing, sales, and administrative departments 
especially in the last two years.
According to Grand View Research, the global marketing automation 
industry amounts to $4 billion as of 2017 and is expected to reach 
$7.63 billion by 2025.

Marketing automation (MA) refers to the software which implements 
marketing activities. No manual labor is required. Such software, when 
properly applied, accumulates potential buyers through personalized 
content and converts them into loyal customers.

StatisticsStatistics show that 63% of SMB succeed to outperform their 
competition by using marketing automation services that help prioritize 
certain tasks and prevent any leads or prospects from falling through the 
cracks. Moreover, MA stimulates an increase of conversion rates by an 
average of 53%.

ThoughThough current marketing competition has a stable tendency to 
strengthen, the SMB eCommerce sector is still deprived of a platform 
that acts as a unified instrument for all marketing activities and enables 
fair competition in an open market.

1.2. Current Market
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more likely to shop

Marketing Automation Competition Today

https://www.accenture.com/t20161011T222718Z__w__/us-en/_acnmedia/PDF-34/Accenture-Pulse-Check-Dive-Key-Findings-Personalized-Experiences.pdfla=en
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As standalone instruments or separate marketplaces, none of them are 
able to cover the entire scope of marketing operations. In addition, Top 
Marketing SaaS Products are:

centralized;

unadjustable;

based on monthly subscriptions, not on actual results.

The Triggmine decentralized platform for marketing automation is 
designed to cover the tasks of the above mentioned tools in a single 
environment empowered with AI algorithms, seamless data integration 
between participants, and supported with consensus protocol.

Here is the current market competition landscape:
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provides automated emails, personalized product 
recommendations, email template library and comprehensive 
performance reporting and more.
Time-consuming integration and starting cost of $ 20 000 per 
year.

wide functionality, from multichannel dynamic retargeting and 
email marketing to predictive analytics. 
Complex integration and cost of use.Complex integration and cost of use.

comprehensive toolkits for  the successful business.
No particular focus on eCommerce, "marketing automation" is 
available on a monthly subscription for $ 800.

services focused mainly on the return of abandoned carts, 
reactivation emails, product reviews, customer feedback, and 
product recommendations. 
LimitedLimited amount of business instruments, monthly subscription 
starts from $30.

The main drawback of all existing marketing automation services 

(from small products to large marketplaces) is the presence of the 

controlling party that determines and limits the competition, 

interaction, and operation for everyone within the system. Thus, 

businesses are confined with functionality to upgrade their 

marketing operation, while service providers totally depend on the 

conditions of a specific platform.
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Triggmine decentralized platform stands out as the element that 
connects the participants of the network. At the initial stage of its 
development, it acts as a marketmaker with the further elevation of 
participants. This platform is a go-between instead of the common 
beneficiary business. By using blockchain, we create a special consortium 
which is controlled not by us, but by the members of the system. 

Core functions of the platform:

Platform provides a seamless environment which gives 
opportunity to share anonymized behavioral data patterns. Those 
patterns will be used by developers of third-party services to 
create AI modules that allows retailers to run highly personalized 
marketing campaigns, get detailed industry benchmarks and 
many more;

The end user now has the ability to sell anonymized data patterns 
to developers. They will get tokens that can be used inside the 
Triggmine platform and spent to improve their business 
conditions by purchasing needed services;

The platform provides security and transparency. Masternodes will 
ensure the network security, while blockchain stores all the 
transactions inside the system to create transparency.

1.3. Participants
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how does Triggmine platform work.

In addition to the platform itself, Triggmine has four categories of 
participants: 

1. Users (eCommerce SMB) 

2. AI Developers 

3. Data providers 

TRIGGMINE ECOSYSTEM

https://docs.google.com/document/d/1oGEe_UT3rKhO2YRVbz6GmigBusxObgnIpAeWHz4rT48/edit?usp=sharing
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4. Marketing Channels Providers 
Providers relate to all the services responsible for the transfer of 
marketing communications with retargeting, messenger, push, voice 
assistants, and many more. Marketing channels are rewarded for each 
successful action.

EachEach party will run a special type of network node with appropriate 
software developed by Triggmine and interested third parties.

TARGET AUDIENCE

Business Owner

There are three subcategories for Business Owners target audience: 

Startup Owner
AA novice player on the market. Learns on the go with his first business, 
operates with a minimal budget, and is not profoundly familiar with the 
existing tools and processes. He has the demand for solutions to help 
him quickly start a business and launch the first sales.

Business Switcher

AA professional with experience or even an existing business. Enters an 
eCommerce and starts building from scratch. After creating an eStore 
and setting the operating activities, Triggmine is the second in line for a 
business switcher.

Serial Entrepreneur

ExperiencedExperienced business owner with a track record of successful projects in 
online retail. Pays for effective actions and not for the monthly 
subscription and is interested in rapid integration and extensive 
opportunities for growth.

Marketing Manager

OftenOften a single expert in a SMB eCommerce company responsible for the 
majority of the marketing processes — email distribution, PPC 
campaigns, retargeting and more.
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Since Triggmine presents a decentralized platform for marketing 
automation, blockchain technology, as the only of its kind that allows its 
practical realization, is used in its development.

Consensus is a multi-party agreement: a protocol (standard) which is 
followed by all types of involved parties. One of the important parts of the 
consensus protocol is the specification of the obligations that each of the 
parties must meet to trigger the exchange of payment. Triggmine 
believes that greater personalization will enable substantial increases in 
success of marketing campaigns. The consensus  provides a mechanism 
for Triggmine to “put its money behind its words”; contracts can be 
structuredstructured with compensation tied to KPIs. By structuring consensus to 
include performance-based pricing, Triggmine can, in effect, guarantee 
levels of improvement of business outcomes contingent on the user 
following through with specific obligations necessary to the campaign.

Original network consensus will be implemented in form of smart-contracts 
on top of some EVM-powered public blockchain (Ethereum, Rootstock, and 
future systems) depending on their future performance and security 
measures. For decentralised storage of large data (like personal and user 
behavior data) IPFS system will be used. For building open decentralised 
markets of marketing models/algorithms, marketing agencies, and analytics 
services we plan to utilise Ocean Protocol. For decentralised computing we 
planplan to use existing third-party network like Pandora Boxchain, SONM, 
Golem or other, which will prove to be the most robust in 
production-operating mode before the time of the system launch.
At the second stage we plan to encode the consensus mechanics ensuring 
network rewards and security in a separate public blockchain protocol based 
on proven architecture (for instance as a parachain in the Polkadot network 
or as a part of the Cosmos network). This will ensure higher scalability and will 
get more control over the specificities of consensus algorithms which can 
hardly be implemented on EVM (time measures, randomness etc).

In Triggmine, blockchain technology acts as the tool for 

decentralization and creating an economic incentive.

2.1. Blockchain and Consensus

Technology implementation details

TECHNOLOGY
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There are four distinct aspects of personalized marketing that we 
optimize using the approach of targeted micro-clustering and 
disciplined experimentation described above.  These four main points 
include optimization of the messages chain, content, targeted incentive, 
and product recommendation:
 
1. Message Chain Optimization 

- Optimal number of messages- Optimal number of messages
- Optimal message sequence (including informative messages as well  
  as discount/ gift/ shipping/ incentive messages)
- Optimal frequency of messages
- Optimal delivery time

2. Content Optimization

- Optimal wording of subject line
- Optimal layout of the content- Optimal layout of the content
- Optimal use of trigger keywords (such as, “deal” vs. “bargain”)
- Optimal use of logos and other visuals

3. Incentive sensitivity
The goals here are two-fold:

- Identify the optimal structure of incentive for each individual (for 
  example, % discount/ free shipping/"buy two, get one 
   free"/ informative letters)
- Identify the optimal level for that incentive – the level most likely to 
  trigger the targeted individual to take advantage of the incentive.

4. Product recommendation personalization

RecommendationRecommendation engines are one of the most widely used applications 
of artificial intelligence in marketing.  The problem is simple – given all 
that is known regarding an individual and purchasing behavior, what is 
the next best item to recommend to that person in order to maximize 
some outcome (such as likelihood of purchase, margin contribution, total 
shopping cart, and so forth)?  Recommendation engines traditionally 
take one of two forms – they are either based on product characteristics 
or people characteristics. or people characteristics. 

2.2. Artificial Intelligence
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Self-learning Algorithms 

The former – often categorized as “content-based learning” -- derives 
product recommendations based on the history of an individual’s visits 
and purchases. “Collaborative filtering,” on the other hand, identifies 
product recommendations from the purchasing behavior of other 
consumers who share similar behavior and interests.

TriggmineTriggmine will arrive at the specific parameters that characterize each 
party’s obligations by using a micro-clustering approach at the store 
level; resulting microclusters provide a comparative basis for store 
performance and the identification of key success factors.

As the scale and complexity of personalization increases in the age of Big 
Data, the only practical way to optimize marketing campaigns is by 
employing Artificial Intelligence.

OurOur use of AI focuses primarily on technological approaches that rely on 
machine learning mathematical methods which operate on massive 
amounts of data, and an autonomous, self-learning capacity that has the 
system taking action, learning from that action, and revising to take 
subsequent action, all without requiring the direct intervention of a 
human being. At the heart of our AI architecture are the two concepts of 
targeted micro-clustering and disciplined experimentation; their 
traditionaltraditional marketing analoges – customer segmentation and A/B testing 
– are among the most common of marketing tools.  Rich customer and 
transaction data, targeted micro-clustering and disciplined 
experimentation provide the backbone for the self-learning optimization 
of any of a number of aspects of personalized marketing. 

Triggmine uses micro-clustering to bring traditional market 
segmentation into the world of advanced analytics. Consider an online 
retailer of women’s apparel.  Traditional market segmentation might 
break target customers into broad segments based, for example, on 
generation (Greatest Generation, Baby Boomers, Generation X, 
Generation Y, Millennials) or buying behavior (frequent shoppers, 
large-ticket shoppers, coupon-driven users, or seasonal shoppers).
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Micro-clustering considers such categories alongside any number of 
additional features of customers, their purchasing histories, and 
behaviors with the website or with customer service.  The result is 
ever-finer segmentation, with each segment becoming smaller and 
more homogenous as the volume of unique segments increases into 
tens and even hundreds of thousands.

TriggmineTriggmine uses the resulting large number of microclusters for 
disciplined experimentation that forms the foundation of our 
self-learning AI architecture. Our same online apparel retailer would like 
to send personalized messages to promote a new line of women’s winter 
coats.  The retailer would like to optimize messages over six different 
parameters (day of week, time of day, subject line copy, greeting, “call to 
action” copy, and offer type).  For each of these parameters, the 
marketingmarketing department develops three alternatives to test; for instance, 
for “call to action” copy, alternatives could include “Visit our website 
today!”, “Buy today!”, or “Buy now!”.  This setup yields more than 700 
unique ways that the message could be put together – practically 
impossible to do manually.

With its AI architecture, Triggmine runs a series of disciplined 
experiments that test the various message parameters across the 
customer microsegments. Leveraging the power of automated feedback 
control systems, Triggmine (1) observes the resulting behavior of 
customers following the deployment; (2) identifies the parameter values 
that optimize some outcome (for instance, sales) as a function of 
microcluster; and (3) re-allocates resources and structures the next 
campaigncampaign accordingly.  In effect, Triggmine learns autonomously from 
every campaign it executes, allowing subsequent campaigns to be more 
optimally structured to target individual customers.
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To model customer purchasing behavior, our objective is to use a 
quantitative data-driven model to understand how the customer makes 
purchasing decisions and what drives or triggers him: price, innovation, 
brand loyalty, and more.
 
To start, consider a single company’s customer base: 

consisting of N customers Ci.  Each unique customer Ci  is defined by a 
set  Ai  of  m demographic attributes:

Particular to each customer Ci we also define a set of ki historical 
transactions performed by that customer:

Here, each unique transaction TRij is defined by the schema:

for the set of transaction values                          , each value 

corresponds to attribute Tq of schema T.  
Moreover, we define for each customer a vector of hi summary statistics:

for customer Ci, each  Sij represents a summary statistic on some subset 
of the attributes in T across the transactions Trans (Ci).

;

;

.

,

.

2.3. AI Predictive Model: General Form
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For example, a customer Ci can be defined by attributes:

as well as by the set of her historical purchasing transactions:

with each transaction TRiq defined by transactional attributes Tq such as 
item purchased, date/time of purchase, and price at which the item was 
purchased.  

Finally,Finally, summary statistics Si can be computed over the aggregate of 
customer Ci’s purchasing sessions and can include such statistics as the 
average number of items purchased within each basket, average total 
purchase size, average time spent per purchase session, frequency of 
purchase, and so forth.  

Our intent is to specify predictive models of the form:

where Yi represents a transaction-related outcome for Ci, such as 
likelihood of a positive response to a promotion.  Here    is a general 
predictive model employing one of many different types of machine 
learning algorithms (for example, neural network; support vector 
machine; random forest).  

WeWe might, for example, choose a neural network algorithm as our 
predictive model   ; our task would be to use this algorithm to model 
purchase behavior in a way that maximizes some desired transactional 
outcome.  

WeWe would take as inputs any features that we have that describe our 
target customer Ci  ( Ai ), features that characterize our target customer’s 
transaction history ( Trans (Ci) ), and any summary characteristics that 
describe our customer’s overall transaction tendencies (Si).

,

,
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Unlike traditional statistical models that require the user to hypothesize 
the exact nature of any and all relationships to be tested in a given 
model, machine learning methods such as neural networks do not 
require such reliance on their human users. Rather, neural network and 
other machine learning methods learn all relationships directly from the 
data, divining underlying dynamics in a way that not only can handle 
millions of input variables but also can consider them in a manner free 
from the bias often inherent into manual model specification.from the bias often inherent into manual model specification.
   
Training such a neural network requires access to a substantial amount 
of data. Triggmine is well positioned by already having in hand data that 
include customer and transaction records and histories for thousands of 
alpha users, each of whom has her own unique set of customers with 
historical transactions. The Triggmine AI architecture employs the latest 
in-memory distributed analytics toolkits; our development and 
production environments are based in R and Spark and our feedback 
control systems rest on a Python architecture.  control systems rest on a Python architecture.  

The Triggmine platform will not only allow SMBs to benefit from 
empowered marketing communications, it will also enable users to have 
full control over their data. It removes any security and privacy concerns 
and addresses inevitable legal changes to protect customer data such as 
the General Data Protection Regulation (GDPR). Triggmine complies with 
GPPR thus ensuring the data protection for all participants of the 
platform in accordance with the EU Law.

Triggmine addresses the following common privacy issues:Triggmine addresses the following common privacy issues:

Data Ownership – all users own and control their personal data.

Data Privacy - all data is encoded with private keys by their owners. 
No party has direct access to the data that it does not own.

TrustlessTrustless Environment - any byzantine behaviors, including 
providing false data or computation results or non-performance 
of assigned tasks, can be detected, proved, and penalized. The 
network operates in a public, non-federated mode.

2.4. Security

https://docs.triggmine.io/legal/Privacy-policy.pdf?_ga=2.117726793.1532787769.1527506692-375173249.1525438883
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Triggmine builds a peer-to-peer network and open community, in which 
everyone performs a particular role, and is rewarded according to the 
value provided in the market. The more demand a particular module has 
in the system, the more it is used, and the more profit is given to its 
owner. Everything is straightforward — traditional competition, without 
complicated calculations, billing systems, data verification — and 
completely automated.

TheThe network utilizes a trusted model with data validation and provable 
byzantine faults which consists of the following proofs:

1.1. Personal and private data is secured by private key held by the data 
owner. They are not seen by other network participants and used in 
all computations in encrypted form (with special algorithms which 
are described in existing peer-reviewed publications; specific 
algorithms selected for the network will be revealed upon the system 
launch);

2.2. Developed algorithms and machine learning models are made 
public only to the third-party decentralized computing network and 
secured by its privacy protection mechanics. Low-quality models will 
not get rewarded since they have lower probability of being bought 
by eCommerce participants (due to the low rating in the 
decentralized algorithms market) and will have low performance 
rewards;

3.3. Correctness of user data computations using selected algorithms 
and models is ensured by the chosen decentralized computing 
network with provable consensuses and algorithms like TrueBit, 
Prometheus, Microsoft Pinoccio and others;

4.4. Successful sales of goods due to the marketing campaign are 
proven by spending special personal discount tokens linked to each 
proposition by eCommerce provider, which is recorded in the public 
blockchain. This triggers payments of all success-based rewards to 
the involved parties.
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The Triggmine platform includes a strong economical incentivisation model, 
where each participant receives a reward for the contribution to the network. 
The network operates in a trusted and secure environment: it is protected in 
such way that any byzantine behaviors, including providing false data or 
computation results or non-performance of assigned tasks, can be detected, 
proved, and penalised. Thus, there is no trust to any central party, either 
software developer (like Triggmine), or node participant. The network 
operates in public, non-federated mode.operates in public, non-federated mode.

As one of its components, the system includes and decentralized open and 
free market for different types of players, including developers of 
personalised marketing algorithms, AI developers, and data providers. The 
network and open market of services and software built on top of it are 
decentralised, public and cannot be controlled by any party, including 
Triggmine.

Network participants are rewarded exclusively for provable marketing 
results: developers are paid only upon successful user action (like selling 
goods) with a strong guarantee from the network consensus algorithms that 
the payment will proceed.

Economic incentives within the Triggmine decentralized platform for 
marketing automation relate to the following:

1. eCommerce participants pay only for new sales appearing from 
marketing activities and are rewarded by the increased sales;
2. Data providers are paid for each use of the data, either provided for 
marketing algorithms or model development, or marketing campaign. 
They get extra-bonus for the successful sales happening because of their 
data.
3.3. AI Developers are rewarded by eCommerce providers paying for 
usage of their models and algorithms. They also receive extra-bonus 
reward for the successful sales happening because of their models.
4. Marketing Channels Providers are rewarded for each delivered 
message and receive extra-bonus reward for the successful sales 
happening because of their message.

3.1. Economic incentives
ECONOMY
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TRG acts as the main component enabling Triggmine Consensus (See 
Blockchain and Consensus Section). It is cryptographically protected 
digital entity used for all payments and value exchanges inside the 
platform, which are fixed as a transaction in the underlying blockchain. 
The TRG is issued and distributed according to distribution rules 
described below and sold during the Token Sales to the early adopters 
and contributors. The contributor can purchase and use tokens with the 
wallet.wallet.

Technically, Triggmine token represents usage rights within the public 
decentralised network. There are three main ways of using TRG:

TRG is a means of all payments between participants of the 
decentralised networks. These payments are recorded as a 
transactions in the underlying blockchain;

TRG is used for all rewards paid within the system;

TRG is used as a stake deposit, which is required for some kinds of 
network nodes to ensure network security and locked for the 
lifetime of these nodes. 

eCommerce
businesses

Data
Providers

AI
Developers

Marketing
Channels

Customers

Providing
personal data

Messages with
unique ID

Purchase with
unique ID

Performance-
based TRG

TRG TRG
Stake

TRG
Stake

Triggmine Token (TRG) is a means of creating economic 
incentives to reward Triggmine platform participants.

3.2. Triggmine Token
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For usability purposes, we will provide integrated software which will 
automate token-related processes to the end-users and made them 
seamless. When the user buys a product or service in the network or on 
the decentralized market (like campaign, AI models, personal data), the 
cost of the selected rate is debited from the user's bankcard while in the 
background the Triggmine Bot changes the payment on the exchange 
to a Triggmine Token.

AllAll smart contracts and consensus protocol in the decentralized network 
will be executed using tokens. During each transaction, the actual token 
exchange rate will be used to determine the number of tokens to be paid 
as Triggmine service fees.

ToTo reduce the risks for clients, as a part of the business process, the 
platform will lock the stakes and perform performance-based payments 
according to the rules of the consensus protocol. Data from the 
blockchain will be used to determine whether the obligations were met. 
Network nodes will be involved to confirm that all participants follow the 
consensus protocol.

Introduction of Triggmine token allows the creation of the economic 
system with Nash Equilibrium leading to the solution of the following 
marketing industry problems:

Data ownership and GDPR compliance;

Data privacy: non-disclosure of private data to public network or 
its nodes;

Rewards paid to parties without counterparty risks;

TransparentTransparent to all players “pay per proved user action” business 
model ensured by decentralised public network consensus.
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Participants 

Technical Support

3.3. Token Economy Model

Liquidity:  Stakes and Token Purchase
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4.1. Roadmap
PROJECT DEVELOPMENT
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2017

An existing email marketing automation tool was enhanced with drip 
campaigns and later, with a Facebook retargeting option which allowed 
eCommerce owners to operate not only through the email marketing 
channel but beyond.

Meanwhile, Triggmine team grew to a team of 25 people.

AnotherAnother layer of development began with smart campaign algorithms 
developments (AI prototyping). The main goal was to bring email marketing 
automation to a new level by implementing deep personalization. The 
process ended with global UI/ UX redesign and updated positioning on the 
market. From a triggered email marketing automation tool, Triggmine 
became an AI-powered email marketing solution.

AnotherAnother market test of the updated product showed an integration 
percentage of 63%, and conversion into active users up to 26.5%.

2018

We were halfway to changing the playing field for eCommerce owners, thus 
Triggmine developed an enhanced strategy of implementing latest 
technologies in an affordable and intuitive platform, which is at the same 
time decentralized and secured. 

TheThe new concept was born — a world’s first decentralized marketing 
automation platform for eCommerce that connects Data providers, AI 
Developers, and various marketing channels in a single system supported by 
Consensus protocol. Triggmine provides SMB with the opportunity to work 
with the self-adjustable system powered with AI and Big Data technologies 
that enable a drastically new, hyper-personalized level of marketing 
communications in a simple and user-friendly interface. The existing 
customercustomer base, technology, and working product will form the basis for 
building the decentralized global platform for marketing automation.
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email 
marketing automation platform

Serhii Myrko

Den Chikalov

Max Solovyov

Igor Solovyov

4.2. Team

https://www.linkedin.com/in/smyrko/
https://www.linkedin.com/in/smyrko/
https://www.linkedin.com/in/denischikalov/
https://www.linkedin.com/in/denischikalov/
https://www.linkedin.com/in/max-solovyov-818b773b/
https://www.linkedin.com/in/max-solovyov-818b773b/
https://www.linkedin.com/in/igor-solovyov-a439ab3b/
https://www.linkedin.com/in/igor-solovyov-a439ab3b/
http://www.triggmine.com
http://www.triggmine.com
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Alex Kagan

Tonya Makarenko

Stas Havryliuk

Igor Stavytskyi

Roman Krutko

https://www.linkedin.com/in/aleksey-kagan-47230ba9/
https://www.linkedin.com/in/aleksey-kagan-47230ba9/
https://www.linkedin.com/in/antonina-makarenko-a35160b4/
https://www.linkedin.com/in/antonina-makarenko-a35160b4/
https://www.linkedin.com/in/stanislav-havryliuk-395733139/
https://www.linkedin.com/in/stanislav-havryliuk-395733139/
https://www.linkedin.com/in/ihor-stavytskyi-741183b1/
https://www.linkedin.com/in/ihor-stavytskyi-741183b1/
https://www.linkedin.com/in/roman-krutko-3a777a4/
https://www.linkedin.com/in/roman-krutko-3a777a4/
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Andrey Khavryuchenko
Andrey is a Blockchain architect with four years experience of crypto 
developing, 26 years in software development, and managing distributed 
teams for 20 years. She has been working with cryptocurrencies since 2011 
and is the developer of DASH cryptocurrency (world top 8, market cap 
$1.4B).

Alex Momot
AAlex has  IT experience of more than 10 years, and has been working in 
blockchain space since 2013. He is currently leading the REMME 
company that builds distributed Access Management solution 
eliminating passwords. In 2014 Alex ran BitX, a startup that allowed 
people to pay for telecom and other everyday usage services in bitcoins. 
He has been the Board Member of the Bitcoin Foundation Ukraine for 
the past four years and in Bitcoin mining since 2015.

Pavel Hilman
WithWith over a decade of experience in the financial industry and private 
venture investments, Pavel has gained a notable reputation as one of the 
leading accredited investors in various high-technology projects in the 
areas of bio-tech, agri-tech, med-tech, AI and Blockchain. Pavel currently 
serves as a Shareholder, Member of the Executive and Advisory Boards and 
Supervisory Committees of numerous private and public corporations in 
the United Kingdom, US, Switzerland, Israel, Luxembourg, Poland, Russian 
Federation, and Ukraine.Federation, and Ukraine.

Denis Dovgopoliy
Managing partner of GrowthUP Group, co-founder and president of the 
GrowthUP Accelerator. Executive committee member of iForum, Silicon 
Valley Open Doors, IDCEE, Startup Crash Test, SVOD Europe, and others.

Ed Wiley
Ed is a Stanford-trained PhD Statistician and Data Scientist and former 
McKinsey management consultant. He has more than 20 years’ experience 
in Big Data & Analytics consulting, and as an advisor to federal 
governmental agencies/ projects in Colombia, Germany, and the US.

4.3. Advisors

https://www.linkedin.com/in/edwileyphd/
https://www.linkedin.com/in/edwileyphd/
https://www.linkedin.com/in/dennydo/
https://www.linkedin.com/in/dennydo/
https://www.linkedin.com/in/pavel-hilman-55606227/
https://www.linkedin.com/in/pavel-hilman-55606227/
https://www.linkedin.com/in/alex-momot-93596b32/
https://www.linkedin.com/in/alex-momot-93596b32/
https://www.linkedin.com/in/akhavr/
https://www.linkedin.com/in/akhavr/
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 (Online stores category) is a freemium open source eCommerce platform. 
PrestaShop is currently used by 250,000 shops worldwide and is available in 60 
different languages. Triggmine and PrestaShop signed a partnership agreement 
in April 2017. Since then, Triggmine acquired a lot of new customers (44% of 
existing customers from PrestaShop) because the Triggmine module is 
pre-installed within PrestaShop and has a one-click configuration. Moreover, 
PrestaShop provides promotional banners in the marketplace which helps 
TrTriggmine to reach over 1 million merchants. 

(Channels category) is a price optimization software company. 
Triggmine has had a cooperative relationship with Competeraw since 2015. Competera 
is a great solution for eCommerce businesses of all segments from small-medium sized 
to enterprise. Triggmine and Competera share their expertise in marketing, SaaS, and 
eCommerce. It will be one of the first solutions listed in Triggmine platform.

(Developers category) is an AI-based content optimization tool that helps 
edit content via emotional tone analysis. The Triggmine team connected with Jeff Nowak 
and Alexandra Dodson back in November 2017, just after the development of  MVP of 
the product and the creation of the first machine learning algorithms. Now, the company 
has released a new version of the product. Boost-ling will join the network as one of the 
third-party providers after the launch of the Triggmine platform. They will have a free 
masternode, which means that Triggmine has a partner accepting payments in TRG and 
cocollaborating together.

(Personal data providers category) is an AI-driven and Blockchain 
based platform that identifies profiles of web visitors in real time. This enables an automated 
customization of a website’s content so that each visitor is greeted with a personalized offer 
of products, services or content. We met behaviorExchange in Hong Kong during our Asian 
roadshow back in May 2018. Just after the pitches, we realized that behaviorExchange would 
be a great partner and a service that is represented at Triggmine platform. behaviorExchange 
will be in the first-tier group with the ability to run business in the network. 

PrestaShop
1.6.0.4 - 1.7.3.1

Official
Partner

+1000
downloads!

Triggmine Module
Developed by PrestaShop Partners

4.4. Potential Partners
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(Developers category) is a distributed public key infrastructure 
protocol and access management DApps. They successfully completed ICO in February 
and raised approximately $20 million. Our collaboration started in February 2018, when we 
invited Alex Momot, CEO and founder of REMME project, to join our team as a 
cybersecurity and ICO advisor. In March 2018 we joined the REMME pilot program. With 
REMME we want to implement unbreakable, foolproof user authentication to protect our 
customers, employees, and company’s data from cyber attacks.

(Developers category) aims to create world decentralized 
artificial intelligence the same way Bitcoin has created world decentralized payments and 
Ethereum — a world decentralized computer. We have been working with 
PandoraBoxChain since April 2018. They have helped us to create the concept of the 
decentralized platform. AI-based and general data  computations will be performed by 
the PandoraBox network of computing nodes, which will ensure the quality of the results. 
This allows us to prove to be the most robust in production-operating mode before the 
system launch and to have a Blockchain-level consensus. system launch and to have a Blockchain-level consensus. 

 (Channels category) is an SEO-automation platform. Digital 
marketing is increasingly technical and complex. RankSense provides high quality SEO 
tagging to make sure your content gets indexed, providing an advantage by helping 
massively scale the organic search growth efforts with minimal time investment. We were 
introduced to Hamlet Batista CEO of RankSense by one of our partners in the US in October 
2017. Since that time we have done a few co-marketing activities. Just after the release of 
the platform, RankSense will be one of the first services represented there. This will allow 
customers to have a variety of different services from the very start of the platform.customers to have a variety of different services from the very start of the platform.

By the launch of the platform, we expect to attract more strategic 
partners and to have a stack of the tools covering all aspects of the 
marketing automation cycle. 
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Inbound Marketing Outbound Marketing

Partnerships: Product Presence:

Social media marketing

PR & Media Relationships

Influencer Marketing

Content marketing

Online events

Search engine optimization

Crowd MarketingCrowd Marketing

Stack-cooperation

Referral Program

Franchise

Listings

Marketplaces

Conferences

Cold mailing

Trade shows

Social advertising

Adwords Media Network

Retargeting

Go To Market Strategy for the Triggmine platform covers various 
activities aimed at its promotion. Here is the list of the main marketing 
channels: 

4.5. Go To Market Strategy

https://docs.google.com/document/d/1MeItTNesiTjPzTDLcp9888S4wjP0q-yj78m7S9nJoC0/edit?usp=sharing
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Triggmine Token (TRG) will be developed as a means of creating economic 
incentive and operation within the system. The introduction of TRG will take 
place in the process of the token sale. Therefore, the value of the TRG offer 
will be fixed after the end of the token sale. Unsold tokens will be burned 
after the token sale and no additional tokens will ever be created.

The initial distribution of TRG is as follows:

Token distribution Total supply - 620,000,000 TRG
Pre-sale - 31,000,000 TRG - 5%
Main sale - 248,000,000 TRG - 40%
Network development fund - 93,000,000 TRG - 15%
Advisers - 31,000,000 TRG - 5%
Team - 124,000,000 TRG - 20% (locked for 18 months) 
Bounty campaign - 620,000 TRG - Bounty campaign - 620,000 TRG - 1%
Reserve - 62,000,000 TRG - 10% (vested for 36 months)
Legal and ambassadors - 24,800,000 TRG - 4%

TOKEN CROWDSALE
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The TRG distribution will be made by a smart contract at the time of receipt 
of payment in ETH. After receiving the payment, the smart contract 
generates an appropriate number of tokens for the buyer, as well as 
additional tokens for the team, advisors, contributors, and the stockpile 
reserve in the proportion shown on the "Distribution of tokens" diagram. The 
project team receives 10% of their tokens immediately after the end of the 
token sale, and 90% will be frozen for one year with six months cliff. 

The sale of TRG provides bonuses for customers on the following terms:The sale of TRG provides bonuses for customers on the following terms:

The first ones to join the first phase of Token Sale will receive encouraging 
bonuses.

All collected from the sale of TRG will be used as follows:

More detail for the plan of use for funds received as a result of the token 
sale can be found in the Triggmine Roadmap Section. 
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Facebook: https://www.facebook.com/Triggmine/

Telegram: https://t.me/TriggmineTokenSale

Twitter:  https://twitter.com/triggmine

General Inquiries: support@triggmine.com

Token sale questions: tokensale@triggmine.io

Technical Issues: s.havryliuk@triggmine.com

Press Inquiries: lglazyeva@triggmine.comPress Inquiries: lglazyeva@triggmine.com

News Articles - https://medium.com/triggmine

CONTACT INFORMATION & REFERENCES



www.triggmine.io
support@triggmine.com

Join the marketing
automation revolution
with Triggmine

https://t.me/TriggmineTokenSale
https://twitter.com/triggmine
https://www.facebook.com/Triggmine/
https://www.reddit.com/r/Triggmine/
https://medium.com/triggmine
https://bitcointalk.org/index.php?topic=3070157
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